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TprCaneCKaTa NOJIMTHKA Ha BL.]Irame: AHajan3 Ha Pa3BUTHETO N

CTPATCTUIECCKUTE HACOKHU

2. ac. 0-p Buonema /loneea-Ankynosa

Hoeg ovacapcku ynueepcumem

Pe3rome: Typusmvm ucpae Kao4o8a pois 6 UKOHOMUYeckomo pazeumue Ha bvineapus,
OONPUHACAUKYU 3a 3Aemocmma, UHeecmuyuume u Garymuume npuxoou. B mosu xowmexcm
MYyPUCMUYeCKama noaumuKka e cvujecmeen Gakmop 3a opmupanemo Ha YCmouuusa u
KOHKYpenmocnocoona cpeoa. Hacmoswomo  uscneosane amanusupa  passumuemo  Ha
mypucmudeckama noaumuxa 8 bvaeapus, kamo npocneodasa ocnosHume i emanu, HOpMamueHamMa
pamka u cmpamecudeckume HACOKU, KOUMO onpeodenam O0vb0ewomo pazeumue Ha CeKmopd.
Cmamuama pa3zenexcoa ucmopudeckama e8onoyus Ha mypucmudeckume NOIUMmuKy om nepuood
HA YeHMPAaIusupaHama UKOHOMUKA 00 CbBPeMeHHUme NA3apHo OPUEHMUPAHU CMpame2uu, Kamo
axkyeumupa 8vpxy poasima Ha Eeponetickus cv103 u MexcOyHapoOHume UHCMUmMyyuu 8 0popmaHemo
Ha pezynamopuama cpeda. Ananuzupa ce GIUAHUEMO HA 2100aIHUmMe MEeHOEHYUU, BKIIOYUMETHO
oueumanuzayuama, yCmouyueomo pazeumue U Hapacmeauwomo 3Hadenue Ha aimepHamueHume

mypucmu4ecky npooyKmu.

Memoodonozuueckusm nooxo0 6KIU8A CPAGHUMENEH AHAIU3 HA cmpamesuyecKume
O0OKYMEeHmMU, 3aKOHOOAMEeNCMEOMO U CMAMmucCmudecKkume OaHHU, ¢ yel 0a ce udeHmuguyupam
KAHOYO8UMe NPeOU3BUKAMENCMEA U 8b3MONCHOCMU Nped mypucmuyeckust cekmop. Pezynmamume
om ananuza nokazeam, ue bwieapus pasnonaza cvc 3HauumeneH nomeHyuanl 3a pazeumue Ha
Mypu3Ma, HO cpewa NPeOU38UKAMENCMEA Kamo Ce30HHOCN, HedOCmuUe Ha Kearupuyupana pabomua

PBKa U He0OX00UMOCI OM NO-eheKMUBHO YNpasieHue Ha 0eCmuHayuume.

B 3axnouenue ce npagam npenopvkKu 3a no00OpA6aHe HA MYypUCmMuU4eckama Nnoaumuxd,
BKIIOYUMENHO 3ACUNBAHE HA NYOIUYHO-YACMHOMO NAPMHbOPCMB0, UHEECMULUU 8 OULUMAIU3AYUs
U Hacvpuasame Ha ycmouuusu npakmuxu. Ilpeonooswcenuama yenam o0a NOONOMOSHAM
U32pascoanemo Ha no-KOHKYPEeHmMOCnocoben u ycmoudue mypucmuyecku cekmop 6 bwvicapus 6

cbomeemcmeue CbC Cb6peMEeHnHume 2100ANHU UUCKBAHUSL.
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Knrouoeu oymu: mypucmuyecka NOTUMUKA, YCmou4ueo passumue,
KOHKYPEeHmMOCNnocoOHOCm, Oueumanusayus, nyonuiHo-4acmHo napmHus0pCcmeo, HOpMamueHa pamka,
cmpamezuyecku Hacoxku, bvreapus, mypucmudecku cekmop

JEL: L83

Bulgaria's tourism policy: Analysis of development and strategic
directions

chief asst. Violeta Doneva-Yankulova, PhD

New Bulgarian University

Abstract: Tourism plays a crucial role in Bulgaria’s economic development, contributing to
employment, investments, and foreign currency revenues. In this context, tourism policy is a
fundamental factor in shaping a sustainable and competitive environment. This study analyzes the
development of tourism policy in Bulgaria by tracing its key phases, regulatory framework, and

strategic directions that determine the future growth of the sector.

The article examines the historical evolution of tourism policies from the era of centralized
economy to contemporary market-oriented strategies, emphasizing the role of the European Union
and international institutions in shaping the regulatory environment. Furthermore, it assesses the
impact of global trends, including digitalization, sustainable development, and the growing

importance of alternative tourism products.

The methodological approach includes a comparative analysis of strategic documents,
legislation, and statistical data to identify key challenges and opportunities in the tourism sector.
The results indicate that Bulgaria has significant potential for tourism development but faces
challenges such as seasonality, a shortage of qualified workforce, and the need for more efficient

destination management.

In conclusion, recommendations are made to improve tourism policy, including strengthening
public-private partnerships, increasing investments in digitalization, and promoting sustainable
practices. The proposals aim to support the establishment of a more competitive and sustainable

tourism sector in Bulgaria in alignment with contemporary global requirements.
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Keywords: tourism policy, sustainable development, competitiveness, digitalization, public-private

partnership, regulatory framework, strategic directions, Bulgaria, tourism sector.

JEL: L83

BLBenenue

TypusmbT € €IuH OT Hal-TUHAMUYHO Pa3BHBAIIUTE CE CEKTOPHU HA CBETOBHATAa MKOHOMHKA,
Urpaciy KJIH40oBa poJisi B COIMAIHO-UKOHOMUYECKOTO pa3BUTHE Ha AbpkaBuTe. 3a beiarapus Toi
NPECTaBIsIBA CTPATETUICCKH BaXKCH OTPAChI, JOMPHHACSII 332 UKOHOMUYECKHSI pacTeX, 3aeTOCTTa
U MEXKAYHapOJHHS WMWK Ha cTpaHara. boraroro KyiaTypHO-HCTOPHUYECKO HACIEICTBO,
pa3HooOpa3HUTE MPUPOTHH PECYpCH U TeorpadcKOTO pasMooKEHNUE Ch3/1aBaT NMPEANOCTaBKU 3a
YTBBP)KIaBaHETO Ha Bbarapusi kaTo KOHKYPEHTOCIIOCOOHA TypUCTHUYECKA JECTHHAIUS. Bbhnpeku
TOBA, 32 Jla CE€ PeaTU3Upa TO3U MOTCHIIUAI, € He00X0IUMO e(DEKTUBHO YIIPABICHHUE U IIEJICHACOYCHA
TypUCTHYECKA TIOJUTHKA, OTrOBapslla HA CHBPEMCHHHUTE TDIOOAIHM TCHACHIMU U

MMPpEAN3BUKATCIICTBA.

IIpe3 nocnenHuTe AeceTUIIETUS TypUCTHYECKATa IOJINTUKA B bpiarapys npeTspIist 3HaYUTEITHA
TpaHchopMaIK, TMOBIUSHU OT HMKOHOMUYECKUTE U IMOJUTUYECKUTE IPOMEHH B CTpaHara,
WIEHCTBOTO B EBponeiickus chl03 M HapacTBaIllOTO 3HAYEHNUE Ha YCTOMYMBOTO pa3BuTue. [1azapHara
aulepanu3anus, TUrHTAIU3aluATa 1 U3MEHEHUETO B OTPEOUTEICKUTE PEANOYUTAHUS U3UCKBAT
aJlanTanys Ha YIpaBJIeHCKUTE CTpaTeruy U HopMaTHUBHaTa pamka. Hapes ¢ ToBa, mobamHuTe KpusH,
karo mangemusita ot COVID-19, knumarudyHUTE NTPOMEHU U TEOMOJUTUUYECKHUTE PHCKOBE,
noguepTaBaT HEOOXOAMMOCTTA OT U3TPaKJaHETO Ha yCTOMUNBA U I'bBKaBa TYPUCTUYECKA ITOJIUTHKA.
ITpe3 2024 r. bbarapus orOens3Ba 3HAYUTENIEH PBCT B TypucTHueckus cekrop. Ilo manHu Ha
Haumonanuus craructuaecku nHetuTyT (HCH), 32 mepuona suyapu-centemspu 2024 r. crpanara e
nocpeniHana pekopaaute 10.7 MUIMOHA Y4yXIeCTpaHHHU TYPUCTH, HAAMUHABAWKY MPEIUIIHUS Hal-
100wp pesyarar ot 2019 1. ¢ 200 xwrsian nocerurenu. OvakBa ce oONIUAT Opoil HA TYpUCTUTE 3a
2024 r. na nocturHe 13 MuUIMOHA, a MPUXOAUTE OT TYPU3bM Ja Bb3JA3arT Ha 14 Muiaumapna Jiesa,
NOCTaBANWKM HOB CTaHIApT 3a ycmex B cekropa (MuHHCTEpcTBO Ha TypusMa, 2024). BerpemHusr
TypU3bM CBIIO MOKa3Ba MOJOXHUTEIHU TeHAeHuuu. [Ipe3 Tpetoro Tpumeceune Ha 2024 1. 1.8
MUJIMOHA OBJITapCKU TPAXKJIAHU Ca peau3upalid TypUCTUYECKU MbTyBaHUs, Kato 72.3% oT Tiax ca
IbTYBalId caMo B cTpaHara, 20.8% - camo B uyxOuHa, a 6.9% ca mbTyBaIM KakToO B CTpaHara, Taka
u B uy:xOuna (HCH, 2024). Te3u naHHM 0Tpa3sBaT HapacTBAILU UHTEPEC KbM BbTPELIHHS TYPU3bM

U Ppa3HOOOpa3ueTo OT Mpe/UlaraHd TypPUCTHUYECKHM NPOAYKTU. bbiarapus pasnomara ¢ ©Oorarto

8
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

KyJATYPHO M MCTOPUYECKO HACJIEICTBO, KOETO € OT ChIIECTBEHO 3HAYEHHE 3a PA3BUTUETO HA
KynTypHHs TypuszbM. Ctpanara uma 10 o6ekra, BkitodyeHH B CIUChKa Ha CBETOBHOTO KYJATYPHO U
npupoaHo Hacnenctso Ha FOHECKO (UNESCO, 2024), koeTo mog4yepTaBa HEHHUS 3HAYUTEIICH
NOTEHIMAJ B Ta3u oOnacT. Berpekn ToBa, rofisiMa 4acT OT T€3M OOEKTH ca IO yNpaBJICHUETO Ha
MuUHHCTEpCTBOTO Ha KYJITypara W HE Ca HAM'bJIHO aJalNTHUPaHU 32 TYPUCTUUYECKH HYXIH, KOETO

M3HCKBA JIOMMBJIHUTEIIHU YCUIIHS 32 MOA00psABaHe HA HHPPACTPYKTypaTa U yCIyruTe.

Hacrosmoro nu3ciensane uma 3a Liell 1a aHaIu31Upa pa3BUTUETO HA TYPUCTUYECKATa ITOJIMTUKA
B Dbbarapus, kato mnpocienu HEHHUTE OCHOBHU €Talld, KIIOYOBH IIPEIM3BUKATEIICTBA U
CTpaTEerMueCcKy HaCOKHM 3a ObJIEI0 pa3BUTHE. 3a IOCTUTAHETO Ha Ta3H 1ieJl ce IpuiaraT CpaBHUTEJIEH
Y UCTOPUYECKH aHAJIU3, OLICHKAa Ha HOPMaTUBHATA paMKa U CTPATErH4€CKUTE JOKYMEHTH, KAKTO U
nperies Ha JoOpH MEXIyHApOJHU NpakTUKH. OCHOBHUSAT BBIPOC, KOMTO CTaTHUsTa pasmexna, €
KaKBU MEPKH ca HEOOXOAMMH 32 [TOBUIIIABAHE Ha KOHKYPEHTOCIIOCOOHOCTTA Ha OBJIrapCKusi TypU3bM
U KaKBa PO UIpae AbprKaBHATA IIOJIMTHKA B TO3M mpouec. M3cieaBaHeTo npenocTass UAI0CTEH
IOIIe]l BbPXY TypPUCTHYECKaTa IOJUTUKA Ha bbirapus, KaTo mpeajiara KOHKPETHU MPENOPBKU 3a
nofgoOpsiBaHe Ha HeWHara eQeKTHBHOCT B KOHTEKCTa Ha CHBPEMEHHUTE II00AIHU

MMPpECAN3BUKATCIICTBA.

N3noxenune

1. UcTopnyeckara eBOTIONMA HA TYPUCTHYECKUTE NOJUTHKHU B Bbiarapus

Typuctudeckara moinuTvka B bbarapus mpeMuHaBa Ipe3 HSKOJIKO KIIIOUOBM eTarna Ha
pa3BUTHE, KaTO BCEKU OT TAX € Oeys3aH OT MKOHOMHUYECKHUTE, MOJUTHYECKUTE U COLIUATHUTE
Tpanchopmaruu B ctpanara (European Union, n.d.). PazmiexxaaneTo Ha Te3u eTanu 1mo3BoJisiBa 1o-

I[O6p0 pa361/1paHe Ha CbBPCMCHHUTC MMPCAN3BUKATCIICTBA U Bb3MOXKHOCTHU IPECJ CCKTOPA.

1.1. Hayasnoro Ha opranu3upanust Typus3bM (kpas Ha XIX — cpeaara na XX Bek)

OpraausnpanusT Typu3bM B bbirapus 3amousa fa ce pa3BuBa B Kpas Ha XIX Bek, Koraro ce
Ch371aBaT IBbPBHUTE TYpPUCTHUYECKH JAPYKECTBA M 3al0YBaT WHHMIMATHBM 34 MOIYJISIPU3UPAHE HA
OPUPOAHUTE M KYITypHH OorarctBa Ha crpanata. [Ipe3 1895 1. e ocnHoBaHo bwbirapckoro
TYPUCTUYECKO JPYKECTBO (IHEC bbiarapcku TypHUCTHYECKH ChIO3), KOETO IMOCTaBsi OCHOBHUTE Ha
OpraHU3UPAHUTE MIOXOIU U €KCKYp3HH B cTpaHara (MuHucTepcTBO Ha TypusMma, 2024). B Haganoro

Ha XX BEK ce MOSABSBAT IbPBUTE MOPCKHU KypopTH 1o Obyirapckoro Yepnomopue — banunk, Bapua
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u byprac. Cnen [IbspBata cBeTOBHA BOMHA TypuUCTHYECKaTa JIEWHOCT MPOJbIKaBa Ja C€ pa3BHBa,
kato mpe3 1921 1. e mpueT mbPBHUAT 3aKOH 3a OMa3BaHe HAa MPUPOTHUTE 3a0CIICKUTEITHOCTH, a IIPe3
1930 1. ca cp3ganeHH IHPBUTE XOTEJIW C MOJEPHU 3a BpeMETO cH ynoOcTBa. B To3m mepumon
JI'bp’KaBHATa TMOJIMTUKA 0 OTHOIIEHHE HA TypH3Ma € BCE OIll€ HeCTPYKTypHUpaHa M C€ OCHOBaBa

TJIaBHO Ha YaCTHU WHUIHUATUBU U MCCTHU APYKECTBA.

1.2. Typu3mMbT B YCJI0BHATA HA IJIAHOBA MKOHOMHUKA (1944 — 1989 )

Cnen 1944 r. TypusmbT B bbirapusi ctaBa 4act OT JIbpXKaBHO-IUIAHOBaTa MKOHOMHKA, a
Pa3BUTHUETO MY € OPraHU3UPAHO LIEHTPAIM3UPAHO OT COLMaIMCTUUECKaTa BiIacT. B To3u nepuop ce
U3rpaXaar Mam@aOHU TYPHCTHYECKH KOMIUIEKCH, Karo 3iaTthHu mnsichbuu (1956 1), CrbH4YeB
opsar (1958 r.) u Anbena (1969 r.), KOUTO MPUBIUYAT TYPUCTH OT COIUATUCTUYECKUTE IbPKABU U
3anagna EBpoma. [IppkaBara cb3gaBa bajJkaHTypMCeT — mbpBaTa HalMOHAJHA TYpPUCTHYECKA
KOMITaHUs, KOSITO KOHTPOJIMpA YIPABICHUETO HA TyPUCTUUYECKUTE 00EKTH U OPraHU3Upa IbTYBAHMUSL.
B kpas na 70-te u Hauanoro Ha 80-Te roguHu bbirapus craBa eiHa OT BOACLIUTE JECTHHALMM 32

MacCcoOB TYpU3bM B H3tounus GIIOK.

OCHOBHMAT aKUEHT € BbpPXy MOPCKUS U OalHEOJIOKKHS TYpU3bM, KAaTO C€ H3Trpaxkaar
MHO’KECTBO CAHATOPUYMHU U MOYMBHU CTaHIMU. TypucTHUecKaTa MOJUTUKA MIPE3 TO3M MEPUO] Ce
XapaKkTepu3upa ¢ LEHTPATU3UPaAHO yIpaBlIeHUe, CyOCHIMpaHe Ha BbTPEIIHUS TYPU3bM U OTPaHUYEH
JOCTBII HAa YACTHM JIMIA JO TypUCTHUYECKUs OusHec. BbIpeku TOBa, WMHBECTUIMHUTE B
uH(ppacTpyKTypara M MEXJIyHapoJHaTa pekjiaMa MpaBAT bbirapus mnomynaspHa TypHCTHYECKa

JNeCTUHAIHS.

1.3. IIpexoabT KbM Na3apHAa MKOHOMHKA U TypucTHYecKUAT OyMm (1990 — 2007 r.)

Cnen 1989 r. HacThIBAT 3HAUUTEIHU MPOMEHU B TYpUCTHUUYECKATA MOJUTUKA, CBbP3aHU C
mpexola KbM Ta3apHa WKOHOMHKA. [IpuBaTm3amnusata Ha TYPUCTHUYECKHTE OOEKTH BOIU JI0
HABJIM3aHETO HA YACTHUS CEKTOP B HHAYCTpHUsATA. [ 0JisiMa 4acT OT IbP)KaBHUTE XOTEIN U KOMIUICKCH
ca MpoJaJIcH! Ha YaCTHU WHBECTUTOPH, KOETO BOJH JI0 AUBEPCUUKAIIHS HA MPEJIaraHuTe yCIIyTH,
HO U JI0 U3BECTHU CTPYKTYPHH MPOOIeMH KaTo HEeperyaupaHaTa 3acTposiBaHETO Ha YepHOMOPHETO.
[Ipe3 T03u mepuox bwarapus 3amouBa akTUBHO Ja pa3BMBa HOBH TYPUCTHYECKHU TPOIYKTH
KaTo CeJICKM, €KOJIOTMYEeH M KYJITypeH Typu3dbM. Cb3aBaT ce IIbPBUTE HAIMOHAIHUA |

PETMOHAIIHY CTPAaTeTHH 3a pa3BUTHE Ha TypusMa. IIpucwennnsBanero Ha bearapus keM EC mpes
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2007 r. BOoM 10 HOBHM Bb3MOXKHOCTH 32 (PMHAHCUPAHE U MOACPHHU3AIIMS HA CEKTOpA YPE3 €BPOIICHCKU
nporpaMu M uHBecTULMH. OCHOBEH akLEHT B TypUCTHYECKaTa IOJIMTUKA CTaBa YCTOWYMBOTO
pasBUTHE, IOAOOPSABAHETO HA MH(PACTPYKTypaTa U MEKAYHAPOJHHS MapKETUHT Ha bbarapus kato

JACCTUHAI M.

1.4. TypucTuueckara noautuka cjaex 2007 r. 1 cbBpeMeHHHUTE NPeIU3BUKATEICTBA

Cnen 2007 1. TypuCTHYECKHAT ceKTop B brirapus oréens3Ba TMHAMUYHO Pa3BUTHE, HO CHILO
Taka ce cOmbCckBa C peaulia Mpenus3BUKarencTBa. [Ipe3 mocneaHOTO jaeceTusieTHe ce
HabOroaBa InBepcuUKANNS HA TYPUCTHYECKUTE NMPOAYKTH, KaTo CTpaHaTa MpPUBIMYA BCE
MOBEYE TYPUCTH C aJITEpHATUBHU (HOPMU HA TYpU3bM — CIIa U YEIHEC, BUHEH, MPUKIIOYCHCKU U
crouTHEH Typu3bM. [T106anHu kpusu, karo puHancosara kpuza ot 2008 r., nangemusita or COVID-
19 1 BoeHHUTE KOH(IUKTU B PETHOHA, OKa3BaT 3HAYUTEIIHO BIUSHUE BHPXY TYPUCTHUUECKHSI CEKTOP.
bearapckara TypucTHuUecka NOJUTHKA 3alo4Ba Ja I[IOCTaBs BCE IMO-TONSIM AaKIEHT BBPXY
TUTHTAITN3AUATA, YCTOHYHMBOTO pa3BUTHE U MyOTHYHO-YacTHUTE NapTHbopcTBa (Next Tourism
Generation, 2024). IIpe3 2024 1. brirapust otoems13Ba peKop/ieH Opoii Yyy:Ka1ecCTPaAaHHU TYPHCTH —
10.7 munroHa camo 3a nepuoja siHyapu-cenTeMBpH, KOETO HaIMUHaBa NOCTHXeHusATa oT 2019 1. u
JNEMOHCTpPHpPA BB3CTAHOBSIBAaHETO Ha cekropa cnen manaemusita (HCU, 2024). Bwopeku Tesu
MO3UTUBHU TEHACHIIMH, OCTaBa HEOOXOIMMOCTTA OT MO-A00PO YIpaBICHHE HA TYPUCTUUYCCKHUTE
pecypcu, OrpaHMYaBaHE Ha CE30HHOCTTa M MOAoOpsBaHE Ha KaJpUT€ B HHIYCTpUSATA.
Hcroprueckara eBONIONUS HA TYPUCTHUECKUTE MOJUTUKU B bbarapus npeMuHaBa npe3 pa3inyHu
€Tany — OT HEOPraHU3UpPaH TYPU3bM B HA4anoTo Ha XX BEK, MPe3 COLUATUCTUYECKUSI MOJENI Ha
[EHTPaTU3UpaHo ympasjieHue, 10 aubepanuzupanus nazap ciaen 1989 r. u moaepHuTe cTpareruu
cien npucbenuusBaHeTo kbM EC. Pa3zButnero Ha cexkropa aHec ce (pokycupa BbpXy MHOBAIIWH,
YCTOMYMBOCT M JUTHUTAIN3AIINS, 32 1a OTTOBOPY Ha TJI00ATHUTE TCHACHIIMH U MPEIU3BUKATEICTBA

(Munuctsp Anrenkona, 2018).

2. HopmartuBHa paMka Ha TYpHMCTHYeCKaTa NOJUTHKA B bbiarapusi: npuyvHM, eTranmu Ha

pa3sBHTHE H HICHTH(PHUIHUPAHH cI1a00CTH

Pa3BuTero Ha HOpMarMBHara paMKa Ha TypHCTHYECKaTa NOJWTHKAa B bearapusa e
JUHAMHUYEH IIPOLEC, OTpa3siBall] UKOHOMHUYECKHUTE, IOJUTUYECKUTE M COLMAIHUTE IPOMEHU B

CTpaHarta. To3n nponec nNpeMuruHaBa Mpe3 HAKOJIKO KIHOYOBU €Talld, BCCKU OT KOUTO € O6YCJ'IOB6H oT
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cneur(pUIHN NPUUMHH U PaKTopu. BhIpeku mocTurHatus HampenbK, ChIUIECTBYBAT U ONPEIEICHU

¢71a00CTH B HU3TPAKAAHETO U IMTIPHUJIAraHETO HA TYPUCTHYCCKUTEC IMOJIUTHUKH.

2.1. Hayanen eran: @opmMupaHe Ha npaBHaTa ocHoBa (kpas Ha XIX — cpenara Ha XX Bek)

[IppBUTE CTHIKM B IIpaBHATA peryyanys Ha Typu3Ma B bbirapus ca CBbp3aHH ¢ OIIa3BaHETO
Ha IPUPOJHUTE U KyITypHHU pecypcu. IIpe3 1905 1. e mpuer 3akoH 3a 3amura Ha IPUPOAATA, KOUTO
MOCTaBsl OCHOBUTE Ha OIIAa3BaHETO HAa PUPOIHUTE 3a0€1eKUTETHOCTH. TO3M 3aKOH € OT CHIIECTBEHO
3HAYECHHE 3a PA3BUTUETO HAa TypHU3Ma, Thil KaTO CbXpaHABA IPUPOSHUTE PECYPCH, IMPHUBINYAILU
nocerurenu. 2.1. Hauanen eran: ®@opmupaHne Ha mpaBHaTa ocHoBa (kpas Ha XIX — cpemara Ha XX
BeK) Pa3BuTHeTo Ha TypucTHuUeckaTa NoiauTHKa B bearapus 3amnousa B kpast Ha XIX Bek ¢ mbpBUTE
ONMTU 32 PEryJupaHe Ha TYPUCTUYECKUTE JIEHHOCTH M OINAa3BaHE HA MPHUPOJHUTE U KYJITYpHU
pecypcu. B To3u nepuon IbppikaBHaTa Hameca B TypU3Ma € MUHMMAaJIHA, KaTO CEKTOPBHT pa3duuTa
IPEIMMHO HAa MECTHM HHULMATHBH, CBH3JAaBAaHETO HA TYPUCTHYECKH JPYXKECTBA M YaCTHU
npeanpueMadd. Bblpeku TOBa, ¢ HapacTBallUsl UHTEPEC KbM OPraHU3UPAHOTO IIBTYBAaHE U
Pa3BUTHETO HA KYpPOPTHHUTE 30HH, Bb3HUKBA HEOOXOAMMOCT OT ITbPBUTE 3aKOHOBH pETyJalUH.
[TbpBU 3aKkoHOAAaTENIHM MHULMATUBU: EnHa OT Hali-paHHUTE peryianuu B o0nacTTa Ha Typu3Ma B
Bbwarapus e 3akoHbT 3a onazBaHe Ha MPUPOAHUTE 3a0enexxuTenHocT ot 1905 r. (MuHucTepcTBO Ha
Typusma, 2024). To3u 3akoH WMa 3a IIeJ Ja 3alMTaBa MPUPOJHUTE PECYpCH Ha CTpaHaTa U Ja
OTpaHMYM HeperlaMeHTHpaHaTa eKCIUIoaTalus Ha TOpH, PEKM U IUIAHWHHU, KOETO Ch3JaBa
IIPEINOCTABKU 332 Pa3BUTHUETO HA OPraHU3MpaH NPUPOACH Typu3bM. ChIIEBPEMEHHO, NPE3 TO3U
nepuoj; ce GopMUpaT MbPBUTE TYPUCTHUECKH OpraHU3alMM, Karo BBJIrapckoTo TypuUCTHUYECKO
npyxectBo (1895 1), KoeTo urpae Kiaro4oBa poiisi B MOMYJISIPU3UPAHETO HA MPUPOTHUTE U KYJITYPHU
OorarctBa Ha crpanara. [Ipe3 1921 r. e npuer 3akoH 3a CAHUTAPHO-KYPOPTHUTE MECTHOCTH, KOHTO
ompesess paMKaTa 3a yIpaBJIeHHEe Ha MUHEpaJHUTe u3Bopu U jedeOHute kypoptu (HCHU, 2024).
To3u 3aK0H HachpyaBa U3rPaKIAHETO HA IIbPBUTE OATTHEOTOIMYHM KypopTH Kato banks, Xucaps u
Bopmien, kouTo nmpuBIMYAaT KaKTO MECTHHM, Taka M YyXAECTpPaHHU INoceTuTenu. Jpyr BaxkeH
3aKOHOZATENEeH akT B TO3M MEpUoJl € 3aKOHBT 3a HalMOoHaIHUTE napkose (1934 1), koiTo 1enu na
CbXpaHU U peryaupa JOCTbIIAa J0 MPUPOJHUTE pe3epBaTu. ToBa JONpHUHACS 3a Pa3BUTHETO Ha

CKOTypuisma, 0CO0CHO B IIJIAHUHCKHUTE paﬁOHH kato Pumna u HI/IpI/IH

2.1.1. Pa3Butue Ha UH(]pACTPYKTypara u IbPBUTE TYPUCTUYECKU OOEKTU
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B kpas na XIX u Hayanoro Ha XX BeK ce HaOIIOaBa aKTUBM3MPAHE HA WHBECTHIIMUTE B
TypucTudeckara uHdpactpykrypa. [TocTposiBar ce mbpBUTE I'paH/ XOTEIH B IOJIEMHUTE I'PajioBe U
KypOPTHH 30HH, KaTo Xoten ,,bbiarapus® B Codus (1911 r.) u mbpBHUTE JIYKCO3HH MOPCKH XOTEIH BHB
Bapna u byprac. Ilpe3 1930-te rogunu 3amouyBa pa3BUTHETO HA MOPCKHUS TYpHU3bM, KaTo c€
U3rpaXJIar KypopTHU 30HU Kkpail bamuuk, Bapua u Cozonon. TypusmbT o0aye ocraBa AOCTHIICH
IIPEIMMHO 3a 3aMOYKHaTa 4acT OT HACEJICHHWETO, a JIMIICaTa Ha MAacOBM TPAHCIOPTHU BPB3KHU

orpaHn4daBa JOCTbhIIA 1O TYPUCTUUCCKUTE NCCTHHAIIUU.

CaabdocTn B HOpMaTUBHATa ypenda: Bbrpeku MojnoKUTEIHUTE TEHACHIIMHY, IIpaBHATa paMKa
Ha TypUCTHYECKaTa MOJUTHUKA Tpe3 TO3H Mepuon € ¢pparMeHTHpaHa W HEJOCTAaThYHO Pa3BUTA.

OCHOBHUTE CJIA00CTH BKIIIOYBAT:

e Jlumnca Ha KOOpAMHUpPaHA AbP>KaBHA MOJIUTHKA — TypU3MBT OCTaBa MPEIUMHO YaCTEH CEKTOP
0€e3 SICHO OMpeeNIeH PEerysialluy 32 TYPUCTUYECKUTE ONEPaTOPH.

e OrpaHuyeH AOCTHI A0 TYPUCTUUECKUTE pecypcu — TypusMbT € IPUBUIIETHS 32 MaJlKa 4acT
0T 00IIECTBOTO, [TOPAIH JIUIICATa HA MACOBH TPAHCIIOPTHU BPB3KH U JOCTBIIHU YCIYTH.

e HeedexruBHo ymnpapieHre Ha MPUPOAHUTE U KYITypHUTE pecypcu — Bbrpeku mpuerure
3aKOHU 3a OMa3BaHe Ha MpUpOoJaTa, MEXaHW3MUTE 3a MpujaraHeTo UM ca ciabu, a

HEpCTTIaMCHTHUPAaHaTa CKCIIoaTalus IPpOABbJIKaBa.

Cnopen m3cnensanero Ha Monuepa (Monuesa, 2022) mbpBUTE 3aKOHONATEIHY HHUIMATHBY B
Obirapckusi Typu3bM IOCTaBAT J0Opa OCHOBA 3a OBJELIO pa3BUTHE, HO CTpajar OT JHIcara Ha
IBJITOCPOYHO IUIAHUPAHE M MHTETPUPAHA JIbP)KaBHA MOJUTHKA. ABTOpPKaTa noq4eprasa, 4e B TO3U
IIEPUOJl OTCHCTBA MHCTUTYI[MOHAIIHA CTPYKTypa, KOSATO J1a KOOPAMHHUPA Pa3BUTHETO HA CEKTOPA,
KOETO OrpaHHWyaBa HEroBusl noreHuuan. Jpyru aBropu, kato AmnekcoBa (2021), ananusupar
Bb3/ICHCTBHETO Ha ITbPBUTE peryjalliyd BbpPXY Pa3BUTHETO HA OallHEO- U MOPCKHUS Typu3bM. Ts
noguepTana, 4e Makap Jla c€ U3rpa)<1aT IbPBUTE HOPMAaTUBHU PaMKH 3a PETyJIUpaHe Ha KypOpTUTE,
HSIMA SICHO pa3rpaHUyYeHNe MEXy OOIIECTBEHUTE U YACTHUTE UHTEPECH B CEKTOpA, KOETO BOAM /10
CIIEKYJIALIUH C TEPUTOPUUTE U JIMIICA HA KOHTPOJI BbPXY TypUCTHUECKUTE 30HU. HauanHusAT eran B
pPa3sBUTHETO Ha HOpPMAaTHBHATA paMKa Ha TypusMa B beirapus (kpas Ha XIX — cpenara Ha XX Bek)
e Oensi3aH OT MBbPBUTE OMMTHU 3a PETyNalusi, CBbpP3aHH OCHOBHO C ONAa3BaHETO Ha MPHUPOAHUTE U
KYJATYPHH PECYPCH U Pa3BUTUETO Ha OAIHEOIOKKUS U MOPCKUS TYpU3bM. BbIlpeku nonoxxurenHure

CTBIIKKM B Ta3W IIOCOKa, JIUIICaTa Ha CAWMHHA AbpP)XKaBHa CTPATCruA, OrpaHHUYCHUAT AOOCTHII OO
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TYPUCTUYECKH PECYpCH U Hee(EKTHUBHOTO YIPABICHHUE OCTABAT CEPHO3HU MPEAM3BUKATEICTBA 3a

CeKTopa.

CpaBHUTEIHUAT aHAIW3 HAa HAyYHUTE M3CJICIBAHMS IO Temara IO0Ka3Ba, Y€ MbPBOHAYAIHUTE
HOPMAaTUBHU aKTOBE Ca Ba)KHH 3a Pa3BUTHETO HA CEKTOpa, HO ca HEeMOCJeI0BaTeIHU U HE Ch3/1aBaT
yCTONYMBa MpaBHA paMKa 3a IBJITOCPOYHO pa3BuTHE. B cienBamyre neceTuneTus TypucTuyeckara
MOJIUTHKA Ie c€ TpaHchopMmupa, KaTo IIe C€ MPEMUHE KbM MO-ICHTPATH3UPAHO YIPABICHUE U

JI'bP3KaBEH KOHTPOJI BBPXY CEKTOpa.

2.2. Counanucruyeckn nepuon: Llenrpaauzupano ynpapjieHue H HOpMATUBHA

KoHcoamaanus (1944 — 1989 r.)

Crnien 1944 1. bpnrapus npeMrHaBa KbM IICHTPAJIM3UPAaHA TUTAHOBA MKOHOMUKA, KOETO OKa3Ba
3HAYUTEITHO BIIMSHUE BbPXY PAa3BUTHUETO HAa TypUCTUYECKHs cekTop. [IbpxaBara moema mbieH
KOHTPOJI BbPXY TYPUCTUYECKUTE JIEHHOCTH 4pe3 Ch3AAaBaHETO Ha ,,bankantypuct® mpe3 1948 r,
KOSITO CTaBa OCHOBHATa OpPraHH3allvs, yIpaBisgBallla Typyu3Ma B CTpaHara. Ta3u IeHTpanu3ainus
BOIM 10 Obp30 pa3BUTHME HA TypUCTHUEcKaTa WHEOpacTpykTypa, ocobeHo mo UepHOMOPCKOTO
Kpaiibpexxue U B IJIaHHHCKUTE pailoHH. /[bp’kaBHa MONMTHKA U HOpMaTuBHa ypenba: [Ipe3 To3u
MepuoJ] JbpKaBaTa MHBECTHpA 3HAUUTEIHU CPEICTBA B M3TPAXKIAHETO HA TOJEMHU KypOPTHH
KOMIUIEKCH KaTo ,,37aTHH TSChIU™ U ,,CIbHYEB OpAr®, KOUTO CTaBaT CUMBOJIM Ha OBITapCKUs
TypuszbM. HopMmarrBHaTa ypenda € HacoueHa KbM IEHTPATH3UPAHO TUIAHUPAHE U KOHTPOJI, KaTo ce
npueMar peaulla TMOCTAaHOBJICHHUS U HapenOH, PEryaupaiiyd CTPOUTEICTBOTO Ha TYPUCTUYECKU
00€KTH, IIeHOBaTa MOJIMTUKA U CTaHJapTHUTE 3a o0cimyx)BaHe. OCHOBHATA II€J1 € Pa3BUTHE HA MAaCOB
TypU3bM, OPHUEHTHPAH KAaKTO KBbM TPaXIAHUTE HA COIMATUCTUYCCKUTE CTpaHU, Taka U KbM

IMMPUBJINYAaHC HA BAJIYTHHU IIPUXOAH UPE3 MPHUEM HA TYPUCTHU OT KAIIUTAIIUCTHUICCKUTE AbpP7KABU.

Brbrpeku nocturHatuTe ycnexu, HeHTpajJu3upaHara CCTeMa UMa CBOUTE HEIOCTAaThIIU:

e (OrpaHMuyaBaHE Ha YacTHaTa MHUIMATUBA U KOHKYypEHLHMATA: J[bpKaBHUAT MOHONOJN B
TypH3Ma BOJH JI0 JIUTICA Ha KOHKYPEHIIUs, KOETO OTpaHnyaBa pa3sHOOOPa3HeTo U Ka4eCTBOTO
Ha Mpe/UlaraHuTe TYPUCTUYECKH MPOAYKTH M ycinyrd. ToBa enHooOpasue 3aTpydaHsBa
MIPUBIMYAHETO HA MO-IIMPOK KPBI TYPUCTH U OTPAaHNYaBA NHOBALIUUTE B CEKTOPA.

e EnnooOpasue Ha TypucTHYeCKUTe NpoAyKTH: DOKYChT BbpPXYy MacoBUS TypuU3bM U

CTAaHJAPTHUTC MAaKCTU OI'paHn4YaBa BB3MOXKXHOCTHTEC 3a Pa3BUTHEC Ha QAJITCPHATHUBHU U
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crienuaiu3upan GopMu Ha TypU3bM, KaTO KyITypeH MU €KOJIOTHYEH Typu3bM. ToBa Boau
JI0 HEZI0CTAaThUHO U3MOJI3BaHEe Ha OOraToToO KYJATYPHO U MPUPOAHO HACIEACTBO Ha CTpaHara.

e Jlunca Ha mazapHu MexaHu3Mu: lleHTpanM3upaHara MUKOHOMHUKA 3aTpyIHsBA aJanTaiusaTa
KbM IPOMEHSIIUTE C€ MOTPEOUTENICKU U3UCKBAHUS U MEXTyHAPOIHU TEHIACHIIMU B TypU3Ma.
ToBa BomM 70 M30CTaBaHE B MHOBAIIMHTE W HaMaJsiBaHE Ha KOHKYPEHTOCIIOCOOHOCTTA Ha
OBArapcKusi TYpUCTUUYECKH MTPOAYKT.

e HeedextuBHO ympaBieHue Ha pecypcutTe: Jbp:KaBHOTO IUIaHHpaHE YEeCTO HE OTYUTa
MECTHHTE OCOOCHOCTH M TOTEHIMaja Ha pa3IUYHUTE PErHOHH, KOETO BOIU [0
HEpPaBHOMEPHO Pa3BUTHUE U MOALICHSIBAHE HA OINPENENICHN TYPUCTHUECKU pecypcH. Jlumncara
Ha MECTHAa WHUIMATHBAa W y4YacTUE OrpaHUYaBa YCTOMYMBOTO Pa3BUTHE Ha TypU3Ma B

PA3IMIHUTC PCTUOHU.

N3scnensanuara Ha MuneBa-boxkanoBa (2011) nopuepraBar, 4e BBIPEKM 3HAYUTEIHUTE
MHBECTULIMU B TYpPUCTHUYECKaTa MHQPACTPYKTypa Mpe3 COLMATUCTUYECKUS MEpUOJ, JUICATa Ha
KOHKYpEHIIMSI M Ta3apHH MEXaHW3MH BOIU JI0 €IHOOOpa3ue M HeJ0CTaThyHa I'bBKABOCT HA
TYpUCTHYECKUTE YCIyrd. ABTOpKara OTOeNsI3Ba, Y€ LEHTpajJM3MpaHaTa CHCTEMa OrpaHHyYaBa
MHOBAIIMHUTE U IpeAlpHeMayeckaTa MHULIMATHBA, KOETO 3aTPy/AHsABA aJalTalusaTa Ha CEKTOpa KbM
INPOMEHSAIINTE C€ MEXIYHApOAHU CTAaHAApPTH U Hu3UckBaHMA. JlombnHutenHo, Tonuesa (2019)
aHaJIM3Mpa MECTHOTO YINpaBieHHE Ha Typu3Mma B bbarapus m mocouBa, ue IEHTpaIM3uUpaHaTa
CTPYKTypa IMpe3 COLMATUCTUUECKHs IEPHO BOIU JI0 JIMIICAa HA aBTOHOMUSI HA MECTHHUTE BJIAacTU B
YIPAaBICHUETO HA TypUCTUYECKUTE pecypcu. ToBa orpaHnyaBa Bb3MOXHOCTUTE 3a PAa3BUTHE HA
PETHOHATIHU TYPUCTUYECKH MPONYKTH W MHULMATHUBU, ChOOpa3eHW C MECTHUTE CHelu(UKH U
notpedHoctu. COUMaNUCTUYECKUAT TME€PUOA B Pa3BUTUETO Ha OBJIrapckus TYpU3bM Ce€
XapakTepu3upa ¢ MaladHU AbP>KaBHU MHBECTULUU U IIEHTPAIU3UPAHO YIIPABIECHUE, KOUTO BOIST
710 Obp30 pa3BUTHE HA MACOBHs Typu3bM. BbIIpeku ToBa, IUIICaTa Ha KOHKYPEHIIUs, OTpaHUYeHaTa
YacTHAa MHUIMATUBA M OTCHCTBUETO HA Ma3apHM MEXaHW3MH CH3AABAT IPEAU3BUKATEICTBA IPE]
pa3zHOOOpPa3MeTO U KaYeCTBOTO HA TYPUCTUUYECKUTE MPOAYKTU M yciayru. Te3u ciabocTu okas3Bar
BJIMSIHME BBPXY CIIOCOOHOCTTa Ha CEKTopa Ja ce ajanTupa KbM JUHAMUYHHUTE IPOMEHU B
MEXIyHapoJIHaTa TypUCTHUYECKa cpeJa W IoadepTaBaT HEOOXOAMMOCTTa OT pedopMH B
yIpaBJIEHUETO U HOPMATHBHATa ypeada Ha TypusMa B nocieapamure nepuoau. 2.3. IIpexon kpm

nazapHa ukoHomuka: Jlnbepanuzanust u HoBa HopMaTruBHA ypenoda (1990 — 2007 r.)
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2.3. IIpexon KpM nazapHa MKoOHOMHuKA: JInOepanu3zanus 1 HoBa HOpMaTuBHa ypenda (1990 —

2007 1)

Cnen nonutuyeckute npoMeHu npe3 1989 r. bwiarapus 3amouBa mpexol KbM Ia3apHa
MKOHOMHKA, KOETO OKa3Ba CHIIECCTBEHO BIMSIHHE BbPXY TypUCTHUECKUS ceKTop. [lepuoabt Mexty
1990 1 2007 . ce XxapakTepu3upa ¢ JudepaIn3anus Ha NKOHOMHUKATa, TPUBATH3AIMs Ha IbP)KAaBHUTE
MIPEANPUATHS U Ch3/I1aBaHE HA HOBA HOPMAaTHUBHA paMKa, ChOTBETCTBAIIlA HA MMa3apHUTE IPUHIUITN 1
u3uCcKBaHusATa Ha EBpomeiickusa cbio3. Jlmbepanusanus ¥ nNpuBaTU3AlUA B TYPHUCTHUYECKHUSA
cektop: B nHawanoro Ha 90-Te roguHU IbpKABHUTE TYPUCTHUECKH MPEIIPUSTUS, BKIIOUYUTEITHO
,,DaJTKaHTYpHUCT", MpeMHHABAT Mpe3 Mpolec Ha MpuBaTU3anus. ToBa BOAM 10 HABIM3aHE HA YACTHU
WHBECTUTOPH U Ch3/IaBaHE Ha HOBU TYPUCTHUECKH KOMIIAHHUH, KOETO pa3HO0Opa3sBa MmpejiaranuTe
TYPUCTUYECKH MPOAYKTH W ycCiyru. Jlmbepanuzamnusra Ha ma3zapa CTUMYJIHpPA KOHKYPEHLUATA U
MOBUIIIaBa KAYECTBOTO HA TYPUCTUUYECKUTE YCIYTH, HO ChILIEBPEMEHHO Ch3/1aBa IPEIU3BUKATEIICTBA,
CBBbp3aHM C peryianusara U KOHTpoja Ha cektopa. C 1en agantupaHe KbM Na3apHUTE YCIOBUS U
MOJTrOTOBKA 3a WIEHCTBO B EBpomneiickus cpio3, brirapus npeanpuema pedopMu B HOpMaTuBHATa
ypenba Ha typusma. IIpe3 2002 r. e nmpuer mbpBUAT 3aKOH 3a Typu3Ma, KOMTO perjiaMeHTHpa
YCIJIOBUSATA 3a U3BBPILIBAHE HA TYPUCTHUECKA IEHHOCT, KATETOPU3ALUATA HA TYPUCTUUYECKUTE 0OEKTH
Y U3MCKBAHUATA KbM TYPUCTUUECKUTE onieparopu. To3u 3aKOH Ch3/1aBa OCHOBATA 32 MOJEPHU3HPAHE
Ha TYPUCTUYECKUS CEKTOp U BBBEXKJA CTAHIAPTH, CHOTBETCTBAIIM Ha €BPOIMEHCKUTE MPAKTUKH.
[Ipe3 2004 1. e cp3nanena [AbpxaBHara arenuus o TypusbM ([ AT), kosTo nmo-kbcHo, ipe3 2005 r.,
pa3pabotBa HarmonanHa cTparerus 3a yCToM4nBO pa3BuTHe Ha Typusma B bearapus (2006 — 2009
r.). Tazu cTparerust mocTaBs akIEHT BHPXY YCTOMUMBOTO pa3BUTHE, KaU€CTBOTO Ha TYPUCTUUYECKUTE
YCIIYyTU W UHTerpanusaTa Ha beiarapus B MeXTyHApoIHHUS TypUCTHYECKH mMa3ap. Bumnpeku ToBa,
HSIKOM H3CIIeIBaHMs OTOENSI3BaT, Ue JIMIcaTa Ha KOOPAMHALIMS MEXAY PAa3IMYHUTE UHCTUTYLUU U
YeCcTUTe NPOMEHM B HOpPMATHMBHAaTa ypeada Cbh3AaBaT HECUTYPHOCT Cpel HWHBECTHUTOPUTE HU

3aTpyAHABAT ABJITOCPOYHOTO IIJIAHUPAHE B CCKTOpA.

Bbrpeku nocturHatvs HanpeabK, MPEeXoJHUAT MEPHO pa3KprBa U peaulia ca1aboCcTu B pa3BUTHETO

Ha TYPUCTHYCCKATA IMOJIMTUKA:

e HecrabunHa HopMaTHBHA cpefa: YecTuTe MPOMEHH B 3aKOHOAATEJCTBOTO M JIMIICATa Ha
JBJITOCPOYHA CTPATETHS BOMAT JIO HECUTYPHOCT Cpell MPEANPUEMAYUTE U UHBECTUTOPUTE B

TYPUCTHYECKUS CEKTOP.
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e HenocrarpuHa KOOpAMHALMS MEXAY HHCTUTYLUHUTE: Pa3nuuHuTE ABp)KaBHU U MECTHHU
OpraHu 4ecTo JeHCTBaT 6e3 HeoOXouMaTa CHHXPOHU3AIHS, KOCTO 3aTPpyAHsIBa €(PEeKTHUBHOTO
IpujaraHe Ha TYPUCTUYECKUTE OTUTHKHU.

e Jlunca Ha uHBecTULIMU B UH(pacTpykTypara: Bbrnpeku mpuBaTtu3anusiTa, MHBECTUIIMUTE B
OOHOBSIBaHE U MOJPHKKA HAa TypUCTHUECKaTa WH(pACTpyKTypa ca HEAOCTaThbUHHU, KOETO
BJIMSIC HETATUBHO HA KQYECTBOTO HA IpejlaraHuTe YCIyTH.

e (Cnabo pa3BUTHE Ha ANTEPHATUBHU (HOpPMH HA Typu3bM: POKYCHT BbPXYy MAcOBHUS TYPH3bM
OrpaHHyaBa pa3BUTHUETO HA CHEIUATU3UPAHU U HUILIOBU (POPMHU Ha TYPU3bM, KaTO KyJITypEH,

€KOJIOTUYEH U CEJICKH TypU3BM.

W3cnenpanusta Ha Monuesa (2022) mojuepTapar, ue IpaBHATA PeIIAMEHTAINs Ha TyPH3Ma Ipe3
TO3U ME€PHUOJ € BaXKEH MHCTPYMEHT 3a YCTOWUYMBO Pa3BUTHE, HO JIUIICATa HA UHTErPUpaH MOAXO] U
KOOPAMHAIUS MEXAy HHCTUTYLMHTE BOIAHM 10 HEe(EKTHMBHOCT WM 3aTPyAHEHUS B CekTopa. B
3aKJII0YEHHUE, NMPEXoAbT KbM Ia3apHa MKOHOMMKA B bbirapus Boau 10 3HAYUTETHU IPOMEHU B
TYPUCTHYECKHUSI CEKTOp, BKJIIOYUTEIHO JuOepanu3aius, MpUBaTU3alMs W Cbh3/JaBaHEe HA HOBa
HOpMaTHUBHA ypenda. Brnpeku mocTurHatus HarpeabK, ChIIeCTBYBAT peaulla Mpearu3BUKATEICTBRA,
CBBbp3aHU C HeCTaOMJIHATa HOPMAaTHBHA CpeJia, JUICAaTa Ha KOOPIUHALNS MEXIYy UHCTHTYIIHUTE U
HE0OXOAMMOCTTa OT MHBECTULIMHU B UHPPACTPYKTypaTa U pa3BUTHE HA pa3HOOOPa3HU TypUCTUUYECKU

HPOJYKTH.
2.4. Ynencrso B EBponeiickust cb103: XapMoHu3anus u ycroiunso pazsurue (ciaex 2007 r.)

[TpuckenunsaBaneto Ha bearapust kbMm EBponelickust cbro3 npe3 2007 r. Oenexu HOB eTar B
Pa3BUTHMETO HAa TYpPUCTHYECKaTa IIOJMTHKA Ha CTpaHara. TO3M IEepUoJa Ce€ XapakTepusupa ¢
XapMOHM3alMs Ha HAMOHAJIHOTO 3aKOHOJATEJIICTBO C €BPONEMCKHUTE CTAHAAPTH, NPHIIATaHE HA
NPUHIIMIIUTE Ha YCTOWYMBO PAa3BUTHUE W HHTErpamusi B oOmmus Typuctudecku mnazap Ha EC.
XapMoHM3auusi Ha  3aKOHOJATEJICTBOTO W  HMHCTUTYHHOHAJHM mnpomenm: Crep
npuckeauHsBaHeTo kbM EC, bwarapus mpenmnpruema CTBIKH 3a CHHXPOHM3MpPAHE HAa CBOETO
TYPUCTUYECKO 3aKOHOJATEICTBO C €BPONEUCKUTE AUPEKTUBHU U peraameHTH. [Ipe3 2013 r. e npuer
HOB 3aKOH 32 TypHM3Ma, KOWTO BBBEX/a ChbBPEMEHHM CTaHJIAPTU 332 KayecTBO, 0€30MaCHOCT U
noTpeOUTENCKa 3aluTa B CeKTopa. To3M 3aKOH perjiaMeHTHpa ChINO TaKa KaTeropusalusaTa Ha
TYPUCTUYECKUTE OOEKTH U YCIOBHSTA 32 yIpaXKHsIBaHE HAa TypUCTHYECKa AeHHOCT. B choTBETCTBHE
¢ eBporeickuTe mpakTuku, mpe3 2014 r. e pazpadorena Haumonasana crparterusi 3a yCTOH4HUBO

pasBuTHe HA Typu3ma B PenyOiaunka bbarapus 3a nepuoaa 2014-2030 r. To3u cTparernuecku
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AOKYMCHT OIIPCACIIA BU3UATA, HCIIUTC U IPUOPHUTCTUTC 3a PA3BUTUC HA TypHU3Mad, KaTO aKICHTHUPA

BBPXY YCTOMYUBOCTTA, KOHKYPEHTOCTIOCOOHOCTTA M PErHOHATHOTO Pa3BUTHE.

UnenctBoto B EC mpenocrass Ha bbirapust A0CTHIT 10 CTPYKTYPHH U KOXE3UOHHU (POHIOBE,
KOUTO MOJIIIoMaraT pa3BUTUETO Ha TypucTUUecKaTa MHPPACTPyKTypa U yciayru. OuHaHCHpaHU ca
MPOEKTH 32 OOHOBSIBAHE HA KYJATYPHU U HCTOPUYECKU OOEKTH, MMOAOOpsSBAaHE Ha TPaHCIOpTHATA
JOCTBIIHOCT W PA3BUTHE Ha EKOJOTMYEH U CEJICKH Typu3bM. Te3M HMHBECTUUMU UEJAT
TuBepcU(UKAIUS HA TYPUCTHYCCKHS TPOAYKT U YIbJDKABAHE HA TYPUCTUYCCKHS C€30H. Bhrpeku
MIOCTUTHATHSI HallpeAbK, MPEAN3BUKATEICTBATA MIPE]] YCTOMYUBOTO Pa3BUTUE HA TypH3Ma OCTaBar.
Heo0Oxoaumo e 3acuiiBane Ha MyOJIUYHO-4aCTHUTE MaPTHHOPCTBA, TOJ00PSBAaHE Ha KOOPAMHALIUATA
MEXJy MHCTUTYIMUTE U MOBHUIIABaHE Ha KBalu(uKalMsATa Ha 3aeTUTE B cekropa. ChLIo Taka,
OIa3BaHETO Ha OKOJIHATA Cpella M KYJITYPHOTO HACJIEICTBO HM3UCKBA IIOCTOSIHHM YCWIHS U
monutopunr. Karo unen na EC, bowiarapus craBa yact oT oOlIus TYpUCTHYECKH Ia3ap, KOETO
yJIECHSIBA MPUBJIMYAHETO HA TYPUCTH OT APYTU IbpxKaBu wieHKU. CBOOOTHOTO JBMKEHHE HA X0Pa,
CTOKM M YCIYTd, KakTO M IPEMaxBaHETO Ha BHU30BUTE OrpaHuMyeHus 3a rpaxzaanute Ha EC,
JIOIIPUHACAT 3a YBEIMYaBaHE HA TYPUCTUYECKUTE MOTOLUH. BBIpEeKn TOBAa, KOHKYPEHIIUATA C IPYTH
€BPOTEICKU JECTUHAIMKM HM3UCKBAa OT bbiarapus mocTossHHO MOAOOpsSiBaHE HAa KaueCTBOTO Ha
npeyiaraHuTe YCIyrd U epeKTUBEeH MapkeTHHT. UneHcTBoTO Ha bhirapus B EBpomneiickus cbro3
Ch3/1aBa HOBU BBb3MOKHOCTH 32 Pa3BUTHE HA TypHU3Ma 4pe3 XapMOHU3alMs Ha 3aKOHOJATEIICTBOTO,
JIOCTBIT JI0 €BPOMEHCKO (PMHAHCHPAHE U MHTETpaIusl B OOIIMs ma3ap. Y CTOMYMBOTO pa3BUTHE Ha
CEKTOpa M3UCKBA CbBMECTHHU YCWIIMS OT CTpaHa Ha JAbpkaBaTa, OM3Heca U MECTHUTE OOIIHOCTH 3a

INOCTHUI'aHC Ha KOHKypeHTOCHOCO6eH U IPUBJICKATCIICH TYPUCTUYCCKHU ITPOAYKT.

2.5. C'beeMeHeH eraim: l[I/IFI/ITaJII/ICiaIII/IH U aganTanus KbM r100aJIHUTE NMpEeaAn3BUKaATEJICTBA

(c1ex 2020 1)

Cnen 2020 1. OBJArapcKUSAT TYPUCTUYECKH CEKTOp C€ U3MpaBsd IMpell 3HAYUTEITHU
MpeIu3BUKATEICTBa, NOpoJAeHH oT miobanHata mnaHaemuss COVID-19, ukonomuueckara
HECTaOMJIHOCT W HapacTBalllaTa KOHKYpeHLUs Ha MmexayHapomauus mnazap (TravelNews, 2020).
[Tannemusita Boau 10 Oe3MpeLieICHTEH Caj] Ha TypUCTHYECKUTE MOTOIH, Kato mpe3 2020 1. 6posr
Ha YyXJecTpaHHUTe TypucTu B bbirapus Hamanssa ¢ Haj 60% crpsimo 2019 1. (EBporneiicka cMeTHa
nanara, 2021). ToBa Hanmara yckopeHa JWTHUTAIW3AIMsA, HOBU MEPKHU 3a YIpaBICHUE HA KPU3U U
ajanTanysg KbM IPOMEHEHHUTE MOTpeOUTeNCKH mpeanoyuTanus. OCHOBHMTE HalpaBleHHsS Ha

IMNOJIMTUKUTC B TypusMa CJICA 2020 1. ca CBBbpP3aHU C JUTHUTAJIM3aluATa, YCTOI>'I‘{PIBOT0 pa3BUTHC U
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MOBUIIIABAHETO HA KOHKYPEHTOCIOCOOHOCTTAa. MUHUCTEPCTBOTO HAa TypU3Ma IIpeIIIpUeMa peanla
WMHUIMATHBY 332 HAChpuaBaHe Ha LU(POBUTE TEXHOJOTHH B CEKTOPA, BKIIOUUTEIHO pa3padoTBaHE
Ha OHJIalH mMmiar(opMu 3a pe3epBallM, BUPTYaJHH TYPUCTHUYECKH OOMKOJIKM W H3MOJI3BAaHE Ha
M3KYCTBEH MHTEJIEKT 32 IEPCOHAIM3UPAHE HA TypUCTHUECKUTE yciayru (MUHUCTEPCTBO HA TypU3Ma,
2023). BeIpeku Te3u yCuus, MPOyYBaHUATA IOKA3BAT, Y JUTUTATH3AMMITA B OBJITaPCKUS TyPU3bM
BCE OIll€ M30CTaBa CIPSMO JIPYTHTE E€BPOMNEHCKH CTpaHU, KaTO MHOTO XOTEJIU U TYPUCTHUYECKHU
arcHIMM u3mnoyi3Bar ocrapenu TexHojoruu (Prexcelerator Bulgaria, 2021).  Jlpyr cbmiectBeH
€JIEMEHT B pa3BUTHETO Ha TypusMa cien 2020 r. e ycroitunBoTO pazsurue. EBponeiickure ¢pongose
NPOIBIDKABAT J]a UTPasT KIIOYOBAa pOJsl B MOJAEPHM3ALMATA HA CEKTOpa, Karo ce (huHaHcHpar
MPOEKTH 3a EKOTypuU3bM, OOHOBABAHE Ha KYITYpHHU 3a0€NeXHUTETHOCTH M MOoJ00psBaHE Ha
TpaHcIopTHaTa UHGpacTpykTypa. Berpeku ToBa, cnmabocTuTe B YIPaBICHUETO HA €BPOIEHCKUTE
CpeICTBa, OIOpOKpanusATa U JIMICATa Ha KOOPAMHAIMS MEXAY MHCTUTYLIMUTE OCTaBaT CEPUO3HU
Ipear3BUKATEICTBA Mpe]l e(peKTHBHOTO U3MOI3BaHe Ha HaMYHKTE pecypcu (EBponeiicka komucus,
2022). Ilo oTHoleHHE Ha peryaaropHara pamka, cien 2020 r. bearapus npeanpueMa NpoMeHd B
3akoHa 3a Typu3Ma, HACOYEHH KbM BbBEXKIaHE Ha MO-I'bBKaBU MEXaHU3MH 32 YIIPaBJICHUE Ha KPU3H,
CTUMYJIMpPAHE Ha BbTPEIIHUS TYpPU3bM U MOBUIIABAHE HA KAYECTBOTO HA TYPUCTUUYECKUTE YCIYTH.
ITpe3 2023 r. MuHUCTEpCTBOTO Ha Typu3Ma IyOnukyBa HaruonanHara cTparerus 3a pa3BUTHE Ha
TypusMa J10 2030 1., KOSITO TTOCTaBs aKIEHT BbPXY JUTUTATHATa TpaHChopMalus, HachpyaBaHETO Ha
WHOBAaTUBHU TYPUCTHYECKHM TMPOAYKTH U YCTOWYMBOTO YIpPaBICHUE HA JI€CTHHALIUUTE

(MunuctepcTBo Ha Typusma, 2023).

B’LHpeKI/I IMOJIOXKUTCIIHUTC TCHACHIUU, CCKTOPBT CC cOTBCKBA C HAKOJIKO KJIFOUOBH CJIA00CTH.

e Ha mbpBO MACTO, KaApOBUAT ACPUIMT OCTaBa CEpUO3€H MNPOOIEM, Thl Karo MIaauTe
CHEIHAJINCTH YECTO U30Upar aa paboTAT B UykOMHa, a JTUIcara Ha KBaJU(UIUPaH epCOHA
OorpaHMyYaBa Bb3MOXKHOCTUTE 3a MOAOOpsSBAaHE Ha TypUCTHUYECKOTO oOciyxBaHe (boHes,
2023).

e (OcCBEH TOBa, CE30HHOCTTA MPOIBJIKABA Ja € IIPeuka 3a YCTOMYMBOTO pa3BUTHUE, KaTo
OBJITapCKUAT TYPU3bM OCTaBa CUIIHO 3aBUCHM OT JIETHUS U 3UMHHS CE30H, 0€3 10CTaThbuHO

pa3BUTa LEJIOTOUIIIHA TypUCcTHYeCKa HHppacTpyKTypa (Statista, 2023).

Cnen 2020 r. TypUCTHYECKHAT CEKTOp B bbarapus ce Hamupa B IIPOLEC HA JUTMTAIHA U
CTpyKTypHa TpaHchopmanusa. OCHOBHUTE MpPEAM3BHKATEIICTBA BKJIIOYBAT HY)KJara OT YCKOpEHa

AUTUTAalIn3anud, ImpeoaoJIsIBaHC Ha KaAPpOBUSA ,E[C(I)I/IL[I/IT, C(I)CKTI/IBHO H3II0JI3BAHC Ha CBpOHCﬁCKHTC
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CpeAcTBa W pa3BUTHE Ha IEJOTONWIICH Typu3bM. Bbmpeku mnpeanpuerute pedopmu u
CTpaTEerMuecKy JOKYMEHTH, YCIeIIHaTa aJlanTalys Ha CeKTOpa KbM HOBHUTE NIOOATHU PEaTHOCTU

3aBUCH OT KOOPAWHHUPAHUTE YCUIIUA HA AbpKaBara, Ou3HeCca M MECTHUTE O6H_[HOCTI/I.

3. Poasita Ha EBpomneiickusi cbl03 M MeKIYHAPOAHHUTE HHCTUTYIHH B OQOPMSHETO HA

peryjaropHara cpeaa

EBpomneiickuar cpio3 (EC) u MeXIyHapOIHUTE WHCTUTYLMU WrpasT KIOYOBAa POJsS B
odopmsiHeTo Ha perynaropHara cpena B bwarapus, ocobeHo B obmactra Ha Typu3ma. TAIXHOTO
BIMSHUE C€ TPOsBABA 4Ype3 BBHBEKIAHETO HA OOIIM CTAaHIAPTH, TOJUTHKH H (PUHAHCOBU
MHCTPYMEHTH, KOMTO LIENSAT XapMOHU3HMpaHEe Ha HOpPMAaTUBHATa ypenda M IOBUIIABaHE Ha
KOHKYpeHTOCIocoOHocTTa Ha cekTopa. C mpucbenuHsaBaneTo Ha bearapus kM EC mpes 2007 r.,
CTpaHaTa I0€ AaHTAKUMEHT Ja IpPUBEJE HAIMOHAJIHOTO CH 3aKOHOAATEICTBO B CHOTBETCTBHE C
€BpOIENHCKUTE AUPEKTUBU U perjlaMeHTH. ToBa BKJIIOUBAa IPUEMAHETO HA CTaHJAPTU 3a Ka4eCTBO,
0€30MacHOCT ¥ YCTOMYMBO Pa3BUTHE B TypucTUueckus cextop. Hampumep, nonutukara na EC B
o0acTTa Ha OKOJIHATA Cpejia Ce OCHOBAaBa Ha MPUHIIUIIY KaTO IPEBAHTUBHU JCUCTBUSA, OTCTPaHsIBaHE
Ha 3aMbpCSBAHETO MPU U3TOUYHUKA M MPUHLIMIA "3aMbPCUTENAT I1Iama", KOUTO ca UHTErPUPAHU B
HanpoHainHuTe perynanuu. Ocsen ToBa, EC mpenocTtas 3HaunTeIHa UHAHCOBA MOJKPEIa Ype3
pasiiiyHM TporpaMd U (OHAOBE, HACOYEHM KbM pa3BUTHE Ha TypuU3Ma U CBbp3aHara
uHppacTpykrypa. Te3u cpeacTBa moamomaraT MOJEpHHU3ALMATa Ha TYPUCTHUYECKUTE OOEKTH,
OI1a3BaHETO Ha KyJITYpPHOTO HACJIEICTBO U HAChPYABAHETO HA YyCTOMUMBHU NMPAKTUKHU B ceKkTopa. ChIlo
Taka MEXIyHapOAHHUTE opraHu3anuu karo CeroBHara O0anka u OpraHusaiusira 32 MKOHOMUYECKO
cbTpynHuuecTBo U pazButre (OMCP) cbiio nonpuHacar 3a opopMIHETO Ha perylaTopHaTa cpesia B
bearapus. Te mpenocraBaT eKCHEpTHU aHAJIM3H, NMPENOPbKU U (PUHAHCOBU MHCTPYMEHTH, KOUTO
nojnoMarar pe(popMHUTE U pa3BUTUETO Ha TypucTudeckus cekrop. Hanpumep, CBeroBHaTa OaHKa €
ydacTBaja B IPOEKTH, HACOUEHU KbM 0100psiBaHEe Ha OU3HEC cpeaTa U KOHKYPEHTOCIIOCOOHOCTTa
Ha ObJrapckara MKOHOMHKA, BKIIOUUTENHO Typu3Mma. ChTPYIHHUYECTBOTO C TE3W WHCTUTYLUHU
criomara 3a BHEJIPSIBAHETO Ha MEXIYHApOIHO MPU3HATH CTaHJAPTH U MPAKTHKH, KOETO IMOBHUIIABA
JIOBEPUETO Ha YYXAECCTPAaHHUTE TYpUCTH W HMHBECTHUTOpU. TOBa CHTPYIHHYECTBO CHIIO TakKa
yJAecHsiBa JOCThIAa 10 MIOOANHU Ma3apu W HUHTErpauusTa Ha bbarapus B MeXIyHapoaHara
TypHucTHYecka oo1tHoCT. BzanmoneiictBueto ¢ EBponelickus cbhio3 U MEXTyHAPOIHUTE UHCTUTYLIUN
€ OT CBIIECTBEHO 3HAUYE€HUE 3a Pa3BUTHETO M MOJEPHM3ALMATa Ha peryjlaropHara cpela B

OBITApCKUSl TYPUCTHYECKHA CEKTOp. TsAXHATa TOJIKperna M HACOKH TOJIOMAaraT yCTOWYHBOTO
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Pa3BUTHC, MIOBUIIABAHCTO HA KAYCCTBOTO HA YCIYTUTC U UHTCrpalusdaTa Ha B’bJII‘apI/ISI B MIOOAIIHUS

TYpUCTHYECKH Ta3ap.

4. Bausinue Ha rJ100aJTHUTE TCHACHIUUU BbPXY TYpU3Ma: TUTI'HTAJIN3 AU, yCTOﬁ‘lHBO pa3sBuUTHUC

U AJITEPHATUBHYU TYPUCTHYECKH NPOAYKTH

CpBpeMEHHMAT TYPUCTHYECKH CEKTOpP TMPEThPIsBa 3HAUYUTENHH TpaHchopMmarmu,
00yCIIOBeHH OT TIIOOATHU TCHJCHIIMU KaTo IUTUTATM3aIUs, YCTOMYMBO Pa3BUTHE M HapacTBAaIll
UHTEpPEC KbM AITEPHATHBHH (OPMU Ha Typu3bM. Te3u (akTopw HE caMO MPOMEHST HauuHa, 10
KOWTO TYPHUCTHYECKHUTE YCIYyTH C€ MpeiyiaraT W NoTpeOsBaT, HO M HW3MCKBAT ajanTtanus Ha
CTPAaTCTUUTEC 3a PAa3BUTHUC B OTTOBOP HA AMHAMHWYHUTC HM3VWCKBAHUA HaA I1a3apa. I[I/IFI/ITaJII/IBaIII/IﬂTa
urpae KJIo4oBa pojisi B MOJEpHU3ALMITA HA TypUCTUYECKUS ceKTop. BHeapsBanero Ha uudpoBu
TEXHOJIOTHH KaTO OHJIAMH IIaTGOpMH 3a pe3epBallii, BUPTYAIHU TYPOBE M MOOMIIHH MPHIIOKCHUS
yJECHSIBA JJOCTBIIA HA MIOTPEOUTENNTE 10 MHDOPMAIIHS U YCIYTH, TIOTOOPSBANKH MTOTPEOUTEIICKOTO
W3KUBSABAHE W TIOBHINABAHKH €()EKTHMBHOCTTa Ha TYPUCTHYCCKHUTE MNpeanpustus. Hampumep,
npmioxkenrero TouchMenu, ce3naneno B kpas Ha 2020 r., u3nonssa QR komoBe 3a momoOpsiBaHe Ha
00CITy’)KBaHETO B PECTOPAHTHUTE, KATO ONTHUMHU3HUPA KOMYHUKAIMATA MEXKy KJIMCHTUTE U TICPCOHAIA.
Borpeku Te3u WHOBAIMH, OBITAPCKUST TypPUCTHUYECKH CEKTOp BCE OIe M30CTaBa B Ipolieca Ha
nurutanu3anus (Economic.bg, 2023). [Ipoyusane ot 2020 r. moka3Ba, Y€ MHOTO TypOIlepaTOpH,
XOTCJIU U pECTOPAHTHU B B’I)J'Il"apl/lfl H310JI3BaT OCTAPCIIM TCXHOJOTUYHU PCIICHUA, KOCTO OrpaHrnvYaBa
TSIXHATa KOHKYPEHTOCIIOCOOHOCT Ha MEXTyHapoaHUs ma3ap. ToBa moguepraBa HEOOXOAUMOCTTA OT
M0-aKTHBHO BHEJIPSBAaHE HA ChbBPEMEHHHM TEXHOJIOTMH M 00ydeHHe Ha TepcoHalna 3a paboTa ¢ TsX.
YCTONYMBOTO pa3BUTHE CE€ YTBBPXKAaBa KaTO OCHOBEH MPHOPHUTET B TypUCTUYECKATa UHAYCTPHSL.
HapacTtBamiara 0cBeTOMEHOCT OTHOCHO C€KOJIOTHYHUTE U COIIMATHUTE BH3/ICHCTBUS HA TYPHU3Ma BOIH
A0 TBPCCHE Ha MNPAKTUKH, KOUTO MHUHUMU3UPAT HCTAaTHUBHHUTC e(i)eKTI/I BBPXY OKOJIHaTa cp€aa u
MOJKPENSAT MeCTHUTE oOmHoCcTH. B bwarapus, npe3 ampun 2024 r., Oeme nmoamucana Xapra 3a
YCTOMYMB TYypHU3bM, KOSTO OOEIMHSBA YCWIMATa Ha MyONMYHH W YACTHU HWHCTUTYIMU 32
HAaChpYaBaHEe Ha CKOJOTHMYHO CHOOpPA3eH W COIHMAIHO OTTOBOPSH TYypWU3BM. BBIpeku Te3u
HWHUIIUATUBU, MNPCANU3BUKATCIICTBA KaToO 6anchnpaHe MCXKIAY HWKOHOMHUYECCKUTE HWHTECPECU U
OTMa3BaHETO Ha MPUPOJHUTE PECYPCH MPOABIKABAT Ja ChilecTByBaT. HeoOxomumo e mo-eeKTUBHO
npujiaraHe Ha YCTOWYMBU TMPAKTUKU M 3aCHUJIBAHE HA CHTPYAHMUYECTBOTO MEXKAY Pa3IHUHUTE
3aWHTEPECOBaHW CTPAaHM 3a TMIOCTUTAaHE Ha JBITOCPOYHU pe3ynrtard. [Ipomensmmre ce

MNPpEATIOYUTAHNA HA TYPHUCTHUTC BOJAT 10 MOBHUIICH MHTECPEC KbM aJITCpPHATUBHU (1)OpMI/I Ha TYPpU3bM

21
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

KaTo KYyJITypEH, €KOTypPU3bM, CEJICKH U MPUKIIOYCHCKU TypU3bM. Te3M HUIIOBU Ia3apy Ipeaiarar
YHMKAJIHU W3KHUBSIBAHUS M JOIPHUHACAT 3a AMBEpPCU(PUKALUATA HA TYPUCTHUYECKOTO IMpesiaraHe.
brirapckara aconuanys 3a anTepHaTUBEH TYPU3bM aKTHBHO pabOTH 3a OBUIIABAHE HA KAYECTBOTO
Ha TYPUCTHYECKHUS MPOAYKT U MH(PPACTPYKTyparTa, Karo ChIIEBPEMEHHO HAaChpuaBa yCTOWYMBOTO
pa3BUTHE U ONA3BAaHETO HA IIPUPOAHUTE U KYJITYPHHU PECYpCU. BbIpeku ToBa, pa3BUTHETO HA TE3H
IIPOAYKTH M3UCKBA BHUMATEIHO IJIAHUPAHE U CHTPYAHUYECTBO MEXAY Pa3JIMUHU 3aUHTEPECOBAHU
CTPaHH, 3a Ja C€ rapaHTHUpa TAXHATa YCTOMYMBOCT M aBTEHTHMYHOCT. IIpenusBukarencrBa kaTto
JWIcaTa Ha JOCTAaThYHO WHBECTHIIMU M MH(PPACTPYKTypa B CEICKUTE PalOHM MOTaT Ja 3aTpyaHST
Pa3BUTHUETO HA AIITEPHATUBHUA Typu3bM. [T100aIHUTE TEHAEHIIUM KaTO JUTUTAIN3alus, YCTOWYMBO
pa3BUTHE M HAPACTBAILOTO 3HAYCHUE HA AJITCPHATUBHUTE TYPUCTUYECKH IIPOAYKTH OKa3BaT
CBILIECTBEHO BJIMSHHUE BbPXY TYPUCTHUYECKHs CEKTOp. AjanTtanusta KbM T€3M IPOMEHH € OT
pellaBallo 3HA4€HUE 3@ IIOCTHMMaHE HAa KOHKYPEHTOCIIOCOOHOCT U YIOBIETBOPSIBAHE Ha
ChbBPEMEHHHUTE M3MCKBaHMs Ha Typuctute. HeoOxoaumu ca KOOpAMHUPAHU YCHIIMS OT CTpaHa Ha
J’bp>kaBaTa, OM3HECa MU MECTHUTE OOIIHOCTH 3a YCIEIIHO MHTErPUpAaHE Ha Te3M TEHICHLUU B

Pa3BUTHUCTO HA TypU3Ma.

Pe3y.11TaTu H 3aKJIIOYCHHE

Hacrosmoro n3cnenBane ananu3upa pa3BUTHETO Ha TypUCTUYECKaTa MOJIMTUKA B bbarapus,
KaTo Mpocieau HEMHUTE OCHOBHHU €Taly, HOpMAaTHBHAaTa paMKa M CTPaTeruyecKUTe HAaCOKU B
KOHTEKCTa Ha DoOaTHUTE TEeHAEHIMHM. Ype3 MAeTallIHOTO paslekAaHe Ha HCcTopuyecKara
€BOJIIOLINS, pOsIsiTa Ha EBponeicKus Cbro3 U MEXTyHAPOJHUTE UHCTUTYLINHU, KAKTO U BIMSHUETO Ha
JUTUTAIN3alUsATa ¥ yCTOMYMBOTO pa3BUTHeE, OsiXa OuepTaHW KIIFOYOBHUTE MpPEIU3BUKATEICTBA U
nepcreKkTuBy npes cekropa. OcHoBHU u3BoaAu: VcropuueckusT aHaau3 mokasa, 4e pa3BUTHETO Ha
TypUCTHYECKaTa MOJUTUKA B bbiarapus nmpemMuHaBa npe3 HIKOJIKO OTYETIMBH erana. B HauanmHus
nepuon (kpas Ha XIX — cpenara Ha XX BEK) ce IIOCTaBAT OCHOBUTE Ha IIpaBHATa peryjanus, KaTto
(GOKyChT € BbpXY ONa3BaHETO Ha NMPHUPOTHHUTE PECYpCH M IbPBHUTE CTBIKU B OATHEONOXKKUS U
Mopckust TypusbM. [Ipe3 commanucrtuueckus nepuon (1944 — 1989 r.) nbppxkaBara HeHTpanu3upa
YOPaBJIECHUETO HA CEKTOpa, KOETO BOJU 10 3HAUUTENIEH PBhCT Ha TypHCTUYECKaTa HHPPACTPYKTypa,
HO CBIIO Taka OrpaHMYaBa 4yacTHAaTa WHUIMATHBA U KOHKypeHuMsATa. IIpexonsT xbM masapHa
ukoHoMuka (1990 — 2007 r.) Genexxu mpouec Ha aubepanu3anus U NpUBATU3ALUS, KOUTO OTBaps
BB3MOKHOCTH 3a YacTHHSI CEKTOp, HO ChIIO Taka Ch3JaBa IMPEIU3BUKATENICTBA, CBbP3aHU C

HecTaOWJIHa HOpPMaTHBHA Cpela W JIMICAa Ha ABIrocpouHa crparerus. [IpucheauHsBaHETO KbM
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EBpomnetickus cpro3 npe3 2007 1. e Boaen: GpakTop 3a MOJASPHU3AIMATA HA TYPUCTHICCKHUS CEKTOP.
XapMOHHM3aIMsITa HA 3aKOHOATEJICTBOTO C €BPOIEHCKUTE TUPEKTUBH U JOCTBITBT IO €BPOIEHCKO
(dbrHaHCHpaHe TONPUHACAT 3a MOI00psIBaHE Ha TYpUCTHYECKaTa HHPPACTPYKTypa M HacChpuaBaHE Ha
YCTOHYMBOTO pa3BUTHE. Bbmopekum TOBa, Bce omle ce HaOmomaBar cinaboctu, kato OaBHa
TUTHTANU3As, KaJApOBH Je(UIMT W CE30HHOCT Ha TYPUCTUYECKHUTE TOTOLHU. [nobamHuTe
teraeHuuu cien 2020 r. mpoMEHST ChIIECTBEHO JUHAMHUKara Ha cekropa. Jururanuzanusita ce
MIPEBPHINA B KIIFOUOB (PAKTOP 32 KOHKYPEHTOCITOCOOHOCT, HO OBITAPCKHUAT TYPUCTUUECKH CEKTOP BCE
OIll€ U30CTaBa B TO3M IPOIIEC, IVIABHO MOPAAM JUICA HA MHBECTUIIMU U CTPATETUYECKH HACOKH.
YCTOMUYMBOTO pa3BUTHE CTaBa BOJACII IPHUOPUTET B CbOTBETCTBHUE C MEXKAYHAPOIHUTE TTOJIUTUKH, HO
MPUJIaraHeTo My Cpellla MPeAN3BUKATENICTBA, CBbP3aHH C OalaHC MEX /1y MKOHOMHUYECKUTE HHTEPECH
¥ OIa3BaHETO Ha MPUPOJHUTE U KyATYpPHHUTE pecypcu. HapacTBaioro 3HaueHre Ha aITEPHATUBHUTE
TYPUCTUUECKHU MTPOIYKTH KaTO EKOTYPU3BM, CEJICKU TYPU3bM U KYJATYPHU MapIIPyTH OTKPUBA HOBH
BB3MOXHOCTH 3a bBirapus, HO 3a TIXHOTO YCIENIHO pa3BHTHE € HeoOXoamma Io-7A00pa

KOOpAUHAIUA MEKAY ABPKABHUA U HACTHUA CCKTOP.

Hayyen mnpuHoc M mnpakTuyeckum mnpuioxeHus: 3cnensanero jgomnpunacs 3a
paslupsiBaHe Ha 3HAHUATA OTHOCHO E€BOJIIOIMSATA HA TYpUCTHUYECKATa MOJIUTHKA B bbarapus, kato
npejuiara AeTaijieH aHajlu3 Ha HOpMaTUBHATA pPaMKa U CTPATErMueCcKUTe IPOMEHU B cekTopa. Upes
UJCHTUPUIMPAHETO HA KIIOYOBUTE NPEAM3BHKATENICTBA, CBBP3aHM C JAUTUTAIU3ALMATA,
YCTOMYMBOTO PA3BUTHE U KAAPOBUS JE€(PUIINT, HACTOALIOTO M3CIEABAHE MOXKE Ja MOCIYXH KaTo

OCHOBa 32 (hopMyaupaHe Ha €(PEeKTUBHU MOJUTHUKH 3a ObJICHIO pa3BUTHE HA TypU3Ma.

OrpannyeHnsi Ha u3cjaeABaHeTO H ObAemM HAacOKU: OrpaHMUYEHUATA HA U3CIEABAHETO
BKJIIOYBAT 3aBUCUMOCTTA OT HAJIMYHUTE JAHHU M CTATUCTHUYECKH M3TOYHMIIM, KOUTO MOTaT Jia He
OTpa3siBaT HabJIHO AMHAMHUKAaTa Ha CEKTOpa B peasHo BpeMe. B Objemu n3cneqBaHus MOXe J1a ce
HalpaBH I0-33/IbJIOOYEH CPaBHHUTEJIEH aHAIU3 Ha ObJIrapCcKUs TYpU3bM CIPSAMO APYTH CTPaHU OT
peruona u EC, xakTo u 1a ce pasmienar cnenuduuHu GakTopu, BIMSIEHIIH BbPXY NPUBIMYAHETO Ha

HHBCCTHUIIUU B CCKTOPA.

3aKk/II0UMTEIHM NpenopbKH 3a Ja Cce€ TOCTUTHE YCTOMUMBO  pa3BUTHE U
KOHKYPEHTOCITOCOOHOCT Ha OBJATapCcKusi TYPUCTHYECKH CEKTOp, Ca HEOOXOAMMH CIIETHUTE

CTPATCTUYCCKH HACOKHU:
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1. VYckopsBaHe Ha AWTUTAIH3AIMATAa — YPEe3 BBBEKJAAHE HA WHTEIWTCHTHH TYPHCTUYECKU
matGopMu, MOOWIIHU TIpHIIOKeHUS U Al-O0a3upanu yciayru.

2. lloBumiaBane Ha YCTOWYMBOCTTA — 4Ype3 MpHJIaraHe Ha €KOJIOTUYHU CTaHIAPTH, Pa3BUTHE Ha
€KOTYpU3bM U CTUMYJUPAHE Ha 3€JICHU WHBECTHUIIUH.

3. Pa3zHooOpa3sBane Ha TYPUCTHUECKHS MPOIYKT — UYpe3 HAChpUaBaHE HA KyATYPECH, BHHEH, CEIICKU
U MIPUKITFOYCHCKH TYPH3bM, KOUTO MOTAT Jla HAMAJIST 3aBUCHMOCTTA OT CE30HHOCTTA.

4. TlomoOpsiBaHe Ha KOOPIMHALUATA MEKAY WHCTUTYLUUTE — 4pe3 M3rpakJaHe Ha WHTETPUPAHU
CTpaTeruu u MyOIMYHO-9aCTHU MApTHROPCTBA 32 HAChpPUaBaHE HA MHBECTHUIINY U MHOBAIUH.

5. Pedopmu B oOpa3oBaHueTo M KBaIM(pHUKANMITA HA KaApUTE — 3a MPUBIMYAHE U 3abpKaHe Ha
KBaJM(HUIIMPAHU CIICHUAIHUCTH B TYPUCTUYCCKHSI CEKTOP.

B 3akiroueHre, TYpUCTHUECKUAT CEKTOP B Bbirapusi ©Ma 3HAYMTENICH MOTEHIMAI 32 Pa3BUTHUE, HO
3a 7a ObJIe MOCTUTHAT ABJITOCPOYEH PACTEX, € He0OX0AUMO e(heKTUBHO yIpaBlieHHE Ha PECypCHTe,

MOICpHH3AalMA Ha HOPMATUBHATA paMKa U aJalTalys KbM NIOOAJIHUTE MMPEAN3BHUKATCIICTBA.
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Typucruueckara noiutuka u bpana bearapusi. l'octonpueMcTBO B YeTHpH

cesona

npogh. 0-p Mapuana fnesa
Ynueepcumem 3za Hayuonanno u Ceéemosno Cmonancmeo

Pesztome: Cvepemennama mypucmuyecka NOIUMUKA ce KOHKpemu3upa 4pes U3usl, MUucus,
3a0auu, cmpameauu, MaKmuKy, pecneKmugHo U Onepamuero ynpaesienue. B masu epwv3xa
mypucmu4eckama noaumuKka no goopmupare na 6pano bvaeapusi ¢ 20cmonpuemcmeo 6 uemupu
Ce30Ha e HeobX0OUMO 0a Cled8a 8U3Usl, KOSIMO 04 OMKpPOs6a npuopumemume, C8bpP3aHi ¢
KOHKYPEHMHAMA, pecypcHa u npooyKmoead 0CUcypeHoCm, 0CU2yps8aku mypucmuiecko
nompebeHue ¢ no-6UCoKa 000aseHa CMOUHOCT OM 21e0HA MOYKA HA NO-NJLAMENCOCNOCOOHU

mypucmu 68 no-6UCOKUAL CecMEHRM.

Obekm Ha Hacmoswomo usciedgaHe e MYPUCUYECKAMA HNOIUMUKA NO  NOBOO
pebpanoupane Ha buvreapus kamo wemupucezonna mypucmuyecka Ooecmunayus. IIpeomem na
uzcneogame ca Mucusma, eususma u nocianuama 3a bpano Bvieapusi ¢ poxkyc 30paeen, buznec u
pazenexamener mypuzvM. Llen na uscnedsanemo e oa 0okasice Heobxooumocmma om oKyc 6bpxy
HOBUMe HIOAHCU 8b6 8u3UAMa u mucusma 3a bpano bvieapus u npedcmassanemo U Ha ceemosHama

mypucmuiecka kapma.

Knrouoeu oymu: mypucmuuecka nonumuka, bpano bvaeapus, cocmonpuemcmeo, 30pasem

mypuzom, ousnec mypusovm, MICE, pazenexamenen mypuzom

JEL: 730, Z32, Z38, L83

Tourism policy and Brand bulgaria. Hospitality in four seasons
prof. Mariana laneva, PhD

University of National and World Economy

Abstract: Contemporary tourism policy is concretized through vision, mission, objectives,
strategies, tactics and operational management. In this regard, the tourism policy on the formation

of Bulgaria's brand with hospitality in four seasons needs to follow a vision that highlights the
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priorities related to competitive, resource and product provision, ensuring tourist consumption with

higher added value in terms of more financially solvent tourists in the higher segment.

The object of this study is the tourism policy regarding the rebranding of Bulgaria as a four-
season tourist destination. The subject of the study is the mission, vision and messages for Brand
Bulgaria with a focus on health, business and entertainment tourism. The aim of the study is to prove
the need to focus on new nuances in the vision and mission for Brand Bulgaria and its presentation

on the global tourism map.

Key words: tourism policy, Brand Bulgaria, hospitality, health tourism, business tourism,

MICE, entertainment tourism
JEL: 730, Z32, Z38, L83
BLBenenue

CpBpeMeHHaTa TypUCTHYECKAa IMOJUTHKA C€ KOHKpPETH3HMpa 4pe3 BU3US, MUCHS, 3alauH,
CTpaTeruy, TaKTUKHU, PECHEKTUBHO M ONEPAaTUBHO yIpaBieHuEe. B Ta3u Bpb3ka TypucTHUECKara
NOJHUTHKA 110 (hopMHUpaHe Ha OpaHa Bbarapust ¢ roCTONPUEMCTBO B YETHPH CE30HA € HEOOXOIMMO
Jla clieiBa BU3Ms, KOSTO J1a OTKpOsSBa NPHOPUTETHTE, CBbP3aHU C KOHKYpEHTHaTa, pecypcHa U
IPOJIYKTOBA OCUTYPEHOCT, OCUTYpPSIBAMKM TYpUCTHUYECKO IOTpeOleHue ¢ Mo-BHCOKa J00aBeHa

CTOMHOCT OT IJI€JHa TO4YKa Ha MO-ILIATEKOCIIOCOOHN TYPUCTU B IO-BUCOKHUSA CCTMCHT.

OO0eKT Ha HACTOSIIOTO U3CJE/IBaHE € TypUCTUYECKaTa MOTUTHKA 1O TOBOA pedpaHaupaHe
Ha bparapus karo derupuce3oHHa TypucTHUecka aectuHauusd. Ilpeamer Ha wu3cnenBane ca
MUCHUSTA, BU3UATA U MochanusaTa 3a bpann beiarapust ¢ Gokyc 3npaBeH, Ou3Hec U pa3BiIeKaTesieH
Typu3bM. Llen Ha u3cnenBaHeTo € Ja Jokake He0OXOAMMOCTTa OT (POKYC BbPXY HOBUTE HIOAHCH BbB

BU3HATA U MUCHUATA 34 BpaHz[ bwar apuia U IpCACTaBIHCTO 1 Ha CBETOBHATa TYPUCTHUYCCKA KapTa.

QopMynupaHeTO Ha BU3UATA M MHCHATA HA TypHCTHYecKaTa IOJMTHKA € KIIUOB
€JIEMEHT 3a HachbpuaBaHE Ha YCTOMYHMBOTO pa3BUTHE Ha ObJArapckus Typu3bM. BbB BpemeHa Ha
HecTaOMIIHA MOMMTHYECKAa U MKOHOMHUYECKA KOHIOHKTYpa, IIPH KOUTO CTpaTreruute (PyHKIHOHUPAT
TPOMaBO, UIMEHHO BU3UATA, MUCHUATA U NOJUTUKUTE Ca B OCHOBATa Ha BB3XOJAIIOTO PAa3BUTHE HA
nectuHanuure. To3u mporec oOeAMHSIBA CTPATETMUYECKH MPUHLMIM, HAIMOHAIHM U II00ATHU
MPUOPUTETH, KAKTO U MECTHUTE 0COOEHOCTH, 3a Ja C€ MOCTUTHE 0alaHC MEXIYy UKOHOMUYECKUTE,

CONHUAJIHUTC U CKOJIOTUYHUTC U3MCPCHUS HA TypU3Ma.
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3agaunTe Ha HACTOALIOTO M3CIIEJBAHE Ca OTKPOSBAHE HAa TypUCTHYECKAaTa IOJIUTHKA 3a
bpann bwirapus or mieaHa TOYka BHU3MATA 3a pa3sBUTHE Ha 37paBeH, OM3HEC M pa3BieKaTelleH
TYypU3bM UM HaJlaraHeTo Ha bbirapus kaTo yeTnupuce3oHHa JecTtuHanys. Bropara 3axa4a e cBbp3aHa
C MHCHSITa Ha TYPUCTHYECKATa MOJUTHKA, Oa3UpaiiKu ce Ha OTpa3siBaHe Ha OOIIECTBEHUTE BHIIPOCH
U TI00ATHUTE TEHICHLIMU B TypU3Ma, NPUOPUTHU3MPAHETO Ha OW3HEC Typu3Ma B CTpaHara,
00OBBP3BAHETO HAa MHCHATA C MHULMATUBHU 3a MOMNyJspu3upane Ha bpann bwirapus, kakto u cbe
CTPAaTErMYeCcKOTO YIPABICHUE HA NHBEeCTULMUTE. TpeTara 3a1a4a KOpECIOHAUpa C TypUCTHYECKaTa
nonutuka 3a bpann bearapus u IIP nocnanusra B OpaHAMpaHETO Ha KIFOYOBH TYPUCTHYECKU
JIOKallMM B CTPAHAaTa, KaTo aKLEHTBT CE€ IOCTaBsi BBPXY TAXHATA aBTEHTUYHOCT M BPB3KA UM C

HapOJONCUXOJIOTHUTA
HN3noxenue
1. Typucrnyecka monuTuka v Bu3us 3a bpana bearapus

Craprupaiiku ¢ BU3HATa, CIOpe] AoaiieHa B Typuzma Manon Pu6os (Pubos, M. u xou. ,
2010), O6uxme otOens3ayid, 4e TS Xapakrepusupa mioOanHaTa IMEPCIEKTUBA, TEXHOJIOTHYHUS

HarpCAbK, ACHCHTPAIN3aluATa, JIOKAJIHHA (bOKyC " YIPaBJICHUETO HA KPU3UCHU CUTYyaAllUU.

[To Hame MHeHHE IJI00aJiHATA MepcHeKTHBA 32 HajaraHe Ha bbirapus B myOIu4HOTO
IIPOCTPAHCTBO HAa HAI[MOHAJIHUS U MEXKIYHAPOAHHUS TYPUCTHUYECKH I1a3ap € aHOHCUPAHETO U
peKJIaMUpaHeTo i B [MOCOKA Ha 3/paBHA, OM3HEC M pa3BlIeKaTeHa TYpPUCTHYECKA JIECTUHALIUS ChC
cnenudukaTa Ha YETUPUTE M CE30HA, KOUTO HOCST CBOSITa MpPUTErarelHa CUjla U O4yapoBaHUE Ha
TYPUCTHUTE CHOpEJ TEXHUTE JIUYHU MOTHBH U mpeanodntanus. Karo ot apyra ctpana ctumynupar
3aBpPBIIAHETO HA TYPUCTUTE B JECTHHALMATA, TOTPEOSBAiKi OTHOBO NMPOAYKTA B Pa3IHueH CE30H.
Taka mocTtaBeHara Te3a € 3aCThlleHa B HAyYHO M3clieBaHe Ha TeMa ‘“‘Marketing management of the
tourism regions in Bulgaria— innovative approach” (Ianeva, M., Georgieva, R., Basmadzhieva, St,.
2023), kakto W B MoOHorpadusra “Pa3Burue Ha TypHUCTHUYECKHTE pailoHM B bwarapus, upes
MOJIEJIMpaHe Ha NHOBAaTUBHH IOJIXOU IIPU CIIEUAIN3UPaHu BUIOBE Typus3bM~ (SHeBa, M., L{oHes,

H. u xom. , 2023).

B Ta3u mocoka m Haykara 3a CEH30pHHS MApKETHHT CBIO MOXKE J1a Oblie MPUIOKEHa C
MPOJYKTOBOTO MpEJIaraHe Ha CEH30PHU M3KHUBSBAHUS B UETUPHU CE30HA, KaTO MPUMEP MOXKEM J1a
otOenexum paiion [lonuaara Ha po3ute, nectunanuute 3a CITA u Buno, gectuHanuure ¢ apoMar

Ha MOpPE U ApyTH. CeHSOpHI/ISIT MAapKCTUHT B TypH3Ma, CbIIO € 3aJICTHAJI B ITPOAYKTOBUAT MaPKCTUHT
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IIPU YIPaBICHUETO HA AECTUHALIMUTE, KaTo 110 TeMaTa pa3jIMyHM aBTOpH, Kato AapuaHa MaxkapoB

(Madzharov, 2020) u npyru, (SlueBa, M. u I'eopruesa, P., 2021) uznarar cBOUTE MO3UIUH.

Taka U3710)KEHUTE ApIYMEHTH MOTaT J1a IPEJIokKaT U UesiTa 3a BU3Us 3a Hajarane Ha bpana
bparapus xkaro rocTonmpueMcTBO 3a YETHUPU ce30Ha C (QOKYyC 3apaBeH, OM3HEC U pa3BlieKaTesIeH
Typu3bM. Bb3 0CHOBa, Ha KOUTO B PE3yiTaT HA JUCKYCHOHHU CPEIIU C MPEICTAaBUTENIH OT OM3Heca
BBB BOJICIIY TYPUCTHUCCKH JIOKAIMU MOTaT J1a ObIaT MPEAI0KESHH M KOHKPETHHU KITFOYOBH TTOCIIAHUS
CBBp3aHM ChC crienu(uKaTa Ha JCCTUHAIMUTE OT IVI[HA TOYKA Ha pecypcHaTa UM OCUTYPEHOCT -

MIPUPOJHA M AaHTPOIIOTEHHA, KakTo U Tpaguuuute. (Buxk dwur. 1)

®ur. 1 Busus 3a bpana Bearapus - roctonpueMcTBo B YeTHPH Ce30HA

3npasen iypmmm Paspaekaresien
(Bamueo. CTIA, Yemmec, Megnmmeck) TYPH3bBM

BbH3Hec TypH3BEM
(Meetings, incentives, conferences and exhibitions
tourism (MICE tourism

Hsmounuk: Aemopoea cucmemamuzayust

Bususrta cbio Taka ce cBbp3Ba ¢ TEXHOIOTWYHUA Hanpeabk (Smith and Puczko, 2014), no
MOBOJl HA KOWTO UMEHHO 3IPaBHUST TYPHU3bM B UETHPHUTE My NpoaykToBH (opmu (6amHeo, CIIA,
yelHeC U MEUIIMHCKHN ) U OM3HEC TYPU3MBT, ChILO B YETUPUTE MY clieluaIn3upanu popmu (Ou3Hec
CpelId, TOOIIPHUTETHH Mporpamu, KoH(epeHIun u (GopyMH W TYpPHCTHUYECKH HW3JIOKEHHs), ca
U3pasuTeIN Ha Pa3BUTHUETO Ha TeXHoJoruure. B Ta3sm Bpb3ka B bbirapus MoxeM aa OTKpOUM
JUJIEepU B 001aCTTa Ha XOTEIHEPCTBOTO, KOMTO J1aBaT TIAChK M Ch3aBaT 00pa3 Ha JECTUHAIIMHUTE B
Ta3u mocoka. Hampumep, xoten Mwiennym (bgtourism.bg, 2020), kato imaep B MET-3BE3THUS
OM3HEC CETMEHT, Ce OTIMYaBa C BHEJPEHUTE TEXHOJIOTMYHU NHOBAIUH, KAaKTO 110 MOBOJ Ha OU3HEC
IpPOJYKTa, TaKa U OT IVIEJHA TOYKA HA peKpeaTHUBHUA NMPOAYKT B 30HUTE cH 3a CIIA u yennec, u B
30HHUTE cU 3a pa3pieyeHue. He TpsOBa na 3abpaBsmMe, 4e B OCHOBATa Ha TEXHOJIOTMYHATA BU3HUS CE€
3ama3Ba KaTro NMPHOPUTETHA MHTEPUOPHATA U €KCTEPUOpHATa Cpela Ha TYpUCTUYECKUTE OOEKTH,

KOUTO Ca IMpUTErarcjiHa CuJia 3a Cb3JaBaHC Ha MH3XKUBABAHUSA B HOTpe6I/ITeJ'II/ITe. Cnopez[
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CIICHHUAIMCTU B XOTCIIMCPCTBOTO ABAHIapAHUTC apXUTCKTYPHHU CTHJIOBC Ca TC3U, KOUTO OTJIMYaBar
CIUH TYPUCTHYCCKU 00€KT OT ApYr U Chb3JaBaT NPHUBJICKATCIHOCT KbM ACCTHUHALIUMUTC. HOI[O6HI/I
MMpuMEpu OMXME MOITIH Ja OTOEJICIKHUM C ApYT BOACH] 6’bJ'IFapCKI/I TYPUCTHYECKU KOMIIJIIEKC B CEJIO

bans, Apre Cna & [lapk xoren u 1pyru.

Temara, cBbp3aHa ¢ BU3MATA HU 110 IIOBOJ] HA AeleHTpaJIu3auuaTa B bbirapus B Typusma,
€ JocTa AelIMKaTHAa M € HeoOxoaumo jaa Obae noOpe mpenusupana. LleHTpanusanusra cb3aaBa
6azoBute crannaptu (Candela, Mussoni and Patuelli, 2015), B3 0OCHOBa Ha KOUTO (PyHKIIMOHUPA
OM3HECHT, B TOBA YUCIIO U TYPUCTUYECKUSIT, HO IPU HENPABUIHO PA3MMCAHU HOPMATUBHU YpenoH,
IPOTUBOPEYAIIM CH €JHA C ApYyra B 4acT OT TEKCTOBETE, c€ Ch3/1aBaT MpobieMu 3a GyHKLUOHUPAHE
U HachpyaBaHE HA UHBECTULMUTE B TYPUCTUUYECKUS OU3HEC, TOPAZH KOETO € HEOOXOAMMO B MHOTO
CJIydau Jla ce MUCIU U B TIOCOKa Ha aeneHTpaimn3anus (Hemkos, 2012). Kato npumep B Obarapckara
HOpMAaTHBHA IIOJIMTUKA B obiacrtra Ha 3ApaBHUA TYPU3bM 3a TaKMBa HCCBHOTBCTCTBUA MOXCEM J1a
roBOpuM B obnactra Ha 6anneo, CIIA u yeneHc TypusMma, OT IIe[iHA TOUKA Ha 3aKOHa, HapeadaTa u
U3MCKBaHUATA 3a CepTU(UKALMA, KOUTO HE CaMO IO Hallle MHEHHME U 10 MHEHUE Ha Ou3Heca, uMaT
NOTPEOHOCT OT MPOMSHA B TIOCOKA Ha pasmupsiBaHe Ha (JOKyca Ha JEHHOCTUTE UM OT TIeJHA TOYKa

Ha HOBUTC M3HMCKBAaHU Ha HOTp€6I/IT€JII/IT€.

Bususra mompuHacs 3a pa3BUTHE, KAaKTO Ha IMO-MAJKO IOMYJISPHUTE JECTUHAIMU W 32
Ch37aBaHEC HAa UMUK W OpaH] Ha Pa3BUTHUTE W MOMYISIPHUTE . Te3W MOAXOAM TOIIOMAarar
MKOHOMHKAaTa Ha MECTHHTE OOIIHOCTH U penylupaT TYPUCTOMOTOLIMTE BBHPXY MOMYJISPHUTE
typuctnuecku nokamuu (laneva, Toncheva and Boycheva, 2015). Bususra xopecnonaupa c
aJalTUBHOCTTA T10 MOBOJ HAa TYPUCTUYECKATa MONUTHUKA KbM TNI00ATHU SBIEHUS, KaTO MaHIEMUH,

IPUPOJIHU O€ICTBUSA, MOIUTUYECKN KOH(IMKTH U nKOHOMUYecku kpu3H (laneva and Basmadzhieva,

2020).
2. TprCTuquKa MOJIUTHKA 1 MUCUA 3a BpaH)I anrapuﬂ

Mucusta oTpassiBa BBIIPOCUTE, KOUTO ca Ha THEBEH peJl B OOIIECTBOTO M KOPECTIOHIUPAT C
TEHJCHIIMUTE B CBETOBEH acnekT B Typusma. Cnen 2020-2022 roguna B EBpomna u He camo ce
3acujIBaT MPOLIECUTE, CBBP3aHU CHC CTUMYJUpPAHE Pa3BUTUETO Ha 3JIPaBHUTE TYPUCTUUYECKU
JECTUHAINH, KaKTO M ¢ TAXHOTO oracsiBaHe. B mozakperna Ha ToBa ca U MPHUOPUTETUTE B 001acTTa
Ha TOJMTHUKaTa Ha EBponeickus CchbrO3 [a CH 3ala3d IMO3ULMUTE Ha BOJACIIA TypUCTUYECKA
JISCTUHAIMS B CBETa M C IpoBenata ce mnpe3 mecen oHM B bwirapus Kondepenuus nHa Tema
,OOpazoBaHue U YMEHUSI B MEIUIMHCKUS U yelIHec Typusma“, kato yacT oT 68th meeting of the
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unwto commission for Europe (CEU) (MunucrepctBo Ha Typusma, 2023), B KoATO ce 00CHKaaxa

IIPUOPUTETUTEC B CBpOHCﬁCKaTa TYPUCTHYECKA IMOJIMTHKA.

B Typuctuueckara numrepaTypa peauiia ObArapckd aBTOPH Ca Hajarajd Te3ara 3a
YTBBPKIaBAHETO M MOMYJIIPU3UPAHETO HAa bhirapus Karo 3apaBHAa TypUCTHYCCKA JCCTHUHALNS, B
KOHTCKCTA Ha aHaJlM3a U OLECHABAHETO HA 3IpaBHUA OallHEO, CIla M YEeIHEC TypU3bM, KaTo MOJ00HO
U3CJIEeIBaHE € OTPA3eHO U BbB BUCOKHUTE HAYYHHM IUIATGOPMHU IO IpuMepa Ha AecTuHanus beiarapus
(Ianeva, M. and Basmadzhieva, St., 2022). Bb3M0OXHOCTUTE 32 pa3BUTHE HA 3APABHUS METUIITHCKUS
TYpPH3bM B BBIrapus, CbIo Ce M3CIICABAT Bb3 OCHOBA HA MPEINHCAHUS HA BOJCIIU JE€CTHHALMH

JUEPH OT MJIaJId OBJITApPCKU U3CIIeA0BaTeIu B Ta3u oonact (Anekcanaposa, ., 2021).

Mucusita 3a pa3BUTHETO Ha OBJrapcKkus Typu3bM TpsiOBa 1a ObJe CBbpP3aHA U C
NPUOPUTETHATA MHUCHS 3a OW3HEC TypHu3Ma, KOHTO OCUTYpsSIBa YETUPH CE30HHO TYPUCTHYECKO
notpeOlieHe BbB BHCOKO KaTETOPHITHU 4-5 3BE3MHU OOCKTH OT IMO-BUCOK KJIAC OM3HEC TYPUCTH.
[Tomynspusupanero Ha Hskou jokanuu kato Codwus Hampumep, Karo ACCTHHAIMS 3a OW3HEC
TYpU3BM CBIIO TPsAOBaA Aa OBJE YaCT OT MUCHSATA, CBbP3aHA C TYPUCTHUYECKATa HU IOJIUTHUKA. €
CBbp3aHa M C TMOJKpernara Ha YyCTOWYMBOTO pa3BHTHE, MOMYJISPU3UPAHETO HAa KYJITYPHOTO
MHOrooOpasue, ONTHMH3AIMATA Ha PECYpPCUTE, HACHPUABAHETO HA OTTOBOPHHS TYPHU3BM U

CBTPYAHNYCCTBO Ha PA3JIMUYHUTC HUBA.

IIo Hamre MHeHHE Ha AHCBCH P B IOJIMTUKATA 34 6paH,[[ B’bJ’IFapI/IH C TOCTOIIPpUEMCTBO B
YCTUPU CC30HaA, MUCHUATA PpCaJIM3UpaHa, 4YpPE€3 OTACIHU IOJIUTHKU U TAKTUKH, TpH6Ba Ja 6’bI[e
06BT)p3aHa C MHUIMATHUBU 3a MONYJISIPU3UPAHEC HA JCCTHUHALUA anrapml, KaKTO U C TbPCCHE Ha
NOAXOAANIINTE ITOCTIaHUs 3a HEHUHOTO AHOHCHPAHEC, KAKTO M0 ACBECTTC TYPUCTUUCCKHU paﬁOHa C HAKOH

pa3nno3HaBa€Mu BE€YC JIOKAIlUU, TaKa U 06]1_[0 Ha HAalTMOHAJIHO HUBO.

Mucusita ce CBbp3Ba CHIO Taka C MOAOOpsBaHE Ha WHPPACTPYKTypaTa, TPAaHCIOPTHATA
CBBP3aHOCT M Ka4yeCTBOTO Ha TMpeUIaraHuTe YCIYyTd 4Ype3 CTPATerHYecKO YIpaBICHUE W
unBecTuuute (Evans, Stonehouse and Campbell, 2012). Bs3aMoxxkHOCTTa 32 HachbpuaBaHe Ha
MECTHHUTE U UY>KJECTPAaHHUTE WHBECTUTOPH CHIIO € HEOOX0IMMO J1a Ce aHOHCHpA Upe3 U3BEXkTaHe
Ha KOHKYPEHTHHUTE TPEIUMCTBA 10 TIOBOJ HA HATMYHUTE 3/IPAaBHU TYPUCTHUECKU PECYPCH B CEIEeM
OT 001110 IeBETTE TypUCTHUYECKH paiioHu B beirapus. [pyr hakTop 3a HHBECTUTOPUTE € YWICHCTBOTO
Ha bwarapus B EC, HATO u CTO, u BbB BamytHus 6opa, 10% KopmnopaTUBHUST IaHBK,
CTpaTeruuecku reorpadcekara no3uius Ha bbarapus 1 KOHKypeHTHATa 11eHa Ha TpyAa, OOBbp3aHa ¢
BHCOKara i kBanudukanus (Stonehouse, 2004).
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OCHOBHO TpeNMyIIeCTBO Ha ObJArapckure OajdHEeo JAeCTUHAIMM € TOBa, 4e Te ca
Pa3IoJIOKEHU B pallOHM C U3KIIIOYUTETHO OnaronpusaTed Kiaumar. CbueTaHHEeTO Ha TE3H MPUPOIHU
JAJICHOCTH C MOJIepHaTa XoTelicka 6a3a Ha MOPCKHU KypOpTH Karo AlGeHa W IUIAaHUHCKH KypOPTH
kato bancko um Benunrpan, npespbliar bbirapus B omIMYHA JAE€CTHHALUS 3a WHBECTHULMM B

TYPUCTUYECKH 0a3u 3a LETOTOJUIIHO OAIHEO JICUCHUE U PEKpearysl.

MucusTa 3a TypuCTHYECKaTa MOJIUTUKA HAa bbarapus Moxke J1a ce OHarieAn C U3BEXKIAHETO
HA OCHOBHUTE WHIMKATOPH, KOUTO OTpa3sBaT TIOOATHUTE TEHICHIMM H  JIOKATHUTE
MPEeIU3BUKATEIICTBA, CBbp3aHa € U C NPUOPUTETUTE 3a Pa3BUTHETO HA OW3HEca U Typu3Ma B
cTpaHaTa, 00Bbp3aHa € C MOMyJIsIpu3upaHe Ha MHULIMATUBUTE 3a AeCTHHAIMS bhiarapus, KakTo u cbe

cTparerunte 3a uaBecturuute. (Bux Our. 2)

®ur. 2. Mucus Ha TYPHCTHYECKATA MOJTUTHKA

oTpa3sBa
obwecTeeHnTE
BbMNpocKU U rnobanHure
TEHAEHLWUWN B Typu3ma

CBBpP3aHa € C
IPHOPUTETHTE 3a
pa3BHTHETO Ha OH3Heca
Mucusa Ha H TYypH3Ma B CTpaHaTa

TYpUCTHUECKaTa

NoAUTUKA fa 6bae obebp3aHa c
MHULMaTMBHK 33
nonynsapusnpaHe Ha
AectmHauma Bbarapua

BK/IKO4BA
CcTpaTern4ecko
yrnpaeneHune 1
MHBECTHLMUTE

Hsmounuk: Aemopoea cucmemamuzayus
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Mucusra 3a bpang bbarapus € cBbp3aHa U C OPUEHTUPAHETO KBbM IIOBEICHHUE, KOETO
MUHMMH3MpA HETaTUBHUTE €(EeKTH OT TYypUCTHUYECKUTE JEHHOCTH BBPXY OKOJHATa cpela u
KyJITYPHOTO HAcCJIEICTBO. B TO3M KOHTEKCT cienBa Ja ce B3eME IO BHMMAHHME U pOJIATAa Ha
3aMHTEPECOBAHUTE CTpaHM (AbP)KaBHU HMHCTUTYLMH, OW3HEC OpraHu3alud, TPaKIaHCKU

OpraHM3al1 U TYPUCTH) B IIPOLIECUTE HA INIAHUPAHE U YIIPaBJICHHUE.

Mucusita kopenupa U C BBHIIHUTE JCHHOCTM IIPU MApKETHHIOBOTO YIPABICHHE Ha
nectuHanms bearapust (laneva and Portarska, 2019), B KOMTO OCHOBHO MSCTO 3aemar
dbopmynrpaHeTo Ha MpaBUIHKUTE Nocianus 3a bpaun bearapus - rocTonprueMcTBO B UeTUPH CE30HA
¢ (okyc 3apaBeH, 1eIOBH U pa3BieKaTeleH Typu3bM. B Ta3u Bpb3ka MOCIaHHITA UMAT KIHOUYOB
XapakTep MpH Ch3JaBaHe Ha OpaHJa W MOAOpaHIOBETE HA OTAEIHHUTE JIOKAUU U TYPUCTUUYECKU

paiionu B bearapus.
3. Typucrunueckara noautuka 3a bpana boarapus u IIP nocaanusita.

Bususita m mucuATa HA 1O OTHOUIEHWE HAa JIOKAJHMSA (POKYC NpPH yIPaBICHUETO Ha
nectuHanus bonrapus ce cepp3sa c [IP nocnanusra (Royo-Vela, 2009). Ts € U3KIIOUUTENHO TACHO
CBBbP3aHa C TSAXHATa ABTEHTUYHOCT U C HAPOAOIICUXOJIOTUATa HA MECTHOTO HACEJIEHUE, TOPAIA KOETO
B OpaHIUpaHETO HAa YacT OT MOJAOOHU JIOKAIIMU KIIFOUOBUTE IOCTaHUs TpsOBa /1a ca CBbpP3aHU

HUMCHHO C TOBA.

Hsxou uzcnenosarenu (bacmamkuera, Ct., 2020) cuctemarusupar crenuaiu3anusiTa Ha
TypPUCTHYECKUTE palioHU B bbirapus mo 3apaBeH TypuU3bM, OCHOBABAaNKH CE€ PA3NO3HABAEMUTE U
BOJICIIM JIOKAllMM 110 3/paBeH Typu3bM, Bb3 OCHOBA Ha paslllMpeHara cHelualu3alus Ha
TypucTudeckure pailonu. Karo B3 OcHOBa Ha momoOHa CHUCTEMaTHLausl W M3BEXKIAaHE Ha
emOneMaTUyHUTE OBIrapCKU KypopTH MO 3JpaBeH OalHeo Typu3bM OuXa MOIIM Ja C€ ThPCAT

MOCJIaHUs 32 TAXHOTO aHOHCHpAaHE W Ha Yy)XKJAecTpaHHHUTE 3a bbarapus Bxondum naszapu. (Bux

Tabm. 1).
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Ta6u. 1 Cnienuaau3anusi HAa TYPUCTHYECKUTE PAHOHM 110 3PaBeH TYPU3bM

L | RO e % 193. napx 1

CNneUMNANN3IAUNA HA TYPUCTUHECKUTE
PAUOHW 11O 31PABEH TYPU3DBM

Typuctuyecku OcHoBHa PaswwupeHa cneunanmsauma Jlokaumwm no paswmpeHara

pavoH cneuuanmsayma cneumanusauma

I_ S. 3ppaseH Typusbm  (Bcuuku|Crapa 3aropa, MwuHepanuu  6aHum,
BUAOBE! Xackoso, filumutposrpag, Mnosgus

5 |Paiton Codua 4. 3ppaseH Typusbm  (Bcuuku| Codus, BenumH, BaHka
Buaose)

6 |PaitoH BapHa 5. 3pgpaBeH Typu3bM  (BCuuku|BapHa, 3natHM  nNACbuM,  CB.CB.
(CesepHo Buaose) KoHcTanTuH v Enexa, banuuk, AnbeHa

| |Yepriomopue)

7 |PaioH Byprac 4. 3ppaseH Typusbm  (Bcuuku|Byprac, [Momopue, CnvHues 6psr,
(KOxHO sugose) Hece6wp, cB. Bnac

| |Yepromopue)

| | |SSomessampmssc—

Hsmounux: bacmaoocuesa, Cm., Mapkemunzoeomo ynpagienue 3a pazeumue Ha 0ecmuHayuu

no 3opasen mypuszom, YU YHCC, Coghus, 2020, c.249

B nocnenBamoto W3JIOKEHHE NpPaBUM KOHKPETHH NPEIJIOKEHUS B Ta3W II0COKa 3a
MOCJIAHMSA, CBbP3aHU C eMOJIeMaTHYHH ObJITapCcKH JOKAIUH, Pa3I03HaBaeMH KAKTO OT BbTPELIHUTE
TYpPUCTH, TaKa U OT BXOIAILIUTE YyKIECTPAaHHU TypUCTU - baHCko M Typuctudecku paiioH Puna-
[Mupun, HeceOwp u TypucTruecku paiion KOxuno Yepnomopue, Tepmute Ha Tpakust - TypHCTHYECKH

pationu Tpakus u Jlonunara Ha po3ute, Bexunrpan u paion Pogornu u npyru. (Bux @wur. 3)

®ur. 3 Mucus 3a bpana boarapus

MMUCHA 3a bpanx brarapus

IMOCJIAHMSI B IIPUMEPH:

Bpanx Codust — fecTHHAIHA 32 ApTtenTHuHo Bancko
omznec Typuzsm (MICE) A CKH-CTBHIe-CITa
Ez =

| &

Bpana Bparapas B
Tepmure aa Tpakus CIBHYEBOTO 3ApaBe — AeCTHHANMATE JHIEDH B
(paiion [osiaHaTa Ha paiion IOxn0 30DABHAS TYDHIBM -

DO3HTE W paiion Yepmomope Beamarpaa v 3anaxgn
Pononn

Hsmoynuk: Aemoposa cucmemamu3zayus
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IIpn peanmsupaHeTo Ha OTAEIHUTE MapKeTHMHroBu U I[P mimaHoBe, BaXXHO MsCTO 3aemar
BBIIPOCUTE CBBP3aHU C BB3HMKBAHETO HAa KPHU3M M TAXHOTO YINPAaBIEHHE OT IVIEJHA TOYKAa Ha

MPUHILIMIIATE Ha MBOJIUK PUIICHITBHC.

VYipaBieHUETO Ha KPU3UCHU CUTYallUU ce 0a3upa B YaCTHOCT Ha MPUHIUIIUTE HA KPUZUCHUS
1P, kaTo TO OT CBOsI CTpaHa Clie[iBa TPH MpaBHJIa: CBETKAaBUYHO OMPOBEPIKEHUE, OpraHu3UpaHe Ha
cepusi OT MEPOIPHUATHS, €CTECTBEHO CTapeeHe, KOUTO B TYpUCTHYECKATa MOJUTHUKA MOTaT Ja ce
CEJIEKTUpAT CIIOpe]l KOHKPETHATa CUTYyallUusl U CHOPE] Pa3IMYHUTE BIHUSHUS OT IVIeHA TOYKA Ha
MOJINTUYECKH, COIMAIHHU, TexHojgornuHu u Apyru (aktopu (Heath, 2013). Crnopen koHKpeTHa
cutyaiusi [IP cnemumanuctute W MEHMJDKBPUTE HA TYPUCTHYECKUTE JECTHHAIMHM U30Upar
KOHKPETHUSI WHCTPYMEHT 3a JOCTUTaHE 0 pa3jMYyHUTe NyONWKHU, BBHIIHA W BBTPEIIHU 32

KOHKpCTHATa TYPUCTHYCCKA JCCTUHALWA.

KOHerTI/ISI/IpaHeTO Ha BU3MUATA 1 MUCHUATA CE pCaliu3upa Ype3 IIOCTABAHCTO U UBITBJIHCHHUCTO
Ha KOHKPCTHU LCJIM, KaTO B KOHTCKCTA Ha BpaHII E%nrapm[ OeJIMTe Morar Ja Cc€ npeuusupar oT
TJI€AHAa TOYKa Ha MOITYJIapUu3upaHCTO HA TPUTC NPUOPUTCTHU BUA TYPU3bM - 3pPaBCH, JCJIOBH U

Pa3BJICKATCIICH.

B Ta3u Bpb3ka MOXKEM /1a TOBOPUM 3a 00Bbp3aHa TYpUCTUYECKA MOJIUTUKA, B KOHTAKCTa Ha
CBBPEMEHHHUTE Ma3apHU INponecu B EBpona u B yacTHOCT B bbirapua 1o 1noBoja pasBUTHETO HA
TYPUCTUYECKHS Ma3ap U yIAOBJIETBOPSABAHE HA MOTPEOHOCTUTE HA BTEPIIHUTE U MEKAYHAPOJHUTE

BXOAAIIU TYPUCTH.
Pe3y.11TaTn H 3aKJII04YCHUuE

B 3akiroueHre Ha HaPaBEHOTO U3JIOKEHHE MOXKE Jla C€ OTOENEk U, Ye MOCTaBEHUTE 3a1auH,
B KOHTEKCTA Ha IIOCTAaBEHATA IIEJ Ca U3BEJICHU KAaTO Pe3y/iTaTh, 4 UMEHHO IIPEACTaBEeHa € Te3aTa 3a
HeoOXOAMMOCTTa TypUCTHYECKaTa MOJINTUKA J1a Ob/ie B TOCOKA Ha peOpaHiupaHe Ha bbirapus kato
YETUPUCE30HHA TypUCTUYECKa AccTuHanus. [IpeacraBenu ca MucusATa, BU3UATA U MOCIIAHMATA 32
Bpaun bearapus ¢ poxyc 31paBeH, OM3HEC U pa3BiekaTeneH Typu3bM. /lokazana e He0OX0AMMOCTTa
oT (OKyC BbpXy HOBUTE HIOAHCH BbB BU3UATA U MUucHsiTa 3a bpana bearapus u npeacrassHeTo i Ha

CBETOBHATA TYpHCTUYECKA KapTa.
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Pery.ﬂauml Ha HEHTPOBETE 3a 3ApaB€ U YEJIHEC B erapnﬂ: eq)eKr HBHOCT, IIpOﬁJIeMI/l

U 100pH NPAKTUKH
npogh. 0-p Enenuma Benuxosa
ac. 0-p Heo Anes

Ynueepcumem 3za Hayuonanno u Céemosno Cmonancmeo

Pezwome: Hacmoawama nyoruxayua awnarusupa Hapeoba Ne 04-14 om 2019 2. 3a
cepmupuyupane Ha 6anrneonevedOnu (meouxwvn CIIA), CIIA, yennec u manacomepanesmuyHu
yeumpoge 6 bvacapus. Uscrnedsanemo uma 3a yen oa oyeHu ehexmusHoCmma Ha nPAeHama pamka,
Kamo udeHmuuyupa Heunume CUIHU U CLAOU CMPAHU, KAKMO U 04 NPeolodCU HACOKU 3a
nodobpenue. Memooonocuueckusm nooxo0 GKIOY8A CPAGHUMENEeH AHANU3 HA HaApedbama cnpsimo
MedcOyHapoOHume pe2ynayuu U 00oOpu npakmuxu 6 cepama Ha 30pasHus U yeiHec mypusma.
OcrosHume pe3yimamu noo4epmasam HeooXo0UMoCmma om no-2b6KAsuU pecyiayui, CMumMyiupane
Ha UHOBAMUGHU U YCMOUYUBU NPAKMUKU, KAKMO U 3ACUNI8AHE HANPOPDECUOHATHAMA K8ATUDUKAYUS
6 cekmopa. M3600ume noxaseam, ue a0anmupanemo Ha pe2yiayusama Kom 2100aiHume cmaHoapmu
U UHMeSPaYUusIma Ha HAYUOHAIeH MYyPUCMU4ecKu OPaHo we noSUUAm KOHKYPEeHmMoCnoCOOHoCmma
Ha ovneapckume CIIA u yennec oecmunayuu. Ilpaxmuueckomo npuiodicenue Ha u3cie08anemo ce
U3pasAea 6 NPeOlOANCEeHUs 34 ONMUMUZAYUSL HA Hapedbama, maxa e 0a NOOKpens pa3eumueno Ha

busHeca, 6e3 0a 02paHu4asa UHOBAMUBHUME MOOENU U MATKUmMe npeonpuemadi.

Knwuoeu oymu: 30pasen mypusom, CIIA u yennec, pecynayus, cepmugpuyupane, bvreapus

, mypucmuiecku Opauo.

JEL: L83, K23, Q56
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Regulation of health and wellness centers in bulgaria: effectiveness, challenges,

and best practices

prof. Elenita Velikova, PhD
assist. Ivo Anev, PhD

University of National and World Economy

Abstract: This study analyzes Ordinance No. 04-14 of 2019 on the certification of
balneological (medical SPA), SPA, wellness, and thalassotherapy centers in Bulgaria. The research
aims to assess the effectiveness of the regulatory framework, identify its strengths and weaknesses,
and propose improvement strategies. The methodology includes a comparative analysis of the
ordinance against international regulations and best practices in health and wellness tourism. The
key findings highlight the need for more flexible regulations, promotion of innovation and
sustainability, and enhanced professional qualifications in the sector. The conclusions suggest that
aligning the regulations with global standards and integrating a national tourism brand will
strengthen the competitiveness of Bulgarian SPA and wellness destinations. The practical
application of this study lies in recommendations for optimizing the ordinance to support business

development without restricting innovative models and small entrepreneurs.

Keywords: Health tourism, SPA and wellness, regulation, certification, Bulgaria, tourism

brand

JEL: L83, K23, 056

BnBenenmue

Hapen6a Ne 04-14 ot 9 okxromBpu 2019 r. 3a ycnoBusAta u pena 3a cepruduiupaHe Ha
,bamHeoneueben (memuxkbpn CIIA) uentsp”, ,CIIA wenTsp™, ,YemHec UEHTBP® U
,laJlacoTepaneBTHdeH LEHTHP € mnpuera oT MuHHCTBpa Ha Typu3smMa W MuHHCTBpa Ha
3paBeomna3BaHeTo U € oOHaponBaHa B JIB. 6p. 83 ot 22 OxromBpu 2019 1. Ts 3amens Hapenba Ne 2

otr 29.01.2016 1. 32 ycnoBusTa U pefa 3a cepTuUIpaHe Ha ChUIUTE BUAOBE LIEHTPOBE, 0OH. B /IB,
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op. 11 ot 09.02.2016 . Moxe na ce Kaxke, 4e JABeTe HapenOH ca KIIFOUOBH 32 CEPTU(PHUIMPAHETO HA

IIEHTPOBETE 3a 37paBe U yenHec B byarapus npes nocneauuTe mouty 10 roguHu.

OOmmsaT mperieq Ha HapendaTa TMOKa3Ba, 4Y€ TS penIaMEHTHpa W3HMCKBAaHUATA 32
cepruduurpaHe Ha MOCOUECHUTE YETUPH BUJA LIEHTPOBE, HO He 00XBalla KO3METHYHHU CAJIOHH,
CayHU U COJIAPUYMH, (PYHKIHMOHHMPAIIN KATO CAMOCTOSITETHH 00€KTH, KAKTO U JPYrd BH/I0Be
LHEHTPOBE, IPEJOCTABSIIN CIIa, YeJIHEC WM APYT BU/ YCJIYTH HA 3[{PABHUS TYPU3bM, IO3HATH
U MpeJIaraHu B cBeTOBeH Mamad. L{enTpoBere ca pa3ieieHd Ha YeTHPU KATErOPHUM CIIOpE[
MPEIOCTaBsIHUTE YCIYTd, KaTo JI0 TOoJisIMa CTEIEeH TOBa pa3fefieHHuEe € YCJIOBHO M HE OTpa3siBa
cnenudukara Ha BUAOBOTO MHOT00Opa3ue. 3a U3M0NI3BaHe Ha MUHEpaTHA BOAA WK JIPYTU IPUPOIHU

pecypcu, HCHTPOBETC TpHGBa Ja IMpUTCIKaBaT paspCuInTCIIHU 110 3akoHa 3a BOOUTEC.

Cepruduuupasero ce u3BbpIIBAa OT MUHUCTEPCTBOTO Ha TypH3Ma C IIOMOIITA Ha €KCIepTHA
xkomucus. [IpoBepkuTe Ha MSCTO CE€ OCBUIECTBABAT OT NPEACTABUTENM Ha MHMHHUCTEPCTBOTO Ha
TypusmMa W PEruOHAJIHUTC 3APAaBHU HWHCIICKIWH. OcHOBHHTE KaTeroprvu Ha H3HUCKBAaHUATA KbM
0o0eKTHTE ca IO OTHONICHHWE Ha M3rpaxaaHe, o03aBexgaHe W o0OopyaBaHe; OOCIy)XBaHE U

NpeaoCTaBAHU YCIIYIH, KBaJ'II/I(bI/IKaHI/ISI Ha IIepCoHalia.

Karo cutau ctpanu Ha Hapenbara Morar fja ce OTKpOSIT CIIETHUTE: OCUTYPsIBa ICHA CTPYKTYpa
U KOHTPOJI Ha KAuyeCTBOTO; HAONsATa HAa CUHXPOHH3AIMATA C HAIMOHAIHOTO W EBPOINEHCKOTO
3aKOHOJIATEJICTBO; MoYepTaBa 3HAYCHUETO Ha MpodecroHamHara KBanupuKalus U Crelrantu3anus
Ha 3aeTtuTe. Hapes ¢ ToBa oOaue ca HanmuIle U peauna cnabocTu, KOUTO Iie ObaaT 00eKT Ha aHaJIN3 B
Hacrosmiara myonukanus. Llenta i e ga ce u3Benar paboTemy MPENOPBKHU, CIe]] OTPa3sBaHETO Ha
kouTo ¢ Hapenbara mga He ce BB3MPEMSATCTBA Pa3BUTHETO HAa OM3HEca B 00JacTTa Ha 3JpaBHUS

TYpU3bM U J1a C€ OTTOBOPY B MAKCHMAaJIHA CTETIEH HA U3UCKBAHUATA HA CbBPEMEHHUS KIIUEHT.
N3noxenune

OO0mM M3NCKBAaHMSA KBbM 3aKOHOAATEJICTBOTO B cdepara Ha LEHTPOBeTe 3a 3apaBe U

yesHec

CBETOBHMAT OIUT B 00JIaCTTa Ha 3ApaBHUA, CIlld, YCJIHCC U TCPMAJICH TYypU3bM IIOKa3Ba, 4C
Hape,[[6I/ITC OOMKHOBEHO CJIyXXaT 3a yCTaHOBJABaHC Ha MHHHMMAJHH CTAHAAPTH 3a Ka4€CTBO U

0€30MacHOCT, KOUTO rapaHTupar 0a30BO HMBO Ha OOCIy)KBaHE U 3allUTa Ha MOTpPEOUTENHTE.

! Bbsanpuemame NOHATUETO , LLEHTPOBE 3a 34paBe U yesHec” KaTo Hali-06061aBallo cbobpa3sHO CBETOBHUTE
NPaKTUKN U BB3IMNPUATUATA Ha KIUEHTUTE.
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BkirouBanero Ha MMPCKAJICHO MHOI'0 M3HMCKBAaHUA, 0co0eHo TaKHBa, CBbpP3aHU C HMHOBALWH WA
HUIIOBY IIPAaKTUKH, MOXKEC Oa 6’LI[€ HpO6J’IeMaTI/ILIHO. AHanu3bpT Ha ChIICCTBYBAIIUTC 3aKOHOBU U
IMOA3aKOHOBHU HOPMAaTHBHHU aKTOBEC B o0OnacTTa Ha cra u YEIIHECA U3BCK /A Ha IIPCIACH IJIaH CICAHUTE

OIIOPHU TOYKH, HA OCHOBATAa HA KOUTO Ca CbCTABCHU!

Ha IIbPBO MACTO, € z[o6pe Ja C€ Cria3Ba omnpe€aciicHa YHHBEPCAJHOCT HA U3BUCKBAHHUATA,
KOUTO Ja 6’bIIaT 3aJI0KeHU 3akoHomaTeaHo. He Bcuuku 00eKTH UMAaT €IHAKBU PECYPCH A 1I€JIH.
HaHpI/IMep, MaJIKi yCJIHCC HCHTPOBC B MPOBUHIMUATA UIIW MPHUIICIKAIIKW KbM MaJIKU XOTCJIW HAMAT
CbIIUTE B3MOXKHOCTH KaTO I'0JICMH, JIYKCO3HU HECHTPOBE, PA3II0JI0KEHHU B MCXKAYHAPOAHU KYPOPTH.
AKo ce Hayoxkar TBbPAC CTPOrU WU PECYPCOCMKH H3UCKBAHUS, TOBA MOXKE Ha OOBEAC [1O:
3aTpyAHCHHUS IIPU CepTI/I(I)I/II_[I/IpaHe Ha 110-MaJIKu O6€KTI/I; 3aTBApPsHC HaA 6H3HGCI/I, KOUTO HC MOrar aa

OTIOBOPSIT HA CTaHIaPTUTE; OHWKAaBaHE HA KOHKYPEHTOCIIOCOOHOCTTA Ha MECTHUS Ta3ap.

HeoOxoaumo e ga ce cma3Ba oiie 0ajaHe MeXIY 3aAbJLKUTETHH U MPenopbyHUTeTHH
H3UCKBaHNs. 3aBLKUTEHUTE H3UCKBAHUS TPSOBA J1a TApaHTHPAT OCHOBHU CTaHIAPTH, KaTo:
0€30MacHOCT (XMTHEHHU YCIOBHUSA, TEXHHMYECKA HM3MPABHOCT HA CHOPBHKCHHATA, KBaTU(UIIMpaH
NepcoHa); MUHUMAJIHO HUBO Ha Ka4eCTBO Ha yCIyTUTE; CIa3BaHE Ha 3aKOHO/IaTEJICTBOTO 3a 3/IpaBe
u Oe3omacHocT. IlpenopbunTeTHUTE U3MCKBAHMS MOTaT Ja ObJIaT BBBEICHU 32 OOEKTH, KOUTO
MCKAT J1a € OTIIMYAT WJIX J1a OTTOBOPSAT Ha MI00AHUTE TeHACHINH. [[penophunTeTHUTE N3UCKBAHUS
MoTar Ja ObJaT BKJIFOUEHH KaTO HACOKW WJIM JOOPH MPAKTUKH, KOUTO OOEKTUTE MOTaT Jia CJIE/IBaT,

3a 1a CC€ NO3UIUOHUPAT no—no6pe Ha 11a3apa.

PeryiaTtopHusit MUHMMAJIM3BM € OT CHILIECTBEHO 3HAYEHHE C OIVIE]] /1a HE C€ Bb3IPENATCTBA
pa3zBuTHEeTO Ha Ou3Heca. Perynmanuute He TpsOBa Ja ObJaT NMpeKalleHO PECTPUKTUBHM, 3a J1a HE
CI'bBAT MHOBALIMUTE U PA3BUTHETO Ha cekTopa. [IpekoMepHHUTE U3UCKBAHMS MOrar: Aa 00e3Kypaxar
OpeANnpUeMadnTe; 1a HalpaBsT CEKTOpa MO-CKbIl 32 Pa3BUTHE; Ja OTPaHUYAT pPazHOOOpPa3ueTo OT

koHIenuu u noaxonu keM CIIA u yenHec yciayrure.

Ot 3HaycHHE € CBhIIIO JIa CC€ CIla3dBa I'bBKABOCT Ha H3UCKBAHMATA CIIOpEd THUIIA 00€eKT.

P3.3H006pa3I/ICTO OT HCHTPOBC 3a 3JpaBC U YCIIHCC NU3UCKBA AJAlITUBHOCT B PCryJIAlIUUTC. HaanMep:

o Jlykco3nm ueHTpoBe: MoraT 1a c€ M3UCKBAT MO-BUCOKH CTaHAAPTH, BKIOYUTEITHO
YCTOWYMBH NMPAKTUKU, THOBAIIMHU U MEPCOHATU3ALINS.

o Mauku cemeiinn o0exkTu: M3uckBanusra TpsOBa 1a ca MUHUMATHH, 33 J1a MOTaT
Te3u 00eKTH Ja (QyHKIIMOHUPAT YCTOWYMBO, HO BCE IMAK Ja OTroBapsT Ha 0a30BUTE
CTaH/JapTH 3a Ka4eCTBO U OE30MACHOCT.
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B peauna CTpaHu HE Ca BbBCACHHU OTACIHU HOPMATHBHO YCTAHOBCHU M3HMCKBAHUA ITOpaau
aKTHBHATA POJIA HA MAa3apHATA KOHKYPeHIHs. BUCOKHTE CTaHIapTH 4eCTO Ce HajlaraT OT CaMusl
nazap. Kimenture ca CkJIOHHM Ja n30upaT 00EKTH, KOUTO Mpeaiarar HHOBAIMH, SKOJIOTHYHOCT U
HepCOHAM3UpPaHo oOciy)kBaHe. ToBa O3Ha4yaBa, Y€ € BB3MOXKHO Hapendara Ja OCTaBH HSKOH

WHOBAIIMH KaTO JOOPOBOJIHU HACOKH, TIO3BOJISBAKY HA KOHKYPEHITUATA J1a CTUMYJIMPA PA3BUTHETO.

Cpmio Taka, HE € HEOOXOAMMO BCHYKM CHBPEMEHHHU NPAKTHKH U W3UCKBAaHHUS 1a Obaar
3abJDKUTENIHN 32 Bcuuku obektu. CrnemoBarenHo, Hapenbara TpsiOBa na rapaHTupa OCHOBHH
CTAHIAPTH 32 0€30IaCHOCT, XHTHEHA H KA4eCcTBO HA YCJIYIHTe, KAaTO ChIIEBPEMEHHO OCTABH
NMPOCTPAHCTBO 32 HHOBAIMH M pa3Hoodpa3ue. [Jobassanemo Ha HACOKU U NPENOPBKU 3a 0OeKmu,
Koumo uckam 0a Hao2paosam yciyeume cu, ou o6unro 6anancupar nooxoo, KOUmo Cmumyiupa

paseumuemo Ha cekmopa be3 oa ocparudaea no-maiKume npec)npuemaqu.

AHaJIM3 Ha PaBHATa paMKa B bbJirapusi u B wy:x0nHa

Pel"y.]'IaTOpHI/ITe MCXaHU3MHU 110 Q)opMaTa Ha 3aKOHOBHU U ITIOJA3aKOHOBH HOPMATHBHHU aAKTOBC Ca
OT CBIICCTBCHO 3HAYCHHUC 3d I'APpaAHTUPAHCTO HA 3ApaBCTO U 0e30IacHOCTTa Ha KIHeHTuTe. B To3u

CMHCHJI IIpaBHATa paMKa B 00JIaCTTa Ha 3/[paBHUS TYPH3bM IPUI00MBA CHIIECTBEHO 3HAYCHHE.

Hpa(mama pe2ynayus e Bwlzapu;l: Kpumu4ien aHaiu3 u u3600u

Hapenbara 3a cepruduinupane Ha cma, MEAMKBJI CIa, YEIHEC M TallaCOTepareBTUYHU
LIEHTPOBE € LISUIOCTEH IOKYMEHT, KOMTO peryaupa KadecTBOTO Ha Te3U yciryru B bearapus. Ha nspBo
MSICTO, CJIe/iBa Jla OTOENEKHM, Ye CIa3BaHeTO Ha M3MCKBAHUATA rapaHTHupa 0e301macHoCT, KoM(popT
u npodecronanu3bM. Ta3u peryiaaropHa paMmka € ChbIeCTBEHA CThIIKA 33 YTBbPK/1aBaHE Ha CTpaHara
KaTo MpeANoYMTaHa JIeCTUHAIMS 3a 3[IpaBeH U YyellHeC Typu3bM. Ts MpeacTaBisiBa BaKeH
perynaTopeH HHCTPYMEHT 3a MOJIbp)KaHe Ha CTaHAApTH B OaHeoneueOHus, cra U yelaHec Typu3Ma
B bbirapus. JIokyMeHTBHT 00XBallla HIMPOK CHEKThP OT M3MCKBAHUSA — OT MHGPACTPYKTypaTa U
000pyBaHETO N0 YCIYruTe U KBaIM(UKaMATa Ha NepcoHasia. Bernpeku ue ycTaHOBSIBa BUCOKHU
CTaHJapTH 3a OanHeosieueOHuUTE, CIla, yeJIHEC U TaJlacoTepaneBTUYHH IIeHTpoBe B bbarapus, T He
U34eprBa pa3HOoOOpa3HeTo U CIOKHOCTTA Ha CHIIECTBYBAIMTE IIEHTPOBE 3a 37IpaBe U YEJIHEC MO

CBCTa.

IIo oTHOmIEHHE Ha CpaBHCHHUCTO Ha Hapez[GaTa CbC CBCTOBHUTC IPAKTUKH, MOT'AaT Ja 6’B,ZlaT
OTIIMYCHU NPUJIIMKU B HAKOU XAPAKTCPUCTUKHU, KOUTO UMAT KAKTO CUJIHU, TaKa U crnabu CTpaHHU. Ha

OBPBO MACTO, 3aABJDKUTCIIHA XapaKTCpUCTUKA CC€ ABsJABa CTAHAAPTHU3ANUATA HaA YCJIYIHTE.

43
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

HapenOara n3uckBa neraiinHa perynanus Ha uH(pacTpykrypara (0aceiiHu, TepMO TepaneBTUYHU
30HM, CAHUTAPHU MOMELIEHUS U Jp.), KOETO OTroBaps Ha INIOOAJIHUTE CTaHAapTU 3a 06€30MacHOCT U
KOMGOpT. 3aab/DKUTENIHOTO  BKJIIOYBAHE HAa HMHAMBUAYAJHU [porpamu, Oa3upaHu Ha
3/IpaBOCJIOBHOTO CBCTOSIHUE HA KJIMEHTa, € B CHHXPOH C MEXIyHapOJHUTE TEHACHLIMU 3a
nepcoHaNIU3upaHe Ha yciayrute. B cBeToBHaTa npaktuka (Hanp. ['epmanus, LlBeinapus, Anonus)
aKLUEHThT € BbpPXY MHOBALMU U MHTErpalys Ha TUTUTAIHU TEXHOJOI'MH, KOUTO B ObJrapckara
HapenOa ca cina®o 3acTeieHd. Hampumep, nurcBar M3MCKBaHUS 3a M3IOJI3BaHE HAa codryep 3a
YIPpaBIEHUE HA KIMEHTCKHU JAHHHU, IPOTPaMH 32 MOHUTOPUHI Ha Ka4eCTBOTO M aBTOMAaTH3alUs Ha

YCIIyTUTE.

IlepconanbT M HeroBara KBaJu(UKALMs ca cle/BallaTa W3MCKyeMa KOMIIOHEHTa Ha
Hapenbara. M3uckBaHeTo 3a MEAULIMHCKHA U HEMEIULIMHCKU [IEPCOHAN C KOHKPETHA KBaJU(pUKaLus
U BJIAQJECHE HAa YYXJU €3ULU € B ChOTBETCTBUE ChC CBETOBHUTE CTAaHAAPTH. YIPABUTEIAT Ha
LEHThpa TPsAOBa Ja MMa MOAXOAALIO0 OOpa30BaHUE W OMMT — BAXKEH acleKT, KOWTO rapaHTupa
npodecroHanHoTo ympasieHue. B mexaynaponen xonteket (Hampumep CAILl, FOxna Kopes)
4eCTO C€ II0CTaBs AaKLEHT BbPXY 3aJbJDKMTEIHOTO YYacTHE Ha IEpPCOHAla B IPOrpaMu 3a
IPOIBJDKABANIO OOy4eHHUE, 332 Ja C€ aJanTUpaT KbM HOBHTE TEHICHLIMH M TeXHOJOrmd. TakoBa

HN3UCKBAHEC HC € IPCABUIACHO B 6Lnrapc1<aTa Hapez[6a.

HN3uckBanusita kbM MHGPACTPYKTYpaTa ChHILO Ca OT ChIIECTBEHO 3HaueHue. Hapenbara
oOxBaia pa3HooOpa3ue OT MOMEUIEHHUS U ChOPBKEHHUS, KaTo aKIEHTHpa BbpPXy O€30MacHOCTTa
(aHTUXJTB3raly MOBBPXHOCTH, pEryjJupaHe Ha TeMIlepaTypara, XWUTMEHHU CTaHJapTH).
BxutrouBaHeTo Ha crieupUUHU U3UCKBAHUS 32 KOHTPACTHU MPOLEypH U TEPMOTEPANEBTUUHU 30HU
€ B CbOTBETCTBHE ¢ oOanHuTe TeHaeHuuu. He e HeoOxoauMo obade 1a ce 3a/1ara M3UCKBaHe 32
HAaJIM4ie HA KOHKPETHH ChbOPbKeHHUs B ChOTBeTHUTe 00exkTH. Ol1e rmoBeye, ue B ObJrapckara
Hapez0a Te J10 rojsiMa CTEIeH ce MPUIIOKPUBAT 3a OTACTHUTE BUJOBE LIeHTpoBe. CBETOBHUTE JIUIEPU
B 37paBHUS Typus3bM (Hamp. Mcnannus, HoBa 3enanaus) MHTErpupaT yCTOMUUBU M €HEPTUITHO
e(eKTUBHU pelIeHHs] KaTo 4acT OT 3aAbJKUTETHUTE N3MCKBaHUs. bbiarapckara Hapenda He BKIIIOUBa
KPUTEPUH 32 YCTOWYMBO CTPOUTEIICTBO MJIM M3MOI3BaHE HA BH30OHOBSIEMH U3TOYHMIIA HAa EHEPTUsl.
JlurcBa M3UCKBaHE 3a €KOJIOTMYHO YIPABICHHWE HAa OTHAIbIMTE M HaMalsiBaHE HA BBIVIEPOAHUS

OTIICYAThK — KIIFOYOBH ACIICKTU B MCKIAYHAPOAHUTE IIPAKTUKH.

IIo oTHOLIIEHNE HA BHAOBETE npeajgaraHm ycjayru Cobluio mMa KakBO Ja C€ YCbBBPUICHCTBA.
H3nuiiHo e HaImpuMep U3pUIHOTO PA3ACIIAHC HA CIla OT YEJIHEC YCJIYTUTC Bb3 OCHOBA Ha IMOJIy4YCHATAa

ceprudukanusa. Hapenbara momuepraBa Ba)XHOCTTAa Ha Pa3HOOOpPA3WETO OT MPOLEAypU — OT
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KIIAaCHYCCKHU MACaXXHW 10 MHOBATHBHU TCPAIIUU. BkirouBaneTo Ha TAJIaCOTCPAIICBTUIHU NPOUCAYPU

€ CTpaTeruyecko MpeaIuMCcTBO, 0COOEHO 32 MOPCKHUTE HU KypopTH. B mio0anHurte npakTuku (Hamp.

B ABI/IH) YEeCTO C€ IMmpeaiaraT HHTCIpaTHUBHU YCIYrd, Cbh4U€TaBallld TpaJuLMOHHA MCIUIMHA

(aropBena, KUTalicka MeIUWIIMHA) C MOAEpHH TexHosnoruu. HapenbOara He pasmiexkna Takusa

uHTerparnyu. He ca npenBuieHn yCciyru, HACOUYEHU KbM crienuuuHu nemorpadcku rpynu (Hamp.

Jera, Bb3pacTHU XOpa), KOETO € CHUJIHO 3aCThIIEHO B MEXIYHApOIHHS 3ApaBeH TypusbM. (Bux

Tabm. 1)

Tao6u. 1: CuiHu U cJ1adu CTPaHM Ha MpaBHATa peryjaauus B boarapus

CuiiHM cTpaHu

JleraiiiiHocT

JIOKyMEHTBT € W3KIIOYUTEIIHO TOapOOEH,

HOKpHBaﬁKH BCHUYKH ACIICKTHU — oT

TCXHHUYCCKHN M3NCKBAaHHUA OO KBaJ'II/I(l)I/IKaI_II/IHTa

Ha IIepCOHAIA.

CboTBeTCTBHE ChC 3IPABHUTE CTAHAAPTH

BkirouBaHeTo Ha WM3MCKBAaHUS, OCHOBaHU Ha
MeIuIMHCKH cTanaaptu (Harp. Hapen6a Ne 30
or 2004 r.), momuepraBa MpodecruOHaATHUSI

IOAXOd.

®okyc BbpPXy Ka4eCcTBOTO

Hapenbara rapaHTupa BHCOKO KaueCTBO Ha
YCIYTUTE Ype3 3aIbJKUTEIHA TPOBEPKH U

cepTudHIMpaHe.

Cnabu crpanu

OrpannyeH 00XBaT Ha yCJOyIruTe

@DOKyCHT € BbpXY KJIACHUECKHUTE MPOLELYpPH
(Hamp. TepMoTepanusi, BOA0JIEUEHUE, MaCaxH,
¢uTHEC), HO JIUIICBAT aBaHTApJHU Tepauu U
WHOBaTUBHU  METOIU

KaTo aropBcaa,

TpaJWIIMOHHA  KUTaiiCKa  MEIMIMHA |

XOJIMCTUYHU TCpaAIINH.

Jlunca ©Ha mwi06anHa mepcHeKTHBA 3a

YCTOMYHBOCT

Hapeﬂ6aTa HC BKJIFOYBa CKOJIOTHYHHU

HU3HUCKBAaHUA KaTo eHepmﬁHa e(l)eKTI/IBHOCT,
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Bb300HOBSIEMU M3TOUYHULIM U YIIpaBIIEHUE Ha
pecypcuTe, KOUTO ca IPUOPUTET B CBETOBHUTE

LEHTPOBE 3a 3/[paBe U yeIHecC.

HeanexBarHo npeacraBsgHe Ha MoOAepHHM | JIMIcBaT NpPENOpbKM WM WM3UCKBAHUA 3a
TeXHOJIOTHH BbBEKJAHE HA CbBPEMEHHH TEXHOJIOTHH KaTo
JTUTUTAIHU TIAT(GOPMHU, U3KYCTBEH MHTEIEKT

U ypeau 3a MOHUTOPHHL.

Jlumca Ha wuHTerpamusi ¢ KyJITypHoOTO | HapenOara He aknieHTHpA BbPXY OBJITapCKUTE
HACJIeCTBO TPaIULIUU U TPUPOTHU pecypcu (MUHEPATHU
W3BOpH,  OWJIKM,  KaJoJeueHHWe)  Karo

KOHKYPCHTHH NIPpCAUMCTBA.

H3mounux: AGI’I’lOpOGG cucmemamusayusl

Ananus na 30paenume U canumapHu cmaudapmu no ceema

FJ'IO6aJ'IHO, 3APAaBHUTC W XHUI'MCHHU U3HUCKBAHUA Ca OCHOBHA 4YaCT OT PCTYJIHMPAHETO Ha

LOCHTPOBCTE 3a 3IpaBC U YCIIHCC. Te 0OMKHOBEHO BKIIIOYBAT:

e Xucuennu npaxmuku - 4YECTO CE€ H3UCKBAT CTPUKTHU IPOTOKOIM 3a IOYUCTBAHE U
Je3UH(EKIN Ha TOMELIECHUITa, 000PYIBAaHETO U MPOAYKTUTE, U3MOJI3BAHU B IPOLIETYPUTE.

e KoHTpon Bepxy KauecTBOTO Ha Bojara - CIIA meHTpoBeTe, KOMUTO M3IMOJI3BAT OacelHH,
TEPMaJHU M3BOPU WM XUAPOTEPANEBTUYHU CHOPBKEHHS, TMOAJIEKAT Ha pEAOBEH
MOHHUTOPHHT 3a Ka4eCTBO Ha BojaTa (0akTepHaleH aHalINu3, XMMUYEH ChCTaB).

e Jluyensupane Ha nepcowana - B HAKOM JbPKaBU € 3aJbJDKUTEIHO TEPANEBTUTE,
MaCaKUCTUTE U JPYTH CIYXKHUTEIH J]a UMaT orpe/iesieHa KBaTu(pUKAIHS WK CePTU(HKAT.

CamMure 1IeHTpOBE OUBAT CTaHIAPTU3UPAHU 110 HAYWH, 00001IeH B Tabnuna 2. (Bux tadmn. 2)
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Taoa. 2: CTaHnameaunﬂ Ha EHTPOBETE 3a 3IpaBe U YEJIHEC 110 CBETA

Kareropus Onucanue

Huga Ha cepTudukarus IlenTpoBeTe 3a 3mpaBe U YeIHEC c€ CepTUPUIUPAT KATO
CTaHJApTHH, JTyKCO3HHU, MeauKkbil CIIA unm yenHec neHTpoBe B

3aBUCHUMOCT OT IMp€ajiaraHuTe yCIyIru 1 Ka4€CTBOTO UM.

JloOpoBOJIHU CTaHAApTH | MeXIyHapOJAHU OpraHW3aluu Ipeiarat CcepTU(UKAIMOHHH
nporpamu (Hanpumep Global Wellness Institute wiam ISPA -

International SPA Association).

JIbpKaBHU CTaHIAPTU B crpanu xaro ®pannus u ['epMmanHus LEHTpOBETE 3a 3[paBe U
yenHec, 0co0eHO Te3W C METUIIMHCKAa HACOYEHOCT, TpsOBa Ja

OTroBapsiT Ha CHCIII/I(l)I/IIIHI/I ABbPrKaBHU U3UCKBAHUS.

Hmounux: Aemopoea cucmemamu3ayusi

KonkperHo B I'epmaHus LEHTpoBETe, KOMUTO H3MOI3BAaT TEpMaJHAa BOJA, MOJUIEKAT Ha
cepTudUKaMs OT MECTHHU 3/JpaBHU BJIACTH, KOUTO MPOBEPSIBAT KAKTO Ka4eCTBOTO Ha BOJATa, Taka U
KBamuQukanusaTa Ha nepcoHana. B Ascrpus u Hlseitnapus, CIIA nenTpoBeTe, mpejiaramiu
MEIMIIMHCKH YCIYTH, TpsiOBa /1a UMaT JIMLIEH3 OT 3[paBHUTE BJIACTU U Jla C€ YNpaBiIsIBaT OT JIEKapu

¢ kBaiuKkanus B o0acTTa Ha (pU3MKaIHATa MEAUIMHA.

Ha MHOro mMecra ca BbBEASHM H3HMCKBaHHUS 3a YCTOI\/’I"II/IBOCT N CKOJIOTMYHOCT, KaTo Hau-

CTpUKTHHU ca Te B CKaHIMHABCKUTE CTpaHu. Te ca B HSKOJIKO HACOKHU:

e VhpaBieHHWE Ha OTMAIbLM W BOAA - W3UCKBA CE pPEIHMKIMPAHE HAa OTMAIBIUTE |
MUHHMH3HPAHE Ha MOTPEOICHUETO HA BOJIA.

e Enepruiina e(eKTUBHOCT - B HIKOH JbPKaBH IIEHTPOBETE TPSAOBA Ja BHEIPSIBAT TEXHOJIOTUH
3a eHepruiiHa e()eKTUBHOCT U M3MOJI3BaHE HA Bb30OHOBSICMH W3TOYHHUIIH.

e ExonornyHo cepruduimpane - HIKOM MESKIYHAPOTHH OPTaHU3AIMH MPEIOCTABAT 3CJICHH
cepTUdUKATH 3a IICHTPOBE, KOUTO OTTOBapsST HA CKOJOTHYHUTE H3UCKBAHHS (HAIpUMeEp
Green Globe Certification).
JoOpu pakTHUKH B PETYIUPAHETO HA TPAAUIIMOHHOTO M3ITBJIHCHHUE HA MPOIEAYPUTE MOKEM

Ja HaMCpUM B pas3jIMdyHU OdbpKaBH. HaanMep B JSlmonusa TPAAUIIUOHHUTE OHCCHU HUMaAr

CHCI_II/I(I)I/I‘-IHI/I HU3UCKBaHUs, CBbP3aHU C CTHUKCTA U KYITYPHUTC HOPMU. B Mapoxo XaMaMHuTE CC
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peryaupar ChIJIaCHO MECTHU TPAJUIINH, KOUTO M3WCKBAT crielu(puIHa XurueHa u oodciyxsane. B
WNHnus aropBenyHUTE HIEHTPOBE ca perynupann or MunuctepctBoto Ha AY USH (Ayurveda, Yoga,

Unani, Siddha and Homeopathy).

[mobanHoTO perynupaHe Ha IIEHTPOBETE 3a 3/ApaBe M YyelIHeC € KOMOHMHAIMs OT
3aIBJDKUTEIIHA M3UCKBAHUS (XUTHEeHa, O€30MacHOCT, MEIUIMHCKU CTaHIApPTH) U JOOPOBOJIHU
HACOKH (KauecTBO Ha yCIyTUTE, yCTOMYMBOCT, HHOBallMK). BbBE)K1aHETO HA peryaalu 3aBUCH OT
HAIIMOHAJTHUTE IPUOPUTETH, MKOHOMHYECKHUS KOHTEKCT U KYJITYPHUTE OCOOCHOCTH Ha BCAKA CTPaHa.
Haii-nobpute mnpakTHKM OOMKHOBEHO CBHYETABAT MHUHHMAJHU 3aJbJKUTEIHH CTaHIAPTU ChC

CBO6OI[8. 3da MHOBAIIMH U PA3BUTHUC.

Pezyﬂauuume Ha uenmpoeseme 3a 30pa8e U yeiHec 6 pazindHume Cmpanu

CIIA u yenHec MHAYCTpUSTA C€ pa3BUBAa JUHAMMYHO B pa3jIMYHM YacTH HA CBETa, Karo
BOJICIIUTE JBPKABU MpUjarar Crielu(UYHU pPEerylalud U CTaHAapTH 3a KadecTBo. Haii-moOpure
IPaKTUKH OOMKHOBEHO C€ cpellaTr B CTpaHW c abaroropuinnu tpaguuuu B CIIA kyntypara u
CIELMAJIM3UPAHO 3aKOHONATENICTBO. Besika nbppkaBa ce OTiIMYaBa CbC CBOM IMOAXOA — OT CTPOT
KOHTPOJI ¥ MEJUIIMHCKU CTaHJAPTH JI0 JOOPOBOJIHH CEPTU(GUKAMOHHH MPOTPaMH U WHOBAaTHBHU

eKOJIOTWYHM MHHUIHaTuBH. (Brk Tadm. 3)

Ta6a. 3: HopmaTUBHHM H3MCKBAaHUSI 110 CTPAHH

AbpxaBa doxyc OCHOBHM NPAKTHKH

AHanusu u cepTuuIpaHe Ha MUHEPAIHU BOJIH,
Crpora  perynamus  W| HHTETrpalus ¢ MEJUIMHCKU KIWHUKHU, yCTOWYHBH

[IBennapus KayeCTBO Ha yCIIyTUTE TEXHOJIOTUH.

Jlunensupane Ha meguuuHcku CITA, nobpoBoaHa
IIppxkaBHa perymamus u| cepruduxanus (DWV), smpaBHO ocurypsiBane Ha

I'epmanus JI0OpOBOJIHA CEPTU(HKALINS | YCITYTH.

[IpomennuBu wu3MckBaHus 1o mary, [SPA
Jlo6poBosiHN CTaHAApPTH, MEXAYHApOJAHU cepTudUKaTH 3a

CAIIl WHAYCTPUAIIHU CTAaHJAPTU | TEpPaAIEBTH.
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Tpaguuuu u unterpupana| KoHTtpon BbpXy OHCEH OOEKTH, CaHHTapeH
SAnonus perynanus HaJ30p, €KOJIOIMYHA YCTOMUUBOCT.
IbpxaBHa  cepTHduUKanus HAa  TEpaIeBTH,
XonaucTUyYeH  MOAXOA M| JMIEH3UPAHE Ha TAUJIaHACKU Macax, 100pOBOIHU
Taiinann KYJITYPHO HAaCJIEICTBO CTaH/JapTH.
Jlykc wm  wmexnayHaponuu| Jlokannu 3apaBHu  peryidauuu, [SO 17679
OAE CTaHJApTH ceprudukanus, ycronunsu CIIA TexHonoruu.
Hanuonanuu CTaHAAPTH, €KOJIOTMYHA
CkannunaBckuTt |[IpupogHu  pecypcu M| HaCOYEHOCT, MOMYISIpU3UPAHE HA CAYHU U JIEICHU
€ CTpaHu yCTOMYHUBOCT OaHu.
Ctporn caHWTapHU HOPMH, JUICH3UpaHE Ha
IepcoHana, MEX/1yHapOIHU cepTudHUKaTh
ABcCTpanus VYennec u xurueHa (CIDESCO, ITEC).

H3mounux: AGI’I’lOpOGG cucmemamusayusl

PerynaumITa Ha MHAYCTpUATA Ha HECHTPOBCTE 3a 3ApaBC U YCIIHEC BapHupa B 3aBUCUMOCT OT

KYJITYPHUTC, MKOHOMUYCCKUTC U 3APABHUTC IMIPUOPUTCTH HA BCAKA AbprKaBa. I[OK&TO HAKOU CTpaHU

IIpuwiarar CTpPOr KOHTPOJI M JbpPKAaBHM peryjanuu,

JIpyrd pazyuTar Ha JOOPOBOIHHU

CepTI/I(I)I/IKaI_II/IOHHI/I nporpamM U MHAYCTpUAJIHU CTaHAAPTH. HezaBucumo ot noaxoaa, OCHOBHUTEC

nejim oCTaBaT CJAHAKBU — OCUT'YpsABAHC HA BHCOKO Ka4d€CTBO, 6e3OHaCHOCT, YCTOI>'I‘IPIBOCT u

YAOBJICTBOPCHHUEC HA KIIMCHTHUTC.

BujioBe neHTpoOBeE 32 31paBe U yeJIHEC U TSIXHATA peryJaanus

I'moGanHo ChIICCTBYBA MIMPOKA raMa OT HECHTPOBEC 3a 3JpaBC€ U YECIHCC, KOUTO CE pa3jinyaBaT

0 CBOsATA 1CJI, IMpeAJIaraHnu yCIIyTH, CHCI_II/I(I)I/IKB. Ha IpOoUCAYPUTE U U3NCKBAHUATA 3a PCTYJIUPAHC.

Hsxon oT ocHOBHUTE BHIOBE ca MpeacTaBeHu Ha Tabnuia 4. (Buxk Tabn. 4)
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Ne

Tun ueHTHp

Onucanue

Perynanun

banneoneuebnu
nentpoBe (Medical

Spa wumu  Thermal

Spa)

H3non3Bar npupogHu pecypcu
(MuHEpasiHa BOMa, JieyeOHa Kall,
ra3oBe) 3a  JICUCHHE u
pexaOunuranus. Yecro

mpeyiarar — MpoLeaypud  IOJ

MEAUIIMHCKU HaA30p —
¢busnoTepanus, XuApOTEpaIus,

pexadwmITaIus.

Crporo peryaupasu

(I'epmanwus, ®Dpaniys,
[Beitnapus, ABcTpus).
N3uckBar  nuueH3upaHe W
MEIUIIMHCKU HAJ30D.
Exonoruunn ¥ XUTHEHHU
CTaHAApTH 3a MPUPOIHUTE

pecypcu.

CIIA uentpose (Day
Spa, Resort Spa)

OcurypsiBar penakcanus,
BB3CTAHOBSIBAHE U KpacoTa upe3
Macaxu, XUApOTEparnus,
apoMarepanusi W KO3METHYHU
npouenypu. Morar na Obaat
CaMOCTOATEIHA MJIM YacT OT

XOTEJIN U KYpOPTH.

Cpenno perynupanu. Hsxon
ctpanu (I'epmanus, Cunramyp)
W3MCKBAT  JIMLEH3UpaHE U
XUTUEHHU CTaHJapTH.
MuHuManHa  peryigauus B
Ipyru abpxkaBu. VHBa3uBHU

IIPOLETyPH IO/ CTPOT KOHTPOII.

Menunimacku CITA
LIEHTPOBE (Medi-

SPA)

KomOunupar TPaAULIMOHHH
CIIA ycnyru ¢ MEIUIIMHCKA

(6oToKC,

npoLeaypu nazepu,

ACpMarojiorus, aHTH-EU K

Tepanum). Pabotsr 0.
PBKOBOACTBOTO HAa MEIUITMHCKH

CIIELUAJINCTH.

Crporo perynupanu. 1M3ucksar
MEIAUIIMHCKU JUIEH3 u
KBaJIM(pULMpan IIepCOHAII
(J1lexapu, METUIIMHCKU CECTPH).
OcobeHo cTporu perynianuu B
CAIll, I'epmanus, OAE, FOxna

Kopes.

VYennec neHTpoBe

Dokyc BBPXY

Ha

3PaBOCIIOBEH

Ha4YuH JKMBOT — Hora,
MEIUTalLUs, JUETOJIOTHS, TETOKC

TCpaIruu.

Cnabo peryiupaHu.
H3nckBanusa 3a 6€30IaCHOCT U
KBaTM(pUKALIHS Ha
UHCTpyKTOpUTE. B Hikou
ctpanu (Cunramyp, Anonus)

nMa OOIBJIHUTCIIHU ITPOBECPKHU,
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aKo IpemiiaraT MCEAUIUHCKHU

HJIK KOBMCTHUYHU YCIIYTU.

5 | TamacorepaneBrnun | M3noma3Bar MOpcKa BOJa, MOPCKH
U LICHTPOBE BOJIOpAcId M MOPCKU HPOLYKTU
3a TeparneBTUYHU U KO3METUYHHU
MPOLEAYPH. Paznonoxenu

KpaiopexHo (Ppanuus, ['bprus,

Cpenno  perynupanu. BbB
Opanrws TIOJITIC)KAT Ha
3apaBeH  KoHTpou.  Crtporu
XUTUCHHU CTaHdapTu 3a

MOpCKara BoJa.

Wranus).
6 | Oncen (stmoncku | Tpaguuuonnu snoHcku 6anu ¢ | Crporo peryinupaHy.
MUHEpaIHU OaHN) MUHEpaIHU U3BOpU U | SINOHCKUAT 3aKOH 3a XWUTMEHa

TCpalICBTUIHHA cBoricTBa. Yecto

BKJIFOYBAT OTKpUTH 00exTH

Ha 0o0LIEeCTBEHN OaHu

KOHTPOJIUpa KauecTBOTO Ha

(rotenburo). BOJlaTa,  TeMIeparypara U

XUTUEeHaTa.
7 | Xamam (typcku | Tpamuumonan Binaxkau Oanm, | Ciabo peryqupaHd B HSIKOU
0aHn) xapaktepaun 3a  Typuma u | ctpanu. B Typums mnomnexar

bnu3kusg M3TOK, C KYITYpHO

3HaA4YCHUC.

Ha XHMIM€CHHHM HHCICKIHMH H

M3UCKBaHMS 32 0€30IaCHOCT.

8 | [leTokc neHTpoBe IIpennarar porpamu 3a
IIPOYMCTBAHE HA OPTaHU3Ma Upe3
TUETH, (DAaCTUHT, COKOBU PEXKUMU

U JpYT¥ METOAMU.

Cnabo peryiaMpaHH. B
MOBEYETO CTPAaHH HsIMa CTPOT
KOHTPOIL. MenuuuHCcKn
WHTEPBEHIIMM TOJJIeKAT Ha

Haza3op (Hamp. B CAILL).

9 | AropBennuHu bazupann Ha AwpBema —
LIEHTPOBE TpaguLMOHHA WHIMICKa
MEAMIIMHA, BKJIIOYBAIA MACaXKHU,

OMIIKOJIEYEHHE, Hora.

Cnabo peryaupanu B
3anagHute ctpanu. B Muaus ca
CTPOr0  KOHTPOJIMPAHU  OT
AYUSH (MuHucrepcTBO Ha
Atopena, Mora u gp.).
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XOJMUCTUYHU u | ®okyc Bepxy npupogoicuenue — | Cnabo peryaupanu. B mHOro
HaTypOIaTHYHU OMIIKH, XOMEOMaTHsl, | CTpaHu IMPAKTUKHUTE ca B "CHBa
LIEHTPOBE XOJIMCTUYHH HOJXOIHU. 30HA", OCBEH aKO HE BKJIIOYBAT

MCIUIMHCKHU YCIIYTH.

Hzmounux: Aemopoea cucmemamusayust

[IpenopbunTEIHU CTAHAAPTH

Hanuue ca u pazHooOpa3HM NPENOpbYUTENIHU CTaHIApTH 3a LIEHTPOBETE, pa3pabOTeHH OT
Pa3IUYHA MEXKIYHAPOIHH OPTraHU3AIMH, MPOPECHOHATHN acOIMAllMd U OpaHIIOBH WHCTHTYTH.
Te3u cranmapTy HE BUHATHU Ca 33IBJDKUTEITHH, HO YECTO C€ M3IOJI3BaT KaTo peepEeHTHH HACOKH 32
rapaHTUpaHe Ha Ka4ecTBO, 0e30macHOCT M J00po yIpaBieHHe B MHAyCTpusita. Hikon Kito4oBu
ACTIEeKTH ¥ OpraHM3aIlK, KOUTO IMpe/jiaraT TakuBa CTaHAApTH, ca MpeAcTaBeH: B Tabmuma 5. (Buxk

Tabi. 5)
Taoua. S: [IpenopbYUTETHE CTAHAAPTH

Ne Opranmsanus / Ctanaapr Onucanue

MesxayHapoaHata oprauu3anus no cragaaprusanus (ISO)

1 ISO crannmaptu pa3pabotBa cranaaptu 3a CITA ungycrpusra.

CrangapT 3a TYpUCTUYECKU U YEIIHEC YCIYTH — HACOKH 32
oOcmykBaHe, UHPPACTPYKTypa, XUTHEHA, 0€30MacHOCT U

1.1 ISO 17679:2016 yIpaBJeHUE Ha TIEpCcoHaa.

Cucrema 3a YIOpaBJICHUEC Ha Ka4€CTBOTO — OCUTypsiABa

1.2 ISO 9001 J00pO yHpaBJIeHUE U YIOBIETBOPEHOCT Ha KJIMEHTHTE.

Cuctema 3a ympaBleHHE Ha OKOJHAaTa cpelaa —

1.3 ISO 14001 MHWHUMM3UPAHE HA €KOJIOTUYHUSA OTIIEYAThK.

[IpenoctaBs Hacoku 3a ympasinenue Ha CIIA mentpose:
yIpaBleHHe Ha KIUEHTCKUTE OYaKBaHH, CTAaHIAApTH 3a
ISPA (International SPA mepconana, 3apaBOCIOBHM H O€30MAaCHU HW3UCKBAHMUS,

2 Association) €TUYHU CTAaHAAPTH U XUTUEHHU HACOKHU.
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EBpomneiicku CIIA cranpaptu IIpenopbunuTesiHM CTaHAApPTH 3a BOJIOJICUCHHUE, XUTHEHA,
(ESPA  — FEuropean Spas kBanudukanuss Ha TepcoHaJla ¥  yIpaBICHUE Ha

3 Association) cbopwmkeHusiTa B EBpona.

Opranuzanus 3a ycrolunBo ynpasieHue Ha CIIA
LIEHTPOBE — €KOJIOTUYHHU TMPOAYKTH, YIpaBICHUE Ha
OTHAIbIM, HAMAJIIBAHE HAa MOTPEOJIEHUETO HA PECypcu U

4  Green SPA Network ceprudunupane Ha "3enenu" CIIA oGekru.

CBeToBHA 3ApaBHa OpraHru3anunsa Hacoxku 3a xurueHa u 6e30acHOCT — Ka4eCTBO Ha BoOJara,

5 (C30) MIpeBeHIMs Ha 3a00IABaHus U 00y4YeHHE Ha IepCcoHaIa.

PaspaboTrBar cTaHmapTH CHOOPEA MECTHUTE YCIOBHSL
IMpumepu: Deutscher Heilbdaderverband (DHV) B

6 Hauuonanuu aconuanuu I'epmanus u Acounanusra 3a CITA u yennec B8 CAILLL.

CIIA wuenTtpoBere mnpuemar InoOamHUTE HACOKH 3a
CBeToBHHU HAacOKH 3a ycrounBo ycroluuB TypusbM (GSTC) — ympaBnenue Ha pecypcu,

7  CIIA ynpaBienue YCTOMYMBO CHAO/ISIBAaHE M COLMAJIHA OTTOBOPHOCT.

Hsmounux: Aemopoea cucmemamusayusl

OcHogHume npenopvuumenHu eieMenmu Ha me3u cmavoapmu obxeauwjam XueueHa u
be3onacHocm, KeAnU@UKAyus Ha NEPCoOHANd, Ka4yecmeo Ha YCiyeume U eKON02UYHO YNpasieHue.
XwurrveHara U3uCKBa peIoBHA 1€3WH(EKINs, KOHTPOJ Ha BojaTa (0COOEHO B MUHEPAIHH U TEPMATHH
OaceilHM) ¥ U3MI0I3BaHE HA cepTUPUIMpPaHu MPoAyKTHU. [lepconanbT TpsOBa na Obe KBaTUpUIUpaH
U cepTUUIMPAH, KaTo Clla3Ba €TUYHU CTaHIapPTHU B KOMYHHUKAIIUATA C KIIMEHTUTE. YCIYTUTE Cie/iBa
Jla IpeyiaraT NepcoHaIu3uPaHy IPOrpaMHu ¢ SICHO MPEACTABEHH IPOLEAYPU U OUAKBAHU PE3YJITATH.
Exonorn4HoTo ymnpasieHue BKJIIOYBA MUHMMU3MpAHE Ha OTMAIbLUTE, EHepTuifHa e(eKTUBHOCT U
ynotpeba Ha cepTuduUUIUpaHd NOPUPOAOCHOOpa3HU MPOAYKTU. Te3n cTaHgapTh rapaHTupar
0€30MacHOCT, Y/IOBIETBOPEHHE HA KIMEHTUTE U €KOJOTHYHA OTTOBOPHOCT, KaTO OCTaBaT I'bBKaBU
COpsAMO CHEIU(PHUKUTE Ha pa3IMYHUTE LEHTPOBE W AbP)KaBH, IOBUILABANKU JOBEpUETO B

UHIyCTpUSTA.
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EBponeiickata CIIA acoumauuss (ESPA) mnpennara npenopbuuTeNHM CTaHIApPTH 34
pa3znoo6paszuu Bugose CIIA eHTpoBe U yelHec ChophKeHUs. Te3u cTanaaptu ce GoKycupar BbpXy
OCUTYpSIBAHETO Ha KayecTBO, 0€30MacHOCT, MNPOPECHOHATU3bM U YCTOMYMBO pa3BUTHUE.
Cranpmaptute ca NpuiIOKUMH 32 00ekTH, kouto npepiarar CITA ycnyru, 6anHeoneueHue, yeinHec u

CBbP3aHU JIEHHOCTH.

OchosHume Kamezopuu 00eKMU U NPUTOHCUMU CMAHOAPMU 6KII0U8am OanHeoseyeOHU
(meouxwva CIIA) yenmpose, CIIA yenmposge, yennec yenmpoge, maiacomepanesmuitu yenmpose,
CIIA xomenu u onesnu CIIA yenmpose. bamHneonedeOHUTE IEHTPOBE U3ITOJI3BAT IPUPOIHH JICUeOHN
pecypcu KaTo MHMHEpaJIHHM BOIM, JiedeOHAa Kal M Mopcka Boaa. Te TpsOBa na OTroBapsAT Ha
M3HMCKBAaHMS 32 KaueCTBO U 0€30MacCHOCT Ha MPUPOIHUTE PECYPCH, Ja UMAT HAIMYEH MEIUITMHCKU
MepPCOHA U Jia mpuiarat crporu xurueHau crangaptu. CITA neHTpoBeTe nmpeaiarar peaakcupanii
Y BH3CTAHOBSIBAIIIM TEPAITMK KaTO Maca)XX U apoMaTeparuy, KaTo CTaHAAPTUTE BKIFOYBAT KOHTPOI
BBPXY KaueCTBOTO Ha YCIyruTe, MU3MOJI3BaHE HAa cepTUPUIMpPAHU MPOAYKTH U OOydeHHE Ha

nepcoHaljia.

VYennec neHTpoBete ce GOKycHpaT BbpXy (PH3NUECKOTO U €MOLMOHAIHOTO OJIarOChCTOSHUE
ype3 pesakcalus, (UTHEC W 3IpaBOCIOBEH HA4MH Ha JKUBOT. Te TpsOBa nga mpemarar
NEepCOHAIN3UPAHU [TPOTPAMH, J1a OCUTYpsBaT Oe30MacHa Cpeia U Aa MpujaraT yCTOMYMBY MPAKTUKU.
TanacorepaneBTUYHUTE LIEHTPOBE M3IOJI3BAT MOPCKA BOJA M MOPCKHU MPOIYKTH 3a TEpareBTUUHU
Henu M TpsOBa Jla KOHTPOJIMPAT KaueCTBOTO Ha M3MOJI3BAHUTE PECypcHu, Ja pasnojiaraT Cbe

ClICUAJIN3UPAHN CbOPBIKCHUA U 06yqu IepCcoHal.

CIIA xorenure unterpupar CIIA cbopbkeHUs B XOTeNa, KaTO CTaHJAPTUTE BKIIOUBAT JIECEH
nocts 10 CITA 30HHMTE, BACOKHM XMUTMEHHU CTaHJApTH U I'bBKAaBO paboTHO BpeMme. [JneBHute CITA
neHTpose npeiarat ocHoBHM CIIA ycimyrm Oe3 HolryBka W TpsOBa Ja cra3BaT MUHMMAaJHHUTE

M3HUCKBaHMS 32 000PY/IBaHE U KOHTPOJ BbPXY KaueCTBOTO Ha YCIYTHUTE.

KirouoBute mpuHImnu Ha crangaptute Ha ESPA BkitouBar ocurypsiBane Ha MOCIIE€0BATEITHO
BHCOKO Ka4eCTBO Ha BCHYKHU TMPEAJIAaTaHd YCIYTH, CHO AePUHHPAHU MPOTOKOIU 33 TEpPAHUTE U
npoucaypuTe, Cria3sBaHC€ Ha BHUCOKW XUTMCHHU CTaHJAAPTH, IMPOBCKAAHC HAa PEAOBHU ITPOBEPKH,
npodecroHaIHO 00pa3oBaHue W 00ydeHHE Ha MepcoHana. MHAMBUIyalHO aganTUPAHUTE YCIyTH
CIIOpe/I HYKIUTE Ha KITMEHTUTE ca BaKEH aCIeKT, KaKTO M HaMaJISIBAHETO Ha €KOJIOTHYHUS OTIIeYaThK
4ype3 Bb30OHOBSIEMH PECYPCH M YCTOWYHBO YIPaBIeHNE HA BOJIa U eHeprusl. BCHUku TepaneBTUYHU
METOIU TPsIOBa Ja ca Oa3upaHy HA HAYYHH JO0KA3aTeJICTBA 3a TIXHATa e(hEeKTHBHOCT.
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Ob6ekTH, KouTO craspar crangapture Ha ESPA, morar na momyuar ceprudukaiusi, KOeTo
noBuiaBa jgoBepuero Ha kiaueHture. Crangaptute Ha ESPA momnmomarar CIIA u yenHec
UHAYCTpUSATa Ja MOLAbp)KAa BUCOKO KaueCTBO Ha YCIyTWTe, rapaHTUpar Oe30IacHOCTTa U
YAOBJIETBOPEHHETO HAa KIMEHTHTE M CE€ M3MOJI3BAaT KATO €TaJoH 3a J00pH npakTuku B EBpoma u
ro6anHo. Te mo3BonsBar Ha OOEKTUTE Jla C€ MO3MIMOHMPAT KAaTO HAAEKIHU U MPOo(heCHOHATHU

nocraBuniy Ha CITA u yenHec ycimyru.

IIpensioxenus 3a AeiicTBHUA 3a MoA00psiBaHe Ha ObJrapckara Hapenda

bearapckara Hapemba 3a cepruduimpane Ha CIIA, yemHec, TanacoTepaneBTHYHUTE U
Meaukba CITA neHTpoBe MMa MOTEHIMANA Ja CTUMYJIHPA Pa3BUTHETO HAa MHAYCTPHUsATA, ako ObJie
aJlanTipaHa KbM ChbBPEMEHHUTE TEHICHIIUU U MEXIYHAPOIHUTE CTAHJAPTH. 3a /1a C€ MOCTUTHE T0-
roJisiMa THBKAaBOCT, KOHKYPEHTOCIIOCOOHOCT M YCTOMYMBOCT, € HEOOXOAMMO BBBEXKJIaHE Ha

KOHKPETHHU peopMu 1 OA0OpEHHSL.

I'bBKaBOCT B M3HCKBAHMAITA - CTPOTHTE MHHHMAIHHM CTaHJApTH Morar na Obaar
OrpaHMYaBallly 32 MAJKH U HOBOCH3/IaBaIllU cE IICHTPOBE 3a 37[paBe U yelHec. Bh3MOXKHO perieHne
€ BBBEXJIAHETO Ha paziMyYHU HHUBAa Ha ceprudukanms (Opons, cpedpo, 371aTo0), KOUTO Ja OTYUTAT
Mamaba W KamanuTera Ha oOekTuTe. J[OMbIHMTENHO, MUHHUMATHUTE HW3UCKBAHHUSA 33 MAlKH U
HETpaJAULMOHHU 00ekTH Kkato MoOuimHu CIIA wniam OyTMKOBM LIEHTpOBE TpsioBa Ja Obaar

IpepasmeaHu.

HacbpuaBaHe Ha MHOBALIMUTE - 32 JIa C€ CTUMYJIHPA BHEPSIBAHETO HA HOBH TEXHOJOTHH U
YCIIyTH, MOTAT Jia ce€ BbBEAAT MPOTrpaMu 3a CyOCUIUU WU TaHBYHU OOTEKUYEHUS 3a TUTUTATU3AIIHS,
eHepruiiHa ePeKTUBHOCT U €KOJIOTUYHO YHCTH TeXHONOTHHU. ChI0 Taka, 00EKTUTE, KOUTO MpHUIarar
YCTOWYMBH TIPAKTHUKHU, KAaro HaMalieHO TOTpeOlieHne Ha pecypcd, TpsOBa 1a IMoydaBaT

AOM'BJIHUTCIIHU CTUMYIJIHN.

IMoakpena 3a pa3HooOpa3ue Ha ycayrure - ¢uxcupanure kareropuu (CIIA, yennec,
meaukbs CIIA) Morar na orpaHuyar pa3BUTHETO Ha HOBU Mojend. PasmmumpsBaHero Ha
neUHULIMUTE 3a cepTUdHIMpanHe, BKIrounuTeaHo ekocucteMun CITA, moounau CIIA u nururainiu
yelHEC LIEHTPOBE, M€ II03BOJIM II0-TOJsIMA I'bBKABOCT. JONMBIHUTENIHO, HAcChp4yaBaHETO Ha
OBbJArapcKu TpaJAUIIMOHHU PUTYaNId (MUHEPAJIHU BOAM, PO30BO MAcJIO) 1€ MOBUIIN YHUKAIHOCTTA Ha

npejiaraHuTe yCIyTHy.
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IMonoOpsiBaHe HA JOCTHIA 10 MEKAYHAPOIHHU MA3apH - 32 MO-A00pO MO3UIIMOHUPAHE Ha
MEXJIyHapoIHaTa CIeHa, OBJrapckuTe CTaHaapTd TpsAOBa Ja ObJaT XapMOHU3HUpPAHU C
mexaynaponautre (ESPA, ISO 17679). JlombaHuTenHo, TpsOBa na c€ YJIECHU AOCTBITBT IO
MEKTyHapOIHU ceptuuKaTd  Karo CIDESCO u ITEC, KOUTO MOBHILIABAT

KOHKYpPEHTOCIIOCOOHOCTTa Ha 0OEKTHUTE.

OOyyeHue 1 KBaJM(UKALMA HA MEPCOHANA - U3UCKBAHUATA 3a KBaIH(UKanus TpsOBa 1a
Obmar momoOpeHu upe3 (UHAHCHUpaHE Ha Mporpamu 3a oOyueHue u ceprudunupane Ha CIIA
TEpaneBTH, MACaXHCTU M ynpaBuTenu. Cb3laBaHETO Ha MAPTHBOPCTBA € 0Opa30BaTEIHU

HWHCTUTYIIUH 3a CTA’)KOBE U CIICHHUAIN3allUH CHIIO IS HO,Z[O6pI/I Ka4€CTBOTO Ha MPpCAJIaraHUTEC yCIYTH.

HOOIIIpﬂBaHe Ha yCTOﬁ‘lHBOCTTﬂ - 3a CTUMYJIMPAHC HAa CKOJIOTUYHHUTC IIPAKTUKHU MOKE J1a CC
BBBCAC CUCTEMaA 34 3CJICHU CepTI/I(l)I/IKaTI/I 3a O6€KTI/I, KOHTO M3I0JI3BAaT BH300OHOBSIEMU eHCpFHﬁHH
HU3TOYHHUIHN U €KOJIOTHUYHO YUCTH IIPOAYKTH. Hamansapane Ha AJIMHUHUCTPATUBHUTC TAKCH 34 00€eKTH

C JI0Ka3aHa yCTOMYMBOCT Ie OBbJIC OLIe eHAa MOTHUBALIUS 3a OH3Heca.

IlonoOpsiBaHe HAa aAMMHHUCTPATHBHUS MPOLEC - NMPOLECHT HAa cepTUdUIMpaHe MOXKE J1a
CTaHe Mo-e(eKTUBEH upe3 AUTUTANIM3alMs W aBTOMATH3alMs, KOETO e HaMajll BpPEMETO M
pasxonute 3a 6uzHeca. OCBEH TOBa, MPEAOCTABIHETO HA SCHU YKa3aHUS U KOHCYJITAaTUBHU YCIYyTH

11€ yJECHU HOBUTE OOEKTH B IpoIeca Ha CepTUPUIIPAHE.

HacbpuaBaHe Ha MapKeTHHIa H MIPOMOLMSTA - Ch3/IaBaHETO HAa HAllMOHAJHA TU1aTGopMma 3a
NOMyNIApU3UpaHe Ha CepTUPUIMPAHUTE OOEKTH 3a 3JpaBe W YyeJIHeC I IMOAINOMOTrHE TAXHara
BUIUMOCT. ChTPYIHUYECTBOTO C MEXAYHApOAHU Typoreparopu u mobannu CIIA acouumanuu e

IMMPUBJICYC TTOBCYUC Ty KACCTPAHHU KJIIMCHTH.

Perynsipua o0paTHa Bpb3Ka ¢ OM3Heca - 32 J]a UMa TOCTOSHEH JHaJioT MEXIy Ou3Heca |
peryiaTtopure, MOXKe Jia ce Ch3/Ia/ie KOHCYJITaTuBeH ChBET ¢ npeacraButenu Ha CIIA nagycTpusTa.
[TpoBexxgaHeTo Ha peryisipHd (GOpyMH M JMCKYCHUHU IlIe TapaHTHpa, 4e HapeadaTa OTroBaps Ha

PCATHUTC HYXXIU HAa CCKTOpA.

BbBexkaane Ha cnienupuyeH Obarapcku 0pana - Beexanero Ha crienuduyueH Obarapcku
OpaH/ M3MCKBa ChUETaBaHE HA HALMOHAJHATA MJICHTHMYHOCT, TPAJAMLIUU M MHOBATUBEH IOJIXO] 32
MPUBJIMYAHE Ha MECTHU U MEKIYHAapPOAHH NMOTpeOUTeNU. YCIemHUIT Opan1 TpsiOBa a moaueprana
YHUKAJIHOCTTA Ha OBJIrapCcKUTE MPOAYKTH U YCIyTH, Ch3/1aBallKi pa3lo3HaBAaeMOCT U JOBEpHE Ha

nasapa.
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[TogoOpsiBaHeTo Ha Hapenbara B TE3W HANpPABICHUS MOXE Ja MPEBbPHE peryjanuira B
MHCTPYMEHT 3a PAacTeX Ha MHAycTpusara. ToBa Iie CTUMyJMpa MHOBALMUTE, YCTOHYMBOCTTA U
KOHKYPEHTOCIIOCOOHOCTTa Ha OBJrapCKUTE LIEHTPOBE 3a 3]JpaBe M yeJIHEC KAKTO Ha HallMOHAJHO,

TakKa 1 Ha MEKyHapOJIHO HUBO.
Pe3yararu u 3akiouenue

Anam3bT Ha Hapen6a Ne 04-14 ot 2019 r. 3a ceprudunupane Ha 6anHeoneueOnu, CITA,
yeIHEC U TaJacoTeparieBTUYHM LIEHTPOBE MOKAa3Ba, Ye TS € BAKCH MHCTPYMEHT 3a pETylupaHe U
NOAJbPKAaHE Ha Ka4eCTBOTO M OE30MacHOCTTAa B CEKTOpa Ha 3/pPaBHUS Typu3bM. Bbrpekn
I[eTafIJ’IHHTe HU3UCKBAaHUs, HapeI[GaTa HE O6XBaIIIa BCHYKU CbBPCMCHHU TCHACHIINHU, KATO YCTOﬁqHBH
MMPAKTUKK, AWUTUTAJIHHW TCEXHOJIOTMUM W HWHOBATHBHH YCJIYTH. CpaBHeHI/ICTO C MCXKIAYHApPOIHUTE
peryianuu paskpuBa HEOOXOJMMOCT OT ajanTanus Ha ObJIrapckara mpaBHa paMka, Taka 4e T Ja
Obe TO-TbBKaBa M KOHKypeHTOocnmocoOHa. [IpemoppumrennHo e 1ga ce BbBeae OanaHC MEXIY
3aABJDKUTCIIHN U IMPCHIOPBHUUTCIIHU M3UCKBAHHA, Ja CC€ HACHPYAT MHOBALIMUTC U Ja CC HOIIO6pI/I
oOyueHneTo u KBalu(puKanusaTa Ha nepcoHana. ONTUMU3MPAHETO Ha Hapendara v mo-xolOpara
UHTErpanusi Ha HAIMOHAJIHMA OpaHI B 3paBHHUS W YEJNHEC TYpU3bM II€ CIOMOTHAT 3a

YTBBPIKAABAHCTO HA BLJ’IFapI/IH KaTO KOHKYPCHTHA U NPCAIIOYNTAaHa ACCTUHAIIHUA B TO3U CCKTOP.

H3noa3Bana aureparypa

1. Hapenba Ne 04-14 ot 9 oxrtomBpu 2019 r. 3a ycrnoBusTa U pefa 3a cepTuuIpaHe Ha
"OanmHeoneuebeH (MeOMKBA cra) HeHThp', "cma 1eHTwhp", '"yenHec LEHTbp" WU
"TanacorepaneBTU4YeH LEeHTHp". M3nageHa oT MUHUCTbpa Ha TypHU3Ma M MUHHUCTBpa Ha
3npaBeonaszBaneTo. O6H. JIB. 6p.83 ot 22 OxtomBpu 2019 1.

2. 3axoH 3a TypusMa. B cuna ot 26.03.2013 1.

3. European spas association (n.d.). Available at: https://europeanspas.eu/ (Accessed:

26.01.2025).
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Bu3zus 3a Typusma B 4 ce30Ha 110 npuMepa Ha o01uHa baHcko
oouy. 0-p Aca Ilanoixceposa
Yuueepcumem 3a nayuonanno u céemoeHo cmonancmeo

Peztome: Hacmoswama cmamus uma 3a yen oa pasenedd 00Opume Npakmuku, KOUmo
obwuna bancko npunaca 3a pazeumuemo Ha mypusem 6 4 ce3ona. Ananuzupanu ca
KOOPOUHUPAHUME CbBMEeCMHU OeUCmeUs HA 8CUYKU 3AUHIMEPeco8anu CMpaHu 3a pazeumue Ha
mypucmu4eckuss NOMeHyual Ha mepumopusima Ha odwunama 3a xarenoapuama 2024 2oduna.

Obobwenu ca KOHKpemHume yenu, Ha koumo e dbazupana llpoepamama 3a pazeumue Ha mypusma

npes 2024 2.

Knrouoeu oymu: passumue; 6pano, uemupuce3oHHocm

JEL: L83

Vision for tourism in 4 seasons, based on the example of the municipality of

Bansko

associate Prof.Asya Pandzherova, PhD

University of National and Word Economy

Abstract: This article aims to examine the good practices that the Municipality of Bansko
applies for the development of tourism in 4 seasons. The coordinated joint actions of all stakeholders
for the development of the tourism potential on the territory of the municipality for the calendar year
2024 are analyzed. The specific goals on which the Tourism Development Program in 2024 is based

are summarized.

Keywords: development; brand; four-season

JEL: L83
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BnBenenue

lomumnara mporpama 3a pa3BuTHe Ha TypusMa B OOmmnHa bancko mpe3 2024 roguna
npezacTaBiIsiBa miaargopma 3a KOOPAMHUPAHU CHBMECTHHU JCHCTBHUS Ha BCUYKU 3aWHTEPECOBAHU
CTpaHM 3a pa3BUTHE Ha TYPUCTUYECKH TOTEHIMAJ Ha TEPUTOPUATA HAa OOIIMHATA 3a KaJIeHAapHaTa
2024 ronuna. Ta cnensa na Ob1e aKTUBHO M3IIBJIHEHA C YYAaCTUETO HA BCUYKHM 3aUHTEPECOBAHU OT
Pa3BUTHETO HA TypH3Ma WHCTUTYLIMU B OOIIMHATA — OOIIMHCKA aIMUHUCTpAIHs, OOUIMHCKH CHBET,
Uuranuma, My3eeH KOMIUIEKC, IbPKABHHU CTPYKTYPH, MPEACTABUTENIN HA TYPUCTHUYECKUS OU3HEC,
HENpaBUTEICTBEHU opranu3auuu u 1p. Iloaurukara Ha OOuirHa bancko 3a pa3BUTHETO Ha TypU3Ma
ce IIPOBEXA ChIVIACHO M3HMCKBAHMsTA HAa 3aKOH 3a TypusMa, IlnaH 3a uHTErpHpaHO pa3BUTHE HA
O6muna bancko 2021-2027 1., Crparerus 3a ycToMuMBO pa3BuTHE Ha Typusma B O0muHa bancko
3a nepuona 2022-2027 r. u B cbOTBETCTBUE C Ipuopurerute Ha Hanumonannara crtparerus 3a

YCTOMYMBO pa3BUTHUE HA TypusMa 3a nepuona 2014-2030 .
HN3noxenue
OcHoBHHM Hesn HA o0mMHa BaHcko 32 pa3BUTHETO HA TypH3Ma

OcHoBHHTE LI€M, MMCHUA U BU3MS Ha loaumiHara mporpaMa 3a pa3BUTHE Ha Typu3Ma B
OOmmHa baHcko ca B ChOTBETCTBHE C Te3H, 3ajerHanu B CTparerusta 3a yCTOMYMBO pa3BUTHE HA

Typu3sma, a UMCHHO:

OcHoBHa nex: ,,ONTUMAJIHO M3MO0J3BaHe HA HAJTUYHUTE NPUPOAHHU ¥ AHTPONOTeHHHU
pecypcu Ha o0muHa BaHCKO B ChOTBETCTBHE € MAa3apHHUTE M3HMCKBAHHMA M NOTPEOMTEJICKH
OYAKBAHMSA 32 Pa3BHUTHE HA YCTOWYHMB LEJIOTOAUIICH TYPH3BbM C N00aBeHAa CTOMHOCT KbM

NMOCETUTEJMTE HA TPaJa M MeCTHUSA On3Hec™.

Busus: Bususita 3a ycTOMYHMBO pa3sBuTHe HAa o0mmHAa BaHCKoO Karo TypucTHYecKa
pecTuHanus npe3 2024 roquHa, Karo 4acT ot 3ajer1anoro B Crparerusira 3a pa3surtue 10 2027

roIMHA MO:Ke /1a ce 00001M Ype3 ceHUTE MOJNYeCTBEHH U KAa4eCTBEHU MoKa3aTesu:
KoanvyecTBeHnu neu:

» VYBenwueHHE B MOKa3aTeINTe, CBbP3aHU C Pa3BUTHE HA TyPUCTHUYECKUS MPOAYKT, CIIPSIMO
2023 . — Opoii TypucTH, Opoll HOIIYBKM BMECTaTra 3a HAcTaHsBaHE, CpeleH Opoi
HOILYBKH Ha MPEHOIyBAJINTE JINLA U JIP.;

» VYBenuuaBaHE Ha MOCETUTENUTE HA KYJITYPHO — HCTOPUYECKHU 3a0€IIeKUTEITHOCTH;

» VYBennuaBaHe HA MTOCEIIAEMOCTTa Ha CHOUTHATA OT KYJITYPHUS M CIIOPTEH KaJeHIap Ha
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OoOmmua baucko.
KadyecTBenu nesn:

» TlloBumraBaHe Ha pPAa3MO3HABAEMOCTTa M NPUBJICKATEIIHOCTTa HA TYPUCTHYECKA
nectuHanys bancko upes nmpesarane Ha pa3Ho00pa3eH TyPUCTUUECKU TIPOLYKT;
» [TloBumaBaHe Ha MHPOPMUPAHOCTTA U OOIIECTBCHATA AHTAKUPAHOCT HA KUTEIUTE HA

O6mmna bancko;

» Tlocturane Ha 1o — HIUPOKO BBaHMOHeﬁCTBHC MCKAY aHTaXXUPAHUTEC B TYPUCTUUCCKUA

OpaHIl Ou3HEC CYOCKTH W MECTHATa aJMUHUCTPAIUS;

» IloBumaBane Ha KayecTBOTO Ha NpeaoOCTAaBAHUTC YCIIYI'U B TypI/ICTI/I‘ICCKI/I

UH(OPMAIIMOHEH IICHTH;

> CTI/IMy.TII/IpaHe Ha BBaHMOHCﬁCTBHeTO MCKAY KYJITYPHHUTC MHCTUTYLIUU,
> HOI[erHa 3ad Y4aCTHUC B IIPOIr'paMH 3a HAChbPUABAHE HaA KYJITypaTa, TBOPUCCTBOTO U

00pa30BaHMUETO B Pa3Iu4YHU 00JIACTH;

» TloBuiaBaHe Ka4yeCTBOTO Ha MpeaOCTaBAHC Ha TYPUCTUUCCKHU YCIIYT'H YPE3 OHJIAMH

WIaTGOPMHU U COLIMATTHU MPEXKH.
IIpuopuTteTHn neifHOCTH Ha MporpaMara Ha oomuHa baHcko 3a pa3BuTHETO HA TypU3Ma

[Iporpamara 3a pasButue Ha Typusma B O6muHa bancko npe3 2024r. uma 3a 3aaada aa
OCHUT'ypH YCTOMYUBO pa3BUTHE U CTAOMIIHO MO3ULIMOHUPAHE HA TYpUCTUYECKA JIeCTUHAIMS — baHCKO
B YHHUCOH CBbC CTPATETMUYECKHUTE LEIH, NPUOPUTETH M MEPKH, 3aJIOKEHU 3a H3IBIHEHHE B
Crparerusita 3a ycTOWYMBO pa3BuTHE Ha TypusMma B OOumHa bancko 3a mepuoma 2022 — 2027

TOJHHa. KOHerTHO MNpEABUICHUTC JEHHOCTH B HporpaMaTa, ca CIICOHUTC:

Crparernyecka mnea 1: Bb3craHoBsiBaHe Ha [J0BepHeTO Ha NOTpPeOMTEJHMTE HA
TypucTH4YeckuTe ycayrn B O0mmnHa baHcko m rapantupane Ha 0e30NmacHM YCJOBHS 3a

TYPHU3bM.
HeiinocTur:

e CnpBmecTHO c¢be Cphro3 Ha Typuctuueckusi OuszHec - bancko, opranusupane Ha pabOTHU
CpEILH ¢ OTTOBOPHU MHCTUTYIIMH 3a Ch3/1aBaHE Ha ,,MeXaHU3bM 3a yIpaBJIeHUE Ha KPU3U B TypU3Ma

Ha Teputopusita Ha OOmmHa baHcko”, 3a 1a MOXe TypUCTHYECKHUSAT OM3HEC Ja ce MOATOTBU 3a
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CIIPaBsAHCTO C 6’bILCH_II/I KpH3Hu, 4pe€3 Npujiaranc Ha M3BbHPCAHU MCPKH U IIJIAHOBC U ,[[GflCTBI/ISI 3a

T'OTOBHOCT.

o Ounanusupane ceBMectHo ¢ HIT , ITupun®, [InanuHcka cmacurenHa cioyxoa u ,,;Onen*
AJl Ha MeXaHM3bM 3a MPEBEHIMS OT MHIUIACHTH Ha Teputopusara Ha OOmmHa bancko u [Tupun

IJIaHWHA.

e CnBMecTHa pabota ¢ PY baHcko 3a mpombikaBamu ACHCTBUS 3a OCHUTypsSBaHE Ha

0OLIECTBEHUS Pell U CUTYPHOCT.

e PasmmpsiBane Ha BHICOHAOMIOACHHMETO Ha Teputopusta Ha OOmmHa baHcko; e

PGKJIaMI/IpaHe Ha CIIOKOMCTBHUETO U CUT'YPHOCTTA B MCCTATa 3a HACTaHABAHC.

Crparernyecka uea 2: Cb3naBaHe W HajlaraHe Ha MMHUIK Ha bancko, karo

TYpPUCTHYECKA 1eCTUHALMS 32 1eJOroAMIeH YCTOHYUB TYPU3bM.
HeiinocTu:
e [logabprkane u pa3mupsiBaHe Ha IIEJIOTOAMIIIHATA JUTUTAIHA PEKIaMa.
e Cp3/1aBaHe U pa3NpoOCTpaHEHUE HA HOBU ChbBPEMEHHU PEKJIAMHU MaTepUAIIH.

L4 Hpom,mKaBama KOOpAWHANIKWA OT CTpaHa Ha O6H_[I/IH8. bancko ¢ MI/IHI/ICTepCTBO Ha Typu3Ma

3a aKTHUBHO Y4YaCTHC B HAllMOHAJIHATA PCKJIaMa Ha Typu3Ma B B’LJ’IFapI/IH.

e [logkpena Ha TypucTH4ecKusi OM3HEC 3a pa3HOOOpa3sBaHE HA TYPUCTUUYECKUS POIYKT U

OCBIICCTBABAHC HA PETMOHAJICH MAPKETHUHI U pCKJIaMa.

e YyacTue Ha O6H_[I/IH8. BaHCKO, CbBMCCTHO C IPEACTABUTECIIN HA TYPUCTHYCCKUSA 6I/I3HeC, Ha

MCKAYHAPOJAHU U HAITUOHAJIHU TYPUCTUYCCKHU U3JIOKCHUS.

e CoBMecTHO ¢ yntanuniara B O6muHa bancko u capyxenue ,,Cpi03 Ha TYpUCTUYECKUS
6usHec — baHcko®, opranu3upaHe Ha CbOUTHSA U MEPOIIPUATHUS C MECTHO M HAIIMOHAIHO 3HAYEHUE

Ha TEPUTOPUATA Ha Tpaj] baHcko.

Crparernyecka nei 3: Cb3naBaHe HAa KOHKYPEHTHOCIIOCOOHM TYPHCTHYECKHU NPOAYKTH

U NMo100psiBaHe HA KAYeCTBEHOTO UM NpeaJaraHe.
HeiinocTu:

e HenpexbcHaTO MoAIbpikaHe U Mogo0psiBaHe Ha MHGPACTPYKTypaTa Ha TEPUTOPHUATA Ha
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ob0mmHaa baHcko.

L4 HereK’bCHaTa pa60Ta 3a Cb3JaBaHC Ha HOBU 3CJIICHU IIPOCTPAHCTBA, CIIOPTHA

UH(]paCTPYKTypa M €KOJIOTUIHHU PEIICHUS.
e OyHANM3UpPAHE HA KOHIIENIUTA 32 MECTHOCT ,,CBeTn Hukona* — nanopaMeH mbT u
BeJloaJIesl, UICTOPUYECKH, KyJATYPHHU U CIIOPTHU aTPAKIIHOHH.

L4 I/I3pa6OTBaH€ AJI0CTHA KOHIECHIUA 3a apXCOJOTHYCCKHUTEC 3a0€JIeKUTCIIHOCTA  Ha

teputopusiTa Ha O0muHa baHcko ¢ HaYepTaHU CTHIIKY 32 YCBOSBAHETO UM.
e Pa3paboTBaHe Ha KOHLIENIM 3a oJ00psiBaHe paboTaTa Ha My3eeH koMIuleke baHcko.

o HpI/IKJ'IIOLIBaHC Ha ITPOCKT ,,C’bSI[aBaHC Ha My3el71 Ha IINITaHMHAaTa 1 XopaTa, C U3JI0KCHUC Ha

MECTHU TPAJIUIIMOHHU 3aHASTH .

° B’I)BG)KIlaHe Ha HOBH MAapKCTHUHIOBU IIOAXOAHW, HOBU TCEXHOJOI'MYHU TCHACHIHWU B

PeKiIaMara Ha ACCTUHAlHATA, KaTO U3KYCTBCH MHTCJICKT, BUPTyajiHa U 1106aBeHa PCaIHOCT, KOUTO
OTTOBAPAT Ha HYXKJIUTC Ha TypuCTa.

L4 HpquBaHe Ha Bb3MOXHOCTUTEC U Ch3JJaBaAHC HAa TYPUCTHYCCKU ITAKETHU 3a BCUYKHU CCJIMIIA

ot O0muHa baxcko.
e [Tonkpena Ha TypuUCTHUYECKUS OHM3HEC 3a MOAIbp)KaHe U MOBHUILIABAHE HA KOHKYPEHTHHUTE
IPEeIUMCTBA Ha TYPUCTHUECKHS MPOIYKT, KONTO ce ch3aaBa B O0muHa bancko.

L4 Hozucpena 34 pa3BUTHC JEHHOCTUTE Ha 3apyra Ha OaHCKHUTE MEXaHIPKNH ,,yHI/IKaJ'IHO

baucko®.

e OcpiecTBsiBaHE W pPa3HOOOpa3sBaHE Ha WHUIMATHBHU, H3J0XKOM W JIEMOHCTpAIlWH,
CBbP3aHM C MECTHU 3aHAsATH, (OJKIOPHH TMPEACTABICHHS, XpaHU H KYJITypa, ChOOpazeHH ¢

TYPUCTUTE, KOUTO BCC IMMOBCYUEC THPCAT CJICMCHT Ha aBTCHTUYHOCT U YHUKAJIHOCT.

e PeasiHU CTBIIKH 32 HU3rpaxxJaaHe Ha MHOFO(I)YHKLII/IOHEUIHa 3aJia 3a IPOBCKAAHC HA KOHTPECH,

CEMHHAPH, CIIOPTHU U JAPYTH MEPONPUSATHS;

e Jloampbkka W pazHooOpa3siBaHE JeHHOCTTa Ha TypucTHueckuTe HHGOPMaIMOHHU
LEeHTpoBe B rpaja baHcko.
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CTpaTern'{eCRa meJa 4: Pa3BuTrHe Ha HHCTUTYIIHOHAJHUSA KANIAUTET HA ONIEPaATOPUTE

B TypHU3Ma.
HeiinocTu:

L4 HOI[erHa M OKa3BAHC HA MCTOAHNYCCKA ITIOMOIIl Ha TYPUCTUUICCKUA Ou3HEC 3a MOBUIIIABAHE

KBaJH(HUKALKATA HA IEPCOHAA.
e Opranu3upaHe Ha CPEelH U IEMOHCTPAIlMK Ha MACTO Ha npezacTaBuTesy Ha Chro3 Ha

TypucTHueckusi 6usHec - bancko ¢ yyeHunu ot yumnumara B OOmuHa baHcko 3a npoBokupaHe

WHTEpeca UM KbM cepara Ha TypHU3Ma,
e [IpoBexiaHe Ha CHEIUATU3UPAHU MPOYYBAHUS B 00JIACTTa HA TYpU3Ma, II03BOJISBAIIN

aHaJIM3 Ha TEKYyIOTO CBhCTOSIHME M pa3paboTBaHe Ha ObJEUIM AEWHOCTH 3a IMOA00psSBaHE Ha

KaueCTBOTO Ha JIEHHOCTUTE 3a pa3BUTUE Ha TypU3Ma.

Crparernyecka nei S: Cb3naBane Ha 0JIarONPUSITHA YCJI0BUS 32 IPUBJIMYAHE HA HOBU

UHBECTUIIUM B 00/1aCTTa HA Typu3Ma Ha TepuTopusTa Ha O6mmHa bancko.
JleiiHocTH:

e [llenenacouenn JACHCTBUS 3a pa3HOOOpa3siBaHE U TIOBUINABAaHE Kaue€CTBOTO Ha

TYPUCTHUYECKUS MPOIYKT U LIEJTOTOAUIIHO PUBINYaHe Ha TypucTtu B O6muHa bancko.
e [IpoxbipkaBaly AEMCTBUSA 3a Ch31aBaHE HA HOBU Bb3MOYKHOCTH 3a KYJITYPHHU U CIIOPTHU
3aHUMAaHUs 34 TYPUCTUTE.

L4 O6J1ar0p0;[51BaHe Ha ccjiaTta OT O6IJ_II/IH3. bancko u ch3maBaHe Ha Bb3MOXKHOCTH 3a pPa3BUTHC

Ha CCJICKU TYpHU3BM.

e [loBumaBaHe Ha MH(MOPMUPAHOCTTA HAa HACEIEHUETO U OW3HEca 3a BB3MOXKHOCTH 3a

663B’53MC3HH3 IIOMOI1II, Ou3Hec IMPOCKTHU U Bb3MOXHOCTH 3a HHBCCTULIUU.

Crparernyecka uea 6: Cb3naBaHe Ha e(eKTHMBHO NMAPTHbOPCTBO MeKAY BCUYKHU
YYACTHMIH B TYPUCTHYECKHUS NMPOAYKT HAa O0muHa bancko.
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HeiinocTur:

e HenpexbscHara pabora 3a 60pOa ChC CHBHS CEKTOpP, CHBMECTHO C IPEICTABHTEIN Ha

TYpUCTHUYECKUS OpaHIIL.

e [lonabpkane Ha Onu3bK KOHTAKT Mexay TULl u mpenacraBuTenuTe Ha TypPUCTUYECKUS
OpaHil B OOIIMHATA; TOCTOSHEH KOHTAKT C MeECTa 3a HACTaHsABaHE, KYATYPHH HHCTUTYIHH,
3aBeJIeHUS 32 XpaHEHE ¥ BCUYKU OpraHU3alluy, aHTQXKUPAHU B TYPUCTUYECKUS OpaHIll ¢ 11es1 00MeH

Ha uHdOopMarus.

e OpraHu3upaHe Ha PEeJOBHU CpPELIM U W3TOTBSIHE HAa CbBMECTHU cTpareruu cbc Chio3 Ha
TYpUCTHYECKHs OM3HeC — baHCKo, MpenCcTaBuTeN HA TYPUCTHUYECKUSI OpaHIl B Jpyrd OpaHIIOBU

OpraHu3aluu,

¢ Yyactue Ha O0mmHa bancko B pabOTHH Cpely ¥ IpyTyd HHULMATUBY C IPEACTaBUTENN HA
aJMUHMCTpaLusATa, OU3HECA, TYPUCTUUYECKUsI OpaHIl U JIPYrHM CBbpP3aHM C TAX OpraHM3alUu 3a

HOMYJIIPU3UPAHE U IPEJCTABSIHE Ha Bb3MOKHOCTUTE 32 Typu3bM B OO1mHa bancko.
Pesyararu u 3akirodenue

O6muHa bancko mpuTekaBa rojsiM IMOTEHLMAA M YCIEIIHO pa3BHBa IporpaMmara Cu 3a
pasBUTHE Ha TypusMa B 4 ce30Ha, [Iporpamara 3a pa3sutre Ha TypusMa B O0muHa bancko 3a 2024
I. IIeJIM pean3alus Ha OCHOBHUTE MPUOPUTETH U LIEJH 3a pa3BUTHETO Ha OOIIMHATA U € OTBOPEH U
I'bBKaB JOKYMEHT, MOAJEXAIl Ha MpPOMsHA, JONMbJIBAaHE M YCHBBPIICHCTBaHE, B OTIOBOP Ha
BBb3HUKHAJIM HOBU OTPEOHOCTH U B ChOTBETCTBHE C MPOMEHSIIUTE CE€ YCIOBUS, HOpMaTuBHA 0a3a u
collMaNHO-UKOHOMUYecKa cpefa. C oOeqMHEHUTEe YCHUJIMs HAa BCUYKM 3aMHTEPECOBAHU CTPaHH,

O6H_[I/IHaTa € IIPUMCD 3a IMPUJIAraHeTO Ha UHTCTPHUPAHO TYPUCTHYICCKO Pa3BUTHUC.
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3HauyeHHETO HA Typu3Ma 3a Oo1na3BaHETO Ha

KYJATYPHO-UCTOPUYICCKOTO HACJIECACTBO N HAIIMOHAJHATA HACHTUYHOCT HaA

buarapus
Cmanko ll]epes

Pe3ztome: [lpe3 nocrednume 200uHu 6 NOIUMUYECKUME CPeOU U MYPUCMU4ecKus Opauu
Habupa nonyasaprHocm mepmunvm ,, bpano bvaeapus®. [lopadu uysxcoecmpanuus cu npouzxoo 3a
nogeuemo xopa NOHAMUEmMo 0Cmasad HeacHo. Jlanu e modxice oa ce Hamepu 8 boeamus Hu Oba2apcKu
e3UK No-KpacHopeuusa u pazoupaema 3a Obi2apckomo obujecmeo 0ymd, e 8bnpoc, KOUmo cu
3a0a6am npu BCAKA 4YICOUYA, 3AMEHAUA Hewjo ObleapcKo, POOHO U USNBIHEHO CbC CMUCHI U
cvovpoicanue. Tasu ounema we ocmass Ha Koiesume QUIONO3U 6 CLYHAs, A A3 uje Onumam 0a 0am

nO-Kpamka u npocma oeghunuyus Ha noHamuemo ,, 0pano .

Kntouoeu oymu: xynmypro-ucmopuiecko Hacieocmeo, bpano,; oecmunayusn bvaeapus.

JEL: L83

The importance of tourism for conservation

cultural and historical heritage and national identity of Bulgaria
Stanko Shterev

Abstract: In recent years the term "Brand Bulgaria" has been gaining popularity in
political circles and the tourism industry. Due to its foreign origin, the term remains unclear to
most people. Whether a more eloquent and understandable word for Bulgarian society could not
be found in our rich Bulgarian language is a question I ask myself whenever a foreign word
replaces something Bulgarian, native and full of meaning and content. [ will leave this dilemma to

my fellow philologists in this case, and I will try to give a shorter and simpler definition of the term

"brand".

Keywords: cultural heritage, brand; destination Bulgaria.

JEL: L83
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BnBenenue

[TBpBOTO HEIIO, KOETO CBHP3BaMe ¢ AyMarta ,,0paHn (aHni. — brand), € ,,Mapka“, HO CBIIO
Taka MOXE Jla Ce TPeBeIe U KaTo ,,Jamra‘ ot ,,Jamrocan’ (6emns3an). CiieJoBaTEIHO B KOHTEKCTA Ha
ThpropusTa (OM3Heca) TOBa € XapaKTePeH OTIIMYUTEIICH Oeler Ha JIaJIeH IPOIYKT WK yCIyra - HeIo

YHUKAITHO.
Cropen createx.bg:

,,B OoCHoeama cu 6paH()bm e KOM6LIHCII4M}Z om mamepuaiiu U HemamepuaiHu eiemerHmu,

Koumo onpedensm ouszneca. Toii obxeawa no2omo, ysemoseme, munocpa@uama, npooyKmoseus
Ou3aiin, MapKemuHeogume cmpamecuu, O0OCIYHCGAHEMO HA  KIUeHmume U YAIOCMHUSA
KOMYHUKayuoreHn nooxoo. Oceen mesu u3yaiHu U GYHKYUOHAIHU ACNeKMU, OPAHObM BKIUYEA U

emoyuume, YeHHocmunie, 6b3npuinMuAma U npesitCusiAsanuAimda, C6bpP3dHU C KOMNRAHUA Ulu npodVKm.

Eoun 6pano maoxewpins ocezaemume acnekmu;, mou OIUYEMBOPABA HeMamepuainomo,

GKJIIOYUMENIHO _eMOUUOHaIHama 6pPpuv3Ka u Oogepuemo HAa nompe6umejzume 6 npodvkma uiu

ycayeama. Tosa e YHUKalIRusim ut)enmu@wcamop, KOUMoO omauyasa OusHeca om Hecosume

KOHKYypeRmMu u 6jiusle 6bpxy peuwleHuAna 3a NOKynKa Ha Kiuenmume.

Cunnusam o6pano KOMyHUKUpa 00ewjanuemo 3a Kaiecmeo, HadedCoOHOCm U y0081emeopeHue.
H3zepasxcoanemo my cmaea ¢ meueHue HA 6peMemo upe3 NOCie008amenHd KOMYHUKAYUS,

UBKTIIOYUMETTHU KAUCHINCKU UBHCUBIBAHUS U USNbAHCHUE HA 0d0eHUme 06611461Huil. “

Cnopen ta3u neduHUnMsS “OpaHa’ € MHOTO MOBEYEe OT MapKa WM OTIMYUTENEH 3HaK.
[TonsiTHEeTO BKIJIFOUBA M BCHYKU HEMAaTEpPUATHU ACIEKTH, KOUTO CBHP3BAME€ C JaJICH MPOAYKT WU
yciIyra, a UMEHHO TMPHUSATHUTE €MOIUHM, MEHTAJIHOTO YAOBJIETBOPEHHE Ha MOTPEOUTENS, BCUUKH

OHE3M MPEKUBSIBAHU, KOUTO HU KapaT Jia ce BpbllaMe OTHOBO KbM JII0OUMHUS ,,0paHa’™.
Hzioxenue
B taxbB ciyuaii kakBo € ,,bpang bwearapua“?

Toii € MHOTO TIOBEYE OT MPOAYKT WK yciyra. Tyk FOBOpUM 3a Helllo, KOETo ce € (opMupao
XWJISAM TOIMHHU U HOCH ChC ceOe CH €JMH ApeBeH, BeJUK U HemodeIuM 1yX. AKO MaTepuaHOTO B
»bpana bbarapusa“ e 3HameTo, repObT, XUMHBT, HH(PACTPYKTypara, MPUPOIHUTE NAJEHOCTH U
pecypcH, TO HEeMaTepUaJIHOTO ca EMOIIMHUTE, KOUTO yCellaMe, KOraro 3ByYd OBJIrapCKUSAT XUMH IpU

W3IUTAaHETO Ha OBJTapCKOTO 3HaMe; BB3XHUIIEHUETO, CTOCUKHU MpeJ MopeaHara 3abereXuTeTHa
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npupoaHa micakKa; ropaocrra, KoATO U3IMUTBAMC OT XWJIAJ0JICTHATA HU UCTOPUS,; 1yBCTBATA, KOUTO
HHU U3I'BJIBAT 110 BPEME€ Ha XOpPOTO, HA KOETO TaHIyBaM€ U IIEEM €IHa OT MHOI'OTO BB3XUTUTCIIHU

6Lnrap01<1/1 HapOAHU IICCHH. ..

B3emaliku BCHYKO TOBa 110 BHUMaHKE, OCBEH TypHU3bM B ,,bpann bwirapus® tpsOsa ga ce
BKJIIOYH M KYJITYPHO-UCTOPUYECKOTO HACIEACTBO, OMa3BAaHETO HA OKOJIHATA Cpefia, 00pa30BaHUETO,
WKOHOMHUKATa, HAalMOHAJHATa CHUTYPHOCT, CEJICKOTO CTOMAaHCTBO, JyXOBHOCTTA, HAI[MOHAJIHATA
UJEHTUYHOCT, PEJIUTHsATa — BCHYKO OHOBA, KOETO JONPHHACA 3a YCTOMYMBOTO pa3BUTHE Ha

06H_ICCTBOTO, AbpiKaBaTa MU HaljysATa 110 € OTHACA 10 B’BJIFapI/IH.

Ako OpaHabT HE € JIOTO, HE € Mapka, HE € MPOAYKT. AKO ,,mol 0iuyemsopsasa

HemamepuajiHomo, 6KJAIYUMEIHO eMOUYUOHANIHAmA 6pPb3Kd U @oeepuemo“. N BKIOYBa

HEMaTEpUAJIHU €JIIEMEHTH KaTo €MOLIMH, IEHHOCTU U NPEKUBSBaHMs. ToraBa CIIOKOWHO MOXKEM J1a
3asBUM, Y€ TOBA HEMATEpPHAJIHO € AyXoBHO. ClieioBaTeHO OpaHIbT € AyXbT Ha €HO IPEANpHUITHE
U (upMa, KOETO BKIIOUBA B ce0e CM BCUYKU (DM3NYHHM U HE(DPU3WYHM aCTEKTH. AHAITM3UPANKU U
BB3IIPUEMANKH HEIllaTa Mo TO3U HAYMH, MOXKEM JIa KaXKEM, Y€ C€ paxk/la HOBO, OBJIrapCKO MOHSTHE.

CDeHOMeH, KOMTO HIMa Ja UMa HYXKJlda OT JOII'BJIHUTCIIHUA PA3ACHCHU 6e3 anasor!

»JAyxbpT Ha Bbarapus!*

»JlyXbT Ha bbarapusa‘ (taka me Hapuyam ,,bpann bbeirapus®) He kacae camo TypHu3Ma, BBIIPEKH ue
TOW € OT U3KJIFOUYUTENIHO 3HaU€HHUE, HO 11I€ CTUTHEM U 10 TaM. ToBa MOHATHE KpHUE MHOTO IOBEYE B
cebe cu U IIe ce MocTapas Jla M3JIoKa Te3ara CH B CIEABALIUTE PEJOBE, KaTo 3all04Ha C Hai-

OCHOBHOTO — 00pa30BaHUETO.
3HauyeHuneTo Ha oOpa3oBanueTo 3a ,,/JlyxeT Ha bbarapus“

OO0pa3zoBaHueTO Urpae KIIOYOBa OIS 3a pa3BUTHETO Ha bbirapus u HEHHOTO OOIIECTBO,
KaTo UMa IBJI00KO 3HAUEHUE KAKTO 32 KYJITYPHHUS, Taka ¥ 32 MKOHOMHYECKHSI HApebK Ha CTpaHara.
To e BaxkeH (hakTop 3a GOpMHUPAHETO HA HALMOHAJIHATA UIEHTUYHOCT, 3alla3BAHETO HA KYJITYPHOTO

HaCJICACTBO U IMOArOTOBKATa Ha MJIaJUTEC ITOKOJICHUSA 3a 61>nemeTo.

O0pa3zoBaHUETO € OCHOBEH JIBUraTell 3a MKOHOMHUYECKHs pacTex u pazsurue. B bvarapus,

KaKTO U B IPyTU CTpaHU, MHBECTUIIMHUTE B 00pa30BaTeIHATa CUCTEMA BOJAT A0 [10-100pa MOArOTOBKA
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Ha pa60THaTa cujia u HOBOBBBCACHUA B Pa3In4HU CCKTOPpU Ha HNKOHOMMKAaTA.
BI/ICOKOKBaJ'II/I(l)I/IHI/IpaHI/ITe CIiIcuuaJInucCTu, O6yLIeHI/I B Ppa3jiIMdYHH 00J1aCTH — OT TEXHOJIOTHH a0
HHXCHCPCTBO M MEIMIMHA, Ca KIYOBU 3a KOHKypeHTOCHOCO6HOCTTa Ha CTpaHara Ha

MEXyHapOIHUs na3ap.

Upes kauecTBeHO 00pa3oBaHUE JbpKaBaTa ce CTPEMH Ja Ch3aajae HHOOPMUPAHHU U AKTUBHU
TpaXKIaHu, KOUTO Pa30MpaT CBOsITA POJis B OOIIECTBOTO M UMAT HEOOXOAMMHUTE 3HAHUS U YMEHUS J1a
ydyacTBar B JAEMOKparuuHuTe mporecu. OOpa3oBaHMETO MMa 3a IeJl Ja U3rpaxaa KPUTUYHO
MUCJIEHE, COLMaIHA OTTOBOPHOCT U OCB3HATOCT. [0 TO3M HauMH moxamnomara pa3lMpsIBAHETO HA
TEXHUTE UHTEPECH U TY MPaBU ChIIPUYACTHU KbM IPOIIECUTE, KOUTO T 3a00UKamsiT. B ciencTBue Ha

TOBa CC (1)OpMI/IpaT ITOKOJICHUS, KOUTO MOT'aT Jia JOIIpHUHECAT 3a YCTOﬁqHBOTO Pa3BUTHUC HAa CTpaHara.

OO0pa3zoBanueTo 3aeMa ILEHTPATHO MICTO B CBHXPAHSBAHETO U PA3NPOCTPAHEHUETO Ha
KyATYpHUTE M AyXOBHU LieHHOCTH Ha bwvarapus (YaBmapoBa — KoctoBa, 2001). To HacbpuaBa
M3y4yaBaHETO Ha ObJrapckara JUTeparypa, UCTOPHS, U3KYCTBA U TPAJIUIIMHU, KaTO MO TO3U HAYWH
ChbXpaHsBa HaIMOHAJIHATA KYITypHa TMaMeT. YUWIUIIaTa, YHUBEPCUTCTHUTE U KYJITYpPHHUTE
WHCTUTYIIMH UTPasT OCHOBOIOJAramia poyis B KyATUBUPAHETO HAa MATPHOTHU3BM U yBaKEHUE KbM

OBITaPCKUTE TTOCTHKCHHUS.
IIpuponun nagesocTu Ha buarapus

"Hue, 6vreapume, 3a 0a 6uoum, 3a 0a uouM ceema u 4yoecama my, HAMa Hyxcoa 0a

Xooum maxa oaznexo, 3aujomo Hawama bvireapus e eoun nenosnam u uyoen ceam.” — Hean Bazoe

[Tpeau na 3amouHeM /1a TOBOPUM 3a MPUPOIHUTE JaleHOCTH Ha bbarapus mepBo TpsOBa 1a
OTOENe)KUM HSIKOM HM3KIIOUUTENHO BaxkHM (pakra. Heobxomumo e na ocb3HaeM, ye bwarapus e
OnarociioBeHa ¢ pa3HOOOpa3HU NMPUPOIHU 1aJI€HOCTH, KOUTO ChUYETaBaT IJIAHUHH, PaBHUHHU, PEKH,
e3epa, MOPCKHU OpsIr ¢ HEBEPOSATHU IUIAXKOBE, IJIOJOPOAHH 3€MHU U YHUKAJIHU MIPUPOJIHU PE3EpBATH.
Ta3u npupogHa manmuTpa Mpeagara MHOTOOPOWHU BB3MOXKHOCTH 32 MKOHOMHYECKO pa3BUTHE,

TYPU3BM U 6JIaFOHpI/I$ITHI/I YCJIOBHUA 3a KUBOT.

3a na paszBueM ,,JlyxpT Ha bbarapus® karo ycToluMB M KOHKYpEHTEH OpaHj Ha Masapa,
TpsiOBa /1a OCH3HAEM MSCTOTO CH B CHBPEMEHHHs CBAT M Ja HAy4YUM HSIKOM MHOTO HPOCTH, HO

HU3KJIIOYHUTCIIHO BaXHHU HEIIIA.

Bennbx 3aBuHaru TpsioBa 1a 3a0paBuM BHYILIEHHETO, ye bbiirapus e Manka crpana. [Inomra
me 111 000 kB. KM., KO€TO HUM Hapexaa Ha 16 msacTo ot 06110 49 crpanu B EBpona. Criex Hac octaBar
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ctpanu karo Yurapus, llopryramus, CwpOus, AsepOaiimxan, ABcrpusi, Yexus, Jlanwus,
Hunepnannus, benrus u np. Camo 3a cpaBuenue - Hunepnanaus e ¢ mionr 41 549 kB. kM., 25% ot
KOMTO ca MIPUCBOEHHU OT OKEaHa MOCPEICTBOM JUTH, Ch3aBaiiku noiaepu (60% ot HaceaeHneTo Ha
CTpaHara >KHUBE€ M0J] MOPCKOTO paBHUIIE). ToBa HE UM Ipeyu Ja ca Ha MbPBO MSCTO B CBETA IO

HN3HOC Ha CCICKOCTOIIaHCKH CTOKH.

,, Cbe ceoume npupooHu pecypcu u cvC COYyuanio OpueHmupana uKoHomuka, bvineapus moorce oa
ocuzypu npodogoicmeenume nompebHocmu Ha nogeve om 30 MunuonHo Haceneuue. “ — npog.

0.UuK.H., 0-p no coy. Eecenuii Caues, ,,IIpooosoncmeena cucypnocm*, 2022 e.

Jla oObpHEM BHMMaHHE Ha W300MJIMETO OT MUHEPATHU M3BOPH, PA3IMOIOKEHH W3 IsIaTa
ctpana. Ha Teputopusara i uma 47 OalHEOJOTHYHU KypopTa ¢ Haja 225 HaxXoauIla ¢ MHUHEpallHa
Boma. Ot Tax 148 uzBopa ce Hamupar B Oxna bbarapus u 77 B CeBepna bbarapus. [loseuero
MUHEpATHU U3BOPU ca ¢ ropemia BoAa. Te ca ¢ Aoka3aHM JieueOHU CBOICTBA OIlle OT BPEMETO Ha
npeBHUTE Objirapu. B koMOMHaIMsl ¢ yMEPEHOKOHTHMHEHTAJIHHUS KJIMMAaTr B CEBEpHAaTa 4yacT U
CPeAN3eMHOMOPCKHS KJIIMMAT B FOJKHATA YaCT CE€ OCUTYPSIBAT PAa3HOOOPA3Hs OT KIIMMATHUHU yCIOBHUS

3a 6oraro OuopaszHoobOpasue.

bperoBara nunus Ha bearapus e okono 378 KM. C ABATH MACHYHM IJIAXKOBE U 3ALUTEHU
MSACBYHU JIIOHM, KOUTO TMPUBIMYAT MWIMOHU TYpPUCTH ToauinHO. bbarapckoro YepHomopue
npezsiara pasHooOpa3Hy Bb3MOXKHOCTH 32 pHOOJIOB, BOJHM CHOPTOBE M oTauX. KpHcranHo uucrara
BOJIa ¥ OMOPa3HOOOPa3NEeTO NOMBJIBAT MOPCKaTa NpuKa3ka. Ha MecTa rmiaHuHUTE cperar MOpeTo u
ce o0Opa3yBaT KIMMaTU4YHU TIOTOIM, KOUTO Ca W3KIIOUUTEIHH (HEOOMKHOBEHH) M BIUSAT
MOJIOXKUTEIIHO BBPXY 3/PABOCIOBHOTO ChCTOsSHUE Ha Xopara. [lopaau Goraroro cu OMOIOrMYHO
pasHooOpa3ue crpaHara e 1oM Ha Haj 40 000 Buga pacTeHus: M KMBOTHH, KaTO MHOIO OT TSX ca
eHJeMUuYHH 3a bankanurte. PaznuyHuTE KIMMATUYHYM W IPUPOAHM YCIIOBUS MOAXBPKAT IIUPOKA

ramMa oT €KOCHUCTEMH — OT aJIMUMCKUTE J0 CpCAU3CMHOMOPCKUTE.

[TpuponnuTe nageHoctu Ha bearapus s mpaBAT yHHMKaJdHA U MPHUBIEKATEIHA 32 TYPU3bM,
OTAMX U UKOHOMHYECKO pa3BuTHe. [naHMHNUTE, peKUTe, MOPCKUAT OpSr U MPUPOTHUTE pe3epBaTh
HE CaMO MpPENOCTaBAT BBb3MOXKHOCTU 3a Pa3sHOOOpa3sHM AEHHOCTH, HO CBUIO Taka (popMmupar

€CTEeCTBEHA Cpefia, KoATO TpsiOBa /1a ObJie ChXpaHeHa.
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KyarypHo-ucropuvecko HacjieacTso Ha bbarapus

,, LLlem 0okaza neobpamumo, 3aujo Hue cme nbpeume U Hall-cmapume Hcumenu 6

Eepona... " - I'eopeu Paxoscku

KynTtypHo-ncTopuueckoTo HaciaeacTBO Ha brirapus e 6oraro u pasHooOpa3HO, 00XBalaILO
XWIA0JETUS. OT MCTOPUATA M KyJITypaTa Ha Ta3W CTPaHa, pasloJIOKEHA HA KPBCTONBTS MEXIY
EBpona u A3us (ABepbsiHOB, H.1.). ChbXpaHWIN ca € MHOXKECTBO IIAMETHULIM U TPaJULIUU, KOUTO
CBUJIETEJICTBAT 3@ 3HAUMMOCTTA I B Pa3BUTHUETO HAa LIMBWIM3ALMUTE HE caMO Ha baikaHuTe U B
EBpona, Ho u no uenus cBsar. [Ipumepu 3a ToBa ca OTKpUTHUATA NpU BapHEHCKH XalKOJIMTEH
HEeKporoJs, OTKpuT mnpe3 1972 1, Apxeonoruueckust Komiuiekc ,Jlypankynak™ — 1974 r,

[Tanarropckoto 31aTHO chbkpoBuile — 1949 1. u ap.

bwarapus e Ha Tpeto msacto B EBpona - cinen I'spuus u Utanus - no 6poii u paznoodpasue
Ha OTKPHUTHU MAMETHUIM Ha KynTypara (Smith, 1992). Perucrpupanute HeABMKUMHU TAMETHUIIA Ha
Kynrypara B bearapus ca vag 40 000, a B 1pp>KaBHUATE M OOIIMHCKH MY3€U C€ ChbXPaHsBaT IMOBEUE
OT 5 MJIH. IBM)KMMU KYJITYpHH LIEHHOCTH. JleceT Obirapcku naMeTHUKa Ha KyJITypara OT CBETOBHO
3HaueHue ca BKIoueHH B Cnuchka Ha cBeroBHOTO HacienctBo Ha KOHECKO. (bwarapckute
nametHuiM B tucrata Ha FOHECKO ca: Tpaxuiickara rpoonuna B Kazaninbk, MagapckusaT KOHHUK,
bosiHckara nbpkBa, VIBaHOBCKUTE CKallHU IIbPKBHU, Tpakuiickara rpooHuna B Ceemapu, Punckusr
manactup, Crapusar rpax B HeceOwp, Crapusr rpag B Ilmosmus, Huxomomuc ax Hcerpywm,

Tpakuiickata rpoOHUIIa mpu ceno AsekcaHapoBo.) (MHAMKaTUBHUS cnvchbK Ha bbarapus 3a

CgeroBHoto Hacnenctso Ha FOHECKO) (YaBnaposa — Koctosa, 2001).

Ob6extute Puiickn manactup, benorpaguummku ckamu, kpenoctra Llapesen, [leprnepuxon,
[Iymencko muaro, Manapcku KOHHHK, CKaJlHM MaHacTUpU M MHOIO JpyTH IPHUBIXYAT
YYyXJAECTPaHHU TYpPUCTU U MECTHU TYpUCTH, KOMUTO OTHMBAT J1a YCETAT MUCTUYHATA €HEprusi u

JyXOBHOCT Ha Te3H JipeBHH 00ekTH. (1 Ban Puiicku, H.1.).

KynTypHHAT Typu3bM € MOCT MEXIy MHHAJIOTO, HacTosmeTo u Opaemiero. Hecmywaiino
Mapk TBeH e Kazaiy, ue nwvmyeanHemo e CMbPMOHOCHO 3a Npeopa3CvbObyume U mecHocpbOUemo.
HmeHHO TOBa € cujiata Ha KyATYPHHS TYPHU3bM — J1a HU OTBOPU OYUTE 3 PA3IMYHUTE KYIATYpH, J1a
HU TIOMOTHE J1a TPEeoJoJeeM NpeApa3ChIbIUTE CH W Ja OLEHHUM OOrarcTBOTO Ha YOBELIKOTO

HaCJICACTBO.

Ho KYJITYPHUAT TypU3bM € HC CaMO JIMYHO obOorarsaBane. Toil € U KiII0Y 3a CbXPaHCHUCTO

Ha KYJITypHUTE MAMETHUIM - MAaJKUTE cella, IPEBHHUTE TPaJoBe, 3aHASTUTE, KOUTO ca Ha pb0a Ha
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n34e3BaHeTo. KynTypHUAT Typu3bM MM JaBa HOB XUBOT. llapuTe, KOUTO TypHCTHTE Xapuar,
NOIIBPKAT TE3M MECTA, PECTaBPUPAT CrPAAUTE, MOIKPEISAT MECTHUTE 3aHasIT4uUh. ToBa €
WHBECTUIUS B ObJICIIETO, WHBECTULIMA B ChXPAaHEHUETO Ha HAIIETO OO0 HACIEICTBO U HAYMH Ja

CC INOAKPCHIH MAJIKUAT U CPCACH ousHec.

Ky.]'[TypHO-HCTOpI/I‘leCKOTO HaCJICACTBO Ha B’BJ'Il"apI/ISI € HE€ CaMO KIIIOYOB CJIIEMCHT 3a
CbXpPaHsABAHCTO Ha HAallMOHAJIHATA WJACHTHYHOCT, HO W HNPHUHOC KbM CBCTOBHATA KYJITYypa. To e
HN3TOYHHK Ha ropAaocCT, CpCACTBO 3a 06pasoBaHHe 1 BABXHOBCHHUC, KAKTO M BA>KCH MKOHOMHNYCCKHN U
COUAJICH peCypcC. C"bXpaHSIBaHeTO " IOMYJIAPU3HUPAHETO HAa TOBA HACJICACTBO Ca OT CHIICCTBCHO

3HAYEHUE 32 PA3BUTHETO HA CTpaHara.
3HaueHueTo Ha Typu3ma 3a ,,/lyxsT Ha bbarapusa“

TypusmbT € BakeH 3a M3rpakAaHETO M YTBbpKAaBaHeTo Ha ,,JlyxbT Ha bwarapus”. Toi
roMara 3a NpeJCTaBsHEeTO Ha CTpaHaTa Ha MEXIyHapoIHATa CICHA, NPUBIMYAa BHUMAHUETO KbM
HEeHUTEe OorarcTBa M OIArONpHUATCTBA 33 CH3JABAHETO HA HETMIOBTOPHUM M INPHBIIEKATEICH 00pa3 B
Ch3HAHMUETO Ha YyXJAeCTpaHHUTe nocerutesd. CTpaTerMyeckoTo MOmynspu3upaHe Ha bwirapus
Karo TYpPHCTHYECKAa JIECTHHAIMS CTHUMYJHMpa HalMOHAJHAaTa MKOHOMHKA, YKPEIBa BPB3KUTE C
MCKAYHAPOJHU IMa3dapu U IMPUBJIMYA HE CaMO TYPUCTH, HO U MIOTCHIUAJIHXN NHBCCTUTOPH. TypI/ISMT)T
croco0cCTBa 3a o100psiBaHETO Ha 00JIMKA Ha CTpaHaTa, OKa3BaliKu HEHHOTO KYJITYpHO HACJIEACTBO,
IOPUPOAHU KPAacOTH U TOCTONPUEMCTBO. UEpHOMOPCKOTO KpaiOpexxue U pa3HOOOpazueTo oT
NPUPOJIHU MApKOBE Ch3JaBaT o0pa3 Ha bbarapus karo npusnekatenHa aectuHainus (Caues, SpkoB

u XKenesa, 2022).

TypusmbT € He caMO XOTeNH, PECTOPaHTU U pas3Biekarennu 3aBeneHus (Cmut, 2000). Toii e
OPBAUETO, Upe3 KoeTo ObJrapckarta KylnTypa, HCTOPUS M TPAJUILIMU MOTaT Jia IOCTUTHAT JI0 BCSAKa
TOYKa Ha cBeTa. Upe3 pa3BUTHETO Ha Typu3Ma, CTpaHaTa HE CaMO YTBBPXKJlaBa CBOSITa KyJITypHa
UJEHTUYHOCT, HO M Ch3/1aBa Bb3MOXKHOCTH 32 MKOHOMUYECKH PACTEXK M MEXKIYHAPOTHO MPU3HAHUE,

OT KOETO TaKa CUJIIHO ce Hyxzae ,,JlyxsT Ha bbarapus®.

Bunosere TypuzpM ca MHOro — KyATypHO-HCTOpudueckd, ruaHuHcku, CIIA um yenHec,
CEJICKH, MPUKITIOYEHCKH, 3/IpaBeH, JIOBEH, criopTeH U ap. Cbc cBouTe Ooratu TpaKunCKU, pUMCKH U
CPEIHOBEKOBHU OOEKTH, KPaCUBH IUIAHUHH, MUHEPAJIHU M3BOPH U TPAJUIMOHHU CeJia, CTpaHaTa
npezsiara pa3HooOpa3Hu MPEXUBSIBAHUSA 32 TYPUCTUTE, KOETO S OTINYaBa OT APYTH JECTHHALUU B

EBpomna n m3rpaxxna Henosropumus 1 ayx (Jlyena, 2021).
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HanmoHajaHa HIEHTHYHOCT HA CbBPEMECHHUSA 6’LJ'[l"apl/IH

Hanuonannara MIEHTHYHOCT € Hali-BaxkHaTta (opMa Ha COLMadHA HAEHTHUYHOCT B
CBbBpEMEHHHUSI CBAT. 18 00eAMHSBAa OCHOBHHTE HAIMOHATHH 4YepTH (€3UK, PElurusi, odudaw,
TPaIUIMH U p.), KOUTO MPaBAT HAIUATA CIeNU(UIHA U OTIIMYMMA C HATMOHATHOTO CAMOCh3HaHUE.
To ce hopmupa or HanMoHaIHaTa ucTopusd. HanmonanHara HAEHTUYHOCT € ¢ HO3UTUBHO 3HAYEHUE
10 OTHOLICHHE Ha JyXOBHOTO M MaT€pUAIHO Pa3BUTHE HA HaUUUTE. Ts M CIIJIOTABA, BIbXHOBSABA TU
Jla TIOCTUTHAT €/lHA WM Jpyra ILejl, KaTo BiIMsAE IOJIOKUTEIHO Ha Iporpeca. 3aToBa HEHHOTO

OIla3BaHE U CTUMYJIMPAHE CE pUeMa KaTo HEOOOPUM apryMEHT.

B nHemHus no0anu3upaH CBAT € MHOTO TPYAHO Ja TOBOPUM 3a HallMOHAJIHA UIEHTUYHOCT
B 1O-IIMpokK ¢opmar. Kakso ce ciayusa, koraro 3a1p10aeM U ce OMUTaMe 1a HAMEPUM U3TOYHHMKA Ha
Ta3M HallMOHAJIHA MJIEHTUYHOCT. He MoXkeM /1a ce OrpaHMYuM caMo C €3MK U CaMOOINpPEAEIsIHE 110
€THOC M HaIlMOHAJIHOCT. TpsOBa Aa B3eMeM 10/l BHUMAHUE PEIUTrHs, TPAJULMU, O0MYau, KOUTO B
JTHEIITHO BpeMe ca OTHUIILIM Ha 3a/I€H IIJIaH U OTCTBhIIBAT MSICTO Ha MOJIEPHOTO. M3pacTBar rnoxosieHus,
KOWTO Mpa3HyBaT YY1 IPA3HULIU U TOBA Ce Mpuema 3a HopMa. Bmecto Tpudon 3apesan npazHysar
Cseru Banentun. CeqMuiy npuroToBiaeHus 3a XeJI0yHH, HO Ha clieBalliaTa CyTpHH 3a0paBAT KaKbB
neH e 1-Bu HoeMmBpH. C roisiMa TPYIHOCT, (akO M300I10 3HAST) HAMHUpAT pa3iuka Mexay 6 u 22
centemMBpu. Jla HE clOMEHaBaMe HABIM3aHETO Ha UYKIULMU OT pa3iu4HU e3ulu. EnHa or Haii-

KpacuBUTE ObJITapCKU JyMU 01a200aps € IOYTH U3LISUI0 3aMEHEeHa OT (ppeHcKaTa Jyma merci.

Heka He 3alpaBsame, uye bwarapus wurpae Kio4doBa poiii B Ch3/AaBaHETO M
pasNpOCTPAaHEHUETO HA KUPUIIMLIATA U CIAaBIHCKaTa MMCMEHOCT Cpel CIAaBIHCKUTE HApOIH, KOETO
YTBBpK/1aBa KYJITYpPHOTO M 3HAaYEHHE B MPABOCIABHUS CBST. 3aTOBA CIIA3BAHETO HA IPaMATUYHUTE
HOPMH U TIpaBWiIa Ha OBJIrapckusi €3MK M OINa3BaHETO My OT YYXAMIM € He caMo IposiBa Ha
[IaTPUOTU3BM, HO € M 3aABbJDKUTEIHO, 3all0TO €3UKBT Ha €IMH HapoA € BaXXCH CHUMBOJI Ha
CaMOOMTHOCTTA U KyATypHAaTa HE3aBUCUMOCT Ha HarusATa. Ho 1a ocraBuM Ta3u Tema Ha (pUiIoao3urTe

U /1a ce BbpHEM KbM ,,JlyxbT Ha bearapus® (Pauesa, 2014).

,,Xopama, KOumo He KpusAam 8b3XUulyeHuemo om yeHnocmume, no4unanu om ()pyZM Hayuu, docma

3

uecmo npexkajiseant ¢ npe3perHuenmo u OmyumaHento Ha NoOCMuMdCeHuAiAna Ha ceosama poduHa. -

Pobvpm I puiin, 48-me 3axona na énacmma, 1998 e.
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HanmonanHaTta HASHTUYHOCT CE KpuEC B IIO3HABAHCTO Ha UCTOPHATA HC CaMO Ha AbpiKaBara,
HO 1 Ha CBOA POI. Ha nmo3HaBaHeTO M omna3BaHETO Ha KYJITYPHO-UCTOPHUICCKOTO HACJICACTBO, KOCTO
€ (bYHI[aMeHT’bT Ha €1Ha HaluA. OmnasBaHeTo Ha Inpupoaara HE CaMO OT €KOJIOrMYHa IJI€aHa TO4YKa,

HO U MOpajiHa (TypUCTHYECKUs OpaHIl 3Hae Haif-100pe).

['oBopeiiky 3a HaALMOHAIHA UACHTUYHOCT, HAMA KakK Ja He CIIOMEHEM Obiirapckus (OoJIKIIop.
Toil HE € mpocTO COOp OT NECHU U TaHIM, a )KMBA KHUI'A, HAIIMCAHA C BEKOBE HA MBIPOCT, TPYA U
Hajexaa. Bceska meceH, BCEKH TaHII, BCSAKA JIETEH/IA € Kalka OT OKeaHa Ha ObJrapckara UCTOPHS,

oTpakeHue Ha aymara Ha Haponaa Hu ([letpoa, 2015).

Kakro e kazan I[Taucuit Xunennapcku: "He e n1u nmo-nodpe n1a ce NOMHU, OTKOJIKOTO J1a ce
3a0paBu?". HMMeHHO (QONKIOPHT HHU MOMara jJa IMOMHHUM, Jia Ta3UM JKMBa MaMeTTa 3a HAIUTe
IpeLy, 3a TeXHUTE O0pOH, 32 TEXHUTE MEUYTH. B HapoaHWTE MecHU OTKpUBaMe JIF000BTa U OoJKara,
pagoCTTa M MbKaTa, TePOUTE U 3JI0/ICUTE, BCUYKU HIOAHCH HA YOBELIKHS KHBOT, HPEUYICHH pe3

npu3Mara Ha BekoBHaTta HU uctopus (CreateX, H.1.).

B YHUKAJIHUTC HU HAPOAHHU TAHIU BUKIAME PHUTbMaA HA KHMBOTA, CHEPIUATA Ha 3C€MsTA,
I'panysAaTa U CujiaTa Ha 6I>J1rapc1<aTa KCHa, CMCJIOCTTa U ﬂOCTOﬁHCTBOTO Ha 6’LJ'IFapCKI/I${ MBXK. Te ca

HC IPOCTO IABWIKCHHUSA, a pa3Ka3d, UCTOpHA, MpEAaacHa OT ITOKOJICHHUC HA ITOKOJICHHUC.

JlerenauTe U MUTOBETE HU, IbCTPU U MUCTCPUO3HU, HU OTBCKIAT B CBCTA HA (I)aHTEBI/IfITa,
HO CBHICBPEMCHHO HHU PA3KpHUBAT ,Z[’LJ'I6OKI/I HCTHHU 34 YOBCIIKaTa NpUpoda, 3a BpPbH3KATa HU
C Inpupogara, 3a BCYHHA CTPEMCK KbM I[06pOTO H CIPaBCIJIMBOCTTA. Te ca CbXpaHUuIn

MBJAPOCTTAa HAa HAIUTEC MPCAUH, TCXHUA IOMNICA KbM CBCTA, TCXHUTC HAACKINW H CTPAXOBE.

[Tpasuuum karo Konema, Benuknen, JlaszapoBneH, kakTo M oOpeaM Karo KyKepuTe MU

HECTMHAPCTBOTO TPOIBJDKABAT Aa ObJaT W3pa3 Ha HAPOIHATA KYJITypa U UAEHTUIHOCT.
Pesyararu u 3akiro4enue

CJ'IG}I KaTo B3€MCM INPCABHU]] BCUYKO Ka3aHO JOTYK, MOXEM Ja 3allOYHEM Jda T'OBOPHUM 3a
HallMOHa/JIHaTa UACHTUYHOCT Ha 6’bJ'I1"apI/IHa. B’LﬂrapCKI/ISIT AyX € HCCJIOMHM H TOBa € JOKAa3aHO C
XWJIAA0JCTHATA HU UCTOPUSA U TPYAHOCTHUTE, IIPE3 KOUTO CMC NPCMUHAJIU, HO BBIIPCKU TOBA CMC CC
3ama3uin karo Harusa. Ho 3a Jia 3aII04YHEM J1a N3pacTBame, Tpr6Ba Ja OCb3HAEM HAIIETO 3HAYCHUE U

NPUHOC KbM CBETa M Y€ MMa 3aIl0 C TOPJOCT J]a Ce HapeueM ObJIrapu.

B’preKI/I MNPpCAN3BUKATCIICTBATA Ha FJ'I06aJII/IBaI_II/I}ITa U TpPOMCHHUTC B CBBPEMCHHOTO

o0uiecTBo, ObJrapuTe TpsAOBa MPOABIKABAT Ja Ma3sT U IMOYUTAT CBOETO KYJITYPHO-HUCTOPUYECKO,
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AYXOBHO W MIPUPOAHO HACIICACTBO. HaHI/IOHaHHI/ITe npasHuiy, HNaMCTHUIMUTEC Ha TICpOUTC U
KYJITYPHUTEC MHCTUTYIIUU HUI'PAAT BaKHa pPOJIsd B YTBBPXKIABAHCTO HA 6Lnrapc1<aTa UIACHTUYHOCT B

CBEBPEMCHHUSA CBAT.

Hauuonannara uaeHTMuHOCT Ha bbarapus e nbia00ko BKOpeHEHa B HeifHara ucropus,
KyJITypa ¥ Tpaauuuu. Ts e pe3ynrar OT XWIS0JIeTHUS IbT Ha ObJIrapCcKusl HAPOA, U3IIbJIHEH KaKTO
C TPYAHOCTH, TaKa U ¢ BEIUKU NoABU3H. JInunoctu kato I'eopru Pakoscku, Bacui Jlescku u Xpucro
bores ca cuMBOIM Ha CTpeMeKa KbM HE3aBHCUMOCT U COLMAIHA CIIPaBEIMBOCT. TEXHUTE UIEH U
Jiefla BIBXHOBSIBAT OBJIrapcKusi HapoJ, Karo MOJAbP)KAT NMAaTPUOTHUYHUS AyX U IKEJaHHETO 3a

CBO6OI[8.. Te ca moBoj 3a TopAOCT U IIPUMCPBT, KOMTO HH € HY>XXCH OHEC.

Harnmonanmnara MIEHTUYHOCT € CHJIA, KOSATO MPOIBJDKABA Ja BIBXHOBSBA OBJITApPHUTE Ja
ChXpaHsBaT CBOMTE KOPEHHU U Ja yTBHP)KIABaT CBOETO MSCTO B CBETa Karo ropjaa M caMoOWTHA
Haius. TpsOBa Ja MOMHUMM BCHYKO TOBa M 3aeAHO Ja ce obenuHuUM u OopuM 3a ,,JIyXbpT Ha

bearapus!“
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»A3KuBed bbiarapus — JecTuHanus 3a eMOUMU* —

€EMOIIMOHAJICEH TYPU3BM B J€CTUHAIUSA ET)JIFapI/Iﬂi npeau3BuKaTeJICTBa U

Bb3MOKHOCTH

oouy. 0-p Hpena Kupunoea Emunosa,
Hoe bvacapcku Ynueepcumem

Peztome: Ooknadovm ananuzupa KOHYENYusma 3a eMOYUOHANeH MYPU3bM U HEeUHOMmOo
3HaueHue 3a paszsumuemo Ha mypusma 6 bwacapus. Tyk ca ananuzupanu obwume meopemudnu
NOCMAHOBKU, NCUXONO2UYecKume acnekmu Ha emoyuume 68 Mypusmd, eMOYUOHATIHUME
usdcusaeanus 6 oecmunayus bvieapus, npeoussuxamencmeama u peuieHUAmMa, Kakmo u 8usus 3a
nosuyuonuparwemo Ha Opanda. llocmasenume axyeHmu ca 6vpxXy KYyImypamd, uUcmopusamd,
2aCMpOHOMUAMA, NPUPOOama U OAIHeoN02Usmd, 2eHepupau Ovil0OKU eMOYUOHANHU PeaKyuu )
mypucmume, 800ewju 00 NOCIe08auY NOCeujeHUsl U CbOMBEMHO Gopmupane Ha JIOAIHOCM KbM

Odecmunayus Bvreapus.

Knwuoeu 0ymu: emMoyuu, U3dICuedA8daAruUsd, mypucmudecka uHchmpu;z, nO3UYUOHRUPAHE,

bpano

JEL: L83
"Experience Bulgaria - a destination for emotions" -

emotional tourism in destination Bulgaria: challenges and opportunities

assoc. prof. Irena Kirilova Emilova, PhD
New Bulgarian University

Abstract: The paper analyzes the concept of emotional tourism and its importance for the
development of tourism in Bulgaria. Here are analyzed the general theoretical framework,
psychological aspects of emotions in tourism, emotional experiences in destination Bulgaria,
challenges and solutions, as well as a vision for brand positioning. The focus is placed on culture,
history, gastronomy, nature and balneology, generating deep emotional reactions in tourists, leading

to subsequent visits and consequently forming loyalty to destination Bulgaria.

Keywords: emotions, experiences, tourism industry, positioning, brand
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JEL: L83
BnBenenue

Temara 3a CMOIMOHAIHUA TYPU3IBM LIC A pasriicaaMe KaTo Bb3MOKHOCT Ha 6paHz[ B’bJ’IFapI/IH
Ja C€ IO3UMIMOHHpAa Ha MCEKAYHAPOAHHA TYPHUCTHUYCCKH IIa3ap. Tazn nacsa C€ OCHOBaBa Ha
H3KHMBABAHUATA, KOUTO CC TCHCPHUPAT B OTACIIHUTC ACCTUHAIIUU 11O BPECME HAa I'bTYBAHC U CC sABABA
BAXCH ABHUIATCJI HA HCIPCKBCHATO HApPACTBAIIUTC TYPUCTUUYCCKU HNPUCTUTAaHHA, T.C. IPHUTCIKABA
CBbIICCTBECHO 3HAYCHUC 3a MHAYCTpHUATA. BpaHI[ B’bJ'Il"apI/IH KaTro JE€CTHHalLUsA C ooraro KYJITYpPHO U
NpUpOAHO HACJICACTBO IIPUTCIKABA 3HAYUTCIHU IIPCAIIOCTABKH 34 PAa3BUTUC Ha CMOIMOHAJICH

TypI/I3’I)M B ITIOCOKa YBGJII/IanaHe Ha TypI/ICTI/I‘-IeCKI/Iil HHTepec KBM HCA.
HN3ao:xenne
TeopeTHYHH NMOCTAHOBKU

[ITbTyBaHEeTO uUpe3 W3IKUBSIBAHE € €AHA OT Hal-HOBUTE TEHJAEHIMM B TYypUCTHUYECKaTa
unayctpus (Cohen, 1979). EMounoHamHHUAT Typu3bM CTaBa BCE IMO-TIOMYJSIPEH W MOXE Ja ce
OOBBp)KE OT €Ha CTpaHa C YCTOWYMBHUS TypuU3bM M OT Jpyra - ¢ ICUXOJOIMYECKH MOJI3U 3a
typuctute. IIpu T.Hap. Typu3bM Ha H3KUBSIBAHUATA, TYPUCTHTE TBPCAT HE CAMO MEYTAHU
JIECTUHAIIMK 3a MOCEIIEHUE WM BHCOKOKAUECTBEHM YCIYIM, a C€ CTPeMST Ja U3MUTAT IbJIOOKU
€MOIIMH WM aBTEHTUYHH UKUBSIBAaHUS U J1a Ch3AaJaT AbITOTpaiiHu ClioMeHH. Ta3u KOHLIENIUs ce
¢doxycrupa BbpPXy CB3JAaBAaHETO Ha AbJIOOKM EMOIMOHAIHM W3IKUBSIBAHUA 3a Typuctute. Tyk
aKLIEHTHT NIaJla BbPXY F€HEpUPAHE Ha MHIAVBUAYAIHH, Bb3IECHCTBAILN U3KUBSIBAHWS, aHTAKUPALLU
CeTHBaTa, YyBCTBaTa U ChOTBETHO NMPEBPBIIAILM CE B 3alIOMHSIIM ce crioMeHu 3a Typuctute (Tung

& Ritchie, 2011).

Emonmure ca oCHOBEH (I)ElKTOp B IIponcCa HAa B3CMAHEC Ha PCIICHUA 34 I/I360p Ha JCCTUHAI A
3a IIbTYBAHC. Te Baussat BbPXY OYaKBAHUATA HA TYPUCTHUTC, BB3IPUATHATA 3d KAYCCTBO HA YCIIYTUTC

" Ch3JaBaT ABbJITOCpOYHa MPHUBbP3aHOCT KbM ACCTUHAIUATA.

EMOI_II/IOHaJ'IHI/ISIT TYPU3BM € BAKCH 3a PA3BUTHCTO HA MHAYCTPHATA, TBU KaTO IOBHUIIIABA
YAOBJICTBOPCHOCTTA HA TYPUCTUTEC, IPCBPBIIA TYPUCTUTEC B JIOAJIHU KIIMCHTHU (Te Cca IMO-CKJIOHHHU aa
C€ BbPHAT HAa MACTO, HA KOCTO Ca U3NUTAJIN IMOJIOKUTCIIHU eMOHI/II/I), TeHCpHpa aBTCHTUYHA pEKIaMa
(TypI/ICTI/ITe CIIOACIIAT CBOUTEC U3XKUBABAHHUA B COIITMATHUTEC Mpe>1<1/1), ch3aaBa HLHFOTpafIHH CIIOMCHH

(CMOLII/IOHaJ'IHO AHTAXKUPAHUTC TYPUCTH CC CBBHP3BAT C ,Z[CCTI/IHaI_II/IHTa), noamnomara YCTOI\/’IHI/IBOTO
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Pa3BUTHC (CMOHI/IOHaHHI/ISIT TYpU3bM HACbpdYaBa KAYCCTBCHU U INCPCOHAIM3UPAHNU U3KUBSIABAHUA,

KOHUTO IMOAKPEIAT MECTHUTE 06HIHOCTI/I).
Ilcuxooru4ecKu aclmeKTH HA eMOIUUTE B Typuima

Emonnnre urpast OCHOBHA pOJIA B JKMBOTA Ha TYPUCTUTE, TbM KATO BIUAAT BbPXY
BB3IPUATHETO HA Cpefara U Ha4uHa, 110 KOMTO CE€ U3KUBSIBAT TYPUCTHUUECKUTE JECTUHALMU. Te He
caMO TpHUIaBaT LBAT HAa H3KHUBIBAHUATA, HO U (OpPMHpAT MOTPEOUTEICKOTO IOBEIECHUE Ha

typucture (Scherer, 2005).

bescriopen e (Qakra, 4e eMOUMUTEe MPOU3TUYAT OT YMCTBEHH W (DU3WYECKH pPEaKIUH Ha
pa3MYHU CTHUMYJHM WIA CUTyaluu. Te MpencTaBisBaT KOMOWHALMSA OT MMeNecHU yceujanus —
dbusznyeckuTe peaxiuy, KOUTO W3MHUTBaME B JaJeH MOMEHT U KOZHUMUGHA UHMEpnpemauus —
HCTOpUATA, KOATO C€ pa3Ka3Ba JOKAaTo C€ OCMUCIAT Te3H ycemanus. [1o To3n HauyuH, eMoIuuTe ce
oopMsAT upe3 B3aMMOJCHCTBUETO HAa (PM3UOJIOTUIHUTE PEAKIIMH U KOTHUTHUBHOTO UM OCMHCIISIHE,
KaTo BJIMSIST BbPXY HAuMHA, 10 KOWTO CE€ OCMMCIS CBETAa, B3€MAaT CE PEILEHUS U TYpPUCTUTE CE

CBBp3BAr ¢ Apyrute ydacTHulu B norpediennero (Hosany & Gilbert, 2010).

EMonuuTe M3MBIHSABAT HAKOJIKO BaXXHHU (DYHKIIMH: MOTHUBUPAT KbM Oelicmeue, hopMupar
nONOMCUMETHU U3JICUBAGAHUA, CbH3]1aBAT CHOMEHU, DPETYINpAT HoedeHuemo, croMarar 3a

KOMyHUKauuama.

EMOHI/II/ITG, KOUTO U3IUTBAT TYPHUCTUTEC, KOraTO TCXHUTC HOTp€6HOCTI/I ca 3aJI0BOJICHU MOrar
na ObJlaT CHCTeMATH3UPAHM TIO CIICIHUS HAUYUH: wjacmue, HapuMep, TYPHUCT, KOWTO CIE[ IBJITO
TUTAaHUPAHO MMTYBaHE Hali-HaKpas MOCeIlaBa MeUTaHaTa JeCTUHAIIMS U ch3epiiaBa AlidenoBara Kyna
Ha XUBO WJIM Tpyma MpHUITETH, KOUTO ce 3a0aBisBaT Ha IUIAXXHO MApTH MO BpEeMe Ha BaKaHIIHS;
yooeiemeopeHocm, HANpUMEp TYPUCT, KOWTO YCIENIHO Cc€ CchpaBi C (U3HIECKOTO
MPEeIU3BUKATEICTBO M U3Ka4Ba BPbX Mycaia; cuzgypHocm, HapuMep CEMENHCTBO, KOETO HaMupa
VIOTeH U 0e30MaceH XOTeNn 3a MPecToi, KhAETO Jerara Morar Ja urpast cBOOOTHO; perakcayus,
HaIpUMep TYPHUCTHT, KOWTO HaOloAaBa 3ajie3a HaJl MOPETo, CeHANl Ha Tepaca ¢ Yalla BUHO WU
JpyT, KOMTO TpaKkTUKyBa Hora MpakTHKa Ha Opera Ha MOpPETO M ycella BbTpelieH OallaHc;
yeepenocn, HapuMep MHTEIICCTBEHUK, KOWTO MPEOI0sIBa CTpaxa CH OT BUCOYMHU, CKAYallKH C
naparuianep B baHCKo Wi TYpHUCT, KOWTO HayyaBa HSAKOJIKO TyMH Ha Uy»XJ] €3UK U YCIIsBa Jla Hopbhya

XpaHa B MECTEH PeCTOpaHT, 0e3 u3noi3BaHeTo Ha npesojaad (Pine & Gilmore, 1999).

Te3u IMPUMCPU WUIHOCTPUPAT KAK TYPUCTUUCCKUTC U3KUBABAHUA YIOBJIICTBOPABAT PA3JIMYHU

TYPUCTHYECKU TOTPEOHOCTH M CH3/1aBaT MOJOKUTEIHU €MOIIMH 10 BpeMe Ha MbTyBaHe. VIMEeHHO
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KbM TICHCPUPAHCTO HaA MOCOUYCHUTC CMOIMU CC€ CTPpCMU TYPUCTHYCCKOTO TIMpCAjiaraHc B

JIECTHHALNUTE.
Emonuonannu uzkuBsiBanus B buiarapus

Tyk ananuza 1e Npoab/DKM C YTOYHEHHETO, Y€ OCHOBHUTE (PAKTOPH, BIUSCIIU BbPXY
Ch34aBaHCTO HAa CMOIIMOHAJIHN U3XKHUBABAHUS B JCCTUHAIITMHUTC Ca HAKOJIKO. Ha IbpBO MACTO, TOBA €
aemenmuuyrnocmma. TypucTuTe TbpPCAT UCUHCKU, HeNOONPAGeHU MOMEHTH - CPELIU C MECTHHU XOpa
U TpaauuuoHHU putyanu. [Jpyr dakrop e nepconanuszayuama. ToBa € HHIUBUAYATHOTO
OTHOILIEHHE ITPH 00CITYKBAHETO HAa TYPUCTUTE U Bb3MOXKHOCTTA 3a IIEPCOHAIU3UPAHH TYPUCTHUECKU
IpOrpaMu, KOMTO MOBHILABAT €MOLMOHANIHATA aHTakupaHocT. Ha crneaBaiio MscTo 1e U3TbKHEM
ouZumaninume mexHo102uu, Thii KaTO UMEHHO BUpTyasiHaTa peanHocT (VR), nobaBeHara peaaHoct
(AR) 1 MoOWIHUTE NpUIIOKEHHsI 000TraTsABaT UIKUBABAHUATA M HPABAT TypU3Ma MHTEPAKTHUBEH.
Cp1110 Taka W3KUBSIBAHETO TPsiOBa 1a ObJe U MYIMUCEH30PHO, T.€. J1a y4acTBaT BCUUYKU CETHBA
(3ByK, apoMmar, BKYC), KOUTO BCBHIIHOCT IOACHJIBAT €MOIMOHATHOTO BB3JCHCTBUE, HANPUMED
JerycTanys Ha ObJIrapcko BHHO B MICTOpUYECKa n30a HOCH YHUKAIHO U3KUBsiBaHe. M Ha mocieaHo
MSICTO TOBa € PA3KA36aAHEeMO HA UCMOPUU — TYPUCTUTE CE€ IPUBIAYAT OT EMOLMOHAIHHU UCTOPUH,

CBBP3aHHU C KyATypara, TpaguuuTe uin ucropudeckure cboutus (Plutchik, 2001).

Kato cnenpaiia no3uius B JokJiaja 1€ 0ObpHEM BHUMaHUE Ha CTATUCTHYECKUTE IaHHU 3a
[O-TOJIsIMa TOYHOCT Ha AaHHuTe U uHpopmanusTa. [1pe3 2024 r. 1o cenTeMBpH Mecell BKIIFOUUTEIHO,
CTpaHaTa HM € mnocereHa oT 10,7 MuIMOHA 4YyXIECTPaHHHM ITOCETUTENM, KOETO IpPEICTaBIsIBa
yBenudeHue ot 2,5% B cpaBHenue ¢ 2019 r., cnopen HCU. [Iporuosure couar, ye 10 kpas Ha 2024
r. bearapus me nocrurne 13,1 MunmoHa TypucTH, HaAMMHABalKU oTdeTeHuTe 12,6 MMWIMOHA 3a
2023 r. IIpuxonure OT HOUTYBKH B KATETOPU3UPAHUTE MECTA 3@ HACTaHsABaHe gocturar 2,1 munnapaa
JeBa 3a mbpBUTE AeBeT Mecena Ha 2024 r., koeto € ¢ 15,4% noseue cnpsimo 2023 r. Te3u nanHu
noguepraBar TpaiiHaTa TMOMYJISPHOCT Ha OBJIrapCKUTE TYPUCTHUECKH MPOAYKTH KakTo 3a

6T)J'IFapCKI/ITe rpaxJiaHu, Taka U 3a 9y>KACCTPAHHHUTEC IMMOCCTUTECIIN.

Ot apyra cTpana, e AOIBIHUM, Y€ CHOpeN U3cieABaHe Ha XOTeICKU (HOpyM, HHIECKCHT
HotScore, n3mepsaii ynoBiIeTBOPEHOCTTAa HA TOCTUTE HA XoTenuTe B bbarapus, ce e nosummui ¢ 0,9
nyHkTa 10 72,4 npe3 2024 1. ToBa moka3Ba cTaOMIHA MOJOKUTETHA TCHACHIIMS B Ka9Y€CTBOTO Ha
XOTEJICKUTE YCITYTH, BBIIPEKU MOBUIIIABAHETO HA IICHUTE Ha OCHOBHUTE yCIyTH, TUTICaTa Ha pabOTHA

pbKa U MOJIMTUYECKaTa HECUTYPHOCT. ChIII0 Taka, IIpe3 BTOpoTo Tpumeceune Ha 2024 . 71,3% or
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ObITapCcKUTE TYpPUCTH ca u30panu Ja WThTyBaT caMO B CTpaHaTa, KOETO Ioa4YepTaBa

mpeaArnoYnuTaHruATa Ha MECCTHUTEC IOCETUTCIN KbM BbTPCIIHUA TYPU3bM.

Te3u JaHHH ITOKa3Bar, 4c B’bﬂrapl/lﬂ npoabjkaBa aa 61:,[[6 npeanoYnuTaa J€CTUHALIUA KaKTO
3a GLHFapCKI/ITe TpaXXJaHHu, TaKa U 3a Yy XACCTPAHHUTE TYpHUCTHU, KaTO CE Ha6n}oz[aBa cTaOujeH PBCT

B YAOBJIETBOPCHOCTTA OT NPCAOCTABECHUTE TYPUCTUYCCKH YCIIYT'H.

B To31 CMHCDBJI, CMOLIUOHAJHHUAT TYPHU3BM MOXKC a CC pa3riicikaa KaTo 6’5,[18]]_[3. BB3MOXHOCT
3a pa3sBUTUC Ha TYPUCTHYECCKATa MHAYCTPHUS. B CBAT, B KOMTO XopaTta TbpCAT aBTCHTUYHH, JTUYHU
HU3)KHNBsABAaHUA, B’LJIFapI/IH MOKC a CC ITO3UIIMOHKPA KaTO ACCTHHALINA, KOATO IIpCajiara HEIo IoBeUC

OT pa3mIekKIaHe Ha 3a0€JIeKUTESITHOCTH o1 (hopMara Ha He3a0paBUMH €MOITMH U U3KUBSBAHUS.

B ToBa m3cnenBaHe, HACOYEHO KbM pa3BUTHE HAa €MOLIMOHAIHMS TYpU3bM B JI€CTUHALUA
bwarapus, ¢pokycvm e Oblie HACOUEH BBPXY: KYITYPHUTE U UCTOPUUYECKUTE U3KUBSIBAHUS, KOUTO
IPEIM3BUKBAT yCEIllaHe 3a Bpbh3Ka C MUHAJIOTO (HAmp. pa3Xojka U3 CTapUHHU I'PajJioBe, ydacTue B
pUTyalIu M TPAAULMHN); TPUPOJHUTE 3a0€NEKUTEIHOCTH M INPUKIIOUYEHUATA, KOUTO Ch3/aBar
yCelllaHe 3a Bb3XMILIEHHE M OTKbCBAaHE OT €XKEJHEBMETO; TaCTPOHOMMYECKUTE U BHHEHHTE
U3KMUBSBAHUS, KOMTO CBBP3BAT IOCETUTEIUTE C MECTHATa KyJlTypa 4pe3 BKYyCOBE M apoMary;
cpOuTHATa U PpecTUBAINTE (IPOBOKUPALY CHIIHA EMOIIMHN — PaJOCT, HOCTAITHSI WK Bb3TOPT), CIia
U YyelHeC WU3KHUBSBaHUS (B HOBM, MOJAEPHU U Mpeaiaralid KOMIUIEKCHO BHCOKOKau€CTBEHO

00 CJIY7KBAHE XOTCIICKH KOMHJ'ICKCI/I) .

Haii-nanpen e 3armouHemM aHanusa ¢ KyJTYPHO-MCTOPUYECKUSI TYPU3bM — €/IMH OT Haii-
CHJIHO pa3BUBAIIUTE C€ CEKTOPH B TypUCTHYECKaTa WMHIYCTpHUS, ThH Karo chyeTaBa HCTOpUS,
TPaJULMM M eMOLMOHATIHN U3KUBsABaHU. [locieqHuTe ce n3passBar B yCTaHOBSBAaHE Ha IbJIOOKA
BpPb3Ka C MUHAJIOTO, YCEIlaHe 3a MPUHAAJIEKHOCT U Bb3XHILEHUE OT HACJIEICTBOTO HAa CTpaHara 1o
BpeMe Ha TypUCTHYECKOTO MbTyBaHe. B bbarapus to3u BUA Typu3bM MMa CHJIEH HOTEHIMAN 3a
pa3BuUTHE OnarofapeHue Ha borarara 1 UCTOpUS U KYJITYpHU Tpaguluu. /Ipumepume B Ta3u NOCOKA

Morar ga 6’L,E[aT pasriicaaH B HAKOJIKO aCIICKTa:

- noceuwieHus Ha odekmu ¢ 0vba1OOK emouuonanen 3apao: - Puicku manacmup — Haii-
TOJIEMUAT W Hal-3HAYUM TIPABOCIABEH MaHacTup B bbirapus, KOWTO cbhbueTaBa IyXOBHOCT,
ApXUTEKTypHA KpacoTa U HCTOPUUYECKO HACIEACTBO. 3a MHOTO TYPHUCTH MTOCEIIEHUETO Ha MaHACTUPa
HOCU JYXOBHO MNpPEUMCTBAHE W BBTPEIIEH MHUp, JOKATO IPYrd ca MPUBICYEHH OT YHUKaJIHATa
arMocdepa U BEIMYHETO Ha creHomucure; - Beruko Tvpnoseo — OuBmia cronuua Ha BTtopoto
OBITapCKO TApPCTBO, KOATO ChUETaBa MCTOPUYECKA CTOMHOCT W JApaMaTUYHU TJICNKH,
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MpEeIN3BUKBAIIN BB3XUIIEHUE Y IOCETUTENNUTE. A TIOYTO ,,3BYK U CBeIMHA Ha kpernocTTa [{apesert
3acujiBa €MOILIMOHATHOTO BB3JCHCTBUE, KaTO MOTals TYpUCTUTE B CPEAHOBEKOBHATA €Ioxa; -
Ilepnepukon — NpeBHUAT CKaJICH Ipajl UMa 3araabuHa arMocdepa, KosSTO IpeIU3BUKBa yCellaHe 3a
MHUCTUIIU3BM UM Bpb3Ka C MHHAJIOTO. TypI/ICTI/ITe HM3MUTBAT JIOOONUTCTBO H BB3XHUIIICHUC OT
UCTOpHUATA HA MSCTOTO, KaKTO M CUJIHO BU3YyaJHO M E€MOILIMOHAIHO Bb3zciicTBUE. Pasrmienanure
TYPUCTHYECKH OOEKTH MPEAU3BUKBAT CHUIIEH EMOIIMOHAJIEH OTKJIMK, KOUTO MOXe J1a Obie CBbp3aH C

MMOYUTAHUE, TOPAOCT OT KYJITYPHOTO HACIECACTBO UJIM BAbXHOBCHHUC.

- uCmopuyecKu 6b3CMAaHO6KU U Ky1mypHu ¢pecmueanu — Te npenjgarar UHTEPaKTUBHU U
€MOIIMOHATHO 3apE/ICHU U3KUBSBAHUS, KOUTO MPABAT MUHAIOTO OCE3a€MO U KHBO 32 TYPUCTHUTE: -
gecmueanvm na pozama (Kazannvk) — yHUKaneH npa3HUK, KOMTO chueTaBa apoMaTH, IIBETOBE U
¢donknopuu Tpanuuuu. Iloceturenure He caMo HaOIOIABaT, HO M y4yacTBaT B OpaHETO Ha po3H,
KOETO 3aCHUJIBa EMOIIMOHAJIHATA AHTAKHUPAHOCT; - CpPeoOHoseKoeeH ¢hecmuean ¢ TwvpHoso —
TYpUCTHUTE UMaT Bb3MOXKHOCT JIa Ce MOTOIMAT B atMoc(epara Ha CpeJHOBEKOBUETO, OOIMYANKY Ce B
PHUIIAPCKH JTOCIEXHU, yYaCTBAllKU B TYpPHUPH U JETYCTUPANKU TpaJWLMOHHHU sicTusi. ToBa Cbh3/laBa
ycellaHe 3a IIbTENIECTBUE BbB BPEMETO; - Kykepcku pecmuesan ¢ Ilepnux (,, Cypsa*) — equu oT Hall-
SPKUATE MPUMEPH 32 EMOIIMOHATHO U3KUBSBaHE, KOCTO KOMOMHHPA 3BYIH, MACKU U PUTYATHH TaHIIH,
Ch3[aBaliKu ycelllaHe 32 MUCTEepUs W CHUJIHA TyXOBHA eHeprus. PecTHUBaNIUTE U BH3CTAHOBKUTE
MPEIOCTABAT MOTAMSIIM W3KUBABAHUS THM ,,0TCTBO OT JCHCTBUTETHOCTTA™, KOUTO OCTaBST

I[’BJIFOTp&fIHH CIIOMCHHU M HACBHpYaBaT NOCJICABAIIN TYPUCTUICCKH ITOCCIICHM .

- UHMEPAKMUGHU MY3€eU U U3MHCUBABAHUA - CBBPEMEHHUAT TYPUCT HE THPCH €IUHCTBEHO
MACUBHO pa3IViekJaHe Ha eKCIIOHATH, a aKTUBHO Yy4acTHE W MHTEPAKTUBHOCT. bbarapus ycnemHo
pa3BUBa HHTEPAKTUBHU MY3€H, KOUTO aHTAKUPAT MOCETUTETUTE HA EMOITMOHAIHO ¥ MHTEJICKTYaTHO
HUBO: - My3ell Ha untozuume (Cogus, Bapna, Ilnosous) — Bu311eiicTBa Upe3 BU3YaTHU UITIO3UU U
WHTEPAKTUBHU €KCIIOHATH, KOUTO WPEIU3BUKBAT EMOIIMOHAJIHHM pEaKklMu Karo W3HEHaa,
TO0OMUTCTBO U 3a0aBlieHUE; emHozpagpcku komniaexc ,Emwvpa“ — Typuctutre HEe MpOCTO
pasriexaar eKCIoHaTH, a MOTraT Ja y4acTBaT B TPaJMLMOHHM 3aHasTH, KOETO Ch3/1aBa yCellaHe 3a
Bpb3Ka ¢ Obirapckoro mMuHano; B Mcmopuueckusa myseii ¢ Ilnoedus ca BbBEIEHU BHUPTYaTHU
peannoctu (VR) u mobaBena peamnoct (AR), KoUTO MO3BOJISBAT HA MOCETUTEIUTE Ja MU3KHUBEST
BOXHH MCTOPUYECKH CBHOUTHS TI0O HMHTEPAKTHUBEH HAuyWH. Te3W WIKUBSIBAHMS YyBEIHUYaBaT
E€MOITMOHAIHATA CTOMHOCT HAa TYPHCTHYECKUTE MOCEIHICHHUsS, KOETO TH MPaBH BB3JICUCTBAIUA W

3allOMHANIN C€ IMTbTYBAHUSA 3a TYPUCTUTE.
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Ha crnenpariro Mscto 1e 00bpHeM BHUMaHHE Ha IVIAHMHCKHUSI (MPUKJIKYEHCKHS) TYPH3bM
— Te3W BUOBE TYPU3bM MpeyIaraT CHJIHA eMOIIMOHAIHU W3)KUBSABAHUS, ChUCTABANKH YCEIIAHETO 3a
cB00OIa, OTKBCBAHETO OT IpajicKaTa cpela U MOTAlSHETO B €CTECTBEHATa KpacoTa Ha MpUpo/ara.
[T1aHUHCKUAT TYpU3bM B bhirapus € 0co0eHo MomyIIsIpeH mopaan pa3Hooopasaus pened, 60ratoto
O0ropa3HoOOpa3re U ToJEMUTE Bh3MOXKHOCTH 3a aKTUBEH OTIMX. B KOHTEKcTa Ha Bph3KaTa MEKIY
EMOIIMUTE ¥ UIKUBSIBAHHUATA CPEl MPUPOJIATA IIC OTOCIICHKUM, Ue TPUPOTHUTE 3a0€IICKUTSITHOCTH
B Bbirapus npeau3BUKBAT pa3inYHA MOIMOHAIHU ChCTOSHHS, KAaTO BB3XHIICHUE, CIIOKOHCTBHUE,
BABXHOBCHUC UJIKM OTACIIAHC HA aJpCHAJIMH IMPU CKCTPCMHHUTC aKTHBHOCTH. HpI/IMepI/ITe 3a TOBa ca

CIICACHHUTC!

- Pononure — MarHeTu3MbT U MHCTUYHATA IPUPOJA B Ta3U IJIAHWHA CH3JaBaT y TYPUCTHUTE:
ycewiane 3a CnOKolicmeue u Xapmonusa — T € U3BECTHA ChC CBOSATA TallHCTBEHA aTMoc(epa, KosATO
IPEIU3BUKBA yCEIllaHE 33 YMUPOTBOPEHUE M BPb3Ka C IPUPOJATA; AGMEHMUUHO U3HCUBABAHE —
tpaauuuoHHute cena lllupoka apka n KoBaueBuiia mo3BosBaT Ha TYpUCTUTE Ja C€ MOTOMAT B
HEMOBTOpUMATa KYJITypHA U MPHUPOJHA CPENa; A0pPeHAIUH U NPUKIIOYeHue — PalOHbT Ipeasara
MHOKECTBO Bb3MO)KHOCTH 32 IUIAHWHCKO KOJIOE€37€HE, OPQpOoyll, KaTepeHe U MELIEPEH TYPU3bM

(HdsBomncko repio, AAroauHcka nemiepa);

- CeneMTe pPWJICKM e3epa — Marws Ha IUIAHMHCKATa IaHOpama, KOSTO TeHepupa:
ecmemuuecKko U eMOUUOHANHO U3JcUeA6AHe — TIAHOPAMHHUTE TJCIKM HaJ e3epara dYecTo
NpeAU3BUKBAT Bb3XUILEHHE, BIbXHOBEHUE U yCelllaHe 3a cB000a; 0yX06Ho u mpancgopmupauio
U3MCUBAGAHEe — PETUOHBT € CBBP3aH C Y4YeHHETO Ha bsioro OpaTcTBO M €XErofHUs TaHIL
»llaHeBpUTMHUA“, KOWTO TpUBIMYA XOpa, ThPCEUM JyXOBHO oOOrarsBaHe; JIUUHO
npeou3suUKamesnIcmeo u ycnex — W3KaUYBAaHETO JIO e3epara mpemiara (GU3NYecKo M TCHXHYECKO

YAOBJICTBOPCHHUEC, KOCTO 3aCHJIBA CMOLIMOHAIHATA BPpBb3Ka HAa TYPUCTUTC C IIpUpoaara.

- YUepHomopueTo mpenngara KOMOMHALIMS OT pejakcalus M MPUKIIOYEHHE: Ch3JaBaHe Ha
PaznuyHu emouuu cnopeo euoa mypuszom — cesepnara uact (Kamen opsae, Tronenoeso) e nonyinspHa
C JWBaTa MPUPOAa U TMPHUKIIOUEHCKUS TYypu3bM, a IokHHUTE KypopTu (Cunemopey, Bapeapa)
mpeiarar IMo-CIOKOWHA W POMaHTHYHA aTMocdepa; MpakTUKyBaHE HA 60OHU CHOpmOge 3da
EMOUUOHATIHO 3apexcoane — CHPPUHT, KaSKUHT, TMypKaHE W SXTUHT OCUTYpPSIBaT aJpCHAINH U
JTWHAMHKA, KOETO MPUBINYA TYPUCTH, THPCEIIN aKTUBHU W3KUBSIBAHUS, CHIIIECTBYBAT U €KOJIOZUYHU
30HU C GUCOKA eMOUUOHAIHA CMOUHOCM — pe3epBar ,,Ponomamo* n ycruero Ha peka Beneka
MPENIOCTABIAT CHOKOMCTBUE M YHUKAJIHA MPUPOAA, KOETO BIMSIE MOJOKUTETHO HA MCHUXUYECKOTO

CBCTOSIHUE Ha TYPUCTHUTE.
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Ha nocnenno msacto me oObpHEM BHUMAHUE HAa €KOTYPH3Ma M HSAKOM YCTOHYMBH
NPAaKTHKHU 32 aHTQXXUpPaHE Ha TYPUCTUTE (BUHO U FACTPOHOMHUS, CEJICKU TYpHU3bM). B T031 cMuchI
YCTOMYMBHAT TypU3bM CTaBa BCE€ MO-3HAYMM, KaTO aKLEHTHT CE MOCTaBsl BbpPXY OINA3BAHETO Ha
npUpoaaTa, TPAAULIMOHHUS HAYMH Ha )KUBOT M OCH3HATOTO IpexkuBsBane. [[pumepure Tyk me 6paat

JaJIC€CHH B HAKOJIKO ITIOCOKH:

- GUHEH U 2ACMPOHOMUYECKU MYPU3bM - TYK 1Ie TOTYepPTaeM, Y€ MOrarT Jia ce pa3padoTBar
IIPOAYKTH 3a YCTAaHOBSIBAHE eMOUUOHAIHA 8PB3Ka ¢ 6Kycogeme Ha bvazapus — nerycranyy Ha BUHO
U MECTHHM NPOIYKTH, Ype3 KOETO C€ aKTHBUpPA CETHUBHATAa MaMeT U CE 3aCHJIBa €MOLIMOHAIHOTO
BB37IeiicTBHE Ha TbTyBaHeTo. [lomynsapHu BuHeHu Mapuipytu ca: Mennuk, Tpakuiickama nHu3una
u Cesepozanaona bvnzapusa, xouto mpeiiaraT yHUKAJIHA BUHEHH W3KUBSBAHUS, ChUETaBaIU
KyJTypHH M CETUBHH eleMeHTH. ChII0 Taka Mpu NMPAKTUKYBAHETO HA ¢hepmepcku mypuzvm M
noTpelieHne Ha OWOMPOAYKTH TYPUCTUTE UMAT BB3MOXKHOCT Ja Y4acTBaT B IPOU3BOJICTBCHHTE

[IpouccCu: 6paHe Ha rpo3ac, MECCCHC Ha X710 M IMPUIrOTBAHC HA TPAAUITHOHHU SICTHA.

- CeJICKU U azpo mMypu3bm KaTo 3aBpbIllaHe KbM IPUPOJATA — IPECTOAT B CEICKU KBIIH WU
exopepMu OcUTYypsiBa aBTEHTUYHA M ONMM3Ka BpPB3Ka C MECTHHS OUT M KyITypa, ThH KaTo ce
OCBIIECTBSABA AHTAKUPAHE B YCTOMYUBHU MPAKTUKU U TYPUCTUTE MOTAT J]a C€ BKIIIOYAT B PA3IMYHU
JIEHHOCTH KaTO MYEIapCTBO, OMIIKAPCTBO MJIM TPAIUIIMOHHU 3aHASITH, KOETO Ch3/IaBa EMOIIMOHATHA
u oOpazoBaTeTHa CTOMHOCT 3a TsX. [lomymnsipHuTe necTuHalmm 3a ToBa ca cenara boxxeniu, Jlemien,
KoBaueBuia, Opemiak, KOMTO MpejaraT yCHOKOsBalla cpeda, B KOATO TYpUCTUTE HamMupar

BABXHOBCHUC U XapMOHUI.

Cnensa na pasmiename CIIA u 0ajHeosoOTHYeH TYPU3bM, KOUTO Ca Cpel Hal-CHUITHO
CBBP3aHUTE C EeMOIMOHAIIHOTO U TICUXHUYECKOTO Oaronoiay4ue Ha Typucture. bbarapus, karo eaHa
OT BoJeIuTe cTpaHu B EBpona 1o Hajauume Ha MUHEpaIHU U3BOPH, Mpejyiara OTIMYHU YCIOBUS 3a
pasButHe Ha To3u BUJ Typu3bM. [locemenuero Ha CITA u OanHeo AecTHMHALKK HE caMO ToA00psiBa
(GU3NIECKOTO 3/IpaBe, HO M OCHTYPsIBA EMOIIMOHAIHO Tpe3apekaane, penakcanus u xapmonus. CITA
U OaTHEOTypuU3MBT ChueTaBaT (PU3UUYECKU U TICUXMYECKU IOJI3HM, KOUTO BOAAT JO MOA0OpPEHO
HAcTpoeHue, OOJNeKYeHHe Ha CTpeca U IBUIOCTHO Bb3CTAHOBABaHE. OCHOGHUME emouuu, KOUTO
TypPUCTUTE HW3IUTBAT, BKIIOYBAT: - pelaKcauus u ycnoxoaeane - MuHepanHute Boau u CITA
IpOIeIypUTE TTOMaraT 3a OTITyCKaHe Ha TsJIOTO, KOETO Ch3/1aBa yCelIaHe 3a BhTpEIIeH OajaHc; -
6b3CIMANH0BAGAHE U eHepZu3Upane — XUIPOTepanusiTa U OaTHEOJIeUeHUEeTO MoJ00psIBaT 0OLII0TO
CBbCTOSIHME, KOETO BOAM [0 IOBUIIEHA JKU3HEHOCT; - Jiykc u yooeoncmeue — CIIA xorenute

npejiaraT eKCKIy3UBHHU U3KUBSBAaHUS, KOUTO 3aCUJIBAT YCEIIAaHETO 3a ceOeoOrprkBane 1 KoM(popT;
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- oyxoena xapmonusn — CIIA ngecTuHanuuTe 4€CTO Ipeajarar iora, MEIUTALMS U apOMOTEpAIIHs,

KOE€TO BOJAU [0 yCCIIaHC 3a EMOIMOHAJIHA JICKOTA U YMCTBCHO ITPOYMCTBAaHE. ]Ypumepume 3a TOBa Ca:

- Benunepao — c Haii-60raroTo HAXOAMIIE HA MUHEPATHU Boau B bbarapust — Hag 80 uzBopa
C pa3nuM4yeH MUHepalieH cbeTaB. lIpeiara rncuxo-eMOLMOHAIHO BB3IEHCTBHE — KOMOMHALMUS OT
YHUCT BB3AyX, KpacuBa MPHUPOJA U TOILIM MUHEpPATHU OaHU, KOUTO MPEIU3BUKBAT CIIOKOWCTBUE U
qyBCTBO 3a IMBIHOLIEHHOCT. Morar aa ce npunarar u3kiarountenau CITA nponenypu — nedeOHUTE
KaTHA OaHM W apoMoTepamusaTa IMOMarar Ha IOCETUTENIUTE Jla Ce OCBOOOIAT OT cTpeca u

HAaITpCKCHUCTO.

- Xucapa — cpueranue Ha jiedeOHa CUJIa M HCTOPHUYECKO HacleAcTBO. KypopThT € u3BecteH
C MHHEPATHUTE CH BOJHM C JIOKAa3aHU JICYeOHU CBOMCTBA — HaJ[ 22 u3BOpa ¢ Temneparypa ot 37°C 1o
52°C. PumckuTe TepMU U UCTOpHUYEcKaTa arMocdepa 3acuiBaT YCEIIAaHETO 3a IbTyBaHE BbHB
BPEMETO M IPEAU3BUKBAT JIFOOOMUTCTBO U BB3XHILCHHUE Y TOCETUTENNTE. TaM ce chueTaBa yCIeIIHO
KOHIEMIIUATA 32 JICYCHUE W EMOIMOHAIHO OJaronoiy4yre — TepMaIHUTE M3BOPU JOMPHHACAT 3a

AJIOCTHOTO BB3CTAHOBABAHC HA TAJIOTO U AyXa.

- Canodancku — eCTeCTBEH KIMMaTHueH U OaTHEONOXKKH KypopT. ToBa € €AHO OT Haii-
no0puTe MecTa 3a JIeueHue Ha AuxaTenHu 3adonsBanus B EBpona. Cpean3zeMHOMOpPCKH KIIMMaT U
MeKa 31Ma B Tpajia MpeIu3BUKBAT ycelane 3a koMm¢popT u cBobosa. [Ipurexasa mHoxkecTBo CITA
KOMILIEKCH, MpeAJiaraiiy Ha TypUCTUTE CIIELMAIHA PUTYalld, MaCaXXu M Tepallid B MUHEPAITHUTE

6aCGﬁHH, KOUTO BOIAT A0 €EMOLIMOHAJIHA peiIaKCallUA U IIPEC3apCiKAAHC.

- bana (Kapnoscko) — Harypainen CITA oaswuc, cHabieH ¢ roperiy MUHEpaTHU BOIH, C BUCOKO
ChABPKaHUE HA CEPOBOJIOPO], U3BECTHU ChC CBOUTE pellaKcupalu u jJeuedbnu cpoiicta. [Ipennara
TPaJAULIMOHHU JIeUeOHH METON — KOMOMHAIIHS OT KaJloJIedeHHe, XUapoTepanus 1 Gu3noTepanus 3a
Is1J7IOCTHO BB3CTaHOBABAHCE. Tam AKINCHTHT ITaJia BbpXYy THIIMHATA U CHOKOMCTBHUETO — KYpOpPTBT €
pPa3noJIOKEH Cpel MpUupojaTa U mpeajiara MbJIHO OTKbCBaHE OT cTpeca u Hamnpexkenueto. CIIA u

0OaHeoJIOrusITa KaTto 4acT OT CMOIUOHAJIHUS TYPU3BM

CITA u OanHEOJOTHYHUAT Typu3bM B bbirapus ca mpsko CBbpP3aHH C KOHIEMIMSTA 3a
€MOILIMOHAIHUS TYPU3bM, Thi KaTo Mpeaarar JbJI00K0 HHANBUAYAIHO W3KUBSBaHE, OCHOBAHO Ha
(GU3MUEeCcKO M MCUXUYECKO Bb3CTaHOBABaHE. OCHOBHUTE e€MOLMOHAJIHM TOJI3M 32 TypUCTHUTE ca:
0azcmeo om exceoneenusn cmpec — munepaaaute 6anu u CITA putyanuTe ocurypsiBar yceuase 3a
Bb3CTAHOBSIBAHE U OTITYCKAHE; POMAHMUYHU NPEHCUBABAHUA — PEANLIA TBOWKH TAPTHLOPH U30HUpaT
CIIA necTuHanuuTe 3a CHOJEIEHH E€MOLUUU U YEIUHEHUE; HePCOHANUUPAHU MEPAnuu —

83
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

unauBuayannute CITA mporpamu mo3BoisiBaT Mmo-abJ00Ka Bpbh3Ka ChC cebe CH M MOBUIIABaHE HA
€MOLIMOHAIHOTO OJIaromnoylydue; céwvp3eane ¢ npupooama — OATHEOJOIMYHUTE KypOPTH YECTO ca
Pa3MOJI0KEHH B €KOJIOTMYHO YUCTH PETMOHM, KOETO YCUJIBA YyBCTBOTO 3a XaPMOHHUS M CIIOKOUCTBHE.
CepiiectByBaT 0o0aue M HSKOM TPEIU3BHUKATENICTBA, KOMTO MOTaT Ja ObgaT pasrielaHd KaTo

AOM'BJIHUTCIIHU Bb3MOXKXHOCTH 3a Pa3BUTHUC HA CMOLMOHAJICH TYPHU3bM B B’bﬂrapI/ISI.
Ilpeoussuxamencmea u peuwtenusn

EnHoO OT npeau3BUKaTencTBara, KOMTO 1€ IOCOYMM KbM HACTOSALIMS MOMEHT € IUunCcama Ha
UHMEPUPAHU MAPKEMUH206U Ccmpameuu 3a eMOUuoHalen mypuzsvm. B MoMeHTa
MapKEeTHHIOBUTE KaMIIaHUM B Typu3Ma ca ()parMEHTHUPaHU M CHCPEIOTOYCHH OCHOBHO BBPXY
MacoBHsI Typu3bM, 0e3 siceH (POKyC BbpXy €MOLIMOHAJIHATa CTOMHOCT Ha M3kuBsiBaHusATa. OCBEH
TOBA JIMIICBA KOOPJAMHUpAaHA CTPATErus, KOATO [a BKIIIOYBA HALlMOHAIHHW, PETMOHAIIHA U YAaCTHU
TYPUCTHYECKU OpPraHM3aluy B IOIYJIIPU3UPAHETO HA EMOLMOHAIHMA Typus3bM. IlocoueHute
IIPEIU3BUKATEICTBA MOIAT Ja C€ IPEONOJIEAT ¢ KOHKPETHU peutenus: Chb3AABaHE HA HALMOHAJIHA
OpaHIUHI KaMIlaHUs — HalpuMep ,.bbarapus — 3eMst Ha W3KUBABAHUA', KOATO Ja KOMYHHUKHpa
00rarCcTBOTO OT EMOLIMOHAJIHO HACUTEHM aTpaklMM; IO-rojiiMa HacodyeHocT KbM storytelling
MapKeTHHT, KOWTO J1a peJICTaBsi aBTeHTUYHN UCTOPUH Ha TYPUCTHU U TSXHATa Bpb3Ka C ObJIrapCKUTE
nectuHanuu. ChIIO Taka MOTaT Jja c€ MHTErpupar aBTEHTUYHM MECTHH NPEXKHUBSBAHUS, B KOUTO
TYpUCTHUTE y4acTBaT B TPAAUIIMOHHU JAeHHOCTH (OpaHe Ha po3H, IJIETEHE Ha MApPTEHULIU, yYacTHE B
KyKepCKH pHTyajH), Hampumep pa3paborBaHe Ha ,IIpukaska Ha ceno“ — mporpama, KOsTO
npezsiara Ha TypuCTUTE Bb3MOXKHOCT Jia OXKHUBEAT HIAKOJIKO JHU B TPaJUIIMOHHA Obirapcka Kbla u

Ja y4aCTBaT B pa3JIMIHN oOuyamu.

Ha crneaBamo MsACTO 1€ NOCOYUM HeoOXooumocmma oOm UHOUBUOYATUZUPDAHE HA
mypucmuueckume usxncugasanus. TpaJULIMOHHUAT TYpU3bM UeCTO ce (pOKycHpa BbPXYy MACOBH,
CTaHJAPTU3UPAHU O(PEpPTH, KOETO OrpaHHYaBa Bb3MOXKHOCTTA 32 JABJIOOKO JMYHO W3KUBSBAHE.
PaznuyHuTe THMOBE TYpHCTH — MPHUKIIOYEHIM, Jrooutenu Ha kynrypara, CIIA mouurtarenu —
OYaKBaT NEPCOHAJIM3UPAHU YCIYTH, KOUTO OTroBapAT Ha TEXHUTE EMOLIMOHAIHU HYXIH.
Pewienuemo 3a ToBa NpeIU3BUKATEICTBO € U3Moa3BaHe Ha Big Data u Al TexHonoruu 3a aHanus Ha
NpeINnoYUTaHusITa Ha TYpPUCTUTE M Ch3JaBaHe Ha WHAWBHUIYAHU TYPUCTUYECKU TAKeTH H
npejjiaraHe Ha T'bBKaBH TYPUCTUYECKH MapIIPyTH, KOUTO IIO3BOJISIBAT HA IOCETUTEIUTE Ja

aZlaliTupar U3KNUBABAHCTO CU B IBUIKCHHUC.
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Cp110 Taka € BaKHO Ja C€ BKJIIOYM M3I0J3BAHETO HA TUTMTAIHU TEXHOJIOTUHU 32 3aCUJIBaHE
Ha €MOI[MOHAJIHATA aHTAXUPAHOCT Ha Typuctute. Bornpeku ue bwvarapus pasmonara ¢ Gorato
KyJATYPHO-UCTOPUUYECKO HACJEICTBO M MPHUPOIHU 3a0ENeKUTETHOCTH, JIUIICBAT HHTEPAKTUBHU
TEXHOJIOTMH, KOUTO J1a YCWIAT €MOLMOHAIIHOTO U3KUBSIBaHE Ha Typuctute. Pewenuemo B ciiydas
e, ch3aBaHe Ha VR TypoBe Ha KylITypHU U MPUPOIHU 00eKTH — Hanpumep , [loTansiHe B 1peBHa
Bobarapusi“ ¢ Bb3MOXXHOCT TYpPHCTUTE J1a BUISAT BH3CTAHOBEHH HCTOPHUYECKH CIIEHH B PEATHO
BpEMe; WM BbBEX/JIaHE HA MHTEPAKTUBHU MOOWIHU mpuiioxkeHus ¢ AR, nanpumep ,, UcTopusita
0’KMBSIBA“, KOETO JaBa Bb3MO)KHOCT Ha mnocerurenure Ha Benuko TepHoBO mnum [lepnepukon na
BIKZIAT Bh3cTaHOBEHH 3D 00pa3m Ha KpernocTuTe mpe3 cMapTHOHUTE CH; WM Pa3BUTHE HA UTPOBU
KOHIIETIIUH KaTo ,,ChkpoBHIIaTa HA Tpakus “ — UHTEPAKTUBEH Typ, B KOWTO TypUCTUTE TpsOBa /1a

pasrajiasit APEeBHU MUCTEPUU Ype3 MOCEIICHUE Ha apXEOJIOTMUECKH 00EKTH.
whbpano bvazapus — decmunayus 3a emouuu “

Hle HallpaBUM OIHKT a4 O4YCpTa€M KOHKPCTHU 6B3MONCHOCMU 34 pa3eumue Ha
eMOUUOHAJIHU Uu3icueaeanusa un I[’I)JI6OK TYpU3bM B B”bJIFapI/Iﬂ. ToBa BKIIOYBA CICTHUTE

MMPCIJIOKCHUSA

- Cb3/laBaHE Ha JeCTUHAIMM, Oa3upaHU Ha CeTHBaTa M EMOLMUTE; OCHUIypsBaHE Ha
MHBECTUIIMU B KOHULENIMH KaTo ,mypu3sm 3a nemme cemuga* — KOMOMHHMpAHE HAa MY3HKa,
apoMaTH, KyJIWHapusi U WHTEPAaKTUBHM HM3IKUBABAHMs, HapuMep pazpaborBaHe Ha ,IIbTAT Ha
apoMaTruTe* — TYpUCTHUYECKM MAapLIpyT, KOWTO CBBpP3Ba IPOM3BOIUTENIN HA PO30BO MAacCIo,

JaBaHIyJIa U OMIIKH C JIETYCTAIMKU ¥ paOOTUITHUIIN. ;

- OPTaHU3HPAHE HA ,,eMOUUOHAIHU Mapuipymu “, KOUTO HACOYBAaT TYPUCTUTE KbM MECTA C
BUCOKA €HEpruifHa CTOMHOCT, KaTo CBETUJIMILA, HICTOPUYECKH MAMETHUIIM U MPUPOIHU (PEHOMEHH,
HanpuMep pazpaboTBaHe Ha MapuipyT ,,IIbTAT Ha eHeprusaTa u ayxa“ no benmunram, KpbscToBa

ropa wiu JlonuHara Ha napere;

- pa3BUTHE HA ,,0a8eH Mypu3vbM*“ U yCMOUYUBU U3NHCUBABAHUA, HATIPUMED TOCTYBAHE B
aBTEHTUYHU CEJICKU Kb B Pojonure, opraHn3upane Ha paOOTHIIHUIIN 110 TPHHYAPCTBO, ThKaHE U
MIPUTOTBSIHE HA POJOTICKU SICTUS WM pa3xojka 1o ,,J[sBojickaTta exombTeka™ — pa3paboTBaHE Ha

MapupyT ,,IIbTAT Ha HacaagaTa®;

- MOBHIIaBaHC Ha MHHTEPECAa KbM e€Komypuima, CCICKUA TYpPU3bM H YCTOI>'ILIPIBPIT€

NpeXHUBSIBaHUS, HATpUMeEp pa3paboTBaHe Ha ., [IBTAT Ha 3Be3ANTE — MAPLIPYT 32 aCTPOTYPU3bM B
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POI[OHI/ITC, KbACTO TYPUCTUTC MOTaT Ha Ha6JIIOI[aBaT HOIIHOTO Hebe B KOM6I/IH21L[I/ISI C MCCTHH

JJETCHIN U MHUTOBE.,

- pa3BUTHE HAa KOHLEILHUATA 32 ,, 0UCUMAIEH 0eMmOKC mypu3bsm“ B JIECTUHALUU, KbJETO

TYPUCTUTE M3KJIFOYBAT YCTPOMCTBATA CH H CE TOTAIAT B MPUPOJIATA;
- ComMPYOHUUEeCmE0 C MSXTyHAPOTHU OpaHI0BE U TyPUCTUICCKH TUIATHOPMHU;

- CTpaTeTru4YeCKH napmHbopcmea ¢ TypucTuuecku areHiuu, Airbnb Experiences, Google
Travel nu Booking.com, 3a ga ce momynsipu3upar YHUKAJIHH EMOLMOHAJIHH TNPEKUBIBAHUS B

bearapus;

- IPUBJIMYAHE Ha MEXTyHApOAHU UH(ITyEeHCHPU U OI0I'bPH, KOMTO Ja pa3Ka3BaT aBTCHTUYHU
UCTOPUM 3a JINYHM EMOLMOHAJIHU M3KUBSIBaHMS B CTpaHaTa, HallpUMep OpraHU3UpaHe Ha
»EMOIIMOHAJIHM TypoBe 3a MH(IYyEeHCHPH', KOUTO IIOCEUIaBaT Hal-€MOLIMOHAIHO 3apEACHUTE

TYPUCTUYCCKU MECTA U Cb3aBaT CbABbPKAHUC 3a TAX;

- cbh3aBaHe Ha OpaHj ,bbiarapus — necTuHanus 3a eMOUMM', HAIpUMEp KaMIIaHUS
»A3KuBeld bbarapus‘, B KoATO U3BECTHU JUYHOCTH U TYPUCTH CIOAEIIAT JIMYHU UCTOPUH 3a HAM-

BBJIHYBAllIUTE CU MOMCHTH B CTpaHarTa.

Cpuio Taka MoraT Ja ce U3IO0JI3BaT U MPUMEpUTE 3a JOOpPHU NMPAKTUKH OT APYTU Pa3BUTU
TypucTHuecku abpkaBu: 1. Mcmanaus — Bpb3ka ¢ mpupopara upes ,,Wellness 1 eMonuoHa Hu
puryanu‘; 2. Snonus — ,,Forest Bathing® (ILlupun-iioky) umu ,,OMake U3KUBSIBaHUS U KYJITypHO
noransHe (moBede oT oyakBaHoTO); 3. Utanus — KyauHapeH U BUHEH TypU3bM C €MOLMOHAJIEH
aKLeHT Wi ,,Slow tourism®; 4. @unnangus — ,,Silent tourism*; 5. lanus — ,,Hygge Typussm* u

YIOTHU U3KUBsIBaHUsL; 6. @panius — MicTopruuecky Bb3CTAaHOBKHM U TEMaTUYHU (PeCTUBAIIN

EMOLMOHANHUAT Typu3bM MOXKE /1a C€ NPEBbPHE B KIIIOYOB JIBUraTell Ha TypUCTHUYECKaTa
UHAYCTpHs, HO 3a Ja pasrbpHE NMBJIHHUSA CU MoTeHuuan B bbarapus, e HeoOXoaumo: mo-1o0po
OpaHIupaHe U MapKETHUHT; BbBEXKJaHE Ha MEPCOHATM3UPAHU U3KUBSIBAHU; U3I0JI3BAaHE HA HOBU

texHosoruu (VR, AR, Al), pa3BuTHe Ha yCTOIHUMBHU U CETUBHHU (DOPMU HA TYPU3HM.
Pe3yararu u 3akiodyenue

EMOLII/IOHaJ'IHI/ITC HU3KUBABAHUA Ca KIHOYBT KBM YCIICXa B CbBPCMCHHATA TYPUCTHUYCCKA
HHIAYCTpPHUS. Te He camo YBEIWYaBaT yAOBJICTBOPCHOCTTA M JIOAJIHOCTTA HAa TYPUCTUTEC, HO U AaBaT

KOHKYPCHTHO MPEANMCTBO Ha JCCTUHAIIUUTE. Bwleapml uma 02pomen nomenuuai oa u3nonzea
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eMoyuonaInua mypu3osm Kato MHCTPYMCHT 3a INPHUBJIMYAHC HA MMOBCUYC MOCCTUTCIIN U U3I'PAKIAHC
Ha YCTOﬁqHBa TYPUCTHYECKAa MapKa. 3aymaraiiku Ha ABTCHTUYHOCTTA, ICPCOHAIMU3UPAHUTE
HN3XHUBABaHWA U EMOLMOHAJIHATa BPb3Ka C TYPUCTUTE, 1IC CEC ITIOBUILN KOHKprHTOCHOCO6HOCTTa Ha

CTpaHaTa KaTo 0ecmuHauus 3a 3anOMHAWU ce, eMOUUOHATHU NBIMYEAHUA.
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Be3onacHocTTa - arpudyT Ha OpaHaa Ha nectTuHauusa bbarapus
oou. 0-p Ilema Heanosa
CA, . A. Ilenos“ — Ceuuios

Pe3zrome: Ocnosua yen na usciedganemo e 0a Npoyuu u AHAIU3Upa, Ha OCHOBAMA Ha OAHHU
Ha CeemoeHusi UKOHOMUYECKU opym, bezonachocmma Ha mypucmudecka oecmunayusi bvieapus u
apeyMeHmupa 3HauumMocmma Ha mo3u ampubym 3a o6pano buvreapus. Hanpasen e npeaned Ha
cneyuanusupanama aumepamypa 6 001acmma HA MmypusmMa no memamd, Kamo e U3NON38aH
Kowmenm auanu3. Emnupuunama uacm ce ocmosaéa Ha mempuxkume no cmuviboseme u
unoukamopume, @opmupawu ,, Mnoekc Ha paszeumuemo Ha NbmMysawusma u mypusma‘ Ha
CseemosHnusi uxonomuuecku gopym, 3a 2024, 2021 u 2019 eo0unu, xamo e HnpPuLOdICeH
UHCMpYMenmapuyma Ha cpaguumenet u 6enumapx anaaus. Ilpeocmagenu ca onpedenenu gaxmopu
U aKkmyauHu cvoumus, Koumo cvomeemcmeam Ha usciedosamenckama yen. Ilomyuenume 6
credcmeue Ha AHAIU3a pe3yimamu nOmewbpiucOasam agmoposama mesd, ye 6e30nacHocmma Ha

mypucmuuecka decmunayusi bvaeapus e v3modicen u HeobdxoOum ampubym Ha HetiHust Opauo.
Kntouoeu oymu: mypucmuyecka bezonachocm, opano, oecmunayus bvreapus.

JEL: L83

Safety - a brand attribute of destination Bulgaria

assoc. prof. Petya Ivanova, PhD
Dimitar A. Tsenov Academy of Economics— Svishtov

Abstract: The main objective of the study is to study and analyze, based on data from the
World Economic Forum, the safety of the tourist destination Bulgaria and argue the importance of
this attribute for the brand Bulgaria. A review of the specialized literature in the field of tourism on
the topic was conducted, using content analysis. The empirical part is based on the metrics of the
pillars and indicators forming the "Travel and Tourism Development Index" of the World Economic
Forum for 2024, 2021 and 2019, using the tools of comparative and benchmark analysis. Certain

factors and current events that correspond to the research objective are presented. The results
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obtained as a result of the analysis confirm the author's thesis that the safety of the tourist destination

Bulgaria is a possible and necessary attribute of its brand.
Key words: tourist safety, brand, destination Bulgaria
JEL: L83

BnBenenne

Cunara Ha BB3MPUEMAHETO HA €HA JECTHHAIUS KaTo CUTypHa U Oe30macHa UM He, BIIHse
Ha PEUICHUEeTO 3a MbTyBaHe. ToBa Bh3MprUeMaHe ce 00yciaBs OT JBa BUAA (PaKTOPU — BHTPEIIHU U
BBHIIIHU. BBHIIHUTE BKIIFOYBAT U3TOUYHUIIUTE HA HH(OpMAIUs, KAKTO U JECTUHAIIMOHHUS UMUK U
JaBar MpecTaBa 3a PeaJlHUTe 3ariaxy Mpej 6e30MacHOCTTa, KOUTO TYPUCTUTE MOTaT Ja CpElIHaT.
BbTpemnuTe ca TIACHO CBBP3aHU CbC CaMUsl TYPUCT U T€ ONPEACISAT HHTEpHpeTanusta u
BB3IPUEMAHETO HAa PHCKOBETE, 3a KOMTO € WHpopmupaH. [Ipeku mim KOCBEHW 3aruiaxu Tpen
CUT'YPHOCTTA MOJXKE J1a ca IPUUMHA TYPUCTUTE Ja IpepasrieiaT IPEeANOUYnTaHUATa CU TbTYBaHE KbM
omnpejeseHa JecTuHauusa. B nonbiHeHune, eBoMoLMsaTa 1 MACOBU3UPAHETO HA TYPU3Ma, HATMYUETO
Ha OTpEJIeJIEH! CBETOBHU M PETHOHANHU (DaKTOpH, ca MpUYUHA 32 BCE MMO-HapacTBaIlaTa 3HAYUMOCT
Ha BBIIPOCUTE 3a 0€30MaCHOCTTA IPU MbTYBaHUs. Bcuuko ToBa, peonpeiens 1 aBTOPOBUsI HHTEPEC
KbM BBIIPOCUTE Ha OE30MACHOCTTAa B TypU3Ma KaTo L0 U MSCTOTO UM B paMKHMTE Ha OpaHaa Ha

TypUCTUUYECKA IeCTUHAIUSA bbarapus, B HACTOSIIOTO U3CIIE/IBAHE.
N3noxenune
HN3X0aHN NMOCTAHOBKH

ba3zucHa HayyHa MOCTaHOBKA €, 4e 0E30IMacHOCTTa WMIrpac KIOUOBa pOJisi B Ipoleca Ha
B3EMaHE Ha PEIICHHE 3a IbTYBaHE M BIIOCJCICTBUE NP HETOBOTO OChINECTBsABaHe. [IperiensT Ha
CrielMaIu3upaHUTe MyOIMKalMK B 00JacTTa Ha TypHU3Ma 10 Ta3u TeMa, IMOKa3Ba ue ce U3CIe/Bar
pa3IUYHK acleKTH Ha 0e30MacHOCTTa, B TOBA YMCIIO U MPHEMAHETO Ha OMACHOCTTA U PHCKa Karo

MIOJIO’KUTEJIEH €JIEMEHT, ThPCEH OT TYPUCTHUTE.

OcHoBaBalik¥ ce Ha KJIaCHUECKHUTE MOCTAaHOBKYU Ha mupamuaaTa Ha Macnoy (Maslow, 1943)
Oe3omacHoCTTa € OazrcHa yoBenika nmorpedHocT. [IpeobnagaBamiara yacT OT IUTEparypara ChIIo ce
OCHOBaBa Ha pPa30UpaHETO, Y€ TYPUCTUTE Ca CKJIOHHH Jia U30ATBaT IECTHHAIINH C TTO-BUCOKO HUBO
Ha pUCK. B CBIIIOTO BpeMe cliefiBa J1a OTOENek UM, Y€ TypPUCTUUECCKUAT MPOAYKT € HeMaTepuaseH,
HEJIeTTUM, Pa3HOPOJICH U HETPaeH IO MPHUPOJIa, KOETO Mperoiara, 4e MoKyIKaTta My caMo 1o cebe

cu e puck (Williams & Balaz, 2013).
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B pamkure Ha wu3cienBaHara mpoOieMaTHKa OCHOBOIOJIATALIM Ca MOHATHUATA PUCK,
be3onachocm u cucypHocni, KOUTO B ONPEAEIICHU U3CJIEBAHUS ca MOHSIKOra MPUIOKPUBAIIN CE U
ToBa Boau 10 HesicHoTH. Cropen Sonmez u Graefe (Sonmez & Graefe, 1998) 3arpmwkeHocrra 3a
0€30I1aCHOCTTa € napanenna KoHyenyus Ha pucka. J{pyru uscienBanus pasniexaar 0e30macHOCTTa
U CUTYPHOCTTa KaTo nooxkamezopuu Ha pucka (Maser & Weiermair, 1998) (Reisinger & Mavondo,
2005). UnenTudunupar ce HabOp OT PUCKOBE, CBbP3aHU C ITbTYBAaHETO KAaTO OOJIECTH, MPECTHITHOCT,
NPUPOTHU OECTBUS, XUTHEHA, TPAHCIIOPT, KYJITYpHHU/€3UKOBU Oapuepu, HECUTYPHOCT Ha 3aKOHUTE

U peryjanuuTe Ha AecTuHanusTa u n1pyru (Manci, 2022).

B npeoOnagaBaiiara 4act OT U3CIEABAHUATA KOHIEIIIMHUTE 32 O€30MaCHOCT U CUTYPHOCT Cce
pHUeMarT 3a pasiuuasawu ce, HO ChIECTBYBAT U MPOYUYBAHUS, KOUTO U3MOI3BAT T€3U JBAa TEPMHUHA
szaumosamensiemo (George, 2003), (Wichasin & Doungphummes, 2012). Hsxou wm3cienoparenu
MPUEMAT, Y€ CUTYPHOCTTAa TPAJAMIIMOHHO CE CBBP3Ba C BBHIIPOCUTE HA HAI[MOHATHATA CUTYPHOCT U
nonutndeckara ctabunuoct (Hall, Timothy, & Duval, 2004). Te npuemar, 4e TEpMHUHBT CUTYPHOCT
pe30HUpa ¢ ABIOOKO BKOPEHEHMST CTpeMex Aa ObJeM B 0e30MacHOCT U 4e Oe30MacHOCTTa U
CUTYPHOCTTa Ca pa3MYHW, HO B3aUMOCBBp3aHH TOHATHSA. CHUTypHOCTTa B TypuU3Ma Karo
ChIBPIKAHNE €BOJIIOMPA BBB BPEMETO, KaTO €CTECTBOTO MY CTaBa IIOOATHO M OPUEHTUPAHO KBM
xopara (Hall, Timothy, & Duval, 2004), ( Stankova & Kaleychev, 2022), (1BanoBa, 2024).
[mobanu3alnOHHUTE MPOIIECH, BUCOKATa CTEIIEH Ha MOOMIIHOCT HA TYPUCTHTE BOJIU 10 M30yXBaHe
Ha OoJiecTd (TUTIMYEH IPUMEP € KOPOHABUPYCHATa MaHAEMHUs ), IIPU KOETO MPOOIEMUTE HA JTMYHATA

0e30macHOCT MpEeMHHaBaT KbM I100aeH puck 3a ouocurypaocrtra (Hall, Timothy, & Duval, 2004).

[IpernensT Ha JUTEpaTypHUTE M3TOUHUIM IOKa3Ba, 4e OE30MacHOCTTAa C€ CBBbP3Ba ChC
CTAaOMITHOCT M MOAPEACHOCT Ha YCIOBUSATA B JIECTUHALIMATA U € YacT OT HEHHUS UMUK, YCEIaHETO
3a 0€30IaCHOCT Ha TypHCTUTE o0aue 1O rojsma CTENEH 3aBHCH OT TOBAa KaK XOopaTra M3rpaxaaT
BB3MPUATH 32 6€30MIaCHOCT 3a JIECTUHAILIMUTE MTpU pa3inyHu ycioBus (Yang & Nair, 214). Benpeku
CXOZICTBOTO C BB3IPHUEMAHETO Ha PHCKA, YyBCTBOTO 3a 0€30MAaCHOCT Ha TYPUCTUTE MpPEIU3BHKBA
YBEpEHOCTTa, Y€ Ca 3alUTEHU OT ONACHOCT WIM HapaHsBaHe. PHCKBT M Oe30macHOCTTa 3aemar
MIPOTUBOIIOJIOKHUTE CTPAHU Ha BB3MPUATHATA, KaTO JUCKYCHOHEH € BBIIPOCHT Jajd YyBCTBOTO 3a
0€30IaCHOCT OTpa3siBa CTpax OT KOHKPETHH TPOSBICHHUS WM ChyeTaBa OOIIOTO YYyBCTBO Ha
HECUTYPHOCT C JIMIcaTa Ha coluaiHo goBepue. ChIIO Taka, 4yBCTBOTO 3a O€30MacCHOCT NpHU
I'BTYBaHE J0 HAKOH M0-C1a00 pa3BUTH IE€CTUHALIMU MOKE Jia CE CBbP3Ba C XUTHEHHU (PaKTOPH, KOUTO

dbopmMupar pemeHusaTa 3a mpryBane (Zou & Yu, 2022).
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HNHTEpecHO CBBPEMEHHO HW3CIICABAHE WPEICTABSI Gb3NPUAMUAMA HA Mypucmume 3d
bezonachocmma Ha OdecmuHayuume KaTo KOHCTPYKIHMS OT MO-BUCOK IMOPSIBK, ChIbpiKalla IeT
NOAM3MEPCHHUS: Bh3IpUEMaHaTa 0e30MacCHOCT Ha YOBEUIKU elleMEHMU, CbOPIHCEHUS U eleMeHMU Ha
obopyodsanemo, npupooHama cpeoa, coyuarHama cpeda W ynpasieHckume eremenmu. Teszn
MOJU3MEPECHHsS Ca CIEICTBUE HA TEOpHATa Ha cHUCTeMara 3a Oe30MacHOCT M MPOU3IISCTBUSA,
n3BectHa karo 4M (material, method, machine, man) (Xie, Zhang, & Morrison, 2021). [Tono6en
MIOZIXOJT CE BB3MpHEMa MPH pa3padOTBAHETO HA CKajla 3a OICHKA Ha cpejata, ¢ orie] 0e30MmacHOCT
Ha JIeCTUHANUATA. Ta3u cKaa BKIIOUBA CEJIEM U3MEPEHUS: HOpMU 3a Oe30nacHoCm, ynpaesienue Ha
bezonacnocmma, oeliHocmu u 06opyosame, pecypcu 3a Oe30nacHoCm, UHGPACMPYKMypa u OKOIHA
cpeoa, puckoge 3a 6e30NACHOCMMA NPU NbMYBAHE U B3AUMOOCUCMBEUE MENHCOY MYPUCIIU U MeCmU

acumenu (Yen, Tsaur, & Tsai, 2021).

MGCTaTa, KOHUTO MocCeIaBaT TYPUCTUTC YCCTO Ca HOBH 3a TAX U TC CC HYKAAAT OT HOIIp06Ha
I/IH(1)OpMaI_II/I5I npean Aa B3E€MaT pCHICHUC 3a IIbTyBaHC. 3a pa3jinka OT 4yBCTBOTO 34 0e3omacHOCT
npean MbTyBaHETO, KOCTO CC q)OpMI/Ipa oT I/IH(l)OpMaI_[I/IHTa, KOATO XOpara 1noJjiydaBar B IIPpOLIECa Ha
B3CMAHC Ha PCIICHHUC 3a I'bTYBAHC, YYBCTBOTO 3a 0e30macHOCT rCHCpHUpaHO B JCCTHHaUUATA

BKJIFOYBA MOBCYC CIICMCHTH U 3aBUCHU OT TOBA KaK TYPHUCTUTC B3aHMOI[€fICTBaT C TiX.

B paMkuTe Ha AECTMHALMOHHOTO YIIpaBJIeHHE, OE30MACHOCTTa Ha TypU3Ma ce€ pasriiex/a
kaTto 3HauuM arpuoyTt (Marine-Roig & Huertas, 2020) (Sonmez & Graefe, 1998), koiiTo BKiItOUBa
dakTopu Karo JM4YHa O€30HaCHOCT, MOJIMTHYECKa CTa0MJIHOCT, OYyHTOBE, HapyllIEHUs Ha
IpaXJJaHCKHUTE MpaBa U HUBa Ha MpecTbNHOCT (Zou & Yu, 2022). Konuenmusra 3a 6€30MacHOCT B
Typu3Ma € M3CJIeBaHa OT MHOXECTBO ACIIEKTH M C IIOMOINTA Ha pa3jinyHa MeTonosiorud. I'pymna
M3CIIeI0BaTeNU ONpeaeiaT 0e30acHOCTTa MpU MMbTYBaHE KaTo "cmenenma Ha puck, Koumo mModice
0a 6v0e npueman NoO épeme HA NbMy6amne, KOEmMo e CvbOUpameneH MepMuH 3d MypucmuyecKu
Oetinocmu 8 banancuparno, cmadbunno u noopeoerno cvcmosanue” (Xie, Zhang, & Morrison, 2021, p.
1232). Atmocdepara 3a 6e30MacHOCT Ha AECTHHANMATA OOXBallla ISUIOCTHUTE BBIMPHUSATHS 3a
0e30MacHOCTTa, XapakTepus3hpa YyBCTBOTO 3a 0O€30MacHOCT B TYPUCTUYECKH KOHTEKCT Karo
€MOILIMOHAIHA MPEKMBSABAaHUS HAa WHIUBUANTE, MPOM3TUYAILM OT CTENEHTa, O KOATO BBHHIIHATA
cpeza M ycIoBHATa 3a 6e30MacHOCT OTTOBAPST Ha HYXAUTE Ha TuuHara 6e3onacHoct (Yen, Tsaur, &

Tsai, 2021).

BpaHI[’bT, OT CBOA CTPaHa, € CbBKYITHOCT OT OYaKBaHHA U CUMBOJIU B Cb3HAHUECTO HA TYpHUCTA.
Haﬁ-ono, TOM OTpa3siBa KakK CC BB3IpPUCMA TYPUCTHUYCCKATA ACCTHHALIUA, KOCTO BJIUAC BBPXY

HarJacuTe Ha TypUCTa KBM TOBa MSCTO. Te3W BB3NMPHUATHS MOXE Ja ca OOCKTHBHU, OCHOBAaHU Ha
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OIHT WU CyOSKTUBHU HA EMOIIMOHATHO HUBO. bpaHIbT mpeacTaBisiBa KOMOMHAIIUS OT OCHOBHUTE
XapaKTePUCTUKU HA MACTOTO, KOUTO TO OTIMYaBaT OT KOHKYPEHTUTE U IO MPaBAT 3aIOMHSIIO
(TananeeBa, 2014). Upes Hero necTuHanmsITa pa3paboTBa, MOACHIBA M MPEJACTAaBI OCHOBHUTE CH
JKEJIaHW XapaKTepUCTUKH. TakaBa XapaKTepHCTHKa O€3CIOpHO € 0e30MacHOCTTa, Opaan Bpb3Kara
C HaMEpEeHUsITa 3a MbTyBaHe. Ts BiMsie HA TYPUCTUUECKOTO MOBEACHHE, KAaTO Hal-IpKO MPOSIBJICHUE
UMaT ThPCEHETO Ha 0E30MacHOCT MpU M300p Ha JECTHHAlMS, HAUWH HA IMBTYBAaHE U MSCTO 3a
HacTaHsBaHe. Bcuuko TOBa apryMmeHTupa HeoOXOAMMOCTTa JAecTuHauus bbarapus na Obae

yhpaBIisiBaHa 110 HAYMH, KOUTO a popMupa Bb3NpHUEMaHe KaTo 0e30MacHO MSCTO 3a TYPH3bM.

VYrpaBIeHUETO HA €/IHA JICCTUHAIMATA MOXKE JIa BIIMSC Ha YyBCTBOTO 3a OE30MACHOCT MpPHU
B3E€MAHETO Ha PelIeHUs OT TypucTute. MHbopMaliusaTa OT myOIHYHKsI CEKTOP KaTo IS0 ¢e MOoJ3Ba
C IIOBEYE J0Bepue, HO HHPOpMalMiITa OT ONPEACIICHH MeAUH (BBIPEKH, Y€ IOHSAKOra
MIPEEKCIIOHUPAT WK MIPUCTPACTHO MPEJICTABIT HETaTUBHU CHbOUTHUS ), BCE OIIE CE CYMTA 3a KPUTHUECH
U3TOYHHK, KONTO MOXeE J1a MOBJIKsIe Ha 4yBCTBOTO 3a 0E30MACHOCT HAa TYPUCTUTE HA eTama Mpeau
nbTyBaHeTo. Kato ce mmMa npeiBu NIMPOKHUS TOCTHIT 10 COLUAIHUTE MEMU, TYPHUCTUTE ca BCE IO~
CKJIOHHM Jla CBh3JIaJaT CHJIHM BICYATICHHS 3a JCCTHHAIMATA uYpe3 TIX, Thi Karo ca
nepconaym3upanu (Marine-Roig & Huertas, 2020). Coio Taka, mHGOpMALUS OT JIMYHU KOHTAKTH C
YJICHOBE HA CEMEWCTBOTO, MPHUSITEIH WU JAPYTH TYPUCTH, KOUTO BeUe ca MOCETHIIU JICCTUHAIMATA,

BJIMSAAT Ha YYBCTBOTO 32 O€30IAaCHOCT Ha XOpara Mpeiu MOoCelIeHue.
Marepuaju 1 MeTOAH

3a OCBhIIIECTBABAHE HA NIPEre/ia Ha ClIeUaIN3UPpaHaTa JIUTEPaTypa € U3M0I3BaH METOIbT Ha
KaOMHeTHO mnpoy4BaHe. CenekTHpaHuTe MyOIMKAlMM Cca aHAJIU3MpPaHU ChOOPA3sHO HACOKHTE Ha
KOHTEHT aHaiu3a. HAyKTUBHUAT Mpoliec Ha KOHTEHT aHaJln3a Ha JIMTepaTrypara ce CeJIeKTUpa 1o
OCHOBHHM TEMH, CIOpE] H3CIeAoBaTelcKusl (oKyC. 3a OCBIIECTBIBAaHE Ha M3CIIEABAHETO ca

MMPUIIOKCHHU OIS MCTOJAUTEC HA aHAJIN3 U CUHTC3, MHAYKIHA U ACTYKINA, 6GH‘~IMapKI/IHF.

3a uHdopmanmoHHa 0a3a Ha HacTosIaTa CTaTHS C€ M3MOJ3Ba IyOIMYHOAOCTBITHA
uHpopmanus B opunmamau nyonukanuu Ha CBetoBHHA uKoHOMUYeckH ¢opyMm (World Economic
Forum - WEF). [locneauust nokinay ,,CBETOBEH HUHIEKC Ha IbTyBaHusATa 1 Typusma‘““ (World Travel
and Tourism Index) e 3a 2024 ronuHa, karo U3MepBaHeTO ce U3BbpIIBa B 119 cTpanu. 3a nenure Ha
aHanu3a ce mu3non3par Merpukute 3a 2019 r., 2021 r. u 2024 r. ¢ uen oueHsBaHE Ha MMOCOKaTa Ha

N3MCHCHHATA B UHAUKATOPUTC (bOpMI/IpaH_[I/I CUT'YPHOCT U 0€30IMacHOCT.
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JlucKycus 1 aHAIU3HU

B noxiana Ha CBeToBHUS MKOHOMHYECKH (hopyM — ,,IHIEKC 3a pa3BUTHE HA IHTYBAHUSATA H
typusMa®, 2024 1., oOmusAT UHIAEKC ce GopMHUpa OT MET MOAUHJEKCA, CeAeMHaIeceT cThiaba u 112
nnaukaropa (World Economic Forum, 2024). ITepBusT cyounnekc ,,baaronpustHa cpena’ BKIIOUYBA
B cebe cu cmwab ,, besonacnocm u cucyprocm “, 3aeHO C ,,buzHec cpena®, ,,3npaBe U XUTHEHA",
,JoBemku pecypcu W mazap Ha Tpyaa“, ,OTOBHOCT 3a MH(DOPMAIMOHHM U KOMYHHKAIIMOHHU

TEXHOJIOTAN" .

JlaHHUTE 3a cTpaHaTa HYU IOKAa3Bar, Ye 10 BCUYKHU CTBJIOOBE Ha cyOuMHAEKC ,,biaaronpusrHa
cpena‘“, B ToBa 4ucio ,,be3onacHocT u curypHoct* bearapus nogodpssa oneHkute cu npes 2024 r.
B cpaBHeHue ¢ 2021 . 1 2019 . He Taka cTosT Heliara o OTHOLIEHHE Ha 3aeéMaHus paHr. B pamkure
Ha CPaBHSIBAHETO B pErMOHA MEX/1y U3CIIeABAHNUTE CTpaHu, brirapus nogobpsiBa paHra cu Kato 110
no cyOuHzekc ,.bnaronpustHa cpena®“, HO MO BCHYKU CTHJIOOBE, C M3KJIIOYEHHME Ha ,,37]paBe U
xuruena’, perucrpupa mo-uucebk panr (World Economic Forum, 2024). CnenoBarenHo, Haiara ce
U3BOABT, Y€ OCTAHAJIUTE CTPAHU B PETHOHA pa3BUBAT B IO-Obp3M TEMIIOBE HU3MEPBAHUTE OT

HHAUKATOPHUTEC obacTu.

B chpmioro BpeMe cienBa a MOCOYMM, Y€ MpeodIafaBalla 4acT OT CTPAHUTE OT PErHMOH
,balIkaHu U M3rouna EBpona‘® mmaT OLEHKHU HaJ CPEJHOTO PABHUIIE CPEJ CTPAHUTE OT LETUS CBAT
no m3Mmepurens ,,Junexc 3a passutue Ha nmbTyBaHusATa U Typusma“™“. Ha ®durypa 1 e npencraBena
B3aMMOBpB3KaTa MEXAY ,,VIHAeKca Ha pa3BUTHE HA TbTYBAaHUATA U TypU3Ma““ ¥ ¢TI0 ,,bezonacHocT

u curypHoct®. (Bux ¢ur. 1)
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®@ur. 1. Bpb3ka mexay o0mus ,,Anaexkc Ha pa3BUTHE HA IBTYBAHUATA H TYpU3Ma“ M CThJIO

»De30MACHOCT U CUTYPHOCT

Jlannu 0bwo 3a uzcreosanume cmpauu Jlannu 3a noopezuon ,, barkanu u Uzmouna

Eepona “

Hsmounux: Ceemosen uxonomuuecku ¢opym, Hnoexc na nomysanusma u mypuzma, 2024

B cbabpprkanuneTo Ha cTHIO ,,be3onacHOCT u cUrypHOCT® ce BKJIIOUBA MeT uHaukaropa. [1o-
KOHKPETHO, UHJIMKATOPUTE U HAUMHUTE 3a TIXHOTO (DOPMHUpAHE, B ChABPKAHUETO HA TO3H CTHIO

ca:

e  Haoexconocm na nonuyeiickume ycayeu - U3MEpBa C€, Ype3 IMPOLIEHTa OTTOBOPHIIN
MOJIOKUTENTHO HO BbIIpoc Ha ['anbm: MMate v goBeprie B MeCTHATA MOMHUIN?;

e besonacno xodene cam npe3 Howyma - WU3MEpPBa Ce€, 4Ype3 MPOLEHTa OTTOBOPHIIU
HOJIOXKUTEIIHO HO BbIIpoc Ha ['ambn: UyBcTBaTe 1 ce B 0€30MaCHOCT J1a Ce pa3xoXKaaTe caMu Ipe3
HOIITA B Tpajia WK pailoHa, B KOWTO KHUBeeTe?;

e Hueo na youiicmea - bpout cydan Ha youiictBa Ha 100 000 mymm Hacenenue. Ciysx0ara
Ha OOH no napkotunure u npecrbiHocTTa (United Nations Office on Drugs and Crime - UNODC)
chOMpa CTATHCTUYECKU NIaHHU 3a CIy4auTe Ha YOHMIICTBAa B CBETOBEH Malad, KaTo oOeIuHsBa
uH(pOopMaIUs OT HAI[MOHATHHU HM3TOYHUIIM, KAKTO U OT JPYTHM MEXKIYHAPOAHH MHCTUTYLUU KaTo
Wntepnon, EBpocrar, Opranuzanusita Ha amMepuKaHCKUTE IbpxaBu, Jerckus ¢oun nHa OOH
(YHULIE®) u CeroBHarta 3apaHa opranuzanus (C30);

o [hobanen unoekc na mepopuzma - I'modanaust uaaexc Ha repopusbM (Global Terrorism

Index - GTI) ouensiBa Besika apprkaBa mo ckana ot 0 10 10, kpaero 0 o3HavaBa Iurica Ha Bb3/ICHCTBUE
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oT TepopusMa, a 10 mpenacraBnsiBa Ha-BUCOKOTO HM3MEPHUMO BB3/ICHCTBHE Ha TepOpU3Ma.
W3non3panute ¢akropu ca oOmuUAT Opol Ha TEPOPUCTUUHUTE HHIMACHT, OOMMAT Opoil Ha
CMBPTHUTE CITy4YaH, IPHYUHEHA OT TEPOPUCTH, OOUIMAT Opoil Ha HapaHsSBaHUATA, TPUUYMHEHU OT
TEPOPUCTH M OOUWMAT Opoil Ha 3aJOKHULIUTE HAa TEPOPUCTH IIpe3 OIpeesieHa TOAMHA

(https://www.visionofhumanity.org/maps/global-terrorism-index/#/).

o  OpeaHuzupaHo Hacunue, CMbPMHU CAy4au — U3MEpUTeNst € Opoil opraHu3upaHu
WHIUACHTHU C Hacwiue, cMbpTHU ciiydan Ha 100 000 qymm Hacenenue. Mspka € 3a CMbpTHH ClTydau
OT IbpKaBEH BbOPBKEH KOH(MIMKT, HebpKaBeH KOH(GIUKT U €JHOCTPaHHO Hacuiue. M3TouyHuK Ha
nanauTe ¢ [Iporpama 3a nmannu 3a koHQuukTH; CBeroBHara OaHka, MHAMKATopu 3a CBETOBHO
pa3BuTHE.

KoHKpeTHHTE NaHHU HAa TOCOYCHUTE WHIWKATOPH, (hopMupamy cThiId ,.be3omacHocTt u
CUTYPHOCT®, 110 CTpaHH U MO TOJUHU B peruoH ,.bankanu u M3rouna EBpomna®, ca mpencraBenu B

Tabmuna 1. (Buxk Tadm. 1)
Ta6u. 1. CurypHoct u 0e3o0nmacHocT Ha crpaHurte oT bankanurte n U3rtouna EBpona

(cxkana 1-7 nau-0oobpa)

Crtpana 2024 2021 2019
oueHnka | panr | Oumenka | Panr | Omenka | paHr

CrnoBenus 6.50 1 6.59 1 6.49 1
VYHrapus 6.26 2 5.93 6 5.93 6
Yepna ropa 6.12 3 6.08 4 5.84 7
CopOust 6.10 4 6.16 2 6.03 3
bocha n Xepuerosuna 6.00 5 5.96 5 5.78 9
[Momma 5.98 6 6.16 3 5.99 5
CesepHa MakenoHus 5.98 7 5.60 12 5.82 8
AnGanus 5.98 8 5.66 11 5.67 10
CrnoBakus 5.85 9 5.92 7 6.09 2
MonnoBa 5.80 10 5.72 8 5.02 12
bvneapusa 5.73 11 571 10 5.64 11
PymbHUS 5.70 12 5.72 9 5.99 4

H3mounuk: Ceemosen uxonomuyecku gopym. Mnoexc na pazeumuemo Ha nbmysanusama u
mypusma, 2024, cmon6 ,, Cueypnocm u 6ezonacHocm .
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3a 2024 roguHa cpeiHa CTOWHOCT Ha ¢ThIO ,,CUTypHOCT U Oe30macHOCT 3a cBeTa € 5,5, 3a
peruoH ,,bankanu u M3touna EBpona® cpennara onenka e 6.00, mpu makcumansa 7.00. Kato yact
OT peruoH ,,bankanu u M3rouna EBpomna®, bearapust moiyyaBa OlEHKH I0J] CpEIHATA 32 PETHUOHA,

HO HaJ| cpefHara 3a cBeta (Bx. Tabmuma 1).

Pa3BuTHeTo Ha aHanIM3a € B MOCOKA CpaBHEHUE Ha OLIEHKUTE M0 UHIUKATOpUTe (hopMupaiu
cThi0 ,,be30macHOCT W CUTYpHOCT® MEXIy bbiarapus m cTpaHara ¢ Haii-BUCOKa OIICHKA B
U3CIIeaBaHUAT perruoH — CI0BEHUs, OCHOBaBaiiku ce Ha OeHuMapkK aHanu3. OLEHKUTE, KOUTO JBETE
CTpaHW IMoiy4yaBaT 1o (opmupamure cToa0 ,,CUTYpHOCT W 0e30MacHOCT WHAMKATOPH ca

npencraBenu B Tabmuna 2. (Buxk Tad. 2)

Tab.. 2 CpaBHenne mexay boarapusi u CiioBeHus nmo nokasarejure (poOpMHPAIIH CThJ0

»CHUTypHOCT U Oe30macHocT

Ctpana Bouarapus CaoBenus
I'oguna | 2019 | 2021 | 2024 | 2019 | 2021 | 2024
MuaukaTop

HanexxaqHocT Ha MOMUIEUCKUTE YCIIyTH 3.70 | 423 | 3.55 | 543 | 580 |543
BesormacHo xoj1eHe caM mpe3 HoIITa 3.93 |3.70 | 4.38 | 6.10 | 6.25 | 6.18
Hugo Ha yOuiicTBa 6.78 | 6.74 | 6.74 | 6.90 | 6.90 | 6.92
I'moGanien uHaEKC HAa TepopU3Ma 6.81 | 6.90 | 7.00 | 7.00 | 7.00 | 7.00
Oprann3upaHo HaCWINE, CMBPTHU CITyYau 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00
Oo6uo 3a cmwvné ,,Cucypnocm u 6ezonacnocm* | 5.64 | 571 | 573 | 6.49 [6.59 | 6.50

Hzmounux: Ceemogen uxonomuuecku gpopym, Unoexc na nomyeanuama u mypusma, 2024

JlaHHWTE TOKa3BarT, Y€ Hali-roJIeMU pazNuyusl B OIEHKUTE Ha JIBETE CTPaHU ce HaloaaBar

10 OTHOILIEHHWE HA MHIHUKATOpUTE ,,Hale:)KTHOCT HA MOMUUEHCKUTE YCIYTU ™ U ,,be30nacHo X0/neHe
cam mipe3 HomTa“. ETo 3ammo yTBbprkaaBaneTo Ha brarapus kato curypHa u 0e301acHa JeCTHHAIUS
M3MCKBa TOAOOpEHUs B Te3u JBE HampaBieHus. UyBCTBOTO 3a 0€30MacHOCT Ha TYypUCTUTE € U
CyOeKTHBHO U C€ OCHOBABa Ha OTPEIETICHO BPeME U MSICTO, €TO 3aIll0 MOTar Jia ce€ OOMUCIST HAUUHU
3a e(EeKTUBHO YIPABJICHHE HAa THINMUTE WIM W30CTAaBEHU WU OE3ITIOJHU MECTa, 3a Ja YBEIHYH
‘-IYBCTBOTO 3a CI/IprHOCT Ha TypI/ICTI/ITe. HO-HpKOTO y.]'II/I‘—IHO OCBETJICHHUEC, I10-aKTHUBHOTO HpI/ICT)CTBI/Ie
Ha OpraHU Ha peJia MOTaT JOMBIHUTEIHO Ja 00JIeKYaT MPUTECHEHHATA Ha XopaTa Jia U3JIM3aT HaBbH
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npe3 Homra. Hamuumero Ha OOEKTMBHM MapaMeTpu Ha TMPOAYyKTa Ha jaectuHamus beiarapus,
no360156a 04 ce YNpasnAaeam 6v3npusmusama Ha TypUCTONOTOLUTE Karo Oe3ornacHa CTpaHa 3a

TYypU3BM.

Hacrosmara cutyanust € 01aronpusaTeH MOMEHT 3a akLEHTHpaHe Ha 0e30M1acHOCTTa Karo
yacT oT arpuOyTuTe Ha OpaHJa Ha JAecTUHAUMs bbarapus, npeaBu]l BKIOYBAHETO HA CTpaHaTa B
[lenrenckoro npoctpancTBO. OCHOBHA XapakTepucTuku Ha IIIeHreHCcKoTo criopa3syMeHHe OCBEH
CBOOOJIHO ABMXKCHHE U €JUHHA BH30Ba IOJUTUKA € U CbMPYOHUYECMB0 3d CU2YPHOCHI, KaTo
CTPAHUTE WICHKHU CIIOAEAT HHPOPMaLUsA U pabOTAT 3a€IHO 3a 3alllUTa HA BbHIIHUTE rpaHulu. B
TypHU3Ma TOBa pedIeKTHUpa BbPXY MOBHUILIEHO JIOBEPHE U UMUK , KOETO CJIe/Ba J1a € OAKPENEeHO €

SCHO IIOCIIaHKE 3a TOBa, ye brirapus e Ge3omacHa JeCTUHALUSA 32 TYPUCTUUYECKHU MOCEIIECHUS.
Pesyararu u 3akirouyenue

PasrmemanoTo B HaCTOSIIOTO M3CIIEABAHE HU ITO3BOJISBA A HarpaByUM CJICIHUTC I10- BaAXXHHU

00001IEHNS U 3aKIIFOUECHUA

ITvpeo. 3arpuxeHocTTa 3a 0€30MaCHOCTTA U CUTYPHOCTTA B JAECTUHALMUTE HApacTBa cpell
TYPHUCTHUTE, a CHIO U cpel] OM3Heca, akaIEMUYHUTE CPEIU M Ch3aTeIUTEe Ha MyOJINYHN MTOJTUTHKH,
AQHraXMPaHU C pa3BUTHETO Ha Typu3bM. ToBa apryMeHTHpa Ba)XKHOCTTA Ha AacIEeKTHTE Ha

0e30IMacHOCTTAa KaTo 4acT OT H3TpaxJaHC Ha 6paH,[[ Ebnrapm[.

Bmopo. B Haii-o0u1 ninaH OpaHabT Ha JECTUHAIMS MMa JIBE OCHOBHM (YHKIMH, a T€ ca
uneHTuGuKanusg U audepeHuumanys. BuinpuemMaHero Ha enHa TypuUCTHYECKaTa JECTHHALUS €
CBBKYITHOCT OT MaTepualld U HEeMaTepHUaIHU €JIEMEHTH, pallMOHAJIHU U €MOLMOHAIHU aTpUOyTH.
Enun ot 15X € 6€301macHOCTTa, KaTo UMAaHEHTHA YacT OT J€CTUHAMOHHUS NMPOAYKT. M3rpaxkaaneTo
Ha OpaHJ Ha nectuHauus beiarapus npennosara ¥ CUHXPOHM3UPAHU U (POKYCHPAHM PELICHHUS U

MEPKH 33 OCUT'YpsIBaHE Ha O€30I1aCHOCT.

Tpemo. 3a na Ob1e HA TTO-BUCOKO KOHKYPEHTHO PAaBHHUIIIEC B pAMKHUTE Ha PETHOH ,,bankanu u
N3touna EBpona“ bearapusi mpuoputeTHO ciieqBa a mogo0psBa ciiaduTe 3a Hesl WHIUKATOPH I10
OTHOIIIeHHE Ha Oe3zomacHocTTa. M3cneaBaHeTo mokasa, 4ye ToBa ca HaJCKIHOCT Ha MOJHIICHCKHUTE

yCIYTH U O€30I1aCHO XO/IEHE caM Ipe3 HOIITA.

Yemevpmo. B pamkuTe Ha ISUIIOCTHOTO MpoyuBaHe Ha CBETOBHMSI MKOHOMHYECKH (OpyM
cpen 119 crpanu B cBera, bwarapus e ¢ olleHKa HaJ cpeHara KakTo 1o ,,JIH1ekc Ha pa3BuTHE Ha
TypHu3Ma“, Taka u 1o cThib ,,bezonacHoct u curyprnoct®. Ta3u GraronpusTHa KOHCTaTalMs, KaKTO
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U MIpUChENUHABAHETO KbM LIIeHreHCKOTO MPOCTPaHCTBO, MO3BOJISABAT CTpaHaTa Aa Oble nmprueMaHa

KaTO CUT'YpHa U Oe3omacHa JC€CTUHaLHA.

anaeﬂeHuemo Ha npoyeca Ha u32pa9fcdaHe ev3npuemanemo Ha ACCTuHalusATa OT TYPUCTHUTC
KaTo Oe30macHa MOJKE Ja 6’[;,[[6 IIOAIIOMOI'HATO MOCPCACTBOM OTUYHUTAHC Ha CICIHUTE I10-BaXKHU

ChOOpaKeHUSI.

o Hpe):[n IIbTYBAHC TYPUCTUTC HU3MOJI3BAT HU3TOYHHMIM Ha I/IH(bOpMaI_[I/ISI, BKIIFOUUTECIIHO
I/IHq)OpMaL[I/ISI oT Hy6JII/I‘-IHI/ISI CCKTOpP, TPaAUIIMOHHU MCANHU, COUUAJITHUTC MCIUU U APYTI'A YIACTHHULIU,
3a ga ¢opMupar BIEUATICHHE 3a OE30MacHOCTTa M Ja HampaBsT CHOTBETHUTE NPEICHKH 32
nectTuHanusATa. M3toununure Ha uHpOpMaIus OT MyOJIMYHUTE OPTaHM MO MPABHIIO C€ CUUTAT 3a
Hall-HanexaHu. Typucture obadye ce BIMSAT U OT MEAUWHU PEHNOPTakH, MOCTOBE B COIMAIHUTE
MpPEKU M MHEHHSI OT ONMM3KHUTE UM Kpbroee. ETO 3amio € BaXHO Ja ce MpoCiieAsBaT MEIUWHUTE
CHOOIICHUST W J1a C€ WACHTHU(HIMpa OTpa3siBaHe, KOETO MOXE Ja ChAbpiKa JAe3uH(pOpMAaIlus.
TypuctuTe Bce MO-4ECTO THPCAT CHBET 4pe3 OHJIAWH MIATPOPMH 3a CHOACNSHE HAa OMUT NPHU
nbTyBaHe. [lopagu ToBa, 100po pelieHue € MapTHbOPCTBO C Te3H IarGopMu U pazpaboTBaHe Ha
KaMITaHWH, KOUTO Oa CT)Z[GI\/JICTBaT Ha TYPUCTUTEC Ja CIIOACIIAT IMOJIOKUTCIIHUTE CU MPCIKUBABAHNUS B
JNeCTUHANMKUTE. B 1MombiaHeHWe, ¢(PEKTUBHO peIieHWe OW OWIO JECTUHAIMHWTE Ja Ch3Aajar
yeOcaiiToBe, KOUTO TO3BOJNSBAT HA TYpUCTUTE Ja MperiexaaT uHdopmanus 3a 0e30MacHOCT B
peasHo BpeMe U CBbp3aHUTE ¢ Hesd Hacoku. Ta3u nmHpopmaius MOKe Ja 3aCHIId YBEpEHOCTTa Ha
MOTCHIIUATHUTE TYPUCTH (JOPH MPEIN 3aMHHABAHETO UM), 4€ B MICTOTO MMa Oe30macHa cpeja.

e Enna BB3MOXKHOCT ga ce momoOpu Oe30macHOTO TpeOuBaBaHE HA TYPHUCTHTE B
JNeCTUHAIIMHUTE € OBJaT MPEIOCTABEHH OpPOITYypH WJIM MOOWIIHU TPHIOKEHUS, KOMTO OOXBamaT
MECTHHUTEC 3aKOHU U pa3n0pe)161/1, MCIUIUHCKHA YCIIyTH, HOHHHGﬁCKH KOHTAKTH, Ba’)KHA TPAHCIIOPTHA
uH(pOpMaIUS U MECTHU KYITYpHH OCOOCHOCTH. YCEIIaHETO Ha TYPUCTHTE 3a 0e30MacHOCT Ha
JECTUHAIMATA 3aBUCH U OT B3aUMOJICHCTBHETO UM C MecTHUTE oOurHOCTU. [IoOpo pelieHue B Ta3u
HACOKa € ChTPYIHUYECTBO Ha IbpKaBHA C MECTHA BJIACT, 3a JIa C€ TapaHTUPA, Y€ 3aHHTEPECOBAHNUTE
CTPaHMU Ch3/1aBaT OJIATONPHUATHA Cpe/ia 32 TYPUCTUTE, KAKTO U CITa3BaHe HA CTAHAPTUTE 32 Ka9eCTBO
Ha TYPUCTUYECKUS MTPOAYKT.

[ ]
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The power of innovations: building a resilient tourism sector
Genka Rafailova, Ph.D.
Georgina Lukanova, Ph.D.
College of Tourism - Varna, University of Economics — Varna

Abstract: The paper aims to summarize the role of innovations in building tourism resilience
at the regional level. The topic's importance is determined by observing today's socio-economic and
environmental challenges and high-speed changes in digital technologies. The study presents a
theoretical review of the concept and different aspects of tourism resilience. It summarizes
innovations, considering their types, origins, and importance for tourism development. The paper
reveals the roles of particular kinds of innovations in the different aspects of tourism resilience. In
conclusion, the paper outlines directions for innovations that could further enhance tourism

resilience.
Keywords: tourism resilience, innovations, stressors, crises, transformation
JEL: L83, Z310

Introduction

Tourism today faces multiple challenges, such as changing tourist behavior, fast digital
transformation, and overtourism. The tourism sector is inherently vulnerable to disruptions. Shocks
and negative factors such as economic, health, and political crises, consequences of climate change,
and natural disasters threaten its development. The COVID-19 pandemic, for instance, caused an
unprecedented downturn in global travel, forcing stakeholders to rethink traditional models and
adapt to a rapidly changing landscape. There have been several cases with tourism adverse impact,
such as earthquakes in Turkey, storms and flooding in Burgas region and Valencia, fires in California
and Greece, political conflicts in Ukraine and the Middle East, heat waves during the summers in
Europe, the economic downturn in leading economics in the European Union, inflation and
increasing prices of transport fares. The challenging and hardly predictive environment drives
thinking and policy orientation to tourism resilience building on the sustainable development
pathway. Resilience allows businesses, regions, and organizations to absorb shocks or negative
stressors, adapt, and recover after crises. The concept includes creating or possessing the capacity
for protection against hazards and unfavorable impacts and approaches to proceeding after their

appearance. Innovations are the cornerstone of building and enhancing resilience, respecting Al IoT,
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data analytics, etc. However, innovative acting, remodeling, and collaboration are essential in
dealing with risks and crises. The authors consider the lack of a deeper discussion on which
innovations and how they can contribute to the established narratives of resilience as a gap in the
research on tourism resilience. The paper aims to explore the connection between tourism resilience
aspects and certain kinds of innovations. First, the study explains tourism resilience from theoretical
perspectives, which are predominant in the literature. Based on that, three aspects of tourism
resilience are outlined. Second, the paper synthesizes different innovations relevant to the concept
of resilience and its development. Third, a model is proposed to combine and interconnect the
resilience approaches and types of innovations. The model presents innovations' contribution to
increasing resistance to shocks and stressors, recovering tourism to the same level of functionality,
and/or transforming. The study highlights case studies and provides recommendations for future
development. It gives policymakers and strategy managers knowledge to choose and stimulate

specific innovations in building resilience in the tourism ecosystem at the regional level.
Methodology

This study employs a qualitative research approach using a systematic literature review (SLR) to
synthesize the role of innovation in building a resilient tourism sector. The SLR method is chosen as
it allows for a comprehensive examination of existing knowledge, identifying trends, gaps, and key
themes that shape the discourse on innovation and resilience in tourism. SLR includes research of
academic databases Scopus, Web of Science, Google Scholar, and ScienceDirect to collect the
necessary data, thus ensuring the reproducibility of previous studies. Keywords such as “tourism

99 ¢ey

resilience,” “innovation in tourism,

99 ¢ 99 ¢

sustainable tourism development,” “adaptive strategies in

tourism,” and “crisis management in tourism” are used to filter relevant literature.

The relevance and quality of the reviewed literature is ensured as the following criteria are

applied:
»  Studies published within the last 15 years (to capture recent advancements);
*  Empirical and theoretical studies discussing innovation and resilience in tourism;
»  Papers that explore technological, managerial, and policy-driven innovations in tourism;

* Research articles that provide insights into resilience-building strategies within tourism

sectors globally.
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Key findings from selected literature are synthesized to comprehensively understand how
innovation fosters tourism resilience. This research methodology ensures a systematic, in-depth, and

focused approach to understanding the role of innovation in building a resilient tourism sector.
Understanding Resilience in Tourism
Theoretical background

Historically, the resilience concept got the attention of economic and social studies in the late
1990s, but its prevalence increased after the 2008 economic and financial crisis. (Viana, 2022;
Calgaro, 2014). In the sustainable development framework, concerns for managing the
environmental and well-being risks raised the scholars’ interest in resistance and stability of socio-
ecological systems. In the notion of the ecosystem equilibrium return after disruptions (Folke, 2010),
a shared understanding of resilience is “the capacity of a system to absorb disturbance” (Walker,
2004), manage consequences, including necessary changes, and retain the same functionality. Even
with the evolution of the resilience concept from “engineering resilience” (Adger, 2000) to a broader
view of accumulating and proceeding with adverse impacts, the idea of resistance to them remains
an important issue in academic works and policy-making (Walker, 2004; Posh, 2024). On one side,
the consideration is to avoid changes. On the other hand, it is crucial to have the ability to assess
risks and prevent and protect against disasters and outbreaks. This understanding of resilience is
based on an enhanced ability to predict some disruptions and better evaluate the risk - potential for
harmful impact on values in society and nature (DKKV&Futouris, 2022). This perspective of
“Disaster Risk™ (Posh, 2024) is well-known as specialized resilience - preparation, prevention, and
coping with well-defined and specific risks. The concept is explained through the description and
classification of stressors (slow-appearing events) and shocks (unexpected, fast-appearing events),
vulnerability (degree of experience of hazards and their consequences), and exposure (scale of units
that can be affected by stresses) (Calgaro, 2014; DKKV&Futouris, 2022). In another direction of
thinking, scholars argue that in the dynamic environment with interlinked socio-nature systems, there
is a constant possibility of being impacted by unforeseen and unknown events that are less related to
specific conditions or characteristics. The general resilience concept (Posh, 2024) provides a broader
view of approaching risks, considering the unknown or complex to predict shocks and disturbances.
The perspective shifts from protecting the stable state to two directions - equilibrium resilience and
evolutionary resilience. The former is “a return to the pre-shock growth trajectory and partial
absorption of shock without significant structural changes” (Modica, 2019). The resilience concept,

which emphasizes the recovery of the pre-crisis state, presumes the adaptivity of the system (Roser,
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Kuzmina, & Koria, 2023; Walker, 2004), understood as the capacity of key actors (individuals,
businesses, institutions) to deal with undergoing changes and manage the return to the same
functionality or to continue the development (Posh, 2024; Calgaro, 2014). The equilibrium resilience
theory focuses on absorbing the disturbance and responses through enhanced capabilities of the
actors to recover. The evolutionary concept defines resilience as the capacity to continue
development but in a new trajectory regardless of disruptions. The unpredicted, known, or novel
adverse impacts are considered to be part of system evolution. Regarding this concept, resilience is
understood as the capacity for transformation (Roser, Kuzmina, & Koria, 2023; Walker, 2004) or to

create a new system, take a new growth path, and undergo structural changes.

The key direction of resilience research with tourism implications is economic resilience. It is
understood as the ability of the economy to overcome shocks and maintain continuing development
through utilizing different resources and restructuring the system (Yang, 2023). Remarkable shocks
such as the Trade Center in New York attacks in 2001 and stressors such as the economic downturns,
SARS, bird flu, and swine flu at the beginning of the 21st century (Calgaro, 2014) traced the
pathways of the development concept of tourism system resilience. The pandemic with COVID-19
accelerated the research work in the resilience and crisis management field (WTTC, 2021). The
studies outlined the drivers of resilience-building (Calgaro, 2014) (DKKV&Futouris, 2022), the
concept and framework of destination resilience (Posh, 2024), and its analysis and assessment (Yang,
2023; DKKV&Futouris, 2022), and the economic resilience of the tourism sector, society,

environment, and community resilience (Partanen, 2024) in a destination.

Both exogenous drivers (natural disasters, economic downturns, and financial crises) and
endogenous processes (governance and management practices, lack of resources and knowledge,
industry structure, and market orientation) (OECD, 2022) create risk and stretch the vulnerability of
the tourism sector. The framework of Destination Resilience integrates different perspectives of
resilience and focuses on 1) risk management and actors' capability to prepare, prevent, adapt, and
respond to adverse events; 2) the key units of destination - lives of tourists and residents,
environment, economy, infrastructure, community well-being - general and tourism specific,
attractions and image threatened by shocks and stressors; 3) approaches of addressing risks and
principles of resilience; 4) risk types of the environment. Tourism economic resilience is interpreted
as the system's capability to restore tourism supply after shocks - products, and industry while
maintaining its structure and functions, implementing innovations, and enhancing tourism demand

(Prayag, 2020). Another perspective of tourism sector resilience is ecological environment
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resilience, considering that the destination's environment is essential to creating the product and
tourist experience. In this context, increasing resilience through capacity building is needed to
respond to the consequences of climate change and ecosystem degradation (Yang, 2023;
DKKYV &Futouris, 2022). Tourism resilience is understood as a multidimensional concept concerning
social and community resilience (Partanen, 2024). It is defined as the ability of communities to
accumulate changes and benefit from them when different local interests are included in tourism

development (WTTC, Towards Destination Stewardship, 2021).
The resilience concepts in tourism

The author's view on building resilience in the tourism sector considers the three perspectives of
resilience in the framework of sustainable development of tourist destinations. First, there are
geographic, economic, and culturally determined hazards with known effects in every tourist
destination. Second, various approaches to dealing with disturbances are insisted on because
destinations as complex, dynamic systems go through different stages, as do their stakeholders.
Third, three perspectives presume the application of specific policies and measures in resilience
building. Fourth, in crisis and after disturbances, achieving short-term benefits in the recovery
process (tourist business, infrastructure, environment) should be related to orientation to long-term,
sustainable development goals. The COVID-19 pandemic revealed the necessity of changing the
tourism growth pathway from quantitative to qualitative. The disasters, such as fast-spreading fires
during the summer in Mediterranean destinations, storms, and floods, uncovered the need to build

resilience through better preparation, upgraded infrastructure, and integration policy for reaction.

1. The Disaster Risk approach in building the resilience of tourism involves policy and
measures to decrease the vulnerability and exposure of the tourism sector to specific, locally
and regionally determined risks such as natural disasters (floods, rainfall, storms, hurricanes,
wildfires, heat waves); crashes, or accidents such as energy and water supply disruption;
political unrest (riots and borders blockages). The process embraces the construction of
infrastructure, enhancing knowledge, establishing predicting and alarming systems,
developing crisis management of the business to prevent new risks, and reducing and
managing existing risks such as rescuing lives and recovering infrastructure and the
environment.

2. Equilibrium-centered resilience is the adaptation approach in tourism resilience that focuses
on returning to pre-crisis states by emphasizing stability and recovery. The orientation is to
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allocate resources, apply measures, and use the experience and knowledge to reach the levels
before the disturbance. Related actions are decreasing the costs, using funds, activating
positive PR and diversification policy, and extending the season. As a result, it is expected to
achieve the same or higher level of revenues, the numbers of tourists, average occupancy
rate, job places, and tourism share in the economy, as well as to recover the market share and
destination or tourism business image.

3. The evolutionary resilience perspective is the transformation approach in tourism resilience.
It is transforming the tourism industry and destination management, ensuring the long-term
sustainability of business, environment, and society. It encompasses shifting to a new
pathway or creating a new path of tourism destination development, enabling social and
environmental sustainability. As a result, tourism growth is turning into a qualitative and
inclusive pattern, and a new, more intelligent system is built that integrates community and

ecological environment resilience into the framework of sustainable development.

In tourism destinations located in ecologically sensitive regions and countries with low
economic development and life standards, the disaster risk approach in building tourism resilience
is more effective and appropriate. In case studies for the Dominican Republic, Shri Lanka, and
Namibia (DKKV &Futouris, 2022), the first successful step toward developing tourism resilience is
the implementation of “risk-actions” in their policies and strategies. It defines specific risks (sea
level increase, floods, and others) and their drivers (poverty in the destinations mentioned above,
their harmful impacts on tourism, and needed activities for preparation and response to disturbances.
In European countries with a fast recovery of tourism after the pandemic with COVID - 19 as Malta,
Austria, Spain, and Croatia (Mardkova, 2025), tourism resilience is based on economic resilience
(reducing seasonality, increasing the quality of products, dispersing visitors, and stimulating
consumption in domestic tourism) and social resilience (raisin the attractiveness of the sector for

work and career, enhancing the skills and knowledge).

Innovations Transforming the Tourism Sector
Innovations as drivers of resilience

Since Schumpeter (1934) has described innovations as "being at the core of competition and the
dynamic efficiency of firms and industries" (Cainelli & De Liso, 2005, p. 437), extensive and in-
depth research has been done on the topic of innovation. In the context of tourism development,
innovation has been examined from diverse perspectives, including its role in sustainability and
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resilience (Costa & Matias, 2020). Initially focusing on product, process, organizational, and
marketing innovations, the scope has expanded to encompass conceptual innovations, scientific
innovations, service innovations, educational innovations, financing innovations, ethical

innovations, and brand innovations, among others (Gabor, Oltean, & Andrei Coca, 2023).

In the present study, we focus on technological innovations, which researchers consider pivotal
to the competitiveness of tourism organizations, their adaptation to changes, and the assurance of
sustainable growth (Ivanovi¢, Milojica, & Roblek, 2016; Liu, Hou, Guo, & Yan, 2024). Innovation
enables the tourism sector to adapt to challenges by fostering flexibility, creativity, and problem-
solving. It helps businesses reimagine their operations, attract new markets, and maintain relevance

in a competitive environment.
Technological Innovation

The field of tourism is one in which novel technologies exert a considerable influence on the
production and marketing processes of tourism products. Perceived at the business level, these
technologies are regarded as catalysts for developing new products, services, and business models.
(Kazandzhieva 2021). Technology has precipitated a paradigm shift in the tourism experience at the
consumer level. Artificial intelligence (Al) has been instrumental in developing chatbots and virtual
travel assistants, which provide personalized recommendations and streamline customer service. The
advent of virtual reality (VR) and augmented reality (AR) has rendered immersive previews of
destinations a possibility, enabling travelers to "experience" a place before making a booking. Big
data analysis has enabled businesses to gain insights into consumer behavior, facilitating targeted

marketing and efficient resource allocation.

Smart tourism platforms, enabled by the Internet of Things (IoT), enhance convenience by
integrating transportation, accommodation, and local attractions into seamless digital ecosystems.
Digital tools, including contactless payments and mobile applications, have transformed how tourists
interact with businesses. Blockchain technology ensures transparency in transactions, thereby
enhancing trust between stakeholders. During the pandemic, virtual tours and online experiences
provided an alternative to physical travel, keeping businesses afloat while meeting consumer

demand.
Green innovations

Sustainability is a critical area of innovation in tourism. Tourism is one of the world's fastest-

growing industries, contributing significantly to economic development. However, its rapid
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expansion has had deleterious effects on the environment, resulting in environmental degradation,
increased carbon emissions, and depletion of natural resources. In response to these challenges,
sustainable tourism practices and green innovations have emerged as essential strategies to balance
economic growth with reducing negative environmental impacts, protecting biodiversity, and

preserving cultural heritage (Asadi et al. 2020).

The United Nations World Tourism Organization (UNWTO) has emphasized the integration of
tourism into the Sustainable Development Goals (SDGs), particularly those related to climate action,

responsible consumption, and ecosystem protection (Santos et al. 2021).

The following major green innovations in tourism can be identified from the systematic

literature review:

> Green building and energy efficiency. Eco-friendly hotels and accommodations have adopted
green technologies such as:

e Energy-efficient buildings using solar panels and smart climate control.

e Water-saving technologies like low-flow fixtures and rainwater harvesting (Gavrilovi¢ and
Maksimovi¢ 2018).

e Green certification programs such as LEED (Leadership in Energy and Environmental Design)
(U.S. Green Building Council 2025), Green Globe (Green Globe 2025), and Green Key (Foundation
for Environmental Education, 2025).

> Eco-Friendly Transportation. Innovations in transport aim to reduce the carbon footprint of

travel, including:
+ Electric and hybrid buses for urban tourism.
+ Expansion of high-speed rail networks to reduce air travel emissions.
» Carbon offset programs for airlines sustainability (Santos, et al. 2021).

> Sustainable Tourism Services and Digital Innovations. The use of ICTs in tourism includes:

* Smart tourism applications that guide visitors towards sustainable options.
* The Internet of Things (I0T) is used to monitor energy and water consumption in hotels.

* Al-driven carbon footprint calculators for tourists (Gavrilovi¢ and Maksimovi¢ 2018).
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Open innovations

Open innovation has emerged as a transformative approach in various industries, including
tourism. As a highly dynamic and competitive sector, tourism benefits significantly from integrating
external knowledge, collaboration, and technological advancements. Open innovation enables
businesses to adapt to changing consumer preferences, enhance service offerings, and promote

sustainable tourism practices.

The notion of open innovation, which was first coined in 2003, can be described as a process of
sharing knowledge with external parties and gradually opening up a company to consumers,
distributors, suppliers, universities, other public institutions, and even competitors during the
development of new products (Chesbrough 2003). Open innovation implies the creation of a network
of collaborators that includes all stakeholders. This creates an environment for the development of
new products with the participation and knowledge of all participants in the network (Ramayah, W.,
& Chyaw, 2011; Croft, 2016). Research on the topic emphasizes the fact that creating a competitive
advantage for companies through open innovation is possible only when all participants in the
network receive added value (Enkel, Gassmann, & Chesbrough, 2009; Bahemia & Squire, 2010;
Thanasopon, Papadopoulos, & Vidgen, 2016).

The tourism sector is characterized by the importance of collaboration between stakeholders,
which is facilitated by public-private partnerships, customer engagement, and cross-industry
alliances (Lukanova, 2017; Della Corte, Del Gaudio, Sepe, & Sciarelli, 2019). Co-creation, where
tourists actively participate in the design and innovation of services, is gaining popularity as a means
to develop more personalized and immersive experiences. Platforms that enable the collaborative
exchange of ideas, such as Living Labs, encourage innovation by bringing together multiple

stakeholders (Gusakov, Haque, and Jogia 2020).
The following four factors are key to increasing competitiveness:

e Cost-effectiveness: External collaboration reduces research and development costs by
leveraging shared knowledge and technological resources.

e Market adaptability: Businesses can respond more effectively to market trends and consumer
demands by integrating information from different stakeholders.

e Increased resilience: By adopting innovative business models, knowledge-sharing networks

help tourism enterprises recover from crises.
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Open innovation is a major driver of change in the travel industry, with significant implications
for the future of the sector. The concept of open innovation, which emphasizes collaboration,
integration of digital excellence, and promotion of sustainable practices, has the potential to
transform the tourism landscape. While open innovation may present particular challenges, the
attendant benefits of increased adaptability, competitiveness, and efficiency underscore the
importance of this approach for the future of the industry. By overcoming existing barriers and
leveraging technological advances, stakeholders in the tourism sector can create more sustainable

and innovative ecosystems, paving the way for a more dynamic and sustainable future.
Results

After explaining tourism resilience from theoretical perspectives and synthesizing different
innovations relevant to the concept of resilience and its development, the authors propose a
Resilience-Innovation Integration Model (RIIM), see Table 1, that interconnects resilience
approaches and types of innovations in the tourism sector. This model builds on three key resilience
approaches (Risk Resistance, Adaptive Development, and Transformative Development) and aligns
them with relevant types of innovations (Technological, Green, and Open Innovations). The model

visually and conceptually integrates these elements to enhance tourism resilience. (See tabl. 1)

Table 1. Resilience-Innovation Integration Model (RIIM)
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Risk Resistance Approach

(Preventive and Protective Measures)

Objective: Key Strategies:

Minimize exposure and vulnerability Disaster preparedness, crisis
to known and predictable risks. management, and infrastructure resilience.
Technological Al-based risk prediction, IoT-enabled monitoring, and big
Innovations data analytics for crisis forecasting.

. Eco-friendly infrastructure, water conservation technologies,
Green Innovations '
and smart energy-efficient systems.

Collaborative disaster response networks and knowledge-
Open Innovations ) o
sharing platforms for crisis preparedness.

Adaptive Development Approach

(Equilibrium-Centered Resilience)

Objective: Key Strategies:

Recover and return to pre-crisis | Rapid response mechanisms, flexible

performance levels through adaptation. | business models, and knowledge-driven

adjustments.
Technological Smart tourism platforms, Al-driven demand forecasting, digital
Innovations marketing adaptation.

. Sustainable tourism services, carbon offset programs, and
Green Innovations . ]
smart mobility solutions.

) Public-private partnerships for crisis recovery and
Open Innovations ] ) )
collaborative research on adaptive strategies.

Transformative Development Approach

(Evolutionary Resilience)
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Objective: ‘
Key Strategies:

Rethink and redesign tourism systems
Structural changes, redefined growth

for long-term resilience and ‘ ‘ ‘
o models, and policy-driven transformation.

sustainability.

Technological Digital transformation, blockchain for transparent tourism

Innovations transactions, AR/VR for virtual tourism.

. Circular economy principles in tourism, regenerative
Green Innovations ) o o ) )
tourism models, and biodiversity-integrated tourism practices.

Co-creation platforms for community-driven tourism
Open Innovations innovations and cross-industry collaboration for sustainable

tourism.

Source: author's systematization
The implementation of RIIM emphasizes several essential points:

- Need for Tourism Stakeholder Engagement: Aligning innovation strategies with resilience and

sustainability needs at the regional and business level.

- Policy and governance integration: Creating regulatory frameworks that foster innovation-

driven sustainability.

- Monitoring and evaluation: Using data-driven insights to assess the effectiveness of innovation

in enhancing resilience and sustainability.

This model offers a structured approach to integrating innovation into strategies to build

resilience, ensuring that tourism ecosystems can withstand, recover, and thrive in response to crises.
Conclusion

The connection between tourism resilience and innovations is widely understood as implicit. This
presumption opens the field to studying this link more explicitly. The paper aims to explain the role
of innovations in building tourism resilience and outline directions for their development and
implementation. The qualitative research through systematic theoretical review and analysis reveals

three perspectives of resilience in economic and social studies: Disaster Risk, equilibrium-resilience,
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and evolutionary resilience. Based on these, the authors have determined three approaches to
building tourism resilience: disaster risk, adaptation, and transformation, which are three insistencies
in the application of specific policies and measures. Disaster risk involves better preparation to
prevent risks with harmful impacts on tourism. The adaptation approach includes actions and
measures for restoring the image of the destination and the scale of tourism. The transformation
approach focuses on the achievement of resilience in a sustainable development framework.
Developing the connection between these three perspectives of building tourism destinations and
innovations is supported by a systematic literature review of innovations in tourism. The research
outlines the key groups of innovations as drivers of resilience - technological, green, and open
innovation. Based on the described outcomes, the authors created the Resilience-Innovation
Integration Model. The model presents specific innovations related to the objectives and strategies
of each approach to building tourism resilience. A compelling exploration of the constructed
connections and their future development leads to the following recommendations, mainly for

policymakers and businesses in tourism destinations:

1. Enhancing the capacity of tourism stakeholders for developing and implementing
innovations corresponding to three resilience approaches through funding with specific
orientation, shared platform creation, cross-sector cooperation, and supporting destination
networks.

2. Regulatory framework development allows the establishment of supportive funds in crises
and after disruption and imposes strict regulations on infrastructure and transportation
development, building construction, carbon emissions, and the prevention of ecosystem
degradation.

3. Strategies for tourism destination development are to be built on pillars such as the
diversification of the products, markets, and business, smart and qualitative growth,

sustainability, and well-being of the local community.
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The limitation of the study is that it does not cover the broad scope of scientific articles and research

done 1

n the field of innovations generally and in tourism.

The authors suggest future research on the connection between tourism resilience building,

innovations, and results of their implementation, as well as the stage of tourism destination

development.
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Sustainable Innovations in Bulgarian Hospitality: Meeting Environmental and

Social Challenges

Galina Ilieva, Ph.D.
Hristina Filipova,Ph.D
College of Tourism - Varna, University of Economics — Varna

Abstract: The hospitality industry plays a pivotal role in advancing sustainability and social
responsibility. As one of the worlds largest and most influential industries, it has both the
opportunity and obligation to address pressing global challenges such as climate change, resource
depletion, and social equity. By adopting innovative practices, the hospitality sector can significantly
contribute to reducing its environmental footprint while fostering positive societal impacts. Bulgaria,
with its rich cultural heritage and diverse natural landscapes, offers a unique context for exploring
sustainable solutions in hospitality. From the pristine Black Sea coast to the picturesque Balkan
Mountains, the country s tourism industry depends heavily on its environmental assets. At the same
time, Bulgaria's traditions, local craftsmanship, and community-focused values present a fertile
ground for socially responsible innovations. However, balancing the pressures of modernization,
economic growth, and ecological preservation is a delicate challenge that demands creative and

forward-thinking solutions.

Sustainable innovations are not only crucial to addressing global environmental concerns but are
also instrumental in tackling Bulgaria's local challenges. These include preserving biodiversity,
supporting rural communities, and promoting sustainable tourism practices that respect both nature
and culture. This paper explores how the Bulgarian hospitality industry can integrate sustainable
innovations to meet environmental and social challenges, fostering a model of growth that is

responsible, inclusive, and future-focused.

Key words: Bulgarian hospitality, sustainable innovation, environmental challenges, social

challenges
JEL: 732
Introduction

The hospitality industry plays a crucial role in global economic and social development, yet it

also faces mounting environmental and social challenges. In the context of Bulgaria, a country
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known for its rich cultural heritage and growing tourism sector, the need for sustainable innovation
1s more pressing than ever. With increasing concerns over environmental degradation, resource
depletion, and social inequalities, the Bulgarian hospitality industry must adapt by implementing
sustainable solutions that balance profitability with responsibility. This topic is particularly relevant
in light of global sustainability trends and the European Union’s green policies, which encourage

businesses to adopt environmentally and socially responsible practices.

Sustainability in the hospitality sector encompasses a wide range of innovations, from energy-
efficient technologies and waste reduction initiatives to fair labor practices and community
engagement. The transition toward sustainability in Bulgaria's hospitality industry has been gradual,
but there is a growing awareness among businesses and policymakers regarding the necessity of eco-
friendly and socially responsible operations. Several hotels, restaurants, and tourism services have
already begun integrating green technologies, renewable energy sources, and ethical employment
standards. However, there remain significant challenges, such as regulatory constraints, financial

barriers, and a lack of consumer awareness, which hinder widespread adoption.

The rationale behind this article lies in the urgency of addressing these challenges while
highlighting successful sustainable innovations in Bulgarian hospitality. By examining both
environmental and social dimensions, this study aims to showcase best practices and identify
opportunities for further progress. Understanding these aspects is essential not only for industry
stakeholders but also for policymakers and researchers seeking to enhance the sustainability of

tourism and hospitality in Bulgaria.

The primary objective of this article is to explore the role of sustainable innovations in addressing
environmental and social issues in Bulgaria’s hospitality sector. It seeks to answer the following
research question: How can sustainable innovations contribute to environmental protection and
social responsibility in the Bulgarian hospitality industry? To achieve this, the article is

structured as follows:

e Section 1 provides a theoretical foundation by defining sustainable innovations in hospitality
and discussing global trends shaping the industry.
e Section 2 focuses on environmental responsibility, analyzing Bulgaria’s key ecological

challenges and presenting case studies of eco-friendly initiatives in the country’s hospitality sector.
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e Section 3 explores the social aspects of sustainability, examining cultural preservation,
community engagement and skill development while discussing the role of innovation in fostering
social responsibility.

By integrating insights from global practices and local case studies, this article aims to contribute
to the ongoing discourse on sustainable tourism and provide practical recommendations for industry

professionals looking to implement sustainable innovations.
Understanding Sustainable Innovations in Hospitality
Definition and types of sustainable innovations

Sustainability is doubtlessly a top-of-the-list issue industry-wide, especially in the hospitality
sector. This industry has, in fact, created a serious threat of carbon emissions resulting from the
energy used and the subsequent waste, accounting for 5% of world emissions, as approximated by
the World Tourism Organization. (UNWTO,2008). As a result, many businesses are now actively
seeking innovative technologies to adopt more sustainable practices, from energy consumption to
waste management, and ensure their operations minimize environmental impact while delivering
exceptional guest experiences. These innovations not only respond to the growing demand for eco-
conscious tourism but also help businesses align with global sustainability goals, such as those

outlined in the United Nations’ Sustainable Development Goals (SDGs).
Key types of sustainable innovations include:

- Green Technologies in Hospitality

Green technologies are environmentally friendly innovations that aim to mitigate the negative
impact of human activities on the planet. In hospitality, they are designed to optimize resource
efficiency, reduce greenhouse gas emissions, and enhance overall sustainability without
compromising guest comfort. According to Gossling and Hall (2019), green technologies are among
the most effective ways to address the carbon footprint of hotels and resorts, which are significant
contributors to global emissions. They encompass energy-efficient systems, water conservation
mechanisms, waste management tools, and more. To make sustainability and efficiency gains, hotels
are increasingly turning to Internet of Things (IoT) devices, such as sensors and appliances that
connect wirelessly to a network. They can be monitored remotely and automated to provide granular

control over the hotel’s systems.

Smart room technologies, such as automated lighting, climate control, and occupancy sensors,

significantly reduce energy usage. Light and door sensors can ensure that hotel is only using energy
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when absolutely necessary. Not only can they detect activity, but these technologies are also designed
to use less energy overall—with LED bulbs using less energy per wattage than older models of
lighting. Advanced heating, ventilation, and air conditioning (HVAC) systems with energy recovery
ventilation and occupancy-based controls optimize energy use while maintaining guest comfort.
Marriott’s "Green Key" program highlights the role of energy-efficient HVAC systems in reducing
carbon footprints (Marriott International, 2022).

The average hotel room uses around 1,500 liters of water a day, which is up to eight times more
than the local population in water-scarce destinations. That makes water management a key
sustainability priority for hotel operators and is an area where smart technologies can help. IoT
sensors can monitor water usage in hotel rooms and detect overuse and leaks in real time. Smart
technology can also be paired with practical devices, such as low-flow shower heads, to reduce water
usage. Some hotels also have automated irrigation systems that use local weather data to determine
when to water gardens. Hilton is one example of a hotel operator that has significantly reduced its
water usage, by 43% since 2008, by implementing a smart water management system. The
hospitality industry is responsible for significant amounts of food waste, with research suggesting
the UK’s hospitality sector alone produces 920,000 tonnes of food waste annually, of which 75% is
avoidable.( Hall,2020). This is another area where smart technologies can help hotel operators make
significant sustainability gains. [oT sensors can monitor refrigerators and automatically flag when
they are not operating effectively to reduce spoilage. Sensors can monitor expiration dates and alert
kitchen staff when food needs to be used, and automated inventory systems use big data to track

usage, determine stock levels, and prevent over-ordering. (EHL insights,2024)

- Renewable Energy

Renewable energy has emerged as a transformative force in the hospitality industry, addressing
the twin imperatives of reducing environmental impact and controlling operational costs. By
leveraging renewable energy sources such as solar, wind, and geothermal power, hotels and resorts
are transitioning away from fossil fuels and embracing sustainable energy practices. According to
the International Renewable Energy Agency (IRENA, 2022), the hospitality sector's adoption of
renewable energy could reduce its carbon emissions by up to 25%, particularly as hotels account for
significant energy consumption for heating, cooling, and lighting. Solar energy is one of the most
widely implemented renewable sources in the hospitality industry. Photovoltaic (PV) panels convert
sunlight into electricity, which can be used to power lighting, appliances, and heating systems. Solar

thermal systems are also employed to heat swimming pools and provide hot water. For instance, the
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Banyan Tree Resort in Seychelles uses solar water heaters, reducing energy consumption for water
heating by over 40% (G0ssling et al., 2019). Wind turbines harness kinetic energy from wind and
convert it into electricity. While less common than solar energy, wind power is gaining traction in
specific locations with favorable wind conditions. For instance, The Hilton Fort Lauderdale Beach
Resort in Florida has installed vertical wind turbines to complement its renewable energy initiatives,
powering portions of the hotel’s electricity needs (Hilton, 2022). Also hotels near coastal areas are
increasingly exploring partnerships with offshore wind farms to source clean energy. A good
example for that is the Scandic Hotels Group in Northern Europe who collaborates with wind energy
providers to power its operations sustainably (IRENA, 2022). Another source of renewable energy
is geothermal energy. It leverages the earth’s natural underground heat for heating and cooling
applications. This renewable energy source is particularly effective for hotels in geothermal-rich

regions.

Hydropower, which generates electricity from flowing water, is another renewable energy source
adopted by hotels near rivers or waterfalls. While its application is limited due to location-specific

requirements, it has proven effective in eco-resorts.

- Eco-Friendly Services

Eco-friendly services have become a defining element of sustainable hospitality, driven by the
growing demand for environmentally responsible tourism. Hotels worldwide are implementing
Initiatives such as waste reduction programs, plastic-free solutions, and locally sourced dining
options to minimize environmental impact while meeting the expectations of eco-conscious
travelers. Many hotels encourage guests to reuse linens and towels to save water and reduce energy
use in laundry operations. According to the American Hotel & Lodging Association (AHLA, 2021),
such programs can reduce water consumption by up to 20% per guest. Some hotels offer rewards or
discounts to guests who participate in green programs. For instance, Starwood’s “Make a Green
Choice” initiative provides guests with loyalty points for opting out of daily housekeeping services
(Starwood Hotels, 2022). As Bohdanowicz et al. (Bohdanowicz, 2020) note, eco-friendly services
not only address pressing environmental challenges but also enhance the brand value of hotels,
fostering guest loyalty. Implementing the green concept helps hoteliers build a strong relationship
with their customers by providing them with unique and sustainable experiences. (Marinov, S. et al.,

2009).

e Global trends in sustainable practices within the hospitality industry
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Sustainability is a critical focus area for the global hospitality industry as businesses align with
evolving consumer expectations and environmental goals. Several key trends are shaping sustainable

practices worldwide:

- Net Zero Commitments: Hotels and resorts across the globe are committing to achieving
net-zero carbon emissions. Major hospitality groups such as Marriott International and Hilton have
set ambitious targets to reduce their carbon footprint through renewable energy adoption, improved
energy efficiency, and carbon offset programs (Gossling & Hall, 2019).

- Circular Economy Initiatives: The transition from linear to circular economies is gaining
traction in hospitality. This involves minimizing waste and reusing materials within hotel operations.
For example, luxury hotels in Europe are partnering with recycling companies to repurpose furniture,
textiles, and construction materials, ensuring a closed-loop system (Bohdanowicz et al., 2011).
Hotels are prioritizing the procurement of sustainable goods, such as biodegradable packaging,
recycled materials, and eco-friendly cleaning products. These efforts not only reduce waste but also
support the growth of sustainable supply chains (Hjalager, 2010).

- Water Stewardship Programs: As water scarcity becomes a global concern, hospitality
businesses are adopting advanced water management systems. These include greywater recycling,
rainwater harvesting, and smart irrigation technologies. Properties in arid regions, such as the Middle
East and parts of Africa, have been leaders in this domain (Gossling et al., 2011).

- Sustainable Food and Beverage Practices: Global trends emphasize sourcing local,
organic, and seasonal ingredients to minimize food miles and support local communities. Hotels are
increasingly sourcing ingredients from local and organic farms, reducing the carbon footprint
associated with long-distance transportation while supporting regional producers. For instance,
luxury eco-resorts in the Caribbean and Europe prioritize locally grown, seasonal produce in their
menus (Euromonitor Consulting, 2019). The global rise in plant-based diets has prompted hospitality
providers to expand their vegetarian and vegan menu offerings. Plant-based dishes not only cater to
changing consumer preferences but also have a lower environmental footprint compared to meat-
based meals, given their reduced water and land use (Gossling & Hall, 2019). Many hotel kitchens
are adopting zero-waste principles, using all parts of ingredients to create innovative dishes. For
example, peels, stems, and trimmings are repurposed into stocks, sauces, or garnishes, minimizing
food waste. Additionally, partnerships with food recovery programs enable surplus meals to be

donated to local communities rather than discarded (Sundin,et al., 2023).
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- Green Certifications and Standards: Eco-certifications have become essential benchmarks
for achieving sustainability in the hospitality industry. Certifications such as Green Key, LEED
(Leadership in Energy and Environmental Design), and EarthCheck encourage continuous
improvement in energy efficiency, waste management, and sustainable procurement practices. These
certifications not only enhance operational sustainability but also bolster the marketability of
hospitality businesses to eco-conscious travelers.

- Community-Centric Tourism Models: Globally, there is a growing emphasis on
community-based tourism initiatives. These models involve engaging local populations in the
tourism value chain, ensuring economic benefits for residents while promoting cultural preservation.
In biodiversity-rich regions such as Southeast Asia and Latin America, eco-lodges and resorts
collaborate with indigenous populations to create tourism offerings that reflect local traditions and
cultural heritage. For example, eco-lodges in the Peruvian Amazon partner with native tribes to
provide guided tours, culinary experiences, and educational workshops about traditional ecological
knowledge (Gossling et al., 2011). Community-centric tourism often involves revenue-sharing
agreements that ensure local populations receive direct financial benefits. In Nepal, trekking lodges
along the Annapurna Circuit allocate a percentage of profits to community development projects,
such as schools and health clinics (Skach, B., 2016). These models also include training programs
that equip local residents with skills in hospitality, guiding, and sustainable tourism management.
Such initiatives empower communities to take ownership of tourism ventures and foster long-term
economic resilience (Ramesh, S., 2022).

- Sustainable Transportation Solutions: Transportation-related emissions are a significant
contributor to the hospitality industry’s environmental footprint. Hospitality providers are addressing
this challenge by introducing sustainable transportation initiatives. Hotels and resorts are
increasingly installing EV charging stations to encourage guests to use electric vehicles. For instance,
many properties in Europe, such as Scandic Hotels, have incorporated EV charging points as part of
their sustainability programs (Virta, 2022). Urban hotels and resorts are promoting low-impact
transportation by offering bike-sharing services. This trend is particularly popular in cities with well-
developed cycling infrastructure, such as Amsterdam and Copenhagen, where guests can explore
destinations in an eco-friendly way (Gossling & Hall, 2019). Some hospitality providers have
integrated carbon offset mechanisms into their booking platforms, allowing guests to compensate
for the emissions associated with their travel. This is achieved by funding projects such as

reforestation and renewable energy development.
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- Biodiversity Conservation: Resorts and eco-lodges in biodiversity-rich areas are taking
active steps to preserve wildlife and ecosystems. Many properties are participating in reforestation
initiatives to restore degraded habitats. For example, eco-lodges in Costa Rica have planted
thousands of native trees to combat deforestation and support carbon sequestration efforts (Gossling
& Hall, 2019). Resorts in coastal regions, such as the Maldives and the Great Barrier Reef, are
engaged in coral restoration projects. These efforts involve planting coral fragments on artificial
structures to regenerate damaged reefs, providing habitats for marine life and protecting shorelines
from erosion (Bohdanowicz et al., 2011). To reduce human-wildlife conflicts, some resorts have
established wildlife corridors that allow animals to move safely between habitats. This approach has
been particularly successful in African safari lodges, where elephant corridors have been created to
facilitate migration and prevent habitat fragmentation.

Environmental Responsibility in Bulgarian Hospitality
Overview of Bulgaria's environmental challenges

Despite the richness of natural and man-made resources, Bulgaria ranks relatively low by its
Travel and Tourism Competitive Index according to World Economic Forum. Index measures the set
of factors and policies that enable the sustainable development of the travel and tourism sector, which
in turn, contributes to the development and competitiveness of a country. (Dimitrova, 2021).
Bulgaria, like many countries with a strong tourism sector, faces significant environmental
challenges related to waste management, carbon emissions, and water usage. The rapid expansion
of the hospitality industry, particularly in popular destinations such as the Black Sea coast, the
Rhodope Mountains, and Sofia, has exacerbated ecological concerns. One of Bulgaria's primary
environmental challenges is waste management. The tourism and hospitality industries generate
substantial amounts of plastic, food, and packaging waste. According to Eurostat, Bulgaria's
recycling rates, remain lower than the European Union (EU) average, with a significant portion of
waste still being disposed of in landfills. (European Environment Agency, 2022) Many hotels and
restaurants struggle to implement effective waste separation and recycling programs, leading to
increased environmental strain. Another pressing concern is carbon emissions. The hospitality
industry contributes to greenhouse gas emissions through high-energy consumption in hotels, air
travel, and transportation within tourist areas. Bulgaria relies heavily on coal-powered energy, which
exacerbates its carbon footprint. Additionally, many traditional hotels and restaurants still use

inefficient heating and cooling systems, further increasing emissions. Water scarcity is an increasing
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concern in Bulgaria, particularly in regions with high tourism activity such as the Black Sea coast
and mountain resorts. Hotels and resorts contribute to this challenge through high water consumption
for guest services, swimming pools, and landscaping. Seasonal tourism spikes place additional stress
on local water supplies, often leading to conflicts with residential needs (Gossling et al.,
2011).Biodiversity loss is another critical environmental issue in Bulgaria, significantly affecting the
hospitality and tourism industry. As a country with diverse ecosystems—ranging from the Black Sea
coastline to the Rhodope and Balkan mountains—Bulgaria's tourism sector relies heavily on its
natural landscapes and rich biodiversity. However, unsustainable tourism development,
deforestation, and pollution threaten many of the country’s natural habitats. The construction of large
hotel complexes, especially along the Black Sea coast (e.g., in Sunny Beach and Golden Sands), has
led to the destruction of sand dunes, wetlands, and coastal vegetation. Similarly, ski resorts such as
Bansko and Borovets have seen significant expansion, sometimes at the cost of deforestation and
disruption of local wildlife. Increased logging for tourism infrastructure and illegal construction
within protected areas, including parts of Pirin National Park, threaten endemic plant and animal
species. Rising temperatures and unpredictable weather patterns are affecting wetlands, mountain
ecosystems, and river habitats. For instance, the Srebarna Nature Reserve (a UNESCO-listed
biosphere) faces challenges due to fluctuating water levels, affecting bird species such as the
Dalmatian pelican. Urban hotels and those near busy tourist hubs contribute to increased air and
noise pollution. High traffic volumes, air conditioning systems, and transportation services
associated with hotel operations further degrade the quality of the environment in these areas

(Gossling et al., 2011).

Case studies/examples of eco-friendly practices in Bulgarian hotels, restaurants, and tourism

services

Despite these challenges, Bulgarian hospitality businesses have implemented innovative practices

to reduce their environmental impact. Some notable examples include:

e Albena Resort — A Pioneer in Sustainability
Albena is focused on integrating environmental sustainability into all activities, including
architecture and construction, hotel operation and supply. A number of initiatives and practices have
been introduced to reduce energy consumption, water consumption and waste, while databases and
system monitoring help tracking consumption and monitoring progress towards the set targets. The
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hotels in Albena have a total of over 3000 sq.m. solar panels for generating domestic hot water. In
addition, an installation for the production of biogas from energy crops and organic waste has been
built, which creates clean green energy and high quality fertilizers. 50% of the fresh fruits,
vegetables, juice and wine offered in the restaurants of Albena come from their own gardens.
Additionally, Albena has actively contributed to biodiversity preservation by creating protected areas
for local flora and fauna and implementing strict eco-tourism guidelines. One euro from each night
is invested in the green fund of Albena resort, which sponsors eco-projects of different nature. Albena
is the only Bulgarian resort with its own meteorological station, equipped with measuring equipment
for year-round observations of sunshine, ultraviolet radiation, temperature and humidity, sea water

temperature, air quality and more.( Lulcheva,2022)

e Green Hotels

Several hotels in Bulgaria, including the Metropolitan Hotel Sofia and InterContinental Sofia,
have adopted green practices such as using energy-efficient appliances, LED lighting, and automated
systems to regulate electricity and water usage. These hotels have also obtained Green Key
certification, a prestigious international eco-label for the tourism industry. The InterContinental
Sofia has further expanded its sustainability efforts by implementing rooftop gardens, reducing food
waste through donation programs, and supporting local biodiversity conservation initiatives. Uva
Nestum Wine & SPA hotel in Gotze Delchev is an excellent example of a sustainable hotel in
Bulgaria. This hotel utilizes solar panels to generate electricity and heat water, has a strict recycling
policy and the use of composting for organic waste and rainwater collection systems for irrigation

and water-saving bathroom appliances.

The other example are green boutique hotels in Bulgaria which offer sustainable lodging
experiences while maintaining luxury and comfort. Whether guests prefer a mountain retreat, a
historic town experience, or a stylish city stay, these eco-hotels showcase Bulgaria’s growing
commitment to green tourism. For example the secluded mountain eco-resort Samovilla in
Govedartsi , which is made from natural materials such as wood and stone, uses renewable energy
sources, including solar power and zero-waste initiatives, composting, and recycling programs is
perfect for travelers looking for a sustainable retreat in the Bulgarian wilderness. There guests can

enjoy organic farm-to-table dining and participate in eco-conscious workshops.

Sustainable Gastronomy in Bulgarian Restaurants
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Notable example for this is Dieci Boutique Restaurant, first restaurant awarded with the
prestigious GREEN KEY global award. The fact that the remodeled building is made by reuse of old
materials and adapting rather than demolishing is sustainable in itself. All the electricity and the
water in the property is produced via photovoltaic panels (22 in total) and a deep well which goes as
far as 63 meters below. All this makes Dieci, not only energy efficient, but 100% energy independent.
The Green Key programme requires serious management of energy and water consumption, and
Dieci has even built on this. The cooking takes place at specific hours of the day where the use of
special equipment is calculated by Kph in order to never enter the national grid and only use the flow
of energy once the batteries are full. Then in the dark hours of the night, the restaurant switches to
batteries. During the entire operation of preparations and dinners, every bag, every plastic, every
little material that is metal and glass are separated as they go. Any leftover food is placed into an
Electronic Food Composter that turns in 10 hours all the organic food waste into a beautiful organic
compost that looks like earth soil. Dieci Boutique Restaurant has its own seed bank with different
species and a sort of Bulgarian tomatoes that are as old as one century. In addition, Dieci has its own
fermentation rooms, aging rooms and beehives to produce their own organic honey 100% pure and
without any sugar. All these incredibly smart and environmentally friendly activities are open to all
restaurant guests, who can witness them during the short tour before dinner. This is part of the
mission of Chef Gianfranco Chiarini and Chef Anna Chiarini to inspire them and teach them what
true sustainability is. At the same time, it is an important element of the Green Key programme's
education for sustainable development. Dieci definitely stands out as an example that sustainability
can also have a beautiful, luxurious, delicious and inspiring side, which should motivate other
Bulgarian tourist sites to follow suit. Due to the fact that the impressive green practices of this special
place are not just sustainable policies and procedures, but a lifestyle and business style, a personal
philosophy and credo, Dieci is the first restaurant to be awarded the prestigious GREEN KEY global

award, not only in Bulgaria, but also in Eastern Europe. (Tan, 2024)

e Eco-Tourism and Rural Hospitality
Rural tourism in Bulgaria has embraced eco-friendly initiatives, with eco-lodges and guesthouses
implementing waste reduction strategies, solar panel installations, and organic farming. Destinations
like the Rhodope Mountains and Rila National Park feature eco-lodges that offer sustainable
accommodations and promote environmental awareness among tourists. One notable example is the

Wild Farm in the Eastern Rhodopes, which operates as an organic farm and eco-tourism site,
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providing visitors with hands-on experiences in sustainable agriculture, wildlife conservation, and
traditional Bulgarian rural life. There guests can experience wild bird watching, horseback riding,
gold mining by the ancient method, a tour of minerals, searching for wild bees, kayaking and other
activities. Their efforts have helped protect endangered species such as the European vulture and

have supported local reforestation initiatives.

The other example for eco-tourism is Green Life Resorts, a hospitality brand operating in
Bulgarian ski and seaside resorts, focuses on sustainable tourism. Their environmental policies
include sustainable architecture by using natural materials and energy-efficient designs in their
buildings, biodiversity protection by collaborating with conservation groups to protect local
ecosystems and community engagement by educating guests about sustainable tourism and
encouraging responsible behavior. By aligning their brand with sustainability, Green Life Resorts

demonstrate that eco-friendly tourism can be both profitable and responsible.

Benefits of sustainable innovation for reducing environmental impact

Sustainable innovation in the Bulgarian hospitality sector plays a vital role in mitigating
environmental impact while simultaneously providing economic and social benefits. With increasing
global concerns over climate change and resource depletion, the tourism and hospitality, industry in
Bulgaria has embraced eco-friendly initiatives such as energy-efficient infrastructure, waste
management systems, and green certifications. These innovations have led to a significant reduction
in carbon emissions, energy consumption, and water usage, while also enhancing the

competitiveness and reputation of Bulgarian hotels.

Key benefits of sustainable innovation in the Bulgarian hospitality sector include

e Energy Efficiency: Hotels implementing smart energy management systems and renewable
energy sources (solar panels, geothermal heating, etc.) have reduced their carbon footprint while
cutting operational costs. Energy-efficient technologies, such as solar panels, LED and smart HVAC
systems, significantly cut down electricity usage. Green hotels using renewable energy sources can
reduce carbon emissions by up to 40% compared to conventional hotels. Low-emission transport
solutions, such as electric vehicle (EV) charging stations and bicycle rentals, further minimize the

impact of tourism on climate change
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e Waste Reduction: Sustainable waste disposal and recycling programs have significantly
decreased landfill contributions from the hospitality industry. Composting and food waste reduction
programs significantly lower the amount of organic waste sent to landfills. The adoption of
biodegradable packaging and refillable toiletries cuts down on plastic pollution. Hotels that practice
waste sorting and recycling divert 50% or more of their waste from landfills. These practices mitigate
pollution in tourist hotspots, preserving the aesthetic and ecological value of destinations like the
Black Sea coast and mountain resorts

e Water Conservation: Implementation of water-efficient appliances, such as low-flow
showers and dual-flush toilets, can reduce water consumption by up to 30%.Resorts like Albena use
rainwater harvesting and greywater recycling systems, ensuring sustainable water management.
Reduced water wastage benefits both businesses and local communities, particularly in regions
where water scarcity is a concern.

e Preservation of Biodiversity and Natural Resources: Sustainable hotels and eco-resorts
contribute to biodiversity conservation by maintaining protected green zones and limiting
construction in ecologically sensitive areas. Sustainable innovations, such as energy-efficient
technologies, water conservation systems, and renewable energy installations, directly contribute to
the preservation of critical natural resources. For example, the adoption of solar panels and greywater
recycling in Bulgarian hotels reduces the strain on local energy and water supplies, ensuring these
resources remain available for future generations .Use of organic and locally sourced ingredients in
restaurants reduces dependency on mass agriculture, which often leads to deforestation and habitat
destruction.

e Improved Guest Experience: Eco-friendly hotels often provide a unique experience for
guests, such as organic farm-to-table dining, green spa treatments, and sustainable adventure tours.
These experiences attract tourists seeking authentic and responsible travel options. Modern travelers
prioritize sustainable experiences, and hotels that demonstrate a commitment to environmental
responsibility often enjoy higher guest satisfaction. Providing green amenities such as eco-friendly
toiletries, organic meals, and energy-efficient accommodations, enhances the overall guest
experience and fosters long-term loyalty.

e Economic Benefits: Sustainability is not just about reducing environmental impact—it also
improves business efficiency and profitability. Hotels that integrate solar energy, geothermal heating,
and energy-efficient insulation can cut electricity costs by 20-50%. Water-saving initiatives, such as
low-flow fixtures and greywater recycling, can reduce water bills by up to 40%. Waste reduction

programs, including composting and responsible food sourcing, lower waste disposal costs and
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improve operational efficiency. A growing number of travelers prioritize sustainable
accommodations, leading to higher occupancy rates and guest loyalty. Properties certified as Green
Hotels (e.g., Green Key, EU Ecolabel) attract higher-paying guests, particularly from Western

Europe, where sustainability awareness is high.

Social Responsibility in Bulgarian Hospitality

Sustainability is mostly associated with environmental practices, but it consists of three pillars —
environmental, economic and social. They are equally important for the successful development of
a viable strategy in the field of hospitality. One of the United Nations’ Sustainable Development
Goals (SDGs) states that by 2030, people have to devise and implement policies to promote

sustainable tourism that creates jobs and promotes local culture and products.

Challenges in adopting socially responsible practices in Bulgarian hospitality

Managers, face different challenges when trying to implement socially responsible practices.
Indecision often derives from perceived high investment costs, the hospitality industry unwillingness
to change, a focus on short-term financial gains over long-term sustainability benefits, and associated
risks and uncertainties (Belhaj et al., 2024). Some of the main problems that the Bulgarian

hospitality industry face are:

- High initial costs
The process of integration can take longer and more investments and funding is needed. This is

especially challenging for the small businesses that are often family owned.

- Local regulation and policies
Sometimes the government implement difficult to follow and execute regulation that halt the

development of the socially responsible practices as a whole.

- Lack of knowledge
Different stakeholders must be more educated about the benefits and positive impact that they
can have on the local communities and the tourism as a whole if they implement sustainable social

practices.
- Mistrust from customers and employees
131

Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

Manager often have to rethink, the action of using appropriate sustainability practices, as it affects
the increase in prices for the final consumer and can alter its decision. According to Boronat-Navarro
& Pérez-Aranda (2020), there is a significant difference in preference between more and less
informed consumers, between those that attribute importance to hotel certifications and social
practices and those that do not and between customers who have previous experience with

sustainable hotels and those that do not.

Employees tend to not see the direct benefits that they will have with the implementation of
sustainable social practices. Therefore, an easy to understand systematic plan should be presented to
the members of the staff. They have to feel included and empathize with the end goal. Different
courses and workshops should be organized for the employees in order to understand better how

these practices will benefit them and will help the local communities.

- Cultural and socioeconomic barriers
Members of different cultures, ethnicities, religions, age groups perceive the implemented social
practices differently. They can be opposed to them if they feel that they go against their own believes,

point of view and way of living.

Examples of social responsibility practices in Bulgarian hospitality

A recent research by Carvalho et al. (2024), conducted among specialists shows that the most
applied social practices in hospitality feature the promotion of purchasing local products, donation
of materials and food, professional qualification, and human resource practices directed towards a

better work/life balance.

e Helping and giving back to the community
The established five star Kings' Valley Medical & Spa Hotel, believes that social responsibility is
an integral part of their mission. They have started a special campaign to help newborns, children
with health issues and the elderly. With every overnight stay made directly through their site, they
will donate a portion of the proceeds to the "I Believe and Help" charity campaign.
(https://kingsvalleyhotel.bg/) The initiative was created in 2015 in the city of Varna, Bulgaria and is
Bulgaria's first and longest running campaign to collect plastic caps for recycling to help premature

babies. (https://azviarvamipomagam.bg/)
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In 2003 and 2004 St. St. Constantine and Helena Foundation, with the support of the Municipality
of Varna, organizes a "Youth Culinary Academy". The aim of the event is to help young people who
show interested in the culinary profession to acquire knowledge, skills and practical experience in a
real work environment. Participants have the opportunity to learn from established chefs and
professionals who have worked in some of the most popular restaurants and hotel chains in Europe

and Bulgaria. (St. Constantine and Helena Foundation) The event is held in hotel “Astor Garden”.

e Sharing and preserving cultural heritage
The Bulgarian Hotel and Restaurant Association (BHRA) is the first professional organization in
tourism, which has been giving awards for excellence in the field of government, hotel and restaurant
management since 1996. BHRA have nominations in 39 different categories. Many of them are

dedicated to encouraging sustainable and social practices.

SPA HOTEL OLIMP in the city of Velingrad won “Best four-star innovative ECO and SPA hotel
0f2024”. It was honored with same title back in 2021 and 2022. The hotel is known for its innovative
way of blending sustainable practices with high-quality spa services, providing its customers with a
unique experience in harmony with nature. At the same time, “OLIMP” organizes various events
dedicated to helping local communities and preserving cultural heritage. For example, the hotel
hosted the annual charity ball of the Rotary Club Velingrad. The event was dedicated to two causes:
"The Old Community Center - Again a Place for Culture" and "Every Child Dreams of a Gift at
Christmas". (Hotel Olimp)

APARTHHOTEL “STARIYAT GRAD?”, city of ZLATOGRAD received the award for “Best city
boutique aparthotel with preserved historical heritage of 2024”. The building is located in the
Ethnographic Complex in Zlatograd, right next to the Ethnographic Museum. The exterior and
interior are built in the style of traditional Middle Rhodope architecture.
(https://hotels.skat.bg/aparthotel-stariat-grad-zlatograd/). The aparthotel has kept the authentic feel

of the time period through the building and the furniture in each room.

BHRA also gives an award for most attractive cultural and historical site in order to promote
tourism in different regions and help the preservation of tangible and intangible cultural heritage.
The recipient for 2024 is the municipality of Petrich. The award is given for their dedication and
efforts to preserve and popularize the ancient city of Heraclea Sintika. The city has been among the
most attractive archaeological sites in the Balkans for the past 15 years. The excavations in Heraclea
Sintica continue and everything is preserved as it has been in the 4th century BC. The city is part
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of the movement “Discover Bulgaria — 100 National Tourist Sites”. (Petrich history museum) Petrich
municipality has also received an award for original promotion of tourist destination. It was given to
Eng. Katya Stoyanova, head of the "Restoration, conservation and socialization of Heraclea Sintika"
project. The award was presented at the International Exhibition "Cultural Tourism" 2024 in Veliko
Tarnovo, which is organized for the 19th year in a row. (BNR, 15.10.2024) Over 25,000 tourists have
visited the ancient city in less than 6 months due to the municipality efforts to promote and share the

local cultural heritage.

e Local community engagement

One of the innovative way to include communities in promoting cultural heritage is trough
organization of food festivals and events. They celebrate traditions, local food culture, and regional
cuisine and at the same time inspire culinary innovation. Tourists from around the world have to
opportunity to experience authentic dishes and learn about the everyday lives of the locals. Many
hotels and restaurants organize and participate in such events. There is a wide variety of food
festivals in Bulgaria inspired by local food, recipes and traditions. They display authentic dishes such
as Bulgarian youghurt, banitza, luthenica, petmez, cake Garash etc. An innovative food event is
going to be held in Hisarya. The culinary art of the Romans will be honored during the II Ancient
Festival "Diocletianopolis - Crossroads of Time" VIA GASTRONOMICA ROMANA from April 4
to 6, 2025. Guests will have the opportunity to savor authentic dishes prepared according to original
recipes from the Roman, Thracian and early Christian eras. To enrich their experience, the visitors
will be able to participate in a variety of educational sessions, including lectures and interactive
presentations related to the history of food and its cultural and trade routes through the centuries.
Chefs from local restaurants will take participate in the culinary part of the Festival. The event is
organized by the archeological museum Hisarya and the guild of chefs and local winemakers.

(Bulgarian festivals)

e Education and developing talent and skills
Human resources are considered one of the most important factors for the successful development
of the tourism industry. It is a key element for sustainable development and a successful way for
balancing profitability. (Kiryakova-Dineva et al., 2019) The quality of the services highly depend on
the acquired hard and soft skills of the employees, their potential for growth and learning. Many
Initiatives strive to promote motivation and provide knowledge and tools to help the employees to
achieve personal and professional growth. According to Kiryakova-Dineva et al., (2019) the specific

soft skills need for work in hospitality are : analytical thinking, safety, handling of complaints,
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customer focus, problem solving, guests safety, flexible interaction with colleagues,
intercultural dialogue, adaptability, ability for digital interaction, organization and order,
working under pressure, working with documents, self-development, social competencies,

financial orientation.

Managers in the hospitality sector organize various personalized courses and training programs
for their staff members in order to help them gain the needed expertise. International chains and local
establishments in Bulgaria provide different lectures, online trainings, case studies, team buildings,
workshops, seminars for their employees. For example, Hotel International held a full-day training
of their management team called “Training for Trainers". (Training academy) The course was
organized by “Training academy”. Many projects co-funded by the European Union also strive to
develop specific skills in different age groups. One such initiative is Cultural BEES. The project is
aimed at providing 15-18-year-old students and 18-30 year old young people, with the necessary
skills, knowledge, and tools to succeed in their careers within the Cultural and Creative Industries
(CCI) sector. The program, that Bulgaria is also a part, is designed to support the target groups in
developing their ideas, projects, and businesses and to provide them with the means and competences

to ensure that their projects are sustainable, inclusive, and innovative. (Cultural BEES)

Opportunities and benefits of social practices in Bulgarian hospitality

The social aspects of sustainability can encourage beneficial changes in the tourism industry. For
the establishments they can be related to better reputation, attraction and retention of skilled

employees, cost savings, and a positive impact on the local community.

They can also include new and more favorable labor standards, which are more employee
orientated. Innovative labor arrangements are a part of post pandemic economy in various areas

tourism included.

A better-regulated and fair involvement of the local communities is also an important element.

People from these groups can gain more economic benefits and better employment opportunities.

The integration of innovative social practices can also aid the preservation and development the

local tangible and intangible cultural heritage.

Conclusion
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The UN’s SDG are an important step towards a better future for every country and individual. It
is important that more and more businesses adopt their strategies and take a more sustainable
development approach. Hospitality is no exception to this rule. Even faced with certain
governmental, cultural or filed challenges hotel and restaurants should continue to use innovative
approaches to overcome different environmental and social issues. Green technologies, renewable
energy, eco-friendly services, local community involvement, talent and skill development are some
of the ways to deal with these problems. In recent years, the Bulgarian hospitality sector has shown
multiple examples of good and successful practices. From big international chains to small
establishments, they have all adopted a more sustainable development approach to their business.
There a many benefits from this measures for the firms as well for the local communities. The
Bulgarian hospitality sector should encourage working closely with the government and regional
authorities in order to develop and implement various policies for easier and faster ways to achieve

important sustainable goals.
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TexHOJTOrHYHH PE€ICHUA B KUSHCHUS HUKDBJ HA TYPUCTUYECCKUA IIPOAYKT
Hnun /lumumpos, Ph.D.
Hronomuuecku ynusepcumem — Bapna

Pe3zrome: Hasnuzanemo Ha mexnHonocuume 8 HCUHEHUsL YUK HA MYPUCIUYECKUsL NPOOYKM
He e HoB0 seieHue. Kaxmo eécexu edun ompacvi 6 ukomomukama, mo u 6 mypusma ce yeiu
onmuMusUpane Ha pazxooume, N0O0OPABAHe HA NPUXOOUMe, NPOCLeda8ane Ha NOMPeOUMEeNLCKOMO
nogeoenue u 001eK4asane MaKkCUMAIHO MHO20 Ha 20CMA 8 edxceOHesHume my oelicmaus. Om 200uHu
ce 800U Cnop 00 Kboe U KOIKO 0d Ob0am HeOPs8aHU MEXHOLOSUYHU PeUeHUsl 8 eOUH CEKMOp, KOUMO
NOCMABs HA NBPEO MACMO TUYHOMO OmMHOoulenuemo kom cocma. Cvc cMaHama Ha noKOLeHUsma ce
NPOMEHs U HAYUHA HA KOMYHUKAYUSL, d C He20 U HAYUHA, NO KOUMO (YHKYUOHUPA MYPUCTIUYECKUS

cexmop.

Hacmoswama cmamus uma 3a yen 0a npociedu OOKOIKO €A 6HEOPEHU OUSUMATHUME

peuteHusl 6 mypucmuuecKkunie npodykmu u 0a noco4u yacm om cvuecmeyesawume maxkued.
Knrwouoeu 0ymu MEXHOI02UYRU PEUEHUS, HCUSHER YUK, MYPUCMUYECKU npO()me

JEL: L83, Z32

Technological solutions in the life cycle of the tourist product
1lin Dimitrov, Ph.D
University of Economics — Varna

Abstract: The implementation of technologies into the life cycle of the tourism product is not
a new phenomenon. Like every sector in the economy, tourism also aims to optimize costs, improve
revenues, track consumer behavior and make the guest's daily activities as easy as possible. For
vears, there has been a debate about where and how much technological solutions should be
implemented in a sector that prioritizes personal relationships with guests. With the change of
generations, the way of communication changes, and with it the way in which the tourism sector

functions.

This report aims to track the opportunities for implementing digital solutions in tourism

products and to indicate the existing ones.
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BLBenenue

TypusMbT € enuH OT CEKTOpUTE, B KOWTO C€ pazyuTa Ha TroisiM Opod CIyXHUTEIHTE 3a
U3BBPIIBAHE HAa ONEPATUBHU JEHHOCTH U OOCITy)XBaHE Ha TOCTUTE, OCOOEHO BBB BHCOKO-
KaTerOpUHHUTE MeCTa 3a HAaCTaHsBAaHE M aTpakuuu. Ta3u 0coOEHOCT MMa IPSKO OTHOLICHHE KbM
CTOIHOCTTa Ha NPOIYKTa M ChbBCEM 3aKOHOMEPHO IMpEAIojiara yCUius B IOCOKAa BHEIpsSBaHE Ha
TEXHOJIOTMYHU pEIIeHHs C LeJd MHUHUMajlIM3upaHe Ha dYoBewKkoTo yuactue. llpe3 roaunure
JUTUTAITHUTE PONYKTH HABIHM3aXa IMOCTETIEHHO U 0siXa KOHIICHTPUPAHU OCHOBHO B MAPKETHHTA,
YIPaBJIEHUETO Ha KIMEHTH, Pe3ePBALlMOHHUTE CUCTEMH U IIPOrpaMHTE 3a OTUUTAHE U YIIPABICHUE

Ha (bHHaHCOBI/I IIOTOIIH.

C BpeMeTo u CMsIHATa Ha IMOKOJICHHSI, TO BCE MOBEUE CE ThPCAT PEIICHMS, KOUTO J1a 00IeKJyar u
ABTOMATH3UpaT JICHHOCTUTE B CeKTopa. Taka O ce MOBHINWIA HE caMO €()EeKTUBHOCTTA, HO U
KOHTpOJIA Ha WHBECTHTOPUTE W MEHUDKBPUTE BBbpPXY MNpPOIyKTa. Beue chllecTByBaT Mecra 3a
HACTaHsIBaHE, KOUTO (DYHKIIMOHUPAT TMOYTH H3I[SUIO ¢ TIOMOINTA Ha POOOTH, a ChC CHIECTBYBAIIHUS
coryep MOXKeM J1a pOyduM 1 n30epeM JeCTUHAINSA, Aa 3alla3uM TPAHCIIOPT, pe3epBUpaMe MecTa,
TJIATUM CMETKH, aHTQ)KHpaMe eKCKYp3UH, HaeMeM aBTOMOOWIIH, 3aIIaTUM 3a TTAPKHHT, pe3epBHpamMe
PECTOpaHTH, KaKTO U J1a U3BHPIIUM MHOXKECTBO CHITBTCTBAIU JeiHOCTH. Bee moBeue ce Hanarat u
JUTUTAITHUTE TJIAIIAHUS [Ipe3 COPTyepHU PELIeHUs] AUPEKTHO OT Teae(OHUTE Ha MOTpeOUTenuTe
(Kpaesa B., 2009). 3abens3Ba ce ompeneneHa ChIPOTHBA Ha PAOOTEIIMTE B CEKTOpa CIPSMO
BBHBEXKJIAHETO HA MPEKOMEPHO KOJMYECTBO JAUTHUTAIHU MPOAYKTH, HO MHBECTUTOPUTE HACTOSBAT U
peanu3upar U3rpaxAaHeTo Ha MamabHu 1wiatpopmu. [lOCTOSHHO ce BBBEXKIAT W HOBU
TCXHOJIOTUYHH PCIICHHA, 4 B OCHOBAaTa Ha HMHOBAIIMUTE Ca CHCPEAOTOYCHH KOHKYPCHIHUATA U

JKETAaHWETO 3a MOCTUTaHe Ha KaueCTBO MPHU Bh3MOXKHO Hali-HHCKa 1ieHa. (Bemmkosa, H. 2023).

e Hacrosumsar fgokiaa uMa 3a 1ed Ja aHaJM3KMpa HaBIM3aHETO Ha COPTYepHHU pEIlIeHHs B
JKU3HEHUAT UKBII HA TYPUCTUYECKHUS IPOTYKT
e OOeKTHT Ha HACTOSIIMS TOKJIAJl € TYPUCTUUECKUS TPOAYKT

L4 HpC,Z[MCT’bT Ha U3CJICABAHCTO Ca TCXHOJOTHYHUTC PCIICHUS

MeTtonukara Ha HalIETO HU3ClieABaHe ce 0a3upa Ha TEOPETHYEH U CUCTEMHO-CTPYKTYPEH aHaIu3 U

CHHTC3.
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W3non3BaHO € MHAUKATUBHO HENPEICTAaBUTEIHO aHKETHO MpoyuBaHe cpen 50 ayniu, KouTo
ca moTpedUTeny Ha TYpPUCTUYECKHU YCIyrd. Bcuuku ca HMHTEpBIOMPAHU IOCPEICTBOM OHJIAKWH
aHKeTa, KOSATO € M3MpaTeHa Mpe3 COLMATHUTE MPEXKHU JI0 MOTPEOUTENU HA TYPUCTHUECKU YCIYTU B
CHEeUaIM3UPaHu TPy U MECTA KBJETO €€ 00CHXKAAT MbTYBAHUS U Bb3MOKHOCTH 3a MOCEIaBaHE

Ha TypUCTUYECKU OOEKTH.
HN3noxkenue:
I. CbBpeMeHHUSIT TYPUCTHYECKH MPOAYKT U KM3HEHHUSAT MY IHKbJI

Typuctudyeckusar OuU3HEC € Ch3AaJE€H OT MHOXKECTBO €leMeHTU. UecTo Toil OMBa BB3IPUET U
OIpeJIeIAH KaTo JbJIra Bepura oT JEMHOCTH C OCHOBHA L€ — Ch3JaBaHe U J00aBsSHE HA CTOMHOCT.
Bce mno-arpecuBHO cTaBa Ipe/UlaraHeTO M THPCEHETO Ha YCIyr'M, a ILIEHOBUTE OHTKH ce
3abiaOouaBar. Benuko Te3um mpolecu ce 3acuiMxa 3HAYMTENIHO ClleAd Iepuoja Ha Obp30
BH3CTAHOBSIBaHE Ha ceKTopa oT mrobanHata maaemus ot 2020r. He ciny4aifHO M3ThKHATH aBTOPU
CIIOJENAT, Y€ CBBPEMEHHMAT TYypUCTHMYECKM IIa3ap € ,Jlla3ap Ha KyllyBada™, IIPEHACUTEH C
TYPUCTUYECKO Npeiiarane u ¢ MHTeH3uBHa kKoHkypeHuus. (Konpunapos b., Becenuna Aranacosa-

I'eopruesa,2016).

Nutepecen daxr e, ue ce 3abemns3Ba U 3aCHJIBaHE Ha POJISATA HA IbPiKaBaTa B TypUCTUUYECKUS
cekTop, koiito B bwirapus e Omuzo 100% wyacten. M3kitoueHue mpaBAT cOOCTBEHOCTTa Ha
nbpkaBata B K.K. CirbHUeB bpsr u mounBHHTE 0a3y Ha HIKOJIKO ABP)KaBHHU yupexaeHus. Cuen
KoBun mnannemusita Osixa mOpeAnpueTd MEpKU 3a MOJIOMaraHe Ha CEeKTopa, KOMTO ChBCEM
3aKOHOMEPHO U OYaKBaHO U3KpUBHMXa Tma3zapa. Te Osfixa KOHIEHTPUPAHU OCHOBHO BBPXY
CTUMYJHMPAHETO Ha aBUOIIPEBO3BAUUTE, 33 JbPKAHETO HA PabOTEIIUTE B TYPUCTHUECKUS CEKTOpP U
pa3IMYHU MEXaHU3MH, KOMTO J1a TIOMOTHAT 33 Bb3CTAaHOBSBAaHE HA M3XapUYE€HUTE CPEJICTBA 32 PAHHO
pe3epBrpaHe Ha MOYMBKH UM OTMEHEHUTE MbTyBaHus. [{o IeH AHeleH NpoIbiKaBaT cyOCHIunTe
Ha abpkaBu U3BbH EC, a M HE ChBCEM pernamMeHTUpaHo u oT appxkaBu B EC, 3a mognomarane u
JOoTHpaHe Ha aBuonpeBo3BauntTe. Criex NaHAEMHUATa TPAHCIOPTHHSI CEKTOp HE ycos Ja ce
BB3CTAHOBH C HYXKHaTa CKOPOCT. MHOTO CITy>KUTENIM HallyCHaxXa B ThPCEHE Ha MO-100po 3aruiaiane
WM TIO-CTIOKOWHa paborta. CamometuTe Osixa ,,IPU3EMEHH 3a IBJIBI MEPUOA OT BpEeME H TIO
€CTECTBEH BT C€ Ch3JaJ€ KaJpoBa KpU3a IMPHU PSA3KOTO BH3CTAHOBSIBAHE M yBEJIMYaBaHE Ha
JKeJaelluTe 1a IMbTYBaT CJIe]] Kpas Ha MaHAeMHUATa. 3a CepTUPHUIMPAHETO Ha €IMH MUJIOT U KaOMHEH
eKUIaX ca HY>KHU TOIMHU, MPOIETypUTe ca CKBIIM U MaJIka 4yacT OT YYaCTHUIUTE YCIIsABaT Jia ce
muruiomupar. ToBa BkapBa Ibp)KaBUTE€ B €AHA HaJIpeBapa C TypONepaTOpUTe U CHOTBETHO
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JOIIBJIHUTCIIHOTO (I)I/IHaHCI/IpaHe Ha ,,CCI[EUIKI/I“ HallpaBU HAKOU ACCTHUHALIMW T10-IIPUBJICKATCIIHU U

HKOHOMUYCCKHU U3IrOAHHU OT APYTH.

3arBapsHETO Ha CBeTa IPEeIn3BUKA U ObP30 U HEKOHTPOIMpPyeMo pa3pactBane Ha [T cexTopa,
KaTo Bce MIOBeYEe MOTPEOUTEIICKOTO MTOBEICHUE CE€ OPUEHTHPAILIE KbM H30JI3BaHETO HA MPUIIOKEHHUS,

KOETO INIPOMCHHU U JKU3HCHUA UKD HA TYPUCTUUCCKUA ITPOAYKT.

IIpe3 2013 1. JI. MUpOTUH U KOJIEKTHUB OIPENENAT, Y€ ,,JIOTMCTMUHOTO ynpaBieHHE HA
KU3HEHHUs LMKbBJI Ha IPOLYKTa, OCHOBAHO HAa HOPMU M CTaHAAPTH, BCBILHOCT IpEICTaBIIsABA
CTaHJAPTU3UPAaHU BEPUTU OT TEXHOJOTMYHM IHPOLIECH, OPTaHU3UPAHU HA HOPMATHBHA U
pecypcHa OCHOBa, KOETO TapaHTHpa IMOJIXOJALIO KAaYeCTBO BbB BCEKM €Tall OT KU3HEHUS LUKBII

Ha npoxaykra”. (CrosHos, C. 2023)

3a [eJTa Ha HAICTO U3CJICABAHC IIC pasAaCc/IMM BEpuUrara Ha AOCTaBKa ()I(I/I?»HGHI/IHT I_II/IK’LJ'I) Ha

TYPUCTHYECKUS ITPOLYKT HA IIECT €Tara:

e [peau IbTYBAHETO

® 110 BPEME Ha IIbTYBAHETO
® [IpU NPUCTUTAHE

® 110 BpEME Ha IIPECTOs

® [IpH OTI'BTYBaHE

® [I0 BpEMC Ha I/I360p Ha HOBO ITbTYBAHC

Baxno e na ce orbOenexu, 4e paszaesssHETO Ha MPOIECUTE € TPYAHO U MHOTO YEeCTO €IHU
TEXHOJIOTUYHU PEIICHUS W TPWIOKEHWs MoraT aa ObJaT M3MOJI3BAaHU B HSAKOJKO €Tara Ha
TypUCTUUYECKUS NPOAYKT. Penniia A€iTHOCTH U IEMCTBUS CE CIIyYBaT €JHOBPEMEHHO BbB BEpHUraTa Ha
JIOCTaBKa Ha MPOIYKTa U BCE MO-TOJIIMO CTaBa ThPCEHETO HA €AMHHU TYPUCTUUYECKH CUCTEMH, KOUTO
Ja OOCAMHST TOJIEMUTE HWTPaud, KOUTO MPEJOCTABSAT TEXHOJIOTMYHM pelieHus. B MkoHOMMKaTa

MHOBalMUTE TPsIOBa Jja yBenuuaT rnosiesHara ctoiHoct (Xpucrona, C 2018). (Bux ¢ur. 1)
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®ur.1 ETanu Ha )KU3HEeHUS] IMKBJ HA TYPUCTHYECKHUS NPOAYKT

XUN3HEH UNKB/T HATYPUCTUYECKUA NPOAYKT

NEPNOA HA
MN360P HAHOB

nPEAN NO BPEME HA neu no BPEME neu TYPUCTUYECKN
MbTYBAHETO MbTYBAHETO MPUCTUTAHE HAMPECTOSA OTNBTYBAHE NPOAYKT
[WOTEL
tl B e\ R o«
'Lf,,,‘_‘ HEE : . i
iy § BE ] * ©»

Hzmounuk: Aemoposa cucmemamuzayus
II. BbBe:kIaHETO HA TEXHOJIOTUYHHU PelIeHUs

3a menTa Ha U3CIEIBAaHETO HU Oellle MPOBEIEHO aHKETHO IpoyuBaHe cpexd S0 aymu, karto Osxa

3a1aICHNU YCTHUPU BBIIPpOCA.

1. 3non3Bate v TUTMTAIHU PELIEHUs IPU MbTyBaHe U NOTpeOsBaHEe HA TYPUCTHUECKU MPOAYKTU

u ycayru?

2. Axo Aa, TO MOJIA Aa ' IOCOYUTE BbB BCCKU C/IMH €Tall HAa )XU3HCHUA HUKDBJI HA TYPUCTUUYCCKUA

POAYKT?

3. Kou ca kmrouoBuTe AUTUTAJIHAU PCHICHHUA, KOUTO Ca CC€ HAJIOKUIMU B JKU3HCHHUA LUKDBJI Ha

TyPUCTHYECKUS MTPOAYKT? MoJIst 1a T IOCOYMTE.

4. KakBu JAUTUTAJIHU PCUICHUA OuXTe HCKaIu Aa BUAUTC B TYPUCTUUCCKUTC MNPOAYKTHU, KOHUTO

no3pare. Mol Ja rv II0COYUTe OT I/136pOCHI/ITC

Pe3y.HTaTI/ITe Cca CUCTEMATU3HUPAHU U OITMCAHH, KaTO OTTOBOPUTE Ca HAHCCCHU BbB BCAKA €ITHA

T'pyna Taka, KakKTO €a JaACHU OT PECCIIOHACHTHUTC.
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Ha mbpBusi BBIOpoOc 96% OT aHKETUPAHUTE Ca OTTOBOPHIIM, Y€ M3IOJI3BAT JUTHMTAIHU
pewenus. Ocrananute 4% ca 1anyu HeraTUBeH OTroBop. MIHTepeceH GaxT e, ye BCHUKU aHKeTH Osixa
pasnpareHyd B JAWTHUTANEH (opMaT ¥ MHEHHETO HU €, Y€ HEraTHBHUTE OTTOBOPH ca (hallInBO
HETaTUBHHU, ThI KaTo € OUYEBUIHO, Y€ Ca U3IMOJ3BAIM COPTyep U ca pa3miexaain GopyMH U TPyIu

3a mpTyBanus. (Bmwx ¢ur. 2)

®ur. 2 U3noa3BaHe HA AUTATAJTHU PCIHICHUSA IIPU IbTYBAHE U HOTpeﬁﬂBaHe Ha TYPUCTHIECCKU

YCJIYTH M IPOAYKTH

W3NON3BATE N ANTUTANHW PELLEHWA NP NbTYBAHE
NOTPEBABAHE HA TYPUCTUYECK YCIYTU N NPOAYKTU

He u3Noa38am
4%

u3noA3Bam

96%

Hsmounuk: Aemopoea cucmemamuzayust

Ha BTOpPHS BBIIPOC Ca OTTOBOPUJIM IMOYTHU BCUYKU PECITOHACHTH, KATO ITIOCOYCHUTE OTTOBOPH

Ca CUCTEMATU3UPAHU U OIMMUCAHU.

JlocTaBkara Ha TypUCTHUYECKH MPOTYKTH 3aroyBa OIle NMpeau oTnbTyBaHeTo. B Tasu (dasa ce
Hajarar BCe MoBe4Ye KOMIUIEKCHUTE TPUJIOKEHHUS, KOUTO Jla 00CUHSABAT HIKOJIKO YCIyTH TI0 BpeMe

Ha MPEeCTOs.

® JIOTHMCTHKA

® aHra)xupaHe Ha IPeCcToM 3a Oarax
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e Cle/icHE Ha TPAHCIIOPTHH CPEACTBA U MOKYIKaTa Ha OMIIeTH
® [IpOBEpKA Ha BpEME
e KOHUTO IIOMarar 3a OpraHu3MpaHe Ha MPeCcTos

® JlaBalllu I/IH(bOpMaI_[I/IH 3a HAJIMYHHUTE 3a0€JIeKUTETHOCTH K BB3MOKHOCTTA 3a 3aKyIlyBaHC Ha

OwuseTy OHJIANH

e Uudopmanus ot popymu 3a OpraHu3MpaHe Ha MPECTOos U MOJTyuyaBaHe Ha ChBETH

ITo BpEME Ha ITbTYBAHETO Ca ITIOCOYCHU ITPUIIOKCHHA 3a:

® JIOTUCTUYHH M TPAHCIIOPTHHU CXEMH

e HaBWramusTa U MpoBepkKa Ha Tpaduk

e MapKupaHe Ha JEeTHILA, TapU U MECTa 32 MEXKIMHHU TTOYUBKU
e 3aKyMyBaHE Ha BUHETKH U IUIAlllaHEe HAa MbTHU TaKCU

e MECTa 3a 3apeX/iaHe C TOPUBO WU €JIEKTPUUECTBO

® MY3UKAJIHU U Pa3BIIEKATEITHU MPUIIOKEHUS

® BB3MOKHOCTH 32 O€3KaCOBO €IEKTPOHHO IUIANAHE Ha YCIYyTH

® TMIPHUIIOKCHUS 34 MECTa 3a ITOYMBKaA U IOKYIIKHU I10 JICTUIIATa

HpI/I NMPUCTUTIAaHE Ca IMTOCOYCHU ITPUIIOKCHUSA 3a:

® BHJA TPAHCIOPT, Jajlk C€ MPUCTHTa 10 KpaifHaTa TOYHA, Hajara JIM Ce aHTaXHPaHETO Ha
TpaHchep

® pe3epBalMOHHU TPUIIOKEHUS

e OHJIAH IUIAIIAHUS

® TIPWIOKEHUS 33 0araxk U eBeHTYalTHO OIUIAKBAHMS TIPH 3aryOBaHETO My

® MPUIOKEHHUS 32 €JIEKTPOHHA UJIEHTUUKAIUS

e IIPIJIOXKEHHUS 32 3aIUTallaHe Ha apKUpaHe

® MIPHUIIOXKCHUA 3a YIIPABJICHUEC HA XOTCJICKO HACTAaHABAHC

ITo Bpeme Ha npecToii OTTOBOPUIIUTE Ca MOJI3BAIIN NIPUIIOKEHHUS 3a:

e (uHAHCOBHU yCIyru

e pe3epBUpaHE Ha 3aBEJICHUS U aTPaKLUu
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® OHJIAIH MOKYIIKA Ha OWJIETH

® JIUTUTAIIHU €KCKYP30BOIU

e HaBWranus

e cucremu 3a uHpopMmarms 3a GopyMu U ChbOUTHSI, YSKHPAHE U JIP.
® TCIIEKOMYHUKAITMOHHU U UHTEPHET yCIYTH

®  ayJKo M BHJEO THIOBE

® MPWIOKEHUS 33 TAaPKUPAHE

® aHTaXWpaHE HA TPAHCIIOPT

®  MEIUIIMHCKHU YCITyTH

¢ [IPUIIOKCHUS 34 YIIPABJIABAHC HA IIPECTOA B MECTATA 34 HACTAHABAHC

IIpu oTobTyBaHe ca IOCOYEHU:

® TPAHCIIOPTHUTE YCIIYTH,
® DPCHICHHATA CBbP3aHU C 6ara>1<a, YCKHUPAHC
® TOKYIIKHU IIPpH MPECTOSA 110 JICTUILA UJIU 110 BpEME Ha ITbTYBAHCTO

¢ MPHUIIOXKCHUA 3a OLUCHABAHC HA 3aJOBOJICTBOTO OT NPOAYKTaA

[Tpy n1anupaHe Ha cJIeABAINO MBTYBAHE CA IOCOYCHHU:

e pe3epBallMOHHU MPUIIOKEHUS

® MPUIOKEHHUS 32 aTPaKIUU, XPaHEHE U HaCTaHsBaHE
e uH(OpMaLKA 3a TPAHCTIOPT

® JIUTUTAJIHU MJIAIAHUS

® [PUIOKEHUs C BUPTyajlHa PEaIHOCT U JIp.

L4 (I)OpYMI/I n CIIOACJICHA I/IH(I)OpMaI_[I/I}I B OHJIaliH MMPOCTPaHCTBOTO

Bb3MokHOCTHTE 32 ONTHMH3MpaHE HAa MOTPEOMTEICKUTE YCIYyTH IMOCPEACTBOM BHEIpsSIBAHE Ha
JTUTUTAITHU pelleHus ca MHoro. Kakro orOensizaxme M B NMpEAUIIHU TEKCTOBE - BCE IMOBEUYE CE
MPOMEHS U MOTpeOuTeNcKoTo noBeneHue. Knacuueckure oduaiiH npogaxxOu craBaT ¢ Bce IIO-

MaTbK 00eM U TOBa ce BMXKJIa OT peauiia u3cinensanus. ( 3aHkos, K, 2013).
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III. K1ro4oBu JTUTHTAJIHYA PellleHUs 32 TYPUCTHYECKHUS MPOAYKT

B aHkerHoTo HHU MMpOy4YBaHC IMOIMUTAXMC TPCTU BBIIPOC : ,,KOI/I Ca KJIIOYOBUTC JUTUTAJIHU
pPE€UICHHUA, KOUTO €a CE€ HAJIOXHIN B XU3HCHHA HHUKBJI HAa TYPUCTUUCCKUA HpOIIYKT? Mois Ja Ir'm

IOCOYNTE .

CHuchbKbT € M3rOTBEH Ha 0a3a OTTOBOPUTE HA aHKETUPAHUTE MOTPEOUTENN HA TYPUCTHIECKH

YCITyTH.

1. OnnaiiH cucTemMu 3a pe3epBaluu
2. MoOuIHM NPUIIOKEHUS 3a ayJJM0 THI0BE
3. ConnanHu MpEeKU U CIIO/IETICHH TbTYBAHUS
4. IncTpyMeHTH 3a BUpTyajHa U 100aBeHa peaJHOCT
5. Yar OoToBe,
6. Ilpunoxxenus 3a aHaJIu3 Ha rojeMu 0asza JaHHU
7. IlpunoxxeHus 3a GMOMETPUYHH JJaHHU U JIMIIEBO pa3llo3HaBaHe
8. ABTOHOMHHU po6OTH
9. I'macoBo ynpaBieHue
10. Pa3znuunu cucremu 3a 6€3KacoBO IJIAIIaHe
11. KubepcurypHoct
12. Jlurutaina cCaMOJIUYHOCT U UJIEHTUPUIIUPAHE
13. Bb3MOXKHOCT 3a ChCTaBsIHE HA IUTUTAIHU IpadUlM U IIIAHUPaHe HA ChOUTHS
14. uTepHeT Ha Hellara
15. Meta BceneHa Wiy IATUTAJIEH CBAT 3a IbTYBaHUS U IPEKUBSIBAHUS
16. IIpunoxenus 3a HaBUralys 1 MIbTyBaHe
17. TlpunoxxeHus 3a onpeesiHE Ha MECTa 32 3apekIaHe Ha eIEKTPOMOOHIIH
148
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18. JlururajieH aCUCTEHT 3a CIICIIHU CIy4Yau

HOCJ’IG[[HI/ISIT, YCTBBPTHU BBIIPOC € ,, Kakxsu JAUTUTAJIHU PCHICHUA OMXTe HUCKaIU Ja BUIUTC B

TYPUCTUYECKHUTE MPOLYKTU . PecrioHieHTHTEe H1 Ca OTTOBOPUIIM 1O cieqHus HauuH: (Bux ¢ur. 3)

@ur.3 {uruTajTHu pelieHus B TYPUCTHYECKHUTE NPOXYKTH

KAKBW AWTMTANHW PELUEHWA BMXTE NCKANN A BWAWTE B
TYPUCTUYHECKWUTE NPOAYKTA

HPE‘P{U.I{‘HU MHO20 Ca, ee4e Ce UT;hIJh“U.H
16% )
pobomu
22%

He Mo2a 0a Kaxca

24% noseve dobasena pearHocm

14%

xon02pau

nijeao panoamaeaie 8%

16%
Hsmounux: Aemoposa cucmemamusayus

24% OoT aHKEeTUpaHUTE HAMAT MHEHHUE 10 BhIIpOCa
22% Ouxa uckamu moBeve poOOTH
16% cwmsiTat, ye UMa TBBPJE MHOTO MPUJIOKEHUS BeUe U c€ OObPKBAT
16% cwmsiTar, ye 6uxa UCKaJI J]a UMa JIMIIEBO pa3lo3HaBaHe
14% xenasT NpUIOKEHUS 3a TTOBeUe JoOaBeHa PEATHOCT

8% xenasiT XoJIorpamMmu

IV.  H3Boau u npenopbku

KOHerTHI/ITe HU3BOJH, KOUTO MOXKEM Jia HAITPABHUM OT IOJIYUCHHUTC PE3YJITAaTHU Ca, Y€ Mas3apswT Ha
TYPUCTUYICCKHU YCIIYT'U € MTPCHACUTCH OT NPUJIOKCHU A, KOUTO Ca B IIOMOIL HAa TYPUCTA. IlouTtu Bcuuku

OTTOBOPUJIM HA aHKETATa CC ONPCACIIAT KATO HOTpe6I/ITCJ'II/I Ha JUTUTAJIHU ITPOAYKTH.
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Jlo neH IHeleH He € Ch3aieH NMPOAYKT, KOMTO Jja BKIOUYBAa BCUUKHU MIPOLIECH OT II'bPBHUS J10
nocnenHus eran. Ilpeamnonarame, ye ¢ Bce MO-aKTUBHOTO Y4YacTHE HA M3KYCTBEH MHTENEKT, 4aT
HNPUIIOKEHUS U ,,yMHH " pellieHHs 11ie HaOnroqaBaMe U3JIM3aHe Ha [1a3apa U Ha LSI0CTeH MPOAYKT C
BB3MO)KHOCT 32 IEPCOHATHU HACTPOHKH. [IpoOreMbT MpH MHOKECTBOTO MPUIIOKEHHS € , Y€ BCSIKO
€/IHO M3UCKBA JOMBIHUTEIHA HACTPOUKH, a0OHAMEHT, (PMHAHCOBU aHTAXHMEHTH, MAPOIH U UMa

omnpezeneH uHTepdeic, KONTO He BUHATU CE XapecBa OT MOTPEeOUTENUTE.

[Ipenn3BUKATENCTBOTO MPHU Ch3/IaBaHE HAa €IUHHO MPHIOKEHUE Ouxa OWIM MHOTO, HO H
MOJI3UTE OT MPOAYKT all-in-one Ouxa OUIM OrpOMHH, KaKTO 3a MOTPEOUTENINTE, TaKa U 32 ThPTOBIIMTE

Ha YCIIyTH U MIPOIYKTH.
Pe3ynTarn u 3aKi0ueHue

HI/IFI/ITaHI/ISaHI/IHTa B Typu3Ma ¢ HeU30exeH Ipoucec, KOMTO BbpPBU IIPE3 CBOUTC JIOTUYHU
CTaaAu Ha pa3BUTHUC. Ot mocouyeHuTe peumicHusd B AOKJaga CTaBa sCHO, 4Yc 6pO$IT Ha ONPOAYKTHUTC
HapacCcTBa, OTKPUBAT CC€ U Cb3JaBAT MHOKCCTBO CBHI'BTCTBAIIM BB3MOKHOCTHU, HO U CC Cb3JaBa

MMPEATIOCTAaBKH 3a pa3pylIaBaHCTO Ha YTBbPACHHU BbB BPCMETO HUIIIN.

B enun nepdexreH CBAT TUTUTATHATE MPOAYKTH M JIMYHOTO YOBEIIKO 00CITyKBaHEe Onxa padoTuim
B CHHXPOH M OWXa JTaJIi Bb3MOXXHOCT 32 €THa MAKCHMAJTHO ONITUMH3UpaHa U MHPOPMHUPaAHE ITOYNBKA
B YCJIOBUSTAa Ha CUTYpEeH M KauecTBeH Nponaykr. llpm nucbanmaHc Moxe 1a ouakBame €IHO
CTaHJAPTU3UPAHO U HEKAUECTBEHO MIPEXKUBIBAHE , KOETO € PAMKHPAHO U OeJs3aHO OT Bb3MOKHOCTTA

IPOAYKTHT J1a ObJi€ TOJKOBA KaU€CTBEH, KOJIKOTO € HarpeaHa codryep.
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FOJ'I(I) TYPUSMBT — aPUCTOKPATHYCH CIIOPT 34 PA3BJCUYCHUC

npog. o.u. Tanua Ilapywesa
ooxmopanm He3zuge bozosa

Yuueepcumem 34 HAUUOHAJIHO U C6EMOBHO CMONAHCME0 — C0¢u}l

Peztome: Hayunusam 0oxknad uma 3a yen 0a aHAIU3UPA 20A¢ Mypusmda Kamo 4acm om
pazenekamennama unoycmpus. Ilpedcmaseno e snaueHuemo Ha 20agha 3a buzHec opeanusayuume.
Hayunusam unmepec e nacouen KoM 201¢) mypusma Kamo apucmokpamuyer CHopm 3a paseiedeHue.
Humepecvm Ha noopacmeauomo noxonenue KoM mo3u Cnopm u ud mypusvm onpeoeis Obp30mo
My passumue. Aemopume 3awumaeam mezamad, He 204Q MYypusMvbm HECbMHEHO e CHOPMHA

oeliHocm 3a paseiiederHue, KAaKmo U MOWeH URCmMpymenn 3a ousnec quycmpuﬂma u npusjiekamenrna

AKMUBHOCNT 34 Cb6PEMEHHUA MYPUCHI.

Knrouoeu oymu: 2ongh, pasenexamenern mypuzvm, cnopm, busnec.

JEL: L83

Golf tourism — aristocratic recreational sport

Prof. Tanya Parusheva, D.Sc.
Nezife Bozova, PhD Student
University of National and World Economy

Abstract: The scientific report aims to analyze the golf tourism as part of the recreational
industry. The importance of using golf for business purposes has been exposed. The research
interest is focused on golf tourism as aristocratic sport for recreation. The younger generation’s
interest in this sport and type of tourism is highlighted as a reason for its rapid development. The
authors defend the thesis that golf tourism is undoubtedly a sport activity for recretion, as well

as a powerful tool for business networking and an appealing venture for modern-day tourists.
Keywords: golf, recreational tourism, sport, business

JEL: L83
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BnBenenue

[[IupokoTo pasnpocTpaHeHHEe Ha CBOOOJHO IbTYBaHE, M3BECTHO KaTO TYypU3bM, MOpakiaa y
ChbBPEMEHHOTO TOKOJIEHUE JKeJIaHHEe 3a pa3HOOOpa3ue U OTKPUBAHE HA HOBH MecTa. TypuU3MBbT ce
pa3BuBa ObpP30 U Ce MPEBpbHIA B MOJCPEH CBETOBEH MKOHOMHYECKH CEKTOp. Toil cTaBa OCHOBEH
MHCTPYMEHT 3a cBeToBHO passurtue (Ilapymesa, 2020). HaroBapeHoTo exeqHEBUE HA XOpaTa JHEC
MOJATHKBA TYPUCTUTE Jla THPCIAT pa3BieyeHHe B CBOOOIHOTO cHU Bpeme. BHuMaHHETO, KOETO
MOJIEPHHUAT YOBEK OT/IENs Ha 3paBeTo U (pUTHECA, BOAM /10 KIIACUPAHETO Ha CIOPTHHSI TYPU3IbM KaTo
€/IMH OT Hal-ThPCEHUTE H MPEANOYUTAHU JCUHOCTH OT TypucTuTe. 0N Typu3MbT cam 1o cede cu
IpeJcTaBIIsiBa cOOp OT CHOPT U pa3BieyeHue. ToBa ro npeBpbilia BbB BCE MO-IPAKTUKYyBaHa JEHHOCT

OT MHO>KECTBO TYPUCTH I10 LI CBAT, KOETO OIPEACIIA U AKTYAJIHOCTTA Ha HACTOAIIAaTa TEMaA.

OGeKT Ha n3cieaBane e royi) Typu3MbT KaTo apUCTOKPATHYHA JACHHOCT 32 CIIOPT U pa3BIICUCHHUE.
IIpenmer Ha HacTosIIaTa pa3pabOTKa € MPUIMKESHUETO Ha royida B pa3BieKaTeIHaTa TYPUCTHYCCKA
uHayctpusi. OCHOBHa el HAa MPOYYBAHETO € MPEJCTaBIHETO HAa apryMeHTH B TI0J3a Ha
TBBPACHUETO, Y€ TOJAPBT € ICHHOCT, KOSATO € YacCT OT Pa3BJICKATESIHUS TyPU3bM. 32 OCHIIECTBIBAHE

Ha moCTaBCHara e, CJCABa aa €€ paspeuar CICIHUTE U3CICA0BATCIICKN 3ala4Yn:

® OIpCACIISIHC 3HAUCHUCTO Ha FOJ'I(I) Typu3mMa KaTto JIEHOCT 3a CIIOPT U pa3BJICYCHUC,
® MPCACTAaBsIHC HAYMHA HA NPUJIOKCHUC Ha FOJ'I(b Typu3mMa B pa3BJICKATCIIHATA HUHAYCTPUS;

® OICHsABAHC MPEAMMCTBATA HA FOJ'I(l) Typu3ma 3a CbBPEMEHHOTO ITOKOJICHHUEC.

JInteparypen 00630p
B Hacrosiara HayyHa ctaTus € npeacTaBeHa nHpopMalus, noadpaHa oT pa3InyHu
JUTEPAaTypHU U UHTEPHET U3TOYHHULHU. Te ca OTHeCeHH KbM AeUHUpaHEeTO Ha o} TypuszMa

KaTO CPCACTBO 3a CIIOPT, PA3BJICYHCHUC U Ou3Hec.

Memoouxa

3a Aa €€ MOCTUTHAT HCJIUTC Ha U3CIICABAHCTO U J1a CC paspellaT MOCTABCHUTEC 3a/1avuu, Ca
H3M0JI3BAHU MCTOJUTEC HA aHAJIN3 HA HAYYHU KOHICIIIHWHU 10 U3CJICIBAHATA HpO6HCMaTI/IKa B
CricquaJIin3vupaHaTra TYpUCTUYCCKA JIMTEPATypa, KAKTO U CUHTE3 HAa aBTOPOBU UICHU U

Pa3CHKICHUS.
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N3noxenune

1. Tou¢ Typu3MBT KATO CPEACTBO 32 CIIOPT M pa3BjiedyeHue

TypusmbT ce pasmiexia Karto pas3BlleKaTeaHa JEHHOCT, U3BbH €XKEIHEBHETO M KyJTypara Ha
MECTHOTO HaceineHue. KbM Kpas Ha MHUHaIUs BEK TOBA IOCTENIEHHO CE MPOMEHsI M poisiTa Ha
KYJITypHUTE LIEHHOCTH 3a IPUBJIMYAHE HA TYPUCTU U PA3TPaHUYaBAHETO HA AECTUHAIMUTE €HA OT

Jpyra craBa Bce no-oueBuHo (I[Tapymesa, 2020).

Pa3piexkaTreTHUAT TYPH3bM IPEICTAaBIABA IIMPOKO TIOHSATHE, KOETO B IOBEYETO CIy4yau
BKJIIOYBA B ce0e CH U JAPYTH BUIO0BE Typu3bM. Kato HeroBu popmMu MOKEeM J1a TOCOUUM: CHOPMHO-
pasenexamentus, NPUKIIOYEHCKUs U Xa3apmuus mypu3vM, KaKTO U MHOro Apyru. Buposere
TYypu3bM, KOUTO OMBAT pasmIeKIaHU B HACTOsIIaTa HayyHa pa3paboTKa IMpeICTaBiIsBaT HETOBU
cnenuanuzupanu opmu. o Typu3MBbT € 4acT OT rojemMusi KIBCTbP Ha CIOPTHUSI TYPU3BM.
[TonoOHO Ha OcTaHANHWTE BUIIOBE CHELMATU3UPAH TypU3bM, CHOPTHHAT PAIKO OMBa MpPaKTUKYyBaH
CaMOCTOSITENIHO, M I0-4€CTO B KOMOMHAIUS C JPYr BHUJ Typu3bM — KYITYpEH, pa3BieKareseH,

3npaBeH u ap. (AnexcueBa u Cramos, 2003).

[ond TypusMbT € eAuH OT eJIeMEHTUTE Ha CIOPTHO-pasBiekaTenHus Typu3bMm (MBaHoBa u
koniektuB, 2012). IlpuBnekarenHocTra Ha Tojida KaTo CHOPT 3a pPa3BIEUYCHHE IOCTOSIHHO Ce
yBeJIMYaBa W TOBA BOJM JI0 pacTeX Ha urpaunte u typucturte (Sirivadhanawaravacharap, 2024).
CrIiecTBYBa MPOTHBOPEYHE 3a TOBA AT TOJ(QBT € CHOPT WK pa3BiedeHue. B cBeToBeH 1aH, Tol
OMBa MPU3HAT KaTO CIIOPT C BKIIIOUYBAHETO cU B Onumnutickume uzpu. [ ondpT BKIItOUYBa U pU3UYECKa
AKTUBHOCT, KOSITO OJIMLIETBOPSIBA CIIOPTHATa My cTpaHa. CTaHAapTHOTO UTPHUILE 3a roi( ce ChbCTOU
oT 18 mynku. AKO UTpaduTe C€ CTPEMAT KbM (pU3NUEcKa aKTUBHOCT, T€ MOTaT Jla C€ MPUJIBIKBAT
MEXIy AYyNKUTE Mella, BMECTO J1a M3MO0d3Bar rojd Koaudku. B To3u ciyuail, enHa urpa Moxe na
JloHece Ha mpakTukysamus npuonusurenHo 10 000 kpauku Ha aeH. OT apyra cTpaHa, ToiadbT €
nep@eKTHO CPEeICTBO 3a pa3BlEUEHHUE, 3al0TO HE € TBbPJE HATOBapBall CIOPT U MOXE Ja ObIe
NPaKTUKYBaH ¢ npustenu. KoMmyHukanusta MeXIy HUIpauyuTe MOBJIMra HACTPOEHHETO UM U

HaMaJisiBa CTpECa, KOCTO CrioMara 3a TAXHOTO 0JIarOCHCTOSTHUE.

[ondbT yecto OvBa CBbpP3BaH ¢ NEHCHOHUPAHETO MOpaau ¢akTa, 4ye MHOTO OT UTpayuTe ca Ha
Ta3u Bb3pacT. To3um cHOPT M3UCKBA JIOCTa CBOOOJHO BpeMe, KaKTO U TMoBeue (UHAHCU 3a
npaktukyBaneto cu (Golf as a Leisure Activity, 2025). Xopara, KOUTO ca Ha BB3pacT 3a
NEHCUOHMPAHE paslojiaraT ¢ Te3M aKTHBM M KeJasT KakTo Ja MOJAbPKaT 3/paBeTo CH ChC CIOPT,
TaKa U Jla ce pa3cenBaT OT eXeIHEBUETO cHU upe3 3abaBiieHue. Bornpeku ye He € ToakoBa (pu3nyecKu
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HATOBApPBAIll, KOJIKOTO IPYTUTE CIOPTOBE, FOJA(PBT € J0CTa CTUMYIHpAL] M € IMOJEe3eH KaKTo 3a
TSUIOTO, Taka M 3a yMma. [IpHChCTBa M COIMATHHST aCIEKT, ThH Karo TO3H CHOPT IPUTEKaBa
chCTe3aresieH U B ChIoTo Bpeme mpusatencku enemMeHT (Why Golf is the Perfect Recreational

Activity, 2021).

CropThT 4yecTO OMBAa THPCEH OT XOpa, KOUTO HCKAT Aa MOMIbpXKaT TSUIOTO CH BbB (opma.
Pa3Bneuennero oT cBOA CTpaHa € HYXHO, 3a J1a c€ OCBOOOJM YOBEK OT €XKEIHEBHU HETaTHBHU
BiusHUsA. [0n¢ Typu3sMbT OMBa BCe MO-IIMPOKO MPAKTUKYBAH, 3al[0TO MOKPUBA U ABETE ThPCEHHS.
To3u cnopr uma MHOTO MOJI3M 3a 3ApaBETO HAa HEroBUTe urpayu. Te morar jna ObJaT HaKpaTKo

NpeaACTaBCHU 110 CIICAHUA HAUYUH:

e IlogoOpsiBa 31paBeTo HA CHPLETO — IPOYYBAHUS CBBP3BAT UTpaTa Ha ToJ( ¢ moxpoOpeHus
B M3BECTHU PUCKOBHU (DAKTOPH 3a CHP/ICYHO-CHA0BH 3a00siBanus. PeqoBHaTa urpa Ha roiig yiaecHsBa
dyHKIusATa Ha OenmuTe IpPOOOBE, KOETO CriomMara 3a ONTHUMATHOTO (DYHKIIMOHHMpAaHE Ha CHPIETO
(Health Benefits of Golf, 2024).

e [lo-BHCOKA MPOABLKUTESIHOCT HA KUBOTA — NIPOyYBaHe, KOETO BKJIOYBa noseye oT 300
000 y4acTHUIIM OT CKAaHIWHABCKUTE HAIIMH, YCTAHOBSBA, Y€ XOpaTa, KOUTO PEAOBHO UTPasT Troiid,
JKUBESAT MET FOAMHU MO-IIBJITO OT OCTAHAIIUTE.

e JloOpo ynpakHeHHMe 3a Bb3PAaCTHH XOpa — HalNpeIBaHETO Ha Bb3pacTTa IMOHSKOra Kapa
X0para Jia ce OTKa)aT OT HSKOHW CBOM NMPAKTUKU KaTO MO-TEXKKUTE CIIOPTOBE, KOUTO U3UCKBAT MHOTO
¢usndecko HaToBapBaHe. 0BT MOXke 1a ObJIe MPAKTHUKYBaH OT XOpa Ha pa3jMvHa Bh3PACT KaTo
MM HOCH MHOKECTBO NPEAUMCTBA.

e bumsocrra 10 npupoaara u ymepeHara pu3n4ecka akTHBHOCT HAMAJISIBAT cTpeca.

e Toapbr mogodpsiBa coumaHUTEe B3aMMOOTHOLICHHSI KATO OOCAMHSIBA XOpa ¢ 00IH

HHTEpPecH.

2. Ilpunioxkenue Ha roj¢ TypusMa B pa3BjIieKaTeIHATa HHAYCTPHUS

OcHoBHaTa MOTHBAIIMS 32 Pa3BUTHETO HA TypHU3Ma € MKoHoMuYeckaTa usroaa (Parusheva, 2022).
T'ongsT 6MBa pa3no3HaBaH KaTo HEIO MOBEYE OT CIIOPT 3a pa3BICUEHHE, 3a1I0TO TOH ce € MpeBbpHall
BbB BaxkeH OmsHec mHCTpyMeHT (The Business of Golf: A Comprehensive Guide, n.d.). Muoro
npeArnprueMadn CMATaT ToN() WUTPHUINETO 3a €IHO OT Hai-JoOpuUTe MecTa 3a OCHIISCTBSIBAHE Ha
CITy>K€OHHM B3aUMOOTHOIIICHHS B HedopMaliHa cpea. ToBa 10 U3BECTHA CTETICH € Taka mopaau (akra,

ye ronbT ce urpae ot Mmuoro 6usHecmenu (Whitley, 2021).
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TondbsT HaBa BE3MOKHOCT Ha OM3HEC MAPTHHOPHUTE Jla C€ OMO3HAAT Cpel MPHUPOAATa, KbAETO
pasroBopsT B HehopmanHa cpena e no-neceH (Whitley, 2021). Hsakon oT mpenuMcTBara oT urpara

Ha l"OJ'I(b 3a CTOINIAHCKHUTEC OpraHu3alu ca CJICAHUTC:

e PaspacrBane Ha Ou3HeC 0OLIHOCTTA — roJI() HTPUIIETO € YYJECHO MSCTO 3a 3alI03HAHCTBO
MEX]Ty XOpa ChC CXOIHH MPOPIINA U HHTEPECH.

e IlpekapBaHe Ha KayeCTBEHO BpeMe — roj(bT € CIIOPT, KOUTO MPEIOCTaBs JOCTATHYHO
BpEMe 3a Pa3roBOPH MEXKIY pelyBaHUATA Ha UTrpadnTe. EnHa urpa Tpae cpenHo okomo 4 gyaca, KOeTo
€ OIOJI30TBOPEHO BpEeMe MEX 1y OM3HeC NapTHhOPH.

e Cnokoiina armocdepa — roid urpuiaTa B oBEUETO CIIyYau ca Pa3MoIOKEeHU Cpel 3eJIeHU
IUIOIIH, KpacuBa MPUPO/Ia, MOPCKH TIICAKH M IPYTH, KOETO Ch3/1aBa CIIOKOCTBUE y urpadnte. Korato
Xopa oT Om3Heca MpaKTUKyBaT roid, Te ce oTAajedyaBaT OT paboTara U CTpeca W ce OTJaaBaT Ha
pa3BIECYCHUETO.

o [Iloaxomsimy cmopT 3a Xopa OT BCHYKH BB3PACTH — TOJI()BT HE HOCH MPEIAMCTBO Ha
OmpesieliecHn Wrpayd Ha 0a3a TAXHATA BB3PACT WM TPOM3XON, TOH HOCH PABEHCTBO MEXIY
NPaKTUKYyBAIIHUTE.

e Bb3MoxkHOCT 32 KauecTBEHO BpeMe U pa3roBopu cJjen urpara (Reasons Why You Should
Golf for Business, 2022).

'ondgbT Moke 1a ObA€ U3MOI3BaH U KaTO CPEACTBO 3a pekjaamMa. MHOTO KOMIIaHUH HU3TOI3BaT
HIMPOKOTO PA3MPOCTPAHEHUE HA CITOPTA KATO COHCOPHUPAT ToI] TypHUPH U chOUTHS. ToBa
JlaBa Bb3MOXKHOCT €/IMH OM3HEC J1a TIPeICTaBu ce0e CH M MPOIYKTUTE CH, KAKTO U J1a CE CPEIIHe

C IIOTCHIUAJIHU KJIIMCHTU U 1a HATPYIla HOBU KOHTAKTH.

[Tpu Hy>X12 OT OM3HeC NPeroBopH, ToJaQbT NPEIOCTABS €/IHA YHUKAIIHA CPEia, KOATO € 0-MaJIKO
¢dopmanHa u no-6aronpusTHa 3a OTKpUT auaior. CriokoliHaTa arMocdepa, KoaTo royi urpuiara
IMMPUTEIKABAT, MOKEC J1a CTIOMOTIHE 3a Cb3JaBaHCTO HA NO-MIPUATCIICKA OTHOLICHUS. Camara Hurpa MOxe
Jla cIyH Kato Mmeradopa 3a mpolrieca Ha IMpPeroBopa, MpH KOATO BCEKU M3CTPEN MpECTaBIIsiBa

pemICHUC, KOCTO TpH6Ba Ja 6’BIIC BHHUMATEJIHO OOMMCIICHO.

[ondsT MOoxke na ObIe W3MON3BAaH W KAaTO MOAXOAAIIA JAEHHOCT 3a THHMOWIIMHI C IIel
nogoOpsiBaHe paboTara B €KUM U KOMYHHUKAIMATA MEXIY CIYXKUTEIUTE. YYacTUeTo B Told
JEWHOCTH MOXE CBIIO TaKa J1a HaAMajd YCEIIAHETO 3a MEPAPXUYHOCT, Thl KaTO CIIYKUTEIH OT
BCUUYKHM HHMBA HA OpPraHHU3aIusATa ce ChOMpaT Ha paBHM Havayia Ha Toyd urpumiero. ToBa Moxe 1a
JIOBEJIC 10 MOA00psBaHEe Ha B3aUMOOTHOIIIEHUATA MEXKTy PHKOBOACTBOTO M MIEPCOHAJIA U TI0-100pO

pa3bupaHe Ha POIUTE B OPraHU3AIIUATA.
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lond TypusMBT CBIIO cliOMara 3a pa3BUTHETO Ha OusHec uHaycrpusarta. [Ipe3 mociemgnute
TOIMHY Ha TYPUCTHUYECKUS M1a3ap MPUCTUTAT MHOTO areHIMH, KOUTO 3all03HaBaT TypUCTUTE ¢ roiada

H CC ClICHUaIN3UPAaT B HETOBOTO IOITYJIAPU3HUPAHE.

3. IIpenumcTBa Ha rosdg TypusMa 3a CbBPEMEHHOTO MMOKOJeHUue

Crnopen Hayuonannama @onoayus 3a I'ongh, TO3U CIOPT pacTe C TojisiMa CKOPOCT U TMPUBJIAYA
BCE MMOBEYEC UTPavM BCsiKa TouHa. THTepecHo €, 4e Bce MO-ToJIIMa 4acT OT MPAKTHKYBAIIUTE TOI(h
ca nena, muanexku U xkenu (Snider, 2024). [IpoyuBanust Ha GongarmsTa ot 2022 ronuHa coyar, 4e
caMo vetupu criopra (6eit300i1, 6ackeT005, PyTOOT M TEHUC) ca OWIIM MO-TIPAKTUKYBaHH OT Jiela
(Study reveals youth golf participation in US is soaring, 2023). [1o To3u noxka3zaren roapnbt ce

HapeXxia Ha meTo MACTO, IeYeaeiKu HHTCPCCAa Ha HOBOTO ITOKOJICHHC.

Ponurenute Bce moBede npeAnoynTaT roiadpT aa ObJe COpTHT, KOWTO JIelara UM Iie
NPaKTHKYBaT, 0COOCHO 3apaJ il MaJlkaTa BEPOSITHOCT OT KOHTY3UH U HapaHsBaHus (Ivanova,
Shopova & Ilcheva, 2012). Cp3naBaneTo Ha CHOPTHA KYJITYpa y Jeliata BAHATH CE CBBP3Ba C

MHOXCCTBO IMPECANMCTBA, HAKOHW OT KOUTO Ca:

e JlucumniuHa U GoKyc — TOBA ca JABETE YMEHHsI, KOUTO U3KyCTBOTO Ha rosiha U3MCKBa Haii-
MHoro. rpaeliku To31 Ccriopr, Jenara pa3oupar Bpb3Kara MeXxay MPakTHKa U yChbBbPIIEHCTBAHE U
ce Hay4daBaT Ha OTIaJCHOCT.

e JlonoOpsiBaHe Ha (U3NYECKOTO 3ApaBe — BBIPEKHU ue TroibT € Mo-JeXepHa Urpa, T
HachpyaBa (u3MYecKaTa akKTUBHOCT Ype3 XOJIeHEe MO MIPHILIETO, pa3MaxBaHE HAa CTUKA U JIPYTH,
KOWUTO M3TPaKJaT y Jenara U3ApbKIUBOCT U YKPENBAT MYCKYJIUTE.

e [IpunobuBaHe Ha COLUAIHN YMEeHHUSs — OOIIYBaHETO C BPbCTHUIIM, TPEHBOPHU U CHCTE3ATENU
y4u Jierata Ha Hali-Ba)KHOTO YMEHHE — KomyHukayusama. IondbT cb3naBa y MaJKUTE UIpadu
YYBCTBO 3a MPUHAJIEKHOCT U OOIIHOCT KaTo UM MPEAOCTaBs Bb3MOXKHOCT 3a Ch3/1aBaHE Ha HOBU
IPUSITEIICTBA.

e HacbpuaBa JeliHOCTHTEe HA OTKPUTO — TOBAa MOXKE J1a ObJe CEpUO3HO MPEIU3BUKATEICTBO
OpEeABH] TUTUTAIHUS CBAT, B KOWTO Jierara pacrar AHec. [ondbT e uyneceH HauuH 3a MIIaIeKHUTE
Jla c€ OTKBCHAT OT MHTEPHET U J1a CE MOTOIIAT B KpacoTaTa Ha IpUpojiaTa.

e YyBCcTBO 32 NOYTEHOCT — TOJI(QBT € Urpa, KOATO HE BKIIOUYBA YYACTHETO Ha ChJIU, 3all0TO
pa3uMTa Ha YECTHOCTTA Ha UrpadntTe. To3M yHHMKaJeH acleKT OT Urpara 3alo3HaBa Jelara Che

CTOMHOCTTA HA YECTHOCTTA.
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e PasBuBa cTparermyecko MucjeHe — roi(bT € cTpareruvecka Urpa, KOosATO M3UCKBA OT
UTPAuUTe Ja MUCIAT HIKOJKO CTBIKU Hamped. TpeHupaillku TO3W CHOPT, MIIATUTE YMOBE Ce
3ar03HaBaT C KOHIICTIIUATA 33 CTPATErMYEeCcKo MJIaHUpaHe U pelIaBaHe Ha MPOOIeMH.

e Usrpaxna ThbpneHHe W YCTOHYMBOCT — YCHBBPIICHCTBAHETO Ha WIpaTa U3HCKBA BpEME,
yCUIIMA M Hali-Beue ThPIEHHE — HEIl0, KOETO YECTO JIUIICBA MpU MIIaZoTo o0uiecTBo. [ondbT yun
nenara, ye Hsama He3a0aBeH ycmex. 3a J1a moAoOpsaT urpara cu, MjiajauTte rojidbpy ce HaydaBar Ja
MpHeMaT MpoBaia KaTo 4acT OT MPOIleca U pa3BUBAT U3JIPHIKIUBOCT U THPIICHHE.

o [lomoOpsiBa KOHIEHTPANUATA — POKYCHT, HEOOXOINM 32 MPEIM3HO yAPSHE HA TOIMKAaTa 3a
rojid € OT 3HAYWTEIHA IT0JI3a 32 KOHIICHTPAIMATA Ha Jlerara.

e [lommppka NCUXWUYECKOTO 3/ApaBe — TOI(BT € HWrpa, KOATO Mpemara OsSrcrBo OT
HATOBapECHOTO ©XKEJIHEBHE 3a MPAKTHKYBAId OT BCUYKHU BBh3pacTH. EcrecTBeHaTa cpena, B KOSTO
Jerara npakTUKyBaT CIIOpTa U PagoCcTTa OT urpara ca nepdekrHa KOMOMHAIUS 32 eMOIMOHATHO
Onaromnoiyyue.

e CBbp3Ba ceMmeiicTBaTa 4pe3 chojaeJeHO0 X00M — roiadbT € yHHMKAJeH, 3all0TO UMa
crocoOHocCTTa J1a ObJie MOAXO/SII CIIOPT 32 XOpa OT BCUUKH Bb3pacTu. ToBa MO3BOJIsIBA HA JeliaTa
Jla CIIOMICTIAT MPEAN3BUKATEIICTBATA HA UTpaTa 3aeIHO ChC CBOUTE POIAUTEIIH.

e HacppuaBa yBaxkeHHe KbM OKOJIHATA cpeda — rojid WUrpuIlaTa ca M3BECTHH ChC CBOUTE
KpacWBH IEW3aKH, 3aTOBA UTpaTa HAChpPYaBa OICHSIBAHETO Ha MPHUPOIHUTE AageHOCTH. OT cBOs
CTpaHa, OOyYEeHHETO IO ToJId 3a MIIAICKH YeCTO BKIIFOYBA M YPOITH 32 OTla3BaHE HAa OKOJIHATA CPeJia.

e [lomoOpsiBa akageMHMYHOTO NpeICTABsiHE — TPOYYBAHHS I[IOKA3BaT, 4e Jelara, KOWTO
MPAKTHKYBAT CIIOPT KAaTO rojid), IMAT MO-T00pH pe3yaTaTH B aKaJIEMUYCH IIJIaH, KOSTO Ce JIBJKH Ha
MOBUIIIEHATAa KOHIIEHTPAIUS U TUCIUIUIMHA, TIOJTY4YeHH OT CIIopTa.

e YecTo CHBPEMEHHOTO TMOKOJIEHHE Cpellla TPYIHOCT B H3TPaKIAHETO Ha CIIOpTHATa CH
KynTypa. Tyk uaBa ponsitTa Ha pOJUTENUTE, KOUTO TpsAOBa Ja MPENCTaBAT CHoOpTa Karto 3abaBHa
JIEHHOCT B OYMTE Ha JieraTa ci. BakHO € MbPBOTO BIeYaT/IeHHe, KAKTO M M3ITOJI3BAHETO HA MTPOCT
€3MK, 3a J1a ObJie O0SICHEH €MH CTIOPT Ha jerara. 3a0aBHO MpeCTaBIHE Ha Toyida 3a eqHO JeTe €
HaIpUMep Urpata Ha MUHH T0Jid), KOATO TPEJCTaBsl CIOPTa MO MHTEPAKTHBEH HaduH. [loBeueTo
roid akageMuu THEC ce CTPEeMAT Ja U3BIEKAT MOM3UTE OT JIUTHTAIHUS CBST, B KOWTO XHBeeM. Te
BHEAPSBAT TON( CHUMYJIATOPH U MHOXKECTBO TEXHOJOTMYHU HWHOBAI[MU, KOUTO Jla MPUBIUYAT
TUHHEHKbpUTE KbM roida.

Tond TypusmMbT B bhiirapus chIo 3amodysa Jia oOphIla BHUMaHUE HA 3HAYCHUETO Ha CIIOpTa 3a

Jenara. MuHanara roguHa, €aHa OT Hali-U3BECTHUTE FOJ'I(I) JCCTHUHAIIUMK Ha HAIICTO I’ICpHOMOPI/IC -
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Lighthouse, nmpoBene nercku rong narep, KOMTO 3amo3Ha MJaJuTe €HTYCHACTH ChC CIIOpTa 10

3a0aBeH HAYUH.

Pesyararu

e [lo-HuCKOTO pU3MYECKO HATOBApBaHe, MMOJIBUTE 32 3PABETO OT royipa, KAKTO U COLIUATHUTE
B3aUMOJICHCTBHS 1O BpPEME Ha HErOBOTO IMPAKTHKYBaHE, IO OMNPEAENsAT Karo CIOpPTHA H
pa3BieKaTenHa JI1eHHOCT.

e [IpenumcTBara 3a OM3HEC OpraHU3aLUUTE MPU MPAKTUKyBaHEe Ha ToJi) TypU3bM 3a€THO C
KJIMEHTH U APTHBOPU € YCIIEIIHO IPUIIOKEHHE Ha CIIOPTa B pa3BjieKareaHara UHIYCTPHS.

e [IpoyuyBaHusiTa, KOUTO MOCOUBAT, Ye rojida e MPeANnOYUuTaH CIOPT OT MJIAJ0TO MOKOJICHUE,

JOKa3BaT IMpeaANMCTBAaTa OT Pa3BUTUCTO HA TO3U THUII TYPU3BM B JHCIIHO BpPCME.

Pe3y.11TaTn H 3aKJII04YCHUuE

[ondsT e ciopt, KoiTO OMBa Bce MO-pa3npocTpaHsBaH B cBeTOBeH Maiad. Urpaunte, kouto ca
Ha IOHOIIIECKAa BB3PACT PacTar C BCSKA TOJMHA, KOETO OLEHSIBA To() Typr3Ma KaTo Mpoclepupaa
neitHoCT. To3u THTT TypU3BM MOXKE J1a MPEIIOKH Ha JTFOOUTEITUTE CH MHOTO PA3JIMYHU IPEIKUBSIBAHUS
KaTo (hr3MuecKa akKTUBHOCT, 3alI03HAHCTBA, CBbP3BaHE C MPUpPOAaTa. ApUCTOKpaTUYHATa CTpaHa Ha
roida ro mpaBH MOAXOASAIIA JAEHHOCT U B oduimanHa cpena. [lo To3u HaYyMH MHOTO OM3HECH

M3II0JI3BAT CIIOPTA KaTo Ha4YMH 3a cOJIMKaBaHe ChC CBOM KJIMEHTH W/UIIM HapTHHOPH.

Tong TypusmMbT € JIeHHOCT, KOSATO ce MpaKTHKyBa CBOOOAHO W3 ueiaus cBaT. CopThT jJaBa
BB3MOXKHOCT Ha XOpa OT Pa3IMuYHU BB3PAacTU U KyIATYpH Ja c€ JOKOCHAT 10 Hero. Toll cBbp3Ba
TYpPUCTHUTE C IPUPOJATA U UM IIPEJOCTaBs pa3BiedeHue. [oa¢bT, 0CBEH collMaaHu NpUI00UBKH KaTo
oOuryBaHe U 3a0aBjieHHE B MpHUATHA KOMIAHMs, MPEAOCTaBi U Bb3MOXKHOCT 3a Ou3Hec cpemu. B
3aKJII0UYEHUE, aBTOPUTE 3alLUTaBaT Te3aTa, 4e roid Typu3MbT chUeTaBa pa3BiedeHue, CIoOPT, OTAUX,
COLIMAJIHO B3aUMOJEICTBUE M Ipeaara KOJOPUTHO IPEXKMUBSIBAHE 3a TE3M, KOUTO HMCKaT Ja

KOMOMHUPAT JKEJTaHUETO CU Ja MTYBAT ChC CTPACTTA CH KbM rojida U pa3BieueHUETo.
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IToauTHKAa 32 CbBBPEMEHHO Pa3BUTHEC HA BUCHICTO 06pa30BaHne H Oﬁyqune o

TYypu3bM B bbiarapus
oouy. 0-p Hean lleemanose Heanoe
2. ac. 0-p Ceemocnae Kaneiiues
Ynueepcumem 3a Hayuonanno u Ceéemoseno Cmonancmeo

Pesztome: Cvepemennomo eucwe obpazosanue u obyuenue no mypusvm 6 bvieapus npes
nocieoHume 200UHU € UBNPABEHO Nped peouya NPeou3BUKAmencmea onpedeieny om OUHaMuyHume
COYUATHO-UKOHOMUYECKU YCI08UsL  00X8AHANU 2N00ATHAMA C8EMOBHA UKOHOMUKA. Bwnpexu
yemouuusama npasHa 06aza onpeoenund ObpHCASHAMA NOAUMUKA NO OMHOULEHUE HA BUCULENO
00paszoeatue, npe3 NocieoOHume 200UHU OU3HeC M U aAKAOeMUYHAMA 0OWHOCM PA3Kpusam HOB8U U
cneyu@uunu meHOeHYuu, MOOSTUPauU 63eMaHemo Ha peouyd YNPaeieHCKU PeueHust OnpeoeneHu
om Hacmoswjama uxKoHomuuecka Kouionkmypa. CvepemeHHama pearHocm NoKa3ed, ue
VHUSepcumemume, mpsoea 0a Hamepsim peuieHue Ha npooiemMa C8vbpP3aH ¢ HAMAIA8AWUIM OpOll
cmyOdenmu. Jlokamo om Opyea cmpana mypucmuyeckusm ousnec mpsabea 0a Hamepu peulerue Ha
6ce NO-ACHO U3PA3eHama U OOMUHUPAWA 6 MHO20 chepu cumyayusi ¢ IUNCama Ha KauecmeeH
NEPCOHAN, A 8 MHO20 CyYau OOpU TUNCama Ha maxkve. B masu epvska nacmoswama paspabomka e
HACO4eHa KbM NpeoCmassine HaA NPAKMUKO-NPUTIONCHU peuleHuss no omuowenue Ha Busa J{
(pezynupawa ooyuenuemo Ha cmyoenmu om cmpanu u3evr EC) u coomeemmo 8vbamodxcnocmma me
0a 6vOam U3NON36AHU 8 CIANCAHMCKU NPOSPAMU, PEATUBUPAHU 8 201AMA Hacm om OvbieapcKume

MypUCMu4ecKu Opanu3ayuil.
Knwuoeu oymu: cmyoenmu, mypuzvm, cmadxcanmcku npozpamu, Buza /]

JEL: L83
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Policy for Contemporary Development of Higher Education and Training

in Tourism in Bulgaria
assoc. prof. Ivan Tsvetanov Ivanov, PhD
chief. asst. Svetoslav Kaleychev, PhdD
University of National and World Economy

Abstract: Contemporary higher education and training in tourism in Bulgaria in recent years
has faced a number of challenges defined by the dynamic socio-economic conditions encompassed
by the global world economy. In spite of the stable legal basis that has determined the state policy
regarding higher education, in recent years the business and academic community have revealed
new and specific trends, modelling the making of a number of managerial decisions determined by
the current economic conjuncture. Current reality shows that universities have to find a solution to
the problem of declining student numbers. On the other hand, the tourism business has to find a
solution to the increasingly pronounced and prevailing situation in many areas of the lack of quality
staff, and in many cases even the lack of it. In this regard, this paper is aimed at presenting practical-
applied solutions regarding the Visa D (regulating the training of students from non-EU countries)
and therefore the possibility of using them in internship programs implemented in most of the

Bulgarian tourism organizations.
Keywords: students, tourism, internship programs, Visa D
JEL: L83

BnBenenne

TypusmbT € eaHa OT BOJACIIMTE WKOHOMHUYECKH HHIYyCTpUU B cBeToBeH Mamabd. Cren
OTMHMHAJaTa CBETOBHA 3/paBHA KpW3a M YCTAHOBWIMS c€ chaj c¢bC 75% B H3MOI3BAaHETO HA
TypPUCTHYECKHU NMPOAYKTH U ycuyru npe3 2020 r., B kpas Ha 20241, Typu3MbT BEPBU B MIOCOKA KbM
IIBTHO BB3CTAHOBSIBAHE CIIOpEN JOKJaj] Ha KoHcyiaTaHTckara kommanus McKinsey & Company
(McKinsey & Company, 2024). JlaHHuTe OT MOKJIaJa OTYUTAT TEHACHIMS 3a HapacTBaHe Ha
BbTpeIHUTe IbTyBaHus ¢ 3% 10 2030 r., kato ce focturHar 19 mup. HOlyBKY roguniHo. B cbius
MEPUOJ] CIIOpE]] KOMITAHUATA MEKIYHAPOIHHUTE MIBTYBaHUS € JOCTUTHAT 10 9 MIIPJ. HOULYBKH
TOJUIITHO, JTOKATO Pa3XOAWTe Ha TYPUCTUTE Ie ObAaT okoyio 8,6 TpJH. Jojiapa Wik OKoyio 9% ot

mobanaust OpyteH BbTpemieH mnpoaykT (BBII). Kakto craBa sicHO OT MOCOYEHHWTE JaHHU,
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TypUCTUUYECKaTa MHIYCTpUsl ObpP30 MPEOAOIsiBa OTMUHAIUS HETaTUBEH NMEPUOJA U BBPBU C Obp3U
TeMIioBe KbM On3Hec HuBara oT 2019r. [IpaBu BrieuaTiieHne 4e Te31 TEMIIOBE Ha Bb3CTAHOBSIBAHE CE
IbJDKaT Ha e(EeKTHBHOTO INpeularaHe Ha TYpPUCTHYECKHM CTOKM W YCIYTrM M Haii-Beue Ha
NOTPEOHOCTUTE OT TYPUCTUYECKH M3KUBSIBAHUS OIpEACIAIlM JCUCTBUSATA Ha pEaJHUTE U
NOTeHIMAIHU TypucTu. [lo oTHOILIEHME Ha HallaTta cTpaHa MpaBM BIEYATICHHE, Y€ ,,bbarapus
YBEPEHO BbPBH KbM I1€JITa CU B Typu3ma 3a 2024 1. — na npusiieye 13 MUIMOHA TOCETUTENH J10 Kpas
Ha ToAMHAaTa W Ja peanusupa 14 munmapia jeBa MPUXOAH OT TYpPHU3bM, KOETO IIe MOCTaBU HOB
cTaHjgapt 3a ycmnex B cektopa. [lamnute nHa Hamnmonanunust cratuctudyecku uHctutyTt (HCU)
noTBbpkaaBar, 4ye 2024 r. e Hali-ycreniHara B UCTOpusTa Ha Obiarapckus TypusbpMm. C o6mo 10,7
MJIH. 49YXJIE€CTpaHHU TYpHUCTH 3a mepuojaa siHyapu — centemBpu 2024 r., bwarapust perucrpupa
yBenudyeHue ot 2,5% B CpaBHEHME C Hall-CUJiHaTa roAuHa npenu mangemusta — 2019 r*
(MunucrepctBo Ha Ttypusma, 2024). IlocoueHuTe A0 TyK JaHHU HEJIBYCMHCIEHO ITOKa3BaT
JUHAMUKaTa B Pa3BUTHUETO Ha ObJrapckara TYpPUCTHYECKAa HWHIYCTPUS W CHOTBETHO OCTpara
HEOOXOAMMOCT OT ToisiM Opoil kBanmuduuupanu kaapu. VMeHHO OOy4YeHHTE U YCIEHIHO
peanu3upaHy CTYICHTH 3aBbPILIIN 0aKalaBbpPCKU U MaruCThbPCKH MPOTPaMU CBbP3aHU C TypU3Ma,
MoraT e€(heKTUBHO Ja 00CITyKaT rojieMusi Opoil TypUCTH U CHOTBETHO Jia Ch3/1aJaT YCTOWYUB 00pa3

Ha ObJrapckara TypUCTHYECKa HHAYCTPHUS Ha CBETOBHUS Ta3ap.

CpoTBeTHO e(peKTUBHATA U ChBPEMEHHA MOJIMTUKA B 00JacTTa Ha BUCIIETO 00pa3oBaHUE U
o0yyeHHe Mo TYpuU3bM € €IUH OT KIIIOYOBHUTE AaCHEKTH OIpenessmy obOnuka Ha Objrapckara
TypucTHUecKa MHAyCTpus. bescrnopen e ¢akrta, ye MHHHCTEPCTBO Ha OOpa30BaHUETO B TICHO
CHTPYIHUYECTBO C YHUBEPCUTETCKATa OOIIHOCT pa3paboTBaT U U3IbJIHABAT KOHKPETHU MOJUTUKH,
KOUTO Ja NPEAOCTaBAT HEO0OXOAMMOTO 0Opa3oBaHME IO TYPHU3bM U CHOTBETHO €(EKTHBHO Ja

HaArpakJaT yMEHMsITa Ha pabOTEUIUTe B TypUCTHYECKaTa UHAYCTPHsI Ha CTpaHaTa.

B romsma gact ot pa3pa60TeHI/ITe IMOJIUTUKHU B 00JIaCTTa HA BUCIIECTO 06pa3OBaHI/Ie, OCJIIUTC

Ha O6y‘{CHI/ICTO 10 TYPU3bBM Ca HACOUCHU KBM:

e (Cnb3naBaHe, BHEIPSBaHE U peaM3MpaHe Ha CTPATETUH 32 YIIPaBJICHUE 110 OTHOIICHHE Ha
TYPUCTHYECKATA MHIYCTPHSI, KaTO C€ OTYMTAT JOOPUTE MPAKTUKU B MEKITYHAPOICH W
BBTpEIlIEH MaIal.

e [lnanupaHe, OpraHu3upaHe ¥ OCHINECTBSIBAHE Ha Ta3apHU U3CIICABAHHS M KOJIMYECTBEHU
aHaJM3H 32 TOTPEOHOCTUTE HA TYPUCTHYECKAa WHAYCTPHs, KaTo ce OOpbhIa CEPHO3HO
BHHMaHHE Ha ChBPEMEHHUTE JUTUTAIHH TEXHOJIOTHH, MPEAOCTaBAIM Obp3a W TOYHA

uHpopmarus, upe3 aHaIM3 Ha TOJIeMH 0a3H JIaHHH.
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e VhopaBieHHE Ha pa3IMYHU BHJIOBE TYpPUCTHUUECKHM OHW3HEC, 4Ype3 IMpeJOoCTaBsHE Ha
ChBPEMCHHU 3HAHHUS 3a TMPOIECHUTE ONpelessny e¢(EeKTUBHOTO YIPABICHHE Ha
pa3IMYHUTE BUJOBE Oprann3anuu. Peanusupane Ha rojisim 6poii cpemiy ¢ npeacTaBuTeNn
Ha OM3HEC cpenuTe, Ype3 KOUTO ce MPEACTaBIT JOOUTE MPAKTUKU B YIIPABICHUETO U CE
JEMOHCTPHUpA pa3peliaBaHeTo Ha CHenu(UYHU Ka3yCH OT MpakTUKaTa B MPOOIeMHU
CUTYaIIHH.

e Bucoka cTeneH Ha CaMOCTOATENHOCT IPU B3E€MAaHETO Ha YNPABICHCKU DPEIICHHS B
Typu3ma. Upes pa3paboTBaHe Ha MpUIIaraHe Ha pa3HOOOpa3HU POJIEBH UTPH B ayIUTOPHA
cpela U 4pe3 peanu3upaHe Ha CTYACHTCKHM MPAKTHUYECKH CTa)XoBe B MpodecHuoHaHa
cpena. HarpynBar ce mpakTU4YecKd U TEOPETUYHH 3HAHUS U YMEHUS, KOUTO OM3HECHT
[IEHU W U3WCKBA OT O0YYaBAIUTE CE U 3aBbPIIUIH CTYJICHTH.

CbBpeMeHHaTa MOJUTHKA TI0 OTHOIICHHE HA OOYYEHHUETO M0 TYPU3bM J1aBa Bb3MOKHOCT J1a

Ce MPEAOCTaBAT O00IIO0O0PA30BATENHU M CHEIUAIM3UPAHU TEOPETUYHHU M MPAKTUUYECKU 3HAHMUS,
MoJiaraiy OCHOBHUTE (DyHIAaMEHTH 3a Ch3JaBaHe Ha COOCTBEH TYpPHCTUYECKH OHM3HEC, KaTo U
M3TPaKJTAHETO HA BUCIIUSA MEHHU)KBPCKU ChCTAB B TYPUCTHYECKUTE OpraHu3auu. B mimanosere 3a
oOydyeHHe B TOJIsIMA YacT OT BUCIIMTE YYCOHU 3aBEJICHUS Ca 3aJI0KEHU 32 M3y4aBaHE JNUCIUTUIHHA
CBBbpP3aHH C peIulla acmeKkTd OT OONIaCTUTE Ha HWKOHOMHKAaTa, (UHAHCHUTE, CYETOBOACTBOTO,
MapKeTUHIa U peKJiaMara, UHOBALIMUTE, MEHUI)KMbBHTA, XOTEIIMEPCTBOTO U PECTOPAHTHOPCTBOTO,

yoewkure pecypcu, CIIA u yenHec, Tpagunuure, oOM4anTe u KyiaTypara.

[TonuTukuTe B 00NacTTa Ha BUCIIECTO O6pa30BaHI/IC u O6y‘-IeHI/I 0 TYpU3bBM IIPEAOCTABAT

OCHOBHHU 3HAHUA, YMCHUS U KOMIICTCHIIUU.

-  3Hanus

e [[Iupok CHEKTHP OT CcreNUaTN3NPaHA TEOPETUUHHU U IPAKTUYECKU 3HAHUS 32 yIpaBJIeHHUE Ha
TypHU3Ma.

e [IpoyuBaHe, aHaTN3 U THIKYBAaHUE HA TEOPUHU, KOHIICTIIIUHU, TPUHIIUITN U 3aKOHOMEPHOCTH B
TypUCTHYECKaTa UHAYCTPHSL.

e YCBOsSIBaHE HAa BHMCOKOCICUHATM3UPAHU TPAKTHUYECKH W TEOPETUYHU 3HAHWS, B T.4. H
HETPATUIIMOHHN, KOUTO (opMHpaT OCHOBaTa 3a OPUTHHAIHOCT B pa3padOTBAHETO W
MPUJIAraHEeTO Ha HOBU HJIEU U PEIICHHUS.

¢ JlmarHocTHKa Ha MPOOJIEMHUTE U OTKPUBAHE Ha PEIICHHUS 110 OTHOIIECHUE HAa ChBPEMEHHUTE
H3CIIEeIBaHuUs.

° I/IHTerI/IpaHe Ha 3HaHUA OT HOBU HUJIM MHTCPAHUCHUITIIIMHAPHA o0acTu.
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e [eHepupaHe Ha HOBM 3HAHUS M MPOUEAYPHU, CBBP3aHU C IIPOBEKIAHETO HA HAYYHHU

W3CJEABAaHUS U BbBEK/AHE HA UHOBALIUH.
- Ymenusi

¢ VYpapieHUE HAa ChbBPEMEHHATA, TMHAMUYHA U BUCOKO KOHKYpEHTHA 3a00MKasIla cpea B
Typu3Ma.

e GopMysipaHEe M BHEApPSBAHE Ha IOJIUTHUKH, JAEMOHCTPUpAIIM JIUJEPCKU KadecTBa B
TYypUCTHYECKUS OU3HEC.

e AHanM3 Ha COI[MAIIHUTE U UKOHOMUYECKH IPOLIECH, B3eMaHE HA 0OOOCHOBAaHU YIPaBICHCKU
pelieHus ompeneieHu oT HHPopManMoOHHM 0a3u nanHu. [Ipennoxenus 3a
YCHBBPILIEHCTBAHE U MPOMsIHA B OM3HEC MOJMTUKUTE M CTPATETHMHUTE HAa TYPUCTUUYCCKHUTE
OpraHu3aIuu.

e AHTaXHpaHe ¢ Ba)KHU Hay4HU, COLMATHHA U HPABCTBEHU MPOOIeMH, Bb3HUKBAIIH B IIpolieca
Ha pa0doTa B TYPUCTHUYECKHS OU3HEC.

-  Komnerenuun
KoMmeTeHTHOCTUTE, CBBpP3aHU C MPHIOOMBAHETO BHCIIE OOpa3oBaHHME IO TYPU3IbM B
bobirapusa ce ocHOBaBaT Ha NOJMTHKAaTa Ha EBpomelckus cbro3, omnpenensma EBponericka
pedepenta pamka 3a KirodoBuTe KOMIETEHTHOCTH 3a Yy4u€HE Tpe3 menus KuBOT. Cropen
Pedepentnara pamka ce ompenensT 8 KIOYOBH KOMIIETEHTHOCTH, KaTO CTYAEHTHTE H3y4aBallly
TYpU3bM B UKOHOMUYECKUTE YHUBEPCUTETH, MPUAOOHUBAT ,,lIpeANprHeMayecka KOMIETEHTHOCT, B

KOATO CC BKJIFOYBAT:

e ID3rpaknaHe Ha aJIMUHUCTPATUBHO-OPTaHU3ALMOHHU CTPYKTypU U  CaMOCTOSTEITHO
yIpaBJcHUE HAa EKUITH 33 PEIIaBAHETO Ha CIIOKHU MPOOIEMH B MEXTYHAPOIHUS TyPU3HM.

e [lIposiBsiBaHEe Ha TBOPUYECTBO U HOBATOPCTBO MPH pa3pabOTBAHETO HA MPOEKTH.

e [lposiBa Ha UHUIIMATUBHOCT M MPEANPUEMUHUBOCT B TpoIieca Ha 00yYeHUE U BH3NIOKEHHUTE
MPOSKTH U 3aJ[a49M 3a U3IbIIHCHUE;

e llHunuupaHe Ha TMPOIECH U OpraHW3UpPaHE Ha JIEHHOCTH, U3UCKBAIM BHCOKA CTETEH Ha
CBIIaCYBaHOCT.

e 3aapn00YeHO OlleHsIBaHE Ha MO3HAHUATA U TIOTPEOHOCTUTE OT HOBU 3HAHUS.

e JleMOHCTpHpaHe Ha BUCOKA CTEIIEH Ha CAMOCTOSITEITHOCT U JIECHO OPUEHTHUPAHE B YIeOHOTO
ChIBPIKAHNE Ha H3YYaBAHUTE TYPUCTHICCKH JTUCITUTUIAHU.

e PaspuBa guruTaIHU YMCHUS IPU U3ITBJIHCHHUEC HA ITOCTAaBCHU IIPOCKTU U 3ada4YU.
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e U3znon3BaHe Ha pa3HOOOpa3HU METOIU U TEXHUKH 32 YCBOSBaHE HAa KOMIUIEKCHOTO Y4eOHO
ChIbpKaHUE.

e [IposBsiBa crmocoOHOCT 3a TNPUAOOMBaHE HA HOBUM 3HAHUS W YMEHHS, CBBP3aHH C
MMPOBCIKAAHCTO Ha HAYYHU MU3CICABAHUSA, BBBCKIAHC MW IMpWIaraH¢ Ha HWHOBAIIMOHHUH
TIOJIXO/IH;

e PaspabGorBaHe W W3yaraHe Ha apryMEHTHPAHU CXBalllaHUsI OTHOCHO COIMAIIHU TPOIECH U
NPaKTUKU ¥ 000CHOBaBaHE Ha MPEIJIOKEHUS 32 TAXHOTO YChBBPIICHCTBAHE WIIH MTPOMSIHA.

e [IbmHOUIEHHO OOIIyBaHE HAa HAKOU OT HAl-Pa3MpPOCTPAHCHUTE EBPOIICHCKH €3HIIH.

e JleMOHCTpUpaHE Ha CIOCOOHOCTH 3a aJICKBaTHO IIOBEJCHHE W B3aUMOJICHCTBHE B
npodeCHOHAHA ¥ / WK CIICIUAIM3UpaHa Cpea.

e Uuunuupane Ha TIPOMEHH M YIpAaBISIBaHE HA MPOLECUTE HA pPa3BUTHUE B CIIOXKHH
TYPUCTUYECCKH YCIIOBHSL.

C m3noxeHata 10 TyK MH(QOpMalMs C OCHOBaHHE MOXE Ja c€ TBbpAH, 4ye bbarapus
pazpaboTBa W Tmpwiara CbBpeMEHHAa M €(QEKTUBHA TOJUTHKA [0 OTHOIICHWE Ha BHUCIIETO
obpazoBanne U o0OydeHHe Mo TypusbM. Ompezensima OT CBOS CTpaHa BB3MOXKHOCTHTE Ha
oOpa3oBareiHaTa cucTema ja o0ydyaBa HE CaMO CTYJCHTH OT €BPOIEHCKHS ChIO3, HO U TaKHBa OT
CTpaHU U3BBH Hero. Karo ce mogabpkar BUCOKU CTaHIapTH Ha 00y4eHHe BbB BUCILIETO 00pa3oBaHue

U Ce rapaHTvpa npuao0MBaHETO Ha MPOPECHOHATHN YMEHHS U KOMIIETEHIIUH.

IIpernex na qureparypara

Temara 3a MoMUTHKATA MO0 OTHOILIEHHWE Ha ChbBPEMEHHOTO BHUCILE 00pa3oBaHuE U 0OyueHHe
10 Typu3bM B bbirapus € mupoko AMCKyTHpaHa B MyOIMYHOTO U aKaJJEMUYHO MPOCTPaHCTBO. B
HACTOSIIMS TOKJIa/ e ObJaT NPeJCTaBeHH €IHA YacT OT aKaJeMHUYHUTE U3CIIEIBAHUS, KOUTO UMaT
IPUHOC KBM 3all03HABAHETO C aKTyaJJHOCTTA HA TeMaTUKaTa U ChbOTBETHO Ca OCHOBAaTa 3a ObJeIn

p83pa6OTKI/I B TOBAa U3KIIIOUYUTCIIHO aKTYaJIHO U Ba’)KHO HAITPABJICHUC.

Taka HanpuMep BIleYaTIIeHUE NPaBHU TPyAbT Ha npod. 1-p Mapuana SiueBa u Becenuna
IMopTapcka - "[loBuiaBane Ha KoHKypeHTOocnocoOHocTTa Ha YHCC nocpeacTBoM HHULIMATUBH 32
nomynspusupane Ha umumka My (laneva and Portarska, 2020), ciopen aBTopuTe €IMH OT Haii-
BaXHHUTE BBIIPOCH 3a BCSIKO yueOHO 3aBe/ieHHuEe, € Jla MOBUIIN CBOSITA KOHKYPEHTOCIIOCOOHOCT HE
caMoO Ha MECTHO, HO M Ha MEXJIyHapOJAHO HUBO OT IVIeJIHA TOYKAa Ha Ka4eCTBOTO Ha MpeajaraHus ot
Hero o0pa3oBaresieH MPOAYKT, KAKTO U J1a FO HallpaBU pa3lo3HaBaeM CIIOpE/l HOBUTE U3UCKBAaHUS Ha
ChbBPEMEHHUS TIOTPEeOHUTEN.
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Chio Taka WHTEpEC MpeACTaBlsiBa U paspaborkata Ha mpod. A-p Manoa PuboB u
KoJiekTHB - "Typuctuuecka nonutuka" ((PuboB m koi., 2010). B kosTo aBTOpUTE pasmiekiaar
pa3jIMyYHM acleKTH Ha YCTOMYMBOTO pa3BUTHE Ha Typu3Ma B bbirapus, KaTo akLEHTHUPa BbPXY
ponsiTa Ha 00pa30BATETHUTE HHCTUTYIIMU U MOJIMTUKUTE 32 OOy4eHHe. AHanu3upar ce paxkropure,
KOWTO BIIMSAAT BBPXY Kaue€CTBOTO HA TYPUCTUYECKUTE YCIYyTd U KOHKYPEHTOCIOCOOHOCTTa Ha

CeKTopa.

Buumanue TpsiOBa na ce oObpHe W Ha myoOnukanusaTa Ha  Hangemxna KpaiiueBa -
,HallMoHaIHaTa TypUCTHYECKA MMOJIMTUKAa—KIII040B (haKTOp 32 MKOHOMHYECKH pacTex B cepara Ha
typusMa" (Kpaituesa, 2017), B Ta3u crarus ca 000011eH OCHOBHUTE MPUHIIUIHN HA KOHIICTILIUATA
3a ,,JIONIUTHKA B TypU3Ma‘“, Karo HepaslelHa 4YacT OT AbprKaBHaTa M riiobamHaTa MOJIUTUYECKA
cucrteMa. AHaNIM3UpaHU ca MPEAU3BUKATENICTBATA MPE]l TYPUCTHUYECKAaTa UHAYCTPHUS B CTPAaHUTE,
pa3BUBAIIM TypU3bM B MOMEHTA, U TXHOTO MPEOAOIsIBaHE HAa 0a3ara Ha MpUIaraHUTE MOJIUTUKH U
n00pH MPaKTUKH B 00JNacTTa HA yNPABICHHETO HAa TypU3Ma B CTPAHUTE-WIEHKHU U MapTHHOPH Ha

OpFaHI/ISaHI/IHTa 3d4 UKOHOMHYECCKO ChbTPYAHUYCCTBO U PAa3BUTHUC.

Brnewatnenue npaBu u nmyOnukanusta Ha mpod. a1-p Mapuana BoxxXnHoBa U KOJIEKTHB
,,CbBpPEMEHHH H3MEPEHNS Ha yIIPABIEHAETO Ha TypHCTHUecKa AecTiHanus buarapus "? (BoxuHOBa,
Jluues, Tomopona, I[laBnmoB u I'eopruesa, 2019), IlocraBeHuTe OT aBTOpPUTE 3aJa4dl BKJIIOYBAT:
OTKpOsIBAaHE Ha OCOOEHOCTUTE HAa TYPUCTUYECKATa IECTUHAIUS M HEWHOTO YIpaBJeHUE; pa3KpHUBaHE
BIUSHUETO HAa TypUCTUYECKAaTa IMOJMTHKA BbPXY PA3BUTUETO HAa TYpHCTHYECKaTa AECTUHALUS,
OIIEHKa Ha ChCTOSHMETO HAa TYPUCTUYECKA ACCTUHAUUA bbiarapus mpe3 mpusmara Ha TypPHUCTHUTE,
EKCIIEPTUTE OT OONACTHUTE/OOIUHCKUTE aIMUHUCTPALIUY U MECTHUTE TYPUCTUIECKU OpraHU3aIUy;
dbopMmynupaHe Ha TPEIJIOKEHHUs 3a pellaBaHe Ha Pa3KPUTUTE MPOOJIEMH Ha JIECTHUHALIUATA,

IOCPEJICTBOM aJICKBaTHOTO 1 yIIpaBIICHHUE

»Haykara 3a Typu3Ma U MSCTOTO Ha TypUCTUYECKaTa MOJIUTHKA B HEHHUS 00eKT U npeamer”
(HemkoB, 2011) e nmyb6nukamus Ha mpo¢. A-p Mapun HemkoB, HeliHaTa 1en € Aa MpOydyu
MOCTHI)KEHUATA B PA3BUTUETO HA HayKaTa 3a Typu3Ma U Ha Ta3u OCHOBA J]a XapaKTepU3Hpa U OLEHU
MSCTOTO M POJIATa Ha TypHCTHYECKaTa IOJIMTHKA B HEHHOTO HACTOAIIO M OBJCIIO pa3BUTHE.
OCHOBHMAT aKLUEHT B M3CJIEIBAHETO € IOCTAaBEH BBPXY HMHTETPUPAHETO HA MOJUTUYECKUTE

M3MEpeHHs Ha Typu3Ma B 00€KTa U MpeMeTa Ha HayKaTa 3a TOBa SBJICHUE
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Juvutbp Henenues B cBos Tpya " EdekTuBHOCT HA MHCTPYMEHTHUTE HA TYpUCTHYECKATa
MOJINTUKA 32 MKOHOMHYECKH BB3JICHCTBUS BbpXy Typu3Mma Ha PemybOnuka bwarapus" (Henemues,
2016), cnopen Hero epeKTUBHOCTTA HA BH3JACHCTBHETO HA BCEKH MHCTPYMEHT Ha TypUCTHUYECKaTa
NOJMTHKA € IPEANOCTaBKa 3a peajJn3upaHe Ha HEHHUTE CTPATETUUYECKH LeIn. ToBa M3HCKBa U300p
Y M3I0JI3BaHE HAa TE3U MHCTPYMEHTH 3a BB3JEHCTBUE BbPXY TE€3U, KOUTO HAali-MHOT'O OTTOBAPSAT HA

TE3U LIENH..

Ot npencraBeHara A0 TyK HHPOpPMAIHS CTaBa SICHO, Y€ B OBJITAPCKUTE aKaJIEMUIHH CPEIU
TeMaTa 3a MOJUTHKATAa [0 OTHOIIEHHE Ha 00YYEHHETO U 00Pa30BaHUETO MO TYPU3bM € AUCKYTHUPaHA
U 111 POABbIKaBa J1a Obae 00EKT Ha HHTEpeC U ObJeIn HaydyHH pa3paboTku. Cepro3HO BHUMaHUE
TpsiOBa 11a ce 00bpHe Ha (hakTa, e cien cBeToBHara nanaemus or COVID 19, HacTbnuxa npoMeHu
B aKaJICMUYHOTO U MPAKTUYECKO 00yUYEeHHE IO TYPU3bM, KOUTO Ca U OCHOBHHUS MOTHUB 32 Ch31aBaHETO

Ha HACTOAILHS TPYL.
MeTtonosorust

OCHOBHUTE METOJM U3IOJI3BaHU B HACTOsILATa pa3paboTKa ca CBbP3aHU C aHAJINU3 U 0030p
Ha Halu4yHata WHGOpMAIMS MO OTHOIIEHHWE Ha pa3padoTeHaTa M HU3IMOJI3BaHAaTa TypPHCTUYECKa
MOJIUTHKA B 00JIacTTa Ha BHUCLIETO 00pa3oBaHU M oOydeHue 1o Typu3bM B bbirapus. ABropute
NPEACTaBAT MPEITIOKEHUS 32 U3MEHEHHs B HOpMaTHBHATa ypeada 1o otHoueHne Ha Buza 1, kosito
periaMeHTHpa 00yuYeHUETO Ha CTY/IEHTH OT CTpaHM U3BbH EBpomnelickus cbio3. Upes ninon3paHe Ha
METOJ KaTo AUCKYCHHU U 1e0aTH 3a CbOMpaHe Ha akTyaiTHa MH(OpMAIHsl, pealn3upaHy upe3 peana
Cpemu C TMpeACTaBUTENH Ha Ou3Heca. ABropute Ha 0aza aHajau3 Ha JeHcTBalaTa B MOMEHTA
HOpPMaTHBHA ypenoa, mpeniarar 000CHOBaHU MPOMEHH, KaTo ca B3ETH MPEIBU] PEATHUTE HY KT Ha

TYpPUCTUUECKUTE OPraHU3aALINH.
Pe3syararu

[Tpe3 2019 r. oOpa3oBanuero M OOy4YEeHHETO MO TypuU3bM B bbiarapus, kakto u
TYPUCTUYECKHUAT OM3HeC OsiXxa M3MpaBeHHM Npei €AHO OT Hall-roJeMuTe Npelu3BUKATeNCTBa, a
uMmeHHo CaeroBHata manzemus ot COVID 19. B npuGmusuteneH nepwog OT JABE TOAWHH
00y4YeHHETO BbB BCHUYKH BHCIIM YYHJIHMINA O€IIe MPOBEICHO M3ISIIO OHJIANH, MPEIU3BUKBANKU U
Ch3/1aBaiiku HOBU M MPOLIECH M METO/IM B oOpa3oBareIHaTa cuctemMa Ha crpanara. Ot apyra cTpaHa
npe3 TO3M M3KIIOYMTEIHO HETaTUBEH IMEPHUOJl, TosiMa 4acT OT TYpUCTHYECKUTE OpraHMU3aluu
IpeKpaThxa CBOSATA JCHHOCT MM HaMmajnxa 3HAUYUTEITHO 1a3apHOTO IMpeyiaraHe Ha MPOAYKTH U
ycryrd. To3u 1Be TOUIIEH MTePHOT OBEIE 10 H3KITFOYUTETHO TOIsIMa MTPOMSIHA B HAYMHA 110 KOUTO
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XOopara 3amo4yHaxa /1a KOMYHHKHpAT W paboTAT, KaTo HAa MpElIeH IUIaH H3Js130Xa JUTUTATHUTE
TEXHOJIOrHU. BhIpeku ToBa cepruo3HO MpeAn3BUKATENICTBO ObJrapckara oopazoBareiHa cCUCTeMa U
TYpUCTHYECKH OH3HEC YycmsiXxa Ja MpeomosiedT TO3M HEraTuBEeH IMEepHoA M Ja MPOIbJDKAT
CHIIIECTBYBAHETO CH YPE3 HOBU TEXHOJOTUYHH MOJEIHM U TOJUTUKHA 332 BOJCHE Ha OW3HEC U
obOpazoBanue. Tyk € MSICTOTO J1a C€ MPEJCTABAT €Ha YaCT OT NO3UTUBHUTE U HETaTUBHU ACTIEKTH HA

IIPOMCHUTCE B 3806I/IKaJ'IHIJ_[aTa HU Cp€la CJIC OTMHUHABAHE HAa CB€CTOBHATA MMaHACMUA.

ITonoxxuTeneH aclekT € q)aKTa, 4C YOBCYCCTBOTO pcajiM3upa rojidgmMa 4act OT AUTHUTAJIHUA
NOTCHI A B O6paSOBaHI/ICTO, KOMTO HaMCpu CBOs KaTaJlM3aTop II0 BPpEME Ha IIaHACMHUATA. HHGC
JUTUTAJIHOTO 06yquI/Ie ¢ HOpMA U ThbpCCHA BB3MOXKHOCT 3a peaulia CTYACHTH U YHUBCPCUTCTH.
B’BSMO)KHOCT, KOATO CC€ OTKpHUBa IMpEa CTYACHTHU OT pas3IMdYHU AbpKAaBU Ja CC 06yanaT B
MNpEATIOYUTAHUTE OT TAX YHUBCPCUTCTU HEC 3aBUCUMO OT TAXHOTO (1)I/I3I/I‘-IGCKO MMO3UITUOHHUPAHC. C'I)HIO
TaKa ApPYT BAXKCH MMO3UTUB € Bb3MOXKXHOCTTA 3a 6’bp3 JOCTBHBII A0 Ir'oJIAMO KOJIMYECTBO I/IH(bOpMaIII/ISI B
pas3IniHu O6paSOBaT€J'IHI/I U HAyYHH HaIIpaBJICHUA. Taka HallpuMCp 110 BPEMC Ha IMMaHJACMUATA
BCUYKH TOJI€MH OMOIMOTEKH U MY3€H I103BOJINXa CBO6OI[€H JOCTBII 40 IrojisiMa 4aCT OT JUTrnTaJIHOTO

CH CbABbpPIKaHUC.

Ot gpyra crpaHa OTpULATEIHMS acleKT CHpsMO OM3Heca € HaMalsgBaHeTO Ha Opos Ha
paborenure B TypucTHUECKUs OM3HEC. [0asiMa 4acT OT CUCTEMHO paboOTelUTe B TypU3Ma MOopaan
NaHAEMHUSITa [IPEHACcCOUYrXa CBOMTE UHTEPECU KbM JPYTH OTpacid U MHIyCTPUH, KOETO JOBEIE /10
OCTBp HEJOCTHUT Ha MpodecruoHanHa paboTHa pbKa. Ta3u HOBa peallHOCT MpeIU3BUKa roJIIMa yacT
oT OM3Heca Jla HaCOYM BHUMAHHUETO CH KbM ThPCEHE Ha aITepHATUBU, OCHOBHO CBbP3aHU C HAaeMaHe

Ha pa0OTHa pbKa OT CTPAHU U3BbH €BPONEHCKUS ChIO3.

VIMeHHO Te3M acleKTH OINpeNeNAT Ie/iTa Ha HacTosllaTta pa3paboTka, KOsTO ce ONMMUTBA J1a
dopmynupa peaqHu U paboTel NMpeUIoKEHHs 32 U3MEHEHUsI BbB HOPMAaTUBHUTE pa3nopenodu 3a
Busza /I (naBaia Bb3MOKHOCT Ha UyKJIEHIIM 3a ABJITOCpPOUHO NpeduBaBane B PenyOnuka bbarapus
¢ 1ien oOyueHune). ABTOpUTE HAa HACTOSIIATA MMyOIUKaIs ca yOeIeHH BbB Bb3MOXKHOCTTA 32 TAKOBA
HOAXOMAALIO YCHBBPIIEHCTBAaHE HAa HOpPMAaTHBHATa ypenda, KOETO Ja MOCTUTHE LT MOHE B JBE
Hacoku. OT eZHa cTpaHa, TOBa OM JIOBEJIO JO MOBHILIABAaHE Ha Bb3MOXKHOCTUTE 3a OOydyeHHE Ha
YyKJICHIIM B CTpaHaTa, KOETO € OT CHIIECTBEHO 3HAYCHHE 3a OBJITAPCKUTE YHUBEPCUTETH, 32 J1a
Morar e(eKTHBHO Ja ce KOHKypUpaT ¢ Uy KIEeCTpaHHUTE Ha Mma3apa Ha 00pa30BaTeIHH YCIYTH H B
4acTHOCT Ha oOyueHue B cpepara Ha TypusMa. ChIIeBpEeMEHHO, OT Apyra CTpaHa, 4Ype3 Ch3aBaHeTO

Ha BB3MOXHOCT Ha o6yana1111/ITe C€C U Ja pa6OT${T B CTpaHara, Oouxa MOTIIH JOHAKBIC Oa CC
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KOMIICHCHPpAT HpO6JI€MI/ITe " MPCAN3BUKATCIICTBATA, CBbpP3aHU C HCAOCTHUIAa Ha KBaJII/I(bI/II_[I/IpaHa

paboTHa cuia u npodecruoHanHo o0y4eHH KaJIpy B Ta3M Taka Ba)KHA 32 MKOHOMHUKATa HU cdepa.

ITo oTHOLIEHNE HA U3UCKBAHUATA 3a KaHAUJATCTBAHE U O100peHuE 3a MojlyuyaBaHe Ha Busza
J1, B HacTosIIaTa HOpMATHBHA ypeada U BbB BPb3Ka C HYKJIUTE Ha YHUBEPCUTETCKOTO 00pa3oBaHue

u 6H3Heca, IIPaBAT BIICHATIICHUC CIICAHUTE TCKCTOBE:

- Busara moxe na Obae u3naaeHa 3a cpok 10 6 mecena wim 10 1 ronmHa. Banuanocrra Ha
BU3aTa 3aBUCHM OT Li€dTa Ha npecros B beiarapus — 3aBbpliBaHe Ha OakaaaBbPCKH WIIM
CJIEAJIMIUIOMEH Kypc Ha oOydeHue, U3BbPIIBAHE HAa HAYYHU U3CIEABAHUS WIN CTYIEHTCKU
CTaX

- Bugara 3a npirocpouno npebuBaBaHe J1aBa MPaBo Ha MHOTOKPATHO BIIM3aHE HA TEPUTOPHSITA
Ha Peny6nuka bbarapus B paMkuTe Ha Cpoka Ha HeliHaTa BaJIUIHOCT.

- 3adBICHMETO 3a M3JaBaHE HAa BH3a 3a ABJITOCPOYHO IpedHBaBaHE ce IOJaBa CaMoO B
JUIUIOMAaTUYECKUTE U KOHCYJICKUTE MPEIACTABUTENCTBA 110 OCTOSHHOTO MECTOKMBEEHE Ha
KaHJU/JaTa WiIM B TE€3U IPEICTAaBUTEICTBA, KOMTO Ca aKpPEIUTUPAHU 3a Jbp)KaBaTa Ha
HOCTOSIHHOTO MECTO)KMBEEHE HA KaHIUaTa.

- Ilpu nomaBaHe Ha 3asBJIEHUE 3a M3]aBaHE Ha BM3a 3a ABJITOCPOYHO NpeOMBaBaHE HE ce
JIOTTYCKaT U3KJIIOUEHUsSI OT M3UCKBAHETO 32 IMYHO MHTEPBIO.

- 3a monyyaBaHE Ha pa3pelleHHe 3a NMPOABJDKUTENHO MpeduBaBaHe JUIaTa cje/Ba Ja umar
OCHUTYPEHO KMJIUILE, 3abDKUTENIHU 37paBHHU 3aCTPaxOBKH M OCUTYpsBaHE, JOCTaThUHO
CpeZAcTBa 3a M3JpbXKKa, 0e3 Ja ce MpuoArea 10 cucreMara 3a COLMAIHO MOANOMaraHe, B
pasMep He NHO-MaJbK OT MHMHHMMAaJHaTa MeCeYHa 3ariaTa WM MHHHMMAalHaTa IEeHCHs
CBINIACHO 3aKOHOJATeNCTBOTO Ha Penybnuka bearapus 3a cpoka Ha npeOuBaBaHe.

- Cnen xaro Oblaere mpueT 3a CTYAEHT B peloBHa (opma Ha oOydeHHE B ObITrapcKu
yHHMBepcuTeT U Bu Ob1e nznanena susa /| (ako e HeoOxoauma), cieaBaliara CThIIKa Clel
npucturasero Bu B bbarapus me Obae a KaHIWAATCTBATE 3a paspelieHHe 3a
NPOABIDKUTEIHO NpeduBaBaHe. Pa3zpenieHneTo e BaJuaHo 3a CPOK 70 1 roguHa U MOXe Ja
Ob/1e TOTHOBEHO, aKO MPOABJDKUATE 00ydeHneTo cu. Beska roqnaa ot Bac mie ce u3ncksa 1a
IPEeACTaBUTE JI0KA3aTeJICTBO OT YHUBEPCUTETA, Ye CTE 3allMCAHMU 3a CIIEBAIUS CEMECTBD U
CT€ IUIATHIIM TAKCUTE CU 3a OOy4EHHeE.

- AKo cTe rpa)kJaHUH Ha TpeTa CTpaHa, Aourbi B bearapus ¢ Buza [| ¢ nen obyuenue, 1e
uMmare mpaso ja paborute A0 20 yaca ceAMHYHO Ipe3 ydyeOHaTa rojiviHa U MO BpeMe Ha
ouIMaTHUTE TOYUBHYU THHU Ha Baiero Buciie yquuine.
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Crnen mpoBeNeHH peAHIla CPElld C TYPUCTUYCCKUAT OW3HEC M 4YacT OT OpaHIIOBUTE
opranmzarnuu B YHCC (Yuupepcurer 3a Harmmonamno u CseroBHo CtomancTtBo) B rp. Codwus,
ABTOPUTE Ha HACTOSMIMS JOKJIAJ IPEACTAaBIAT CBOMUTE MPEIAJIOKEHHUS 32 YChBBPIICHCTBAHE Ha
JeiicTBamaTa HOpMaTHBHA ypenOa, kacaema u3gaBaHero Ha Bwusza J[. Ilenra Ha HacTtosmuTte
MIPEIIOKEHHUS € Ja ce MPEACTaBU Mpel IbP>KaBHUTE UHCTUTYIIUU UCEH MPOEKT, KOMTO /a MOCTYKU
KaTo J100pa OCHOBA 3a MPOBEXJaHE HA MOJI30TBOPHU NpodeCHOHAIHU e0aTh ¥ WHUIMATUBU 32
MPAKTUYECKH MPOMEHU B ChLIECTBYBallaTa HOpMaTHUBHA ypenba, ¥ KOMTO Ja ymoBIeTBOpsBAT

CBHBPEMEHHHUTE HYKJH OT 00y4yeHue B cpepara Ha Typu3Ma U CbOTBETHO TYPUCTUUECKHS OM3HEC.

Hpe,Il.]IODKQHI/IH CC CbCTOU B:

1. Ilpemnoxkenue 3a nombiHeHUe Ha 4i. 24, an. 1 ot 3akoHa 3a uyxaeHuute B PemyOnuka

bbarapus
B un. 24, anunest 1 ce ch3naBa HOBa TOUKA 23 ChC CIIETHOTO ChAbPKAHUE!

»23. KeJAAT Ja ce 00y4aBaT KaTo CTYIeHTH B 0aKAJaBbPCKAa WJIH B MArUCTbpPCKa
cTeneH WIN KaTo CNelMaJTU3aHTH B ObJIrapcKo BUCIIE YYHJIMILE M0 MPOorpamMu 3a odydeHue ¢

NPOABbJKUTETHOCT NOBeYe OT eHa roAnHAa”.

2. Ilpennioxenue 3a nombiiHeHne Ha HapenOara 3a ycinoBusTa v pejia 3a 3aBaHe Ha BU3U U

OMpECaAC/IIHC Ha BU30OBUA PCKUM

B HapeL[6aTa 34 YCJIOBUsATA U p€aa 3a U3JaBaHC HA BU3U U ONPECACIIAHC Ha BU30OBUA PCIKUM

C€ Ch3J1aBa HOB YJI. 9a cbe CJICIHOTO ChbABPIKAHUC!

»9a. (1) Bu3a 3a 1b/1rocpo4Ho npeduBaBaHe CbC CPOK HA BAJIUAHOCT /10 €HA TOAUHA H
¢ npaBo Ha npeduBaBaHe 10 360 1HM Moxke 1a ObAe U31aJeHA HA YyKACHell, KOMTO Kejae 1a
ce o0yyaBa KaTo CTYIeHT B 0akajaBbpcka WJIM B MArHCTBPCKa CTelNeH WM KaTo
CIeNraTU3aHT B 0bJIrapcKo BUCIIE YYMIIHIIE IO TPOrpPaMu 3a o0yueHue ¢ NPOAbJKUTETHOCT

moBe4ye OT ¢IHa roamHa.

(2) Koraro e u3nageHa Bu3a 1o ajuHesi 1, Ho 00y4eHHETO He € MPUKJIKYWIO0, B CPOK 10
2 Mecena npeau M3THYAHE HA HEITHUSA CPOK YYKAeHebT M0AaBa He0OX0AUMHTE JOKYMEHTH 3a
NMOJHOBSIBaHE HA BU3aTa 10 MHHNCTEPCTBOTO HA BLHIIHUTE PadoTH, 0e3 1a e Heo0X0AuMO 32
1eJITa 1a HANycKa TepuTopusita Ha Penybiuka boarapus. [lotaBaneTo Moxe 1a cTaHe JTIMYHO

NUJINK MO €JICKTPOHEH II'bT IO IMIPpaBUJia, U3JaICHU OT MUHUCTHPA HA BLHIIHUTE paﬁoTn.

172
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

(3) Hepasue.lma YacT 0T AOKYMEHTHUTE 110 aJIMHEHA 2e U3PUYHOTO MUCMEHO ChIVIACHUE HA
BUCIICTO YYM/IMIIE, KBAECTO C€¢ H3BLPIIBaA oﬁyqenneTo, 3a HEroBOTO NpPOABLJ/IZKABAHE 3a

npeJABUIEHNsI CPOK HA 00yueHHe, HO He 32 moBeye oT 1 roguHa.

(4) Ilpu mogHOBsIBAHE HA BU3aTa 110 peia HA NMPeIXOAHUTe ajiluHen MUHMCTEPCTBOTO Ha
BbHIIHUTE PA0OTH NMPOBEkKIA UHTEPBIO ¢ Yy:KIeHena. UHTepBIOTO MOKe 1a Obje NMPOBeIeHO
JIMYHO UJIM Ype3 eJIEKTPOHHU CPeACTBA 32 KOMYHHKALMS, KOUTO OCUTYPSIBAT HEMOCPEICTBEHO

BHU3YAJIHO " 3BYKOBO BB3IIpUEMAaHE Ha OTCpeIllHaATa CTpaHa.

Hacrosmero npeanioxeHue € CleACTBUE HA PEIUla pa3roBOPH, TUCKYCHOHHHU CPELIM U
KPBIVIK Macu OCBUIECTBEHH MEXIY IpEICTAaBUTENM Ha Karenapa ,,JIkoHOMHKa Ha Typu3Ma‘“ KbM
YHCC 1 chOTBETHO TYpUCTHUECKUAT OU3HEC U NPEICTaBIsABAIINTE TO OpaHIIOBU opranu3anuu. Ot
TE3U CpeIllU CTaHa SICHO, Y€ YHUBEPCUTETCKUTE Cpe/lu TpsAOBa Ja ce MpeBbpHAT B KaTajau3arop Ha
IPaKTUYEeCKH U3MEHEHUs B 3aKOHOBaTa ypezda, uype3 KOUTO J1a Ce YIOBJIETBOPST CbBPEMEHHUTE U
U3KITIOYMTEITHO TUHAMUYHH U3UCKBAaHUS HA BUCIIETO 00Pa30BaHM M TyPUCTUYECKUAT On3Hec. B Tazu
Bpb3Ka C€ INPEACTaBAT M HACTOALIUTE MPEUIOKEHHUS KAaTo H3pa3 Ha KOHCTPYKTHBHOTO

BSaHMOﬂCﬁCTBHC MCKAY HayKara " OusHeca B B’LJIFapI/IH.
Pe3y.11TaTn H 3aKJII04YCHUuE

CpBpeMEHHOTO pa3BUTHE Ha BUCIIETO oOpa3oBaHHe W OOydeHHe MO Typu3bM B bbiarapus
U3MCKBA OTYUTAHETO HAa JUHAMUYHUTE COI[MATHO-UKOHOMUYECKH MPOLIECH B CBETOBEH Maiad. Bee
MO-TOJIsIMa YacT OT ChbBPEMEHHOTO OOIIECTBO UMa Bb3MOKHOCTTA J1a IbTYBa U ChbOTBETHO 00yyaBa
B Pa3JIM4YHU CTPAHU U YHUBEPCUTETU. BB3MOKHOCT, KOSATO MOXKE /1a C€ OIpeieau KaTo KIII0YOoBa 3a
pearu3upaHeTo Ha KaueCTBEHO BHCIIE 00pa3oBaHUE 3a MO-TrojsiM Opoit mMiagu xopa. OTuuTaiku
npeau3BUKaTEICTBaTa Mpe MIIaJUTe X0pa, TPSAOBa J1a ce OT4YeTe M MHTepeca Ha Ou3Heca, KOUTo Ja
IPEeIOCTaBH Bb3MOXKHOCTH 3a paboTa M JOCTOEH >KMBOT. VIMEHHO B3eMaliku 1Oj BHUMAaHHUE TE3HU
ChbBPEMEHHHU XapaKTepUCTUKU ONpPEAEISIIN Bb3MOKHOCTUTE 3a 00yueHue u paborta. ABTOpUTE Ha
HACTOSIIMS JOKJIAJ IPEACTaBAT CBOMTE IPEUIOKHUSA M OTKPUBAT Bb3MOXXHOCTH 32 U3MEHEHHUS B
npaBHaTa ypenda Ha CTpaHara ¢ KOeTo Jia OKaXkaT MOJKpera Ha BUCIIETO 00pa30BaHHE U ChOTBETHO

TYpUCTHUECKUSAT Ou3Hec B bbarapus.

TpSI6Ba Ja CC€ OTUCTC U (I)aKTa, 4ycC HacToAImara pa3pa60TI<a MOXKC J1a ITOAIIOMOTHE U HACKOPO

I/136paHI/I$I MHUHUCTHP Ha Typu3Ma B CTpaHara, KOITO 0OSIBY JKE€JIAHHETO CU Ja Cb3Jaac pa60THa rpymna,
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KOATO ,,1IC aKIICHTHPA BbPXY 3d HAMUPAHCTO HA YCTOﬁqHBH peUICHM A, KOUTO A YJICCHAT AOCThIIA Ha

qy’KJIeCTPAHHH TYPHUCTH U KaapH 10 bearapus S,

Bucmiero o6pazoBanue U TypuCTHYECKUAT OU3HEC B bhirapus ca u3npaBeHH mpej peauna
IIPEIM3BUKATEIICTBA OIPEICIIEHN OT ChbBPEMEHHHS HAYMH HA KMBOT, IIOBJIMSAH OT BOMHM, 3IpaBHU
KPU3U U MKOHOMMYECKH HpEAU3BUKAaTeICTBA. BbhIpeku ToBa MMEHHO BUCIIETO OOpa3oBaHUE U
Ou3HecHT TPsIOBa J]a ca KaTaJIM3aTOPUTE 3a IOCTUTAHE HA yCTOMYMBA Cpe/la B CTpaHaTa, KOSITO 1a HU
NpPEeBbpPHE B KEIAHO MACTO 33 KUBOT U 00pa3oBaHHE M CHOTBETHO IMPEINOYMTAHA TYpPUCTHUYECKA
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BHenpsiBane Ha npujioxkeHus kato kuraiickure Ali pay m We chat pay B

OBJrapcKusi TYPUCTHYECKH CEKTOP: Bb3MOKHOCTH U NMPeIN3BUKATEICTBA

oouy. 0-p Heanka Jlynueea
Azpapen Ynueepcumem Ilnosous

3a asmopa: ,,/[oy. 0-p Hsanxa Jlyntuesa e npenodasamein ¢ 0v120200uuier onum 8 cghepama
Ha mypusma. Hetinume npoghecuonannu unmepecu ca nacouenu 6 oonacmma na Xomeuuepcmeomo,
Pecmopanmvopcmeomo, [punosicenue na unoycmpust 4.0 6 mypuzma, Kakmo u KoM HAYUOHATHUME
0cobernocmu 6 Xxpanenemo u mypucmuueckomo nosedenue. Cneyuanuzupa pazeumue u YynpagieHue
HA CeMelHO XOMenuepcmeo, 6HeOPABane HA 3eleHu YCMOUYUGU NPAKMUKU 6 XOMeIuepCmeomo u
PecmopanmvsopCmeomo, ynpasieHue Ha pecmopanmoopcku obekmu. Kvm nacmosiwus momenma e

pvrosooumen kameopa ,, Typuzvm “, npu Aepapen ynusepcumem — Ilnosous.

Te3a. B cBeTtoBeH Mamad nmudpoBUTE IJIAIIAHUS CE MPEBPHIIAT B HCOTMCHHMA YacT OT
€XETHeBUETO, KaTo 1moao0Hu miardgopmu karo kutarickus AliPay m WeChat Pay Bede ca cranmapt
B MHOT'O CTpaHH. bbjirapusi, Kato NomyisipHa TypUCTUYECKa IECTHHAIUS, MOXKE JIa CE€ BB3I0JI3Ba OT
BHE/IPSIBAHETO Ha MOJOOHM TEXHOJOTHH, 32 J1a MOJ00pH YCIYTHTe CH M J]a MPHUBJIEUE OIle ITOBeYe
MEXIYHAPOIHU ITOCETUTENM. Ta3W HOBa TMEPCIEKTHBA HOCH KAaKTO BB3MOXXHOCTH, Taka W

NpCaAn3BUKATCIICTBA.

AprymenTH. MoxxeM J1a U3peuM peuia MpeIMCcTBa 3a ObIrapcKusi TYpUCTHUYECKU CEKTOP
OT BHEJpsBaHETO Ha 1ojo0Hu ruiardopmu kato kutaiickure AliPay m WeChat Pay, a umeHHo:
Ilooobpsasane na nompedumenckomo u3dicuesasane - TYpuCTUTE, 0COOEHO Te3u OT A3us, Bede ca
CBUKHAQJIM C M3MOJI3BAHETO Ha JUTHMTAJIHM IUaTGopMu 3a muiamanus. Buenpssanero Ha AliPay,
WeChat Pay wim nogoGHa cucremMa OW yIECHWIO TpaH3aKIMHUTE 3a TAX, Karo IpeMaxHe
HEoOXOAMMOCTTa OT OOMsIHA Ha BaJlyTa MJIM U3IOJI3BaHEe Ha (U3MdecKu OaHKOBU KapTH. ToBa Ou
HarnpaBuiao bbiarapus mo-aTpakTMBHA ACCTUHALMA 3a KUTAHCKUTE TYpPUCTH, KOMTO Ca Cpel Haii-
TOJIEMHUTE MOTOLHU B cBeTa. Konkypenmocnocobnocm na naszapa - IbpxaBu kato ['epuus, Utamus u
Wcnanus seue npuemar AliPay u WeChat Pay, 3a 1a npuBniekar asuarcku Typuct. beiarapus moxe
Ja ce MO3UIMOHMpA KaTo IMO-MOjAepHa W yaoOHa NeCTUHAIMs, KaTo CieBa TEeXHUs MpUMep.
Hamansasane na napuunume niawjanus - TATUTAIHUTE TUTAIIAHNS HAMAJIBaT HEOOXOIMMOCTTA OT
napu B Opoii, KOeTo € Mo-0e301MacHo U YI00HO KaKTO 3a TYpPUCTHTE, Taka U 3a Ou3Hecure. ToBa ChIIO

Taka HaMaJIsBa pUCKa OT Kpa)KOU U TPElIKH Npu oOMsiHa. [anvuna npospaunocm - [Ipuiaranero Ha
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JUTHUTAJIHU ITUIAlaHus MOXKE J1a IIOMOIHE 3a HaMaJIsIBaHC Ha CHMBAaTa MKOHOMMKA, TBU KaTO BCUYKH

TpaH3aKIUU CC 3alMMCBAT AUTUTAJIHO. ToBa e BaxkHO 3a MMpaBUTCICTBOTO U JAHBYHUTC OPraHU.

Hpe):[I/I3BI/IKaTeJICTBa Ipu BHEAPSABAHETO

[Ipenu3BuKarencTBara ca HEM3MEHHA 4acT OT BCSKO HOBOBBBEIEHHE, TyK MOXKEM J1a IOCOYUM
HSIKOJIKO KOHKPETHM, KOMTO OuXa YCIOXKHUIM IHpoleca Ha BHexapsBaHe. llle 3amouneM c
uHgpacmpykmypuume ocpanudenus, 3amoTo 3a 1a pabotu cucrema karo AliPay u WeChat Pay, e
HeoOxonuma J00pa MHTEpHET Bpb3Ka U IIUPOKO pasnpocTpaHeHue Ha POS  Tepmunanm,
NOJABPKALLM JUTUTAIHY IUTAIAHUSA. B HAKOM IO-Majky TypUCTHYECKH JecTUHAuuu B bbiarapus
uH(]pacTpyKTypara Bce Olle He € Ha Heobxoaumoro HuBO. llle orbenexum u peeynamopnume
bapuepu, ThIA KaTO BHEAPSBAHETO HA YYXK/IHU TIAT(HOPMHU U3HCKBA CHITIACYBAHOCT C €BPOTICHCKUTE U
ObJIrapCcKUTE peryialuy 3a 3alluTa Ha JaHHUTE U (PMHAHCOBUTE TPpaH3aKLKU. ToBa MOXe /1a IoBe/e
O CJHOXHM aJMUHUCTpaTUBHU mpouexypu. IIpenusBukarencTtBo MoOXe Ja C€ OKake W
KOHKYpeHyuama ¢ jaokaiHu niamgopmu. B bbearapus Bede ChIIECTBYBAT JOKAJIHU JUTUTAIHU
atdopmu 3a riamanus, karo Hanpumep iCard u MyPOS u Bueapsianero Ha AliPay u WeChat
Pay Moxe n1a ch3fazie KOHKypEeHIHsl, KOATO Ja JoBeze 10 (hparmeHTanus Ha nasapa. llle cnomenem
U Kyrmypuume paziudus, 3auo0to qokaro AliPay u WeChat Pay e nonymsipHo B A3us, eBponeiickure
TYPUCTH MOXKE J1a IPEANOYUTAT TPATUIIMOHHNUTE METOIU Ha IIaliaHe. ToBa U3UCKBa OAIaHC MEXKIY

BHCAPABAHCTO HAa HOBU TEXHOJIOTMU U MOAABPKAHCTO HA ChbIICCTBYBAIUTE YCIIYTH.

Kak moske 1a ce peajn3npa yCnemHoTo BHeAPABaHe?

Ha mppBO MsicTO 100p0 MapTHROPCTBO C MECTHH OaHKU M Ou3HecH - 3a ja ce BHeapu AliPay u
WeChat Pay unu nogo6Ha miardopma, € HEOOXOAMMO CHTPYIHHYECTBO C MECTHU (DMHAHCOBU
MHCTUTYLMHU U TypUcTHUecKkH Ou3HecHu. ToBa BkIItouBa 00ydeHHE Ha MEPCOHAIa U OCUTYpPsIBaHE Ha
HEoOXoaMMara TeXHUIecKa Moaaphkka. HeoOxomuMocT oT abpkaBHa noakperna. [IpaBuTencTBoTo
MOXE JIa UTpae KIIF0Y0BA POJISL Ype3 CTUMYIIMPAHE HA TUTHTAIH3AINATA B TYPUCTHUECKHS CEKTOP,
HalmpuMep 4Ype3 JaHbUHU OOJEeKYeHUs 3a OM3HECH, KOMTO NpUeMarT TUTHUTAIHU IJIallaHMs.
VYenemHoTo BHeApsiBaHE M3UCKBA W J10Opa MapKeTHHIOBa CTpATErHsi, HACOYEHA KaKTO KbM
TYPHUCTUTE, Taka U KbM MECTHHTE OM3HecH. ToBa MOKe J1a BKITIOUBA KaMIIAaHUH 32 TIOIYJISIPU3AIHS,
KOWTO TIOAYEPTaBAT yIOOCTBOTO U CHTYPHOCTTA HA IUTHUTATHUTE Tutanianus. MaTerpanmsta AliPay
u WeChat Pay c apyru ycnyru, Te He ca camo miardopma 3a IUTallaHus, T€ Mpeyiara u JIpyru
yCIYTH, KaTo pe3epBallid Ha XOTENM, 3aKyllyBaHE Ha OWJIETH, TaKCUMETPOBH YCIYTH WU JOpU
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NOpPBbUKM Ha XpaHa. MHTerpamusta Ha TE3W YCIAYrH B OBJITAPCKUS TYPUCTHUECKH CEKTOp Ou

,I[O6aBI/IJ'IO JOITBJIHHUTCIIHA CTOMHOCT.

3akmodyenue. Buenpssaneto Ha tuatgopmu kato AliPay m WeChat Pay B Owirapckus
TYPUCTHYECKH CEKTOp MOXKE Ja JOHEeCE 3HAUUTEIHU II0J3HM, KAaTo YJIECHU IUIAIlaHuATa 3a
MEXIyHApOIHH TYpUCTH W IOAOOPH KOHKYPEHTOCIIOCOOHOCTTa Ha CTpaHara. BbIpeku ToBa,
yClexXbT Ha Ta3W WHHIMATHBAa 3aBUCH OT Jjo0para TOATOTOBKA Ha HWHQPACTPYKTyparta,
CBHTPYIHHUYECTBOTO MEXKAY YaCTHUS U IyOIMYHHS CEKTOP, U €(PEKTUBHA MApPKETUHIOBA CTPATETHs.
AXO Te3u Ipenu3BUKAaTeNICTBa ObJIAT MpeojioiieHn, beiarapus Moxe aa ce mpeBbpPHE B OIIE I10-

dTpaKTHUBHA JCCTUHALUA 3a TYPUCTH OT LA CBAT.
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I[I/IHaMPI‘IHOTO ueﬂooﬁpa3yBaHe H NMpeaAu3BUKATEJICTBATA NMPEA XO0TCJINECPCKUA

ousHec

oouy. 0-p Becenuna Amanacoesa
ooxkmopanm /lecucnasa /lumumposa
Ynueepcumem "Ilpogh. 0-p Acen 3namapoe

3a aemopume: /{oy. 0-p Becenuna Amarnacosa 3aema nosuyusama oupekmop na Konesxca no
mypuzvm koM Bypeacku ovporcasen ynusepcumem ,, [Ipogh. 0-p Acen 3namapos “, Bypeac. Hayunume
unmepecu ca 8 npogecuonaino nanpaeienue Typuzom ¢ QoKyc mapKemune 6 mypusma u YCuieHo
uscneosa npobreMamura — C8bp3AHA CbC  CbBPEeMEeHHUme acneKkmu Had  MapKemuHed 8
xomenuepcmeomo. [loy. Amanacosa npumedicaga 0adecem 200UULeH ONUM 8 MYPUCIUYECKUS]

ousnec, uner e Ha YC na bBypeacka pecuonanna mypucmuyecka kamapa.

Jecucnasa /umumposa e oOoxmopaum 6 Hronomuyecku yHusepcumem — Bapna,
cneyuannocm “Typuzem”, ¢ @okyc 6wvpxy ynpasieHuemo HA Hpuxooume u uHogayuume 6
xomenckama unoycmpus. Ta e cepmugpuyupan Pegenro Menudocvp om HSMAI, kaxmo u

cepmuchuyupana om EHL 6 Fellowship Training Program.

C Hao 20 200unu onum 6 mypucmuueckama unoycmpusi, /lecuciasa e 3aemana Kuo4ou
PBKOBOOHU NOZUYUU KAMO MBP2OBCKU Oupekmop Ha peduya xomenu 6 bwvaeapus. Om 2015 2. e
coocmeenux Ha JJEC MenuodscmvHm, KOMRAHUS, CReyuaiu3upana 8 YnpasieHuemo Ha xomeuu u
KOHCyImayuu 8 cghepama Ha mypuzma, ¢ OOKA3aHu pe3yimamu 8 ONMuMu3ayusima Ha npooaxcoume
u Queumanuzayusma Ha xomeickus ousnec. Kamo oguyuanen npeocmasumen na HotelRunner om
2022 2., Jlecucnasa akmusHo noonomaea xomenuepume 8 bvaeapus ¢ unmeepayus na 6odewama
HMS' naamgpopma, usnonzeana om nao 60 000 obexma 6 ceema. Om 2024 2. pazwupsea
napmuvopckama cu mpedica, cmasaiku npedcmasumen Ha Simple Booking u Archipelago
International 6 Bvaeapus. Oceen npogecuonanuus cu onum, msa e u aKkmueH ooyuumen — 600U
Kypcoge no npodadxcou u yenooopasysane kvom Upskill Academy, kakmo u cemunapru ynpasxicHenus

no mypuszvm 6 bypeacku ovporcasen ynusepcumem ,, Ilpogh. 0-p Acen 3namapos .

JIMHAMUYHOTO LeHO00pa3yBaHe KaTo NPeAN3BHUKATEICTBO 32 YCTOMYHUBOCTTA HA
XOTeJIMePCKus Ou3Hec:

JIMHaMUYHOTO 1IEHOOOpa3yBaHe € XapaKTEPHO ChC CBOUTE NPEIU3BUKATEIICTBA!
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HECUTYPHOCT B TMPUXOJUTE - JOKATO AMHAMUYHOTO I[EHOOOpasyBaHE MOXE Ja yBEIUYU
NPUXOAWTE B THKOBUTE TEPUOIU, TO MOXKE Jla JIOBEAC W JI0 3HAYUTEIHU KOJIeOaHWS B
PUXOAUTE Mpe3 ciaabuTe ce30HU. XOTENUTe, KOUTO pa3uyuTar IPEeKOMEPHO Ha TO3U MOJET,
Morar Ja W3MHUTAT TPYAHOCTH MpPH IBITOCPOUYHOTO IUIAaHUpaHEe Ha (UHAHCOBAaTa CU
CTpaTerws.

3aryba Ha KIMEHTCKO JOBEpPHE - PE3KUTE MPOMEHU B IIEHUTE MOrar Ja JOBeAaT Jio
pa3oyapoBaHUE y TOCTUTE, OCOOCHO aKO T€ OTKPHST MO-HUCKA I[€HA 3a ChIIaTa yclyra ciel
pesepBanuaTa cu. Jlumcara Ha MPO3padHOCT B IIEHOOOpPA3yBaHETO MOXKE Jia MPEIU3BHKA
HE/I0BEpHE U 0TKA3 OT MOBTOPHU MOCELICHUS.

MPEeKOMepHa IIEHOBAa KOHKYPEHIIHS - XOTEIUTe, KOUTO C€ KOHKYpUPaT OCHOBHO Ype3 LIEHOBU
CTpaTeruu, 4ecTo MomnajaaT B ,,[[EHOBA BOWHA™, KOETO MOXE Jia OBe/e O HaMajsBaHE Ha
Map>KOBETE U JOPH 110 3aryda Ha peHTaOMITHOCT B IBJITOCPOYECH IJIaH.

BIUSHUE BBHPXY YCTOMYUBOTO pa3BUTHE HA JACCTHHAIMUTE - arpeCHBHOTO JTWHAMUYHO
[IEHOOOpa3zyBaHe MOXKe J1a Ch3/1aJie HECTAOUITHOCT B TYPUCTHUYECKHSI CEKTOP, KaTO JOMPUHACS
3a TIPEKOMEpPEH HATHCK BBhPXy HMH(OpACTpyKTypara Ha NajicHa JCCTHHAIMS [0 BpeMe Ha
BBPXOBU IEPUON U CIIAJIOBE TPe3 HUCKUTE CE30HU. TOBa MOXKE JIa 3aTPYIHU YCTOWIHMBOTO

Pa3BUTHEC HA PECTUOHUTEC, 3aBUCHUMHU OT TypHU3Ma.

KakBu ca Bb3MOKHHTE pemieHusa 3a YCTOﬁqHBO npeajiarane  Ha JUHAMMYHOTO

eHooOpa3zyBaHe:

>

OajaHCHpaH TOAXOJ KbM IIEHOOOpa3yBaHETO - XOTEJIMTE MOrar Ja KOMOWHHUpAT
JUHAMAYHOTO IIEHOOOpa3yBaHe C TapaHTHPAaHM MUHHMAIHH IICHH 3a JBITOCPOYHH
pe3epBaIum, 3a Ja HaMaJIsT KOJIeOaHUATA U 1a OCUTYPST MPEIBUAUMOCT B TIPUXOIUTE.
MOBHUIIIABAHC Ha MPO3PAYHOCTTA - SACHOTO KOMYHUKHPAHC Ha HICHOBATA IIOJIMTHKA C
KIIMCHTHUTC MOXXE J1a YBCJIINYHN JOBCPUCTO U 1a HAMAJIM HCTAaTUBHUTC C(l)eKTI/I OT AZMHAMHWYHOTO
[IEeHOOOpasyBaHe.

¢dokyc BbpXy Jno0OaBeHaTra CTOMHOCT, a HE CaMO BbpXY IICHATa - XOTEJIUTE TpsOBa Ja ce
CTPEMST J1a Ch3J1aBaT CTOMHOCT 3a TOCTUTE Upe3 NMePCOHATM3UPAHO 00CITYKBaHE, CIICIIHATHA
IMMAaKETH U JIOAJIHOCTHHU ITPOrpaMur, BMECTO Aa pa3duuTar U30AJI0 Ha IECHOBU CTPATCTHH.
U3II0JI3BaHEe Ha MpenckasyeMu anroputMu W Al - pa3paOoTBaHEeTO Ha MOJEIH, KOHMTO
npeCcKa3BaT Ma3apHUTE TEHACHIIMU M MPEIOTBPATIBAT MPEKOMEPHU KOoJcOaHHs B LIEHUTE,
MOXE Ja IIOMOIH€ Ha XOTCJIIUTEC HOa n30erHar HeraTUBHUTE e(i)eKTI/I Ha TIPCKaJICHO

arpeCcUBHOTO AMHAMUYHO [IEHOOOpa3yBaHe.
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3akiroueHue

I[I/IHaMI/I‘IHOTO I_ICH006paSYBaH€ € 3a4BbJDKHUTCIICH CIICMCHT OT IICUCIMBIIaTa CTpaTeI‘I/ISI Ha
BCCKHM XOTCJI, KOrato HaSapHI/ITe yCJIOBI/ISI 'O HaJiarar. Pa361/1paHeT0 Ha HCTOBHUTC HpI/IHL[I/IHI/I 58
IMPpaBUJIHOTO MY anJIaraHe Ca KIIDYBT KbM YCTOfIqHBOCTTa " IbJITOCPOYHUSA YCHCX. O6y‘IeHI/I€TO nu
3a,I[’LJ'I60‘IeHOTO IIO3HABAHC HA TMHAMHUYHOTO ueH006pa3yBaHe HE caMO ImomMarar 3a oliITuMu3anusaTa
HA MPUXOIUTE, HO W JIaBaT BH3MOKHOCT HAa XOTEIMEPHUTE Ja HampaBsIT WHGOPMUPAH U300p —
BKJIFOYUTCJIIHO U Ja OCBh3HAAT, Y€ B OHpe,IICHCHI/I cnyan/I Tasu CTpaTeI‘I/ISI MOXKE Ja HE € IoAXOoAs1lIa 3a
TAX. E,I[I/IHCTBCHO qpes SCHO pa36HpaHe Ha MEXaHU3MHUTC HA JTUHAMHUYHOTO I_ICHOO6pa?>YBaHC MOXKE

Jla C€ OIIpeaciiv JaJii TO € H606XOI[I/IM8. 4acT OT [1a3apHOTO MMO3UIIUMOHUPAHC Ha JaJICH XOTCII UJIU HE.
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KOpHOpaTl/IBHI/ISIT YeJIHEC TYPU3IBM — 6’l>llellleTO Ha OM3HecC IbTYBaHUATA
Muvpu Mapunoea

Yuueepcumem 3za Hayuonanno u Ceéemosno Cmonancmaeo

3a aemopa: Mvpu Mapurosa e macucmovp no cneyuarnocm ,, Mescoynapooern mypusvm
KoM Kameopa , Hkomomuka wua mypusma“ 6 Yuueepcumem 3a Hayuounrno u CeemosHo

Cmonancmeo.

B JUWHaAaMWYHUA CBAT HaA 6H3Heca, 0aJaHChT MCKAY pa60Ta H JIMYCH KHUBOT CTaBa BCC IIO-
BaXXCH. KOpHOpaTI/IBHI/IHT YCJIHEC TYpU3bM CC OHUCpTaBa KATO KIIHOUOB (baKTOp 34 IMOBHUIIIaBaHC Ha
MNPOAYKTHBHOCTTA M 0JIarOCHhCTOSIHUETO Ha CIIYKUTCIIUTC. BT)JIFapCKI/I TYPUCTHUYCCKU MCEIHUU
npociacasaBar Tasu HapacTBalla TCHACHIUA U HCHUHUTE II0J3H 3a CbBPCMCHHUSA yCTOfI'—IPIBOCTTEl Ha

CbBPEMCHHUS TYPU3bM.

VYennec nbTyBaHMATA Ca HOBUAT KOPIIOPATHBEH CTAHAAPT, T.K. KOPIIOPAaTHUBHUAT YEIHEC
TYpU3bM KOMOHWHHpa pabOTHUTE AHTAKUMEHTH C MPOTPAMHU 3a PEJAKC M JIMYHOCTHO pPa3BHUTHE.
Cropen npodecop BennkoBa, exeTHEBUETO HU € U3IIBJIHEHO C Yy/leca, KOUTO MOXKEM J1a OTKPHEM,

aKO OTACIIMM BpPEMEC 3a BbTPCIICH Oanauc.

EnepruiiHa ncuxosoruss € €IuH OT MHCTPYMEHTHUTE 3a CIIpaBsgHE CbC cTpeca. ToBa ce
U3THhKBA OT €KCHEPTHT 0 YOBEIIKH pecypcu M eHeprueH ncuxosor 1-p Credanus dyHuesa. Ta
o4epTaBa Ba)KHOCTTA HA €HEprUilHaTa MCUXOJIOTHs 3a MPEBEHIMs Ha cTpeca U ObpHayTa. B MHOTO
KOPIIOPAaTUBHU CPEIU CIIy)KUTEIUTE CTPagaT OT EMOLMOHAIHO U3TOIICHUE, a YEIHEC NIPOTrPAMHUTE,
BKJIIOYBAILM MEIUTAIUs U eHEPTUITHY Tepanuy, peiarar e(eKTUBHO pelIeHne 3a o100psBaHe Ha

MCUXUYIHOTO 3JIpaBeE.

Honent Upuna EMumnosa, penoBeH moTpeOUTEN Ha YeTHEC YCIYTH, CIIOACIIA, Y€ CTPACTTa €
JBIDKEIaTa CUjia 3a ycrexa. 3arybara Ha Bph3Ka ¢ MHTYMIHATA W JUYHUTE WUHTEPECH MOXKE J1a
noBene 10 mpodecroHaIHa anaTus. YelHeC TypU3MbT, BKIFOUBAI Hora pUTPUNTH, CIia Teparuu U
BOJHU MPOLEAYPH, [IOMAra Ha CIIYXKUTEIUTE /12 Bb3CTAHOBAT MOTUBALMATA U IPOJYKTUBHOCTTA CH.

Taxa 151 onpesens poyiiATa Ha CTpPAcTTa U MOTHBAIIMTA.

Bonpeku ye brirapust € B HauajeH eTarn Ha pa3BUTHE Ha KOPIIOPATUBHUS YEITHEC TyPU3HM,
WHTEPECHT KbM CHEIUATU3UPaHNd YeITHEC JeCTHHAIMM HapacTBa. Komrmiekcw, mpeiaramy
apomarepanusi, JeTOKC MporpaMu M INPHUPOIOCHOOPa3eH TypU3bM, MEUENAT MOMYJISIPHOCT Cpel
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KOPIOPATUBHHU KIHEHTH, ThPCEIIX MO-A00pO KaueCTBO Ha KMBOT. ToBa ca M MEPCIEKTHUBUTE 32

yenHec TypusMa B bbirapus.

B 3akJiioueHue MoXe J1a OTOEICKUM, Y€ KOPIOPATHBHHST YEITHEC TYpPHU3bM HE € MPOCTO
JyKC, a CTpaTernyecka MHBECTULIMA B ObJenieTo Ha Ou3Heca. BhBexk1aHeTo Ha yelmHec MPaKTUKU B
KOpIopaTHBHAaTa KyJITypa JONpHUHAcCS 3a Mo-Ao0pa paboTHa cpela, HamalsiBaHE Ha cTpeca U

IIOBHIIIaABaHEC Ha e(i)eKTI/IBHOCTTa.

busnec craruara e npoBokupaHa OT BhIpocuTe Ha mpod. Mapuana SIHeBa, pHKOBOIUTEN
katenpa “Uxonomuka Ha Typusma” npu YHCC B Ilonkact ot Youtube Kanana na Karenpara na

tema: “3apasuudar Yennec U Enepruiinara Ilcuxonorus B Kopnoparusuaus Csat.” Yacr 2.

183
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)

Volume 2, April 2025, Issue 1, ISSN 3033-0971

BeJII/IHI‘paIl — IIPpUMEDP 3a yCTOﬁ‘lHBO TYPUCTHYECCKO pa3sBUTUE

Braoumup Huxoe

3a asmopa: Braoumup Huxos e enasen usnvinumenen oupekmop na Bul Hotel Consulting
(I'ubpanmap). Komnanusma ynpaensea xomeiu Ha mepumopusma Ha Pycus, Cpeona Azus u
Bruskuam Usmox. Tacho cneyuanuzupama e 6 KpusuceH MeHuodCcmvHm. Braoumup Hukoe e
Buyenpesuoenm na Cu6@puo — Cubupckama ¢edepayus na pecmopanmu u xomenu. Mazucmuvp no
., Xomencku menuoxrcmovum’” om ynusepcumema ‘‘Kpanuya Mapeapem”, Eounbype, LLlomnanous.

Excnepm om copyoicenue na xomenuepu u pecmopanmvopu Benunepao u 3anaonu Pooonu.

Pesynrar ot eekTHBHO TUTaHUpPaHE, IPABUIIHO YIPABICHUE U JOOPO MaPTHROPCTBO MEXITY
MECTHUTE OW3HECH M WHCTUTYIUH NecTUHarus Bemunrpaa pabotm mMHOro mo0pe, 6e3 roieMu
CBhTPECEHHsI B CBOETO pa3BuTHE. Pa3z0upa ce, MpeIu3BUKATENCTBAa CHINECTBYBAT, OT II.T. Ha
KOMYHHUKAITUH C Pa3IMYHH JbPKaBHU BIACTH, KOSTO BOJH JI0 3aTPYIHCHHS B ONPEICICHU TPOIICCH.
Brrpeku ToBa, ycrenHara KOMyHHUKAIHsI BHHATH € OWJTa KITF0Y0B (PakTop 32 HAMHPAHE Ha PEIICHMS.
B3aumoneiicTBieTO U AMATOTBT C HHCTUTYIIMHATE TTO3BOJISIBAT U3TPaXTaHETO HA CTAOWMIIHA cpefa 3a

Typu3Ma BbB Benunrpan.

,»HsMa HUIIO MO-Xy0aBO OT TOBa YOBEK Jia C€ JIOTOBaps ChC CBOMTE MAapPTHHOPU' — TO3M
IPUHIIMII € B OCHOBaTa Ha yCTOMUMBOTO pa3Butue Ha Benunrpaz. JloOpure Ou3HeC OTHOIIEHUS U
KOOpJIMHAIMATA C MHCTUTYLIMMTE TapaHTUpaT NpoAbJDKaBalllds ycrex Ha rpajaa karo ogema CITA

U TYpUCTUYECKA JECTHHALINS.
Hayuno odopmnenue: npod. n-p Mapuana SIuesa

W3rounuk: ,, FO6uneen gopym: 35 ronunu karenpa ,,JikoHomuka Ha Typusma‘, 20-21 ¢eBpyapu

2025r. “ https://www.youtube.com/watch?v=ekOX4TuHnTU&t=1s 1:38:48-1:40:00
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IIpakTHKH Ha BOeLIUTE eBPOIEiCKN TYPOIIePaTOPU — POMEHH U

AUTUTAJIN3ANUA

Banepu Ilaynoes

3a asmopa: Banepu Ilaynog e enasen npeocmasumen Ha wewKus myponepamop ,, 4edox “ 3a
FOcousmouna bvaeapus u ucpae eadxcna poisi 6 passeumuemo Ha KOMOUHUPAHU MYPUCUYECKU
NPOOYKmMuU 8 pecuona. Yuacmea 6 pasnuyHu Gopymu u OUCKYCUOHHU NAHEU.

KakBo ce ciyuBa Ha TepeH B TypucTUuecKuTe aectuHanuu? [1o moBoj Ha AUTHTANIU3ALMITA,
OCHOBHA TeMa B TYpHU3Ma — MOXKE JIa C€ KOMEHTHpa — KaKBO paboTH, KaKBO HE pabOTH, KAKBO MAJIKO
paboTH, KaKBO MCKa TYPUCTHT, KAKBO HE MCKA TYPUCTHT. 3a J]a Ce MPEATIOKH aIeKBATEH MPOJIYKT, €
HEo0X0IMMO J1a ce TJie[ia Ipe3 ouuTe Ha Typucta. MnesTa e TypucThT Ja ObJe yIOBIETBOPEH U J1a
ce BbpHE OTHOBO clieJl Mecell. TypornepaTopbT TpsOBa Aa MpeAu3BUKA 3aBPBIIAHETO HA TypH3Ma
4pe3 pa3indHud HHCTPYMEHTH. 3a niepuo ot 23 r. umam Hax 13 000 meeting-a u ¢bM ce CpeIiHa ¢
okosio 115 000 typucra.

Wwma nu qururanu3anus y Hac ¥ Ha KakbB eTan cme? ,,HeroBo Benu4ecTBo — TypUCTHT, KOUTO
CTOU TaM, B KOM(OpTHATa CH 30HAa U He oOMYa J]a TO MECTIT HArope-HaJolly, HOBUTE HElla Td
IpHeMa KaTo TEXKECT, ue TpsiOBa Jja MpaBu U olle Hemo. B Ta3u Bpb3Kka MOXe /1a ce oTyeTe, ye
paborara Ha mpeAcTaBuTeNs Ha Typomeparopa € 70% mncuxonorusi, a 30% opranuzanus. [Tpu
IIOKOBM TNpOMEHH, Mo mnpumepa Ha TYW (HeMcka MyNTHHALMOHAJIHA KOMIAHHS 3a OTAHUX,
ObTYBaHMS U TYpPU3bM) IPeaU 8 T., TYPUCTHTE MPOsiBUXa ChIPoTHBA. ChIIecTBYBAT 2 BUa MPOTECT
— SIBEH MPOTECT M THX MPOTECT. TUXHAT € MO-TeKBK U onaceH. TypuCThT MBIIYH, HUIIO HE Ka3Ba,
BCE €/IHO Y€ HUMIO He ce ciryuBa. CIie/1 TOBa CH OTHBA BKBIM U HUKOTA [TOBEYE HE MBTYBA ChC CHIIUS
Typoreparop. BaxxHo e ga ce u3bepe NMpaBWIHUAT MOAXOJ IO OTHOILIEHHE HAa HABIM3aHETO Ha
IPOMEHHUTE U IUTUTAIU3ALUATA. ,,A3 CbM CH M30pall KaTo 1Mojaxo]] — npo3opebT Ha OBbpTHH. ToBa
e JIxoyzed OBBPTHH, aMEPUKAHCKH TOJHUTOJIOT, pa3padOTHII €IHA CXeMa, KOSTO OT HEBH3MOKHOTO
paBUM HOPMAJTHO, KATO CHCTEMHO — CTBIIKA 110 CTHITKA — OpMHpaMe Ch3HAHUETO Ha TypHuCTa, 0e3
TOM J1a pa3depe, ye ro popmupame’. Jlurntanuzanusata He Moxxe 1a ce ¢popcupa! ToBa ro HanpaBuxa
TYW — maxnaxa tabnara, nHGOPMAIIMOHHUTE KHUTHU U cera € HeoOXOAMMO TYPHCTUTE Jia 4eTaT
uH(pOopMalKATa caMo Ype3 TUTHTATHU IPUIIOKEHUS, KOETO 3aTpy/IHsABA MOKOJIeHHETo baby boomer-
UTE, KOUTO Ca JKEJTaH TapreT IMOpaad BHCOKHS OIOJDKET, a Te OT CBOS CTpaHa HE BCHYKH MMAaT

CMapT(I)OHI/I. ToBa moBene 10 MNPCKOMECPHO HATOBAPBAHE HA KOJI HEHTPOBCTEC HA TypOoIICcparopa.
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B xou cexTopu nururanusanusaTa BbpBU Hall-100pe U kbJe He? ToBa ca Tpu OCHOBHHU HAIIPABIICHUS:
TPAHCIOPT, MIPOJIAYXKON ¥ HH(POCEPBH3.

ITo oTHOMICHNE Ha TpaHCIIOPTa Bceku aBTOOYC nMa GPS 1 BbB BCeKkH eTMH MOMEHT Ce BIDKIA
KBJIE € aBTOOYCHT. AKO HalpuMep CaMOJIeThT 3aKbCHSABA 2—3 4., TOW BeIHAra ro npeHacouBa KbM
npyru. CoOCTBEHHLIMTE UMAT MHTEPEC aBTOOYCUTE HEMIPEKBCHATO Jla C€ ABMXKAT U C BHEJPSBAHETO
Ha CHCTeMara OTIaJaT CHOCOOM KaTO PYMHUHI JIMCTOBE, (bail JIMCTOBE M Jp., KATO BCHYKO € B
tabyera win TenedoHa Ha ONepUpaIIuTe TypOepaTopH.

[lo oTHOmeHHE HA MNPOJAKOWTE AWUTHTAIM3ALMATA CE€ BHEIPSBA YCIEUIHO C MAJIKH
u3kmoueHus. OT eHa cTpaHa, pa3XOIUTE ca BUCOKHM 3a 00opynBaHe ¢ Tabner, npuntep, [10C
TEpMHHAJ, KaHIEIAPCKU MaTepUald U JIp., KaTO OT ApPyra cTpaHa, KOHTPOJIBT BBPXY MpoaaxodaTa
Ha JIOITBJIHUTEIHN €KCKYP3UHU U MEPOTIPHATHS ce onTuMu3upa. [Ipodiem e, e moHsIKora CUCTEMUTE
U3HM3aT U3BBH PEKUM Ha paboTa, KOETO 3aTpyAHsABa pabOTEIIUTe HAa TEPEH INPEICTABUTENN Ha
Typorieparopa.

[To oTHOmIEHNE Ha MH(OCEPBU3a NUTHUTATH3ALMATA € HAW-TPyIHA, 3alI0TO CyOCKTHBHUST
(aKTop e ChILECTBEH, Thil KATO TYPUCTHT YECTO CE CHIPOTUBIISABA. ,, [ yPUCTHT MCKA HA JICTUIIETO
J1a TO TIOCPENIHE HAKOH, 1a IO MO3/paBy, 1a My Kake KOl aBToO0yC My TpsIOBa, 1a My ce Jja/ie HadyalHa
uHpOpManus B X0TeNa, 3a0To welcome meeting € Ha ciieABanus ACH, a TOW UCKa Ja uMa Tadlo,
uH(o KHUTra 32 bearapus c reorpadusi, UCTOpUs, KyXHsl, PEYHHUK U MCKa Ja HE Ce 3aHMMaBa C HUILO,
na cu noumBa“. TypomeparopbT TYW BbBene AMTUTAIHO MPHIOKEHHE 3a TYpPUCTUTE B
JECTUHAIMATA, HO TOJsIMa 4acT OT TAX HE MCKaT Ja 4eTtaT MH(OpMAIusITa B MPHIOKEHHETO,
NPENOYUTAT JIMIHUS KOHTAKT.

He Tpsi6Ba na 3a0paBsmMe, 4ye MpencTaBUTEIUTE Ha Typolieparopa Ha TEpeH ca JHUIETO Ha
Bbwarapus. ,,Kakto Bu Bb3pHeMar Bac, KaKTO BHE 1€ MOJXOANUTE C TYpUCTa OT MbPBUS JI€H, TakKa
Is1a CeIMUIIA M TOW IIe ce€ YyBCTBAa HA MpaBHJIHATA JACCTHHAIMS C NpaBWIHATa GupMa, B Cynep
xorten. U mopu 1a mMa HeIoCTaThIH, e BH MPOCTAT, 3alI0TO ITbPBOHAYAIHOTO BIIEYATIICHHUE €
OTJIIMYHO M TO OcTaBa ¢ Hero. KakTo ce AbpkuTe IbpBUS JIeH, Taka U 1si1a cenMuna. Kororo simocare

B HA4YaJIOTO, IAJIa C€AMHUIA € MCKAa HCIIO U € MY € KPpHUBO, U HaKpasd ¢ HAITUIIIC peKJ’IaMaI_II/I}I“.

Hayuno odopmenne: npod. n1-p Mapuana SIneBa

N3rounuk: JIEH 2 (2). OBUJIEEH ®OPYM, U3KA3BAHWA na BUSHECA, 20-21 ®PEBPYAPU
2025r. https://www.youtube.com/watch?v=72jUiSeYfeo 40:00 - 1:02:18; 1:15:03 - 1:15:53
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Possita Ha BeJuHrpaa B pa3BUTHETO HA 3PABHMSA U clia Typu3bM B bbarapus

Ileema Cnacoea

3a aemopa: lleema Cnacosa e nawannux na omoen "Typuzem u pexnama” 6 odbwuna
Benunepao. Tsa axmueéno pabomu 3a pazeumuemo HA MypusmMa 8 pecuoHd, Kamo 00eOUuHs8a
YCUNUAMA HA MeCmHUs Ou3Hec U npedcmasumenume HA UHCMUmMyyuume ¢ yei yKpensame Ha

nosuyusama Ha Benunepao kamo eodewa mypucmuiecka oecmunayus 6 bvieapus.
Benunepao - nudep 6 30pasnus u cna mypuzom

Benunrpan, pasnonoxen B momHoxkueto Ha Punma u Pomomwure, € mpusHar 3a emHa OT
BOJICILIMTE TYPUCTUYECCKU AecTUHAIMU B bbiarapus. Karo Kypopt, H3BeCTeH ¢ U3KITIOUUTEIIHUTE CH
TEPMaJHU U3BOPH, TOW C€ yTBBPIWI KaTO JIUJEP B 3APaBHUS U cra Typu3bM. Criopes MOCiaeIHH
JaHHU OT HAI[MOHAJHUS TYpUCTUYECKU PErucThp, NMpe3 MUHAjJara TOJMHA Ha TEPUTOpHUSATA Ha
obumHa Benunrpaa ca peanusupanu Haa 910 000 nomyBku. ToBa e 3HauMTeNeH pe3yaTar Hpu
nernoBa 6a3a ot okoso 7100 nerma. Benunrpan e nom Ha 381 oGekra 3a HacTaHsBaHe, karo 30 oT
TSAX ca Kareropusupanu ¢ 3, 4 u 5 3Be3au. B chpiieTo Ha TypucTuueckara MHAYCTPHUS B PErHOHA

CTOSIT UMEHHO MET3BE3THUTE XOTEIH, KOUTO (hOPMUPAT BUCOKOKAYECTBEHH TYPUCTUYECKU MMPOTYKTH.
Cna u 30pasen mypusvm. BvamodcHocmu u npeouzgukamencmed

Cna u 31paBHUAT Typu3bM B BenuHrpaa He caMo NmpegocTaBsi YHUKAIHU Bb3MOKHOCTH 32
penakcaniis W BB3CTaHOBsBaHE, HO M (opMupa BaK€H HMKOHOMHUYECKH CEKTOp B pEruoHa.
Cpuerannero Ha MaiicTopcka u3pabOTKa U KyATYPHO-UCTOPHUYECKO HACIEICTBO J00aBs
JOTBJIHUTENTHA CTOMHOCT 3a ToctuTe. OCHOBHATA 11€71 HA MECTHATa aJMUHUCTpAIUI U TypHu3Ma B
Benunrpaa e na monynsipu3upar KypopTa Karo JeCTHHAIMs 3a OalHeoliedeHrne U Bh3CTaHOBSIBAHE

Mpe3 BCUYKU CC30HU.

3a yCHemHoTO MO3MIHUOHHMpAaHEe Ha BenwHrpam karo Ton AeCTUHAIMS, MHOTO YCHJIHMS C€

BJIarat B KQ4€CTBCHOTO O6CJ'Iy>KBaHC U B3aMMOJICHCTBHUETO C OousHeca.

He ciydaiiHO HSKOM OT MECTHHUTE XOTEJIM ca CIEeUHUATU3UpPaHu B MEAUIMHCKU U 3[paBeH
Typu3bM, Karto cpel TaX € U xoren Canrte. Upes cTparermuecku NapTHbOPCTBA C MEIUUTE U
yudacTueto B Opanaupane Ha bbrirapus, Benunrpan ce yTBbpInII KaTo MpeInoYuTaHo MACTO 3a XOpa,

KOUTO THPCST PEUISHUS 32 3IPABOCIOBHU TPOOJIEMH Upe3 TEPMATHU BOJU U CTIa MPOIEAYPH.
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Ilapmnvopcmea u compyonuuecmeo ¢ mecmuus buznec

Basken acriexr 3a ycnelmHoTo pa3BUTHE Ha TypU3Ma B PErMOHA € TCHOTO ChTPYIHUYECTBO C
MecTHHA OusHec. BbiaHyBamo e, ye Bemuurpaag paboTH aKTHBHO C MECTHUTE XOTEIHEPH U
PECTOPAHTHOPH, 32 J]a C€ OCUTYPH YCTOHUMBO pa3BUTHE HA Typu3Ma B oOlMHaTa. Jloka3arencTso 3a
e(eKTUBHOCTTA Ha Ta3U cTpaTernyecka paboTa ca BUCOKOKaUE€CTBEHUTE YCIYT'H, KOUTO C€ Ipejyiarar
Ha Typucture. [1o To3u HaunH BenuHrpaza ykpersa cBOETO MACTO CpeJ| TOII IECTUHALMUTE 3a 0aIHEO

W 37[paBEH TYpU3bM B bbiTapus u U3BBH cTpaHara.
Ilpeoussuxamencmea u peuwtenus 3a Ovoeujemo

be3criopHo, KaKTO U B IpyTy YacTH Ha TYpU3Ma, TaKa U B 3J{paBHUs TypU3bM Ha BenuHrpan
uMa peaMua Mpeau3BUKaTeiacTBa. MecTHUAT OM3HEC M MHCTUTYLUHM PabOTAT 3aelHo, 3a Ja THU
npeogoiedar. Cpen OCHOBHMTE HpoOJeMH ca KOHKYPEHLUSTa CbC CBhCEIHH KYpOpTH U
HEOOXOIMMOCTTa OT MHBECTUIMH B HH(ppacTpykTypara. Benpeku TpyaHOCTHTE, MPEINpPUETUTE
CTBIIKM M HOBAaTOPCKHU HJIEU €A B CHCTOSHUE Ja OCUTYPAT YCTOWUYMBA U IOJIOKUTEIIHA JUHAMUKA 32

Pa3BUTHCTO HA PETUOHA.

TypI/I3M’I)T € OCHOBCH JBHUTAaTC]I HA MKOHOMHUKATAa B PEruoHa, Karo 3a€AHO C pa3BUTUCTO HA
3ApaBHUA TYPU3BM, Tp$I6Ba Ja €€ B3€MaT NpCaABua U HOBUTC TPCHAOBE U HYXXJIUTEC HA ITO-MJIAANUTC
INOKOJICHHU, KOUTO TbHPCAT MCPCOHAIMU3UPAHU W HWHOBAIIMOHHU TYPUCTUYCCKH  YCIYTH.
TyponepaTopHTe TpSI6Ba Aa €€ aJlalliTUupar KpM JUTHTAINU3aA0UATAa U JUHAMHWYHOTO ITAKCTUPAHE Ha

YCIIYTH, 32 J]a OTTOBOPSAT Ha T€3W HOBU M3MCKBAHUS.
3aknouenue

Benunarpaa npoabimkasa ga Oblie IUAEp B Cla U 3ApaBHUS TYPU3bM M MMa MOTEHIIMAJIA 1
CTaHe BOJIEIIa IECTUHAIMS He caMo 3a 0ajHeo U 3/[paBeH TypU3bM, HO U 32 KYITyPHO-UCTOPUUYECKH
TypusbM. [lapTHBOpCcTBaTa MEXIy MECTHUS OW3HEC M WHCTUTYIMH, KaKTO U CTpPATeTUUTE 3a
YCTOMYMBO pa3BUTHE Ha TypU3Ma, 1€ MPOIBKAT Ja WUrpasT BaKHA pOJIsl 3a YTBBPABAHETO Ha
Benunrpan kato npeAanoynTaHa JeCTUHAIMA 32 TYPUCTH OT 51 CBAT. ChllleBpeMeHHO, BenuHrpaz
TpsIOBa J1a MPOABIIKU J]a alanTHpa CBOUTE MPEATIOKESHHSI KbM ChbBPEMEHHUTE HYKJIU U M3UCKBAHUS

HAa Ta3apa, 3a Ja OCUTYPH CTa0WIHO OBJCIIE 3a Typr3Ma B peruoHa.
Odopmienne: Monunka CtosiHOBa

Wzrounuk: IEH 1 (1)IOBUJIEEH ®OPYM: 35 ronunu kareapa "MKOHOMUKA HATYPU3MA",
20-21 ®EBPYAPU 2025 1. https://youtu.be/ekOX4TuHnTU?feature=shared 1:28:30-1:34:00
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Pa3Burne Ha HJIOBIII/IB KaTo TYpUCTHYECCKA NECTUHALINA

Cmecpan Hopoanoe llocnuiicku

3a aemopa: Ilpeoceoamen mna Komucus , Kynmypa, mypusvm, espounmezpayus u

MeNCOYHApOOHU OMHOUEHUsL”

Kynrypara u TypusmMbT BBpPBAT pbKa 3a pbKa — €JHOTO HE MOXE Ja CbIIECTBYBa
I'BJIHOLIEHHO 0e3 ApyroTto. EauH rpax Moxe aa nputekaBa 00raro KyJaTypHO HACIEICTBO, HO aKoO
HsAMa J00pe pa3BUTa TypUCTHYECKa MOJMTHKA, HUKOM HsAMa Aa ro 3abenexu. OOpatHO —
TYypUCTUYECKAaTa MHIYCTPUS MOXE Ja MMa OIPOMEH IOTEHIHaN, HO 0e3 KyJATYpHO ChAbpP)KaHHE
OCTaBa Ipa3Ha M eIHOTUNHA. B bearapus decto roBopuM 3a Te3W [Ba CEKTOpa, HO PAIKO I'M
pasmiexjamMe Karo eJuHHa cucrema. ,,lypusmMbT B beiarapus crpaga oT jaumca Ha JbIATOCPOYHA
crparerus”. CTpaHara pa3uMTa NPEAVMMHO Ha IPUPOJHUTE CU JAIACHOCTH — MOpE, IUIaHUHH,
MUHEpaJIHU U3BOPHU — HO HE NPABU JAOCTATBYHO, 32 Ja Pa3BUE KYJITYPHUS CU Typu3bM. KyntypHusT

TYpU3bM H3UCKBA J0Opa OpraHu3alus, roJieMd UHBECTULIMHU U Hali-Beue BU3HSL.

[TbpBO, NuIIcBa MHTErpUpaH noaxos. Mimame ucropuyecku 00EKTH, HO HE TH CBbpP3BaMe B
Joru4ecku MapupyTi. Equn Typuct moxe aa nocetu [1noBauB, HO BeposTHO HsIMa Jia pa3depe, ue
Ha yac II'bT OT Hero € Xucaps — ApeBeH PUMCKHU IpaJl ¢ MUHEPAJIHU U3BOPH. A oOlle M0-Ha0In30 €
Crapocen — ¢ mpouyTara Tpakuiicka rpooHuna. Bcuuku Te3u Mecta camu 1o cede cu ca IIeHHH, HO

MNpeaACTaBCHU 3aC/IHO, TC MOraT Ja O(I)OprIT YHUKAJIHO NPCKUBABAHEC.

Btopo, uadpactpykrypara 4ecTo He OTTOBaps Ha HY>KauTe Ha Typuctute. Jletumie [1nonus
€ TMOKa3aTeJeH MpUMep — pa3MoJIOKEHO B CTPAaTETMYECKH PETHOH, HO C1ad0 H3MOI3BaHO.
JIbpxaBHATA MONUTHKA CAKAll UTHOpHUpA Bb3MOxHOCTTa [110BIUB na Obe BaKeH TYPUCTUYECKU
Xb0, KOETO € OrpOMEH MpoIycK. TpeTo, UMa cepuo3eH IpobdaeM ¢ KaApUTe B TYPUCTHUECKHUS CEKTOP.
XoTenu, peCTOpaHTH, TYPUCTHUECKH areHIINY — BCHYKH ThPCAT KBATU(PUIIUPAHHU CITY)KUTEIH, HO BCE
no-TpynHO v Hamupar. [IpodecnoHamHuTe TMMHA3UN, KOUTO HSKOTA MOJATOTBSIXa CHEIHAIUCTH B
cthepara Ha Typu3Ma, TyOsT MOMYNIPHOCT, & YHUBEPCUTETUTE MMPOU3BEXK AT TEOPETUIIH, KOUTO YECTO

HE HaMUpaT pean3alys B OpaHIa.

Ha IBpBO MACTO, € HCO6X0,Z[I/IMO Jia 3alI0YHEM 1a MUCJIIUM UHTECTPUPAHO. TypI/ISM’bT HEC € CaMO
XOTCIIK U PECTOPAHTH — TOH € MMPECKUBABAHC, KOCTO TpH6Ba Ja 6’5[[6 ;[o6pe OpTraHHU3UpaHO U
mpeaAcCTaBCHO. BLJ’IFapI/IH HMa OrpoMEH IMIOTCHIHAJ, HO 0e3 CTpaTerusd W KOOpAWHALUSA TO3HU
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NOTEHIIMAJ OCTaBa Hepeanusupad. Ha BTopo MsAcTO, € HEOOXOAMMO /a2 C€ MHBECTHpA B YOBEIIKU
pecypc. be3 noArorsenu kaapu TYpUCTHUECKHIT CEKTOp HE MOXKe Aa ce pa3BuBa. OOpa3oBaTeIHUTE
MHCTUTYLMH, BKIIOUUTENHO yHUBepcuTeTH kKaro YHCC, TpsOBa aa mpeanoxar nporpamu, KOUTO

ChbYCTaBaT TCOPHA U IPAKTHUKA, 3a Ja ITOATOTBAT HCTUHCKH HpO(i)eCI/IOHaJII/ICTI/I.

B 3akmiouenue, brirapus ce Hyxaae oT no-g00pa pexiama. B MoMeHTa cTpaHara HU He ce
MPEJCTaBsl TOCTAaThYHO aTPAKTUBHO Ha MEXKIyHapoAHHs mazap. HeoOxomuma € HOBa BH3US, IO-
KpEaTUBHU PEKJIAMHHM KaMIaHWU U MOJIEPHU METOJIM 3a MOIYJAPU3UPAHE HA HAIIETO KYITYpPHO U

HCTOPHUYCCKO HACIEACTBO.

Kyntypara u TypusMbT ca ABa CBbpP3aHM CEKTOPa, KOMTO MOrar Ja JIOHEcaT CEpPHUO3HU
MKOHOMHYECKH TOJ3HM, CaMO aKo ObJaT pa3BUTH C BH3Hs W CTparerus. ,.Bpeme € ma mpoMeHHM

MO/IX0/Ia CH | JIa OCh3HAEM, Y€ KYJITypaTa He € IPOCTO HACIIEACTBO — TS € HHBECTUIIHS B OBbICIIETO .
Hayuno odopmitenue: npod. 1-p Mapuana Snesa

Nzrounuk: IEH 1 (1)IOBUJIEEH ®OPYM: 35 rogunu kateapa "MKOHOMUKA HATYPU3MA",
20-21 ®EBPYAPU 2025 r. 56:36 - 1:08:32
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