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PA3I'OBOP 3A 3BABUCHUMOCTTA MEXKAY HPOAYKTUBHOCTTA HA
YOBEKA U HET'OBATA HEHHOCTHA CUCTEMA

MAHOJI PUBOB
[Tpod. n-p, Karenpa ,,ixonomuka nHa typuszma“, YHCC
[Ipencenaren Ha BKOHK!

DISCUSSION ON THE DEPENDENCE BETWEEN A PERSON'S
PRODUCTIVITY AND VALUE SYSTEM

MANOL RIBOV
Prof., PhD, Department “Economics of Tourism”, UNWE
Chairman of Bulgarian chamber of education, science and culture

BbopockT 3a 3aBHCHMOCTTAa MeKAYy HPOAYKTHBHOCTTA HAa YOBeKa M HeroBara
LHIEHHOCTHA CHCTEMAa 33aeMa BA)KHO MSICTO B CHbBPEMEHHUTE XYMAHHTAPHU M COLMAIHU HAYKH.
IIpoaykTHBHOCTTAa OOMKHOBEHO CE CBbP3Ba ¢ €()EeKTUBHOCTTA HA MHAMBU/A B IIpolieca Ha paboTa,
o0y4eHHe WM TBOPUECTBO, HO T HE MOXKE Ja ObJe pasriexaHa W30JUPAaHO OT LIEHHOCTHHUTE
OpPHUEHTAIUM, KOUTO HAIpaB/IsIBaT MOBEIEHUETO My. IMEHHO LEHHOCTHATA CHCTEMAa OINpeies
CMHCBHJIa HA YCHIIUSATA, IPU/IaBa YCTOMUMBOCT HA MOTHBALUATA U (POPMUPA KPUTEPUUTE 32 YCIIEX.
ITo TO31 HauUMH U3CIIEIBAHETO HAa BPb3KATAa MeKAYy HEHHOCTH M MPOAYKTHBHOCT [103BOJISIBA 110~
3a1b1004€HO pa3dupaHe 3a pojsiTa HA MOPAJHHUTE M JAYXOBHM OCHOBH B JIMYHOCTHOTO MU
0O0IIECTBEHOTO Pa3BUTHE.

LlenHocTHTe HA YOBEKA HE BH3HUKBAT U30JIMPAHO, a Ca PE3YJITAT OT MHOKECTBO (PaKTOPH
- WHAMBHYaJIHM, COLMAIHHU, KyATYPHU U HCcTOpuueckd. KbM TAX OTHacsMe Ha MbpPBO MSCTO
OMOJIOTHYHHTE U MCUXO0JOTHYECKH IeTEPMUHAHTH, KOUTO BKJIIOYBAT BPOJACHUTE TIOTPEOHOCTH
(omensiBaHe, CUTYpPHOCT, NMPUHAUIEKHOCT) M WHIMBUAYATHUTE ICUXOJOTMUYECKH OCOOEHOCTH
(TeMIiepaMeHT, XapakTep, TMYHU IPEKUBIBAHUS).

Bropara rpyna nerepMuHaHTH ca couuagHuTe. Te 3acsraT BIUSHHETO HA CEMEHCTBOTO,
NPUATENNTE, YYUIUILIETO, OOIECTBEHUTE HOPMH, TPAJULIMUTE U MOpalTHUTE KojiekcH. ColanHara
cpeza orpeensi KOU IEHHOCTH e ObAaT ,,IPUBUIICTUPOBAHU U KOU - MAapTHHAIH3HPAHH.

CrenBarara rpyrna JeTEpMUHAHTH ca KYJITYPHHUTE, BKIIOUBAIIN PEJIUTHATA, MUTOIOTUATA
u purocopckuTe cucTeMrd. TyK OCHOBHHTE HOCHUTENH Ha IEHHOCTHH MOJIENM Ca M3KYCTBOTO,
auTeparypaTta u Meauute. KynTypHuUTe TeTepMUHAHTH MIpasT KIIOUOBA PO 32 HAllMOHAJIHATa
UJICHTUYHOCT ¥ KYJITypHaTa MaMer.

Jpyrata rpyna JeTEepMHUHAHTH Ca MCTOPMYECKUTEe M MKOHOMHYeckuTe. Te 3acsarar
TaKWBa BBIIPOCH, KaTO MOJUTHUYECKATa CHCTEMa, BOWHHUTE, PEBOIOIIMUATE, COITUATHUTE TIPOMEHH,
MKOHOMHYECKOTO pa3BUTHE U OOIIecTBeHAaTa cTpaTH(UKanusa. XapakKTepHOTO TYK ca MPEeXOIUTe
MEXIy TPAAUIIMOHHOTO, HHAYCTPHATHOTO U IOCTHH/IYCTPUAITHOTO OOIIIECTRBO.

1. My6mukanuure Ha BKOHK ca xauenu B caiita Ha BKOHK (moxmaam ot 11.08.2010 r. go 28.0.2025 r.) u ce
m3npamar Ha [IpesunentctBoro Ha Peny6nuka benrapus, Munncrepckus cpBet, MuHHCcTepcTBaTa, Komucusra mo
obpazoBaHueTo n Haykata KbM HaponHoro crOpanue, HanmoHanHaTta areHius 3a oueHsiBane u akpeauraunus, bTA,
BHP, BHT u Bucunre yunnuma B bearapust.
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[locnennara rpymna IeTepMUHAHTU Ca JHYHOCTHUAT U300p u camopeduiekcusarTa. Yosek
HE € TIaCHBEH MOoJyYaTelsl Ha HEHHOCTU. Upe3 KpUTHUHO MHCIIEHE U caMopedUieKCcHs TOH MOXe Ja
YTBBPIKJ1aBa WK IPOMEHS CBOSITA IIEHHOCTHA CHCTEMA.

B crpemexa cu ga usciensame mo-3aabi004eHO IEHHOCTHATa CHCTEMa, 1€ 3aCerHEM U
BBIIPOCUTE, CBBP3aHH U C KJIACH(PUKANUATA HA HeHHOcTHTe. Te Morar ja ce kiacuduuupar
CHopesl pa3inyHU KPUTEPUU - MO ChAbPKaHUE, MO cdepa Ha MPUIIOKEHHUE, IO CTENeH Ha
3HAYUMOCT W 10 BpemeTpaeHe. LleHHOCTHTE MO ChAbpPKAHUE OuBAT MaTepuaiaHu (6OraTrcTBo,
KOM(OpT, COOCTBEHOCT) W NIYXOBHHM (3HaHHWE, HWCTUHA, Kpacora, 1o0po). Ilo cdepa Ha
NpPUJIoKeHUue, [EHHOCTUTE C€ KIACU(PUIUMPAT KAaTo JUYHU (MHAMBHUAYAIHO IIAacTHE, 31IpaBe,
CaMOYCHBBPIICHCTBAHE), COLMATHHU (CHpPaBEeIIMBOCT, COJIMAAPHOCT, CBOOOMAA, JAEMOKpalus) u
npodecnoHaHU (KOMIIETEHTHOCT, IUCIUIUIMHA, OTTOBOPHOCT). Ilo cTemeH HAa 3HAYMMOCT,
IIEHHOCTUTE C€ JEeJAT Ha BHCIIM/YHMBEpCAJIHM (MCTHHA, CBOOOJa, 100po, IJ0OOOB) W
CHUTYaTHBHH/BTOPOCTENICHHN (TIPaKTHUYECKa MOJ3a, yIO0OCTBO, MPECTHX). A TIO BpeMeTpaeHe,
[EHHOCTUTE OUBAT TpailHu (YTBBPJCHH B ABJITOCPOYCH ILIaH, HAIIPUMEP YECTHOCT, OTTOBOPHOCT)
Y TIPEXOHU (CBBbP3aHU C MOJIa U TEKYIIH COLUATHU TEHCHIUN ).

O0600111eHO Ka3aHO, IIEHHOCTUTE Ha YOBEKa ca Pe3yaTaT OT B3aMMOAeHCTBHETO MEXKIY
OMOJIOTUYHHA TOTPEOHOCTH, COIMAIIHA Cpela, KyATypHA TPAIUIUs, WCTOPUUYCCKH YCIOBUS U
an4HOCTeH n300p. TsxHaTa cucTeMa € AUHAMHYHA U BKIIIOYBA Pa3/IMYHM BH/I0BE LEHHOCTH -
MaTepUATHHU U JTyXOBHH, JTMYHU U OOIIECTBEHHU, TPAHHU U MPEXOHH.

Pa30upa ce, B ocHOBaTa Ha HAIIETO U3CIIEABAHE CTOSAT BHIIPOCUTE, Kacaelld 3aBUCHMOCTTA
MeXKIYy NMPOAYKTHBHOCTTA HA YOBEKAa W HEroBaTa IEHHOCTHA CHCTeMa, KOETO MOXE Ja ce
00sicHU 1o crieHus HauuH: [I5pBo, HEHHOCTHATA cUCcTeMa onpe/esisi MoTuBanusita. Hanpumep
aKO YOBEK IICHU TPYyJa, OTTOBOPHOCTTA W CBHTPYAHHYECTBOTO, TOW € IO-CKJIOHEH Ja OBiae
[[EJICHaCOUYeH M TMOCJIeNoBaTeNieH, KOETO IOBHUIIaBa MPOAyKTHBHOCTTa My. OOpaTHO, ako B
IIEHHOCTUTE My TMpeodiamaBaT CTPEMEXbT KbM JieCHa TNedanda WM JuIcaTa Ha JIMYHA
OTTOBOPHOCT, MPOAYKTUBHOCTTa HamaisaBa. OCBEH TOBa LIEHHOCTHTE MPHUIABAT CMUCHJ Ha
YCWJIHSATA, TTOHEXKE MPOTYKTUBHOCTTA HE € TPOCTO KOJIMUECTBEH PE3yJITaT, a U kauecTBeH. Koraro
YOBEK BSpBAa B 3HAUMMOCTTAa Ha CBOS TPy (HampuMep IEHHOCTH KaTo OOIIECTBEH MPUHOC,
JUYHOCTHO Pa3BUTHUE UK MPO(GECHOHATHO YCHBBPIIEHCTBAHE), YCIIIMITA MY C€ HACOYBAT KbM I10-
CMHUCIIGHH U YCTOWuYMBU pe3yaTatu. ChINO Taka HEHHOCTHTE PeryJiMpaTr IOBeleHUeTo U
aucuunannara. CuiHata BbTpPEIIHA [IEHHOCTHA CUCTeMa (YECTHOCT, MOCTOSITHCTBO, YBAKEHUE
KbM JpYTUTEe) JEHCTBAa KaTO BBTPEIIEH KOHTPOJ W TOJMOMara MOJAbPKAHETO Ha BHCOKa
MPOJIYKTUBHOCT JIOPH MPU TPYAHOCTU. Y HEe HA MOCIEAHO MICTO HEHHOCTUTE 0KA3BAT BJAMSHHUE
BBPXY KOJIEKTHBHATA MPOAYKTHBHOCT. B TO3M cimyuail IIeHHOCTUTE HE ca caMO JUYHHU, a U
counanHu. OOLUTE IEHHOCTH B €JUH €KUM WM 00IeCTBO (HampuMep JA0BepHe, CIIpaBeaInBOCT,
ChTPYIHUYECTBO) CBH3AaBaT YCIOBUS 3a TO-BHCOKa oOma edextuBHOCT. Karo 1o,
MPOAYKTHBHOCTTA HA YOBEKA 3aBHCH HE CaMO OT HETOBHTE YMCHHUS W BBHIIHU YCIIOBHUS, HO B
3HAUMTENIHA CTENEH U OT IIEHHOCTHATa My CHCTEeMa, KOATO OMpeieliss MOTHUBAIMATA, CMUCHIA U
HacoKaTa Ha yCHIIASTA MY.

3a mmocTpalis Ha Ka3aHoTo, I ce o30BeM Ha ¢uima ,,Crnaabk xxuBot (,,La Dolce Vita®,
1960r.) nHa ®enepuxko DennHM, a Taka CHIIO HA ,,aMepUKaHCcKaTa MeuTa’. OUAMBT ,,Caaabk
SKHBOT* € MHOTO TIOJXOISII 33 pa3riiexk/IaHe B KOHTEKCTa Ha IIEHHOCTHATA CHCTEMa Ha YOBEKa,
3al0TO caM MO cebe CH TMPEACTaBisABa ABJOOK MOPATHO-(PHIOCOPCKH KOMEHTApP BbPXY
KpH3aTa HAa IEHHOCTH B MOJAEPHOTO 001ecTBO. ,,Cradvk oicueom’’ TOKa3Ba >KMBOTA Ha
KypHanucta Mapueno PyOuHM, KOHTO ce IBMKM B CBETA HA CBETCKUTE YJIOBOJICTBUS, OJIsICHKA U
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Npa3HUTE pa3BleueHUs Ha puMckata Ooxemmus. 3an ¢acagata Ha JIyKC M Haciaau obade
MOCTEIIEHHO ce Pa3KpHBa IbI00Ka JyXOBHA MPAa3HOTA.

ITo-KOHKpETHO, UMaMe ITPEIBUI KpH3a Ha LICHHOCTUTE, IPOTUBOIIOCTABSHE HA LIEHHOCTUTE,
o0pa3bT Ha Mapeno KaTo CHMBOJ, COLMAIHUAT M yHHUBEpCaleH KOHTekcT. [Ipu kpu3za Ha
HEHHOCTUTEe TepouTe BHB (puima ca 0OceOeHHW OT MaTepHaHOTO, OT ClIaBaTa U MOMEHTHOTO
ynoBoJIcTBUE. Te ThPCAT IIacTue B XeIOHMU3Ma, HO BMECTO TOBA M3IUTBAT yCelllaHe 3a Oe3cMucine
U oTuyXxaeHue. ToBa oka3Ba Kak €Ha pa3KjaTeHa WM IOBbPXHOCTHA [IEHHOCTHA CUCTEMA BOJIU
JI0 CHa/i B TUYHOCTHATA ,, IPOAYKTHUBHOCT® - HE B CMHCHJIa Ha TPY/a, @ HA HCTUHCKOTO TyXOBHO
Y MOPAJIHO pa3BUTHE.

Koraro nmame npoTuBONOCTABsIHE HA LIEHHOCTH, KaKTO € BbB (pMiIMa, TOTaBa ce BUXK/Ia
c0JIBCBK MesKAYy Pa3jIMYHU CBeTOBE: OT €/[HA CTpaHa - X€JJOHUCTUYHUST U IIOBBPXHOCTEH KUBOT
Ha CBETCKOTO OOIIECTBO, OT APYyra - 1yXOBHOTO ThPCEHE U KOMHEXbT 32 UCTUHCKUA CMUCHI. Upes
toBa DenuHM MoauepTana, ye 0e3 cTa0M/IHA HEHHOCTHA CHCTeMa Y0BeK ry0u opueHTanusi U
HIEHTUHYHOCT.

B tperus ciyyail, npu 06pa3bT Ha Map4esio KaTo CMUMBOJI - [NIABHUAT Iepoil € pa3aABOeH
MEXIy S>KeaHHETO CU 3a MpodecHOoHamHa M JyXOBHA peanu3alus U MPUBIMYAHETO Ha
JIEKOMUCIIEHUS, ,,cAalbK " )KUBOT. Ta3u BbTpemHa 0opda pa3kpuBa Kak HeHHOCTHATA CHCTeMa
HA 4YOBeKa BJHUsie NMPSKO BbPXY HeroBHsi U300pP M BBPXY CMHCHJA, KOWTO mpuaaBa Ha
cO00CTBEHOTO CH ChIIECTBYBaHe.

[Io ce oTHacs 10 COUMAJHUS U YHHBePCcaleH KOHTEKCT QUIMBT € HE CaMO KPUTHUKA KbM
KOHKpETHa COIMaliHa cpena (pUMCKaTa apUCTOKpauus W Oypxoaszus oT 60-Te TOAMHHU), HO H
VHHUBEPCATHO MPEAYNpPekKICHUE: KOraro 00IecTBOTO HM3MeCTH MOPAJHUTE W JTYXOBHHUTE
LIEHHOCTH 32 CMeTKAa HAa MaTepHAJHHTe, TO I'y0N CBOAITA KPeaTHBHOCT, NPOAYKTHBHOCT M
YCTOHYHBOCT.

B Tto3u cmucwn ,, Crnaovk ocusom MOXe Ja ce pasriiexkla Karo XyJI0KeCTBEHO
CBH/JIETEJICTBO 32 3aBUCHMOCTTA MEX/1y LICHHOCTHATA CUCTEMA U TPOTYKTUBHOCTTA HAa YOBEKA — HE
IPOCTO B MPO(ECUOHANIEH IUIaH, a KaTO CIIOCOOHOCT 3a M3rpa)kJAaHe Ha MbJIHOLEHEH, CMHUCIIEH U
LSJIOCTEH JKUBOT.

Temara 3a ,,aMepHKaHCKaTa Me4yTa“2 € MpPSKO CBBbpP3aHa C BBIIPOCA 32 IEHHOCTHATa
CHUCTEMa Ha YOBEKa, 3alll0TO TO3M MHUT/HJIEall C€ OCHOBaBa MMEHHO BBPXY OMpPEEICHH 1IEHHOCTH,
KOUTO BJIMSSAT BHPXY MOBEACHUETO, CTPEMEKHUTE U MPOAYKTHBHOCTTA HA IMYHOCTTA.

Unesita 3a ,,amepukaHckaTa MedTa™ € CBbp3aHa C YyOEXKIEHHETO, Y€ BCEKH YOBeK,
HE3aBHCHMO OT CBOSI IPOM3XOJI, COI[MAIIHO MOJIOKEHUE WM €THUYECKA MPUHAIJIEKHOCT, MOXKe
Yype3 TPy, YCWJINS U YIIOPUTOCT A2 MOCTUIHE ycnex U OJarogeHcrBue. B ocHoBara 11 CTOST
LEHHOCTU KaTO MHJMBHIYyajJHa CBOOOJa, PAaBEHCTBO HAa BB3MOXKHOCTHUTE, JIMYHA WHULMATHBA U
MpEeANPUEMUYNBOCT.

»AMEpPUKAHCKaTa MeUTa"* MOTHBMPA Y0BeKAa 1a 0b/ie MPOAYKTUBEH, 3aII0TO My ITOKa3Ba,
Ye yenexsbT € MOCTHKUM Ype3 co0cTBeHM yeuiust. BsipaTta B To3u njean HachbpuyaBa AUCIUIUIMHA,
MOCTOSTHCTBO U CTPEMEX KbM CaMOYChBBbpIIEHCTBaHE. VIMEHHO 1IEHHOCTHATa CHUCTEMa - BAPa B
Tpyaa, cBO0OAATA M JIMYHATA OTTOBOPHOCT - CTOM 3aJ BUCOKAaTa MKOHOMHMYECKA U KYJITypHa
MPOJAYKTUBHOCT, KOSITO C€ CBbP3Ba C aMEPUKAHCKOTO OOIIECTBO.

B chbmoro Bpeme ,,aMepukaHCKara MeuTa® Moxe Ja JoBene W a0 aedopManusi Ha
LHEHHOCTHATA CHCTEeMAa, aKO MATEPHAJHUAT ycleX ce MOCTaBM HajJ AYXOBHHUTE M MOPAJIHU

2 Axo 4oBeK ce TPpyAu YCbpPJAHO U CIIa3Ba MIpaBuJiaTa, 1€ NOCTUXHE TOBA, KOCTO HcKa“.
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npuHuunu. Korato ctpeMexxbsT KbM OOraTCTBO M COIMANICH CTATyC M3MECTH IIEHHOCTH KaTo
YECTHOCT, COJMIAPHOCT U YOBEIIKa JOOpPOTa, YOBEK PUCKYBa Ja CE€ OKaKe B ChIIaTa JyXOBHA
Kpu3a, kKakBaTo DenrHu oka3Ba BbB ,, Cadvk dicusom *.

Makap na e poaena B CAILL, ,,ameprkaHckaTta MeuTa“ HaIXBbPJisd HAIMOHAJIHUTE TPAHULIH.
Ts nocraBsa yHuBepcaseH Bblpoc: KakBa HeHHOCTHA cucTeMa TpsAOBa 1a cje/iBa 4Y0BeK, 3a /1a
NOCTUTHE HE CAMO MaTepHuaJjieH ycnexX, HO M CMHCJIeH, TbJIHOLIEHEeH KUBOT? B TO31 KOHTEKCT
TS ce MpeBpbIa B MeTadopa 3a BEUHHS OaJaHC MEKAY JTHUYHUTE aMOUINH U TyXOBHUTE OCHOBH Ha
YOBEKa.

»~AMEpHUKaHCKaTa MeuTa“ € CUMBOJI Ha 3aBHCHUMOCTTa MEXKJYy LIEHHOCTHAaTa CHUCTEMa U
NPOAYKTUBHOCTTA Ha 4YOBEKa. 15 T1OKa3Ba, 4e TPydoJaw0uero, cBodogaTa W JUYHATA
OTTOBOPHOCT MOratr Ja ObJaT ABUIaTeJIM 3a INOCTUTaHe HA YcIeX, HO CbhIIEBPEMEHHO
npenynpexaana, ye 6e3 cTadMaIHM MOPAJIHHM LEHHOCTH TO3H ycIeX MO:Ke 1a ce OKaKe NMpa3eH
U 0e3cMMUCIIeH.

HeoOxonumo e obaue aa ce uMa MpeBU/l, Y€ YOBEKbT He ce PaKIa C TOTOBU IEeHHOCTH
- TOW TU U3rpaXa, U3NUTBA U YTBHPKIaBa B X0/1a Ha CBOSI ®KUBOT. OT I'bPBUTE CTHIIKU B I€TCKATA
rpaguHa 10 3peiuTe TOANMHHU Ha MpodecroHaNHaTa peanu3alys, HeHHOCTUTE ca OH3U BBTPEIICH
KOMIIac, KOMTO HACOYBa JINYHOCTTA B CJIOXHUS CBST HA COLMAIIHU OTHOIIEHUS, OTTOBOPHOCTH U
W3HUCKBaHUS.

B paHHOTO AeTCTBO IIECHHOCTHTE Cc€ paxkaarT B urpara. Jlemara crnofenat HUrpaudki,
HayyaBaT Ce Jia Yakar peja cu, Aa ObJaT 4yecTHH, Jla yBakaBaT JipyrapyeTara CU U Ja ClieJBaT
npaBwiiaTa Ha rpynara. ToBa € mbpBUAT JONMP IO OHOBA, KOETO MO-KbCHO 1€ CE IPEBbPHE B
colMaaHa AMCUUIUIMHA. B mpuka3kuTe U MecHUTE, KOUTO CIyIIAT, MAJIKUTE OTKPUBAT IM'bPBUTE
MOJIEJIH 3a I0OpO U 3710.

OcHOBHOTO 00pa3oBaHue € BpPeMETO, KOraTo Jieliara 3aro4Bar Ja OChb3HaBaT MO-AbI00KO
3HaueHueTo Ha HopmuTe. Tyk Beue He cTaBa Jyma caMO 3a IOCIyIIaHHWe, a 3a pa30upaHe.
VY4yeHunure ce yyat, 4ye TpyIbT U3UCKBA MOCTOSHCTBO, Y€ OOLTHOCTTA UMa MIPpaBUiIa, KOUTO HE ca
IIPOM3BOJIHHU, a CIyKaT Ha o0moTo Omaro. B cbBMecTHHTE NHpPOEKTH, B KJlacHaTa cras, B
OTHOLICHUSATA C YUYUTEIUTE CE€ KYITUBUPAT LIEHHOCTH KAaTO YECTHOCT, OTTOBOPHOCT U YBA)KEHUE.

B rumuHasumajiHaTta BB3pAcT TE3M MPOIECH CTaBaT OIle MO-CIOKHU. Miagute Xopa
3arouBaT Jia TbPCAT COOCTBEHA UCHTUYHOCT, J1a CIIOPSAT, 1a KPUTUKYBAT, 1a C€ TPOTHBOIIOCTABSAT.
HMeHHO TOraBa LIEHHOCTHTE CE€ MPEBPBLIAT B JIMUEH M300p, @ HE MPOCTO B HAJOXKEHA HOpPMA.
Jlo6pOBOTUECTBOTO, YUEHUUECKOTO CAMOYIpPABICHHE, TUCKYCUUTE U MPAKTUUYECKUTE JEHHOCTH
JaBaT BB3MOXKHOCT 3a pa3BUTHE Ha YYyBCTBO 3a aBTOHOMHOCT, 3a JIUJIEPCTBO M KOJIEKTHBHA
OTTOBOPHOCT.

BbB BHcHIeTO o00pa3oBaHMe IIEHHOCTUTE MpPHUA0OMBAT MpOo(ecHOHANIEH XapakTep.
CTyneHTBT Beue € U3NpaBeH Mpe]] pEaIHOCTTa Ha aKaJieMUYHaTa [MOYTEHOCT, IIPEJl OTTOBOPHOCTTA
Ja ObJle HE caMO 3Haelll, HO U MOpPAJHO YCTOWYUB. YYacTUETO B CTaXXOBE, MPOEKTH U HAyUHU
U3CIIeIBaHMs M3UCKBA €THKA, OTTOBOPHOCT U CTPEMEX KbM KadecTBeH TpyA. Tyk ce dopmupa
npodecuoHaTHUAT OOJMK Ha JIMYHOCTTa — TFOTOBHOCTTA Ja ObJe JIOSUIeH, AUCHUIUIMHUPAH U
YeCTeH B peajHara paboTHa cpefa.

PadoTHOTO MSICTO € MSCTOTO, KBJIETO BCUYKH HATPYIIaHU [IEHHOCTH HAMHUPAT CBOSITA HAli-
npakThdecka u3sBa. YoBeK Bedye HE € YYEHHUK, a OT HEero 3aBHCH OJarornoyiyyueTo Ha
OpraHu3anusiTa, 10BEpUeTO Ha KOJIETH U KIIMEHTH, CHTYPHOCTTa Ha TEXHOJIOTMYHUTE Iporecu. Tam
JUCLUIUIMHATA, OTTOBOPHOCTTA U YBAXXEHHETO KbM IpaBHJaTa HE ca aOCTPAaKTHU KaTEropuH, a
YCIIOBUS 32 yCIIEX U 3@ COL[MAIHA TPUEMITUBOCT.
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Ho nieHHOCTHTE HE CE KPEISAT caMO Ha MOOIIPEHUS U 100pu mpumepu. Te ce 3aTBbpxKaaBat
U B YCIOBHUS Ha 00IeCTBeHA HETHPNMMOCT KbM 0e30TroBopHocTTa. Hapymamanero Ha
TpyJlOBaTa, TEXHOJOTMYHATa WM OOLIECTBEHATa JMCIHUIUIMHA BOJIU JI0 CAHKIUU - 3aKOHOBH,
WHCTUTYIIMOHAIHUA WJIK MOPAJTHU. B TO3M CMUCHIT IIEHHOCTUTE KUBEST B €IHO HAITPEIKCHUE MEKTY
BBTPEITHATA MOTHBAIHS 32 JJOOPOTO U BHHIIHUS KOHTPOJI, KOUTO TIa3u OOIIHs pej.

dopMUpaHETO Ha LIECHHOCTH € mpouec 0e3 kpaii. Te ce yyaT, M3NUTBAT, KOPUTUPAT U
YTBBPKJIaBaT Mpe3 Leus )KUBOT. Hall-CUrypHUST HAaUMH J1a OLIeJIEAT € Upe3 ChbUETABAHETO HA ACHHU
NpaBWJia, CpaBelJIMBH CAHKIMM ¥ TIPEIM BCHUYKO - MO3UTHBHA MOTHBALMs, OCHOBaHa Ha
Npu3HaHWE W yBaKeHUE. Taka JIMYHOCTTA pacTe W Ce pa3BHBa KaTO YacT OT €IHO OOIIEeCTBO, B
KOETO IIEHHOCTHUTE HE Ca MIPOCTO AYMH, a €KETHEBEH U300p U JIeHCTBHE.

B cBpBpeMeHHMs CBAT 4YOBEK € H3IpaBeH IMpe] MNpeIu3BHKATEJICTBOTO Aa Obae
NPOAYKTHBEH M e(peKTHBeH, 0e3 Ja 3aryOuM CBOMTE MOPAJIHU U JyXOBHH OpHEHTHUpPH. YecTo
yCHEXbT U BUCOKATA MPOJAYKTUBHOCT CE€ aCOIMUPAT CaMO C TTOCTHXKCHHU S, PE3YJITATH U MATEPUATTHO
Onarornoiyiyure, HO UCTHHCKaTa CTOMHOCT Ha TpyJAa ce M3MepBa M 4pe3 TOBa JOKOJIKO TOU €
choOpa3eH C BbTPEHIHUTE IEeHHOCTHM Ha 4YoBeka. ChbuyeTaBaliku NPOAYKTHBHOCTTa C
LHEHHOCTUTE CU, YOBEK HE CAMO MOCTUTA BUIAUMH PE3YITATH, HO Ch3/1aBa CMUCHI U IbIOOYMHA B
JKMBOTA CH.

[IspBaTa cThIKA B Ta3W MOCOKA € SICHOTO Ompe/esiHe HA JUYHATA MHUCHSI H IeJIH.
KoraTo 4oBek och3HaBa KOU IIEHHOCTH Ca BOJICIIHU 3a HEro, KaTO YECTHOCT, OTTOBOPHOCT, IPHUIKa
3a IpYTHTE WU CTPEMEX KbM 3HaHUE, TOraBa TOM MOXKE J]a TU CBBPXKE C KOHKPETHU 3aJaud U
nerHoctd. ToBa mpuaaBa CMHUCHI Ha YCHJIMSITA M MpEBpbhINa padoTara B oCh3HAT M300p, a HE
MIPOCTO B MEXaHUYHO M3IIBJIHCHHUE HA 3aIbJIKECHUS.

Crnensa eruyHaTa MoTuBaums 3a Tpya. [IponykTuBHOCTTa HE OMBa J1a ce U3MEpPBa CaMo
Yype3 MaTepUaliHi MOCTHKEeHHUA. YOBEK, KOWTO Ce CTPEMHU Jia pa3BuBa ceOe CH, Ja JTONpHUHACs 3a
00111eCTBOTO W J1a TOJAKPEIS APYTHUTE, 1€ ObAe MO-YCTOMYMB U yIOBJIETBOPEH. TpyAbT, KOHUTO
OTpa3sBa IEHHOCTHUTE, CTaBa BIbXHOBSBAIIl U U3IIBJIHEH ChC CMUCHIL.

BbanancbT MexXny JMYHU U COUMAJHM LEHHOCTH CBHIO € KI04oB. YoBek TpsOBa 1a
chueTaBa aMOMIIMUTE CH C OTTOBOPHOCTTA KbM CEMEWCTBOTO, KOJEKTHUBA U o0miecTBoTo. Camo
Ype3 TOBa PaBHOBECHE MPOYKTUBHOCTTA MPUA00MBA HCTUHCKA CTOWHOCT, KaTO CITY>KH HE camo 3a
JUYHOTO OJIarornoyydre, Ho U Ha 00II0To 6Jaro.

He mo-manko BakHa € BbTpemIHATA AMCUMILIMHA M camMopeduiekcusita. Pemosnara
MpOBEpKa Ha COOCTBEHUTE NEUCTBUS, Jalld OTPA3ABAT LIEHHOCTUTE W MOPATHHUTE OPUEHTUPH Ha
YOBEKa, TMoMara Ja ce M30erHe pasnuisiBaHe Ha YCUJIMSATA M HachpuaBa XapMOHMITA MEXKIY
paboTara v TMUHUTE YOCIKICHUS.

3apaBocioBHATAa pad0THA cpela CHIIO € ChIecTBEeHA. B ekumnu, KbIeTo ce HaChpyaBar
JIOBEpHE, YBAKEHUE U CIIPABEJIMBOCT, IPOJIYKTUBHOCTTA HE € IJIOJ Ha CTPEC U KOHKYPEHIMs, a
Ha CHhTPYJAHHYECTBO W B3aMMHAa MoJKperna. Hemo moBeye, yMEHHETO J1a c€ TMOCTaBSAT TpaHUIU
MEXIy TPy U JIMYEH >KUBOT TapaHTUpa, Y€ LEHHOCTHU KaTo 3/ApaBe, CEMEWCTBO M JUYHOCTHO
pa3BUTHE HE Ce MPeHeOperBaT B MMETO Ha MaTepUATTHUS YCIIEX.

B kpaiina cmeTka, 1oOOpUTE TPAKTUKU B ChYETABAHETO HA MPOYKTHBHOCTTA C IIEHHOCTUTE
Ha YOBEKa C€ CBEXKJIAT 10 Ch3HATeJeH U300p. Ycunusra u TpyabT TpsiOBa Ja ciy>KaT HE camo Ha
BBHIIIHKS yCIIeX, HO ¥ Ha BHTPENIHUTE MOPATHM OpUeHTHPH. KoraTo mpoayKTUBHOCTTA U
IIEHHOCTHUTE BBPBIT PhKa 3a pbKa, YOBEK MOCTUTA HCTHHCKA YJIOBIETBOPEHOCT, Ch3/1aBa CMUCIICHU
pe3yNTaTH U U3TPaK/a )KUBOT, KOWUTO € €THOBPEMEHHO e(DeKTHBEH U YOBEUEH.
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O06o00maBaiiki, MOXe Ja Ce TMOCOYH, Y€ MPOJYKTHMBHOCTTA HAa YOBEKA HE € pe3ysraT
€MHCTBEHO OT HEroBUTE 3HAHMs, CIIOCOOHOCTH WJIM BBHIIHU OOCTOSATENCTBA. T € AbIOOKO
o0ycioBeHa OT IIEHHOCTHaTa My CHUCTeMa, KOSTO HAacouBa yCWIHMATAa My, IpUAaBa CMHUCHJI Ha
MOCTIKEHUATA U OIpeness TAXHATa TPaHOCT U 3HaUUMOCT. Koratro 1eHHOCTUTE ca CBBP3aHU C
TPYA0JI100Ue, OTTOBOPHOCT M CTPeMekK KbM 00110 0,1aro, MpoAyKTUBHOCTTA C€ MPEBPHIIA HE
caMo B CPEJICTBO 3a JIMUEH yCIeX, HO U B MPUHOC KbM Pa3BUTHETO Ha 00uecTBOTO0. OOpaTHO,
OTCBHCTBHETO HA CTAOMIIHM MOPAJIHU M TyXOBHU OPHEHTUPHU BOJH /10 PAa3NUJIsiBaHe HA YCHIIMATA
U JI0 ycellaHe 3a 0Oe3cMUCJ/IMe, HE3aBUCUMO OT BBHIIHUTE pe3ynratu. CieaoBaTeHO, UMEHHO
XapMOHHUSATA MeKAY NPOAYKTHBHOCT M LIEGHHOCTHA CHCTEMa € OCHOBATA HA MMbJIHOLEHHUS U
HSUIOCTEH YOBENIKH KMBOT.

B 3akmouenue, OuxMe nocOYMIn, Ye MPOAYKTHBHOCTTA HA YOBEKA € HE MPOCTO IJI0 Ha
YCUJIUSL U CLIOCOOHOCTH, a OIJIe/laJi0 HA HeroBaTa BbTPElIHA IEHHOCTHA cucTeMa. AKO YOBEK
HOCH B ce0e CH 4eCTHOCT, OTTOBOPHOCT M CTPEMEX KbM 100pO, TPYABT My IIIe ©UMa CMUCHII U IIIe
OCTaBsl Clie/ld OTBBJ MaTepuaaHoTo. Ho koraro mumcsa 3apaBa OCHOBa OT LIEHHOCTH, JOPH Hail-
rOJIEMUTE MOCTH)KEHUS OCTaBaT Ipa3Hu U 0e3aymHu. IMEHHO 3aToBa MICTUHCKATA TPOyKTHBHOCT
HE CE€ M3MepBa CaMO B PE3yNTaTH M YCIEXH, a B TOBA JOKOJIKO T€ U3pa3sBaT YOBEUIKOTO
J0CTOHHCTBO, MOPAJI U CTPEMEK KbM CMHCJIEH KUBOT. TaM, Kb€T0 HEHHOCTUTE H YCHIUSTA
ce CpeInaT, ce pazkaa HCTHHCKATA MbJIHOTA HA YOBEIIKOTO ChIecTByBaHe.

3. Bx. mo-noapo6uo: Sickles R.C., Zelenyuk V., Measurement of Productivity and Efficiency, Cambridge University
Press, 2019; Brosch T., Sander D., Handbook of Value: Perspectives from Economics, Neuroscience, Philosophy,
Psychology and Sociology, Oxford University Press, 2016; Deshun Li., Value Theory, Springer, 2014; Pu6os M.,
Jururannara oourHocT, ABanTapa [puma, 2016.
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BOJIKATA HA OBIIECTBOTO, HAPEYEHA BE3OTT'OBOPHO
HOBEJEHUE

MAHOJI PUBOB
[Tpod. n-p, Karenpa ,,ixonomuka nHa typuszma®, YHCC

[Ipencenaren Ha BKOHK?

THE PAIN OF SOCIETY CALLED IRRESPONSIBLE BEHAVIOR

MANOL RIBOV
Prof., PhD, Department “Economics of Tourism”, UNWE
Chairman of Bulgarian chamber of education, science and culture

OO011ecTBOTO € KHMB OPraHU3bM, B KOWTO BCEKH YOBEK 3aeMa CBOSITAa POJIi U HOCH CBOSITA
4acT OT OTrOBOPHOCTTA. XapMOHMATA M HANPEIBKHT HA €HA JIbpXKaBa 3aBHCAT HE CaMO OT
3aKOHUTE M MHCTUTYLMUTE, a IPEIX BCHUYKO OT Ch3HAHHETO U MOBEACHUETO Ha XOpaTa, KOUTO 5
m3rpaxkaat. Ho korato Ta3u OTTrOBOPHOCT ce NMpeHeOperne, Koraro 4OBEK 3allovHe Ja Iiefa Ha
3a]/bJDKEHUATA CH KaTO Ha Opeme, a He KaTo Ha JIbJT, TOraBa ce pax/]a eHa OT Hail-cepuo3HuTe
COLMAIHU OOJIKM - 0€30TrOBOPHOTO OTHOLIEHHEe KbM padoTara, KbM JPYruTe Xopa M KbM
uHcTUTYHHHTe. TOBa sIBIEHUE HE € caMO JIMYEH Hel0CTaThK, a MpodiieM, KOWTO ce pa3npocTupa
KaTO BEPIDKHA PEaKIus - OT MHIUBUIYATHOTO O€37eiiCTBHE KbM OOIIECTBEHOTO HEIOBEPHE, OT
JUYHATa HEOPEXKHOCT KbM obOmarta HecTabmwiHOocT. Hepa3BUTOTO YyBCTBO 3a ABJI MOpaxJa
Oe3pasznuuue, KOETO Ha CBOW pell BOAM /10 Hee()eKTUBHOCT B paboTaTa, OTUYXJACHHE MEXKy XOpaTa
U OoTcliabBaHe Ha aBTOPUTETa Ha MHCTUTYyHMUTE. Taka MOCTENEHHO 00LIeCTBOTO 3alo4yBa 12
0osenyBa OT JMIIca HAa peA, CIPAaBEAIMBOCT W JoBepue. VIMeHHO 3aToBa Temara 3a
0e30TrOBOPHOCTTA € U3KIIIOYUTEIHO BaXKHA - TS 3acsira He caMo JIMYHOTO Pa3BUTHE, HO U OOIOTO
ObJerre, 3all0TO BCAKA MOCTHIKA HA OTAEJHHS YOBEK OCTABS cJiela BbPXY KHBOTa Ha
BCHYKH OCTAHAJIM.

Hanara ce obaue na otbenexum, ye 6€30TTOBOPHOCTTA HE € CIIy4yailHO SIBJICHHE - TS UMa
cBOUTE KOpeHH M o0sicHeHus. Cpel ocHOBHUTE (DAaKTOPU CE€ OTKPOSABAT JIMYHOCTHHUTE (hakTopw,
ceMeilHaTa M coLualiHa cpeAa, OOIIEeCTBEHO-HOPMATUBHUTE YCJIOBUS, HWKOHOMHYECKUTE U
npodecroHanHu (paKkTopu, KYITYpPHUTE U LIEHHOCTHUTE HarJIacH.

B cvmuchra Ha Ka3aHOTO, JIMYHOCTHHUTE (aKTOpPM BKIIOYBAT JIMTICaTa Ha
CaMOAMCUUIUINHA, CIa0UAT MOpal U OTCHCTBUETO HA BBTPEIIHA MOTHMBALMS 3a MOCTHUTaHE Ha
pesynrtaru. Koraro 4oBek He OCh3HABa 3HAYEHUETO HAa COOCTBEHNUTE CHU JICHCTBHS, TOH € CKIOHEH
Jla TIposiBsIBa Oe3pa3anyue KbM 3ab/DKEHUSITA CH.

Ot cBos cTpaHa, IpU ceMelHATa M COLMAJIHA Cpeaa, MOJEIbT Ha BB3IIUTAHHME HUIpac
KJII0YOBa pOJis. AKO OLIe B JETCTBOTO HE C€ M3rpaxkJa 4YyBCTBO 3a JIBJT, TPYIOJIIOOHE H

4. Tlyonukanuute Ha BKOHK ca xadenn B caiita Ha BKOHK (moxmanm ot 11.08.2010 r. mo 28.0.2025 r.) u ce
n3npamar Ha [IpesunentctBoTo Ha PenyOimka benrapus, Munnctepckus cpBetr, MunncrepctBara, Komucusra no
obpazoBaHueTo n Haykata KbM HaponHoro crOpanue, HanmoHanHaTta areHius 3a oueHsiBane u akpeauraunus, bTA,
BHP, BHT u Bucunre yunnuma B bearapust.
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OTTOBOPHOCT, B 3psijIa BH3PACT YOBEK MO-YECTO IIe N304TBa JJa HOCH MOCIEACTBHUSITA OT PEIICHUSATA
CcH.

ChIIeBpeMEHHO, MPU O00IIECTBEHO-HOPMATHBHUTE YCJOBHUSI, KOraro mpaBWiaTa B
00IIECTBOTO HE Ce MpuiIaraT CTPUKTHO WJIU JIUICBAT €(EKTUBHU CAHKIUH, OE30TTOBOPHOCTTA CE
MPEeBpBINA B ,,HopMa““. Crabu MHCTUTYIIMH ¥ JIUTICA HA CIIPABEJIMBOCT HAChPYaBaT 0€3pa3TuIHOTO
OTHOIIICHHUE.

OcBeH TOBa, MKOHOMHYeCKHTEe U MPo(ecHOHATHN (PaKTOPH, KATO HUCKA MOTHBAIIHUS 32
paboTa, iMIca Ha MNpPU3HAHWE M CHOPABEUIMBO Bb3HArpakJeHUE, MoraT Ja JoBenaT [0
MPEeHEOpEeIKEHUE KbM MPOPECHOHATHUTE 33 IBIDKECHUS.

[Ilo ce oTHacs 1O KyJATYPHMTE M LEHHOCTHH HAIJIACH, NpU TAX OOLIeCTBaTa, B KOUTO
WHAUBUAYAIM3MBT M JTUYHUAT WHTEPEC C€ MOCTABAT HaJ 00mOTO 01aro, mo-4ecTo CTpajar oT
0€30TTOBOPHO OTHOIIEHHE KbM OOLIUTE MpaBuiIa U HHCTUTYIUH.

Hma obade u HEHIo APyro, a MMEHHO Ye OE30TTOBOPHOCTTA C€ MPOSBSBA B Pa3IMuHHU
H3MepeHUsi HAa 4YoBelIKHs KUBOT. [lo-KOHKpeTHO crTaBa BBIpPOC 3a MpodecuoHaTHaTa,
COoIMaTHATA, TPaXTaHCKaTa, MHCTUTYIIMOHATHATA U JIMYHATa 0€30TTOBOPHOCT.

B To3u koHTekcT, mpodecnoHanmHaTa (€30TrOBOPHOCT BKIIOYBA HEOPEKHOCT KBbM
CITy’)keOHHUTE 3aIbJDKCHUS, JIUTICA HA TPYI0BA JTUCIUILIMHA, (POPMAITHO U3ITBIHCHUE HA 33JJaYUTe
WK IBJIHO Oe3nericTBue. ToBa Boau 10 HeeeKTUBHOCT, 3ary0N U HEJOBEpHUE B TPYyI0BaTa cpea.

Ot pgpyra cTpaHa, comuajHATa 0€30TTOBOPHOCT Cc W3pa3siBa B Oe3pa3iuune KbM
npo0biieMuTe Ha APYTUTE XOpa, JUICA Ha COJIUAAPHOCT M ChIPUYACTHOCT, MIPOSBH HA €TOU3BM U
OTCHCTBHUE HA IPAKIAHCKA AKTHBHOCT.

Cbc cBouTe OCOOCHOCTHM C€ OTIMYaBa U MPOSBICHUETO Ha TrpakIaHCcKaTa o
HHCTUTYI[HOHAJIHA 0€30TrOBOPHOCT, KOSTO BKIIOYBA HECNa3BaHE Ha 3aKOHU, yYKpHUBAaHE Ha
JMaHbIIM, He3auWTaHE Ha OOIIECTBEHHUs pel, MOAKONABAHE aBTOPUTETAa HA WHCTUTYIUUTE 4Ype3
Oe3zeiicTBHE WM YMUIIJIEHO TpeHeOpeKeHue.

He Ttaka ctosAT Hemata obaye MpH JUYHATA 0€30TTOBOPHOCT. 3a Hes € XapaKTepHO
M30ATBAHETO HA AaHTAKMUMEHTH, HETIOCTOSTHCTBOTO B OTHOIIICHUSATA, HEB3EMAHETO HA PEIICHUS WIIH
OTKa3bT OT MIOEMaHe Ha MOCIEJCTBUATA OT COOCTBEHUTE JICHCTBUSI.

B t0o3u pen Ha muciu Ouxme mocodywiv KHUrara ,JIpecmvninenue u naxazanue“ Ha
O®romop JlOCTOEBCKH, B KOATO B HAUYAJIOTO C€ WIIOCTpUpa O€30TrOBOPHOTO U Oe30rNeHO
OTHONICHHETO Ha TJABHUS TE€POM, ONpaBlIaBallKW IMOCTHIIKUTE CH C TEOPHSATA 3a ,,IPAaBOTO Ha
CUJIHATA JIMYHOCT®, HO TIOCTIEICTBUSITA MTOKA3BAT TEXKECTTa Ha MOAOOHO MOBEICHHUE.

Ot apyra ctpana, BB ¢puiama ,, Cnucvkvm na Hllunonep“ c pexxucbop CtubH Cimiiospr
€ WIIOCTPUPAHO MO Hai-moOpus HA4YMH OTTOBOPHOTO MOBEACHHWE HAa TIIABHUS Tepoi, KONTO
MPOSIBSIBA M3KJITFOYUTETHA OTTOBOPHOCT W YOBEYHOCT, CIIACSBAWKH KUBOTA Ha IMOBEYE OT XIIISAA
eBpeH 1o BpeMe Ha XO0JIO0KOCTa.

YOBEKBT € CBINECTBO HE CaMO Pa3yMHO, HO W IIEHHOCTHO. HeroBuTe MOCTHIKU HE ca
CIIy4aiiHH - T€ MPOU3TUYAT OT YOe:KAeHHATA, MPUHIUNNTE U EHHOCTUTE, KOUTO PHKOBOJIST
XHUBOTa My. IMEHHO 3aTOBa BPB3KATAa MeKAY OTTOBOPHOTO U 0€30TTOBOPHOTO NMOBeIeHUE U
HEHHOCTHATA CHCTEMA HA Y0BeKa € MpsiKa U Hepa3puBHA.

OTroBopHOTO MOBeeHHeE ¢ Oclier 3a CHJIHA IEHHOCTHA O0CHOBa. XopaTa, KOUTO ICHAT
YECTHOCTTA, TPYJAOTIOOMETO, CONMUIAPHOCTTA M CIPABEATMBOCTTA, MOEMAT AHTAXHUMEHTHUTE CU
CEpHO3HO. 3a TAX OTTOBOPHOCTTA HE € OpeMe, a €CTECTBEHO CIICJICTBUE OT BIpaTa UM B CMHUCHIIA
Ha 00mOTO Osaro. TakuBa JTMYHOCTH ca CKJIOHHH Ja >KEPTBAT JTWYHHUS HHTEPEC B UMETO Ha
JPYTHTE, 3a[0TO [ICHHOCTHATA UM CHCTEMa IIOCTABSI MOPAJia U ABJra Ha/l erou3ma.

14
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

be30TroBopHOTO NOBeeHUE, HAIPOTHB, € OTPAKCHNE HA LeHHocTeH aeduuut. Korato
YOBEK HsAMA SICHH MOPAJIHU OPUEHTHPH WM KOTATO ITOCTABS JIMYHATA M3T0/1a HA/l BCHUKH APYrH
NPUHLMIM, TOH JIeCHO TpeHeOpersa 3aIbJKEHUATA CH KbM paboTaTa, XopaTa U HHCTUTYLIUUTE.
Jlumcara Ha HEHHOCTH KaToO YEeCTHOCT M CHIIPHYACTHOCT MOPAXJa erou3bM, 0e3pasjiuuue u
cTpeMe:k KbM KPaTKOCPOYHHM 10J13H, 0e3 orJie]] Ha MOCIIeCTBUATA.

3aToBa MOXE Ja ce Kake, 4e IIEHHOCTHATa CHUCTEMa € KAaTo BbTPelIeH KOMMAC - TS
orpenens MOCOKaTa, B KOSATO YOBEK IE C€ JBWXKH. AKO KOMIAChT € M3TPaJeH BHPXY 3APaBH
MOpPAJTHH OCHOBHM, IIOBEICHHETO I OBJC OTFOBOPHO M TPagUBHO. AKO IIEHHOCTHUTE ca
pasKJIaTeH! WM MMOJMEHEHH C MATEPUATHH HHTEPECH U erou3bM, ITOBEICHUETO HEN30EKHO 111e
ce HAaCOYM KbM 0€30TrOBOPHOCT M pa3pylieHue.

[lenHOCTHATa CHCTEMa HAa YOBEKA HE BH3HUKBA M3BEAHBXK. 151 ce M3rpak/Ja MnocTerneHHo, B
npoleca Ha Bh3NUTaHUE U 00pa3oBaHUE, U MPOABIDKABA Jla Ce 000raTsBa Mpe3 Heiaus KUBoT. OT
IbPBUTE TOIAMHU B JIETCKAaTa TpaguHa A0 NMpodecruoHalHaTa peajau3anus Ha pabOTHOTO MSCTO
YOBEK IMPEMUHABA TIpe3 PA3JIMYHH eTanH, KOUTO O(OpPMIT HETOBUTC MOPAJHH YCTOH H
OTHOIIIEHUEe KbM CBeTa.

B nerckaTa rpaamHa 3ano4Ba Haif-paHHOTO OCh3HABaHE HA IEHHOCTHU. Tam zenara ce yuat
Ha COACIIAHC, YBAXKCHUEC, YCCTHOCT U B3aUMOIIOMOIII. H’prI/ITe HUI'pyu U 3aHUMaHU IIOKa3BaT, 4c
CHUIECTBYBAT MPABMJIA U Y€ XAPMOHHMSTA B IPyNAaTa 3aBUCH OT TOBA JaJIM BCEKHU I'M cria3Ba. Tosa
€ 0CHOBATA, BHPXY KOSTO III€ CE HAATPaXK/1a O-HATATbHK.

B ocHoBHOTO 00pa3oBanue ce hopMupa MO-MUPOK KPbI' OT LIEHHOCTH. YUYEHUKBT Bede
pa3bupa 3HAYEHHETO HA 3HAHUETO, TPYJa U JAUCIUIUIMHATA. Y UYUTENAT CE MPEBPHIIA B AaBTOPUTET,
KOWTO M3Trpax/ia YyBCTBO 32 pell, CHPaBeJIUBOCT U CTPeMeX KbM pa3BuTHe. B To3u eram ce
3aCHJIBA U FPa’kIAHCKOTO Ch3HAHME - OCh3HABA CE, Y€ YOBEK € YacT OT IO-TOJIsIMa OOITHOCT.

Cpeanoro o0pa3oBaHue 3a/(bJ100YaBa JINYHATA OTTOBOPHOCT. THHHEHKBPBT 3a1104Ba /1a
IIPaBH MO-CaMOCTOSITEIIHA U300pH U J1a ce cOIbCKBa C M3KYLIEHUSATa Ha cBoOoara. MIMeHHO Tyk
[IEHHOCTHATa CHCTeMa ce Mojjiara Ha M3MUTAHMe - TaJId MIIAUAT YOBEK IlIe TOCTaBU YCHJIUETO,
YeCTHOCTTA U YBAKEHHETO KbM JAPYIruTe HaJI JECHUTE MMBTHUINA U eron3Ma. CpeHOTO YUMIIHIIE
€ MSICTOTO, KbAETO ce 0(hopMs 3pPAJIOTO YYBCTBO 3a ABJI M 3a Objema npodecruoHaaHa
peanu3anusi.

Bucuiero o0pa3oBaHue 10pa3BUBa HE CaMO 3HaHMATA, HO U IIEGHHOCTUTE Ha JIMYHOCTTA.
YHUBEPCUTETHT yUU Ha KPUTHYHO MHUCJEHE, HA yBa)KeHHe KbM Pa3jIM4YHOTO MHEHHEe W Ha
cTpeMe:k KbM MCTHHA. TaM MIIagusT 4yOBEK OCh3HAaBa POJIATA CH Karo Objell CHeluaJucT U
IPakKAaHUH, OT KOr0TO 3aBHCH Pa3BUTHETO HA 00LECTBOTO.

PaGoTHOTO MsIcTO € mocienHaTa W TMOCTOSHHA ,,yYMJIMIHA 3aja“ 3a IeHHOCTH. TyK
OTrOBOPHOCTTA Beue He € yueOHa, a peajHa - 3a M3IbJIHEHHe Ha 32/1a4H, 32 padoTa B eKHI, 3a
yBa)keHHe KbM KOJIerHTe U 32 KOPeKTHOCT KbM MHcTHTynuure. IIpodecuonannara cpena
NOJAbPKa W Pa3BMBa IEHHOCTHATA CHCTEMa Ype3 EKEJTHEBHU IPEIU3BHKATEICTBA, KOUTO
U3MCKBAT MOYTEHOCT, YCTOMUMBOCT M CIIPABEINBOCT.

OT nerckara rpaguHa 10 Kapueparta [EHHOCTHTE Ha YOBEKa MPEMHHABAT MPE3 Pa3IHIHH
eTaly Ha U3rpa)<1aHe u yTBbpKAaBaHe. AKO 00IECTBOTO, CEMEHCTBOTO U MUHCTUTYLIMUTE ChYMESIT
Jla TOZTbPKaT TO3H MPOILIEC, I ce GOpMHUpAT IMIHOCTH, KOUTO IIe KUBESIT HE caMo 3a cebe CH, a
U 3a JIpyrure. A UMEHHO TOBa € CHUIHOCTTa Ha MCTUHCKAaTa OTTOBOPHOCT - Jla OCh3HABAlll, 4e
TBOUTE HECHHOCTH ONpEaCJadaAT HE CaMO COOCTBEeHHA TH KHUBOT, HO U 6'IJIICIIIETO Ha IdAJ0TO
0011ecTBO.
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LlenHOCTHATa CUCTEMa HA YOBEKa ce popMHpa HE caMO B CEMEICTBOTO M YUMIIUIIETO, HO U
B npodecuoHagHaTa cpega. PaboTHOTO MACTO € cBoeoOpa3Ha Ko 32 JUCHUILINHA, KBJETO Ce
U3rpaXIaT crieun(UIHN HarJlacu 1 100poJieTent, ChoOpa3eHu ¢ Xxapakrepa Ha Tpyaa. UMeHHo Tyk
¢upMeHaTa KyJITypa Urpae penaBamia poisi - TS Haclarsa HEHHOCTH KaTo TOYHOCT, eKHITHOCT,
MOYTEHOCT, MPOo¢eCMOHAIU3BM M YBa:KeHHe KbM KoJeKTHBa. Korato Te3u NpUHIMIM ca SCHO
nerHIpaHN ¥ TIOCIIEIOBATEIIHO OTCTOSIBAHH, CITYKHTEINTE T BB3IIPUEMAT KaTo eCTeCTBEHa 4acT
OT TIOBEJICHUETO CH.

Ho menHocTHTE HE MOrar Jia ChUIECTBYBAaT caMO Karo aOCTpakTHM HIeH. Te M3UCKBAT
KOHTPOJI, HeMPUMHPUMOCT KbM HApPYIIMTEJIUTEe H CHpPaBelJUBH caHKOMU. be3 scHH
HOCJICICTBYSI, NIPAaBUIIaTa C€ MPEBPBIIAT B MPA3HU JAYMHU. 3aTOBA OOLIECTBOTO M WHCTUTYIIMUTE
TpsiOBa na ObaarT OE3KOMIPOMHCHM KbM HApyIICHUATAa Ha TPYHOBaTa, TEXHOJOTWYHATA,
¢uHaHCOBaTa, TOrOBOpHATA M O0IIecTBeHaTa AucHUIUIMHA. CaMo 4pe3 cTpora, Ho CIpaBeInBa
peaxkIusi MOXe J1a ce TOJIbPrKa Pl U J1a Ce Bh3IIUTaBa YBaKEHHE KbM IpaBUIIaTa.

B TO3u cMHCBHI, cChUYeTAaHHETO OT BHTPEIIHA MOTHBAIUS M BbHIIEH KOHTPOJ € Haii-
CUTYpHHUST TBT KBbM YCTOWYMBO OTTOBOPHO TMoBeneHue. dupmeHara Kynrypa H3rpaxaa
MOJIOKUTETHUTE MO/IeJIH, 2 CAHKIIMUTE CPelly O€30TTOBOPHOCTTA YTBBPIKaBaT pa3OupaHeTo, ue
cB00O/IaTa € HeOT/IeJIMMA OT AbJra. OGIIeCTBOTO, KOETO yMEE ¢THOBPEMEHHO /1a Bb3NUTaBa H
Jia HaKa3Ba, MOXKE J1a U3KOPEHU 0e3pa3IuyHeTo U Ja HaChp4YH TPYA0JTI00HeTO, IOYTEHOCTTA 1
COJIMIAPHOCTTA KaTO TPaHU IIEHHOCTH.

Be30TroBOpHOTO MOBeJeHNe HAa YOBEKA € HE CaMo JINYEH HEeIOCTaThK, HO U 00IeCTBEeH
npodJjieM, KOMTO 3acAra BCHYKH acCIeKTH Ha JXHMBOTAa - OT mNpodechoHaaHaTta cpena Jo
B3aUMOOTHOIICHHUATA MEXIY Xopara W (pyHKIMOHHMPAHETO Ha MHCTUTynuuTe. TO ce KOpeHU B
JIMYHOCTHH, ceMeiiHH, CONMAJIHN U KYJTYPHH (PAaKTOPH U CE MPOSBSABA B pa3ianyHu Gopmu -
npogecHoHaIHA, COHATHA, TPAKAAHCKA U JUYHA 0e30TroBopHocT. [locaencTBusiTa oT TOBa
SBJICHHE Ca TEXKKHU: 3aryda Ha J0oBepHe, pa3pyxa Ha BPb3KHM H 320aBsiHe HA 00IIECTBEHHA
nporpec.

B cpmoro Bpeme och3HaBaHETO Ha MpodJjeMa U CTPeMEXbT KbM H3rpaIaHe Ha
3APaBM HEHHOCTH MOTaT Jia Ipeo0pa3sT oouiecTBoTo. OTTOBOPHOTO MOBEJACHUE, TOAKPENEHO OT
CHJTHA IICHHOCTHA CHCTEMa, JUCIUTUITMHA ¥ MOPAJTHA YCTOMYUBOCT € KITFOUBT KbM H3IPaKIAHETO
HA CHpaBelIMBO, CTA0MJIHO M XapMOHHMYHO oO0mecrTBo. bonkara, mnopogeHa ot
0E€30TrOBOPHOCTTA, HE € HeHW3JjeunMa - TS MOXKE Ja OBJe MpeoijosisiHa upe3 JU4YeH u300p,
BBb3NIUTAHHE, O0O0pa3oBaHMe W O0IIECTBEH KOHTPOJ, KOUTO HACchp4yaBaT MOYTEHOCT,
CHIPUYACTHOCT U YBa)KeHHE KbM JIPYTHUTe.

B kpaiina cMeTka, ObeneTo Ha 00IIeCTBOTO 3aBUCH OT BCEKH YOBEK M OT TOTOBHOCTTA MY
Jla TIOEME CBOSITA YacT OT OTTOBOPHOCTTA, 3aII0TO KOJIKOTO MOBeYe X0pa ce rpu:KaT 3a 00110TOo
0110, TOJIKOBA 10-3APABO H YCTOHYMBO 1Ie Ob/ie 001EeCTBOTO.

5. Bx. mo-noapo6uo: Bozalek V., Zembylas M., Responsibility, Privileged Irresponsibility and Response-ability,
Springer, 2023; Herget J., Shaping Corporate Culture, Springer, 2023; Schein E., Corporate Culture: What it is and
how to Change it, Franklin Classics, 2018; Shamoo A., Resnik D., Responsible Conduct of Research, Oxford
University Press, 2009; Rudolph A., Human Behavior in the Social Environment, SAGE Publications, Inc, 2009;
Pubos M., lururannara obuiHoct, ABanrapa Ilpuma, 2016; Pudos M., Bucmero obpazoBanue - HOBH IpoOJieMH,
HOBH peutenusi, Apanrapa Ilpuma, 2016.
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HEHHOCTHUTE B OBIIECTBOTO U YHUBEPCUTETDHT HA
BBAELIETO BbB BU3USTA 3A BPAH/I BbJII'APUSA

MAPUAHA SIHEBA
IIpod. n-p, Karenpa ,,ixonomuka Ha typuszma, YHCC

Pesiome:

Busuama 3a bpano bvazapus u ynueepcumemvm Ha 6v0eujemo mpsabea 0a ce 0CHO8A8A
HA KOHYenyusma 34 WeHHOCmUme 6 00u{eCmeomo 6 OUCUMANHUS C61M 6 KOHMeKCcmda Ha
UKOHOMUKA HA Wiacmuemo.

Tesama na nacmoawomo uscieosamne ce OCHO8ABA HA pa3bupanemo, ye YeHHOCmume
npeocmasnasam Qynoamenmanern Gakmop 3a pazeumuemo Kakmo Ha JUYHOCMMA, maxka u Ha
coyuannume epynu u obwecmgeomo kamo yano. Te 6 3nauumenna cmenen npeodonpeoensm
8PB3KAMA ¢ KOHYEeNYusama 3da ,, UKOHOMUKA HA Wacmuemo ', Kamo GIUsam @bpxy JUUHUSL HCUBOM
Ha UHOUBUOA, He208amda NPOpeCcUOHATHA peanu3ayusi U CMmenenmad, 6 KOsSmo me3u acnekmu ca
006bP3aHU C 0OPA308AHUEMO.

B xonmexcma Ha cvepeMeHHUme YeHHOCmU 6 OUSUMAIHAmMa cpedd 6b3HUKEA CbUleCmBeH
evnpoc: 3aujo bpanovm ,, bvreapus ™, pazenedicoan Kakmo 6 WUPOK oduecmeen niau, maka u 8
He2080Mo MypUCmuyYecKko usmepenue, ciedsa 0a Ovoe 008vp38an ¢ n000OHA npodIemamuxa?

Om 2nedHa mouka Ha asmopa, 800ewa YeHHOCm 6 pazeumume oouecmea ciedsa 0a Ovoe
Onazononyuuemo u wacmuemo Kakmo HA UHOUBUOA, MAKA U HA 00uecmeomo Kamo Ysio,
OdeuHupanu npe3 cucmemama om yeHHocmu. B mo3zu cmucwvn yeanec mypusmvm modice oa ce
pasenexcoa Kkamo epexmuser UHCMpPYMeHm 3ad peaiu3upane Ha no00OHa NOAUMUKA, KaKmo u 3d
YMBbpHCOABaHe HA NO3UMUBEH mypucmuiecku obpaz Ha bvreapus kamo yeno2oouwna
decmunayusl.

Hacmosawomo uznooscenue 3auumasa xunomezama, de upes u3ciedsame Ha meopusma 3a
UKOHOMUKAMA HA WACMUemo Modce 0a ce CMUMYIUPA pa3eumuemo HA mo3u mun mypusvm
(venrHec mypusmvm) Kamo 3HAYUMA YEHHOCM 34 CbBPeMeHHUs nompedumen, QYHKYUOHUpAW 6
VCA08USL HA CMPeco8a U OUHAMUYHA OU3HeC cpeodda.

Ilpobnemvm 3a yenHocmume — Koe e 3HA4UMO U Koe He — ce 6564 YyHOaMeHmaneH KaKmo
3a unoueuoa, maka u 3a obwecmeomo, HO 8 CHUJOMO BpeMe Yecmo 0cmasa npernedope2san 6
paznuuny cghepu Ha coyuanHus dxcusom. Bvicmanoessanemo na ouckypca 3a yeHHocmume,
BKIIOYUMENHO, Ype3 aKadeMuyHomo o00pasoeanue, e HeoOXo0UMOo Yclosue 3a YCmOUdueo
pazsumue. Jluncama Ha AcHO Oeuuupanu yeHHOCMU 600U OO0 OMCbCMBUe HA NOCOKA 8
pazeumuemo, KpeamugHOCMma u YyCmouyueoCmma — Kakmo 8 00pazo8aHuemo, maxka 6 buzneca u
Kamo ysno 8 oouecmsomo.

Bpwszkama na yennocmume ¢ UKOHOMUKAMA HA WACMUEMO € UCIe08aHA 0N MHONCECHBO
MeAHCOYHAPOOHU A8MOPU, HO ML € 8AJNCHA OM 21eOHA MOYKA HA AHAIU3A HA HAYUHA HA JHCUBOM HA
00Wecmeomo u OmoeIHama JUYHOCM 8 Cb8pemeHHUs: cesam. I10000HU OucKycuu ca u3KI0YUmenHo
BAJCHU B8b8 BPeMeHd HA KOHQIUKMU, Kpusu U AHOMAIUU, KAKMO 2eONnONUMmu4ecku, maxa u
HAYUOHANHU. 3aujomo O0C6eH umepumume NOKA3AMeNU, 3a KOUMO UMA HANPABeHU pa3IudHu
U3CNe08anusl, 8 UKOHOMUKAMA HA WACMUEmOo ce OMYUMAam U Heusmepumu, C8bp3anu ¢ JTUYHOMO
ycewjane, 0OCHO8AHO HA HAYUOHANHU, HA HAPOOONCUXONO2UYECKU, POOOBU U TUYHU YEHHOCHU.

B uzcnedosanemo ce koHcmpyupa HO8 akademuuen MOOel 3a YHUBEPCUMEMCKO GUCULe
obpaszosanue, Koumo 0a ce uHmezpupa 6 UHOUKAMopume 3a UMepeaHe HA UKOHOMUKAMA Hd
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wacmuemo. Tosu mooen e 068bP3aH U CbC CbBPEMEHHUMe NOMPEOHOCMU HA MYPUCMUYeCKama
Ou3sHec cpeoa, 8 KOSIMO UMA CbujecmeeH deuyum Ha Kaopu.

Obyyenuemo e6eye He ce uzuepnea c yceoasame Ha 3Hanus. To mpsadea Oa pazeusa
KOMYHUKAYUOHHU YMEHUS, KPUMUYECKO MUCTIeHe U CHOCOOHOCT 3a NYOIUUHO NPe0CmassaHe — Om
0pamopcmeo u pumopuka 00 Y8epeHo npucvCmaue npeod Kamepa u ayoumopusl.

Eoun om «kmowosume npunyunu Ha YHUEEpCUMEmMA HA 0bOeWemo e He2080Mmo
@yHKyuonupane xkamo oOuzumanna meouitna naamgpopma. Obpazosamenrnusm npoyec ce
npespvuya 6 CorObpICAHUe — 3ANUCBAHO, CMPYKMYPUPAHO U OOCMBIHO 4pe3 OHIAUH KAHAIU,
Hanpumep ¢ YouTube, opeanusupanu no oucyuniunu u memu. Taxa ynusepcumemvm ce
mpaucghopmupa 6 c60eodbpasua ,, OuUUMaIHa menesuzus — npo3payra, O0OCMbIHA U OUHAMUYHA,
KOAMO He camo 00y4aea, HO U KOMYHUKUPA AKMUBHO C 0bwjecmeomo. YHuueepcumemvm Ha
OvOewemo He e NPOCMO UHCMUMYYUsi — MOU e eKOCUCIeMd Om 3HAHUSA, KOMYHUKAyus u
BUOUMOCI.

Knwuosu oymu: yennocmu,; uKOHOMUKA HA WACMUEmo, mypusvm, YHUGepcumen Ha
Ovoewemo, bpano bBvieapus

THE SOCIETY VALUES AND UNIVERSITY OF THE FUTURE IN
THE VISION OF BRAND BULGARIA

MARIANA IANEVA
Prof., PhD, Department “Economics of Tourism”, UNWE

Abstract:

The vision for Brand Bulgaria and the University of the Future should be based on the
concept of values in society in the digital world in the context of the economy of happiness.

The thesis of this study is based on the understanding that values are a fundamental factor
in the development of both — the individual and social groups and society as a whole. They
significantly determine the relationship between the concept of the “economy of happiness”,
influencing the personal life of the individual, their professional realization and the degree to
which these aspects are linked to education.

In the context of modern values in the digital environment, an important question arises: why
should brand “Bulgaria”, considered both in a broad social plan and in its tourism dimension, be
linked to such issues?

From the author’s point of view, a leading value in developed societies should be the well-
being and happiness of both the individual and society as a whole, defined through the system of
values. In this sense, wellness tourism can be considered as an effective tool for implementing such
policy, as well as for establishing a positive tourist image of Bulgaria as a year-round destination.

This paper defends the hypothesis that by studying the theory of the economy of happiness,
the development of this type of tourism (wellness tourism) can be stimulated as a significant value
for the modern consumer, functioning in a stressful and dynamic business environment.

The problem of values — what is significant and what is not — is fundamental for both the
individual and the society, but at the same time it often remains neglected in various spheres of
social life. Restoring the discourse on values, including through academic education, is a necessary
condition for sustainable development. The lack of clearly defined values leads to an absence of
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direction in development, creativity and sustainability — both in education, in business and in
society as a whole.

The relationship between values and the economy of happiness has been studied by many
international authors, but it is important from the point of view of analyzing the lifestyle of society
and the individual in the modern world. Such discussions are extremely important in times of
conflicts, crises and anomalies, both geopolitical and national. Because in addition to the
measurable indicators for which various studies have been conducted, the economy of happiness
also takes into account immeasurable ones, related to personal feelings, based on national, folk
psychological, family and personal values.

The study constructs a new academic model for university higher education, which will be
integrated into the indicators for measuring the economy of happiness. This model is also linked
to the modern needs of the tourism business environment, in which there is a significant shortage
of personnel.

Education is no longer limited to the acquisition of knowledge. It must develop
communication skills, critical thinking and the ability to present in public — from oratory and
rhetoric to a confident presence in front of a camera and an audience.

One of the key principles of the university of the future is its functioning as a digital media
platform. The educational process is transformed into content — recorded, structured and
accessible through online channels, for example, on YouTube, organized by disciplines and topics.
Thus, the university is transformed into a kind of “digital television” — transparent, accessible
and dynamic, which not only educates, but also actively communicates with society. The university
of the future is not just an institution — it is an ecosystem of knowledge, communication and
visibility.

Key words: values; economy of happiness; tourism; university of the future; brand
Bulgaria

YBon

Bususita 3a Bpana Buiarapusi u yHuBepcuteTa Ha ObenieTo TpsOBa Jia ce OCHOBaBa Ha
KOHIICTIIHMATA 32 HEHHOCTUTE B 00IECTBOTO B IUTHTAJIHUS CBAT B KOHTEKCTA HA HKOHOMHUKA
HA [IACTHETO.

ITomo6Ha BHM3MS MOXE Jia Ce WIIIOCTpHpa upe3 Ch3laBaHe Ha 0a30B MOJEN OCHOBAaH Ha
LICHHOCTHUTE Ha JaJIeHO O0IIeCTBO/HAIINS, 0OBBP3aH Ype3 ChbBPEMEHHUTE HATJIACH 32 YKEJaH MOJIEI
Ha HKOHOMHKA, KOWTO J[a Ca B OCHOBATA Ha WJIEsTa HA KOHKPETEH HAI[MOHAJICH OpaH/I, B TOBA YHCIIO
typuctudecku. (Bux ®wur.1)

Economics of
Values in the Happiness BUErGa,Z\%lA
digital world (MkoHoM#IKa

VISION

(LlenHoctH B
JTMTHTATHAS
CBSIT)

Ha IIaCTHETO)

(Busus 3a bpang
boearapust)

®urypa. 1. bazoB Mozen 3a IEHHOCTH, UKOHOMHUKA U TYPUCTUYECKH OpaH
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H3mounux: ABTOpOBa cCTEMaTU3aLINS

AKTYaJTHOCTTA Ha TeMaTa Ha U3CJICIBAHETO ce (POKycHpa BBPXY pa3sBUTHETO Ha bpann
Bhirapus ¢ rocTONPUEMCTBO B YETHPH CE30HA M HEOOXOMMOCTTA OT ChBPEMEHHU 00pa30BaTEIIHA
KOHILCIIIWKY, KOUTO Ja 6’BI[aT ABUTATCII 34 pa3BUTUCTO HA OGH.[GCTBOTO B CbBPCMCHHUA JTUHAMWYCH
JMTUTaNeH CBAT. [10100HH KOHIIEIIIMK ¥ MOJICIIH Ca OCHOBAHU OT HEOOXOJAMMOCTTA HAa MHIUBHIA
3a )KMBOT M cpella B OajaHC M ca TSICHO OOBBp3aHH C OOpa30BaHHETO M TypHU3Ma, KaKTO U C
UHIyCTPHS HAa TOCTOIMPHUEMCTBOTO.

[Tonacrosimem mogo0Ha Tema HE € NUCKYTHUpaHa B ObJrapckara akaJeMU4Ha M OU3HEeC
cpena. Ho B cBeToBHATA jMTEpaTypa, MMEHHO HMKOHOMHMKATA HA IIACTHETO € TSICHO 0OBbp3aHa
ChC LICHHOCTUTC Ha 06H_[eCTBaTa H TAXHOTO Pa3sBUTHC. H_IaCTI/IeTO Ha MHAWBHWJA, aHAJIOTUYHO Ha
00IIIECTBOTO € KaTeropus, KakTo CyOEKTHBHA, Taka U OOYCJIOBEHAa OT Pa3IHYHH HWHIAUKATOPH,
IMpOy4YBaHU U aHAJIM3WUPAHU B UKOHOMMKATA.

Te3ara Ha HACTOAIIOTO HW3CJICABaHE CE OCHOBAaBAa Ha pa30MpPaHETO, Y€ [EHHOCTUTE
npeicTaBIsBaT (QyHAaMEHTaleH (aKTOp 3a Pa3BUTHETO KAKTO Ha JIMYHOCTTA, Taka W Ha
COIIMAJTHUTE TPYMHU U OOIIECTBOTO KaTo Isu10. Te B 3HAUMTENIHA CTENEH MPEIONPEACIAT Bpb3KarTa
C KOoHIOCnusTa 3a ,, MKOHOMHKA Ha HIaCTI/IeTO“, KaTO BJIMAAT BbPXY JIUYHUSA )KMUBOT HAa MHAWBH/A,
HeroBata MpoQecHOHaAIHA pealu3allisi U CTENCHTa, B KOATO TE3M acCleKTH ca OOBbp3aHU C
00pa3oBaHueTo. B TO3M KOHTEKCT Ce OTKpOsiBa pojisTa Ha 0Opa3oBaHHETO 3a (JOPMHPAHETO HA
OpPEANOYNTAHNS, MOTHUBAIMM M CTPEMEXH KbM aKaJeMHUYHO pPa3BUTHE U MpoQecHoHaTHA
peanu3anusi.

Ieara B HacTosmaTa cTatusi € oOyciaoBeHa OT (hakTa Jga ce JOKaKe, Ye UYCTUPUTE
ACTCPMUHAHTH (HGHHOCTI/I, BpaHII B”I)JIFapI/Iﬂ, HKOHOMHWKA Ha MACTUCTO W YHUBCPCUTCTHT HaA
ObIeIIeTO) ca B3aMMOCBBP3aHU U 00YCIIOBEHH OT €/IHA CTpaHa, a OT APYra, HaArpaxIaliy ce.

B ocHoBarta Ha Mojiena ca pa30HUpaHusITa U IEHHOCTHTE HA JINYHOCTTA, Ha COI[HATHUTE TPYIIH U Ha
HAIMATa, ChOTBETHO Ha 00IIecTBOTO. Ha cieiBaio MscTo uiBa CbU3MEPUMOCTTA Ha IACTHETO U
MKOHOMHKATa Ha MIACTHETO, KOUTO Ca CBhP3aHU M C MPEJCTaBaTa 3a akaJJeMUIHOTO 00pa3oBaHue,
KOETO BCHIIHOCT € €IMH TPaMILJIMH 33 pealn3alus Ha MIaJUTe X0pa OT €/IHa CTPaHa, a OT JApyra €
NpOIbJDKaBaHE Ha UJIeATA 32 IIEHHOTO, OS3I[EHHOTO M IIACTHETO 32 HOBUTE MTOKOJICHUS.

Xwunore3ata Ha aBTopa ce 0a3upa Ha (pakta, 4ye He OM MOTJIO J1a TOBOPUM 33 HKOHOMHKA Ha
IIACTUETO B MHOTOOOXBATHUS My MHAMKATOPEH MOJIEJ, aKO HUE HE pasriiekJaMe OT elHa CTpaHa
MOTHBHUTE, KOUTO (hOPMUPAT TOBA €IMH YOBEK JallK Jla C€ YyBCTBA MIACTIMB WM HE, a OT JIpyra
CTpaHa BCBIHOCT TOBA J1a Ob/Ie B OCHOBaTa Ha 00pa3a Ha U3rpaXK/aHe Ha eIHa JECTUHAIINS, KOSTO
na ObJie aTpaKTHUBHA, MPUBJICKATENIHA, a ChIIO Taka M MOAIMJIATeHA C MOTHBHPAHHM C IEHHOCTHA
CUCTEMA KaJipy, KOUTO Ca MOATOTBCHH Ja pa6OT$IT B HOI[O6Ha HKOHOMHKA U CBAT, U3rpaJCH HA
IICHHOCTH, MaKap ¥ TpaHC(OPMHUPaAHH KbM JIHEIIHA ]aTa Ha ChBPEMEHHOTO 00IIEeCTBO mpe3 21 Bek.
A He KOHCEpBaTHUBHH, TAKWBA KAKBUTO BCE OIIIE CHINECTBYBAT B HArjiacaTa U 0COOEHO B CPETHOTO
oOpa3oBaHmUe.

3a11aane, KOHMTO CC IMOCTAaBAT B HACTOAIIATa CTaTUsA, Ca CBbP3aHU Ha IBPBO MACTO Ja CC
OTIpEIeI A KaKBO € IIEHHO U KaKBO € OE3I[EHHO, OT IJ1. T. HAa HApOIOTICUXOJIOTHUSATA HU B UCTOPUUYCCKH
IUTaH ¥ OT L. T. Ha JUHAMHUKATa U JUTHTAIM3alKsATa Ha ChbBPEMEHHOTO 001mecTBo. Ha cieaBario
MSCTO B HACTOSIIATAa CTaTUs C€ TOCTaBs aHAlKW3a Ha JIMTEpaTypara 3a Bpb3KaTa MEXIY
[ICHHOCTHTE, TIOHATHATA 3a IIaCTHE B MKOHOMHUKATa 3a mactueTo. Ha tpeto mscro ce o6Bbp3Bar
IICHHOCTHUTE, OCHOBOIIOJIATAIIN OBJITAPCKUsI TYPUCTHUECKU OpaH ¢ aKaJeMUYHOTO 00pa30BaHUE
N HEroBaTa 3aABbJIXKUTCIIHA TpaHCCbOpMaHHfI B IUHAMUYHUA U JUTUTAJICH CBJIT. Kato YCTBBpPTa
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3ajjaya ce MpeACTaBs aBTOPOBA KOHIEMINA 32 YHUBEPCUTETHT HA OBJCIIETO, OCHOBAH Ha HOBUTE
noTpeOHOCTH Ha YOBEKa, CBbP3aHM C KPeaTMBHOCTTa U MHOBanuure. Ha mocinenHo Msacro, Karo
00o0mieHue, ce yeprae 001112 IEPCIEKTHBA MEKIY YeTHPUTE JCTEPMUHAHTH, 8 UMEHHO LIEHHOCTH,
Bbpann bbarapusi, MKOHOMHUKA Ha IIACTHETO U YHUBEPCUTETHT Ha ObJCILETO.

1. IleHHoCTUTE B JUTUTAJTHUA CBAT

B xonmexcma Ha cvepemeHHUme YeHHOCMU 6 OUSUMATIHAMA cpedd 8b3HUKEA CbUeCmEeH
evnpoc: 3aujo bpandvm ,, bBvaeapus*, paszenesdcoan Kakmo 6 wWupox oowecmeen niax, maxka u 6
He2080Mo MypUCmuyecKko usmepetue, ciedsa 0a bvoe 008vp38an ¢ n000OHA npodIemamuxa?

OTroBOpBT Ha TO3H BBIIPOC € OTHOCUTEITHO SICEH 33 M3CIICIOBATEIINTE B 00JIACTTa HA TYpU3Ma
U ce KopeHu B KoHIemnusra 3a Wellness u well-being. Ta3u konuenuus npezmonara, 4e B paMKUTE
Ha CBOOOJ/IHOTO BpEeMe WHAUBUIBT CE CTPEMH KbM IIOCTHTaHE Ha OallaHC MEXTY TS0, yM U 1yX. B
YCIOBHATA HA JWHAMHYHO W JAWTHTAIM3HUPAHO NPOPECHOHATHO €XEIHCBHE TOBA O3HAYaBa
Ch3/1aBaHE HA Bb3MOXKHOCTH 32 Bb3CTAHOBSIBAHE, IPEBCHIINS U IICUX0(QU3NYECKa CTAOMITU3AIHS 110
BpEMeE Ha MPECTOsI B TYPUCTUYECCKH JCCTUHAIIMK U CIICIIHATU3NPAHN KOMILICKCH.

dopmupaHeTo Ha LIEHHOCTH, CBBP3aHU C TpIIKaTa 3a ce0e CH W 3a JAPYruTe, BOAH U JIO
pa3BuTHETO Ha T.Hap. bleisure Typuzsm. To3u THIl MbTyBaHUs ChUeTaBa OM3HEC AHTAKUMEHTH C
JCHHOCTH, HACOYCHU KbM Bb3CTAHOBSIBAHE U YKPEIIBaHE Ha 3]JpaBETO Ha OM3HEC ITbTYBAIIUTE, KATO
10 TO3M HAYMH Pa3lIMPsABA TPAJAUIMOHHOTO pa30oHupaHe 3a JACIOBUS TYPU3bM.

Om enedna mouxka Ha asmopa, 8odewa YeHHOCm 6 pazeumume obujecmea ciedsa 0a bvoe
Onazononyuuemo u wacmuemo Kakmo HA UHOUBUOA, MAKA U HA 00uecmeomo Kamo Ysio,
Ooehunupanu npe3 cucmemama om yeHHocmu. B mosu cmucwvn yennec mypusmvm mooice oa ce
pazenexicoa Kamo eexmuser UHCMpPYMeHm 3a peaiusupane Ha N0O0OHA NOAUMUKA, KAKMO U 34
YmMEwbpIIcOasane Ha NO3UMUGEH mypucmuyecku oopaz Ha bvaeapus kamo yenocoouwna
Ooecmunayus. CTpaHara pasmnojara ChbC 3HAYMTENICH MOTEHIMAN MMojJ (opMara Ha TEepMalIHU
pecypcH, IyXOBHH U €HEPrHIHU I[EHTPOBE, KOMTO MOJANOMArar MOCTUTAaHEeTO Ha 0ajlaHC MEeXIy
TSJI0, YM U AyX KaKTO 3a BTPEIIHH, TaKa U 38 MEXKTYHAPOHH TYPUCTH.

Hacmosiwomo uznodicenue 3auumaea Xunome3ama, ue upe3 u3cie08ane Ha meopusma 3a
UKOHOMUKAMA HA WACTUEemo Moxce 04 ce CMUMYIupa pazeumuemo HA Mo3u mun mypuzom
(vennec mypusmvm) Kamo 3HAUUMA YEHHOCM 30 Cb8PEMEeHHUs nompebumen, QYHKYuoHupaw 6
VCA08USL HA CMPeco8a U OUHAMUYHA OU3HeC cpeodda.

[TpoOnemMbT 3a IICHHOCTUTE — KOE € 3HAYUMO U KO€ He — ce sABsiBa ()YHJaMECHTAJICH KaKTO 3a
WH/IMBH/A, TaKa M 3a OOIIECTBOTO, HO B CHIIIOTO BPEME YECTO OCTaBa MpPeHEOpPErBaH B pa3IMyHH
cdepyu Ha COIUAITHUS JKUBOT. Bb3CmMan06s6anemo Ha OUCKYPCA 34 YEeHHOCMUMe, 6KIHOYUMENHO,
upe3z akademMuyHomo obpazosanue, e HeoOX00UMO YCl08uUe 3a YCmouyueo pasgumue. Jlumcarta Ha
SCHO Je(MHUPAHU IICHHOCTH BOJM JIO OTCHCTBHE Ha TIOCOKA B Pa3BUTHETO, KPEATMBHOCTTA U
YCTOMYUBOCTTA — KAKTO B 00pa30BaHUETO, Taka B OM3HECA U KATO IS0 B OOIIECTBOTO.

B Ta3u Bpb3Kka ce BpblllaMe Ha TeMaTa 3a IECHHOCTHUTE U ,,bpana bbarapus ¢ roctonpuemMcTBo
B YETHPU CE30HA* — CIOTaHBT, KOMTO YECTO C€ aHOHCHUPA NPE3 MOCIEAHUTE TPU-YETUPU T'OANHH,
BKJIIOYMTETHO OT aBTopa. Koraro roBopuM 3a IIEHHOCTH B aKaJIEMHUYHOTO OOpa3oBaHUE WU
PECIIEKTUBHO [IEHHOCTH, KOUTO Ja ObJaT NPUIOKeHH! 3a (JOpMUpaHe Ha YCTONYNUB TYPUCTUUCCKH
Opann bwirapus, € HE0OX0AUMO Ja ce 3all0YHEM OT TOBa KaKBO € IIEHHO B ChbBPEMCHHHUS CBST.
[ToHacTosIIIEM KaTo OCHOBHA IIEHHOCT B CHBPEMEHHHUS CBAT ca M00poTo W Mupa. Creasamoro
MSICTO KaTO Kareropus e nporpechT. [IporpechT € 0OCHOBaH Ha KPEaTMBHOCTTA U HA HHOBAILIMUTE,
HO M Ha TPAIUIMHUTE HA OTJACIHHUTE OOMIECTBA M OTIACIHUTE Hapoau. KakBu ca TpaauIuTe B
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Typu3Ma U B aKaJIEMUYHOTO 0Opa3oBaHME 1€ BBPBAT JBE MapajelHU JHUHUU B HACTOSIIOTO
usnoxkeHue. 3a brarapus 1ieHHOCTTa BUHATH € O1la HayKaTa, BUHaru € Ouio oopa3oBaHUETO, TOBA
OBArapcKkus Hapo[I 1a € 00pa30BaH M MHBECTHPA JIK B 00pa30BaHUETO 3a CBOUTE JieIa U 3a ce0e CH.
Ta3u IeHHOCT He ce € MPOMEHsIa KaKTO B UCTOPUUYECKHU TUIaH, TaKa U [0 HACTOALIEM, U3XOKIAKN
OT MHTEpeca Ha 3pENIOCTHUIMTE Ja MPOABIDKAT B aKkaJeMU4YHO oOpa3oBaHue. B Tasu Bpb3ka
YHUBEPCUTETCKU TMpENoJaBaTeIi M eKCIepTH, TpsAOBa Ja MOCOYMM BB3MOXKHOCTUTE 3a
YTBBPKJaBaHE HA TPAJAUIIMOHHHU U CHBPEMEHHH IEHHOCTH U UMIJIEMEHTUPAHETO UM B TypH3Ma U
00pa3oBaHMETO.

B Ta3u BpB3Ka ce MocTaBs U BBIIPOCHT - 3a110 OpaHa beiarapus B yetupu ce3oHa? 3amoTo
BCEKHM €JIMH CE30H MMa CBOATa KOJOPUTHA NMPHUPOAA, CBOSITA CHelH(HUKa OT TJEAHA TOYKa Ha
pecypcaa oOycnoBeHoct (IlammxkepoBa, 2025). Pazmuunu aemopu, exkcnepmu, 6 m.4. U
Munucmepcmeomo Ha mypuzma aHOHCUPaAm 30PABHUL MYPU3HM b8 BCUUKUMeE MY Gopmu u mosa
npeonoiaza mou 0a ce Gopmupa U KAmo YeHHOCm U npuopumem 3ad 00uecmsomo,
0bpazosanuemo, KaKmo u 34 HA4UHAa HA HCUBOM HA BbMPEUHUME U 8X00AWU 3 OBA2APCKUL NA3AD
mypucmu. 3ApaBHUAT TYpPU3bM B ITOCOKA HA YEIIHEC KOHLEIHATA, XapMOHUS Ha TAJIO, YM U IyX,
ype3 TepMaaHaTa BoJa, Ype3 KIMMaTUYHUTE KypOPTH, Upe3 CIla KOMITJIEKCUTE U ChbOTBETHO OM3HEC
TypHu3Ma, KOUTO TIOKPUBA LSJIOTO HU JIETOBO €XETHEBUE U ChII0 0popMs eHa BUCOKO MPOQHITHA
TypUCTHYECKA MHAYCTPHUS B YETUPH Ce30HA. Te3u JBa aKklleHTa ca 3aCThIIEHH MHOTOKPATHO B HAIIIX
U3CIIeIBAHMSI, MHTEPBIOTA U CHOUTHS M BCHUIHOCT CUUTaMe, 4e TpsiOBa Ja ObJaT MOCTaBEHU KaTo
LIEHHOCT IIPpU YTBbpkAaBaHe Ha Opana bbarapus B uetupu ce3ona (Suesa, 2026).

JlpyraTta nmapaneiHa JMHUS 110 OTHOIIEHHE HA ChbBPEMEHHHTE IIECHHOCTH B 00pPa30BaHUETO,
3a KOUTO CIIOMEHAXMe, OCHOBaHHM Ha KPEaTUBHOCT U MHOBATUBHOCT, HO U TPA/IUIIUU, CE OCHOBABAaT
Ha TPUHIIMIIA HA THOBAaTHBHA aBTOPOBA BU3MUS 32 YHUBEPCHUTETA HA OBJICHIETO, KOATO KOHIESTIIHS
€ MpeJICTaBeHa B MOCJIEIHATa YaCcT Ha M3CJIEeIBAHETO, KAKTO U MIPEICTaBEHa OT aBTOPa CXEeMAaTUYHO
B uHTepBio npen BTA (fueBa, 2026). VMnesta Ha Ta3u KOHLENUUS BB3HUKHA IMOCPEACTBOM
npakTH4yeckaTa MHOBAaTHBHA JEWHOCT Ha Kareapa ,JIikoHomuka Ha typusma®“ npu YHCC, B
pe3yaTaT Ha MHOXKECTBO OHM3HEC CBHOWTHS C €KCIEPTH MPAKTHIM W 3aCHICHO JUTHUTAIHO
npuchcTBrE. IMEHHO eHa Mo J00Ha KOHIIENUs 32 YHUBEpCUTEeTa Ha Ob/IeIIeTo, MoXe J1a Ob/e B
OCHOBATa M Ha TpaHCPOPMALKATA HA IEHHOCTHTE B IUTUTAIHHS CBST, KAKTO M Ha OpaHa bearapus
KaTo BUAMMA TutaTopMa, BUAMMA KOHIENIMS, KOATO JMa ObJe pealu3upaHa MO MPUHIUIA Ha
YHHUBEPCUTETHT Ha Objemiero (SInesa, 2025).

B HacTosmoTo u3N0kKEeHHEe Ha ce Pas3riIekAaT BBIPOCH, KOMTO ca OMIIM M3SACHSABAHU OT
aBTOpa B NPEIWIITHU MyOJIMKAllMM, Kacaelld BHU3WsS, MHCHA W ToiuTHKa 3a bpann Bearapus,
OCHOBaHM Ha IIeHHOCTUTE B obmiecTBoTo (SHeBa, 2025). Tyk M3cieaBaHETO HaArpakaa Bede
aHaJTM3MpaHaTa TeMa OT I'I. T. HAa MKOHOMHKATa Ha [IACTHETO U AUTUTAIHHS CBAT Ha aKaJJIeMHUYHOTO
o0Opa3oBaHmUe.

Bpb3kaTa Ha IEHHOCTHTE C MKOHOMHKATa Ha IIACTHETO € H3CIelBaHa OT MHOXKECTBO
MEXyHApOJHU aBTOPH, HO TS € BaXKHA, KaKTO Oe oTOeNns3aHO B yBOJA Ha CTaTHUATA OT IJIEAHA
TOYKa Ha aHaJIM3a Ha HAYWHA HA JKUBOT HA OOIIECTBOTO M OT/EIHATA JUYHOCT B ChBPEMEHHUS
cBAT. [log00HM BBIIPOCH U OTTOBOPHU €A U3KIIIOUUTETHO BaKHH BHB BpeMeHa Ha KOH(PIUKTH, KPU3H
¥ aHOMAaJHMH, KaKTO TEOMOJUTHUYECKH, Taka W HaIMoHAIHU. OTroBOpH Ha MOJOOHH BBIIPOCH
U3ACHSABAT U U3MEPBAT BepOATHO U KOJMUYECTBEHO IMOKAa3aTeIUTE CBbP3aHM C MKOHOMHKAaTa Ha
[IaCTHETO, KAaKTO M OOBBp3aHOCTTa ¢ OpaHJa Ha CHOTBETHATa IpHEMAaIla TypPHUCTHYECKa
JeCTUHAIMS. 3alloTO OCBEH H3MEpPHMHUTE MOKas3aTelH, 3a KOMTO MMa HalpaBeHHW pa3IMyHH
U3CIIeIBaHMsI, B MKOHOMHKATa Ha MIACTHETO CE€ OTYHTAT W HEM3MEPUMH, CBBP3aHU C JIMYHOTO
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yCellaHe, OCHOBAHO Ha HAIIMOHAJIIHHW, HA HAPOJOINCUXOJIOTUYECKH, POJOBUA U JIMYHU LEHHOCTH.
OOUMKHOBEHO T€ Ca CBBbpP3aHW C HAYMHA Ha JKHBOT, MPEIONpPEIeTeH I0CTa YEeCTO OT HayMHA Ha
JKUBOT, MHUCJIH, YyBCTBa, eMouwu, ncicTBus. [logoOHa penamusi ompenenss W yCeIlaHeTO Ha
WHIWBHJIA, COLMAIHUTE TPYNH, U B YaCTHOCT Ha OOIIECTBOTO 3a HHMBOTO Ha INAacTHE B
HMxonoMmukara Ha IMacTHETO.

CeoiectByBa (haKTOPEH MOJIET Ha 3aBUCUMOCTH, KOUTO OIPEACIIAT KaKTO YTBBPKIaBAHETO
U TpaHC(HOPMHUPAHETO HA IICHHOCTUTE B OOIIECTBOTO, OT €HA CTPaHa, a OT Apyra - hopMupaHeTOo
Ha MKOHOMMKATa Ha IIIaCTHETO 3a OTACIHUTE OOIIECTBA, 32 OTICTHUTE COIMATHU IPYIIH, a OT TpeTa
CTpaHa, Pa3BUTHETO HA aKaJeMHUYHOTO OOpa3oBaHHE, B OCHOBaTa Ha KOETO € 0o0pa3bT Ha
ChOTBETHATA JICCTUHAIIMSA, C POKYC MPUOPUTETHUTE 32 CbOTBETHATA JICCTUHAIIUS.

C’beeMeHHI/ITe n3CJIeABaHus BCC ITO-YECTO I/IHTerI/IpaT HMKOHOMUYCCKHU, IICUXOJIOTHYCCKHU U
coraHu noaxoau. OcoOeHO BHUMAaHHE ¢€ OTAeNs Ha (PaKTOpH, KaTo collMaaHa CIpaBeIJIMBOCT,
CKOJIOTUYHA yCTOfI‘IPIBOCT U Ka4deCTBO Ha XHUBOT. PaSJII/I‘-IHI/I N3CJICABAHUA HOII‘-IepTaBaT, qe
OBJCIIETO HAa MKOHOMHMKATa Ha IIIaCTHETO € CBBbpP3aHO C IO-IIMPOKO pa3dupaHe 3a
0JIarOChbCTOSHUETO, KATO YacT OT HEro, € OCHOBaBa Ha CHBPEMEHHUTE MOJEIH U MOAXOIN 3a
aKaJeMUYHO YHUBEPCUTETCKO 00pa30BaHuE, C Bb3MOKHOCTH, HE caMO 3a TpeJjaBaHe Ha 3HAHMUS, a
KaTo CJIOKHA EKOCHUCTEMa, CbhbueTaBamia oOpa3oBaHUE, KOMYHHUKAIUs W MYOIMYHOCT, upes
TpaHcopmMallisl Ha YHUBEpPCUTETa B “JUTHTalIHa MeAuiiHa Iuiatdopma’, upe3 KOSTO 3HAHHUSITA
craBaT JOCTBIIHHU 3a paSJII/I‘-IHI/I ayIlI/ITOpI/II/I, KaTo B Ta3nu Bmea yHI/IBCpCI/ITCT’BT Hn3JIn3a 0T paMKI/ITe
Ha PuU3MYecKaTa ayAUTOPUSI U JJOCTUTA JI0 IIUPOK KPBI' OT KaJAPH.

2. UkoHomuka Ha macTuero. Jluteparypen nper.en.

Penunia aBTopu pasriexaaT Bph3KaTa MEKIY IIACTUETO, YAOBIECTBOPEHOCTTA OT padoTa u
MPOCOIMATHOTO noBeaeHue. M3cnenBanusTa mokasBar, 4e IMaCTIMBUTE XOpa ca MO-CKJIOHHHU Ja
HpOSIBS[BaT IHEHHOCTH, KaTo C’I)prILHI/I‘-IeCTBO, eMIiatTusgd U coluraiHa OTFOBOpHOCT. PCSYJ'ITaTI/ITe
coyYaT, 4e ChIIECTBYBA JIBYIIOCOYHA Bpb3Ka — COLIMAIHUTE LIEHHOCTH NOBUILNABAT IIACTHETO, a
IIACTHETO OT CBOSI CTPaHa HaChpUaBa COYUAIHO OM20BOPHO NOBEOEHUE.

g COIIMAJIHH ICHHOCTH

g IACTUC

COIIMATHO OTTOBOPHO
MMOBEIECHNE

®durypa 2. B3auM03aBUCUMOCT IIaCTHE — COIIMATHU IICHHOCTH
H3mounux: ABTOpOBa cCTeMaTH3aLIHs

Pabomnama cpeda urpae KI04YOBa poJis, KaTO YCIOBHUATA HA TPYJ U OpraHU3alMOHHATA
KYJITypa BIHSSAT BBPXY IEHHOCTUTE Ha mHauBHUauTe. OT Apyra cTpaHa KakTo 0 CrioMeHaTo B
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IpeIX0/HATa YacT Ha M3CJIEIBAaHETO, HALIMOHAIIHUTE IICHHOCTH CBILO Ca B OCHOBATAa HA TPYJOBHUS
npoIriec, KaTo 3a OBJIrapuTe Ta ca CBbP3aHU U C TPYIOTHOOHETO.

W3cnenBanusi B o0jacTTa TNOAYEpPTaBaT 3HAYCHHETO HA coyuaiHama cpedd 3a
UKOHOMHYECKOTO OJarochCTOSHUE M MpeyiaraT WHTETPUPAaH MOIXOA KbM YIPABICHHETO Ha
yoseikute pecypcu (Cuesta-Valino, et. al., 2024).

Jpyru aBTOpH pasriexaaT ukOHOMuueckume akmopu, BIVSCIIN BbPXY IIACTHETO, KaToO
00OpBIAT CHENUAIHO BHUMAHUEC HA COIMAIHUTE W MHCTHUTYLIMOHAIHUTE AaCIEKTH. ABTOPUTE
aHAJTM3UPAT KaK IOXOUTE, HEPABEHCTBOTO U MKOHOMUYECKAaTa HECUTYPHOCT B3aUMOJICHCTBAT ChC
coyuanrnume yennocmu (Dolan, P., et. al., 2008; Helliwell, Putnam, 2004).

OCHOBHUST U3BO/JI €, UE UKOHOMUYECKUSIM pacmedic CaM TIo ce0e CH He TapaHTHpa M0-BUCOKO
0NarochbCTOSIHUE W TO-UIACTIUB JKMBOT. BMecTo TOBa, IEHHOCTH KaTO CIPaBeIJINBOCT,
CUTYPHOCT M /J0BepHe WIrpasiT pemiaBama poJisi. V3cienBaHeTo ChIIO Taka MOIYEpPTaBa
3HAYCHHUETO HA COYUATHAMA NOIUMUKA U UHCTUmMYyuume 3a (popmupane na 61a2onpusimua cpeoa
3a wacmue. B 3akiroueHue ce mpemiara Mo-IHPOK MOIXOA KbM HKOHOMHYECKHS aHAJU3,
BKJIFOUBAI conandu u Kyntypuu ¢axropu (Helliwell, Putnam, 2024). menno kyntrypHHUTE
dakTopr 00yCIaBsAT W Pa3BUTHUETO HA KYITYPHHUS TYpU3bM H poyiita My 3a (OpMHpaHE Ha
TYpUCTHUYECKUSI OpaHI.

Bruno Frey u Alois Stutzer (2002) npezacraBsrt ¢hyHIaMEHTAIHN pa3pabOTKH B 001aCTTa Ha
MKOHOMHKATa Ha IacTueTo. Te pa3riexaar Bb3MOKHOCTTA CyOEeKTHBHOTO 0J1arochCTOsTHUE /1a
0bJie N3M0JI3BAHO KATO HAEKIEeH H3MEPUTE B HKOHOMHYECKHUS AHAJIN3.

Onupaiiku ce Ha eMIIMPUYHU TAaHHU OT MEXKIYHAPOIHU aHKETH, U3MEpBAT CAMOOIICHKATA Ha
VHJIMBUJIMTE 32 TAXHOTO IIACTUE U YJIOBJIECTBOPEHOCT OT YKHMBOTA.

HxoHoMuueckuTe (GakTopy KaTo M0X0i, Oe3paboTuiia U MHGIANUS UMAT CTATHCTHYCCKH
3HAYMMO BJIHMSHHE BBpPXY Iactuero. (OCOOCHO CHJIHO HETaTHBHO BB3JCHCTBUE OKa3Ba
Oe3paboTuilata, KOATO BIUsSE€ HE caMO upe3 3arydbara Ha JOXOJ, HO U Ype3 COIHAIHH U
NICUXOJIOTUYECKH MEXaHM3MHU. B Tasum Bpb3Ka pa3BUTHETO HAa TYPHUCTHUYECKUTE JECTUHALUH
HachpYaBa Ch3J]ABAHETO HA paOOTHU MECTa, KATO UMa KaKTO KOCBEH e()eKT, TaKa U IBYCTPAHEH 3a
pa3BHTHE HA NKOHOMHKATA HA IACTHETO.

Pesynrarute mokasear, ue JOXOIBT HMMa TOJIOKHUTEICH, HO HamaisBall e(eKT BbpPXY
yIOBJIETBOPEHOCTTA, JI0OKaTo Oe3paboTHIlaTa OKa3Ba CHIIHO HETaTWBHO BIMSHUE, HAXBBPIIAILIO
yucTo (puHaHcoBUTE 3aryoum. OcBeH TOBa, HWHCTUTYIHMOHAJIHAaTa cpeda — BKIIOYUTEIIHO
JIEMOKPATHYHUTE TIPOIIECH U JINYHUTE CBOOOAM — MIPae ChIIECTBEHA PO 3a OJIaroChbCTOSHUETO.
W3cnenBanero moauepraBa, Y€ MKOHOMHMYECKATa MOJUTHKA TpsAOBa J1a OTYMTAa CyOEKTUBHUTE
usmepenus Ha xuBota (Frey, Stutzer, 2002).

AprymMeHTHpa ce HEOOXOIMMOCTTa OT pa3lIMpsBAaHE HA MKOHOMHYECKHUS aHAIN3 OTBB]I
TPaAMIIMOHHHUTE KOJIMYECTBEHH TIOKa3aTe. Karo ToBa TBbpIeHHE MPOBOKHUPA M HACTOSIIIATA Te3a
3a HaArpaxkKaaHe Ha (PaKTOPUTE B MOCOKA CBOOOHO BPEME M YEITHEC TYPU3bM H TAXHOTO MSCTO B
MKOHOMHKATa Ha IACTHETO.

B nmpyra my6nukarms ‘“Happiness Economics™ (Ferrer-i-Carbonell, 2012) ce pasriexnar
METOJIOJIOTUYHUTE OCHOBH HAa M3MEPBAHETO Ha INACTHETO M HErOBOTO NPWIOKEHHE B
UKOHOMHUYECKUTE H3cienBanus. OCHOBEH aKIEHT C€ MOCTaBsi OTHOBO BHPXY M3IMOJI3BAaHETO HA
AHKETH 33 H3MEpBaHe Ha CYOCKTUBHOTO 0JIaroChCTOSHIE, KATO Ce 00CHKAAT TAXHATA HAJICHKTHOCT
Y BaJIMTHOCT.

ABTOpUTE Ha M3CJIEIBAHETO IOKA3BaT, Y€ CHIIECTBYBA YCTOMYHMBA 3aBUCHMOCT MEXKIY
IIACTUETO M PEIHIIA COI[MATHO-UKOHOMUYECKU (haKTOPH, BKIFOUUTEITHO TOXO/I, 3paBe, 3a€TOCT U
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conuamHu BpB3kH. OcoOEHO BHHMAaHHME C€ OOpbBINAa HAa KOHIICMIUATA 32 OTHOCHTEITHHS JIOXOJI,
CIIOpEe]I KOSITO XOpaTa OLICHSIBAT CBOETO 0JIar0ChCTOSTHIE HE caMo Ha 0a3a aOCOJTIOTHH CTOWHOCTH,
a 4ype3 CpaBHEHHE C JApyru. M3cieaBaHETO CHINO Taka MOMYEpTaBa, Y€ TNCHUXOJOTHYECKUTE U
conuanHuTe (pakTopu TPsAOBA Ja ObIAT MHTETPHUPAHH B UKOHOMHUYECKUTE MOJICIIH.

30pasemo e npaxko cévp3ano ¢ pazsumMuemo Ha 30paeHume Mmypucmudecku 0ecmuHayuu 6
buvneapus, pecn. 30pasnus mypuzvm, Koumo obxeawa 6aiHeo mypuzma, Cna u YeiHec u
meouyunckusa. B bvaeapus axademuunama oOWHOCM aAKYEHMUpPA 8bpXy 6b3MONCHOCMUME 3a
pazeumue HA MePMAIHU eHEPSULHU OYXO6HU MYPUCUYECKU OeCUHAYUU, KOUMO cd NpPsKo
C8bP3AHU C NOCOYEHAMA 68 Me3amad HA U3CAIe08AHEemMO KOHYeNnyus 3d NpaKama 8pb3Kad MedHcOy
wellness & well-being ¢ uxonomuxama na wacmuemo (Anesa u kon., 2026).

Hpyru Teopuu aHaIM3UpPaT CHBPEMEHHUTE WKOHOMHYECKH (DAKTOPH, BIUSCHIH BBPXY
[IaCTHETO, KaTo TIOCTaBs IO BBIPOC Bpb3KATa MEXKAY HWKOHOMHUYECKHS pACTeK H
0JIarOCBCTOSIHUETO, KaTO ce OOpbIlla BHUMAHHE, Y€ YBEIIMYABAHETO HA JOXOJIUTE B JIBITOCPOYCH
IUTaH HE BOJY JIO TPOIMOPIIMOHAIHO YBEIMYCHHE HA IIACTHETO, T.€. HSIMa MPaBa BPb3Ka MEKIY
JNOXOOM W IACTHE. 3aodwidcumened (akmop HA Mypucmuuecko mupceHe u nompedieHue e
C80000HOMO 8peme, KOemo € PABHONOCMABEHO C HAIUYUEemO HA CB0000HU 00X00u, ¢ yel
peanusupane Ha mMypucmuuecka eaxawyus. B masu epwska euscoame, uye yeenuueHuemo Ha
0oxooume modice 0a 6voe 8 cledcmsue Ha Yeeaudasane Ha Koauuecmeomo pabomuo epeme, 3d
cMemKa Ha c60600HOMO MAK08d, KOemo 800U 00 NPEemoB8apeHOCH U NCUXO-Pu3uiecku OUcoaiauc.
HUmenno meopusima 3a yennec mypuzma cnooeis guiocogpuama 3a pearuzupane Ha noooOeH
bananc mexcoy msano, ym u 0yx, upes ygeauyasaune Ha c80000HOMO 8peme U U3NON38aHemo My 3d
peKpeayust u 8b3CMAHOBIBAHE.

HepaBeHCTBOTO B IOXOIUTE U COMATHATA HECUTYPHOCT MOTAT JIa HAMAJIST 00I0TO HUBO Ha
0JIarOChCTOSIHUE, JOPU TP HKOHOMHYECKH PACTeK. 3HAYCHHETO Ha COIMajHATa 3alluTa,
CTaOMITHOCTTA W JJOBEPUETO B MHCTHTYIIMHTE KOPECTIOHIUPAT C ITO-TOPE MOCOYCHUTE COIUATHH U
WHCTUTYIIMOHATHU (akTopu. Heo0XxoaumMo e MpeocMUcisiHe Ha UKOHOMHYECKHUTE TMOJUTUKH C
AKIICHT BBPXY KaU4eCTBOTO Ha JKUBOT, a HE CAMO BHPXY KOJIUYECTBEHUS PACTEK.

B crarusita Ha Dolan u White (2008, pp. 94-122) “HauctrHa 11 3HaeM KakBO HU MPaBH
IACTJIMBHU?*“ C€ aKIICHTHPA BHPXY PAKTOPUTE, CBbP3aHH ChC CHHTE3a HA OCHOBHUTE TCOPETUYHH U
EMIIUPUYHU U3CJIe/IBaHUS B 00JIacTTa HAa MKOHOMHUKATa Ha mactuero. Pasrnexnar ce nepununuu
Ha MACTHETO W METOJIU 3a HErOBOTO W3MEpBaHE, KaTo TOaYepTaBa MYJITHIUCIUTUIMHAPHHSIT
xapaktep Ha Temara. OCHOSHUSM U3600 e, uYe WACMUemo 3asuci om KOMOUHAYUsi om
UKOHOMUYECKU, COYUAnHu u ncuxonocuyecku ¢axmopu. OCBEH N0X0Ja, KIFOYOBA POJIS UTPAST
30pasemo, MedNCOYIUYHOCMHUmMe OmHOWeHuss u coyuarnama cpeda. OO30pbT CHIIO Taka
pasmiiexaa MOJUTHYCCKUTE (aKTOpH, KaTo IMOAYEpTaBa BB3MOXKHOCTTA 3a pa3pabdOTBaHE Ha
MIOJINTHKHW, HACOYCHU KBbM IOBUINABaHe Ha OiarocwkcrossHueTo (Dolan, White, 2008). Iloooonu
ROAUMUKU Moeam Oa 0voam me3u 6 CMUMYIUPAHEemO HA MYpUusmMa U pasgumuemo Ha
mypucmuyeckume OeCmuHaAyuy, mbull Kamo me NpAKO KOPeCNOHOUpam ¢ HO8UWla8aHe Ha
01a20CHCMOIHUEMO, KAKMO HA MECIHAMa 00WHOCH, MAaKa U Had 8bMPeuHUme U MeXcOyHapoOHU
mypucmu.

Muresan, G., et. al. (2023) B wu3cieBaHETO WM IO OTHOLIEHHE Ha TEHACHLUUUTE B
WKOHOMHMKATA Ha IIACTUETO MPAaBSIT CUCTEMATHUEH Iperjie/l Ha HayyHaTa IuTeparypa B 00IacTTa,
KaTO UICHTH(PHUIIMPAT OCHOBHHUTE TCHICHITMH U OBICTITN HAIIPABJICHUS M OUYEPTABAT Pa3BUTHETO HA
KOHIIEMNIINATA 32 UKOHOMHKA Ha [IIACTHETO. Pe3ynraTuTte uM MOKa3BaT Hapacmeaujus unmepec Kom
memu, Kamo Oucumanuzayus, ycmoudugo pazeumue u ncuxuuro sopase. IlomdepraBar, de
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ObJenuTe U3CIeABaHUS MIe ObAT BCE MO-UHTEPIUCIUILUIMHAPHA U aKIIEHTUPAT BHPXY pOJIATa Ha
NyOJIMYHUTE TIOJIMTUKU 32 MOJAOOPABAHE HA KA4ecmeomo HA XHCUBOM, a He CaMoO Ha
HKOHOMHUYecKuTe moka3zareau (Muresan et al., 2023).

Ilo006HU  u3cneosanus no ceema NpPsKO KOPECNOHOUpam ¢ NOCMaeeHama me3d 6
HACMOAWOMO U3CNe08aHe, KOAMO KOHCMAmupa, ue pazeumuemo Ha o0wWecmeomo, upes
oueumanuzayus 600U 00 HeobxXoOUMOCH OM NOIUMUKU 8 NOCOKA HA 2PUdica 3 NCUXUYHOMO 30page
Ha xopama. Koncmamayusama na Muresan u necosus exun ce oopazeusa kamo uoes 6 bvaeapus
no no6oo pedpanoupane Ha NONYIAPHU MEPMATHU OeCMUHAYUU U KAMO YelHec MAKusd, ypes
cb30asane HA NPOOYKMU U NPOSPAMU 3a NCUXUYHO 30pase Ha 2ocmume 8 0ecuHayuume, pech.
MYPUCTNUYECKUSL KOMNILEKC.

Ome mpe3 2011 r. Van Praag u Ferrer-i-Carbonell (2011) npeuiarat HOBH METOAOJIOTUYHH
MIOJIXO/IM 332 U3MEPBAHE Ha IACTUETO B MyOJIMKAIIUATA UM 32 HOBUTE BH3MOKHOCTH 33 U3MEPBaHE
Ha IACTUETO, KaTo pa3paboTBAT MKOHOMETPHYHH MoAedH. Te npedcmassam KOAUYECHBEHO
cpasHenue Ha cyOeKMUsHOmMo 61a20CLCMOAHUE MeHCOY UHOUBUOU U OBPIHCABU.

W3cnenBanero moka3Ba, y¢ WHAMBHIAYAJTHHUTE MPEANOYUTAHUS U BH3NPHUATHS UTPAAT
KJIIOYOBA POJIsi MPU OIEHKATA HA 6JIaroChCTOSTHHETO U IIACTHETO HA XopaTa. B Ta3u Bpb3ka
B Typu3Ma Cc€ TMPOBSKIAT pEIulla MPOYYBAHHUS 10 OTHONICHHEC HA WHIUBUIYATHHUTE
NPEANOYUTAHNS U BB3NPHUITHS HA TYPUCTHTE 10 ITOBOJ] U300pa UM Ha TYPUCTUYCCKH TPOITYKT WIN
necruHanus. Apropure Hopken, W., et. al. (2026), B Taxao uszcneasane “Comparison of tourists’
perceptions and destinations’ self-presentation through image recognition.” pa3kpuBat pa3IUuyHUTE
CETMEHTH B PaMKHUTE Ha TYPUCTHUYCCKUTE TPYIU HA PA3IMYHU JCCTHHAILIMH, B PE3yJITAT, HA KOCTO
Morar Ja ObJaT UACHTUPHUIIMPAHN PA3ITUKU MEXTy BHHIIIHOTO BB3IPHUATHE U CAMOIIPEICTABSIHETO
Ha CrenuUIHN CETMEHTH, KOETO NPEJCTAaB/IsiBa IIEHEH MNPHHOC 32 YCHBBPIICHCTBAHE Ha
MapKETUHTOBUTE CTPATETMH 3a TYPUCTUYCCKHTE IECTUHAIMH. TOBa MOJIKPEIs MOCOYCHOTO IO0-
rope usciensane Ha Van Praag u Ferrer-i-Carbonell (2011), kouTo mocouBar, 4e miacTUETO MOXKE
na Oblle MHTErpUpPaHO B WMKOHOMHYECKHM AaHallM3M, MO CHIIMS HAYMWH, KaTo TPaJAUIMOHHHUTE
nokasarenu. ToBa oTBapss HOBH BB3MOXKHOCTH 33 CPAaBHUTEIIHU M3CIICIBAHUS U MOIUTHKH (Praag
& Ferrer-i-Carbonell, 2011).

Hpyr aBTop, pabotun mo temata omie npe3 1997 r., (Oswald, 1997) ce dokycupa Bbpxy
EMIIUPUYHUS aHAIIU3 Ha (PaKTOPUTE, OMPEAEIISIIU MACTUETO, KATO U3IMOI3BA TOJIEeMUA MacHBHU OT
JTAaHHM, 32 JIa U3CJIe/IBa BPh3KaTa MEX/Ty NKOHOMHYECKH U COIMAIIHU IMPOMEHIUBHU. Pe3ynrarure
MOKa3Bat, 4e 30pasemo, COYUaIHume OmHOUWEHUS U 3aemoCmma UmMam no-20JisM0o 3HaYeHue 3a
wacmuemo 8 cpasHerue ¢ 0oxooa. Oco6eHo BakeH € ePeKThT Ha Oe3paboTuiiara, KOsITO BOJIU 10
3HAUUTENEeH cmajg B OjarocbcrosiHUEeTo. M3cneaBaHusiTa mogYepTaBaT 3HAYEHHETO Ha
HeMaTepuajdHuTe (AKTOPH U MOAKPEIST HAEATa 32 MO-IIUPOK MOJX0] KbM MKOHOMHYECKATa
nonutuka. [locouenume om aemopa Hemamepudainu Gakmopu KOpecnoHOUpam ¢ mypusma u
ROIUMUKUMe 6 001acCmma HA HACLPYABAHE HA MYPUCMUYECKOMO nompebieHue, Kakmo 8
ceemogen mawjad, maxa u 8 bvneapus, kamo nododbnu menoenyuu ca ouepmanu 8 HayKama ouje
npe3 MUHAIUsl 6eK.

B nHacrosmoro u3cienBaHe ce MpaBU OMUT 3a CHCTEMaTH3alldsd HAa HWHJIWKATOPUTE Ha
IacTUEeTO, 0a3WpaHW Ha YOBEIIKM IIEHHOCTH, KaKTO M Ha CYOCKTHBHOTO OJIarOCHCTOSHHUE.
Cy0OeKTHBHOTO 0JarochCTOSIHUE B ChBPEMEHHUS CBAT C€ aCOIMUPA U C KOJIMYECTBOTO CBOOOIHO
BpeMe Ha WHJIMBH/Ia HHBECTHPAHO B TYPUCTHYECKA pEKpeaIiysl ¥ MbTYBaHUS, KAKTO U BB3MOYKHOCT
3a akaJleMUYHO oOpa3oBaHMe. B Ta3u Bpb3Ka B MHAUKATOPUTE CE€ JOMBIBAT CHC CHENU(PUUHU
MTOKA3aTeIH.
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Hnouxamopu 3a uzmepeane Ha wacmuemo, 0A3UpaHu HA UHMEPOUCYUNIUHADEH U
YeHHOCmeH Xxapakmep:

1. VIkoHOMHYECKU MHAMKATOPH (J10X0aH, Oe3paboTuiia, nHGIAIS)

2. CouuanHO-TICUXOJIOTMYECKH WHAUKATOpU (3/paBe, 3a€TOCT, COLUAIHH BPB3KH,
MEXIYITUIHOCTHU OTHOIIEHUS, COITUAIHA Cpea, CTAOMITHOCT)

3. Tlomutuyecku Qaxtopu (MOJIUTUKH, HACOUYEHHM KbM  IIOBHMILIABAHE Ha
0J1ar0CHCTOSTHUETO)

4. HHCTUTYIMOHAJIHU UHIMKATOPH (IE€MOKpallus, JIMYHa cBO0O/Ia, COI[MAIIHA 3alUTa,
JIOBEPHUE B MHCTUTYLIUUTE)

5. CyOekTHBHO OJIarOCHCTOSIHUE HA WHAUBHUAA (30pasemo, MeicOyIudHOCHHUME
OMHOWEHUS U COYUANHAmMa cpeoa)

6. KauecTBO Ha XUBOT (Queumanuzayus, ycmouyugo paszsumue, NCUXUYHO 30paee,
CB0O00HO 8peme 3a peKpeayus, mypuzvbm u 00pazo8aHue)

B 00o0mienue, morat ga ObJaT HalpaBeHHW CJIEIHUTE U3BOIH, Y€ CHIIECTBYBa (pakTOpeH
MOJIe]T Ha 3aBUCHUMOCTH, KOWTO OMPEICIAT KAKTO YTBBPXKIABAHETO W TPAHCHOPMHUPAHETO HA
[IEHHOCTUTE B OOILECTBOTO, OT €lIHA CTpaHa, a OT JApyra - (opMHpPaHETO HAa MKOHOMHKATa Ha
[IACTHUETO 32 OT/ICITHUTE OOIIECTBA, 32 OTJCITHUTE COITUAIHU TPYITH, a OT TPETa CTPaHa, Pa3BUTHUETO
Ha aKaJIeMUYHOTO 0Opa3oBaHKeE, B OCHOBATa Ha KOETO € 00pa3bT HAa ChbOTBETHATA JECTUHAIUS, C
($OKyC MPUOPUTETHUTE 32 CHOTBETHATA JICCTUHAITHS.

CbBpeMEHHUTE U3CIIEIBAHUS BCE MMO-Y€CTO UHTETPUPAT UKOHOMUYECKH, ICUXOJIOTHYECKH U
conuamHyu noaxoau. OcoOeHO BHUMaHUE ce OTAeINs Ha (PaKTOpH, KaTO COIMAIHA CIIPABETMBOCT,
€KOJIOTMYHA YCTOWYMBOCT M KAaueCTBO Ha JKUBOT. Pa3nuuHu W3ClieBaHUs IMOAYEpTaBar, 4e
ObllenIeT0 HAa WKOHOMHKATa Ha IMACTHETO € CBBP3aHO C IMO-IIMPOKO pa3dupaHe 3a
0J1aroChCTOSIHUETO, KaTO YacT OT HEro, ce OCHOBaBa Ha ChbBPEMEHHUTE MOJEIH M MOIXOIH 32
aKaJEMUYHO YHUBEPCUTETCKO 00pa30BaHUe, ¢ BB3MOXKHOCTH, HE caMo 3a TpeaBaHe Ha 3HAHMS, a
KaTo CJOXKHA EKOCHUCTeMa, ChueTaBalia 0Opa3oBaHWE, KOMYHHKAIUS M MyOJIMYHOCT, 4Ype3
TpaHchopmalusi Ha YHUBEPCUTETA B “‘IUTUTAIHA MEIUKHA TuiaTdopma’, upe3 KOSITO 3HAHUSTA
CTaBaT JOCTHITHU 32 PA3IMYHH ayJUTOPUH, KaTO B Ta3H BPHh3Ka YHUBEPCUTETHT U3JIN3a OT PAMKHUTE
Ha (pU3NYEeCcKaTa ayJAUTOPHSI U JJOCTUTA JIO IUPOK KPBT' OT KaJIpH.

3. YHuBepcUTETHT HA ObAEIIEeTO

KakTo 6e mocodeHo B yBoJia, B ObJITapCKOTO OOIIECTBO TPATUIIMOHHO 00pa30BAaHUETO 3aeMa
BOJICIIIO MSCTO B I[EHHOCTUTE HA HACEICHHETO, KaTO Ta3W TEHJCHIMS CE TMOTBBPKIAaBa W OT
EMIIUPUYHU JIaHHHU, CBBP3aHHU C Jielia Ha 3aBBPIIWINTE CPETHO 00pa30BaHUE U OTHOCUTEITHUS s
Ha Jingarta, KOUTO MpOodbJIz)KaBaT O6y‘ICHI/IeTO CH BBB BUCIIU y‘I€6HI/I 3aBCACHUS.

B Ta3u Bpb3Ka, TpeTaTa 3a/1a4a, KOSATO € IOCTaBeHa B HACTOSIIIOTO U3CIIEABAHE, € pa3BUBAHE
Ha KOHIICIIIUATA 32 YHUBEPCUTETHT Ha OBJCIICTO, OCHOBAH HA JUTHTAIU3ANUATA B OOIIECTBOTO,
M3KYCTBEHUS UHTEJIEKT U HEOOXOUMOCTTA OT aKTUBHA KOMYHUKAIIMOHHA M TUTUTAHA CpeJia.

AKaneMHYHOTO 00pa30BaHME € TAXHO CBHP3aHO C IICHHOCTUTE Ha €JHO OOIIECTBO, KAaTo
TUTIUYHO 32 OBATApUTE € TO Ja OBbJe 32 TAX OCHOBA IIEHHOCT. BE3MOKHOCTHTE 32 JTUYHOCTHO H
COILMATHO M3PACTBaHE ca IEHHOCT Ha BCSKO Pa3BUTO OOIIECTBO, a TOBAa BHB BHUCOKA CTEICH CE
0a3upa Ha pPa3BUTHETO 4Ype3 aKaJEeMUYHOTO 0Opa3oBaHUE, KOETO OT CBOsl CTpaHa (opmmpa
LIEHHOCT, a TS OT CBOs CTpaHa (popMupa HHAUKATOP B CTPYKTypaTa Ha MKOHOMHUKATa Ha IIaCTHUETO.
Pazbupa ce, TMIHOCTH C IEHHOCTHA CHCTEMa M MHTETpHpaIn cebeycellane Ha acTue Morar Jia
dbopMHUpaT W MPUOPHUTETUTE 3a M3TPAKIaHE HA YCTOWYMB OpaH] HAa HUBO JeCTHHAIUA. Taka

27
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

NpPEJCTaBEHUs] MOJIET OT TPUTE OCHOBHHU CTHJIOA B M3CJIEIBAHETO — IIEHHOCTH, MKOHOMHKA Ha
IIaCTUETO M YHUBEPCUTET Ha ObJEIIeTO MoraT aa ObJaT 4acT OT cHUcTeMaTa 3a (opMHpaHe Ha
YCTOMYUB TypHCTHYECKU Opana bbarapus, or xopa M Te3u, KOUTO OTYUATAT (PAKTOPH, KOUTO Ca
U3KIIIOYUTEITHO BaKHU B ChbBPEMEHHOTO OOIIECTBO.

Bpb3kata Mexay MOCOYEHHMTE WHAMKATOPU B MOJeNa, Morar jaa ObJaT OHArJeJeHH OT
JoaynocoueHara purypa:

BoHImHM 3a

JeCTHHAIIUATA
dbaxropu

M koHOMMKA BPAH]] VHUBEpPCUTET Ha

Ha [ACTUETO BBJITAPUA ObenmeTo

IlennocTu B
JUTUTAJIHUA CBAT

®urypa 3. UnaTerpupan mojen Ha neHHocTuTe U bpana beirapus
H3zmounuk: ABTOpOBa CHCTEMAaTU3aLIN

AHanu3upaiiki TemaTa 3a eHHOCTHTe U bpana brarapus, abcoiOTHO TOTUYHO € eIUH OT
IPUOPUTETUTE Ha aKaJeMHYHaTa OOIIHOCT € Jla Ce IOCTaBU KaTo a0COJI0THA LIEHHOCT 3a
pa3BUTHETO Ha OOIIECTBOTO M TpaHC(hoOpManuaTa Ha OOpa30BaTEIHUTE MHCTUTYLUHU, TEXHHUTE
MOJEIN U UHCTPYMEHTH.

B Ta3u Bpb3Ka B TpeTaTa yaCT Ha HACTOSIIIOTO U3CJIE/IBAHE CE MPABH ONUT 32 KOHCTPYHPaHe
HA HOB aKaJeMHMYeH Mo/eJl 32 YHMBEPCUTETCKO BUCIIe 00pa3oBaHMe, KONTO Jla c€ MHTErpupa
B MHJIMKATOPUTE 32 M3MEPBaHE Ha MKOHOMHKATa Ha IIACTHETO. To3M Mojen € 0OBbp3aH U ChC
ChBPEMEHHHUTE OTPEOHOCTH HA TYpUCTHYECKaTa OM3HEC Cpe/ia, B KOSITO MMa ChIECTBEH Ae(OUIIUT
Ha KaJIpu.

KakBu ca HOBHTE MHCTPYMEHTH M Kak ce TpaHc(OopMHpa YHHUBEPCHUTETHT B €loxara Ha
murutanu3anuata? B HacTosmaTa Tpera 4acT OT HW3CIEABAaHETO, TOW Iie ObAe pasmucaH u
MIPEICTaBEH Bb3 OCHOBA M HA HETOBOTO MPHUJIOKEHHE.

MopgenbT Ha KilacMueckaTra KJacHa cras, Mo3Har ome oT Bpemero Ha Ilersp bepow,
MOCTETIEHHO T'yOr CBOsITA JOMUHHpAIa poJisi. Toil He OMBa Ja W34e3Ba HAIIBIHO, HO BeUe HE MOXKE
na ObAe eTUHCTBEHHST croco0 3a oOyueHue. B cBAT, B KOWTO MUTHTATHHUTE TIATGOpMH U
M3KYCTBEHHUAT WHTEJEKT Ca HEM3MEHHA YacT OT E€XEJHEBHUETO, TPATUIIMOHHOTO 0Opa3oBaHHE
OTCTBIIBA MSICTO HA HOBH, TIO-T'bBKABU U JUHAMUYHH (JOPMH HA TTO3HAHUE.

[IpenaBaneTo Ha 3HaHHWS ,,0T YOBEK Ha YOBEK ChINO ce TpaHchopmmupa. [[HEC KakTo
0a3oBaTa, Taka M CHeNHaTW3UpaHaTa HWHPOpPMAIMS € JOCThIIHA TOYTH MUTHOBEHO Ype3
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TEXHOJIOTUUTE U MHCTPYMEHTUTE Ha M3KYCTBEHHUS MHTENEKT. 3HAHHETO Be4e HE € NePUIHUT —
nedUIUTHE ca YMEHUSTA 32 HETOBOTO OCMHUCIISIHE, MpUjlaraHe 1 KOMyHUKHUpaHe.

VIMeHHO TyK poJisiTa Ha MPErojaBaTelsi ce MPOMEHs] — OT M3TOYHHUK Ha WH(POpPMAIHI KbM
MEHTOp M HaBuratop. B akagemuuHaTa cpeia Toil octaBa Kiro4oBa (Urypa, KOATO H3rpaxkaa
JIOTHKA, CTPYKTYpa M MOCIEA0BATETHOCT B MPOIEca HA Y4eHe, MMOANOMaraiku (popMupaneTo Ha
AQHAIUTUYHO MUCJIEHE U CIIOCOOHOCT 3a B3€MaHe Ha pellieHus B peaHus Ou3HeC KOHTEKCT.

ChIIMHCKUAT BBIPOC 00aye €: 4pe3 KaKBU METOAM M CPEACTBA YHUBEPCUTETHT IOCTUTA JI0
cBoHuTE CTylneHTU? ObOyuenuemo Geue He ce uzuepnea c yceosgawe Ha 3Hauus. To mpsabea Oa
Pazeuea KOMYHUKAYUOHHU VYMeHUS, KPUMUYECKO MUCNieHe U CHOCOOHOCM 3a NYOIUYHO
npeocmassiHe — OM OpPAMOPCME0 U PUMOPUKA OO0 YBEPEHO NPUCHCmEue npeo Kamepa U
ayoumopus.

Te3u ymeHus ca KII04Y0BH, 3a110TO CbBPEMEHHUST CBAT € CBAT Ha BUAMMOCT. B nururannara
cpeaa BCeKH MpopeCHOHATNCT — He3aBUCHMO JaJIi B IMUHUS WIN B ITyOJUYHUS CEKTOpP — TPsIOBa
na Obae pa3no3HaBaeM, aKTHBEH U KOMYHHKaTHBEH. bU3HechT, ujaente u myOInyHUTE U3SIBU CE
CJIyuBaT Ha €KpaH — M TAXHATA CTOWHOCT C€ M3MepBa M 4pe3 TAXHOTO JOCTHUTaHE J0 MIMPOKa
ayIUTOpHSL.

B T031 KOHTEKCT 00y4EHHETO 10 HOB MOJIET CE MPEBPBINA B OCHOBEH €JIEMEHT Ha BHCIIETO
obOpa3zoBaHmue.

[TpakTHYECKOTO MPHUIIOKESHNE HA Ta3H BU3MS MOXKE J1a Ob/Ie CTPYKTYPHPAHO B TPU OCHOBHH
KOMIIOHEHTA!

1. Juckycuonnu 6usHec hopymu

Cb3naBaHe Ha TOJIMIICH KaJeHIap OT TeMaTUYHU POPYMHU C y4acTHe Ha MPEACTaBUTEIHN Ha
OusHeca u cTyneHTH. ChOUTHATA c€ 3aCHEMAT U M3MOJI3BaT KaTo yuyeOeH pecypc, BbpXY KONTO
CTYJIEHTHUTE pabOTAT Uupe3 SKUITHU 3aJaHusl, Ka3yCH U aHAJIM3U B Pa3IMYHU AUCHIUTIINHH.

2. ExkcmepTHU mojkacTu

[TpoBexxaHe Ha TEMATUYHU PA3TOBOPHU C MPAKTUIM, KOUTO CHILO CE 3aMUCBAT U UHTETpUpaT
B ydeOHHMsA mpomec. Te cimykar KaTo OCHOBa 3a pa3paboTBaHe Ha MPAKTHYECKH 331ayH,
HachpyaBallld aHATUTUYHOTO U KPUTHUECKO MHUCIICHE.

3.  Kiacuuecko oOyueHue B ayTuTOpHs

TpaauLMOHHUAT MOJEN Ce 3ara3Ba, HO Ce€ JOMbJBAa — upe3 NPEe3eHTALUH, JTUCKYCUU U
pabora ¢ 6a30B yueOeH MaTtepuai, 000TaTeH OT AUTUTATHOTO ChIbpKAHUE.

Eoun om kniouosume npunyunu na yHueepcumema HA 0OvOeuwiemo e He2080mo
@dynkyuonupane xamo oOuzumanna meouitna naamgopma. OOpa30BATEIHUIT TPOILEC CE
IpeBpbla B ChABPKAHUE — 3alMCBAHO, CTPYKTYPUPAHO U JIOCTBIIHO Ype3 OHJIAWH KaHaJH,
Harpumep B YouTube, opranusupanu no AUCIMIUIMHA U TEMH.

Taxa yHnusepcumemvm ce mpancgopmupa 8 ce0eobpasHa ,,OusUmMalHa meneeusus’’ —
npo3padHa, 0OCMBbAHA U OUHAMUYHA, KOAMO He caMo 00y4aed, HO U KOMYHUKUPA AKMUBHO C
obwecmseomo.

HoBoTo oOpa3zoBaHme cie/iBa JIOTUKAaTa Ha ChBPEMEHHUSI HAYHH HA )KUBOT — JKUBOT TP
€KpaHH, B MOCTOSIHHA KOMYHHUKALUs, B Pa3JINYHU KOHTEKCTH M Mpej pazHooOpasHu myonuku. To
M3MCKBa HE MPOCTO 3HAHMS, 2 YMCHHS 32 a/IalTallvs, U35Ba U Ch3aBaHE HA CTOWHOCT.

[Tpunaranero Ha TE3UW METOJIM BOJMU JO MO-TSCHA Bpb3Ka MEXAy TEOpHUSATa U MPAKTHUKATA,
CTHMYJIMpa TEHEPUPAHETO HA WU U Ch3J[aBa yCIOBHUS 32 HHOBAIIMH — KaKTO B 00pPa30BaHUETO,
Taka 1 B OM3Heca.
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To3u mMojien Bede HaMupa peanu3aius B padorata Ha Karezapa ,, IKOHOMUKa Ha Typu3Ma™ B
YHCC. ExkunsT pa3zpaboTBa eXerojicH KajeHaap ot ou3Hec Gopymu Mo KIIFOUOBH TEMH, TTOIbPKA
akTHBeH YOuTube kaHanm ¢ pa3HOOOpa3HO OOpPA30BATENHO ChIbpIKAHME, KAKTO W OHJIAWH
OuOJIMOTEKA C OTBOPEH JOCTHII 10 CrieHHaIU3upany nyonukanun (Suesa, 2026). JlombIHUTETHO
CE pa3BHBA U JIMTUTAIHO CIIMCAHUE, IOCBETCHO HA TypU3Ma, TIOJUTHKUTE U OM3HECA - BCUUKH TE3H
pecypcu ca MHTErpUpaHu B 00yueHrueTo Ha cryaeHTure (Suesa, 2025).

Ynuuee, — > EKOCHCTEMA

cumemvm Ha 0voeuemo

=
UNIVERSITY OF THE FUTURs
-

s

KOMYHH-

Kanms BUIUMOCT

®urypa 4. Mozen Ha YHUBepcUTET Ha OBACILIETO.
Hszmounuk: ABroposa cucremaru3anus. Caumka: ChatGPT mo 3aganue Ha aBTopa

Yuusepcumemvm na 6voewemo nme e npocmo uHcmumyyus — mou e exocucmema om
3HaAHUS, KOMYHUKayusi u euoumocm. Hosume memoou 6 akademuunomo oopaszosanue npousmudam
Om HOBUS HAYUH HA HCUBOM U OM HE0OXOOUMOCMMA OM YMEHUA 3a padoma 6 Ouzumanina,
ounamuuna u nyoauuna cpeda. Toa He € BU3HS 32 JAIICIHOTO OBJICIIE — TOBA € PEATTHOCT, KOSITO
BeYE Ce U3rpaXKia JTHEC.

3akiaioueHue

B 3aKJIKYECHHE, MOorar aa 6’I))IaT HaHpaBeHI/I CJIICAHUTE HU3BOAU, KOHUTO HOTB’I)p)K)IaBaT
3all0’KeHaTa Te3a M JOKa3BaT IeNTa, Y€ ChIIEeCTBYBa (DaKTOpEeH MoJed Ha 3aBUCHMOCTH, KOUTO
MPEONPEACNIIAT KAaKTO YTBBPKJIABAHETO M TPaHCHOPMHPAHETO HA I[EHHOCTHUTE B OOIIECTBOTO,
Taka u (OpMUPAHETO HAa UKOHOMHKATA Ha MIACTHETO 32 OTAEIHUTE 00IIeCTBa, COLUATHH TPYIH, a
OT TpETa CTpaHa, pa3BUTHUETO HA aKAJEMUYHOTO 00pa3oBaHUE, B OCHOBATA Ha KOETO ce (hopMupa
00pa3bT Ha JecTUHaIMs ¢ POKYC KOHKPETHHTE BPEMEBU MPHUOPUTETH IO pa3BUTHETO Ha bpann
bovarapust ¢ rocTOprueMcTBO B YETUPH CE30HA.

B Obarapckara ucropusi 00pa3oBaHUETO TPATUIIMOHHO 3aeMa IIEHTPATHO MSCTO B
OEHHOCTHAaTa CUCTEMA, KaTO Ta3u TCHACHIINS CE HOTB’I)p)KJIaBa n 0T eMHI/IpI/I‘-IHI/I JaHHH, CBLpSaHI/I
C Jena Ha 3aBBPIIMIUTE CPEAHO OOpa3oBaHWE W OTHOCUTENHHUS JsUT Ha JUIaTa, KOUTO
npom,nmaBaT 06yquHeTo CHU BbB BUCIIN y‘-Ie6HI/I 3aBCACHUAA.

B Ta3u BpB3Ka u3rpaxaanero Ha OpaHja Ha bbiarapus e TSCHO CBBbP3aHO C HAIIMOHATHUTE
[IEHHOCTH, €JTHa OT KOUTO € TPYAOTI00METO, U C BH3MPUEMAaHETO HAa HAYMHA Ha )KUBOT, OPUEHTUPAH
KbM MOCTUTaHE Ha OJIarornoIydre U IacTue.
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Ot oco0eHO 3HaueHHe, Makap U KOCBEHO, € HAYMHBT, MO KOWTO TEe3UW LIEHHOCTU Ce
MHTErpUpaT B TYPUCTUUYECKUS IPOAYKT U CE OTPa3saBaT B HEroBUs UMHIK. TyK rOBOpUM 3a IIMPOKA
rama OT IEHHOCTH, BKJIFOUBAIIN UCTOPHTA HU, KyATYypara, JIF0OOBTA U Bb3XUTATa KbM IPUPOJTHUTE
HU JIaICHOCTHU KaTO IUIAHUHM, TEPMAIIHU U3BOPH, CIIbHUEB MOPCKH OpAT U APYyTH.

EdexTnBHaTa MMIJIEeMEHTAlMs Ha LIEHHOCTUTE B KOHLENIMATA 32 MKOHOMMKATa Ha
IIaCTHETO B MPE/CTaBIHETO HA TYPUCTUYECKHS IPOAYKT Ch3/aBa MPEANOCTaBKH 32 YTBbP)K/IaBaHe
Ha TIO3UTHBEH M YCTOHUYMB 00pa3 Ha bbiarapus xato MCTOPUYECKH YCTOHYMBAa MHOT'OCE30HHA
TypUCTHYECKA JECTHHALMSA, KAKTO U 3a U3rpakJaHe Ha pas3llO3HaBaeM M KOHKYPEHTOCIIOCOOEH
nyOsim4eH o0pa3 B MEX/IyHapOICH IUIaH.
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OT HEHHOCTHU KbM U3 KUBSBAHE —
EMOLMNOHAJIEH IN3AUH HA BPAH/I BBJII'APUSA

HUPEHA KUPUJIOBA EMHUJIOBA, PhD
Hou. a-p, Ceknus ,, Typussm*, HoB ObIrapcku yHUBEPCUTET

Peztome: Hacmoswomo usciedgane pazenexicoa mpaucgopmayusma Ha yeHHoOCmume 8
MYPUCTNIUYECKU NPENCUBABANHUS 8 YCIOBUAMA HA OUSUMATUZUPAHA CPedd, XapaKmepusupawa ce ¢
UHGOPMAYUOHHO NpEeHACUWaHe U CUMBONIHA C8PBXNPOU3sooumenHocm. B yenmvpa na ananusa
cmou pazoupamnemo, ue e(heKmusHoCmma Ha OpanoupaHemo Ha 0eCMUHAYUU 8ce NO-CUIHO 3A8UCU
om cnocobnocmma yeHHocmume 0a 0vO0aMm NPesLPHAMU 6 CMPYKMYPUPAHU U eMOYUOHATHO
aueadicupawu  uzdicussisanus. B kowmexcma Hna bBwaeapus ce udemmuguyupam Kioy¥osu
oehuyumu, c8vbP3aHU ¢ OeKIaAPAMUSHOMO USNON36AHE HA YEHHOCTU, TUNCAMA HA NPEeHCUBETULYHA
nOCe008AMENTHOCH U OOMUHUPAHEMO HA OUSUMATHA CUMYIAYUSL 34 CMEMKA HA A8MeHmMU4HOMO
usocussasane. HMzcneoeanemo npeonaza KOHYenmydaieH Mooel, KOUumo @QYHKYUOHUPA Kamo
AHATUMUYHA PAMKA, OA3UPAHA HA NPUHYUNUME HA eMOYUOHATHUS OU3AUH U UKOHOMUKAMA HA
uszorcusasanuama. Mooenvm e npunosicen 6 ananus na Pecmusana Ha pozama 8 Kazaunvk, Koumo
PA3KpU6a pAsMUHABAHE MeNHCOY CUMBONHUS NOMEHYUAL U Hee08ama peanu3ayus Kamo
mypucmuyecko usdcueasaue. Pezynmamume nokazeam, ue ycmouuueomo uzepaxcoare Ha OpaHo
oecmuHayus U3UCKEA CUCMEeMeH NOO0X00 KbM OU3AUHA HA U3BJICUBSIBAHUAMA, NPU KOUMO
YeHHOCuUme He CAMO ce KOMYHUKUPAM, HO U AKIMUBHO Ce UBHCUBABAM U CbEMECTHO Cb30d6an.

Kntwouoeu oymu: b6panoupamne Ha OecmuHayuu, eMOYUOHANEH OU3AUH, MYPUCTNIUYLECKO
u3dCUBABAHE, KYJIMYPHU YEHHOCMU, OUSUMATIHA KOMYHUKAYUSL

FROM VALUES TO EXPERIENCE - EMOTIONAL DESIGN IN
BRANDING BULGARIA

IRENA KIRILOVA EMILOVA
Assoc. Prof., PhD, New Bulgarian University

Abstract: This study explores the transformation of values into tourist experiences in the
context of digitalized environments characterized by information saturation and symbolic
overproduction. It argues that the effectiveness of destination branding increasingly depends on
the ability to translate cultural values into structured and emotionally engaging experiences.
Focusing on Bulgaria as a case, the paper identifies key deficits in its branding practice, including
declarative use of values, lack of experiential coherence, and the prevalence of digital simulation
over authentic experience. A conceptual model is proposed as an analytical framework grounded
in the principles of emotional design and experience economy. The model is examined through a
case study of the Rose Festival in Kazanlak, revealing the gap between symbolic potential and its
experiential realization. The findings suggest that sustainable destination branding requires a
systematic approach to experience design, where values are not only communicated but actively
embodied and co-created through tourist interactions.
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1. YBOJ

B ycrnoBusTa Ha IUTHTaNIM3MpaHa cpena, XapakTepu3upama ce ¢ HH()OPMAIMOHHO
IpEeHacUIaHe M YyCKOpeHa IUpKyjanus Ha oOpa3u, BBIOPOCHT 3a LIEHHOCTUTE B TypHU3Ma
npuIoOMBa HOBA 3HAYMMOCT. Bce M0-4ecTo TypUCTUYECKUTE JECTHHAIIMA KOMYHUKHPAT CBOHUTE
MPEeIMMCTBA Ype3 CTaHJAPTU3UPAHU MTOCIAHUs, KOUTO TPYAHO Ch3/1aBaT yCTONYMBO Bb3/IEHCTBHE
BBPXY BB3NPUATUETO HA TOTpeduTenuTe. B TO31 KOHTEKCT OpaHIbT IIpecTaBa J1a Obae HOCUTENT Ha
ABTEHTUYHOCT U C€ pelayuupa 10 KOMYHUKALMOHEH KOHCTPYKT, JIMIIEH OT JbJIOOYMHA U
MPESKUBEIHUINHA TUTBTHOCT. ToBa CBHOTBETCTBA HA TMO-IIUPOKH TEHACHIIMH, OIHMCAHU B
JuTepaTypaTa 3a MKOHOMHKA Ha W3KUBABAHMSTA, KbJAETO CTOMHOCTTA C€ M3MECTBA OT MPOAYKTa
KbM H3KMBSIBAHETO KAaTO OCHOBEH M3TOYHWK HAa KOHKypeHTHO mpenumcTBo (Pine & Gilmore,
1999).

[IpoGeMbT € ocoOeHO chIIeCTBeH 3a bbiarapus, KbIETO HATUYHHUAT IICHHOCTCH
MOTEHLIMAN, CBBbpP3aH C TPAaguIUH, KYJITYpHO HACJIEACTBO M TOCTONMPUEMCTBO, OCTaBa
HEJOCTaThuHO TpaHchopMupaH B mpexuBeauinnu dgopmatu. ToBa mopaxna pa3MHHABaHE
MEXy JACKJIapupaHaTa UACHTUYHOCT U PEATHOTO TYPUCTUYECKO U3KUBIBAHE, KOCTO MOAKONABA
JTOBEPHETO ¥ BB3MPEIIATCTBA U3TPAXKTAHETO HA YCTONYIHMB OpaH/I.

Hacrosamusar wmatepuan wu3Xxoxkzaa oOT pa30upaHeTo, 4Ye yeHHocmume Mmozam 0d
@dyHKYUOHUPaAmM Kamo epexmusen pecypc 3a Opanoupane camo ako 6voam mpanc@Oopmupanu 6
usoicussgarne. B TO3M CMUCHI, €MOIIMOHAIHUAT AM3aiH ce pasriiexkia KaTo KOHLENTyajdHa U
NPWIOKHA paMKa, Ype3 KOSTO C€ OCHIICCTBSABA IMPEXOABT OT aOCTPAKTHH IICHHOCTH KbM
KOHKPETHH, Bb3JICHCTBAIIM U 3aIOMHSIIH C€ TYPUCTHUECKU U3KUBIBAHMUSL.

[lenTa Ha HACTOAIIOTO U3CJIEIBAHE € /1a aHAJIM3HPA POJIATAa Ha EMOLMOHAIIHUS IU3aiH KaTo
MEXaHHM3bM 3a TpaHCc(hopMUpaHE HAa IIEHHOCTHTE B YCTOWYMBU TYPUCTHUECKH WU3KHUBSIBAHUS B
KOHTEKCTa Ha OpaH beirapws.

3a mocTuraHe Ha Ta3u 1eJ1 Ce MOCTABST CIIETHUTE 3a]]a4i: aHATIU3 Ha TEOPETUYHUTE MOJICIH
HA MKOHOMUKATa Ha W3KUBSIBAHMITA U EMOIIMOHATHUS JIU3AiH; HACHTHPUIPAHE HA TCHUITUTHTE
B OpanaupaneTo Ha bearapus; mpunarane Ha KOHIENTYalIeH MOJIET Upe3 Ka3yCceH aHallu3.

OcHoBHaTa Te3a Ha M3CJIEABAHETO €, 4e Opand bvazapus moxce oa 6voe ycmouuugo
U32paden eOUHCMEEHO0 Upe3 CUCMEMHO NPUIAzane Ha NPUHYUNUME HA eMOUUOHAIHUSA OU3AlLH,
KOUumo npeepvuiam UEeHHOCHMUMmMeE 6 NPEeIHCUGEIUUWHU CMPYKMYPU C 6UCOKA CHeEeneH Ha
A6MEHMUYHOCH, AHZANCUPAHOCHL U CROOETUMOCH.

2. METOA0J0OI'UsA

Hacrosamoro wuscienBane ce 0Oa3upa Ha KOHLENTyaJleH aHalW3 Ha ChIIECTBYBAIlU
TEOPETUYHH MOJICTH B 00acTTa HA MKOHOMHKATAa HA MUIKHUBSIBAHUATA U €MOLIMOHAIIHUS JU3aiH.
W3non3BaH € KayecTBEH KazyCeH MOJXOJ, KOWTO TO3BOJIsIBA 3a1bJI00YEHO H3CIIEIBaHE Ha
B3aUMO/ICCTBUETO MEXK/1y LIEHHOCTH U TYPUCTHYECKO U3KUBABAHE B KOHKPETEH KOHTEKCT.

Kato emnupuuna 6a3a e nznonzpan @ectuBanbT Ha po3ata B Kazannbk, aHaau3upan mpes
npeasiokeHaTa KOHLENTyallHa paMka ,llenHoct — Emonusa — U3zxkussBane — CrogensHe.
N300ppT Ha Ka3yca € OOOCHOBaH C HeroBaTa BHCOKAa pPa3MO3HAaBAaEMOCT U MOTEHIHMAN 3a
npe/cTaBsHEe Ha ObJarapckaTa KyJaTypHa UASHTHYHOCT.
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3. PE3YJITATH

3.1. Teopemuuna pamka

Pesynrarure oT u3ciaenBaHeTo Morar ja ObIaT 00OOIICHH B JBE OCHOBHH HAIPABIICHUS:
KOHIICTITYJTHO MOJICJIMpaHe Ha Bpb3KaTa MEXIY IIEHHOCTH U W3KHUBSBAHE U EMITUPUYCH aHAIIN3
HA KOHKPETEH TYPUCTHYECKU Ka3yc.

[lenHoCcTUTE B TypHM3Ma TPAJAMIIMOHHO CE€ Pa3MIekIaT KaTo 4YacT OT KYJITypHaTa M
colMaaHaTa UASHTHYHOCT Ha JecTHHAIusATa. B mururamHaTa emoxa obade TsaxHaTa GpyHKIUS ce
TpaHchopMUpa — OT CHMBOJICH PECypC KbM MNPEKHUBEIMINCH aKTHUB. ToBa HM3WMCKBA HOB THUI
MOCPEAHUYECTBO, TIPH KOETO KIIFOUOBA POJISI 3a6Ma eMOITMOHATHUAT TU3alH.

EMornmonanHusT nu3aiiH Moxe ga Obae neduHHpaH KaTo TPOIEC Ha Ch3HATEITHO
MPOEKTUPaHE Ha U3KUBSBAHUS, KOUTO aKTUBHPAT EMOIIMOHAIHATA aHTQKUPAHOCT Ha MOTPEOUTES
4ype3 WHTErpalys Ha CETUBHU, KOTHUTHUBHU U COIMAIHM efleMeHTH. [Togo0eH moaxo ce BIucBa B
pa3OupaHeTo 3a W3KUBSIBAHETO KATO PE3YyITaT OT WHTETpalMs Ha CETUBHH, €MOLMOHAIHU H
KOrHUTUBHU cTUMYIH (Schmitt, 1999), kakTo 1 B KOHIIENIIMUTE 32 AU3aiH Ha U3KUBIBAHUSITA KaTO
CTpaTEeTUYECKH HHCTPYMEHT 3a ch3faBane Ha ctoiHocT (Pullman & Gross, 2004). B koHTekcra Ha
TypU3Ma TOBa 03Ha4yaBa, Y€ CTOMHOCTTA HE Ce ChAbPKa B CaMUs MMPOJIYKT WK YCIIyra, a B HAYMHa,
10 KOMTO T€ Ce U3KUBSABAT. B TO3M CMUCHI ce mpeara ciaeaHaTa JOrHuecKa mociIeJOBaTETHOCT:

Hennocm — Emouua — Hzcueaeane — Cnooensane

[lenHOCTTa € KYITYPHO M COIMAIIHO 3HAYMMA XapaKTEPUCTHKA (HAIp. TOCTOIPHUEMCTBO).
Emonusra e cyOeKTHBHA peakiysi, KOSTO Ce aKTUBHPA Upe3 KOHTAKT ¢ IeHHOCTTa. M3:KUBsSBaHETO
€ CTpYKTypHpaHa ¢opMa Ha B3aUMOJCHCTBHE, KOSTO MAaTCPUAITM3UPA EMOLIUATA. A CIIOJICIISTHETO €
JTUTUTAIHO YCHIJIBaHE, KOETO IMPEBPbhIla MHIUBUYaTHOTO U3KUBSBAHE B KOMYHUKAIIMOHEH PeCcypc

To3u Mojen Mo3BoJIsBa MPEOJIOJIIBAHE Ha pa3jiiMKaTa MEXAYy KOMYHUKHPAH M W3KUBSH
OpaH, KaTo MOCTaBs aKIEHT BbPXY aBTEHTUYHOCTTA U MOCJIEIOBATEIHOCTTA HAa MPOSKTUPAHE Ha
TYPUCTUYECKOTO H3KHUBSIBAHE.

[IpennoxxeHUSAT MOJEN HAATPaKa CHIIECTBYBAIM KOHIIEMIIMU 33 eXperience economy B
HayJHaTa JIMTEpPATypa U ce Mpeajiara Karo aHAIUTHYeH MHCTPYMEHT. JIorukaTa Ha TO3H MO
KOPECTIOHMpa U C MO-HOBU H3CIEABAHUS, KOUTO MOJYEepTaBaT poJiATa Ha KO-CH3AaBAHETO Ha
W3KHUBSIBAHETO MEX Ay JocTaBunka u norpedutens (Prahalad & Ramaswamy, 2004).

B mpaktukara Ha OpanmupaHe Ha bwarapus ce HaOmr0naBaT HSAKOJKO CBIIECTBEHH
neduIuTa: 1eKJIAPATUBHOCT HA IEHHOCTHTE — TE CE 3asBSIBAT, HO HE CE W3KMBSBAT, JIMICA HA
NMpe:KMBETUIIIHA MOCJIeJ0BATETHOCT — OTACTHUTE €JIEMEHTH Ha TYPUCTUYECKOTO Tpe/iaraHe He
(dopMUpar MsUTOCTCH HApPATHB; AUTHTAJIHA CHMYJALMSA — KOMYHUKAIUATA Ch37aBa OYaKBAHUS,
KOUTO PEANHOCTTa HE MOKpUBa. Te3u JepuIT He ca U30JUPAHU MPOSIBICHUS, & UHIUKATOPH 32
CTPYKTYpEH Ipo0JieM B HA4MHA, TI0 KOHTO C€ KOHIICTITYJIM3Mpa U YIpaBIisiBa OpaH beirapws.

3.1.1. /lexnapamusnocm na yeHnHocmume

B xomynukauusta Ha bpann bearapus momMuHupa peTopuKka, KOSTO aKUEHTHpa BBPXY
TPaauIINK, KYJITYPHO HACIIEICTBO M TOCTONPHUEMCTBO KaTO KIIFOYOBHM LEHHOCTH. Te3U eeMEeHTH
obaye (QyHKIMOHUPAT TPEIUMHO HAa HHBO CHMBOJIGH IUCKYpC, 0e3 na Obgar CHUCTEMHO
WHTETPHUPAHU B IM3aifHA HA TYPUCTHYECKUTE U3KUBSIBAHUS.

CpmHCKUAT mpoOiIeM He ce Hu3pas3siBa B OTCHCTBUETO Ha IIEHHOCTH, a B TAXHATa
(pyHkumoHaHA Hee()eKTUBHOCT KATO OpaH/ pecypc. B 0TChCTBHETO HA MEXaHU3MH 3a TAXHOTO
MPEXKUBEIUIIHO BBIUTBIIABAHE, IIEHHOCTHTE OCTaBaT HAa HUBO JIEKJapalus W HE TeHEepHupar
YCTOMYMBO Bb3JCHCTBUE BbPXY MOBEJACHUETO U BH3MPHUATUETO HA TYPUCTHUTE.
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Taka ce popmupa CTpyKTypeH pa3puB MEXy KOMYHHKHPAHA HAEHTHYHOCT 1 U3:KUBSIHA
PeaIHOCT, KOMTO BOAM JO KOTHUTHBEH AMCOHAHC U MTOJIKONaBa JJOBEPUETO B JECTUHALIUATA.

3.1.2. /lunca na npesxcugeauuina nociedo8ameaHocm

BropustT nepuuut ce mposiBsiBa KaTro OTCHCTBHE HA HWHTETPUpAaHA TMPEKHUBEIHIIHA
apXUTEKTypa, KOATO Jla OOBBpP3Ba OTACIHUTE E€JIEMEHTH Ha TYPUCTUYECKOTO IMpeiJsiaraHe B
KOXEPEHTEH U CMHCJIOBO IOCIIEI0BATEICH HApPATUB.

OT rneaHa Toyka HA CHBPEMEHHUTE KOHIEMIMM 3a JAM3ailH Ha W3KHUBSBAHETO,
TYPUCTUYECKOTO M3KUBSBAHE CIIE/IBA J1a ObJE PasrIeKAaHO KaTO OPraHU3HPaH MO CHEeHAPHii
npoiec, B KOWTO BCAKA TOYKA Ha KOHTAKT MMa POJIsl B U3TPaXAaHETO Ha UAJIOCTHATA EMOIIMOHAIHA
nuHaMmuka. ToBa pazoupaHe € B CbOTBETCTBUE C U3cienBanusTa Ha Pine u Gilmore (1999), kouto
pas3riiex1aT W3KUBSIBAHETO KaTO PEXUCHUPAHO CHOUTHE, KAKTO M C IMO-KbCHH Pa3pabOTKU B
obnacrra Ha service design (Stickdorn et al., 2011). B Obarapckusi KOHTEKCT Ta3H JIOTHKA YECTO
OTCHCTBA, KOETO BOJIU A0 (hparMeHTAINs Ha U3KUBSIBAHETO.

HapymaBanero Ha Ta3u MOCJIEIOBATEIHOCT HE € MPOCTO OPraHW3alMOHEH AePUIHT, a
CTPYKTYpPeH nmpodJieM, KOMTO pa3pyliaBa eMOIIMOHAIHATA TUHHS Ha U3KUBSBAHETO U OTPaHHYaBa
HEroBaTa 3allOMHSEMOCT M CIIOJICIIUMOCT.

3.1.3. /lucumanna cumynayus

Tpetust neguuuT ce nMposiBsiBa B HAYMHA, 10 KOUTO OpaHABT Ce KOHCTPYHpPA B TUTUTAIIHA
cpena, KbIETO JOMHHHPA BH3YAIHO-ECTETHYECKa PEMpPE3CHTANS 32 CMETKA Ha MPEKUBEIUIITHA
ABTCHTUYHOCT.

Hamuue e TeHmeHIMs KbM Ch3JlaBaHe HAa ChIbp)KaHUE, KOETO (QYHKIMOHHpA KaTo
CUMYJIAIUSI HA W3'KUBSIBAHE, A HE KaTO HETOBO MPOJBIDKCHUE WM PaslIMpeHre — (EHOMEH,
KOMTO MOXe Ja ObJe HMHTEpIpETHpaH Tpe3 IMpHu3Mara Ha KOHIENIHATA 33 XHUIEPPEaTHOCT
(Baudrillard, 1994), mpu kosTO mNpeACTaBIHETO 3aloYyBa Ja 3aMecTBa camaTa peanHocT. B
KOHTEKCTa Ha TypH3Ma TOBa O3Ha4yaBa, ue€ JIECTHHAIUATA 3alouyBa Ja (pyHKIMOHUPA ITEPBO KATO
MeareH 00pas, a e/1Ba Clie]l TOBa KaTo U3KUBSHA PEATHOCT.

ToBa BomuM 10 (eHOMEH Ha JMCOHAHC MEKAY AUTHTAJIHO OOellaHWe H PeaHo
U3KUBSIBaHE, KOUTO € 0COOCHO KPUTHUYEH B YCIIOBUATA HAa BUCOKA 3aBUCUMOCT Ha TYPUCTUTE OT
npeaBapuTesHa HHPOpMaIus. B TO31 KOHTEKCT TMTUTAIHOTO POCTPAHCTBO HE U3ITBIIHSABA POJISTA
Ha YCHJIBAlll MEXaHW3bM Ha OpaHaa, a ce mpeBpblla B (GakTop 3a HEroBaTa €po3us 4pe3
CBPBXOYAKBAHMS U TTOCIIEABAIIO Pa309apOBaHUE.

Tpure nedunura He (QyHKIMOHHpPAT H3OIUPAHO, a OOpa3yBaT B3aMMHO YyCHJIBAIIA Ce
cucTeMa Ha:

e  JIEKJIapaTUBHUTE [IEHHOCTHU CH3/1aBaT OUaKBaHUS;

e  JMIICATa Ha MOCJIEOBATEIHOCT TH Pa3pyllaBa,

e  JUTUTAIIHATA CUMYJIALIUS TH MPEEKCIIOHMPA.

Taka ce ¢opmupa cTpyKTypeH nmpodjemM B OpaHIAMpPaHeTO, KONTO HEe Moxe Aa Obie
pelieH upe3 KOMYHHKAIMOHHM KaMIaHWH, a W3MCKBAa NMPEKNBEJIHUIIHO NMpeNnpoeKTHpPaHe HAa
TYPUCTHYECKHUS MPOAYKT.

3.2. Emnupuunu pe3yaimamu
@dectuBanbT Ha po3aTa B Kazanmbk Moxke Ja ObJile MHTEPIPETHPAH KaTO KOHIICHTPUPAH
MOJIENI Ha B3aUMOJICMCTBHE MEXKTY IIEHHOCTH, KYJATYpHAa HWJIEHTUYHOCT M TYPUCTHYECKO
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u3xuBsBaHe. Toil mpeaocTaBs eMOMPUYHA OCHOBA 33 aHAJIM3 HA HAYMHA, 10 KOWTO TPAJAUIIMOHHU
CHUMBOJIM MOTaT Ja ObJaT NMpeBbPHATU B MPEKHUBEIUIICH PECypC B KOHTEKCTa HA ChbBPEMEHHUS
Typu3bM. [loaxoabT € B CHOTBETCTBUE C Ka3yCHHUS METOJ B Typu3Ma, HIMPOKO H3MOJ3BaH 3a
W3CIICJIBAHE HA CJIOKHH TPEKUBETUITHU U KyaTypHH deHomeHu (Yin, 2009). B to3u cMucha
decTUBATBT MOXKE J1a ObJIe pa3riIexkTaH KaTO YaCTHYHO PeaTu3upaH MPEKUBEIUIICH MOJIEN, IPU
KOHUTO MOTEHUIHMANTBT 3a TpaHcQopMalus Ha IIEHHOCTH B W3KMBSBAHE € HAJMYEH, HO OCTaBa
KOHIIETITYaJIHO U OPTraHU3aIllMOHHO HEJOBBPIIECH.

[Ipe3 mpusmara Ha npeioxkeHus moxaen I[lennocm — Emoyus — H3orcusaeane —
Cnooensane, eCTHBATHT MOXE J1a ObJIc HHTEPIPETUPAH 10 CIICAHIS HAYWH:

e IleHHOCTTA € PO30MPOM3BOACTBOTO KAaTO CHUMBOJI Ha TPy, TPaaAWLUs U Bpb3Ka C
MpUPOJIATa; KOJEKTUBHA UIEHTUYHOCT U MPUEMCTBEHOCT;

o EmonmsTa e ycemaHeTo 3a NPUHAIIEKHOCT, €CTETUYECKO BB3XHUILEHUE, PAaJOCT OT
y4acTHe B pUTYaI,

e l3xuBSBaHETO € YYacTHETO B po300ep, HaOIIOJeHHEe Ha pUTYyalnH, (hecTUBaIHO
[IECTBUE, KOHTAKT C MECTHATA KYJITYypa;

e CnoaensiHeTo € UHTEH3UBHOTO JUIMTAIHO Pa3NpOCTPAHEHUE YPE3 COLUATIHU MPEKH,
BU3YaJTHU 00pa3u v JIMYHH Pa3KasH.

Brrpeku sicHO pa3no3HaBaeMarta JOTHKa Ha Mojiesa, IPUIoKeHa B paMKUTe Ha (pecTrBana,
cienBa Jla ce Moja4yeprae, 4€ Bpb3KaTa MEXIY OTICITHUTE MY €JIEMEHTH OCTaBa YacCTHYHO
peanu3upana. llo-KOHKpPETHO, NPEeXOabT OT €MOLMUS KbM IIbJIHOLICHHO HW3KHUBSIBAHE U OT
W3KUBSIBAHE KbM YCTOWUYHMBO CIIOACIISIHE HE € I0CTaThYHO MOJIKPEIEH Ype3 1eJICHACOUCH JU3aMH.
ToBa moTBBpk/IaBa HAOIIOACHUITA B JIUTEpaTypaTa, Y€ yCTOMYMBHUTE TYPHUCTHUYECKU OpaHI0Be
W3HMCKBAT HE OTJCIHH CHOUTHS, a TOCJEIOBATEIIHO MPOCKTUPAHU W3KUBSBAHUS BBHB BPEMETO
(Morgan, Pritchard & Pride, 2011).

AHanM3bT pa3KpuBa ChIIECTBEHU OTPAHUYCHUS, KOUTO BB3MPEISITCTBAT MPEBPBIITAHETO HA
decTuBana B ycToiiunuB eneMeHT oT Opana bearapus.

Ha mbpBO MSICTO, M3:KUBSIBAHETO OCTABA YACTUYHO CTPYKTYPHUPAHO. YYAaCTHETO HA
TYPUCTUTE YECTO € OrpaHWYCeHO 10 HaOIoJIeHHe, BMECTO Ja ObJle aKTMBHO BKJIIOYBAIO. ToBa
penyuupa AbJIOOYMHATA HAa EMOI[MOHAIIHATA AHTAXHPAHOCT M Ch3/JaBa JUCTAHIHMS MEXIY
LIEHHOCTTA ¥ HEMTHOTO U3KMBSIBAHE.

Ha BTOpo MsICTO, JMICBa TMOCJ€I0BATEJHOCT H3BBH ChLOUTHETO. DecTuBaTBT
(GYHKIIMOHHpa KaTO KOHIIEHTPUPAH BPEMEBHU MHK, 0€3 JTOCTATHhYHO PAa3BUTHE Ha IEIOTOJUIIHU
MPEXKUBETUIIHE (POpMaTH, KOUTO J1a TIOAAbPKAT U pa3TPhIIaT ChllaTa IIEHHOCTHA JIMHUS.

Ha Tpero MsCTO, AMIMTAJIHOTO NMPHCHCTBHE € NMPEAUMHO Penpe3eHTATMBHO, a He
npexuBeauniHo. ChIbpKAHUETO AaKIEHTHpPA BBPXY BH3yaJlHaTa aTPAKTUBHOCT, HO PSAJKO
npenaBa AbI00OYMHATA HA KYJITYPHUS CMHUCHI U JIMYHOTO y4acTHe, KOETO OrpaHMYaBa HErorara
ABTEHTUYHOCT.

B T03u cmucha, hecTUBATBT AEMOHCTpUpPA SICHO HATMYMETO HA IIEHHOCTEH Pecypc, HO H
HEOOXOIMMOCTTAa OT HETOBOTO MO-TIPEIM3HO MPOCKTUPAHE Upe3 MPUHITUIIUTE Ha €MOITMOHATHHS
JI3aiH.

ToBa mo3BomsiBA Aa ce 3akimoud, Y€ (QecTUBATBT (PYHKIIMOHHpPA IO-CKOPO KaTo
eNN30AUYHO H3KUBSAIBAHE C BHCOKA CHMBOJHA CTOMHOCT, OTKOJKOTO KAaTO CHCTEMHO
WHTETPHUpPAH €JIEMEHT OT OpaHa apXWUTEeKTypaTa Ha JecTHHaIusATa. MIMeHHO Ta3m jumca Ha
CHUCTEMHOCT OIpaHHYaBa MOTEHI[MAIa My Jla TeHEpHpa yCTOMUNBO OpaHa Bb3/ICHCTBYE.

Bb3 ocHOBa Ha aHanmu3a Morat 1a ce GopmMyaupaT TpU OCHOBHU HACOKU.
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e HE00XOIUMOCT OT TpaHc(hOpMUpaHe Ha TypUCTa OT HAOIIOATEN B YYACTHUK (BOJACHH
PUTYaIH, MAJIKU TPYIH, IEPCOHAIM3UPAHU U3KUBSBAHNUSA);

e Ch3JaBaHE HA MPEKNBEJUIIHA JUHUS MPe3 TOAUHATA, HE caMO (ECTHBA,

e JIUTUTAJHO ChIbpPKaHUE, KOETO MOKa3Ba MpoLec U eMOLMs, HE CaMO pe3yJITar.

4. JUCKYCUsA

Hacrosimoro m3cneaBane mMa OorpaHMYEHUs, CBbP3aHU C M3IOJI3BAHETO HA €IMHUYECH
Ka3yc, KOETO MpeJroyiara HeoOXOIUMOCT OT pa3llMpsiBaHE Ha eMmnupuyHara 0a3a B Obaemu
U3CIIEIBaHMSL.

[Tonydyenure pe3ynaTaTH MOTBBPKIABAT, Y€ OCHOBHMAT IMpoOjeM B OpaHIupaHETO Ha
bearapus He e Jsmncata Ha LIEHHOCTEH peECypc, a HeroBaTa OrpaHMYEHA IPEKHUBEIUIIHA
peanu3anus. AHaTU3BT OKa3Ba, Ye ChIIECTBYBA CTPYKTYPHO pa3MHHABAHE MEXKIY KOMYHUKHpaHa
UJIEHTUYHOCT ¥ U3KMBSIHA PEAJIHOCT, KOETO CBHOTBETCTBA Ha TMO-IIMPOKH TEHACHIIHH,
Ha0JI0/IaBaHU B CbBPEMEHHUS TYPU3IbM.

B TO3u KOHTEKCT mpe/uioKeHaTa KOHIIENTyallHa paMKa MOKe J1a ObJie pa3IiiexaaHa KaTo
MPUJIOKUM HHCTPYMEHT HE CaMo 3a aHaJllu3, HO U 32 CTPATErnYeCcKO IIIaHUPaHe HA TYPUCTUUYECKU
u3xuBsiBanus. OcoOEHO 3HAYCHHE UMa UHTETPAIUATa Ha MPUHIUIIUTE HA EMOIIMOHAIIHUS TU3aH,
KOUTO MO3BOJISIBAT MPEXO/ OT CUMBOJIHO IIPECTaBSHE KbM MPEKUBEIUIITHO BB3/ICHCTBHUE.

5. BAKJIIOYEHUE

HacrosdmusaT aHanu3 noTBbpKaaBa, Y€ HAIMYMETO Ha KYJITYPHO 3HAUMMHU IIEHHOCTH HE €
JOCTaThYHO YCIOBHE 3a M3rpaXkJaHe Ha YCTOMYMB TypUCTHYecKH OpaHn. B koHTekcra Ha
JUTUTaJIHaTa cpefia, KbIAETO BHUMAHUETO € OIPAaHUYEH PECypcC, pelllaBalio 3HaueHHe npuo0nBa
CIIOCOOHOCTTa TE3W IIEHHOCTH Ja ObJaT MPEBbPHATU B IBJIOOKH, aBTEHTUYHHU U CIOJIEICHU
W3KUBSIBAHMSL.

ITpumepsT ¢ ectuBana Ha po3aTta B Kazaninbk nokassa, ue beiarapus pasnosnara cbC CUIHU
CUMBOJIM U TPAAMIIMM, KOUTO MoraT jaa (yHKIMOHHUpAT KaTo OCHOBA Ha HAIMOHAJIHHUS OpaHz.
Bbnpeku ToBa, numcara Ha CUCTEMEH IMOAXOJ KbM TSAXHOTO NMPOEKTHPAaHE KaTO M3KHUBSIBAHUSA
OorpaHMyaBa NOTEHLHMANa UM 32 JbJITOCPOYHO Bb3/IEHCTBUE.

B To3u cmucsi, 6paeniero Ha bpann beirapus He cienBa 1a ce ThpCcH B pa3IIMpsiBaHE Ha
KOMYHUKAIIMOHHUTE CTPAaTeruy, a B 3aAbJ00OYaBaHE Ha M3KUBSBAHMITA, KOUTO TE3U CTPAaTErnu
npeacTaBAT. EMOLMOHAIHUAT IU3aliH ce sSIBSBa KJIFOYOB MHCTPYMEHT B TO3M IPOLEC, ThH KaTo
ocurypsiBa HeoOxoauMmaTa Bpb3Ka MEXIy LEHHOCT, €MOLMS U CIOJIEICHO H3KUBSBAHE.
Hacrosmoro n3cnenBaHe ouepraBa HeOOXOJMMOCTTA OT MOCIEABAIIM EMIIMPUYHN U3CIIE/IBAHUS,
HAaCOYEHH KbM M3MEpPBaHE Ha Bb3/EUCTBUETO HA PEKUBEIUIIHUS AU3aiH BbPXY Bb3IPUITHETO U
MOBEJICHUETO Ha TYPUCTUTE. B TO3M KOHTEKCT EMOLMOHAJIHMAT [U3aiiH cieaBa aa Objae
pasriexaaH He KaTo JOMbJBall MHCTPYMEHT, a KaTo CTpaTeruyecka OCHOBa 3a OBJENI0TO
pasBuTHe Ha Opany beiarapus.
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THE VALUES THAT INFLUENCE THE MODERN CHOICE OF
TOURISTS

CBETOCJIAB KAJIEWYEB
Hou. n-p, Karenpa ,,Mkonomuka Ha typuszma‘, YHCC

Pe3rome: Cvepemennama mypucmuyecka UHOYCMPUsL € USKTIOYUMENIHO KOHKYPEHMeH U
BUCOKO OUHAMUYEH UKOHOMUYecKu ompacwvi. bescnopen e ¢haxma, we u3cnedsanusma Ha
mypucmuyecKkust OusHec ca C8vbp3anu ¢ NPeOCmAassIHemo HA UKOHOMUYeCKU NOKA3amenu, KOumo
busam U3NON36AHU KAMO CPAGHUMEIHU XAPAKMEPUCMUKYU 34 YCnexa uiu Heycnexa Ha
mypucmuyeckume opeanuzayuu. DuHarcosume npuxoou, HaAMaieHume pasxoou 3a pabomua
PuKa, ONMUMU3AYUAMA HA Hnpoyecume, upe3 OUSUMAIU3AYUL €A CAMO MAIKA YAcm Om
npuUHYyuUnume 3aiecHaiu 8 mypucmuieckomo ynpasierue. C opyeu Oymu onec mypusmvm e Ousnec,
Koumo pabomu, 3a 0a eeHepupa neuaibu. B masu cpeda 6w3Hukea ewvnpoca ,,...Kvoe cd
yosewKume YeHHOCmu, KOUmo 0sudicam oowecmsomo om cmomuyu 200unu? *“. Ilennocmu, koumo
BCUUKU HUE KAMO MYPUCMU MBPCUM U C€ CIPEMUM 0a NOLYYUM, He CAMO KAmO OMHOUEHUE KbM
UKOHOMUYeCKama eOUHUYa HAa naszapd, Ho Kamo OMHOWeEHUe KbM MYpPUCmvm-408eK, KOUumo e
yacm om coyuarHomo obwecmeo. Hacmoswama paspabomka uma 3a yen o0a npeocmasu
yenHocmume, Koumo Mmooeiupam u3dopume Ha cvepemenHume mypucmume. Miu maxa
HapeueHume Y08eWKU NPUHYUNU U OMHOWEHUs, KOUMO Npespwulyam mypucmuyecKkomo
UBICUBSIBAHE 8 XAPMOHUYEH OANAHC, NPeOU38UKBALY YCewanus Ha YO08Iem8opeHoCcm, wacmue u
Hati-6eue CROKOUCMEUe 3a u360pa, spemeno u napume KOUmo cme 10XNCUIU 3d HAAma nNo4UusKa
unu nemyesaue.

Knwuosu oymu: mypuszom, yennocmu, uzoop, mypucmu

SVETOSLAV KALEYCHEV
Assoc. Prof., PhD, Economics of Tourism Department, UNWE

Abstract: The contemporary tourism industry is an extremely competitive and highly
dynamic economic sector. It is undeniable that research in the tourism business is largely
associated with the presentation of economic indicators, which are used as comparative measures
of the success or failure of tourism organizations. Financial revenues, reduced labour costs, and
process optimization through digitalization are only a small part of the principles underlying
tourism management. In other words, today tourism is a business that operates to generate profits.
Within this context, an important question arises: “...where are the human values that have driven
society for centuries?” These are values that all of us, as tourists, seek and expect to receive—not
only as economic units in the market, but as human beings who are part of a social community.
The present study aims to identify and present the values that shape the choices of contemporary
tourists. These values, understood as human principles and relationships, transform the tourism
experience into a harmonious balance that generates feelings of satisfaction, happiness, and above
all, a sense of reassurance regarding the choice, time, and financial resources invested in a
vacation or travel experience.

Keywords: tourism, values, choice, tourists
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Introduction

Contemporary tourism has turned into a set of economic indicators which, through various
values, classify a business as successful or losing, or define a tourist destination as leading, and in
another case as generating low interest. A large part of international tourism research mainly
presents data, which in turn creates preconditions for the formulation of economic policies and
influences managerial decision-making. A typical example is the World Travel & Tourism Council,
2024 latest annual research, which presents the information as follows:

e In 2024, Travel & Tourism's contribution to global GDP totalled US$ 10.9 trillion. This
includes direct, indirect, and induced impacts of the sector. As a share, Travel & Tourism
represented 10% of the global economy;

e Travel & Tourism is also an important source of employment. In 2024, the sector supported
a total of 357 million jobs globally, which is approximately 1 in 10 jobs.

e Domestic visitors spent US$ 5.3 trillion, growing 5.4% over the 2023 level. At the same
time, spending by international visitors increased 11.6% annually to reach US$ 1.9 trillion.

This is only one example of how the tourism industry looks today. In this regard, it is not
surprising that for a large part of newly established tourism organizations entering the market and
seeking their place, the main principles of existence are two: revenue and cost. These are further
catalysed, for example, by banking institutions, which, based on financial indicators, decide
whether to grant a loan to an organization or define it as unreliable.

It is undeniable that numbers are important, as well as the information they provide. But
should we turn tourism into one large set of figures? Today, more than ever, and especially after
the end of the global COVID-19 pandemic, tourists want to be human. They do not want to be
turned into figures generating only financial revenues or into a set of other numbers. Today, tourists
want to be part of a community that embraces and embodies the values that have shaped human
society. More tourists want to be recognized as people who wish to receive respect, good treatment,
kindness, a smile, security, and tranquillity.

We live in a world that is extremely commercialized and financially oriented. Every day,
each of us faces financial and economic challenges that, in turn, influence the social environment.
Perhaps these are also among the reasons for the changes in the requirements and expectations of
tourists regarding the tourism experience. Tranquillity, slowing down the pace of life, more
personal free time or time with loved ones, and moments of joy and shared happiness are only part
of the factors shaping the choices of contemporary tourists.

It can reasonably be argued that a tourism organization that manages to recognize itself as
an environment that provides, believes in, and embodies human values will be a conscious choice
for tourists. It will distance itself from the common and become something different. It will be not
only competitive but also a benchmark for doing business. Because tourism originated as a life
philosophy combining physical and spiritual values, understandings, and needs(Ivanova &
Stankova, 2021). Much later, it turned into a business of numbers! In recent years, however, it has
increasingly been returning to its roots.

Methodology

The present study is based on a qualitative research approach aimed at analyzing the role
of human values in contemporary tourism and their significance for the development of the tourism
business. The choice of this approach is determined by the need to examine intangible categories
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defined as universal human values, which are difficult to measure solely through quantitative
indicators.
The study applies a descriptive-analytical approach, which combines:
o theoretical analysis of scientific literature;
e comparative analysis of existing concepts;
e interpretation of best practices from the tourism industry.
The main objective is to identify and systematize the key human values in tourism, as well
as to analyze their impact on the tourism experience and the business performance of tourism
organizations.

Within the framework of the study, the following data collection methods have been
employed:

1. Literature review: a comprehensive review of scientific publications, monographs, and
reports from international organizations has been conducted. Works by leading authors
related to the experience economy have been analyzed. Additionally, publications
addressing wellbeing, trust, and the social dimensions of tourism have been identified and
utilized.

2. Secondary data analysis: reports and statistical data from international organizations such
as the World Travel & Tourism Council, United Nations World Tourism Organization, and
UNESCO have been used. These sources provide valuable insights into global tourism
trends and support the understanding of the relationship between economic indicators and
the human aspects of tourism activity.

For the processing and interpretation of the collected information, the following analytical
methods have been applied:

e Qualitative content analysis - to identify key themes and concepts related to human values
in tourism,;

o Comparative analysis - to contrast the traditional economic model with the value-oriented
model of development;

e Synthesis - to summarize findings and formulate conclusions regarding the role of human
values.

Despite the valuable scientific insights and well-argued conclusions presented in this study,
several limitations should be acknowledged:

o the research is primarily based on secondary data and literature sources;

 there is no empirical investigation (such as surveys or interviews with tourists and tourism
businesses);

 the results are interpretative and depend on the author’s analysis.

Nevertheless, the use of diverse and authoritative sources ensures the reliability of the
conclusions drawn. It can reasonably be argued that the applied methodological framework,
combining theoretical analysis and practical examples, allows for a comprehensive examination of
the research problem. This approach aligns with the main objective of the study—to demonstrate
that human values are a fundamental element of contemporary tourism and have a direct impact on
its development, sustainability, and competitiveness, while also significantly shaping the choices
of both actual and potential tourists.
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Results

The observation and analysis of contemporary economic reality undoubtedly draw attention
to its attempts to influence a large part of the processes in the tourism industry, where processes
aimed at removing the human element from it can be observed. In this regard, the analysis of
contemporary scientific literature and best practices in tourism clearly shows a pronounced
tendency to rethink the role of human values as a key factor for the sustainable development of the
tourism industry. It should be noted that the primary role regarding the implementation and use of
human values in tourism is the subject of several studies. For example, according to Cohen, 1972
and MacCannell, 1976, tourism should not be considered solely as an economic system, but as a
social and cultural phenomenon in which human relationships and values play a significant role.
The present study draws attention to these authors because, according to Erik Cohen, tourism
represents a form of social interaction in which the experience is the result of the contact between
the tourist and the host environment. He emphasizes that “tourism cannot be understood solely
through economic indicators” (Cohen, 1972). This thesis is complemented by Dean MacCannell,
who views the tourist as a “seeker of authenticity in an increasingly commercialized world”
(MacCannell, 1976). It can reasonably be argued that already at the end of the last century a shift
in the understanding of the nature and characteristics of existing business models began, directing
attention toward the fundamental human values underlying society. It is no coincidence that John
Tribe emphasizes that tourism development requires a balance between economic goals and ethical
principles (Tribe, 2002). According to him, excessive profit orientation leads to a loss of meaning
in the tourism experience. It should be noted that during this period the concept of Marketing 3.0
gained increasing popularity and practical application. In essence, this concept was developed by
Philip Kotler (2010), according to whom companies shift from “customer-centricity” to “human-
centricity.” He considers consumers not merely as buyers, but as complex individuals with
emotional, social, and spiritual needs. According to him, companies should focus on human values,
established ethical norms, sustainability in business, and a life oriented toward achieving a better
world. A typical example in this regard is the Slow Food movement, which laid the foundations of
“slow tourism,” promoting authenticity, sustainability, and connection with local culture (Petrini,
2007). This model shows that tourists seek not only services but meaning and experience.

The concept of experiences as the main product in tourism is also developed by Joseph Pine
and James Gilmore, who state that “the modern economy is transforming from a service economy
into an experience economy” (Pine & Gilmore, 1999). According to the authors, processes are
emerging that are characterized by a much stronger focus on human values, as they determine the
quality of the experience. It can also be argued that among the processes shaping the choices of
contemporary tourists are spiritual and physical satisfaction, security, tranquillity, recreation, and
personal happiness. In this regard, global analyses by the World Travel & Tourism Council show
that after the pandemic tourists increasingly seek security, tranquillity, and emotional satisfaction
(WTTC, 2024).

It is undeniable that during a tourist holiday or travel, processes related to improving family,
friendly, and even romantic relationships can also be observed. The importance of these types of
human relationships is supported by the research of Daniel Goleman, who proves that “empathy
and emotional intelligence are key to building trust and satisfaction” (Goleman, 1995). These
characteristics are particularly important for the tourism sector, as it operates largely in the field of
services, where the human role remains irreplaceable. The staff of a tourism organization, through
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their behaviour, attitude, professionalism, and empathy, play a key role in the delivery of the
tourism service and in the way it is perceived by the tourist.

The practical applications of human values in tourism can be observed in several successful
models that demonstrate alternative possibilities to the dominant economic reality. For example,
creative tourism develops as an alternative to mass tourism, forming experiences that allow tourists
to bring forward their typical human traits and qualities, reflecting their life values. According to
Greg Richards, it enables “tourists to actively participate in cultural activities and create personal
experiences” (Richards, 2011). On the other hand, the model of community-based tourism,
supported by the United Nations World Tourism Organization, demonstrates the importance of
involving local communities in the tourism process (UNWTO, 2020). This leads to more
sustainable development and greater authenticity. The specifics of individual societies in cultural,
linguistic, religious, and physiological aspects determine the dominant life values shaping their
way of life and socio-economic organization. It is no coincidence that UNESCO initiatives also
emphasize the role of cultural heritage and values in tourism (UNESCO, 2018).

An important element of the activities of tourism organizations is the creation of a
community of loyal customers, which is at the core of their effective marketing and market
positioning. At the heart of the management philosophy for creating loyal customers lies the factor
of trust. When the tourist perceives themselves and the organization, regardless of various socio-
economic challenges, an unbreakable connection is formed, creating a community based on trust
and understanding that can last for long periods of time. From a broader socio-economic
perspective, Francis Fukuyama views trust as a foundation of sustainable development, stating that
“societies with a high level of trust achieve better economic results” (Fukuyama, 1995). A practical
example in this direction is the modern business Airbnb, which builds its concept on the idea of
belonging and human connection, offering authentic experiences, security, and trust in both the
service and the person providing it (Airbnb, 2022).

At the same time, human values directly shape contemporary trends in tourism, with a
growing interest in well-being and quality of life. Research by Melanie Smith and Anke Diekmann
proves that tourism “has the potential to improve quality of life by creating meaningful
experiences” (Smith & Diekmann, 2017). Gianna Moscardo, in turn, emphasizes that tourism
should be viewed “as a tool for social well-being, not only as an economic activity” (Moscardo,
2009).

Discussion

The results obtained in the present study bring to the forefront a fundamental question: is it
possible for contemporary tourism to combine its economic nature with the need to return to human
values? This question is particularly relevant in the context of the trends outlined in the
introduction, where tourism is viewed as a highly quantitatively oriented system dominated by
financial indicators.

On the one hand, the economic characteristics of tourism are undeniably important. The
data provided by organizations such as the World Travel & Tourism Council demonstrate the scale
and significance of the sector for the global economy. These indicators are essential for decision-
making, investments, and policy development. In this sense, it cannot be denied that in
contemporary reality, financial performance remains a primary criterion for success.

On the other hand, the present study clearly highlights the limitations of this one-sided approach.
Focusing solely on revenues, costs, and economic growth reduces tourism to a process in which

44
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

the tourist is perceived as an “economic unit.” This contradicts the understanding of tourism as a
social and cultural phenomenon, emphasized by authors such as Erik Cohen and Dean MacCannell,
who stress the importance of authenticity and human interaction (Cohen, 1972; MacCannell, 1976).

It can reasonably be argued that the actual implementation of values in the tourism industry
places the individual at the center of the tourism experience, thereby creating sustainable business
practices. This is supported by the concept of the “experience economy,” developed by B. Joseph
Pine II and James H. Gilmore, according to which “value is created through the emotional
engagement of the customer” (Pine & Gilmore, 1999).

The impact of global events, such as the COVID-19 pandemic, should also not be
overlooked, as it has significantly changed the opportunities and perspectives of contemporary
tourists. A clear tendency toward seeking security, tranquillity, personal time, and meaningful
experiences can be observed. This confirms the conclusions of Melanie Smith and Anke Diekmann
that “tourism is increasingly associated with well-being and quality of life” (Smith & Diekmann,
2017).

Despite the undeniably positive prospects for the tourism industry that may arise from the
application of universal human values in a real business environment, a key challenge also emerges.
Namely, the risk of the so-called “commercialization of values,” where organizations use concepts
such as “authenticity” and “sustainability” as marketing tools without implementing them. This
may lead to a loss of trust among tourists—a factor which, according to Francis Fukuyama, is
essential for sustainable development (Fukuyama, 1995).

The practical examples examined in the study show that the successful integration of human
values is possible but requires long-term commitment. Models supported by the United Nations
World Tourism Organization and initiatives by UNESCO demonstrate that sustainable and value-
oriented tourism can be both economically effective and socially responsible. In this sense, the
discussion confirms the main idea set out in the introduction—that contemporary tourism is in the
process of returning to its roots. From an industry dominated by numbers, it is gradually
transforming into a system oriented toward people and their experiences.

Conclusion

The present study examines contemporary tourism through the lens of a fundamental
contradiction—between its increasingly strong economic orientation and the need to return to its
human roots. The analysis of scientific literature, international practices, and current trends
demonstrates that tourism cannot be viewed solely as a system of financial indicators, but rather as
a complex social and cultural phenomenon in which the individual occupies a central role.

The results of the study confirm that human values—such as respect, empathy, trust,
authenticity, and care—play a key role in shaping a high-quality tourism experience. They not only
enhance tourist satisfaction but also create conditions for building long-term loyalty and a positive
image of tourism organizations. In this sense, a value-oriented approach does not contradict
economic efficiency; rather, it complements and strengthens it.

The study also shows that the contemporary tourist increasingly expresses the need to be
perceived as an individual rather than as a statistical unit. The search for authenticity, tranquillity,
meaningful experiences, and human interaction is becoming a determining factor in the choice of
tourism services. In this context, tourism organizations face the need to transform their business
models. Successful organizations will be those that manage to integrate human values into their
corporate culture, management practices, and offered products. This includes not only their
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approach toward customers, but also toward employees, partners, and local communities. In a
world dominated by numbers and economic metrics, human values emerge as a key factor for
sustainable development, differentiation, and long-term success in the tourism business.

References

1. Airbnb. (2022). Airbnb report on travel trends. Airbnb Inc.

2. Cohen, E. (1972). Toward a sociology of international tourism. Social Research, 39(1),
164-182.

3. Florida, R. (2012). The rise of the creative class (Revised ed.). Basic Books.

4. Fukuyama, F. (1995). Trust: The social virtues and the creation of prosperity. Free Press.

5. Goleman, D. (1995). Emotional intelligence. Bantam Books.

6. Ivanova, P., & Stankova, M. (2021). Incorporating sustainability of tourism using the
triple bottom line concept for risk prevention. Journal of Balkan Ecology, Vol. 24, No. 1, 23-34

7. Kotler, P., Kartajaya, H., & Setiawan, 1. (2010). Marketing 3.0: From products to
customers to the human spirit. John Wiley & Sons

8. MacCannell, D. (1976). The tourist: A new theory of the leisure class. University of
California Press.

9. Moscardo, G. (2009). Tourism and quality of life: Towards a more critical approach.
Tourism and Hospitality Research, 9(2), 159—170. https://doi.org/10.1057/thr.2009.6

10. Petrini, C. (2007). Slow food nation: Why our food should be good, clean, and fair.
Rizzoli.

11. Pine, B. J., & Gilmore, J. H. (1999). The experience economy: Work is theatre and
every business a stage. Harvard Business School Press.

12. Pollock, A. (2019). Flourishing beyond sustainability: The future of tourism.
Conscious Travel.

13. Richards, G. (2011). Creativity and tourism: The state of the art. Annals of Tourism
Research, 38(4), 1225-1253. https://doi.org/10.1016/j.annals.2011.07.008

14. Smith, M. K., & Diekmann, A. (2017). Tourism and wellbeing. Annals of Tourism
Research, 66, 1-13. https://doi.org/10.1016/j.annals.2017.05.006

15. Tribe, J. (2002). The philosophic practitioner. Annals of Tourism Research, 29(2), 338—
357. https://doi.org/10.1016/S0160-7383(01)00054-3

16. United Nations World Tourism Organization (UNWTO). (2020). Sustainable
development of tourism. UNWTO.

17. UNESCO. (2018). Tourism and culture synergies. UNESCO Publishing.

18. World Travel & Tourism Council (WTTC). (2024). Economic impact report 2024.
WTTC.

46
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/
https://doi.org/10.1016/j.annals.2011.07.008
https://doi.org/10.1016/j.annals.2017.05.006

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

BJAT'OCBCTOAHUETO HA MECTHUTE OBIHIIHOCTU KATO
KJIIOYOBA HEHHOCT B CbBPEMEHHUA TYPU3BM

BEPOHUKA JEHU30BA
I'n. ac. a-p, Karenpa ,,Ikonomuka Ha typusma‘“, YHCC

Pesiome:

Cvepemennusim mypuzom e 6ce no-3ampyoHeH Om COYUAIHUmMe nocieouyu om mMooeiume
Ha pazeumue, OCHOBAHU HA PACNENCA, BKIIOUUMENTHO CBPLXMYPUZLM, PA3CeN8aHe Ha 0OUWHOCIU U
eposusl Ha MeCmHama uoeHmuyHocm. B mo3u kommexcm ycmouuusocmma cama no cebe cu
u3zenedxHcoa HedoCmamvyHa, Ko2amo ce mpemupa npeoumMHoO Kamo YnpaeieHCcKa Uil pe2yiamopha
pamka. Hacmoswama nyonruxayus 3awumasa mezama, ue OIA2ONOLYYUEMO HA MECMHAMA
0bwHOCM mMpsAb6a 0a ce NPeoCMUCIU KAMO OCHOBHA YEHHOCM, KOAMO e 8 OCHO8ama Ha
MYypUCmuyecKama noIumuKa u OusHec, a He e nPoOCMo 8MOPUYEH Pe3Yamam On UKOHOMUYECKUs.
pacmeodic.  Hszcnedsanemo komyenmyanusupa 61a2ocvbCmosHuemo u - O1a2ononyuuemo Ha
00WHOCMMA KAMO MHO20OUSMEDPEH elleMeHm, 00X8aujauy UKOHOMUYECKd CUSYPHOCT, Ka4eCmeo Ha
JHCUBOM, COYUATHO CONUNCABAHE, KVIAMYPHA YAIOCH, MECMHA 20POOCH U KAYecme0 HA OKOIHAMA
cpeda. Cmamusima npeodiaea NPOMAHA HA MOOeNd HA pa3eumue HA Mypusma Om makoed,
OpPUEHMUPAHO KbM pacmedicd, KbM MAKo8d, OCHOBAHO HA O1A20NOLYYUemO, KbOemo YCnexvm Ha
oecmuHayuume ce OYeHs6a He camo no OPos Ha nocemumenume U NPUXoOOume, Ho U NO MexHusl
NPUHOC 34 OBI2OCPOYHAMA YCMOUYUBOCH U NpOYbpmasane Ha npuemawume obwHocmu. 3a oa
ce UIoCmpupa mosa nPeoCMUcsHe, ce 00CvICOam U3OPaHu eMIUPULHU NPUMEPU, BKITIOUUMETHO
RONUMUYECKU OM20B0PU HA CBPLXMYPUSMA, UHUYUAMUBU 3a MYPU3bM, OA3UPAH HA 0OWHOCMMA,
U cvepeMeHHU Mooenu Ha ynpasienue. [locmassnemo Ha 61a20CHCMOSIHUEMO HA 0OWHOCMUME 8
YeHmbpa HA pazeumuemo Ha mypusma npeocmaegiasa He npocmo Cmpamezuiecka NpoMaud, d
@DyHOaAMEHMAHA emUYHA NPEoOPUESHMAYUsL HA MYPUCTIUYECKAMA CUCTEMA.

Knrwuoeu oymu: Typuzvm, ycmouuugocm, mecmuu oowHocmu, 01a2onoaydue, YeHHoCmu

LOCAL COMMUNITY WELFARE AND WELL-BEING
AS KEY VALUES IN CONTEMPORARY TOURISM

VERONIKA DENIZOVA
Chief Assist., PhD, Department “Economics of Tourism”, UNWE

Abstract:

Contemporary tourism is increasingly challenged by the social consequences of growth-
driven development models, including overtourism, community displacement, and the erosion of
local identity. In this context, sustainability alone appears insufficient when treated primarily as a
managerial or regulatory framework. This article argues that local community well-being and
welfare should be reframed as a core value underpinning tourism policy and business, rather than
as a secondary outcome of economic growth. Drawing human-cantered development and value-
based governance approaches, the study conceptualizes community well-being as a
multidimensional construct encompassing economic security, quality of life, social cohesion,
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cultural integrity, local pride and environmental quality. The article proposes a shift from growth-
oriented to well-being-driven tourism development, where the success of destinations is evaluated
not only by visitor numbers and revenues, but by their contribution to the long-term resilience and
flourishing of host communities. To illustrate this conceptual reframing, selected empirical
examples are discussed, including policy responses to overtourism, community-based tourism
initiatives, and governance models. Positioning community well-being at the centre of tourism
development represents not merely a strategic adjustment, but a fundamental ethical reorientation
of the tourism system.

Keywords: Tourism, Sustainability, Local communities, Well-being, Values

JEL: 730, 232, Q01

Introduction

Tourism has long been recognized as one of the most dynamic sectors of the global
economy, generating employment, stimulating regional development, and facilitating intercultural
exchange. For decades, tourism policies and development strategies have been largely shaped by
growth-oriented paradigms, where the success of destinations is primarily measured through
indicators such as visitor numbers, tourism revenues, and economic contribution. While tourism
undoubtedly brings economic opportunities, increasing evidence demonstrates that growth-driven
development models may also produce significant social, cultural, and environmental pressures on
host destinations. Issues such as overtourism, rising living costs, displacement of residents,
degradation of local culture, and environmental deterioration have intensified global debates about
the long-term sustainability of tourism development.

The concept of community welfare and well-being gains growing attention as a
multidimensional framework encompassing economic security, quality of life, social cohesion,
cultural integrity, environmental quality, and residents’ sense of belonging. Rather than treating
these outcomes as indirect benefits of tourism growth, a growing body of scholarship argues that
the well-being of local communities should represent a central value and guiding principle for
tourism development. This perspective reflects broader transformations in development thinking,
where societal progress is increasingly evaluated through well-being-oriented frameworks rather
than purely economic indicators. Against this background, the present article argues that local
community well-being should be reframed as a key value in contemporary tourism.

Although the concepts of welfare and well-being are frequently used interchangeably in
tourism and public policy discussions, they represent distinct analytical perspectives that imply
different approaches to tourism governance and development outcomes. Traditionally, welfare has
been associated with material conditions and externally provided forms of social support that
contribute to people’s living standards. Within public policy and development contexts, welfare is
commonly linked to economic security, income generation, employment opportunities, access to
public services, and the redistribution of resources intended to improve social conditions (Greve,
2008). In tourism contexts, welfare-oriented approaches have historically emphasized the
economic benefits generated by tourism activities, including job creation, infrastructure
development, increased household income, and broader regional economic growth.

On the other hand, well-being represents a broader and multidimensional concept that
extends beyond material prosperity to include subjective and relational dimensions of human
experience. Contemporary well-being frameworks emphasize not only objective living conditions
but also individuals’ perceptions of life satisfaction, emotional states, social relationships, sense of
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belonging, environmental quality, cultural continuity, personal agency, and opportunities for self-
realization (Velikova & Denizova, 2026). From this perspective, well-being incorporates both
measurable outcomes and subjective evaluations of quality of life.

This distinction has important implications for tourism governance. A welfare-oriented
tourism model primarily evaluates tourism success through economic outputs and distributive
effects, asking whether tourism generates sufficient income and economic opportunities for local
populations. A well-being-oriented approach moves beyond this logic by asking whether tourism
contributes to people’s overall quality of life and supports the long-term social, cultural,
environmental, and emotional conditions necessary for communities to flourish. Applied to
tourism, this distinction suggests that local communities should not merely benefit economically
from tourism but should also retain the capacity to influence tourism development, preserve their
social and cultural identity, maintain healthy environments, and experience improved quality of
life. Consequently, in the context of this article, community well-being is understood as a broader
value-based concept that encompasses, but extends beyond, community welfare and serves as a
guiding principle for contemporary tourism governance.

Methodology

The publication explores how tourism thinking has evolved toward a more community-
cantered perspective and examines how tourism development models, governance approaches, and
traveller values increasingly reflect this transformation. The study adopts a conceptual and
interpretative research approach based on a systematic review and synthesis of academic literature,
policy initiatives, and selected empirical examples. The literature review examines key scholarly
contributions related to tourism impacts, sustainable development, community well-being, and
evolving tourism values. In addition, selected empirical cases and policy approaches are discussed
to illustrate how community-cantered models are implemented in practice in different tourism
contexts.

Results

1. The Complex Relationship Between Tourism and Local Communities

The relationship between tourism and local communities has long been recognized as
complex and multidimensional. While tourism is widely celebrated as a driver of economic
development and cross-cultural exchange, its impacts on host communities extend far beyond
financial indicators and involve socio-economic, cultural, environmental, and psychological
dimensions. Tourism is frequently linked to the generation of positive emotions and improvements
in individual well-being. For travellers, visiting new destinations, encountering diverse cultures,
and participating in leisure experiences are commonly associated with feelings of happiness,
relaxation, and personal satisfaction (Chang et al., 2022). At the same time, the influence of tourism
is not limited to visitors alone, it also shapes the emotional and psychological environment of
people living in host communities (Godovykh et al., 2025). Increasingly, scholars argue that
residents’ quality of life must not be treated as a secondary outcome of tourism growth, but rather
as a central concern and value shaping the legitimacy and long-term sustainability of tourism
systems (Pung et al, 2020; Mohd Rasdi et al., 2022; Godovykh et al., 2025; Dwyer, 2025). In this
sense, contemporary debates signal a normative shift: local communities are not merely
stakeholders in tourism, but moral reference points against which tourism development should be
evaluated.
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Historically, tourism has been framed as a tool for local and regional development,
particularly in peripheral and economically vulnerable areas. Global development narratives have
positioned tourism as a mechanism for employment generation, poverty reduction, and structural
transformation (World Bank Group, 2017; Saarinen, 2019). Sustainable tourism definitions have
formally acknowledged host regions, emphasizing the need to meet the needs of current tourists
and host communities while protecting future opportunities (World Tourism Organization, 1993;
UNEP, 2005). However, despite this formal recognition, practical governance and business models
have often prioritized visitor satisfaction and economic growth over the lived experiences of
residents. This growing disjunction between rhetoric and reality has intensified calls to re-centre
tourism development around the well-being and welfare of local communities - not as a
compensatory measure, but as a foundational value guiding policy, governance, and business
practice.

Economic Contributions and Distribution

Tourism’s economic contributions are often presented as its most compelling justification.
Employment creation, increased household income, enhanced tax revenues, and infrastructure
improvements are frequently cited benefits (Kim et al., 2013; Velikova, 2018; Godovykh et al.,
2025). Tourism development may also improve public services and stimulate local
entrepreneurship, contributing to improved living standards and civic engagement (Dwyer, 2023;
Ramkissoon, 2023).

Yet, the distribution of economic gains is rarely even. Rising property prices, increased
living costs and inflation, pressure on infrastructure, seasonal employment instability, and
dependency on external investors may undermine financial security for many residents
(Giampiccoli et al., 2022; Godovykh et al., 2023; Dwyer, 2025). Brida et al. (2011) emphasize that
tourism’s benefits coexist with social and environmental costs, while Buckley (2003) and Sari &
Nazli, (2021) argue that tourism often develops at significant expense to local populations already
facing socio-economic stress. These tensions reveal that economic growth alone cannot serve as
the primary metric of tourism success. Rather, the extent to which tourism enhances or undermines
community well-being becomes the more meaningful evaluative criterion. From this perspective,
economic performance must be assessed not by aggregate revenue figures, but by its contribution
to stable livelihoods, equity, and long-term community resilience as main values.

Socio-Cultural Transformations and Community Identities

Tourism reshapes social structures, cultural practices, and community identities. It is
considered not only as an economic activity, but also as a tool for promoting the cultural and
spiritual values of the host destination (laneva & Georgieva, 2026). While it may foster cultural
exchange, pride, and intercultural dialogue (Parusheva, 2020), it may also result in
commodification of traditions, erosion of authenticity, degradation of local culture and altered
value systems (Sharpley, 2018; Pung et al, 2020; Dwyer, 2023). Residents and tourists frequently
interpret “sense of place” differently (Kianicka et al., 2006), generating tensions between
experiential consumption and cultural continuity.

Overtourism illustrates how unchecked growth can disrupt daily life, strain infrastructure,
and weaken social cohesion (Damnjanovié, 2021). In socio-ecological systems, communities serve
as custodians of both cultural and natural heritage (Colding & Barthel, 2019). When tourism
undermines these stewardship roles, it threatens not only environmental sustainability but also
residents’ sense of belonging and identity. Saarinen (2019) underscores that tourism impacts are
interrelated and often unfold over time, producing cumulative effects on community structures.

50
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

From a normative standpoint, this complexity reinforces the need to evaluate tourism not solely in
terms of visitor experience but in terms of its contribution to social cohesion, cultural integrity, and
place-based well-being.

Environmental Dimensions and Community Well-Being

Environmental sustainability is inseparable from community well-being. Tourism-related
pollution, habitat degradation, and biodiversity loss have been widely documented (Rutty et al.,
2015; Postma & Schmuecker, 2017). Large-scale tourism developments may prioritize visitor
infrastructure over environmental preservation, sometimes displacing local populations and
altering landscapes irreversibly (Liang & Bao, 2015). Environmental decline directly affects
physical health, psychological well-being, and community attachment to place (Gonzales, 2021,
Dwyer, 2023; Jaiswal et al., 2025). Thus, environmental degradation cannot be viewed merely as
an ecological issue, it is also a social justice and well-being concern. On the other hand, tourism
development and changing consumer values and behaviour can support nature conservation
initiatives and draw attention to environment and local culture conservation efforts (Saarinen,
2019). The benefits generated by tourism in naturally rich areas depend heavily on the presence of
healthy and resilient local communities living within or near these environments (Damnjanovic,
2021). These communities do not merely occupy the space but form an integral component of a
complex human-nature system that has developed and adapted over time (Negev et al., 2019). If
local communities are to be positioned as a core value in tourism, their right to healthy
environments and meaningful place attachment must be central to development strategies and
tourism policies.

2. Community Well-Being as Part of Sustainable Development

The integration of community well-being and welfare into sustainable development
discourse reflects a broader transformation in economic and governance paradigms. Increasingly,
well-being is framed not as a derivative outcome of growth but as the primary objective of
development (Llena-Nozal et al., 2019; Fioramonti et al., 2022; Dwyer, 2025). This shift provides
a powerful conceptual foundation for reorienting tourism and tourism values around local
community flourishing.

From Economic Growth to Well-Being-Oriented Development

For many decades, economic indicators such as GDP growth were used as the primary
benchmarks for evaluating development performance. Recently, scholars and policymakers have
increasingly questioned the adequacy of these measures for capturing broader social progress. Over
the past decade, the so-called Beyond GDP movement has emerged as a major international
research and policy agenda aimed at developing more comprehensive measures of societal progress
that incorporate well-being, social equity, and environmental sustainability (Stiglitz et al., 2018;
Dwyer, 2025). Within this framework, enhancing human well-being is increasingly viewed as the
fundamental purpose of economic and political systems, while sustainability becomes a central
objective of development strategies (Llena-Nozal et al., 2019; Fioramonti et al., 2022; Dwyer,
2025).

In tourism studies, this shift has translated into growing calls to treat residents well-being
as a core sustainability indicator, rather than relying solely on traditional metrics such as visitor
numbers, tourist satisfaction, or revenue (Dwyer, 2023; Godovykh et al., 2025). Such a perspective
reflects a broader normative transformation within tourism research, where the evaluation of
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tourism development increasingly considers its contribution to the quality of life of host
communities. As a result, sustainable tourism is gradually being reframed not only as an
environmentally responsible form of development but also as a development approach that
prioritizes the well-being and resilience of local communities.

This perspective aligns with broader definitions of sustainable tourism formulated by
international organizations. Early conceptualizations emphasized the need to meet the needs of
both visitors and host regions while safeguarding future opportunities (World Tourism
Organization, 1993). Later definitions further expanded this perspective by emphasizing the need
to consider the economic, social, and environmental impacts of tourism simultaneously, while
addressing the needs of tourists, industry stakeholders, the environment, and host communities
(UNEP, 2005; Saarinen, 2019; DSouza & Shetty, 2024). These policy-oriented definitions clearly
highlight the importance of destination communities and their living environments as integral
elements of sustainable tourism systems.

Community Well-Being as a Core Pillar of Sustainability

Within the sustainability discourse, community well-being is widely regarded as a critical
social pillar that ensures tourism development does not undermine local social cohesion, cultural
identity, or environmental integrity. A community-cantered approach to tourism development
emphasizes that the success of tourism activities should be evaluated primarily through their
contribution to residents’ quality of life and long-term community resilience rather than solely
through economic gains. In this sense, tourism development must address multiple dimensions of
well-being, including social structures, economic stability, cultural vitality, and environmental
health (Dluzewska, 2023).

Community well-being tourism refers to an approach in which tourism activities are
deliberately designed and managed to maximize positive impacts on the overall welfare of host
communities (Lifestyle Sustainability, 2026). This perspective moves beyond simple economic
benefit-sharing and instead focuses on improving broader aspects of community life, including
social cohesion, economic security, cultural vitality, and environmental sustainability. A central
principle of this approach is that the quality of life and self-determination of residents should
represent the primary indicators of success for tourism development initiatives. The emergence of
this concept reflects a broader evolution in tourism thinking and tourism values. Earlier frameworks
such as ecotourism and sustainable tourism often emphasized environmental protection and
economic viability. However, increasing awareness of the social costs associated with mass
tourism - including cultural commodification, social displacement, and uneven benefit distribution
- has led scholars and practitioners to place stronger emphasis on social equity and community
empowerment within tourism systems (Lifestyle Sustainability, 2026).

Institutional frameworks are also increasingly reflecting this shift toward community-
cantered sustainability. For example, recent policy developments within the European Union
demonstrate a growing commitment to balancing tourism growth with environmental protection
and community welfare. The forthcoming EU Sustainable Tourism Strategy emphasizes the
importance of reducing emissions, managing resources responsibly, and protecting cultural and
natural assets while simultaneously promoting regional development and community resilience
(EU Tourism Platform, 2025). Such initiatives indicate that policymakers recognize that tourism
sustainability must be evaluated not only in economic terms but also through its ability to support
resilient local communities and include them in the decision-making.
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Community Participation and Destination Sustainability

The integration of community well-being into sustainable development also requires
meaningful participation of residents in tourism planning and governance. Tourism destinations
represent focal points of economic activity and social interaction, making the balance between
tourism growth and community welfare a central challenge for destination management (Mohd
Rasdi et al., 2022; laneva & Georgieva, 2023). Community participation and attachment to place
have been identified as key components of residents’ quality of life and important drivers of
sustainable development (Lee at al, 2017; Stylidis et al., 2014).

For residents in tourism destination, the influx of global visitors serves as a powerful
catalyst for local pride and social unity. Those living in host communities consistently report a
deeper appreciation for their home, with nearly 80% of UK residents in tourism areas expressing
pride in their status as a global destination as shown by a recent VisitEngland (2025) report. This
sentiment is backed by a significant increase in social cohesion, as host community residents are
remarkably more likely to feel a sense of belonging - 58% compared to just 35% in non-host areas.
This heightened connection is formally captured by the Resident Empowerment Index, which
measures factors like agency and identity protection. Across the board, host communities outscore
others by 20% on this index, proving that welcoming the world helps locals feel more empowered
and more protective of their cultural identity. Involving local communities in decision-making
processes helps ensure that tourism development aligns with local needs, values, and expectations.
Furthermore, sustainable tourism requires long-term support from host communities, as residents
play a crucial role in shaping visitor experiences and maintaining the cultural and environmental
resources upon which tourism depends (Giampiccoli et al., 2022).

Empirical research further highlights the importance of destination sustainability in
mediating the relationship between responsible tourism practices and community well-being. For
example, Mohd Rasdi et al. (2022) found that responsible tourism initiatives significantly improve
the quality of life of local residents when implemented within a comprehensive framework of
destination sustainability. Their study emphasizes the importance of sustainable livelihoods,
environmental awareness, and community engagement in achieving long-term destination
resilience and enhancing residents’ well-being. This is particularly relevant in destinations
experiencing overtourism pressures, where unsustainable development may threaten both
environmental resources and the quality of life of local populations.

Community-Based Tourism and Inclusive Development

Community-based tourism (CBT) has emerged as one of the most prominent approaches
for integrating community well-being into sustainable tourism development. CBT is generally
defined as a form of tourism in which local communities play a central role in planning,
managing, and benefiting from tourism activities (Scheyvens, 1999; Stone & Stone, 2020;
Jackson, 2025). Unlike conventional tourism models, which often marginalize local populations,
CBT emphasizes local participation, empowerment, and equitable benefit-sharing.

This approach has been widely recognized as a mechanism for achieving broader
sustainable development objectives, particularly those outlined in the United Nations Sustainable
Development Goals (SDGs). Tourism has significant potential to contribute to SDG 1 (No
Poverty), SDG 8 (Decent Work and Economic Growth) and SDG 11 (Sustainable Cities and
Communities) by generating employment opportunities, stimulating local economies, and reducing
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income disparities (Denizova, 2024; Godovykh et al., 2025). Through CBT initiatives, local
populations can actively participate in tourism decision-making processes and retain greater control
over tourism resources and revenues (Dangi & Jamal, 2016).

Community-based tourism also promotes cultural preservation and environmental
conservation while supporting entrepreneurship and sustainable livelihoods (Han et al., 2019;
Jackson, 2025). By engaging residents in operational roles and revenue distribution, CBT can help
address economic inequalities and strengthen social cohesion within host communities.
Furthermore, such initiatives contribute to environmental stewardship by encouraging
communities to protect the natural and cultural assets that attract visitors in the first place.
Similarly, community-based tourism contributes to community empowerment by enabling
residents to take control over local resources, develop new skills, and participate actively in tourism
governance (Giampiccoli et al., 2022).

Regenerative Tourism and Holistic Community Development

More recently, the concept of regenerative tourism has further expanded the relationship
between tourism and community well-being. While sustainable tourism focuses on minimizing
negative impacts, regenerative tourism seeks to restore and revitalize social, cultural, and
environmental systems affected by tourism development (Pollock, 2019; Atladottir et al., 2023).
This approach emphasizes collaboration with local communities and promotes proactive initiatives
such as habitat restoration, cultural revitalization, and place-based development strategies. Within
this framework, community well-being and welfare is understood as a holistic concept
encompassing human, economic, social, and environmental domains that must be balanced to
ensure sustainable development (Aquino et al., 2024). Community development processes are
grounded in principles of social and environmental justice and require cooperation across public,
private, and civil society sectors to achieve shared goals (Ledwith, 2020). Regenerative tourism
therefore represents a more transformative model that places local communities at the centre of
tourism development. This perspective highlights the interconnected nature of people, places, and
practices, emphasizing that sustainable tourism must support not only economic prosperity but also
cultural vitality, ecological health, and social equity. By prioritizing collaboration with local
communities and focusing on long-term regeneration rather than short-term growth, regenerative
tourism offers a promising framework for integrating community well-being into broader
sustainable development strategies and contemporary tourism values.

3. International Attention and Focus on Happiness and Well-Being

In recent decades, increasing international attention is directed toward the concepts of
happiness and well-being as key indicators of societal progress. This shift reflects a growing
recognition that traditional economic measures, particularly are insufficient to capture the overall
quality of life and the social impacts of development. Multidimensional measurement frameworks
now provide tools for assessing quality of life beyond economic output.

The World Happiness Report (2025), Gallup World Poll (2022), Human Development
Index (Human Development Report, 2025), OECD Better Life Index (OECD, 2025), and Happy
Planet Index (2025) collectively illustrate a global movement toward measuring what matters
(Godovykh et al., 2025). These instruments combine objective and subjective indicators, offering
insights into social cohesion, environmental quality, safety, governance, and life satisfaction. The
OECD Better Life Initiative employs a dashboard model integrating material conditions, quality
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of life, and sustainability dimensions (Stiglitz et al., 2018; OECD, 2025; Dwyer, 2025). By linking
present well-being to future capital stocks, it explicitly integrates intergenerational sustainability
into well-being measurement. The World Happiness Report, published annually, provides cross-
national comparisons of subjective well-being and life satisfaction, allowing researchers to
examine how various social, economic, and environmental factors influence people’s perceptions
of happiness across countries (World Happiness Report, 2025). Similarly, the Gallup World Poll
collects extensive global data on subjective well-being, emotional experiences, and perceptions of
life circumstances, offering valuable insights into long-term trends and regional differences in
quality of life (Gallup, 2022). These large-scale datasets enable researchers to explore potential
relationships between tourism development, economic conditions, and community satisfaction.

Another widely used measure is the Human Development Index (HDI), developed by the
United Nations Development Programme. The HDI evaluates progress through three key
dimensions: life expectancy, education, and income. By combining social and economic indicators,
the index provides a broader perspective on development and helps contextualize tourism within
wider processes of social progress and human development (Human Development Report, 2025;
Godovykh et al., 2025). Complementary initiatives such as the Happy Planet Index also offer
alternative perspectives by focusing on the relationship between well-being, sustainability, and
resource efficiency (Happy Planet Index, 2025).

Another major development in this direction is the Wellbeing Economy Governments
(WEGoO) partnership. It promotes the integration of well-being considerations into public policy
through comprehensive measurement systems that track outcomes across a range of social,
economic, environmental, and institutional dimensions (Wellbeing Economy Governments, 2026).
These frameworks typically use standardized criteria for indicator selection, including relevance,
accuracy, credibility, comparability, timeliness, and interpretability. Although individual countries
may emphasize specific national priorities, most well-being frameworks demonstrate substantial
agreement regarding the key domains that influence quality of life.

Some countries develop national well-being measurement systems designed to guide policy
decisions. Australia’s national framework Measuring What Matters includes fifty indicators used
to monitor progress in areas such as health, security, sustainability, social cohesion, and prosperity
(Australian Treasury, 2023). Such initiatives illustrate the growing institutionalization of well-
being metrics as a central component of contemporary governance.

The growing body of research examining well-being within tourism contexts also reflects
broader academic interest in understanding how tourism affects different stakeholder groups. A
recent scoping review conducted by Garzén Vasquez et al. (2025), analysing 89 studies published
between 2014 and 2024, reveals that the majority of research has focused on tourists’ well-being,
particularly in relation to satisfaction, loyalty, and destination competitiveness. However, the
review also highlights increasing scholarly attention to the well-being of local residents and the
need to consider how tourism development influences their quality of life and support for the
tourism industry. The authors further note that research increasingly examines how public policies
can promote sustainable tourism outcomes that extend beyond economic benefits to include
broader social and environmental dimensions.

The convergence of international well-being frameworks and evolving tourism paradigms
signals a broader societal shift. If well-being is increasingly recognized as the ultimate measure of
progress, then in tourism contexts, local community well-being must serve as the primary
normative compass guiding development decisions.
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4. Evolution of the Role of Local Communities and Their Well-Being in Tourism
Development and Values

The role of local communities in tourism development has undergone a significant
conceptual transformation over the past several decades. Early tourism development models
largely positioned local populations as passive elements within the tourism system, while
contemporary approaches increasingly recognize communities as central actors whose well-being
should guide tourism policies, governance structures, and development strategies. This evolution
reflects broader shifts in development paradigms, sustainability discourse, and the growing
recognition that tourism cannot be considered successful if it undermines the quality of life of host
populations.

In the early stages of tourism development theory and practice, local communities were
frequently perceived as part of the destination environment rather than as active participants in
tourism governance. Tourism planning was typically driven by economic growth objectives, with
priority given to increasing visitor numbers, expanding tourism infrastructure, and maximizing
economic returns (Denizova, 2025). Within this framework, local communities were often
regarded as background actors or resources supporting the tourism industry, rather than as central
beneficiaries of tourism development. Such growth-oriented approaches reflected broader
development paradigms of the late twentieth century, where tourism was promoted primarily as an
instrument for regional economic development and job creation (UNWTO, 1999; Saarinen, 2019).
While these strategies often generated economic opportunities, they frequently overlooked the
social and cultural implications of tourism expansion for host communities. As a result, issues such
as uneven distribution of benefits, cultural commaodification, environmental degradation, and social
displacement became increasingly visible in many destinations.

Over time, growing awareness of these challenges led to the emergence of sustainability-
oriented perspectives in tourism research and policy. Sustainable tourism frameworks began to
emphasize the need to consider the social, environmental, and economic impacts of tourism
simultaneously while addressing the needs of tourists, industry stakeholders, and host communities
(UNEP, 2005; Saarinen, 2019). Within this evolving paradigm, local communities gradually began
to be recognized as key stakeholders whose participation and support are essential for the long-
term viability of tourism destinations. Research has increasingly demonstrated that tourism
sustainability depends heavily on community engagement, participation, and acceptance.
Consequently, tourism governance models began to incorporate mechanisms for stakeholder
consultation and participatory planning, recognizing that residents play a crucial role in shaping
tourism experiences and preserving the cultural and environmental resources upon which tourism
depends (Giampiccoli et al., 2022; Mohd Rasdi et al., 2022).

New tourism models such as community-based tourism and regenerative tourism
emphasize the importance of community empowerment and local control. Tourism development is
increasingly understood not merely as an economic activity but as a process that should enhance
the capacity of communities to manage their resources, shape their development trajectories,
safeguard their cultural and environmental heritage and enhance their well-being (Higgins-
Desbiolles et al., 2019). In this context, tourism is viewed as part of a broader place-based
development strategy aimed at fostering resilient, inclusive, and thriving communities. Such
approaches emphasize collaboration among local governments, tourism businesses, civil society

56
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

organizations, and residents in order to ensure that tourism development aligns with community
priorities and contributes to long-term sustainability.

The evolving recognition of community well-being as a central value in tourism
development has also contributed to the emergence of destination stewardship as a guiding
governance framework. Destination stewardship emphasizes collective responsibility for managing
tourism in ways that protect natural and cultural resources while supporting the long-term well-
being of host communities. It is an approach that “balances and meets the needs of a destination
and its communities, and operates with legitimacy and consent under a participatory governance
model. It requires a clear mandate, good knowledge and data and the identification of mutual
interests and priorities, particularly between the public and private sectors” (WTTC Research Hub,
2021). This approach reflects the understanding that tourism destinations are complex socio-
ecological systems in which economic, environmental, and social dimensions are deeply
interconnected. Effective tourism governance therefore requires collaborative decision-making
processes that involve local communities as active partners in shaping the future of their
destinations.

Overall, the evolution of tourism thinking demonstrates a gradual but significant shift in
values (Figure 1). From early models that treated communities primarily as resources for tourism
development, contemporary approaches increasingly recognize local communities as key actors
whose well-being should guide tourism planning and governance. This transformation reflects a
broader understanding that sustainable tourism cannot be achieved without prioritizing the social,
cultural, and environmental conditions that enable host communities to thrive.

Evolution of the Role of Local Communities in Tourism Development

TRADITIONAL TOURISM MODEL TRANSITIONAL APPROACH CONTEMPORARY MODEL
(Industry-Centered) (Stakeholder Recognition) (Community-Centered)
Tourism Industry Tourism System Destination Stewardship

N N
Communities as Communities as Communities as
background / resource - stakeholders core partners
(passive role) (consultation) (co-governance)
Economic Growth Focus Sustainability Discourse Well-Being & Resilience
visitor numbers stakeholder dialogue place-based development
R i

Community-Based Tourism Regenerative Tourism

Shift in Values: Resource —> Stakeholder — CoreValue(Community Well-being)
>

Figure 1. Model of the Evolution of the Role of Local Communities and Their Well-Being in
Tourism Development
Source: Authors systematisation.
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Based on the reviewed literature, the Figure 1 synthesizes the conceptual evolution of
tourism development paradigms and illustrates the changing role of local communities within
tourism systems. The model proposes that tourism governance has evolved from growth-oriented
approaches emphasizing economic welfare toward more community-cantered and regenerative
approaches that prioritize local community well-being. In this conceptualization, community well-
being is positioned not as a secondary outcome of tourism development but as a core value guiding
tourism policy, destination governance, and tourism practices.

Community-based tourism and destination stewardship are presented as practical
mechanisms  through ~ which  this value orientation can be  operationalized.
This gradual transformation in tourism thinking indicates not only a shift in governance models but
also a deeper shift in the underlying values guiding tourism development. In this sense, positioning
community well-being at the centre of tourism development represents a value-based reorientation
of the tourism system - one in which the success and legitimacy of tourism are ultimately assessed
by its contribution to the flourishing, resilience, and quality of life of host communities.

5. The Shift in Travellers’ Values and Preferences

In recent decades, tourism research has increasingly recognized the importance of
travellers’ values in shaping tourism demand, travel behaviour, and the broader sustainability
outcomes of tourism activities. As global awareness of environmental and social challenges has
intensified, travellers’ attitudes and value orientations have gradually evolved, influencing how
tourism is experienced and how destinations are managed. This shift in travellers’ values is
particularly relevant for the growing recognition of local community well-being as a central
consideration in contemporary tourism development.

Values are generally understood as fundamental beliefs that guide individuals’ attitudes,
decision-making processes, and behavioural patterns (Schwartz, 1992). They represent
motivational goals that individuals pursue and prioritize, often forming hierarchies that influence
everyday choices and actions (Fritzsche, 1995). Within tourism contexts, these values influence
not only individual travel decisions but also broader societal perceptions of what constitutes
responsible or desirable tourism practices (Hindley & Font, 2015).

The tourism sector has historically been associated with the pursuit of pleasure, relaxation,
and personal fulfilment. However, tourism behaviour is increasingly influenced by ethical
considerations and awareness of global environmental and social challenges. Travellers may
experience value-related dilemmas when their desire to travel conflicts with concerns about
environmental impacts such as carbon emissions or the degradation of fragile destinations (Hall et
al., 2013; Hindley & Font, 2015). This tension reflects the complex relationship between personal
motivations, social norms, and ethical considerations that shape tourism consumption. Values are
not static but evolve over time through socialization processes, cultural shifts, and changing
societal expectations. In the context of tourism, growing awareness of climate change, biodiversity
loss, and cultural preservation has contributed to a gradual shift toward more responsible travel
behaviour and respect towards host communities.

Within sustainability research, three main value orientations are typically identified:
altruistic, biospheric, and egoistic values (Antony & Jose, 2025). Altruistic values reflect concern
for the welfare of others and the broader society, encouraging behaviours that support community
well-being and social justice. In tourism contexts, travellers motivated by altruistic values are more
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likely to support local businesses, participate in community-based experiences, and engage in
practices that benefit host communities. Biospheric values, on the other hand, emphasize concern
for nature and environmental protection, encouraging behaviours that reduce environmental impact
and support biodiversity conservation. Egoistic values focus primarily on personal benefits such as
convenience, comfort, or social status. Empirical studies demonstrate that many travellers today
exhibit strong altruistic and biospheric values, suggesting a growing awareness of the social and
environmental consequences of tourism activities. For example, research conducted in Kerala,
India found that tourists displayed a strong concern for social welfare alongside moderate
environmental concern, indicating a growing willingness to support sustainable tourism practices
(Antony & Jose, 2025). These findings suggest that tourists are becoming more conscious of their
role in shaping tourism impacts and are increasingly willing to adopt behaviours that contribute
positively to destinations.

Recent global studies also indicate a significant shift in tourists’ expectations toward more
responsible and regenerative forms of tourism. A global survey conducted by the Aruba Tourism
Authority (2025) in seven countries found that 96% of travellers believe responsible tourism is
essential and that a majority seek authentic connections with local communities and cultures. Many
tourists are also willing to support locally owned businesses, participate in immersive cultural
experiences, and contribute to the protection of natural environments. Importantly, a significant
proportion of respondents expressed willingness to pay more for travel experiences that benefit
local communities or ecosystems.

Similarly, research on the social value of tourism shows that many tourists increasingly
seek meaningful and responsible travel experiences that contribute positively to the places they
visit. For example, nearly 60% of respondents in the United Kingdom reported that they attempt to
leave destinations better than they found them, while many travellers indicated that their
experiences encouraged them to support local businesses, engage with local cultures, and develop
a greater appreciation for nature (VisitEngland, 2025). Generational changes also play a significant
role in shaping the evolution of travellers’ values. Younger generations, particularly Millennials
and Generation Z, demonstrate strong environmental awareness and are more likely to incorporate
sustainability considerations into their travel decisions (Kearney, 2024). Many younger travellers
prefer eco-friendly transport options, environmentally responsible accommodation, and travel
experiences that provide opportunities for engagement with local communities and cultures.

Moreover, the growing popularity of localized experiences reflects travellers’ desire to
connect more deeply with the places they visit. Such experiences often include community-led
cultural exchanges, local food experiences, conservation projects, and other activities that support
local economies and promote cultural understanding (Kearney, 2024). These forms of tourism not
only provide unique and authentic experiences for visitors but also create opportunities for local
communities to benefit directly from tourism activities.

6. Frameworks and Initiatives for Supporting Local Communities in Tourism

The increasing recognition of local communities as central stakeholders in tourism
development has led to a growing number of initiatives and frameworks designed to ensure that
tourism contributes positively to community well-being. These initiatives emphasize participatory
governance, equitable distribution of benefits, cultural preservation, and inclusive economic
development. By prioritizing the needs and aspirations of local populations, such approaches aim
to transform tourism into a catalyst for sustainable community development.
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At the international level, global organizations have increasingly emphasized the
importance of integrating tourism with sustainable development objectives. The UN Tourism
(former UNWTO) has established initiatives such as the Tourism for Sustainable Development
Goals (T4SDG) platform, which seeks to align tourism development with the broader 2030
Agenda for Sustainable Development (UNWTO, 2026). Similarly, UNESCO has implemented the
World Heritage and Sustainable Tourism Programme, which promotes integrated approaches
to tourism planning and heritage management through stakeholder cooperation and dialogue
(UNESCO World Heritage Centre, 2026). These initiatives emphasize the need to balance tourism
development with the protection of cultural and natural heritage while ensuring that local
communities benefit from tourism-related activities (Brooks et al., 2023).

In addition to global policy initiatives, the concept of destination stewardship has emerged
as an important framework for ensuring that tourism development aligns with the needs of host
communities. According to the World Travel & Tourism Council, effective destination stewardship
requires collaboration between the public and private sectors as well as active engagement with
local communities to ensure inclusive and sustainable growth (WTTC, 2026). Several initiatives
launched by the WTTC illustrate how tourism stakeholders can promote positive social impacts.
For example, the Community Conscious Travel campaign aims to raise awareness about the
importance of balancing resident well-being, visitor experiences, and environmental protection.
Similarly, WTTC reports and guidelines on diversity, inclusion, and social impact encourage
tourism businesses to create inclusive work environments and support equitable opportunities
within the tourism workforce. Such initiatives demonstrate how tourism can contribute not only to
economic growth but also to broader social objectives such as equity, inclusion, and community
resilience (WTTC, 2026).

Practical examples from various destinations around the world illustrate how community-
oriented tourism approaches can be implemented in practice. Urban heritage destinations provide
particularly valuable examples of how tourism development can be aligned with community needs
and cultural preservation. In George Town, Malaysia, the Special Area Plan and Comprehensive
Management Plan serve as key policy instruments guiding tourism development while protecting
heritage assets and supporting local residents. These plans include measures designed to ensure
affordability, support local property owners, and enable small businesses to operate within historic
buildings, thereby preventing tourism-driven displacement and maintaining the character of the
destination (Al Akel & Mohd Sharif, 2024). Another example is the development strategy
implemented in AlUla, Saudi Arabia, where tourism development is integrated with broader
community development initiatives. The Path to Prosperity masterplan focuses on creating new
housing opportunities, educational institutions, healthcare facilities, and public spaces for
residents, ensuring that tourism development contributes directly to improvements in local quality
of life. By integrating tourism with broader social infrastructure development, this approach
demonstrates how tourism can support long-term community well-being rather than merely
generating short-term economic benefits (Al Akel & Mohd Sharif, 2024).

Community-based tourism initiatives also illustrate how local populations can actively
participate in tourism development while generating sustainable livelihoods. In the Brazilian
Amazon, the Garrido’s Lodge community enterprise provides accommodation and guided
experiences for visitors while generating employment and income for local residents. Supported
by the Foundation for Amazon Sustainability, the initiative has created jobs, supported local
handicrafts, and strengthened community governance structures. At the same time, it has
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contributed to environmental conservation by encouraging sustainable resource use and protecting
biodiversity in the region (World Economic Forum, 2023).

Another example of community-oriented tourism governance can be observed in regional
tourism strategies that adopt regenerative tourism principles. The North East Regenerative Visitor
Economy Framework in England represents one of the first initiatives designed to guide tourism
development through a regenerative lens (VisitEngland, 2025). Developed through consultation
with more than 600 stakeholders, including local businesses, community organizations, and
tourism professionals, the framework aims to ensure that tourism growth generates positive
economic, social, and environmental outcomes for local communities. By emphasizing stakeholder
collaboration and shared decision-making, the framework demonstrates how tourism planning can
incorporate community perspectives and priorities (VisitEngland, 2025).

These examples illustrate a broader shift in tourism governance toward more inclusive and
community-cantered development models elevating the community well-being as a key value.
Rather than focusing solely on economic growth or visitor numbers, many contemporary tourism
initiatives seek to ensure that tourism contributes to broader social objectives such as community
empowerment, cultural preservation, environmental sustainability, and improved quality of life for
residents.

7. Discussion about the way forward

As tourism continues to evolve in response to global sustainability challenges, the need to
prioritize the well-being and welfare of local communities has become increasingly evident. While
significant progress has been made in recognizing the importance of community participation and
inclusive development, further efforts are required to ensure that tourism systems effectively
contribute to long-term social, environmental, and economic sustainability.

One important area for future development lies in strengthening governance structures
that enable meaningful community participation in tourism decision-making. Effective
governance frameworks that support inclusive decision-making processes and actively involve
community representatives are essential for ensuring transparency, accountability, and equitable
distribution of tourism benefits (Jackson, 2025). Establishing formal institutional structures
such as local tourism boards, cooperatives, or community associations can help ensure that local
voices are represented in tourism governance. In addition, regulatory frameworks should recognize
community-based tourism enterprises as legitimate economic actors and provide legal protections
that allow them to operate and compete effectively within tourism markets.

Another critical issue concerns the fair and even distribution of tourism-generated
revenues. In many destinations, tourism income is unevenly distributed, with limited benefits
reaching local residents. To address this challenge, policy interventions should promote revenue-
sharing mechanisms that allocate a defined portion of tourism income to community development
initiatives. In addition to governance and economic considerations, tourism planning should also
focus on balancing tourism development with the preservation of cultural authenticity and
environmental integrity. The increasing demand for tourism experiences can sometimes lead to
the commodification of cultural traditions or the degradation of local ecosystems. Participatory
planning processes that involve both residents and tourism stakeholders can help identify
appropriate strategies for balancing tourism growth with cultural and environmental protection
(Ramkissoon, 2023; Denizova, 2024; Jackson, 2025).
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Future research should also focus on developing more comprehensive frameworks for
measuring the well-being of local communities in tourism contexts. Traditional tourism indicators
often focus on economic performance or visitor numbers, while overlooking the broader social
impacts of tourism on residents. Recent research suggests that well-being frameworks such as the
OECD Better Life framework may provide valuable tools for assessing multiple dimensions of
community well-being, including material conditions, health, education, social connections,
environmental quality, and subjective well-being (OECD, 2020; Dwyer, 2023; Garzon Vasquez et
al., 2025). Such frameworks also emphasize the importance of considering both current and future
well-being. Tourism development should not only improve the immediate quality of life of
residents but also preserve the economic, social, human, and natural capital that future generations
will depend upon (Garzon Vésquez et al., 2025). This intergenerational perspective is essential for
ensuring that tourism contributes to long-term sustainability rather than short-term economic gains.

Another promising area for future research involves examining the relationship between
residents’ perceptions of tourism impacts and their quality of life. Residents’ attitudes toward
tourism are shaped by their experiences with tourism-related benefits and costs, as well as by their
emotional attachment to the places where they live. Studies suggest that stronger place attachment
can encourage residents to adopt pro-social and pro-environmental behaviours that support
sustainable tourism development (Ramkissoon, 2023). Engaging local communities in tourism
planning can also enhance residents’ sense of pride, trust, and belonging, which in turn contributes
to their overall well-being. When residents feel that their voices are heard and their needs are
considered, they are more likely to support tourism development and participate actively in
tourism-related initiatives (Ramkissoon, 2023). Conversely, exclusion from decision-making
processes may lead to social conflicts and resistance to tourism development.

Finally, tourism policies and practices should seek to foster harmonious relationships
between tourists, residents, businesses, and governments. A balanced approach that considers the
interests and well-being of all stakeholders can help create tourism systems that are socially
sustainable and resilient. By prioritizing community participation, equitable benefits, responsible
tourism behaviour and by turning community well-being into a core value, tourism can become a
powerful tool for promoting sustainable development and improving the quality of life of host
communities.

Conclusions

This article examines the evolving role of local community well-being within contemporary
tourism thinking and development paradigms. The analysis demonstrates that tourism cannot be
evaluated solely through traditional economic indicators such as visitor numbers or revenue
generation. Instead, tourism development must be assessed through its broader social, cultural,
environmental, and economic impacts on host communities. Increasingly, scholars, policymakers,
and tourism practitioners recognize that the long-term sustainability and legitimacy of tourism
depend on its ability to enhance the quality of life of the people who live in tourism destinations.

The literature review highlights a significant conceptual shift in tourism research and
governance. Early tourism development models often treat local communities as passive elements
within the tourism system, primarily valued for their role in supporting tourism activities. Over
time, however, growing awareness of the social and environmental consequences of tourism
expansion leads to the emergence of more inclusive and community-cantered approaches.
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Contemporary tourism paradigms increasingly recognize local communities as key stakeholders
and active participants in tourism planning, governance, and destination management.

The article also demonstrates that a growing number of policy frameworks and initiatives
are already moving in this direction. Concepts such as community-based tourism, regenerative
tourism, and destination stewardship emphasize collaboration among governments, businesses, and
local communities to ensure that tourism development generates positive and equitable outcomes.
Practical examples from different destinations illustrate how participatory governance, inclusive
economic development, and community empowerment can strengthen the positive contributions
of tourism to local well-being.

Despite these encouraging developments, significant challenges remain. Tourism
governance systems must continue to strengthen mechanisms for meaningful community
participation, equitable benefit distribution, and long-term environmental stewardship. Tourism
research should further develop methodological approaches and indicators that allow the
systematic measurement of community well-being in tourism destinations. Ultimately, by
positioning local community well-being as a core value tourism can evolve from a growth-driven
industry toward a more responsible, inclusive, and sustainable system that benefits both visitors
and the communities that host them.
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BPAH/I BBJITAPUSA: HALTUOHAJIHA UWAEHTUYHOCT U
IFOCTOINPUEMCTBO B YETHUPU CE3OHA

CTAHKO HIEPEB IIIEPEB
Hoxropant, Karenpa ,,Ukonomuka Ha Typuszma, YHCC

Pesztome: Jloxnaoem pazenedicoa ,,bpano Bvieapus* npes npusmama Ha HAYUOHATHAMA
UOEHMUYHOCH, 20CTMONPUEMCINEOMO U YeMUPUCE30HHUS mypucmuyecku mooel. Ananuzupa ce
PONAMA HA 20CMONPUEMCMBOMO KAMO Onpeoeisiy hakmop 3a mypucmuieckomo npexiCussisaHe.
Hzcnedsanemo obxsawa pasnuunu gopmu Ha mypuzeM — 3UMEH, JemeH, KVIMmypeH, CelCKU U
exomypuzvm. Axyewmupa ce 6bpXy 3HAYEHUEMO HA OUSUMATHAMA KOMYHUKAYUS U
nocie0o8amentus Hayuouaien oopas. Hoemmugpuyupam ce npeouzsukameicmea Kamo
ce3oHHoCm U (pacmenmupano npeocmaesane. Iloouepmasa ce nomenyuanem Ha buvieapus,
OCHOBAH HA KVIMYPHO HACLEOCMB0 U NPUPOOHO pazHoodpasue. 3aKIOUeHUemo u3eexncod
HeoOX00UMOCMmMa om uHmezpupar nooxo0 Kwvm oOpanoupanemo. OCHOBHUAM U3600 e, Ue
20CMONPUEMCMBOMO U ABMEHMUYHOCMMA €A KIY08U 3d KOHKYPEHMOCNOCOOHOCmmMA Ha
cmpanama.

Kntwouoeu oymu: bpano bwaeapus; eocmonpuemcmeo;, HAYUOHAIHA UOEHMUUHOCHL,
yemupuce30Hen mypusoM, mypucmuiecko npexrcussieane

BRAND BULGARIA: NATIONAL IDENTITY AND HOSPITALITY IN
FOUR SEASONS

STANKO SHTEREV
PhD Student, Department “Economics of Tourism”, UNWE

Abstract:

The paper examines “Brand Bulgaria” through the lens of national identity, hospitality,
and a four-season tourism model. It analyzes hospitality as a key factor shaping the tourism
experience. The study covers various tourism types, including winter, summer, cultural, rural, and
eco tourism. It highlights the importance of digital communication and consistent national image.
Key challenges such as seasonality and fragmented representation are identified. The paper
emphasizes Bulgaria’s potential based on its cultural heritage and natural diversity. It concludes
that an integrated branding approach is necessary. The main finding is that authenticity and
hospitality are essential for the country’s competitiveness.

Keywords: Brand Bulgaria; hospitality; national identity; four-season tourism, tourism
experience

JEL: L83, Z10, Z32, Q01, R58

YBoa

B ycnoBusta Ha HapacTBama 1iIo0amHA KOHKYPEHIUS MEXAY TYPUCTUYECKUTE
JIECTUHAIINH, U3TPAXKTAHETO HA CUTYPEH U pa3M03HaBaeM HallMOHAJIEH OpaH/I ce YTBBPIK/1aBa KaTo
CTpaTerMyecky NpHOpUTET. bbarapus mnpurexaBa 3HAUMTENEH MOTEHIMAN, OCHOBAaH Ha
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CBUCTAHHUETO MEXAY MPUPOIHO pPa3HOOOpazue, KYATYPHO-UCTOPHUECKO HACIEIACTBO H
TPaJMLIHOHHO TOCTONPHUEMCTBO. BBIpEKH TOBa, NPEACTABAHETO HA CTpPAaHaTa 4YeCTO OCTaBa
(parMeHTHpPaHO U CHIIHO 3aBUCHUMO OT CE30HHU MOJEIH, KOETO OTpaHH4YaBa Bb3MOXHOCTHTE 32
II'BJIHOLICHHO Pa3BUTHE HA TYPUCTUYECKHUS CEKTOp. ToBa ompenesns akTyaIHOCTTa Ha HACTOSIIOTO
U3CJIE[IBAaHE, HACOUYECHO KbM THPCEHE Ha IO-UHTEIPUPAH U CUTYPEH MOAXO IIPU U3IPAKIAHETO HA
,,bpana bearapus.

3HaYMMOCTTa Ha TeMara ce€ CBbp3Ba C HEOOXOAMMOCTTa OT IIPEOCMHUCISHE Ha
TYPUCTUYECKHSI MOJIENI B IOCOKA YETHUPUCE30HHOCT U MO-€()eKTUBHO M3IOI3BAaHE HA HAJMYHUTE
pecypcu. B TO3M KOHTEKCT TOCTOIPUEMCTBOTO C€ pasmekJa HE CaMO Karo KYJITypHa
XapaKTepUCTHKA, HO U KaTo CTPATETM4EeCKH pecypc, KOMTO MOKe Ja OOeIMHHM pPa3IU4HUTE
TYPUCTHYECKH NIPOIYKTHU B €AMHHA KOHUEINLUA U Jja JOIIPUHECE 32 U3TPAXKIAHETO HA MOJI0KUTEIICH
MEXyHapoJieH 00pa3 Ha CTpaHara.

OOeKT Ha U3CJeIBaHETO € TYPUCTUUECKUAT CEKTOp B bbarapus, pasmiexiaH Karo cucrema
OT B3aMMOCBbP3aHU JEHHOCTH, (popMUpaIM HALIMOHATIHUS TYPUCTHUYECKH MTPOAyKT. OcobeHoCT Ha
TO3H OOEKT € HeroBaTa CHIJIHA 3aBUCHMOCT OT IPUPOJIHU, KYJATYPHHU M COLUATHU (PaKTOPH, KAKTO U
M3pa3eHaTa CE30HHOCT, KOSITO ITOCTaBs MPEAN3BUKATEIICTBA MIPE] IBITOTPACHOTO Pa3BUTHE.

IlenTa Ha HacTOALMSA JOKJIAJA € Ja aHAIM3Upa poJIsATa Ha HALIMOHAJIHATA UACHTUYHOCT U
TOCTONPUEMCTBOTO KAaTO OCHOBA 3a W3rpakaaHe Ha ,.bpann bearapus® B nepcrnekruBara Ha
YETUPUCE30HHUS TYPUCTHUUYECKH MOJEN. 3a MOCTUIAHETO Ha Ta3M 1IeJl CE€ MOCTaBAT CIEAHUTE
3aJauu: Jla ce U3cielBa TOCTOIPUEMCTBOTO KAaro KyATYPEH M MOpPAJIEH KOX; Ja CE aHaJIu3upar
HErOBUTE UCTOPUYECKU U COLMAIHA U3MEPEHUS; [1a CE€ OLEHU 3HAYEHUETO MY 34 TYPUCTUYECKOTO
IPEXUBSIBAHE; /1a Ce pa3IiielaT OCHOBHUTE (POPMH Ha TYPU3bM B PAMKUTE HA YETUPHUTE CE30HA; /1a
Ce aHamM3upa poJsITa Ha JUTMTANHATa KOMYHHMKALWs; W Ja ce (opMynmupar MpernopbKu 3a
nof00psiBaHe Ha cTparernyeckara 1 HOpMaTuBHATA PaMKa.

HayuHuat nprHOC Ha HACTOSIIOTO M3CIIEIBAHE CE€ M3pa3siBa B ONMTA 3a MHTETPUpAHE Ha
HallMOHAIHATa MACHTUYHOCT, TOCTOIPUEMCTBOTO M YETUPUCE3O0HHHUS TYPUCTUYECKH MOIEN B
paMKHTE Ha eJMHHA KOHLENIMS 3a pa3BUTHE HA ,,bpana bearapus®. 3a paznuka oT TpaJullMOHHUTE
HOAXO/M, KOUTO Pa3IvIeKaaT OTAEIHUTE (POPMHU Ha TYPU3bM CaMOCTOSTEIIHO, HACTOSIIIUAT TOKJIA]
npeaiara MTHTEpAUCHUIIMHAPHA IIEPCIIEKTHBA, B KOATO F'OCTOIPUEMCTBOTO C€ MHTEPIPETHPA HE
CaMO Karo KyITypHa XapakTEpPUCTHKA, a Karo CTPAaTerMyeCKu WHCTPYMEHT 3a M3rpakJaHe Ha
OTTOBOPEH U Pa3M0O3HABAEM HAIlMOHAJIEH 00pa3 B TUTHTANIHA CPEAa.

1. BbJarapckoTo rocronpueMcTBO KaTo EHHOCT

1.1. I'ocTtonpueMcTBOTO KATO KYJTYPEeH M MOPaJIeH KO/

[ocTonprueMcTBOTO B OBJITapcKara KyATypHA Tpaaunus (QyHKIMOHHWpA HE MPOCTO Karo
collMaJIHa MPAKTHKa, a KaTO YCTOMUUB KYJITYpeH U MOpaJieH KOJl, ITpeJlaBaH Mpe3 nokoneHusTa. To
Ce TPOsABSBAa KaTo CHCTEMa OT IICHHOCTH, HOPMH W TIOBEICHYECKH MOJEIH, KOUTO OTPEACIIST
OTHOILICHUATA MEXIY ,,CBOU™ H ,,4yKJ", MEX1y JIOMAaKUH U TrocT. B TpaAuIIMOHHOTO OBITapcKo
00LIECTBO MPUEMAHETO Ha FOCTa Ce Bh3NpUeMa KaTo MOPAITHO 3aAbJIKEHHE, YECTO HAAXBBPIIALIO
YHUCTO MPAarMaTUYHUTE WK NKOHOMHUYECKUTE U3MEPEHHUS Ha B3aMMOJICHCTBHUETO.

KopenuTte Ha TOBa pazOupane morar Ja ObJaT OTKPUTH KaKTO B arpapHus HAYUH Ha )KUBOT,
Taka M B PEIMTMO3HO-€THYHUTE MpeACTaBM Ha Obiarapure. B ycroBusta Ha HCTOpUYECKa
HECUTYPHOCT M YECTH MHUTPAIMH, TOCTONPHUEMCTBOTO H3MBJIHSBA (YHKIHATA HA COIHAJICH
MEXaHU3bM 32 B3aMMOIIOMOII U M3TpakJaHe Ha JoBepue. [0CcThT He € MpoCTO BHHIIEH YOBEK, a
MOTECHIIMAJICH HOCUTEN Ha HOBHMHHM, KYATYpeH OOMEH M Jopu 3akpwia. Tasum Hammaca (opmupa
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JTBIIOOKO BKOPEHEHO YOk IeH e, e ,,JOMBT € OTBOPEH", a CIIOJIEJITHETO Ha XpaHa U MPOCTPAHCTBO
€ M3pa3 Ha YOBELIKa COJIUAAPHOCT.

CuMBoNMKara Ha MOCPEIIaHeTo — ¢ XJIsI0 U coll, ¢ OTBOpEHa Bpara u Oorara Tparesa — uMa
CHJIHO 3HAKOBO 3HaueHHe. XJIAObT OJMLIETBOpSBA JKUBOTA M OJIaroJ€HCTBHETO, a COJITA —
YCTOMYMBOCTTA M YUCTOTATa HA B3aMMOOTHOUICHHUATA. Te3u puTyanu He ca mpocTo (HOIKIOPHH
€JIEMEHTH, a KOJU(PUIMPAHU KECTOBE, Upe3 KOUTO C€ JEMOHCTpUpA YBaK€HHE KbM rocTa U ce
YTBBP>K/1aBa COLIMATTHUSAT Pe.

OT MopanHa DiIeAHa TOYKa, FOCTONPHEMCTBOTO € CBBP3aHO C KaTerOpuM Karo YecT,
JOCTOMHCTBO M OTTOBOPHOCT. OTKa3bT Ja Ob/ie MPHUET TOCT WM HEIOCTaThYHOTO BHUMAHUE KbM
HEro TPAaJULMOHHO C€ BB3IPUEMAaT Karo COLMAJIHO YKOpPUMH JeictBusi. B To3u cmuchi
TOCTOIIPUEMCTBOTO (D)YHKIIMOHHUPA KATO €THUYEH Peryaarop, KONTO CaHKIIMOHHpA TMOBEICHUETO U
HOA/UbprKa KOJIEKTUBHATA UJEHTUYHOCT B OOLIECTBOTO.

B cbBpemMeHeH Mozien To31 KYATYPEH KOJl MPEThPIIsiBa TpaHC(POpPMAIIH, HO 3ara3Ba CBOsITa
ChIIHOCT. Makap M aJanTUpaHo KbM YCIOBHATA Ha ypOaHu3auus U niodanu3anus, ObJIrapckoTo
TOCTONPUEMCTBO MPOAbIKaBa J1a ObJie ChbCTaBHA YacT OT HALIMOHAJIHATA UJIEHTUYHOCT U BaXKEH
pecypc 3a U3rpakJaHEeTO Ha MO3UTHUBEH MEXIyHapOIeH 00pa3 Ha CTpaHara.

1.2. UcTopryecku M COMAJIHUA U3MeEPEHUs

HcTopudeckuTe M CONHMATHUTE M3MEPEHUsI Ha OBJITapCKOTO TOCTONPUEMCTBO Pa3KpHUBAT
HEeroBara poJisi Kato (hakTop B UTPAKIAHETO HA CTAOUIHU BB BPEMETO OOIIHOCTH M COIMAJIHA
Koxe3usi. B TpagunmoHHOTO 0011ecTBO, 0C0O€HO mpe3 mepuoga Ha OCMaHCKO BIIAJUYECTBO B
bwarapus, rocTonpueMcTBOTO MPUA0OHUBA TOMBJIHUTEIHNA (PYHKIIUU, CBBP3aHH ChC CUTYPHOCTTA,
B3aUMOIIOMOIITAa U CbXPAaHABAHCTO HA KYJITypHaTra HACHTUYHOCT.

B ychoBusta Ha orpaHuueHa WHCTUTYLHMOHAHA TMOJKpPENa W YECTH COIUATHO-
HKOHOMHUYCCKN MPCAU3IBUKATCICTBA, AOMBT CC€ MNPEBPHINA B OCHOBHA CAMHUIA Ha 3alyuTa U
comuaapHocT. [IpremManeTo Ha MBTHUIM, THPTOBIM WM HEMO3HATH HE € OWII0 M3KIIYeHHE, a
colMajiHa HOpMa, IMOJKpereHa OT HemucaHu npaBmina. Cropen HaOmroneHWsATa Ha JUMUTBD
MapunoB (1981) BBpXy TpaAMIIMOHHUS OHUT, TOCTOMPHEMCTBOTO 3aeMa IIEHTPATHO MSCTO B
MopaJlHaTa cicTeMa Ha ObJIrapuHa U € Bh3IPHEMa KaTo 3aIbJKEHHE KbM OOIIHOCTTA.

[Ipe3 emoxatra Ha bbarapcko Bb3paKIaHe TOCTONPHUEMCTBOTO CE€ TMPEBpHINAa U B
WHCTPYMEHT 3a KYJATYPSH OOMEH M HaIlMOHATHO OCh3HaBaHe. JloMoBeTe Ha 3aMOXHH THPTOBIH U
3aHASTYUU YECTO ca CIYKeNu Karo Cpeduile 3a WHTENEKTYallHH pa3roBOpH, YKPUBAaHE Ha
PEBOIOIIMOHEPH U Pa3NpoCTpaHeHue Ha wujeH. [1o To3u HauuH TOCTHT MOXeE J1a ObJe HE caMo
colMaleH MapTHHOP, HO M HOCUTEIN Ha TOJUTHYECKA U KYITypHA TPOMSHA.

C’BHIGCTBGHa POJIA UrpasT u pCIUuTuO3HUTC MHCTUTYIIUU. B’I)J'Il"apCKI/ITG MaHaCTHUPH, KaTo
Puncku ManacTup, TpaAUIIMOHHO MOAIBPKAT CTPAHHOIPUEMHUII, B KOUTO IbTHUIIMTE MOTY4aBaT
MIOJICJIOH U XpaHa. Ta3u mpakTuKa € B ChOTBETCTBUE C IPABOCIaBHATA XPUCTHIHCKA €THKA, KOSTO
HAChp4aBa MUJIOCHPIMETO U TpUXKATa 3a ,,JPYTUs’ KaTO MOPAJICH JIBJIT.

ComnmanHara CTpPYKTypa Ha OBITapCKOTO CEJIO CBINO IOAKPENs pPa3BUTHETO Ha
TOCTOMPUEMCTBOTO KaTO KOJEKTHBHa IleHHOCT. OOmIHOCTTa (PYHKIMOHUpPA HAa TPHUHIIMIA HA
B3aMIMHATa 3aBUCUMOCT, TIPH KOSATO WHJIWBHIyaJTHOTO OJIArOMOIyYHe € HEePa3pHBHO CBBP3aHO C
TOBa Ha OCTAaHaNUTe. B TO3W CMUCHI TOCTONPHEMCTBOTO HE € CaMO JIMYEH aKT, a COIMAITHO
OYaKBaHe, KOETO YKpeIBa JOBEPHUETO U CTAOMITHOCTTA B TpyIiaTa.

B mo-HOBO Bpeme, ocoOeHO cien MHAYCTpHaIu3alusaTa U ypoaHusanusata npe3 XX Bek,
Te3U MPaKTUKU ce TpaHchopMmupar, HO He H3ue3Bar. Te ce ajanTupar KbM HOBHUTE COLIMAITHHU
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O00EKTUBHO CBIIECTBYBAIM JECHCTBUTEIHOCTTH, KaTO HaMupaT Hu3pa3 B TIpajJcKara KylITypa,
TYPUCTHYECKHS CEKTOP M MEXAYKYATypHara KomyHHKanus. Criopes u3ciaeaBanus B o0nacTra Ha
KynrypHa aHTponosiorusi, rocTOIIPUEMCTBOTO B CbBPEMEHHa bbiarapus mnpoxbmkasa Ja
(YHKIIMOHMPA KaTO ,,CONMANICH KAIIUTANI ", KOWTO YJIECHSIBA U3rPAKAAHETO HA MPEXH OT JIOBEpPHE U
cpTpynHuuectBo. Kakrto orbenszBa MBan Xamxuiicku (1974) B cBoero uscnensane ,.bum u
Oyue8HOCm HA Hawiusi HaApoo“, TOCTOIIPHEMCTBOTO B TPAJUIMOHHOTO OBJITapcKo OOIIECTBO
(YHKIIMOHUpa HE CaMO Karo €THYeH MMIIEPaTHUB, HO M KaTo (opMa Ha COLHUAJIEH MPECTIXK U
NpU3HAHUE.

Taka, B ICTOPHYECKH M COLMAJIEH IJIaH, OBJITapcKOTO TOCTONPUEMCTBO C€ YTBBP)KAaBa
Karo JTMHAMHUYHA M aJaNTHBHA CHCTEMa OT IPAKTHKH, KOSTO ChYETaBa TPAAMLUS M MOJCPHOCT,
HHJUBHIyaJIHA €TUKA U KOJICKTUBHA OTTOBOPHOCT.

1.3. PosisiTa Ha rocTONPHUEMCTBOTO 32 TYPUCTHYECKOTO MPEKUBsSIBaHe

B ycnoBusATa Ha ChbBpEMEHHUS TYPU3bM FOCTOIPUEMCTBOTO CE€ YTBBPXKABa Karo KJIHOUOB
dakrop 3a GOpMUPAHETO HA ISTIOCTHOTO TYPUCTUYECKO NPESKUBsBaHEe. TO HAAXBBPIS PAMKUTE HA
CTaHJapTHOTO OOCITY)KBaHE U C€ MPEBPBHIIA B EMOLIMOHAIHO U KYITYPHO B3aUMOJICHCTBUE MEXKIY
JOMakuH W TocT. B ciywas ©Ha bbarapus, TpaaullMOHHO BKOPEHEHOTO pa30oupaHe 3a
TOCTONPUEMCTBO (PYHKIIMOHHMpA KAaTO CTPAaTETHYECKU PEecypc 3a M3rpaxkiaHe Ha aBTEHTUYEH U
pasno3HaBaeM TYPUCTHYECKH HPOAYKT.

CbBpeMEHHHUTE H3CIEBaHUS B 00NacTTa Ha mypusma W KYIMYPHAMA AHMPONOI02us
MoIYepTaBar, Y€ YAOBIETBOPEHOCTTAa HA TYPUCTUTE 3aBUCH HE CaMO OT MaTepHhaHara
UH(GPACTPYKTypa, HO M OT Ka4eCTBOTO Ha MEXAYIUYHOCTHUTE KOHTaKkTH. B TO3M cMuCHIH,
OTHOIICHHUETO HA JOMAKHMHUTC — TICPCOHAIM3UPAHOTO BHHUMAHHEC, CIIOHTAHHATa TIpHIKa U
€MOIIMOHAJIHATA aHTAXKUPAHOCT — UTPAsAT PEIIaBallla poJisd 3a Bb3IMPUEMAHETO HA J€CTUHALIUATA.

BbBarapckoTo rocTonpruemMcTBO 100aBsi CTOMHOCT Ype3 CBOSITa aBTEHTUYHOCT. 3a pasiivKa
OT CTaHJapTU3UPAHHUS MAcOB TYpU3bM, MPU KONTO yCIyrUTe 4ecTOo ca YHU(DUIHUpaHH, TYK Ce
Ha0JII0/1aBa MHIUBUTyaIU3UPAH MOAX0]], KOWTO Ch3/laBa yCellaHe 3a ,,JJoM Jajied ot qoma‘. ToBa €
0COOCHO BHJIUMO B CETMEHTH KaToO CeJCKHUS, KYITYpHUS M KYIWHApHHUS TYpPU3bM, KBIETO
B3aUMOJICHCTBHETO C MECTHATa OOITHOCT € ChIIECTBEHA YaCT OT MPEKUBIBAHETO.

Ot meaHa To4yka Ha OpaHIMpPAaHETO HA JIECTUHAIMH, TOCTOMPHUEMCTBOTO MOXKE Ja Ce
pasmiexkaa KaTro HeMaTepHaleH aKTUB, KOWTO M3TpaXkaa €MOIIMOHAIIHA BPb3Ka C MOCETUTEIIUTE.
[TonoxxutenHuTe NpeXUBIBaHUS, CBbP3aHU C YOBELIKOTO OTHOIIEHUE, YECTO CE€ MpPEeBpPHIIAT B
OCHOBa 3a MOBTOPHU MOCEIIEHUSI U MPENOpPbKU, BKIIOUUTEIHO Ype3 JUTUTAIHU MIarGopMu u
COLIMANTHU MpPEXHU. Taka TOCTONPHEMCTBOTO (PYHKIIMOHHMpA U KaTO MHCTPYMEHT 3a HedopMmalieH
MapKETHHT.

B Obiarapcku KOHTEKCT TOBa 3HA4Y€HHWE CE€ 3acWiiBa OT KyITypHara crneuuduxa —
CIIOJIETITHETO HAa XpaHa, BKJIIOYBAHETO HA TOCTUTE B MECTHH OOMYaW W HEMOCPE/CTBEHATa
KOMYHUKAIIMSl Ch3/1aBaT YCEUlaHE 3a MPUHAUIEKHOCT M KYATYpHO MoTamnsiHe. Te ca TpyaHO
BB3NIPOU3BOAWMHU B APYIrU ACCTUHALIUN U NPEACTABIABAT KOHKYPECHTHO IMMPEANMCTBO.

B cpBpeMeHHHMTE KOHIENIMM 32 pA3BUTUE HA TYPUCTUYECKUTE JECTUHALUU
TOCTOIIPUEMCTBOTO CE pa3riiexkaa KaTo CTPaTernieckr KOMIIOHEHT Ha HallMOHATHUS OpaHa. B To3u
cinydaii mpod. n1-p Mapuana SlHeBa momuepTaBa HEOOXOAMMOCTTA ,,UMUONCHI HA OeCMUHAYUs
bvaeapus oa ce pebpanoupa 6 nocoxa eocmonpuemcmeo 8 uemupu ce3oHa“, KOETO aKIEHTHpa
BBPXY pOJSTa Ha YOBEHIKOTO OTHOIIEHHE M TPEKUBIBAHETO Karo BoJeIU (aKTOpH 3a
KOHKYpeHTOCITocoOHOcTTa Ha cTpanara (BgTourism, 2023).

72
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

WMHOBAaTUBHUAT acIeKT B pa3paboTKaTa ce CBhP3Ba C Pa3mICKIAHETO Ha TOCTOIIPHEMCTBOTO
KaTo OCHOBEH WJeHTHU(UKAIMOHEH KoA Ha ,,bpann bbiarapusa®, a He eQUHCTBEHO Karo 4acT OT
TYPUCTHUECKOTO 00cmyxBaHe. [10 T3 HAYMH TO Ce UHTEPIPETUPA KATO EMOIIMOHAICH B KYITYPEH
MEXaHU3bM 32 U3rPAXKIAHE HA ABITOTpaiiHa Bpb3Ka MEXAY AECTHHALIMATA U TypHUCTAa.

[ocTonpueMcTBOTO HE € caMO 4acT OT mepudepusiTa Ha TypuCTUYECKaTa ycayra, a HeifHa
CBIIIHOCTHA XapaKTepucTuka. To TpaHcGopmupa MOCEIIEHHETO 0T OOMKHOBEHO MOTpediIeHHE Ha
YCIYIH B IIUIOCTHO KYITYPHO NPEXKHUBSIBAHE, KOETO MMa JBITOTPANHO BB3JIEUCTBHE BBPXY
BB3IMPUATHETO 32 bbiirapus kaTto TyprcTUYECKa AECTHHALIMS.

2. YeTHPHUCE30HHUSAT TYPUCTHYECKH MOJIEJI

2.1. 3uMeH Typu3bM — IVIAHUHHU, TPAAULHNH, O0LIHOCT

3UMHUAT TypU3bM B bbiirapus npeacraBiisiBa ChIIECTBEH KOMIIOHEHT OT YETUPHUCE30HHUS
TYPUCTHUECKH MOJEJ, Karo chbyeTaBa NPUPOJHU PECypCH, KYITYpPHU TpaJWLUUd U COLUAIHU
B3aumonerictBus. [lnanunckure paiionn — [Iupun, Puma u Pomonm — npennarar GnaronpusiTHA
YCJIOBUS 32 pa3BUTHE HA 3UMHH CIIOPTOBE, HO CHILIEBPEMEHHO (PYHKIIMOHUPAT U KaTO HOCUTEIH Ha
aBTEHTUYHA KYJITYpHa cpeJa.

JlanHuTEe mNOKa3BaT MOJOXHUTEIEH PBbCT Ha 3UMHHS Typu3bM B bwarapus. Cnopen
MunncrepcTBo Ha Typu3ma Ha bearapus (2025) 3a nepuoaa ssuyapu—anpui 2025 1. ca OT4eTeHU
HaJ 2 MJIH. TYPUCTHYECKHU perucTpanuu U 6au3o 4.5 MIIH. HOLYBKH, KO€TO IpeacTanisBa 6.4%
pBCT Ha TypucTUTE U 4.5% PBCT HA HOILYBKUTE CIPSIMO Chlus nepuoa Ha 2024 1.

Kypoptu xaro bancko, boposeny um IlamMrmopoBo ca yTBbpAEHM JAECTHMHALMM Ha
MeXIyHapoJIHaTa TypUCTUYECKa KapTa. e cbueTaBar MojaepHa HUHOPACTPYKTypa € JOKAJIHU
KYITYpHH €JIEMEHTH, KOETO Cb3JaBa OaJlaHCHUPAaHO MPEKUBSIBAHE MEXAY IIOOATH3HpPAHHS
TYPUCTUYECKH MPOAYKT M HAlMOHAJIHATa MACHTUYHOCT. ETO 3am0 3UMHUAT Typu3bM HE ce
U3YepIiBa ChC CIOPTHATA AKTHBHOCT, a BKJIIOYBA U KYITYPHO-TIO3HABATEIHU U TaCTPOHOMUYECKU
MPEKUBSBAHMUSL.

Oco0eHo 3HaueHue MMaT TPAJIULIUOHHUTE 3UMHH IMpa3HUIM U OOMYau, KOUTO NpHUaaBar
YHUKQJIHOCT Ha TYpUCTHUeCKOTO mpexuBaBaHe. @DecrtuBamum karo CypBa JeMOHCTpUpar
OorarcTBoTO Ha ObJrapckara OOpeAHOCT U MPUBIMYAT KAKTO BBTPEIIHU, TaKa U MEXIYHApOIHU
MOCETUTENU. YYacTUETO WM HaOMIOACHUETO Ha MOJOOHM CHOMTHUS Cbh3JlaBa BB3MOXKHOCT 3a
KYATYPHO HOTaIsiHE ¥ U3TPak/IaHE Ha eMOIMOHAIHA Bpb3Ka C JECTUHALIUATA.

ConuanHOTO W3MEPEHHE HAa 3MMHHS TYypU3bM CBIIO € CBbIIECTBEHO. [lmaHmHCKHTE
OOLTHOCTH UTpasT aKTUBHA POJIS B U3rPAXkIaHETO HA TYPUCTUUYECKOTO MPEKUBSIBAHE UPE3 CBOETO
TOCTOIIPUEMCTBO, JIOKAJIHA MPAKTHUKU U YYaCTHE B TYPUCTUUYECKUTE yCIyrH. Malkute ceMelHH
XOTEeJIU, KBIIX 32 TOCTU U MECTHHU PECTOPAHTU YECTO Mpeiiarar NepCoHAIU3UPaHO OTHOILIEHHE,
KOETO J0IbJIBa (popMasHaTa TypuCcTHUYECKa HHPPACTPYKTYpa.

OT menHa TOYKa Ha YCTOMYMBOTO pa3BUTHE, 3UMHHUAT TYpU3bM IOCTaBSd U peaula
NPeAU3BUKATENICTBA, CBbP3aHU C €KOJIOTUYHMA OajaHC M Ce30HHATa 3aBHCUMOCT. BbIpeku ToBa,
MHTETPUPAHETO MY B YETUPUCE30HEH MOJEI MO3BOJIsIBA MO-€(PEKTUBHO M3IOI3BaHE HA PECYPCUTE
U pa3lIUpsiBaHE HA TYPUCTUUECKUTE AKTUBHOCTH U3BbH MTUKOBUTE NIEPUOIHU.

3UMHHMAT Typu3bM B bbirapus chbueraBa MpUpPOJEH MOTEHIUAN, KYITYpPHO HAclEACTBO U
coluanHa JuHaMuKa. IMEHHO TOBa B3aUMOJAEUCTBHE MEXAY IUIAHWHU, TPAIUIIUU U OOIIHOCT IO
MPEBpBIIA B CTPATETUYECKH KOMIIOHEHT 3a TpailHO pa3BUTHE HA HAIIMOHAIHUS TYPUCTHYECKHU
Opau.
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2.2. JleTeH TYpuU3bM — MOpe, (pecTUBAIH, KYJITYPHU CHOMTHS

JleTHUAT Typu3bM B bBbarapus e TpaAWIMOHHO Hai-pa3lo3HABACMUAT U MKOHOMUYECKU
3HaYUM CETMEHT OT HAIMOHAIHHUS TYPUCTHYECKH CEKTOp. UepHOMOPCKOTO KpaiOpexue — ¢
Bogemn nectuHanuu karo CirbHueB Opsr, 3marHu msckuu, HeceOvp m Coszomon — mpeiara
pa3sHOOOpa3ue OT TYPUCTHUYECKM MPONYKTH, CHUETABALIM MPUPOIHHU AATCHOCTH, KYITYPHO-
MCTOPHYECKO HACIIEICTBO U CHBPEMEHHU ()OPMU HA pa3BIICUCHHUE.

Mopeto (QyHKIMOHUpPA KaTO OCHOBEH IIPUTEraTeleH pecypc, HO CbBPEMEHHOTO
TYPUCTHYECKO NPEKUBSIBAHE BCE IO-YECTO CE€ PA3LIMPSBA OTBBJ KIACHUECKUS MOJET ,,CIIbHIE U
wiax“. 3aroBa QecTUBAIUTE M KYITYpHUTE CBHOUTHS C€ YTBBPXKAABaT Karo ChUIECTBEH
MHCTPYMEHT 3a JICTHHS TYPHCTHYECKH MNPOAYKT. Te nompuHacAT 3a auBepcHUKanuaTa Ha
IpeJIaraHeTo M yAbDKaBaHETO Ha IPECTOsl Ha TYPUCTHUTE.

OcobeHo 3HaYMMH ca CHOWTHA Karo ATIOJNIOHHUS, KOUTO ChUETaBaT My3WKa, Tearbp,
JUTEpaTypa W BU3YaJIHU M3KYCTBA, NMPHUBINYANKHA MYOJHKH C PA3IMYHA MHTEPECH U KYITYPEH
kanuTtan. [loJoOHM WMHUIMATUBU TPEBPBIIAT TYPUCTHYECKaTa JAECTUHALMS B KYITYPHO
IPOCTPAHCTBO, a HE CaMO B MsICTO 3a OTAUX. ToBa ch3/aBa yCIOBHS 3a MO-ABJIOOKO IPEKUBSIBAHE
¥ aHT@XXHUPAHOCT OT CTPaHa Ha MMOCETUTEIINTE.

KyntypHOTO HaciencTBO ChIIO Urpae BaxkHa poist. Micropudeckn 00EKTH KaTo CTapus Ipaj
Ha HeceObp, BritoueH B cnucbka Ha JOHECKO, npenocTtaBsaT Bb3MOXXKHOCT 32 ChbU€TaBaHE Ha
MOPCKHS TYPU3BM C KYJATYPHO-TIO3HABATEIIHA MapuIpyTH. Ta3n KOMOMHAIMS 3aCHIIBA CTOMHOCTTA
Ha JeCTUHALUWATAa W S TO3UIMOHMpPAa Karo MHOIOIUIACTOBA M KOHKYPEHTOCIOCOOHAa Ha
MEKTYHApOIHUSI Ma3ap.

ConMamHUAT aCHeKT Ha JIETHUS TYPU3bM Ce IPOsIBSBA Upe3 HUHTEH3UBHOTO B3aUMOCHCTBUE
MEXIy TYpPUCTH M MECTHH OOIIHOCTH. [OCTONPHEMCTBOTO, €XeTHEBHATa KOMYHHUKALUS W
y4acTHETO B CHOMTHUS Ch3/aBaT yCellaHe 3a MPHHAICKHOCT U KYATYpeH oOMeH. B To3u cmuchi
MOPCKHTE KypOpTH HE ca MPOCTO MPOCTPAHCTBA 32 KOHCYMAIIHs, a CPEIU 33 COIIMATHO U KYITYpHO
B3auMoJieiicTBHE.

Jannute 3a nereH ce3oH 2025 moTBbp)KIaBaT 3HAYEHHUETO HAa MOPCKUSI TYpHU3bM 3a
OBIrapckus TYPUCTUYECKH CEKTOp. 3a MepHoAa HOHHU—CENTeMBpPU ca OTYeTeHHM HaJ 8.9 MIH.
TYPUCTHUUECKH perucTpanuu u 27.6 MIH. pealu3upaHyd HOILYBKHU, Karo 42% OT TypuUCTUTE ca
qy)KJJECTPAaHHH MOCETUTEIH. Te3H MOKa3aTenu yTBbPK/1aBaT JETHUS Ce30H KaTo BOJEI KOMIIOHEHT
Ha TYPUCTHYECKHS TMPOAYKT, HO CBHIIEBPEMEHHO TIIOAYepTaBaT HEOOXOIMMOCTTa OT IIO-
OamaHCcHpaHO pa3BUTHE HA YETHPUCE30HEH MOJIEN.

[Ipeau3BuKarencTBara mpes JETHHUS TYpPU3bM Ca CBBP3aHH OCHOBHO CHC CE30HHATA
KOHIIEHTpaIMsl, HATOBApBaHETO Ha MH(pacTPyKTypara U HEOOXOIMMOCTTa OT Pa3yMHO yIpaBiieHHE
Ha pecypcute. VIMEHHO 3aTOBa MHTETPUPAHETO My B UETHPHCE30HEH MOJEIN € OT CTPAaTerndecko
3HaYE€HUE — Ype3 pa3BUTHE HA KYATYPHU CHOMTUS M aJTEpPHATUBHU (OPMHU Ha TYpU3bM H3BBH
TUKOBUTE MECEIH.

JletHusT Typu3bM B bbirapus € AuHaMHuYHA CHCTEMa, B KOSTO MOpPETO, (hecTUBaIUTE U
KYITYpHUTE CBOWTHS B3aMMOJCHCTBAT, 3a Ja Ch3AagaT KOMIUIEKCHO U 3allOMHSIIO Ce
npexuBsiBaHe. Ta3u CUHEpPrys € onpeAessila 3a yTBbPXK/IaBaHETO Ha bbiarapus kato MolepHa H
MHOTOIUTIACTOBA TYPUCTHYECKA IECTHHAITHSI.

2.3. KyJrypeH ¥ HCTOPHYECKH TYPU3bM — HACJIEICTBO U HACHTHYHOCT
KynrypHo-uctopuuecku TypuszbM B bbiarapus npeacrasisiBa GyHIaMeHTaneH (akTop OT
U3TPAKIAHETO Ha HALMOHAJIHUSA TYPUCTHUYECKH 00pa3, KaTo OCUTypsBa IBJIOOYMHA, CMUCHI U
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HACUTEHOCT Ha MPEXHUBSIBAHETO, KOETO OCTAaBa TpaifHa cliefia B Ch3HAaHUETO Ha yoBeka. To3u obpa3
ce OCHOBaBa Ha 0OOraroTro KYJITYpHO-UCTOPUYECKO HACJIEICTBO Ha CTpaHara, KOeTo obOxBalla
Pa3JIMYHM €TOXU — OT TPAaKMWHCKaTa IMBHIM3AIMS, Mpe3 aHTUYHOCTTa M CpenHOBEKOBHETO, /10
brarapckoTo Bb3pakaaHe.

O6extn karo Puicku wmanactup, llapesen, Crapus rpan IlnoBauB u Tpakuiickara
rpo6ruma B Ka3anmsk® ca He caMo TypHCTHUECKH aTPakIMM, HO M CHMBOJH HAa MCTOPHYECKATA
naMeT M KyATypHaTa uAeHTHYHOCT Ha beirapus. Te npegocTaBsaT Bb3MOXKHOCT 32 HHTEPIPETAIH
Ha MHHAJIOTO Ype3 ChbBPEMEHHHU (JOpPMU Ha MPEACTABSIHE U MIPEKUBSIBAHE.

B 103U ycnoBus KyATYpHHAT TypU3bM (PYHKIIMOHUpPA KaTO CPEICTBO 32 ,,pa3Ka3BaHE Ha
ucropus‘ (storytelling), mpu KOeTO TYpUCTHT HE € TTAaCUBEH HAONIONATEN, & aKTUBEH YYaCTHHUK B
KYITYpHOTO HPOCTPaHCTBO. [locelmeHneTro Ha UCTOPUYECKH OOEKTH, MY3€H U apXHUTEKTypHU
aHcamMOJM Ch3JaBa YCIOBUS 3a H3TPaXJaHE HAa KOTHUTHBHA M E€MOIIMOHAJTHA Bpb3Ka C
JnecTrHanusATa. ToBa TONpHHACSA 32 (OPMUPAHETO Ha IMO-IBIOOKO pa3dupaHe 3a HalMOHAIHATA
UJCHTUYHOCT U YTBBPKJABAaHETO HA CAMOOUTHOCTTA HA HAIUATA.

Oco0eHo 3HaYeHHE MMa M HEMATepPHAIHOTO KYJITYPHO HACITEICTBO — OOMYaH, TPaHIIHY,
3aHadATd U (onkiIop. Te 4ecTo ChIbTCTBAT MaTepUATHUTE 0O0EKTH U 000rarsaBaT TYpUCTUYECKOTO
NpeXHUBSIBAHE Ype3 JEMOHCTpauuu, (ectuBasm u WHTepakTHBHH (opmu. Taka ce ch3maBa
CHUHEPTHUs MEXKy MUHAJIO U HACTOSIIIE, KOSATO MPaBU KYITYPHUS MPOAYKT KUB U JTUHAMHYCH.

OT m1egHa TOYKAa HAa HAMOHAIHHS OpaHI, KYATYPHHUST U MCTOPHYECKU TYpU3bM HUTpac
CTpaTernyecka poiis 3a MO3UIMOHMpAHEeTO Ha bbarapus karo AecTHHAIMsS C aBTEHTHYHA U
MHOTOIUIACTOBA UCHTUYHOCT. B ycioBusiTa Ha robaiHa KOHKYPEHIIUS IMEHHO YHHUKAJIHOCTTA Ha
KYATYPHO-UCTOPHUECKOTO HACIEACTBO CE MPEBPHILA B OCHOBHO KOHKYPEHTHO MPEAUMCTBO, KOETO
HE MOXe J1a ObJ/Ie BB3IPOU3BEICHO.

B cb110TO BpeMe TO3H THUIT TYpU3bM MOCTaBsl M3UCKBAHUA 3a OMAa3BaHe, COLMATN3ALUI U
NPaBWIHO YIpPaBJICHUE HA KYITypHHUTE pecypcH. bamaHChT MeXITy NOCTBITHOCT M ChbXpaHEHHE €
Ba)XCH 3a JBJITOCPOUYHOTO Pa3BUTHE Ha CeKTOpa. KynTypHUAT 1 HCTOpUYECKHU Typu3bM B bbarapus
HE caMO JONBJIBA OCTaHAIUTE TYPUCTHYECKH (OPMH, HO ¥ TpHIaBa CMHCIOBAa paMKa Ha
HAI[MOHATTHUS TYPUCTHUYECKH MPOMYKT. Upe3 Hero ce m3rpaxaa Bpbh3KaTra MEXAYy HAcIeICTBO U
UJIEHTUYHOCT, KOSITO € B OCHOBAaTa Ha YCTOMYMBUS U pa3lio3HaBaeMm Opan ,,beiarapus‘.

2.4. CeJICKH M €KO TYPU3BM — BPb3Ka ¢ NPUPOIATA U ABTEHTHYHOCTTA

CenckusiT M €KOTypu3MbT B bbirapus ce yTBbp)KIaBaT Karo Ba)XXHA YacT OT
YCTUPUCE3OHHUA TYPHUCTUYCCKH MOJICII, HpCI[J'IﬂF&fIKH AJITCpHAaTHBa Ha MACOBHA TYPU3bM YpPE3
CHhCPEAOTOYCHOCT BHPXY CTAa0MIIHOCTTA, MECTHATA KYITypa U aBTEHTUYHOTO MpexuBsiBaHe. Te ce
pa3BHUBAT IPEIUMHO B IJIAHMHCKYU U MOJTYIUIAHUHCKH pallOHU, KaKTO U B 10-Ci1ab0 ypOaHU3UpaHU
TEPUTOPUHU, KBIAETO MPUPOAHATA CPEla U TPAAUIMOHHUAT HAYMH Ha >KMBOT Ca 3aMa3uwid B
3HaYUTENIHA CTETIEH CBOST Yap.

ExoTypu3MBbT € TCHO CBBP3aH C OMa3BaHETO HA MPUPOJIHUTE PECYPCH U HACHPUABAHETO HA
OTTOBOPHO ITOBEJEHUE CpeJ] TYPUCTUTE. 3alIuTEeHN TepuTopnun kato Hanmonanen napk LlenTpanen
bankan, Haunonanen napk Puna u Ilpuponen nmapx Crpanmka NpeaocTaBsIT Bb3MOXKHOCTU 3a
TYPUCTUYECKH MPEXO/IM, HAOIIOICHNE Ha IUBAaTa MPHUPOIa U 00pa30BaTeIIHA IEMHOCTH, CBbP3aHI

® Tpakuiickara rpo6nuua B Kazanabk € yHUKaleH IAMETHUK OT paHHoe MHucTHYeckara enoxa (IV-III . np. Xp.),
pasIoyioxKeH B Mapk ,,Ttonbero” B Kazannsk, bbpiarapus. Ts e mpodyTa ¢ U3KIIOYUTEIHO 100pe 3ara3eHnTe CH
CTEHONHUCH U € 4acT oT CruchbKka Ha CBETOBHOTO KynTypHO Hacneactso Ha KOHECKO or 1979 r.
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C EKOJIOTUYHOTO paBHOBecHe. Te3n popMu Ha TypHU3bM Ch3JaBaT CUMON03a MEXKTY IIPEIKUBIBAHE
U Olla3BaHe, KaTO MUHUMHU3UPAT HEraTUBHOTO BB3/CHCTBUE BbPXY OKOJIHATA CpeAa.

Cenckusar TypusbM, OT CBOsI CTpaHa, HAOIsATa BbPXY KOHTAKTa ¢ MECTHUTE OOIIHOCTH U
TpaauroHHus OuT. HacTaHsiBaHETO B KBIIIM 32 TOCTH, YYaCTHETO B CEJICKOCTONAHCKHU IEHHOCTH U
KOHCyMallMATa Ha JOMAIIHO MPOU3BEICHHU MPOAYKTH Ch3/1aBaT yCEIIaHE 3a aBTEHTHUYHOCT U
,»3a8pbujane KoM KopeHume*. ToOCTONPUEMCTBOTO TYK MPHUI00MBA Ol MO-JTMYEH XapakTep, Thil
KaTO B3aMMOJICCTBUETO MEXK/Y JIOMAaKUH U FOCT € HEIIOCPEACTBEHO U YECTO JIBIATOCPOUHO.

To3u TUIl TypU3bM UMa U BAXKHO COLMATHO-UKOHOMHMYECKO 3HaueHue. Toi mompuHacs 3a
pa3BUTHETO HA MEepUPEpPHH PErHOHHU, Ch3/AaBa 3aCTOCT U CTHUMYIUPA CHXPAHSIBAHETO Ha
TPaJAULIMOHHM 3aHASTH U NMPAKTUKU. B ycrnoBusTa Ha neMorpadcku mpeaInu3BUKaTEICTBA CEICKUST
TypU3bM MOXE J1a (PYHKIIMOHHPA KaTO MHCTPYMEHT 3a PETMOHAIIHO Bh3paKIaHE U 3aIbpiKaHe Ha
MECTHOTO HaceJICHHE.

Ot mienHa TOYKa Ha TYPUCTUUYECKOTO MPEKUBSIBAHE, CEIICKUAT U €KOTYPU3MBT MpeJiarar
BHCOKa CTEMEeH Ha CIOKOICTBHE, €MOIMOHAHA AHTAKUPAHOCT W WHIMBUIYyalIH3alUs Ha
KIIMEHTCKOTO H3KUBSBAHE 3a IMO-TOJIIMO YIOBJICTBOPCHHE M €(PEKTHBHOCT. Te¢ OTroBapstT Ha
HApacTBAIIOTO ThPCEHE Ha ,,6a6eH mypuzvm™’ U MOCTOSHHM (QOPMM Ha MBTYBaHE, IPU KOUTO
TYPUCTUTE THPCAT ABTEHTUYEH KOHTAKT C MECTHara KyJTypa, MO-MIPOIBIDKUTEIICH NMPECTOr U
HaMaJICHO BB3JEHCTBUE BHPXY OKOJHATA Cpela, KaTo MOCTaBAT aKLEHT BbPXY IPEKUBSBAHETO,
JMYHOTO aHTaXUPaHE U OTTOBOPHOTO U3IIOJI3BAaHE HA PECYPCUTE.

CenckusiT ¥ eKOTypu3MbT B bbirapus cpueTaBaT NPUPOAEH MOTEHUHMAJ, KYJITypHa
ABTCHTHYHOCT W COIMAJTHA YCTOWYMBOCT. Upes TAX ce U3rpakaa IbJI00Ka BPh3Ka MEXKIY TYPHUCTa,
npHUpoJaTa U MeCTHaTa OOIIHOCT, KOETO T'M MPEeBpbIIa B KIOUYOB KOMIOHEHT HAa ChbBPEMEHHUS
TYPUCTUYECKHU MOJIeN U Ha OpaHja ,,brarapus®.

3. IuruTaJHoO NpeAcTaBsiHe HA Ce30HHATA UICHTUYHOCT

3.1 Kak pa3iu4HHTE CE30HU M3IPAKIAT USVIOCTHUS 00pa3 Ha cTpaHara

B chBpeMeHHMSI KOHTEKCT Ha JUTWTajIHA KOMYHUKalus M OpaHIupaHe Ha JAECTHHAILIUH,
CE30HHOCTTAa UTpae Ba)kHa POJIs 32 U3TPaXK/TaHETO Ha ISUIOCTHUS 00pa3 Ha e/iHa cTpaHa. bbarapus
IIpUTEXKaBa SICHO H3PA3€HAa YETUPHUCE30HHA JIMHAMHKA, KOATO II03BOJISIBA CBH3/IaBAHETO HA
MHOTOIUIACTOBAa M aJalTHBHAa TYpUCTHYECKAa HICHTUYHOCT. Bceku ce30H Hocu crneuupuyHu
XapaKTePUCTUKH, KOUTO JONPUHACAT 3a Pa3HOOOPA3sUETO MU CHUTYpHOCTTa HAa HAIlMOHATHUS
TYPUCTUYECKH IIPOAYKT.

3UMHMAT CE€30H acoluupa bbarapus ¢ MIAHUHCKU TNei3aXH, aKTUBEH TYpU3bM U
TpaaulMOHHa KynTypa. ToW wu3rpakga oOpa3 Ha JECTHHAIUS, NpeaJiarama KakTo CIIOPTHH
AKTUBHOCTH, TaKa U YIOT, JIOKaJHa KyXHs 1 aBTEHTUYHH PEKUBSBAHNUS B INIAHUHCKUTE OOIIHOCTH.
To3u ce30H noxuepraBa Bpb3Kara MeXay IpUpoAa U TpaJnuLUs.

ITponetra, OT cBOSA CTpaHa, CUMBOJIN3Mpa OOHOBIEHME, IPUPOJHA KPAcoTa U KyITYPHO
oxuBiieHue. Ts e cBbp3aHa ¢ GpecTuBait, POIKIOPHU CHOUTHUS U EKOTYPU3BM, KaTo Ch3aBa 00pa3
Ha bbirapus karo )kMBa U JMHaMHAYHA IECTUHALMS, B KOATO IIPUPOAATA U KYJITypara ce IMPEIUInTar.

JletHusT ce3oH (opMmHpa Haii-pa3no3HaBaeMHs MEXIYHApOAeH o0pa3 Ha cTpaHara upes
MOpCKHSI TYpHU3bM, (PECTHBAINTE W WHTEH3UBHUS colUaieH >KUBOT mo YepHomopuero. Toi

7 ,BaBen Typu3bM® (0T anri. slow tourism) e KOHIENIKsS B PAMKUTE HA TYPU3bMa, KOSATO MOCTaBs aKIIEHT BHPXY
Ka4eCTBOTO Ha MPEKMBSBAHETO, & HE BbPXY KOJMUYECTBOTO Ha IOCETEHUTE MECTa.
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Mo3nunuoHnpa E%nrapml KaTO OOCTBhIIHA U aTpaKTUBHA ACCTUHAIHMA 3a OTAUX, HO CbIICBPECMCHHO
npejiara U KyJITypHU U HCTOPUYECKU MTPEKUBIBAHUS.

Ecenra mompuHacs ChC CBOSITA €CTETHKA, TACTPOHOMHUS M BHHEH TYypU3bM. Ts m3rpaxia
o0pa3 Ha CIOKONCTBUE, aBTEHTUYHOCT U BPb3Ka C TPAAUIMHUTE, OCOOCHO B CEJICKUTE pailoHU U
J103apO-BUHAPCKUTE peruoHu. ToBa paslmmpsBa BB3NPUATHETO 3a bbarapus OTBBI MACOBHS
CE30HEH TYpU3bM.

B nmururanHa cpena Te3W CE30HHH XapaKTEPUCTHKH CE€ TMPEBPHIIAT B ChABPKAHHE —
BU3YaJIHO, TEKCTOBO U ayJMOBU3yaTHO — KOETO M3Tpak/ia pa3lo3HaBaeM U MOCJIe0BaTeIeH 00pa3
Ha crpanara. [lmarpopmm karo Instagram, Facebook u TikTok wurpast ocHoBHa ponst B
pa3npoCTPaHEeHHETO HA TOBA ChIBbpP)KAHUE, KAaTO MO3BOJIABAT IpE/CTaBiHETO Ha bbiarapus upes
Pa3HOOOpa3HU IIIETHU TOUKU U MIPEKUBSBAHUS.

Cuneprusta Mexay CE30HHTE Ch3[aBa ISUIOCTEH HapaTuB, B KoWTo bbiarapus ce
MO3UITMOHUpPA KaTo JCCTHHALUSA ,,3a 6cuuku ce3onu’. ToBa HE caMO pa3lmIUpsiBa TYPUCTUICCKUS
MOTOK BbB BPEMETO, HO M YKpemBa HallMOHAIHUS OpaHi upe3 pa3zHooOpasue, aBTEHTHYHOCT U
JUBJTOTPARHOCT.

Pasnuynure ce3oHM He (PYHKIMOHMpAT HU30JIMPAHO, @ Karo B3aHMMHO JOMBJBAIIN CE
qacTulu Ha €AWHHA UACHTUYHOCT. HNmenno taxuara HHTCrpanvda B JUTUTAJIHOTO IMPEACTABAHC
MO3BOJISIBA U3TPAXKIAHETO HA ISAJIOCTEH, pa3lO3HaBaeM U KOHKYPEHTOCHOocoOeH o0pa3 Ha
bearapus Ha MexTyHapoJHATA TYPUCTUYECKA CIICHA.

3.2. [locJie1oBaTETHOCT M €IUHCTBO B KOMYHUKanusTa Ha Bpana brarapus

[locnenoBaremHOCTTa W EIUHCTBOTO B KOMYHHKAalMsiTa ca KIIOYOBU (akTopu 3a
M3rPaXIAHETO Ha YCTOMYMB M paslio3HaBaeM HAIMOHAJIEH Typuctuiecku Opann. [Ipe3 mpusmara
Ha ,,bpang bearapus® ToBa o3HauaBa ch3gaBaHEe HA MHTETPHPaHAa KOMYHHMKAI[IOHHA CTparerus,
KOSITO MIPEACTaBs CTpaHaTa upe3 eIUHEH HapaTHB, HE3aBUCHMO OT Ce30Ha, KaHaja WM IefeBaTa
ayAUTOpHSI.

EdexTnBHaTa KOMYHHKAallUsi HM3MCKBAa SICHO Je(pUHUpaHEe HAa OCHOBHHUTE IICHHOCTH H
HOCTIaHMs, KOUTO bbirapus skenae 1a acoluupa cbC cBost 00pa3 — roOCTONPUEMCTBO, AaBTEHTUYHOCT,
KYATYPHO-UCTOPHUYECKO HACJIEICTBO U MPUPOAHO pa3sHooOpasue. Te3u acnekTu TpsOBa na Obaar
MOCJIe/IOBATENIHO MPECTABIHU BbB BCHUKH (DOPMU Ha KOMYHHUKAIMS — OT peKJIaMHU KaMIIaHUU J10
CHIbPKAHNE B COI[MATHUTE MPEXH U O(DUITHATHU TYPUCTUIECKH IIIaT(HOPMH.

B nururanna cpema ponsta Ha miuardgopmute karo Instagram, Facebook u TikTok e
ocobeHo 3HaunMma. Te mo3BossABaT OBP30 Pa3NPOCTPAHEHHE HA CHABPKAHUE, HO CBINO Taka
M3MCKBAT BUCOKA CTENEH Ha KOOpJAUHALMA, 3a a ce u3berHe ¢pparMeHTanus Ha oopasa. Jlumncara
Ha TIOCIIEIOBATETHOCT MOXE Ja JIOBEAE 10 pPa3MHUBaHE Ha MJCHTHYHOCTTa U 3aTPYJHEHO
pas3rno3HaBaHe Ha OpaHJia Ha MeXIyHapOIHUS 1azap.

EnvHCTBOTO B KOMYHUKAaIMsITa HE O3HauaBa eqHOOOpasWe, a XapMOHH3HpaHe Ha
pa3IMYHUTE NPHUHLIMIIM — CE30HHU MNPENJIOKEHUs,, PETHOHAIHA OCOOEHOCTH M pa3HOOOpa3HH
TYPUCTUYECKH MTPOIYKTH — B paMKUTE Ha 001Ia KoHIenws. B ciydast Ha Bearapus, ToBa Moxe 1a
Oble KOHLENUUATa 3a ,,0ecmuHayus 6 4Yemupu ce30Ha', KOSATO OOENUHSABA DPA3IHMYHHUTE
TypHCTHYECKH (DOPMU B €IHH ISUIOCTEH pa3Kas.

OT cTparernuecka IiieiHa TOUKa, UHTErpUpaHaTa KOMyHHUKALUs peAroara KoopAnHaIms
MEXIy WHCTUTYIIUH, TYPUCTHUECKH OpTaHU3aIlMM W 4YacTHUs ceKTop. CHHXPOHH3MpPAHHTE
NOCIaHUsg M BHU3yaJHAa HJAEHTHYHOCT Ch3JaBaT [OBEpHE Yy TMOTpEOUTENUTE U YIECHSBArT
BB3MIPHEMAHETO Ha CTPaHaTa KaTro CTa0MIIHA M J0Ope MO3UINOHUpPAHA ISCTHHALIHS.
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[TocnenoBareHOCTTa U €IMHCTBOTO B KOMYHMKALlUsATa Ca OCHOBA 33 M3TPAKIAHETO HA
CHJIEH HalMoHaJleH OpaHja. Upe3 KOOpAMHUPAHO M CTPATErMYeCKHM HACOUEHO IpE/ICTaBsIHE
Bearapus mMoxke na yTBBpAM CBOSL 00pa3 Karo pa3HOOOpa3Ha, aBTEHTHYHA W LEJIOTOIMIIHA
TYpUCTUYECKA JECTUHALMSL.

4. Crparernyecku NnpenopbKd M HOPMATHBHA paMKa 3a pa3BuUTHe Ha ,,bpann
Bbarapus*

EmMnupuuHuTe JaHHM NOTBBPXKIABAaT HEOOXOAMMOCTTA OT Pa3BUTHE HA YETHPHCE30HEH
TypucTHUeCKH Mozel B bearapus. Ot eqHa cTpaHa, 3SMMHMST TypU3bM OTYUTA pbCT OT 6.4% mpe3
2025 r., K0eTo MoKa3Ba HapacTBalll MOTEHUHUAI W3BbH TPaAUIMOHHUS JeTeH ce30H. OT apyra
CTpaHa, KOHILIEHTpauusTa Ha 27.6 MH. HOUIYBKM 3a Iepuoaa roHu—centeMspu 2025 r
JEMOHCTPHUPA MPOIBIDKABAILA CE30HHA 3aBUCUMOCT. 3a J1a CE€ IIOCTUTHE TPAHO U IIOCIIEN0BATEIHO
u3rpaxnaane Ha ,,bpann bwirapusa™ karo dYeTMpHCE30HHA TypUCTHYECKAa JACCTUHALUA, €
HEOOXOIMMO ChUY€TaBaHE Ha CTPATErMYecKo IUIAHUpaHe C aJeKBaTHA HOpMaTUBHA U
MHCTUTYIIMOHAIHA TTOIKpena. B To3u ciryuait Mmorar 1a 6b1aT hopMynupaHu cleIHUTE TPEenOpPbKH
Y Bb3MOXXHH 3aKOHOBU MEPKH:

Ha nbpBo MsCTO, € HE00XOUMO aKTyaJau3upaHe U HaArpakJaHe Ha 3aKOH 3a Typu3Ma C
ACHO JepUHMpaHE Ha IOHATHETO ,HAI[MOHAJIEH TYPUCTHUYECKH OpaHA™ W BbBEXJaHE Ha
M3MCKBAaHUS 32 HETOBOTO MOCIENOBATENIHO NpWiaraHe B MyOiIMYHaTa KOMyHHKanus. ToBa Ou
Ch3/1aJ10 HOPMATHBHA OCHOBAa 33 KOOPIMHHMpAHM JEHCTBHUS MEXIy IbprKaBaTa, OOILMHUTE U
YaCTHHSI CEKTOP.

Bropo, crneaBa na ce pa3paboTu M IpHeMe HALMOHAJIHA CTpaTerus 3a OpaHIUpaHe Ha
bparapus kato yeTHpUCe30HHA JECTUHALMS, ChIVIACyBaHA C MOJIUTUKUTE HAa MHUHHCTEPCTBO HA
Typu3ma Ha bearapus. Tazu cTparerus TpsiOBa 1a BKIIOUBA!

® ¢IUHHA BU3yaJHAa UJEHTUYHOCT
® KJIFOYOBM KOMYHUKAIIMOHHH MTOCJIAHUS
® HACOKH 3a JUTUTAIHO ChIbP/KAHUE T10 CE30HU

TpeTo, € mpenopbYUTENHO BHBEKJAHETO HA CTaHJApPTH 3a KAue€CTBO HA TypHCTHYECKaTa
yclIyra, KOUTO J1a UHTETPUpaT eJI€MEHTa ,,JOCTOIIPUEMCTBO KaTO U3MEpPUM KpUTepHil. ToBa MOxe
Jla C€ OCBIIECTBH 4Ype3 CEepPTU(PUKALMOHHU MPOrpaMh M JOOPOBOJIHU WM 3abJDKUTEIHU
CTaH/JApPTH, KOHTPOJIUPAHNA OT KOMIIETEHTHUTE NHCTUTYLIMH.

UerBbpTO, HEOOXOAMMO € CTHUMYJIHMpaHe Ha YCTOWYMBU (OpPMU Ha TYpPU3bM Upe3
(MHAHCOBH U PETYIaTOPHU MEXaHW3MHU — HAalpUMep JIaHbUHU O00JIEKUEHHsI WM LIeJIEBU IPOTrpaMu
3a pa3BUTHE HA CEJICKH, €KO M KYITYpEH Typu3bM. TakuBa MepKU Morar jaa 0bJ1aT KOOpJAUHUPAaHU
¢ MuHucrepcTBO Ha MKOHOMHKATa M MHAYCTpUATA Ha bbarapus M €BpONEHCKU INOJUTUKH B
o0acTTa Ha perMOHaIHOTO Pa3BUTHE.

Ileto, cnensa na ce BbBENAT peryjJaluyd M HACOKU 3a JUTUTAIHOTO IPEICTaBSIHE Ha
TYPUCTHUECKUTE E€CTUHAINH, BKIIOUYUTEIHO:

e KOOpAMHALMA Ha OpUIIMATHUTE KOMYHUKAIIMOHHU KaHaJH;
e HacbhpyaBaHe HA MyOJIMYHO-YACTHU MAPTHHOPCTBA B AUTUTATHUS MAPKETHHT;
e Cb3JaBaHE HA HallMOHAJIHA IUIaTGopMa 3a TYPUCTUUYECKO ChIAbPIKaHUE;

He na nocnenHo mscTo, € HEOOXOAUMO U3rpaXKaHe Ha CUCTEMa 3a MOHUTOPHUHT U OIIEHKA
Ha TYpPUCTHYECKUS OpaH/, KOATO J1a aHAJIM3Upa BH3NPUATHETO Ha Bbiarapus Ha MeXIyHapOIHUTE
nasapy 1 e(peKTUBHOCTTA Ha KOMYHUKAlIMOHHUTE KAMITaHUU.
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Passutuero Ha ,,bpann bearapus® n3uckBa HE caMO MApKETHMHIOBU YCWIIMS, HO U sICHA
HOpMAaTHBHA paMKa, KOSTO Ja rapaHTUpa CUT'ypHOCT, KOOPAHMHALUA U JABIATOCpoYHa Bu3ud. Upes
WHTEIPUPAHE HA 3aKOHOBH MEPKH U CTPATEIMYECKU MOJUTUKUA bbiarapus Moxke 1a yTBbpAU CBOS
00pa3 KaTo KOHKYPEHTOCIIOCOOHA U Pa3M03HaBaeMa YETUPUCE30HHA TYPUCTUYECKA JECTUHALIMSL.

3akirouenue

Hacrosumsar nokman pasmexna ,,.bpann bbarapus® karo cinokHa M MHOTOILIACTOBA
KOHCTPYKLIMSI, B KOATO HALMOHAJIHATA MWIEHTUYHOCT, TOCTOIPHUEMCTBOTO M CE30HHOTO
pa3zHo00pa3ue ce NPEIIUTAT B ONUT 3a U3TPAXKIAHE HA IBITOTPACH U Pa3lI03HABAEM TYPUCTUUYECKU
o0Opa3. AHanu3bT NOKa3Ba, 4e bbarapus pasnonara ¢ OOEKTHBHHM HPEANOCTaBKU Ja ce
MIO3ULIMOHUPA KaTO YETUPHUCE30HHA IECTUHALMSA, HO ChIICBPEMEHHO Cpella peaulla CTPYKTYPHU U
KOMYHMKALIMOHHU IIPEJU3BUKATENICTBA.

Ha mppBO MsicTO, 0cTaBa MpoOIeMbT ¢ (PparMEHTUPAHOTO PA3BUTHE HA TYPHUCTUUCCKHS
CEKTOp, MNpH KOETO OTAeaHM (GOpMH Ha TypU3bM (QYHKIHOHUpPAT H30JIMpaHO, Oe3 scHa
CTpaTeruyecKa CBBP3aHOCT. Jlumcara Ha 1OCIIENOBAaTelIHA HALMOHAJIHA BU3UA BOOU 10
HEPAaBHOMEPHO Pa3NpeAciCHUE Ha TYpPUCTHYECKHUS MOTOK M 10 HEJOMU3IIOI3BaHE HA MOTCHIMAIIA
U3BbH IIMKOBUTE CE30HU. B TO3M CMHUCBHI YETUPUCE30HHUAT MOJIEI BCE OLIE CHIIECTBYBA IIOBEUE
KaTO KOHIIETIIUS, OTKOJIKOTO KaTo HAIbJIHO paboTelia paKkTHUKa.

Ha BTOpo MscTO, KOMyHuMKanusTa Ha ,bpann beiarapua®“ ocraBa HeIOCTaTbYHO
KOOpAMHUPAHA. Pa3InyHUTEe HHCTUTYLIMHU U YYaCTHULMU B CEKTOPA YECTO U3I0I3BaT HECHIVIACYBaHU
MIOCTIAaHWS ¥ BU3YaJTHU UACHTHYHOCTH, KOETO 3aTPYAHIBA H3TPAXKJAHETO HA SICEH U YCTOWYHB 00pa3
Ha CTpaHaTa Ha MEXIYHApOAHHUs TYpUCTHUYECKU Mas3ap. B nururanna cpena to3u mpobiiem ce
3a1pJI00YABA [TOPAIN TMHAMHKATA HA HH()OPMAIIMOHHHUTE MTOTOLX B HEOOXOJMMOCTTa OT Obp3a, HO
CBILEBPEMEHHO CTPATErMYECKU HACOUEHA KOMYHUKALIHS.

Hapen ¢ ToBa, BpIIpEKH Y€ TOCTONPUEMCTBOTO € TPAJAUIIMOHHO CHIIHA cTpaHa Ha bearapus,
HETOBMAT MOTEHLMAJI HE € HAIIBJIHO MHCTUTYLIMOHAJIM3UPAH U NIPEBBPHAT B U3MEPUM CTaHIApT HA
TypUCTHYECKaTa yciayra. Jlumcara Ha cucTemMarnyeH IMOAXOJ KbM TO3M HEMaTepuajeH pecype
OrpaHuyaBa Bb3MOXXHOCTUTE 3a HETOBOTO IICJIECHACOUYCHO W3IOI3BAHE KAaro KOHKYPEHTHO
IIPEIUMCTBO.

Bbnpeku Te3u KpUTHYHN HAOIIOICHNS, aHAIU3BT OUepTaBa U 3HAYUTEITHH Bb3MOXKHOCTH 3a
pa3zButue. bbarapus nputexkaBa yHUKalIHa KOMOMHALMS OT HMPHUPOIHU IaJE€HOCTH, KYITYpHO-
UCTOPUYECKO HACIIEACTBO U >KUBU TPAAMULIUHU, KOUTO TPYIHO Morar jaa ObJaT perMKUpaHd OT
Ipyrd AecTuHanuu. VIMEHHO B Ta3M aBTEHTHYHOCT M pa3HOOOpa3ue ce Kpue MOTEHUIUATbT 32
U3rpaXkJlaHe Ha CUJICH U HaJIeKICH TYPUCTUUYECKH OpaH/.

KiroubT KbM OCBHIIECTBABAHETO HA TO3W NOTEHIMAN C€ HAMHUPA B HHTETPUPAHUS TOIXO —
ChUETaHUE MEX]Y ICHA CTpaTernyecka BU3us, e(peKTUBHA HOPMATHUBHA paMKa U MOCIIe0BaTeIHa
KoMyHHKalus. Oco0eHO BakKHO € OCh3HABAHETO, Y€ FOCTONPUEMCTBOTO HE € MPOCTO KYJITypHa
XapaKTepUCTHKA, a CTPATETHUECKU Pecypc, KOWTO MOXKE J1a 0OCIMHU PA3IUYHUTE TYPUCTUUECKH
IIPOJAYKTH B €IMHEH U Pa303HABAEM HapaTHB.

B 3akmroueHne Moxe 1a KaxeM, ue ,,bpana beiarapua‘ uma neicTBUTENIHaTa BB3MOXKHOCT
Jla ce YTBbPAU KaTO KOHKYPEHTOCHOCOOHAa YeTHPUCE30HHA JECTHUHAIUS, aKO ChIIECTBYBAIIUTE
pecypcu ObAaT ynpapisiBaHU KOOPIMHHPAHO U C JBJITOCpPOYHA BU3UsA. [IpexoasT oT moTeHuuan
KbM YCTOMYMBO pa3BUTHE H3MCKBA IEJIICHACOYCHH YCUJIMUSA, HO CBHILIEBPEMEHHO IPENOCTaBs
BB3MOXKHOCT bbirapus i1a 3aeme mo-sCHO ¥ JOCTOMHO MSCTO Ha I100aHaTa TypUCTHYECKa KapTa.
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HEHHOCTU, JOBEPUE U N3 KUBABAHE: HOBU ITAPA/IUT'MU B
BU3HEC TYPU3MA U XOTEJMEPCTBOTO

ACS MTAHKEPOBA
Hou. n-p, Karenpa ,,Mkonomuka Ha typuszma‘, YHCC

PAJIMIJA TEOPTUEBA
I'n. ac. n-p, Karenpa ,,Ukonomuka Ha typusma“, YHCC

Pe3rome: B ycnoBusaTa Ha 3acuiieHa KOHKYPEHIIMS U HapacTBallM W3MCKBAaHUS OT CTpaHa
Ha moTpebuTenure, OW3HEC TYpU3MBT H XOTEIHEPCTBOTO TPETHPISIBAT  CHIIECTBEHU
TpaHcopMaIiy, P KOUTO BOJEIA POJis MPUA0OUBAT HEMAaTepHaIHU (PAKTOPHU KaTo IIEHHOCTH,
JIOBEpHE U U3KHUBsIBaHE. TpagulinOHHUTE MOJCIIH, OPUECHTUPAHU OCHOBHO KbM (DYHKIIMOHATHOCT
U IIeHa, IOCTENEHHO OTCTHIBAT MACTO HA HOBU MapaUrMH, MOCTaBALIM AaKIEHT BBPXY
E€MOIIMOHAJIHATA AHTAXXUPAHOCT, aBTCHTUYHOCTTA U YCTOWYMBUTE B3aWUMOOTHOILICHUSI C TOCTHUTE.
OO0eKT Ha HACTOSIIOTO U3CIIEBAHE € CHbBPEMEHHUSAT OM3HEC TYpPU3bM M XOTEIUEPCTBOTO, KATO
JTUHAMHUYHO Pa3BHUBAIIM CE CEKTOPU Ha MKOHOoMHKaTa. [IpeaMeTr Ha M3ClIeIBAHETO ca poJIATa U
B3aMMOJICHCTBHETO MEXIY LICHHOCTHUTE, JOBEPHETO U U3KUBSIBAHETO, KaTO KIIIOUOBHU (DaKTOpH U
OTrOBOp HAa JWHAMHYHO MPOMEHSANIUTE ce ToTpedurencku Harjacu. Lleqra Ha HACTOSIIOTO
U3CIIE/IBAaHE € J1a aHAIM3KMpa HOBUTE MapaJurMu B OM3HEC TypH3Ma U XOTEJIUEPCTBOTO, KaToO ce
U3BE/Ie 3HAYCHUETO Ha LIEHHOCTHO-OPUEHTHUPAHOTO YIPaBJICHUE, U3TPAKIAHETO Ha JIOBEpHUE U
CH3]aBAaHETO Ha ISIOCTHO TOCTEHCKO W3KUBSIBAHE.

Knrouoeu oymu: yennocmu, usdcussgane, xomeauepcmeo, 6usHec mypusom

VALUES, TRUST AND EXPERIENCE: NEW PARADIGMS IN
BUSINESS TOURISM AND HOSPITALITY

ASYA PANDZHEROVA,
Assoc. Prof., PhD, Department “Economics of Tourism”, UNWE

RALITSA GEORGIEVA
Chief Assist., PhD, Department “Economics of Tourism”, UNWE

Abstract: In conditions of intensified competition and increasing consumer demands,
business tourism and hospitality industry are undergoing significant transformations in which
intangible factors such as values, trust, and experience are taking on a leading role. Traditional
models, primarily focused on functionality and price, are gradually giving way to new paradigms
that emphasize emotional engagement, authenticity, and sustainable relationships with guests.

The object of the current study is contemporary business tourism and the hospitality
industry as dynamically developing sectors of the economy. The subject of the research is the role
and interaction between values, trust, and experience as key factors and a response to dynamically
changing consumer attitudes. The aim of the present study is to analyze the new paradigms in
business tourism and hospitality by highlighting the importance of values-oriented management,
the building of trust, and the creation of a holistic guest experience.
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YBoa
B cpBpemMenHara rimo6aiiHa MKOHOMUKA OM3HEC TYPU3MbBT OT/IaBHA CE€ YTBBP/IM KAaTO KITFOYOB
CEKTOp C BHCOKa jJo00aBeHa CTOMHOCT 3a jaecTuHanuuTe. Pasnmuyamre My GopMu HE camo
MOATIOMAaraT pa3BUTHETO HAa MEXKIYHAPOJHHUTE OM3HEC OTHOIICHHWS, HO W Ch3JaBaT YCJIOBHS 3a
oOMeH Ha 3HaHWs, WHOBAIIMHM, KAaKTO M TMPEANOCTABKA 3a HKOHOMHYECKO pa3BUTHE 3a
JeCTUHAUUUTe. B TmociaeaHuTe TrOAWHHM, TIOJ BIMSHUE HA JAWHAMUYHH (AKTOPH, KaTo
JUTHTATN3AIUATa U TIPOMCHSIINUTE C€ MOTPEOUTEIICKU OYaKBAaHUS M HArjacH, CBbP3aHU C Hes,
KAaKTO M B pe3yJTaT OT INIOOATHUTE KPU3HU, CEKTOPBT MPETHPIISIBA CHIIECTBEHU TPAHC(HOPMAIIHH.
TpaguuoHHUAT (QOKYC BBPXY MPEIOCTABIHETO HAa OCHOBHU TYPUCTUYECKU YCIYTH
MOCTENICHHO CE€ M3MECTBAa KbM Ch3[IaBaHETO Ha IIUIOCTHO HW3KMBSIBaHE 3a Typucra. B To3um
KOHTEKCT, IICHHOCTHUTE, IOBEPUETO M KAYeCTBOTO HA M3KHUBSIBAHETO CE MPEBPHIIAT B OCHOBHU
dakTopu 3a MHAYCTPUATA HA TOCTONPUEMCTBOTO — MPEANOCTAaBKa, 00yClaBAIa AKTYaJHOCTTA Ha
HACTOSIIOTO M3CJICIBAHETO. BU3HEC TYpUCTUTE BeUe THPCAT HE MPOCTO YAOOCTBO U €(hEeKTUBHOCT,
a ePCOHAIM3UPAHO OTHOIIEHUE, CUTYPHOCT, €MOI[MOHATHA YJOBIETBOPEHOCT U MPUHAJICHKHOCT
KbM IOCCIaBaHaTa JSCTHHAIUSA (B YaCTHOCT, XOTEJa).
B ycnoBusita Ha rii06amHa HECUTYPHOCT M CBpPBXIIpEIJaraHe, pemaBamusaT (GaxkTop 3a
YCTOHYHMB JBJITOCPOUYCH YCIIEX CE€ OKa3Ba HEII0 MHOTO I0-HEYJIOBHMO, HO OCHOBOIIOJIATAIIO:
BBTpPEIIHATA [IEHHOCTHA cUcTeMa Ha Ou3Heca. Tst 0OxBala ChbBKYMHOCT OT MPHUHIIUIIN, HOPMH U
yOeXICHHSI, KOUTO HAIPABIISBAT CTPATETHUECKUTE PEIICHHS, OPTraHU3AIMOHHOTO TOBEICHUE H
Ch3JIaBaT JIOBEPHE M €MOIIMH 10 BPEME Ha TOCTEHCKOTO M3KUBsSBaHE B 0OekTa. B KOHTekcTa Ha
JTUHAMHUYHO IPOMCHSIINA C€ MKOHOMHYECKA CpeJla, MMEHHO Ta3W [IEHHOCTHA paMKa Ce TPEeBpbhINa B
KIIFOYOB PECYpC 3a M3rpaxJaHe Ha IOBEpHE, YCTOMYMBOCT U KOHKYPEHTHO MPEIUMCTBO.
[{enta Ha HacTOSMIATA CTATHSI € J]a AaHAJTM3UPA T€3W HOBU MapaJNTrMu B OM3HEC TypU3Ma, U B
YaCTHOCT XOTEIHEpPCTBOTO, KAaTO aKIEHTHpa BBPXY pOJSATAa Ha I[EHHOCTHTE, JOBEPHETO U
U3KUBSBAHETO, KaTO KIFOYOBH €JIEMEHTH 332 YCTOMYUBO Pa3BUTHE HA TOCTONPUEMCTBOTO. B TO3H
CMHUCBHII C€ pasMIekIaT, KaKTO TEOPEeTHYHHTE OCHOBAHMSI Ha IIEHHOCTUTE, IOBEPUETO H
U3KUBSBAHHSTA, Taka W TPAKTUYCCKH HW3MEpPEHUS B CBhBPEMCHHATa OW3HEC cpela W B
XOTEIUEePCTBOTO. JIOMBIHUTENHO, HW3CIEABAHETO CH TMOCTaBsS 3a 3ajJada Ja HASHTU(UIUpa
BPB3KHTE MEXJy I[ICHHOCTHATa OpPHEHTAIlMs Ha OpraHW3allMUTe W TIXHATa CIOCOOHOCT Ja
pearupar aJeKBaTHO Ha BBHHIIHU KPU3U U Ma3apHHU TpaHchOpMallnu, ¢ 1eN J1a 3aMna3sT T0BEPUETO
1 JIOSUTHOCTTA Ha TOTPEOUTEITUTE — CBOUTE TOCTH.
3a MoCTUraHeTo Ha MOCTaBeHaTa 11el ce (POPMyYIUpAT CICTHUTE 3aJaUHU:
e Jla ce UBSICHAT TEOPETUYHHUTE OCHOBU HA TMOHITHUSTA ,,LIEHHOCTU®, ,JIOBEepHUe” U
,,A3)KUBSBAaHE B KOHTEKCTA HA TYPUCTHICCKATA HHTyCTPHSI.

e Jla ce u3cienBa BIMSHUAETO HA OPraHU3AIMOHHNUTE IIEHHOCTH BHPXY M3TPaXkJTaHETO Ha
JIOBEpHUE B TOCTA.

e Jla ce pasrimemar noOpH MPaKTUKH 3a Ch3JaBaHE HA 3alOMHAIIO C€ U CTOMHOCTHO
KJIMEHTCKO M3)KUBSIBAHE.

e Jla ce mpetoskat HACOKH 3a MPUIIaraHe Ha MHTETPUPAH TOIX0/1, ChueTaBalll IICHHOCTH,
JIOBEpHE U U3KUBSIBaHE, KATO OCHOBA 33 YCTONYHMBO Pa3BUTHE.

N3cnenapanero JompuHACSA 3a MO-A00pOTO pa3dWpaHe HA TPOMEHSIIATa Ce JIOTHKa Ha
CTOWHOCT B XOTEIIMEPCTBOTO U OM3HEC TypHU3Ma M OYepTaBa MPAKTHUECKU MPHIOKUMU MOJICTH 32
ajlanTaiys KbM HOBUTE U3UCKBaHUS Ha TJI00aiHaTa OM3HEC cpea.
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1. Jluteparypen mperiien u ananu3: LleHHocTH, n0Bepue, M3:KUBSIBaAaHe M OHM3HEC
TypU3bM

[Ipe3 mnocneaHuTe JeceTUNCTHS TYpPUCTUYECKATa HWHAYCTPUSA MPETHPHS 3HAYUTEITHU
Tpanchopmanuy, OOYCIOBEHH OT TJjo0anu3anusaTa, AWTHTAIM3ALMATa, HABJIM3aHETO Ha
U3KYCTBEHUSI MHTEJIEKT, KaKTO U HapacTBallaTa KOHKYPEHLHUs, B KOHTEKCTa Ha U3KUBSIBAHUSATA,
KOHUTO XOTCIIUCPUTC MpcjiaraT Ha CBOUTC T'OCTH. B Tasmu JUHaMHU4YHa CpC€la HCMATCpPpUAIHU
dakTopu KaTo yeHHocmu U 0ogepue Ce YTBbPKAABAT KaTO KIIOYOBU JETEPMUHAHTH 332 YCTOWYHUB
ycIlex B TYPUCTUUYECKUS OpaHI.

HacroammusaT nureparypeH mperjea KMMa 3a Led Ja CHHTe3Upa OCHOBHUTE Hay4HU
H3CJICABaHN, CBbP3aHU C KOHLUCTIINUHUTEC 3a ICHHOCTHU, JOBCPUC U U3KUBABAHUS, KAKTO U TAXHATA
B3alMOBPbB3Ka B Typu3Ma U Ou3Hec mbTyBaHusATa. Cuntame, ye TemMara 3a LIEeHHOCTH U JIoOBepue, B
KOHTEKCTa Ha HACTOSIIATa CBETOBHA MOJUTHYECKA 00CTAaHOBKA, € M3KIIFOYUTEITHO aKTyallHa, HO He
€ CUJTHO 3aCThIICHA B TIO3HAHMETO Ha OBbJIrapckaTa HayyHa JUTEpaTypa U MMa rojisiM MOTEHIUAI 3a
Ch3J]aBaHE Ha peaula U3CIICJBAHUS, CBbP3aHU ChC CMHUCHJA M POJISITA Ha TE3W HEMaTepUAIHU
npureraTenHu GakTopu, Ch3AaBAIllH JOSITHOCT B TYPUCTHUTE.

1.1. KoHuenTyajaHa paMKa Ha J0BepPHETO H HEHHOCTHTE B TYPU3MA U XOTEJIMEPCTBOTO

JloBepueTo ¢ (hyHIaMEeHTaIHa KOHIENIHS B Typu3Ma, 00yCcIOBEHa OT BHCOKAaTa CTEIEH Ha
HECUTYPHOCT U HEMAaTEepUAIHUS XapaKTep Ha TYPUCTUYECKHUS MPOAYKT. Thi KaTo TO OTJaBHA ce
TpeTUpa KaTo OCHOBHA KOHLEHIHMS B COIMAIHHUTE HAYKH, COIHAIHUTE MOIXOAM B TypH3Ma H
XOTEJIMEPCTBOTO OOMKHOBEHO CE M3II0JI3BAT KaTto Teoperryuna ocHosa (Wang, Law, Hung Guillet,
2014). B nayuyHaTa JuTeparypa JOBepUeTo ce JeuHUpa KaTo FOTOBHOCTTA Ha €/1Ha CTpaHa Ja
pa3urTa Ha JApyra Bb3 OCHOBA HAa OYAKBAHMS 33 HAJIEKIHOCT, KOMIETEHTHOCT U TMOYTEHOCT.
(Moorman et al., 1993).

B cBoero mbpBUYHO M3cnenBaHe cpea morpedburenu, Paldcios, Almeida u Sousa (2021)
UACHTU(QUIMPAT CIETHUTE KIIOYOBU MM, Kacaellld JOBEPUETO: KAYecmeo, pois, NOSIHOCHI.
JloBepueTo e moBeIeHUE U Pe3yNITaT OT B3EMAaHETO Ha PEIlIeHHUs OT CTPaHa Ha OTACIHUTE TYPUCTH
U Y€ XOTeNI'bT TpsAOBa a ObJie KOMIETEHTEH, OTTOBOPEH, YECTEH U a KOMYHUKHUpA JOBEPHETO Ha
rocra ¢ mpo3paunoct (Palécios, et. al., 2021).

EMnupuynn wu3cnenBaHuss Ha MHOTO aBTOpHU, NpeIUMHO padotemu B cdepata Ha
MapKeTHHTa, TOKa3BaT, ue IOBEPHETO OKa3Ba CHIIECTBEHO BIUSHUE BHPXY:

e MOTHBAIUATA 33 MOKYIIKA

e  YIOBIETBOPEHOCT HA TYPUCTUTE

e JIOSUIHOCT U TOBTOPHO MOCEUICHHE

B Ta3u Bpb3ka, MOXKe J1a TOCOYUM TOJOKUTEIHUTE PE3YNITaTH B TYPUCTUYECKOTO ThPCEHE
Ha TMOYMBKU B bbiarapus, oOycloBeHHM OT HacTosLlaTa TE€ONOJIUTHYECKa OOCTAHOBKA, KOSITO
OTIIMYaBa CTPaHATa HA KapTaTa Ha MEKIyHAPOIHUS TYPU3bM, KaTo ,,CHTYPHA U TOCTONIPUEMHA".

ABtopu karo Wang, Law, Hung Guillet (2014) onpenensT noBepuero, Karo KIOYOBa
MOCpeAHNYECKa MPOMEHIINBA B YCIEIIHUTE ABITOTPANHNA B3aUMOOTHOIIIEHHS. B X0TennepcTBOTO
JIOBEPUETO € TACHO CBBHP3aHO C Ka4eCTBOTO HA 0OCIy>KBaHE, OCTOSTHCTBOTO M pemyrtauusara. C
pPa3BUTHETO HA AWTUTAIHUTE TUIAT(HOPMHU, IPEIU TOCEIICHHE B XOTeNa, JOBEPUETO B TYPUCTUTE
BCE MO-4eCTO ce GopMHpa, UYpe3 OHJIAWH OT3UBH, PEUTHUHTH U COLUATTHU MPEKH.
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CshI10 Taka, MOCTOSSHHUTE B3aMMOOTHOIICHHSI MEX]Ty OM3HEca M TYPUCTUTE OMXa MOTJIU Ja
MIOCTUTHAT KpaifHaTa IIeJl 3a yBeJIM4aBaHe Ha Oposi Ha pepoBHU U sosutHu kiueHTr (Ok, Back, &
Shanklin, 2005).

[loHsTHETO ,,IEHHOCT® B TypH3Ma €BOJIOMpPAa OT TPAAUIMOHHOTO pa3dupaHe 3a
CHOTHOIIICHUE MEXAY MOJ3U U Pa3XOAH KbM IMO-CII0KHA U TUHAMUYHA KOHIICTIIIUS, KOSITO IIE Ce
OlUTaMe Jia pa3rbpPHEM B HACTOAIIATA CTATHSI.

CpBpeMEHHHUTE HW3CIEIBAHUS Pa3IJIeKAAT IIEHHOCTTA, KAaTo pe3yiaTaT OT ChBMECTHO
Cch3llaBaHe (OT aHIUL: CO-creation) MEXIy JOCTaBUYMKA Ha TypHCTHUYECKaTa yciyra (xoTena) u
TYpHUCTa, PU KOETO TYpHUCTUTE (B T.4. OM3HEC TYPHCTUTE) aKTHBHO Y4acTBaT B CH3/IaBaHETO HA
CBOCTO U3JICUB56AHE B JCCTUHANMATA. AHAIM3UTE BbPXY CHBMECTHOTO Ch3JaBaHE Ha IEHHOCT
Mo4YepTaBaT akKTUBHATA POJISl HA TYPUCTA, KOMTO BeYe HE € MAaCHBEH NOTPEOUTENH, a YIaCTHUK B
mporieca Ha Ch3llaBaHE Ha MPEKHUBSIBAHETO. AHIaXHPAHOCTTa, MEPCOHATM3AIMITA U
B3aUMOJICHCTBUETO ca KIIIOYOBH (pakTopu 3a Bh3npreManara ctoiHoct (Ribiero, T., et. al., 2023).

Bb3 ocHOBa Ha pa3pabOTEHUTE TECOPETUYHH MOCTAHOBKH M YCTAHOBEHUTE CICHU(PUKHU €
HEOOXOMMO J1a ce TMoadYeprae, Y€ HE ChIIECTBYBa KOHICTITYyaleH MOJET, KOMTO dpes
UHTETPATUBHO (XOJMCTHUYHO) pa30MpaHe Ha EMIUPUYHUTE W KOHIICNITyaJHHTE 3HaHUS, Ja
aKIEHTHpa BBPXY Ppa3IUYHUTE W3MEPEHUs, ChABPXKAIIM CE€ B HaydyHaTa JHATEpaTypa 3a
ChBMECTHOTO Ch3/IaBaHE Ha CTOMHOCT 3a KIMEHTAa B XOTEIMEPCTBOTO M TypusMa. [lo moBox
WHIYCTPHSTA Ha XOTEIMEPCTBO M TypU3Ma, HaydHATa JIMTepaTypara pa3kpuBa, 4e Cb3/1aBaHETO Ha
CTOMHOCT 3a TypHCTa 3aBUCH OT MOBEJICHHETO HAa Pa3IMYHH JICTCPMUHAHTH, KAaTO TMOBEJACHUE Ha
TOCTUTE, CHBMECTHO TIPOU3BOJCTBO, KOJCKTUBHU JCHCTBHS, WHTErpalus Ha pPECypcu H
rpakJaHcka rmo3uius Ha kinuenta (Alves, H., Carvalho, P., 2022).

OT enHa cTpaHa Moxe /1a pa3rJjiefiaMe eHHOCTHTE HA XOTeJIMTe, KOUTO NPE/CTaBIIsIBAT
OCHOBATa, BbPXY KOSTO C€ M3TPaXKIAT TAXHATA UICHTHYHOCT, PENyTAIMs U YCTOHYNBO pa3BUTHE.
Te BKIIIOUBAT NMPUHIUIHN KAaTO OpUEHMAYUsi KbM 20CMd, BUCOKO KA4ecmeo HA 0OCIYIHCBAHEmO,
eMmuU4YHOCM, OM20BOPHOC U VEAdNCEeHUe KbM UHOUBUOYATHUmMe nompebHocmu Ha cocmume. B
ChBpEMEHHATa XOTEJCKa WHIYCTPUS BCE IMO-TOJSIMO 3HAa4eHHWE NPUIOOMBAT  CBHINO
YCMOUMUBOCMMA,  COYUATHAMA — AHSANCUPAHOCH U AGMEHMUYHOCMMA HA  NPedadeaHomo
usocusasane (Que.l.). Upes sicHo nedUHUpaHM W TIOCIEIOBATEIIHO TMPHJIATaHU IIEHHOCTH,
XOTEJIUTe HE caMO IMOBHUIIIABAT YJOBJIETBOPEHOCTTa W JIOSUIHOCTTa Ha CBOUTE TOCTH, HO U
U3TPKIAT JOBEPUE, KOSTO CE MPEBPBHINA B KIIFOYOBO KOHKYPEHTHO MPEIUMCTBO B JHHAMHYHA U
cuHo koHkypenTtHa cpeaa (Kandampully, Zhang, & Bilgihan, 2015).

Ot apyra crpaHa, e CbBpeMeHHHMAT OU3HEC TYPHUCT, KOHTO Ce XapaKTepu3upa C BUCOKH
M3HUCKBaHUS KbM KadecTBO, Obp3MHA M T'bBKaBOCT. Toil ouakBa Oe3mpoOiieMHa OpraHu3alus,
JUTUTATHA CBBP3aHOCT M BB3MOXKHOCTH 3a KOMOWHHMpaHe Ha pabora m oraux. ToBa Hamara
Tpa"copmarllys B peagaraHeTo Ha XOTEJICKUTE YCIYTH U BbBEKJAaHETO Ha MHOBATHUBHU PEILICHUSI.

Onpeodenane na yenHocmume, 8 KOHMeEKCMA HA OU3HeC Mypumd, Omeo8aps Ha 6bNPocd
Kou ca Hail-6axcHume KOMHOHEHmMU 3a mypucmume no peme Ha MAXHOMO Ou3Hec NbmyeaHe u
npebusasane 8 CbOMBEMHOMO MACMO 3a HacmaHasane. 110 MHEHHE Ha aBTOPUTE Ha HACTOSIIATA
CTaTHsl, ICHHOCTHUTE CIYXKAaT KaTo JTWYCH U MPOPECHOHATICH KOMITaC Ha OM3HEC TYPUCTUTE, KOHTO
PBKOBOJIM TSIXHOTO IOTPEOUTEIICKO TOBEJCHUE, PEIICHUS W IEIM M0 BpeMe Ha ITBTYBaHETO.
[leHHOCTHTE HE CE OTpaHMYaBAT JI0 MOTpeOsBaHE HA caMara TYPHUCTUYECKA yCIyra, a BKIIOYBAT
MO-IIUPOK KOMILIEKC OT (haKTOpH, KaTo:

e BB3MOXHOCTH 3a ch3/laBaHe Ha MPOQECHOHATHH KOHTAaKTH MO BpeMe Ha Ou3Hec
cbOUTHE, OPraHU3UPaAHO B XOTENA;
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e OOMeH Ha 3HaHHUS B MpeXa OT IPOPECUOHATUCTH, YACT OT OM3HEC CHOUTHETO;

o PasBurne Ha KOMIETEHIIMU B TeMaTH4HaTa cepa;

e ®opmupaHe Ha BUCOKONPO(HUIEH KOPIOPATHBEH MMH/DK 32 ydacTBalla B JaJCHO
CcbOHMTHE B XOTEIa KOMITAHHUS;

e BabxuoBeHwue 3a paboTa;

o Ilpusnanue 3a npodecruoHaIeH ycex;

e  CmjioTeHOCT ¥ MOAKpENa B €KUIIa 110 BpeMe Ha aKTUBHOCTH, YacT OT OusHec popyma u
ApYrH.

@ur. | npeacTaBs MHTETPUPAH MOJET HA LIEHHOCTHTE HA XOTEIUTE U OM3HEC TYpUCTHTE,
KaTO aKIEHTHpa BBPXY IPECEYHUTE TOUYKH MEXKAY OpraHM3alliOHHATa W IOTpeOuTeIcKara
nepcnekTrBa. OOOCHOBKaTa 32 HEHHOTO Ch3/1aBaHe ce 0a3upa Ha pa3OHpaHETOo, Ye YCTOWIMBOTO
KOHKYPEHTHO ITPEJMMCTBO B XOTEINEPCTBOTO BH3HUKBA UMEHHO B 30HAaTa HA CHBIAJICHUE MEXKTY
npejUiaraHaTa M Bb3IpUeMaHaTa cTorHocT. OT eqHa cTpaHa, XOoTenuTe (HOpMyIHpaT CBOHUTE
IIEHHOCTH, YpPe3 OPUECHTANNs KbM I'OCTa, KA4eCTBO Ha 00CITYKBAHETO, €THYHOCT U YCTOHYMBOCT, &
OT Jipyra — OM3HEC TYpPHCTUTE THPCAT €PEKTHBHOCT, TOBEpHUE, MEPCOHAIN3ANUS U aBTEHTHYHO
npexuBsiBane. CHHXPOHU3UPAHETO HA TE3H JIBE CHCTEMH OT IIEHHOCTH Ch3/1aBa MPEANOCTaBKH 3a
U3rpakJaHe Ha JBJITOCPOYHM B3aMMOOTHOIIEHHS, MMO-BHCOKA YIOBJIETBOPEHOCT M JIOSUTHOCT. B
TO3M CMHUCHI (urypara He caMO BHU3yaIM3Upa KIIOYOBH KOHIENTYaJHH 3aBUCHUMOCTH, HO U
npejyiara aHaTUTHYHA paMKa 3a ObJeUIN U3ceIBaHus Ha B3aUMOICHCTBHETO MEXTy JOCTAaBUMKA
Ha yCJIyra ¥ MOTpeOHTeNs, B KOHTEKCTa Ha ChbBPEMEHHHUSI OU3HEC TYPU3BM.

O6men Ha
3HAHUA

VBaxeHHe KbM
HH/IUBU/Ty aJIHATE
noTpeOHOCTH Ha

CmioteHocT 1
nojikpena B
eKkuna

Ha
H3XHUBABAHETO

/ 1leHHOCTH,

VYeroitunsocTt

Xorea busnec typucr

q)nrypa 1. I/IHTCI‘pI/IpaH MOZCII Ha IEHHOCTHU, JOBCPUC U U3KUBABAHC Ha XOTCII U Ou3Hec TYpUCT
Hamounux: ABTOpOBa CUCTEMATU3AIHA
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Kakto e BHIHO OT mpeacraBeHata (urypa M TEOPETUYHH MTOCTAHOBKH, Kacaela
[IEHHOCTUTE, CBIIECTBYBA BB3MOXKHOCT T Ja OBJAT pasrIekKIaHd M H3CICABAHU KaTo
MPEOCTaBKa 3a M3rPa)KJIaHe Ha JIOBEPHE — KOTaTO TOCTHT 3aJI0BOJIIBA HEOOXOAMMOCTTa OT
YIIOBJICTBOPSIBAHE HAa CBOWMTE INPUHIMIIK, CTaHJAPTH, OYAKBaHHMS W IIEHHOCTH IO BpEeMe Ha
TYPUCTUYECKO MBTYBAaHE, TOH € TMO-CKIOHEH Oa ce 0ogepu Ha XoTenuepa. B masu 8pw3ka, 8
HOCAE08AUOMO UZTIONCEHUE PA32NEeHCOAME 83AUMOBPBIKAMA MeNCOY YeHHOCmuUme 1 008epuemo,
KOSIMO cuyumame, 4Ye e NPABONPONOPYUOHAIHA U 63AUMHO 00YClO8eHA U CbWO Makd, ue
pazbuparnemo Ha masu 6pv3Kd, 0A8A 8b3MOICHOCH HA XOmeauepume 0d Cb30a8am U c1e08am HOBU
napaouemu 8 UHOYCMpUusima Ha 20CMONPUeMcmeomo.

1.2. N3:xuBSIBAaHUSATA, KATO MHTerpupaml GakTop 3a HEeHHOCTH M /J0Bepue B OH3HeEC
TYPUCTHTE

CpBpeMeHHHUTE U3CIICABAHMS MTOTIEPTABAT, Y€ H3KUBSABAHUATA UMAT LIEHTPAIIHA POJIS IPH
(dopMHpaHETO HAa IEHHOCTUTE, YAOBJIETBOPEHOCTTA U ABITOCPOYHOTO MOBEJCHHUE HA TYPUCTUTE
(AneBa, 2025). Hanpumep, IECHHOCTUTE Ha TypHUCTa IEHCTBAT KATO MEAMATOP MEKY MOTUBALIUATA
U YIOBJIETBOPEHOCTTA, KaTO OKa3Ba HPSAKO BIMSHUE BBPXY JIOSUIHOCTTa U JIOBEPUETO KbM
necruHanuaTa (Rueda-Lopez et al., 2025). OcBeH ToBa, Ch3AaBaHETO Ha 3alOMHSIIU CE
U3KUBSIBAHUSI BOJM J10 MIO-BHCOKA aHTXKUPAHOCT U 0-CUIIHA BPBh3Ka MEXKly TYPUCTa M XOTeJHepa,
KOETO € KJIF0YOBO 32 M3TPAKIAHETO HA yCTOWYHMBH oTHOIIeHUs (Syahbudiman et al., 2024). B mo-
IIUPOK KOHTEKCT, TpaHCPOpMUpAIIUTe TYPUCTHUUECKH HW3KUBSABAHUS MorarT Jia IpPOMEHST
[IEHHOCTHTE U TIOBEACHYECKUTE HATJIACH HA TYPUCTUTE, KaTO 3aCHIIBAT IOBEPHETO U BIHUSAT BHPXY
obnemmre uM pemerus (Godovykh, 2024).

N3xuBsiBanusTa ce GopMupar Kato HHTErpupany GaxkTop 3a opMHpaHE U YTBbPKIaBaHE HA
LIEHHOCTH U Ch3/J]aBaHe Ha JJOBEpHE KbM JIa/IeHa IeCTUHALUS UJIM ycIIyra 3a OM3HeC TypUCTUTE, OT
M. T. HA TAXHOTO KAa4eCTBO, BKIIOYHUTEIHO NPOGECHOHATHOTO OOCiIyXBaHe, e(eKTHBHaTa
OpraHu3alsi M KyJITypHaTa cpefa W JAPYrH, KOUTO OKa3BaT MpPSKO BIMSHHE BbpPXY oOIIaTa
CTOMHOCT Ha IIbTYBaHETO. T€3M W3KUBABAHUSA C€ WHTEPIPETUPAT TIpe3 IMpu3MaTa Ha
UHIUBUIYaIHUTE M  KOPIOPATMBHUTE LIEHHOCTH, KaTO YCMOUYUBOCH, OM2O80PHOCHI,
aemenmuyHOCm, KOETO OT CBOSI CTpaHa OIpeiessl CTENEeHTa Ha JOBEPHE KbM XOTEINEPUTE, KOUTO
I'M TpeAocTaBsIT. MoXkeM Aa TBBPIHU, Y€ B TO3M KOHTEKCT, 008epUemo ce s656a pe3yimam Om
NONOACUMENHU  U3HCUBABAHUS, KOUTO CHOTBETCTBAT WMJIM HAIXBBPJIAT OYAKBAHUATA M HUIpae
CBILECTBEHA POJIs IPU B3EMAHETO Ha pelleHus 3a ObAen OM3HeC MbTyBaHMUS.

N3xuBsiBaHETO MOKE J1a € pas3riiexk/ia Olle KaTOo ChbBKYIHOCT OT BCUUKU B3aUMOJIEHCTBUS
Ha rocTa C JjaJieHa yciyra WiM XOTeJICKU OpaHJ — OT MOMEHTa Ha pe3epBallys 70 HallyCKaHe Ha
XoTena W AOpH cien ToBa. EnHa OT OCHOBHUTE XapakTEpUCTUKHM Ha W3KMUBSIBAHETO, KaToO
KOHKYPEHTHO IPeAMMCTBO, € HErOBaTa eMOLMOHAIHA CTOMHOCT. br3Hec TypuCcTUTE 4eCcTo ca oA
HaIpe)KeHUEe M BPEMEBU OTpaHMUYEHUs, KOETO IpaBU KoMdopTa, ya1o0CTBOTO U NEPCOHAIHOTO
OTHOILIEHHE OCOOCHO BaXHU. Mallku JeTailii, Kato Obp30 HACTaHsIBaHE, MEPCOHATM3HPAHO
MOCpEIaHe WM aJalTUpaHe Ha YCIYrHTe, CHPSIMO WHAMBHIYATHUTE MPEIIOYHTAHUS, MOTaT
3HAYUTEJIHO J1a TIOBHUIIIAT YAOBJIETBOPEHOCTTa Ha KineHTa (Zhang, Yu, & Kim, 2024).

KakTo ouepraxme mo-rope, LEHHOCTUTE WIrpasT Bce IO-3HaUYMMa poJis MpH u3bopa Ha
TYPUCTUYECKH U XOTEJCKH ycIyrd. CbBpEMEHHUTE MOTPeOUTENN 00phIIaT BHUMAaHUE HE CaMO Ha
1eHaTa 1 y100CTBOTO, HO M1 AaBTEHTHYHOCTTA, KaTO KJII0YOBa LIEHHOCT, KOSTO ce (hopmupa, upes3
Ch3/1aBaHETO HA U3KMUBSIBAHUSA 32 TYPUCTUTE B X0TeNa. Upe3 U3MOI3BAaHETO HA Pa3InyHU CIIOCO0H,
JAHHW W TEXHOJIOTHH, XOTEJIMTE MOTaT Jia TpeyiaraT epCOHAIM3UPAHH YCIYTH U H3KUBSBaHUS,
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ChOOpPa3eHU C TPEINOYUTAHUATA U HYXKIUTE HA TOCTHTE MO Ou3zHec TypuszbM. Cuurame, de
NEepCOHANIM3ALMATA U IPEAJaraHeTO Ha aBTEHTUYHU U3KUBSBAHUSA, CIIPSIMO KOHKPETHUTE I'OCTH,
ca KJIF0YOB MHCTPYMEHT 3a Ch3JaBaHe Ha CTOMHOCTHO IpexuBsiBaHe. Upe3 chOupaHe U aHaIu3 Ha
JAHHU 32 TOBEACHUETO M IPEINOYMTAHUATA HA KIMEHTHUTE, XOTEJIUTE MOrar JAa IpeiJIoKaT
WHIUBUAYAIU3UPAHA YCIyTM — HapUMeEp MPEAIIOYUTAH THUIl CTasd, XPAHUTEIIEH PEXUM WIU
JOII'BJIHUTENHN ynoOcTBa. ToBa cb3/aBa ycCelllaHE 3a CHELMaIHO OTHOLIEHHWE M IOBMIIAaBa
JOSTTHOCTTA.

B 3axitouenue, n3KUBSIBAaHETO CE MIPEBPBIIA B CTPATETMUECKH PECYPC, KOUTO HE MOKE JIECHO
na Obae konupad. IMEHHO 4pe3 ch3JaBaHETO Ha 3aIOMHSILIU CE U CTOMHOCTHU IIPEKUBSIBAHMUS,
KOMIIAaHUUTE B OM3HEC Typu3Ma U XOTEJUMEPCTBOTO MOraT Ja H3rpajsaT AbITOCPOYHU
B3aMMOOTHOIICHUA C KIIMCHTUTC U AAa IIOCTUTHAT yCTOﬁ‘IHBO KOHKYPCHTHO NPpCIUMCTBO.

HanpaBenusit nureparypeH Ipersie] Ha ChILIECTBYBAlllaTa HayyHa JMTeparypa, KOATO
H3CJICABa BpPb3KaTa MCEXKAY LHCHHOCTUTC, JOBCPHUCTO M H3KXUBSABAHUATA Ha Om3Hec TYPUCTUTE,
II0Ka3Ba, Y€ U3CJICABAHUTE Cca KIIIOUOBH (DaKTOPH 3a pa3OupaHe MOBEIEHUETO Ha IOTPEeOUTENNTE U
B3aMMOOTHOUIEHUSITA B Typusma. JloBepuero HamaisiBa HECUTYpHOCTTa U yJIECHsBA
CBhTPYAHUUYECTBOTO, JOKATO LIEHHOCTUTE CTUMYJIUPAT YJOBJIETBOPEHOCTTA U AHTAKUPAHOCTTA,
4Upe3 Chb3JaBaHC HA U3KUBABAHUA 34 TYPUCTHUTC.

Moxe na 00001muM, ye ObJeInTe U3CIeABaHUs 110 TeMaTa cie/iBa Ja 3a1b10oyaT aHaau3a
Ha Bpb3KaTa MCXKIAY LOCHHOCTUTEC U OOBCPHUCTO, oco0eHo B yC1oBUsATa Ha AWUTUTAIHA
TpaHchopMalMs U HapacTBALIM U3UCKBAHUSA 32 YCTOMYMBO pa3BUTHE HA OU3HEC TYPUCTHTE.

2. HoBu napaaurmu B OM3Hec TYpH3MAa M XOTeJIHEPCTBOTO

B ycrnoBusTa Ha AMHAMUYHO TPOMEHSIIA C€ TI00aIHA MKOHOMHKA OW3HEC TYpHU3MBT U
XOTEJIMEPCTBOTO IMPETHPIABAT CHILECTBEHU TpaHc(opManuu, 0O0yCIOBEHH OT TEXHOJIOTMYHMS
HaNpeIbK U IUTUTATIN3alKs Ha IPOLIECUTE, TPOMEHSIINTE c€ MOTPEOUTEICKH HArJlacu, HAaCOYEHH
KBbM ThpPCEHE Ha U3KUBSIBAHUA B JECTUHALIMUTE, 3€JICHUTE U YCTOMYMBHU NMPAKTHUKH HA XOTEJIUTE,
KakTO ¥ HapacTBallaTa KOHKypeHIMs Ha wMexnayHapomuure mnaszapu (['eopruesa, 2024).
TpaauunoHHUTE MOJENN Ha 00CTYyKBaHe MOCTENIEHHO OTCTHIIBAT MSICTO Ha MHOBATUBHU MOJIXOM,
KOUTO TOCTaBAT aKUEHT BBPXY MNEpCOHANM3AIMATa Ha W3KHUBSBAHETO, JUTHTAIM3ALMITA Ha
yCIyruTe U yCTOWYMBOTO pa3BuTue. Hacrosmara gact oT pa3paboTKaTa pas3riexkaa Bb3HUKBAHETO
Ha HOBHU MapaJurmMu B OM3HEC Typu3Ma U XOTEIUEPCTBOTO, KaTO aHAJIM3Hpa KIOYOBUTE (HAKTOPH,
OINpPEACISALIN TAXHOTO Pa3BUTUE, KAKTO U BB3MOKHOCTUTE U IPEAU3BUKATEIICTBATA IIPE] CEKTOPA
B KOHTEKCTa Ha CbBPEMEHHATa MKOHOMHUYECKA U COL[MAIHA CpeJia.

*  OmnJjaiin penyTanusi, Kato ()aKTOp 3a 10BEpHE

JloBepueTo, KakTo Bede O¢ yTOUHEHO, € (PyHaMEHTAJEH €JIEMEHT B OTHOLICHUATA MEXKAY
TYpUCTUTE M XOTelauepure B Ou3Hec TypusMa. To ce M3rpaxkia upe3 IOCIEJOBaTEHOCT,
IIPO3PAYHOCT U BUCOKO Ka4eCTBO Ha 00CIyXBaHe. B qururanHara epa OHJIaiH penyTanusaTa urpae
pelaBaiiia poJisd 3a Ch3JlaBaHe Ha UMUK U (pOpMUpaHe Ha JloBepue B norpedutenute. OT3uBUTE
B I1aTGOPMU 3a pe3epBallMU U COLUATHA MPEXH MOTaT 3HAYUTEIHO J1a MOBIUSSIT BbPXY U300pa
Ha roctuTe. [[0JI0XKUTETHNUTE OLIEHKM YBEIM4YaBaT JOBEPUETO, TOKATO HEraTMBHUTE Morar Ja
JIOBeaT /10 3ary0a Ha TypUCTH.

Ot npyra cTpaHa, KOMEHTHPAMKK Ha TUTUTAIN3AUSA Ha TYPUCTUUECKUTE YCIYTH, CIIe/IBa 1a
CIIOMEHEM U OUSUManHama Cu2ypHocm, KaTto KJIF0UOB acleKT 3a U3rpaX/laHe Ha JI0Bepue, OT IIL.T.
Ha 3alllMTa Ha JIMYHUTE JaHHM, O€30MaCHOCT Ha MPECTOs] U HAAEKIHOCT Ha YCIyTUTe, KOUTO ca
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MHOTO Ba)XHM 3a OWM3HEC TYpPHCTUTE, LCHSIIM TapaHIUUTEe 33 KOH(PHICHIHMATHOCT U
npoeCHOHATTU3BM.

Moske 1a TBBPANUM, Y€ U3rPaXKIAHETO HA CHIICH OpaH[ JOIpUHACS 32 YCTOMYUBO JJOBEPHE —
MMEHHO PA31103HABACMUTE XOTEJICKM BEPUTH U YTBBPAECHUTE KOMIIAHUHU HAl-4E€CTO CE Bh3IIpUEMaT
KaTo II0-HAJIEeKIHU, KOETO UM J1aBa KOHKYPEHTHO IIPEIUMCTBO B [1a3apHaTa cpeja.

* JIMrMTaJIHHUTE TEXHOJIOIMH, KATO YaCT OT FOCTEHCKOTO M3KUBSIBAHE

CrIiecTBEHA POJISt UTPASAT U JUTUTATHUTE TEXHOJIOTHH. MOOUITHUTE IPUIIOKESHUS, OHJIAH
YEKUH/4eKayT, AWTMTAIHUTE KIYOBE M AaBTOMATHU3UPAHUTE YCIYI'M YJECHSBAT IPECTOsl U
crectsiBaT BpeMme. VI3KYCTBEHHMSAT MHTENEKT M 4aTOOTOBETE MO3BossABaT 24/7 oOciyxBaHe, a
MHTEJIMIeHTHUTE CUCTEMH B cTauTe (Smart rooms) noxoOpsiBatr koM¢popTa, Ype3 aBTOMaTU3UPAHO
yIpaBJIeHUE Ha OCBETJICHUE, TEMIIEpaTypa U IpyTru QyHKIHU.

Jpyr BakeH acleKT € MHTErpUpaHeTO Ha XMOPHMAHM M BHPTYAJHHU NPEKUBABAHUSA 3a
TOCTHTE B Pa3IMYHHUTE MPOSBU Ha OM3HEC Typu3Ma. B KoHTekcTa Ha OM3HEC ChOUTHATA, BCE T10-
YeCTO Ce M3IMOJI3BAaT KOMOMHHMpaHU (HOpMaTH, KOUTO ChUETaBaT MPUCHCTBEHO y4yacTUe C OHJIAWH
nocte. ToBa pasmupsiBa oOxBara Ha CbOUTHSTA U IPENOCTaBs IO-TOJIsIMA I'bBKABOCT Ha
Y4aCTHULUTE.

CpBpeMEHHUAT OU3HEC TYpU3bM U XOTEIHEPCTBOTO CE Pa3BUBAT MOJ BJIMSHHE HAa HOBU
KOHIIETILUHM U MOJIENIH, KOUTO MPOMEHSAT TPAIULIMOHHOTO pa3oupaHe 3a MbTyBaHe U npectoil. Te3u
HapagurMy MocTaBsAT KJIMEHTa B LIEHTHhPA U aKLEHTUPAT BbPXY MPEKUBSIBAHETO, 'BBKABOCTTA U
YCTOMYUBOCTTA.

= ,,Experience economy“ (MKoHOMHMKA Ha M3KUBSIBAHUSATA)

HNkoHOMMKaTa Ha W3XKHUBSBAaHUATA CE€ OCHOBaBa Ha UJEITA, Y€ TYPUCTUTE TbPCAT
BB3MOKHOCT 34 Ch3JJaBaHE HA €MOLIMM, CIIOMEHU ¥ YHUKAJIHU MOMEHTH, a HE MPOCTO YCIYI'H I10
BpeMe Ha cBoero mbTyBaHe (laneva, Gaydarov, 2022). B OusHec Typu3ma TOBa O3Ha4aBa
Ch3/]aBaHe Ha 100aBeHa CTOWHOCT, Ype3 NepCOHAIM3UPAHU NTPEKUBSIBAHUS — TEMATUYHU CHOUTHS,
KYJITYpHH aKTUBHOCTH U WHAMBHIYaTHO OOCITy)XBaHE. XOTEIMTE Beue HE ca MPOCTO MSCTO 3a
HOIIlYBKa, a IPOCTPAHCTBO 3a BABbXHOBEHHE U COLMAITHO B3aUMOJCICTBHE.

*  3ejIeHM XOTEJH M YCTOHYUB TYPU3IBM

VYcToiuuBOCTTa ce NMpeBpbhIa B OCHOBEH MPUOPUTET 32 UHAYCTPUSATA. ,,3€JI€HUTE XOTeNIn
npuiaraT MpakTUKM KaTo eHepruiiHa e(eKTUBHOCT, HaMaJsIBaHE Ha OTMAIbLIUTE U U3I0JI3BaHE HA
€KOJIOTMYHU MaTepuainu. bu3Hec KIMEHTUTEe BCe IM0-4ecTO U30UpaT MapTHHOPH, KOUTO
JEMOHCTPHUPAT aHTaXUPAHOCT KbM OIIa3BAHE HA OKOJIHATA CPEJla M COLMAIIHA OTTOBOPHOCT.

* [leHHOCTHO-OPMEHTHPAHOTO YIIPABJICHHUE
HoBa mapagurmMa B XOTEIMEPCTBOTO C€ M3pa3sBa B YTBBPKIABAHETO HA LEHHOCTHO-
OpPUEHTUPAHOTO YyIIpaBJIC€HHE, IPU KOETO OpraHU3al[MOHHATA KYJITypa U €TUUYHUTE MPUHIUIH Ce
IPEBPBIIAT B CTPATErMUECKH HHCTPYMEHT 3a M3rpaXkJaHe Ha KOHKYPEHTHO IPEIUMCTBO.
XoTenuTe BCe MO-4€CTO MHTErPUPAT YCTOMYMBOCT, COLMATIHA OTTOBOPHOCT M IIPO3PAYHOCT KaTO
OCHOBHH €JIEMEHTH Ha CBOsITAa OM3HEC JIOTHKA.
= Jlepconanu3anusi ¥ AaBTEHTHYHOCT
KakTo koMeHTHpaxme 1o-rope, CbBpEMEHHOTO XOTEIMEPCTBO CE XapaKTEpU3Hpa C IPEXO
KbM BHCOKA CTETIEH Ha IEPCOHATIN3ALINSA, IPH KOSATO YCIYTUTE Ce aalTupaT KbM HHIUBUAYATHUTE
NOoTpeOHOCTH, TOBEACHUE U TPEANOYUTAaHUs Ha TrocTuTe. ToBa BOAM JO MOBHIIEHA
YIIOBJIETBOPEHOCT U MO-CHJIHA EMOLIMOHAJIHA Bpb3Ka ¢ OpaH/a.
@ur. 2. oHarzieasBa MPeICTaBeHUTe HOBU MapaJiurMU B ChbBPEMEHHUS OU3HEC TYpU3bM U
XOTEJIMEePCTBOTO, KAaTO CHCTeMAaTH3Hpa KJIIOYOBUTE HampaBieHUss Ha TpaHchopManus B

88
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

uHayctpusara. [IpeacraBeHure napagurMu oTpassBar Ipexoja OT TPaJAuLMOHEH MoJied, Oa3upaH
OCHOBHO Ha (DYHKIIMOHAJIHU XapaKTEPUCTUKHU Ha ycllyrata, KbM UHTETPUpaH MOAXOJI, PU KONTO
[EHTPAJIHO MSCTO 3aeMaT HeMaTepHaaHuTe (AKTOpu W KIMEHTCKAaTa aHTaXUPaHOCT.
B3anmoBpb3kaTa MEXy OTACTHUTE KOMIIOHEHTH IMOKa3Ba, Y€ ChBPEMEHHOTO XOTEIUEPCTBO U
OM3HEC TYpHU3bM CE€ pa3BUBAT KaTO KOMIUIEKCHA CHUCTEMA, B KOSITO CTOMHOCTTA CE€ Ch3/1aBa, upe3
CUHEpPTrUsi MEXJY E€MOLIMOHAIHO MPEeXHUBSBaHE, JI0OBEpUe, UHIWBUIYAJIEH MOAXOA U YCTOWYUBU
NpakTUKUA. B TO3M CMHCBII, MpecTaBeHaTa aBTOpoBa (Urypa CIy’kKM KaTO aHAJIMTHYHA paMKa,
KOSITO MO/IIoMara pa3oupaHeTo Ha CTPYKTYPHUTE MIPOMEHH B UHIYCTPUSTA U TSIXHOTO OTPaKeHUE
BBpPXY KOHKYPEHTOCIIOCOOHOCTTA Ha TYPHUCTUYECKUTE OPraHU3AIHH.

HNxonomuka Ha

HU3KUBsSIBAHUATA
IlennocTHO-
Jururania OpPUEHTHPAHO
TpaHnchopmarus TS
HoBu
napaagurmMu B
OM3Hec Typu3Ma
3eneHu
[Tepconanu3zanus u XOTeJN 1
ABTCHTHYHOCT YCTONYNB
JoBepue u BRI
OHJIAH
penyranus Ha
XoTena

®urypa 2. HoBu nmapagurmu B Ou3HeC Typu3Ma
H3mounux: aBTOpOBA CUCTEMATHU3aLUs

2.1. Cuaara Ha npumepa: OT Teopusi KbM NPaKTHKA

B cbhBpeMeHHUSI MEHWKMBHT Ha TYpH3Ma, U B YAaCTHOCT B XOTEJIMEPCTBOTO, YECTO CE
¢dokycupame Bbpxy mnokaszarenu kato RevPAR (mpuxoa ot HammuHna crast) miu ADR (cpenna
JTHEeBHa 11eHa). Ho B cBAT Ha 1i1006aHa HECUTYPHOCT M CBPBXITpEAIarane, Hai-BaXXHUAT IT0Ka3aTes
3a ABJATOCPOYEH yCIIEX C€ OKa3Ba Helllo Jajied M0-abCTPaKTHO, HO (PyHJaMEHTAIHO: BbTPEIHATA
IIEHHOCTHA CHCTEMA HA OM3Heca.

KakTo yrouHmxme mo-Harope B TpyZAa, LICHHOCTHTE BEYE HE ca MPOCTO KPACHBH AYMH,
pamKupaHu BB (oaiieto. Te ca ,,onepanoHHaTa CUCTEMa™, KOATO OMPEeIIs Aaju euH OpaH/ 111e
olenee B epaTa Ha ch3HatenHust kKoncymarop ([Tanmkeposa, 2025).

AKTyallHUTE W3CJEIBaHMUSI B CEKTOpa IMOTBbPXKAABAT, Y€ LEHHOCTUTE HMAT JUPEKTHO
OTpa’keHHe BbPXY (PMHAHCOBHUTE PE3YNITATH U MO-KOHKPETHO:
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V' Jlosunoct Ha ciyxurenure: Cropen nokinan Ha Deloitte (2023), koMnanuure ¢ sscHa
MUCHS U IIeHHOCTH uMart ¢ 40% mo-BUCOKM HHMBA Ha 3aJbpKaHe Ha CIY)KUTEIUTE.
B cextop karo XoTenuepcTBOTO, KbAETO TEKYYECTBOTO € OCHOBEH Pa3Xoll, TOBA €
KPUTHYHO KOHKYPEHTHO MPEIUMCTBO.
v U36opbT Ha Typucta: Mscnensane ma Booking.com (Sustainable Travel Report
2023) noka3Ba, ye Haja 76% OT IbTELIECTBEHUIIUTE AKTUBHO ThPCAT MECTa, KOUTO
MPHUJIAraT MPakTUKU 3a YCTOWYMBO PA3BUTHE M €THYHO OTHOIICHUE KHbM MECTHUTE
OOLTHOCTH.
v' Tlorpeburencko noBepue: MKOHOMHYECKHTE WHICKCH IMojpdepTasar, ye 58% or
NOTpeOUTENUTE KYIyBaT WM 3aIlIMTaBaT MapKHU Bb3 OCHOBA Ha CBOUTE BSIPBAHUS U
LEHHOCTH.
[leHHOCTHTE OKMBSABAT CaMO, KOraTO ca MHTETpUpaHU B exelHeBHUTE mporecu. Heka
pasriegame Kak BOJCIM OpaHI0BE ' MPEBPHILIAT B MA3apeH yCIeX:
1. EmmaTus u oBiactsBane: npumepsT Ha Ritz-Carlton
Tsxuata ,,3mMaTHa cTaHAapTHA™ LEHHOCT € JereHaapHa: ,,Hue cmMe nmamu u rocmoja,
oOciyxBaly JamMu U rocnoja“. Beceku ciykuTen, HE3aBUCHMO OT paHTa CH, UMa OIOJIKET 0
$2000 nHa nmeH, 3a jma pemd mMpoOJieM Ha TOCT WM J1a Ch3Jaje ,,yay-MOMEHT™, 0e3 ja HcKa
pa3perieHue OT MEHUIKBP.
PesynrareT: ToBa noBepue B JMYHATA €TUKA HA CIY)KUTENS Ch3/IaBa Ha-BUCOKOTO HHBO Ha
KIIMEHTCKA JIOSUTHOCT B MHyCTPHSTA.
2. PapukanHa mpo3pagHocT: Soneva Resorts
Ta3u Bepura ot JYKCO3HU €KO-KYPOPTH € IPUMEp 3a TOBa KaK IIEHHOCTTA ,,yCTONYUBOCT
MOJKe Ja ObJie TIeuenuBIn Ou3Hec Mojell. Te BbBeoxa ,,BhIiepoaHa Takca™ ot 2% BBPXY IeHATa
Ha HOLIYBKaTa, KOSATO C€ MHBECTUPA JUPEKTHO B COLIMATHH U €KOJIOTMYHU MPOECKTH.
PesynrarsT: BmecTo 1a oTOBCHAT KITMEHTHTE, TE MPUBJISTKOXA CETMEHT OT YJTPa-3aMOXHH TOCTH,
KOUTO THPCAT CMUCHI B CBOUTE IHTYBAHUS.
3. Uuxiy3usHocT: Airbnb
C xamnanwusrta cu ,,WWe Accept™ koMmaHusTa mpeBbpHa IIEHHOCTTA ,,IPUHAIIICHKHOCT™ B
CBOSI OCHOBHa MJIEHTUYHOCT. AKTHBHa OopOa cpelly AWCKpUMHUHAIUATA Ype3 IPOMEHU B
QITOPUTMUTE U OOIIM YCIOBHS, KOUTO 33IbJDKABAT TOMAKHHUTE J]a MPUEMAT TOCTH HE3aBUCHUMO
OT paca, peJUTHusl U OPUSHTAIIUS.
PesynrarsT: 3aTBBpkIaBaHe Ha JMUAEpPCKaTa MO3UIMS B CIOJEleHaTa UKOHOMHUKA Ype3
U3TpaXkaaHe Ha rio0aiHa oOIIHOCT, 0a3upaHa Ha B3aUMHO YBaKECHHUE.

2.3. LlenHoCcTHTE KATO AHTHKPU3UCEH HHCTPYMEHT

ABTOpOBHAT ONHUT U U3CIIEABAHUS MTOKa3BarT, 4ye 1o Bpeme Ha kpu3u (karo COVID-19 wn
MKOHOMHYECKA PELECHs ), XOTEIUTE C ,,KyXU " IEHHOCTH IIbPBHU MPABSIT KOMIIPOMHC C Ka4ECTBOTO
u obciyxBanero. OOpaTHO, T€3U, KOUTO OCTaBaT BEPHH Ha MPUHIMIIUTE CH — HAIpUMeEp Karo
3ama3sT eKUIUTE CH WM TPEIOKAT T'hbBKABOCT Ha KIIMEHTHTE — U3JIM3aT OT KpH3aTa C TMO-CHJICH
Opann kanuTai. buzHechT B Typu3Ma He e mpocTo Ipoaax0a Ha ,,J1eruia u 3aKycku'. ToBa e Ou3Hec
¢ moBepue. U ako meHaTa Ha yciyrara € ToBa, KOETO KIMEHTHT IUIalla, TO IIEHHOCTUTE ca TOBa,
KOETO TOil IoJTyyaBa KaTo ycellaHe 3a 3HAYMMOCT U CUTYpPHOCT.

Kax Mosxe Bcuko ToBa Jia O'b/1e MPUIIOKEHO B OM3HECa:

v Onut Ha Kyatypara: [IpoBepere Jai BalllUTe CIY>KUTEIH 3HASAT U CIIOJENAT [IEHHOCTUTE
Ha KOMITaHUSTA.
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v Uuterpamuss B KPI: OOBbpkeTe OOHYCHTE M OIEHKMTE Ha [MEPCOHAA HE Camo C
pOJAXXOUTE, HO M C JICMOHCTPALIMATA HA KJIFOUOBHUTE IICHHOCTH.
v' IIpo3pa4HOCT B MapKeTHHIa: PaskakeTe MCTUHCKUTE UCTOPUH 3a]] Ballus OM3HEC — Kak

MOAKPEIISATE MECTHUTE IPOU3BOAMTEIH WM KaK CE TPHKHUTE 33 EKUIIA CH.

B ceam, 6 kotimo mexnonocuume u U3KyCMEEHUAM UHMENeKm 6ce NO-Yecmo noemam
MexHuYecKkume acnekmu Ha 20CMONPUEMCMEOMO, YEHHOCmuUume OoCmasam eoOuHcmeeHama
mepumopusi Ha uoseka. Te ca , Hesuoumusm noonuc“ Ha 6pandoa. Xomenuepcmeomo Ha
OvOewemo HAMA 0a ce CvbCcmes3asd, upe3 Oposi Ha 36e30ume nped 6x00d, a upe3 Culama Ha
xapaxkmepa 3a0 msx. 3awomo 8 Kpas Ha OeHsi 20CMbm Modice 0d 3a0pasu Ou3alHa Ha CMasma, Ho
HUKO02a HAMA 0a 3a0pasu Kak ce e nouyscmean. Emuxkama e 6odewa npeod necnama neuanboa — ms
e eOuHCmeeHama UHEeCmuyUsl, KOSMo He ce 6use om uHGIayusama.

3ak/roueHue

B 3akmouenne Moxke nga ce 0000muM, 4e B YCJIOBHSTAa Ha 3acHiIeHAa KOHKYPEHIHS WU
HapacTBalu HOTpe6I/ITCJICKI/I M3UCKBaHUS OM3HEC TYPUSMBT U XOTCIUCPCTBOTO IMTPEMHUHABAT IIPE3
nb100Ka TpaHC(hOpPMAIMs, MPH KOATO HEMaTepuasHuTe (HAKTOPH KaTo IEHHOCTH, JIOBEpHUE U
IPUIOCTHO HM3KUBSBAHE CE€ YTBBP)KIABAT KaTO OIpPENEeNANIM 3a ycCIexa Ha OpraHu3alHuTe.
TpanunuonHuTe Mozenu, (OKYCHPaHH OCHOBHO BBbPXY (YHKIIMOHATHOCT M II€HA, MOCTEIICHHO
OTCTBIIBAT MAACTO HAa HOBHU IMapaWuTrMH, KOHUTO IIOCTaBAT aKICHT BbPXY CEMOLOHWOHAIHATA
AHTKUPAHOCT, aBTEHTUYHOCTTA U M3TPAXKIAHETO Ha YCTOMYMBYU B3aMMOOTHOILICHHUS C TOCTUTE.

HacrosimoTo n3cnenBane ouepra CbBPEMEHHUSI OM3HEC TYPU3BM H XOTEITUEPCTBOTO KaTO
JMHAMHYHO Pa3BHBAIM CE CEKTOPH, B KOMTO B3aHMMOJCHCTBHETO MEXIy LIEHHOCTH, IOBEPHE U
U3KHUBSIBAHE CE MPEBPBHINA B KIIOUOB (DAKTOP 32 KOHKYPEHTOCIIOCOOHOCT. AHAIM3BT MOKa3Ba, 4e
[ICHHOCTHO-OPUEHTUPAHOTO YIpaBlIeHHE U (POKYCHT BHPXY Ka4eCTBEHOTO T'OCTECHCKO N3KHBSBAaHE
ca B OCHOBATa Ha YCIIEITHATA aIaNTalus KbM IPOMEHSIINTE Ce TTa3apHH YCIOBHSL.

B T03u cMHCBI 11enTa Ha U3CIEeIBAaHETO — J1a C€ AaHAJIM3UPAT HOBUTE MapagurMu B OM3HEC
Typu3Ma M XOTEIHEPCTBOTO M Jla C€ W3BEAE 3HAUYEHHUETO Ha IICHHOCTUTE, JOBEPUETO W
NPeXHUBSIBAHETO — € I[IOCTUTHATa, KaTo ce IoJuepTraBa TsAXHATa B3aUMOCBBP3aHOCT H
CTpaTeruyecKa poJis 32 yCTOWYMBOTO Pa3BUTHE HA HHIYCTPHUSTA.

W3Benenu ca B3auMOBPB3KHU, 0] popMaTa Ha MHTEIPUPAH MOJEI, MEXKAY IEHHOCTUTE Ha
XOTEJINUTE U OU3HEC TYPUCTUTE, KAKTO U € IPCACTABCHU OCHOBUTC HAa HOBUTC IMapaainuTrMH1 B ousHec
Typu3Ma M XOTEJIMEPCTBOTO, KOMTO 3a€IHO MJIM MOOTAEITHO, MPEACTABISABAT BB3MOXKHOCTH 3a
MOCTIeIBAIIY 3HAYUTEITHU 33/TbJI00UYSHH HAYYHH U3CIICIBAHMS.
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NKOHOMMKATA HA CITOAEJISAHE B TYPU3MA - MOJAEJI C
HEHHOCT 3A OBIIECTBOTO

IETS UBAHOBA
Hou. n-p, Karenpa ,,Mkonomuka u ynpasiaenue Ha typusma‘, CA ,J1. A. llenos* — Cuiion

Pe3zrwome.

Hronomuxama na cnooensine e UH08amueeH OusHec Mooe, KOUmo Hamupa 6ce no-uupoxo
npunodicenue 6 cvepemuemo Hu. Cmamusma paszenedxncoa UMEeHeHUsmda, KOUmo 6HACS
NPUNOJICEHUEMO HA UKOHOMUKAMA Ha cnooenane 8 mypusma. CneyuaiHo HUMaHue e omoeneHo
HA M08a 8 KaKea cmener mo3u OusHec Mooei uma NPUHOC KoM pa3eumuemo Ha 00uecmsomo u 8
KaKeo ce uspasiaea Hezcoeama YyE€HHOCNI. OCHOGHG yen Ha cmamuima e da ce xapakmepusupa u
UBSACHU 8 PEMPOCNEKMUBEH U CHBPEMEHEH ACNEKM NPULOHCEHUEMO HA UKOHOMUKAMA HA CNOOeIsIHE
6 mypusma, u Ha mosu LpOH da ce cucmemamusupam HanpaejieHuiama, 6 KOoumo mos3u 61/[3H€C'M00€JZ
HOCU YeHHOCm 3a obujecmeomo. HKoHomukama Ha cnooeisiHemo HOCMOSAHHO ce pa3eusd, d
OCHOBHUME npuHyunu Ha Modeﬂa Kamo no-eqbekmueﬂomo usnoJjizeane Ha HajiudHume pecypcu u
npexooa om CcOOCMBEHOCH KbM NIAM@POpMU 3a 63AUMHO CHOOeIsiHe, KOPECNOHOUpam ¢
KOoHUenyusama 3a ycmoﬁuugo paseumue u HeﬁHume YeHHocmu.

Kniwouoeu oymu: ukoHomuka Ha cnooeisnemo, mypusvM, YeHHOCH 3a 00ujecmeomo
JEL: L83, 131, H27, Q56

THE SHARING ECONOMY IN TOURISM - A MODEL WITH VALUE
FOR SOCIETY

PETYA IVANOVA
Assoc. Prof., PhD, Tourism Economics and Management Department, Dimitar A. Tsenov
Academy of Economics — Svishtov

Abstract:

The sharing economy is an innovative business model that is becoming increasingly
widespread in today's world. This article examines the changes brought about by the application
of the sharing economy in tourism. Special attention is paid to the extent to which this business
model contributes to the development of society and what its value is. The main objective of the
article is to characterize and clarify, in a retrospective and contemporary perspective, the
application of the sharing economy in tourism, and against this background to systematize the
areas in which this business model brings value to society. The sharing economy is constantly
evolving, and the basic principles of the model, such as the more efficient use of available resources
and the transition from ownership to mutual sharing platforms, correspond to the concept of
sustainable development and its values.

Keywords: sharing economy, tourism, value for society
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YBoa

B HayanoTo Ha HacTOAIHMs BEeK ce 3a0ess3Ba MPOMAHA B MOTPEOUTEIICKUTE HArjacu Ha
xoparta. HapacTBa cTpeMeska KbM IMO-PallHOHAIHO H3I0JI3BAHE HAa PECYPCHTE, BKIIOUUTEIHO U
MKOHOMHYECKH CMHCBHJI, KaKTO M C€ OT/JaBa 3HAaYCHHE Ha YCTOMYMBOTO MOTpebieHue (3e1eHo,
CMHCIIEHO). Makap 4e CHOAEISIHETO Ha aKTHBU C€ € MPAKTUKYBAIO W Tpean (MPeIuMHO MEKITY
OJIM3KH X0pa), Pa3pacTBaHETO Ce JBJKA Ha ChbBPEMEHHH (DaKTOPH, KOMTO HalpaBHXa IiIobaHa
CBBP3aHOCTTAa HA MOTPEOMTENNTE W MPEUIOKUTEINTE. B HAlIM JHH UKOHOMUKAMA HA
cnooensinemo (Sharing economy) karo momen € o0yciaoBeHa OT pPa3BUTHETO Ha HHTEPHET,
OOIIECTBEHUTE YCIIOBHSI, TEXHOJIOTHYHHS HAMPEIbK (B T.4. MACOBO M3IIOJI3BaHE HA CMApTHOHUTE)
¥ TJI00aTHUSI UKOHOMHYECKH CITajl, BOJEI IO HEOOXOIMMOCTTa OT HKOHOMHUYECKH MOJI3H (T.€. T0-
HHUCKH Pa3XOJId ¥ MO-HUCKH [IEHH), COLMATHA CBBP3AaHOCT U MMO-TOJIIMa 3arPHKEHOCT 3a OKOJTHATA
cpena (Sanasi, et al., 2020). IkonoMuKkarta Ha CIIOEISHE € JOCTa IIMPOK TEPMUH, KOWTO 00XBaIla
MHOTO U pa3HOO0Opa3Hu 00JIACTH HA YOBEUIKAaTa JIEHHOCT, pa3udHu OM3HEC 00JacTu, HO oOmara
1eJ1 € J1a Ce YJIECHH WJIH JIOPH OPTaHUu3Upa CIIOIEIITHETO Ha PECYPCH.

JIHeC MKOHOMHKATa Ha CITOJICIITHETO CE MPHUEMa 3a MHOBATHBEH OM3HEC MOJIEN, KOMTO € |
HOTEHIMAIICH IIbT KBbM pa3BUTHE HA YCTOMYWB TYPU3bM, Ype3 CIIECTIBAHE Ha PECYPCH.
CriofieIsHETO B TypH3Ma HE CaMO II03BOJISIBA HM3IIOJI3BAHETO HA YCIAYTH I0-€BTHHO OT TE3H,
IpeUIaraHd OT KOHBEHIIMOHATHUTE OM3HEC MOJIENH, HO ChIIEBPEMEHHO TIOMara 3a yCTaHOBSBAaHE
Ha IMO0-aBTEHTUYEH KOHTAKT C JOMAaKHHUTE U Taka 3a Mo-7o0po pa3dupaHe Ha KyiaTypara Ha
rocelaBanara cTpana. TeOpeTHYHUTE U3CIIEOBATEIICKH PE3YIITATH IIOKa3BaT, ue¢ MKOHOMUKATa Ha
CIIOZIEJISIHE HE CaMO NPaBH ITbTYBAHETO IMO-JIECHO W I0-€BTHHO, HO B CHIIOTO BPEME ITOIKPEILSL
UJICUTE 38 YCTOWYHMBOCT M Ch3/IaBaHE HA CMHCIICHO MOTPeOIeHHE.

Metonoaorus

[IpuiioxkeH € KOMOMHHUPAH MOAX0A U CMECEHa METOAMKA OT KaueCTBEHU U KOJIMYECTBEHU
M3CIIE0BATENICKU METOAU. 3110/I3BaH KaueCTBEH METO/ € METOABT Ha CUCTEMATUYHUSAT MIPETie]
Ha HAayYHU U NPUIOKHHU MyOIMKaIMK, CBbP3aHU C UKOHOMUKATa Ha CHOJENIHE B TypusMa. To3u
npoliec poTeye Ha jBa erana. Ha mbpBusAT eran 6e OChIECTBEHO CEEKTUPaHe Ha U3TOYHULIUTE
Ha OCHOBATa Ha:

- OO0xBata Ha U3CIIE/IBAHETO;

- KauecTBoTO M Hase)KAHOCTTA HA MYOIMKAIIUUTE;

- HayuHara cTOMHOCT U U3aHUATA, B KOUTO ca MMyOIUKYBaHH.

Ha Bropusar eram Osfxa CHHTE3UpAaHM H3BICUEHUTE JaHHU M uHpopMmanus u Osxa
UACHTUGUIMPAHU HEJOCTAaThYHO pa3padOTEHHUTE I0JIeTa, B KOHTEKCTa Ha M30paHMAT HaydyeH
po0JsieM — IEHHOCTTa 3a OOLIECTBOTO OT IpUJIaraHe Ha MKOHOMMKAra Ha CHOJIENIIHE B TypU3Ma.
[TonOpanu 3a aHanMU3 ca TUTEpaTypHU U3TOUYHUIIM MYOJIMKYBAaHHU B PELICH3UPAHU HAyYHU M3/1aHUsL.
Ha to3u eran ot paborara € M3MOJI3BaH METOABT Ha KAaOMHETHO MPOYy4YBaHE, KaTO € MPUII0KEH
KOHTEHT aHaJIM3 Ha HAyYHUTE MMyOIUKAIIH.

3a pa3zpaOoTBaHe Ha MpeJIOKEHaTa B CTaTUsTa IEPUOAN3AIUS Ha MTPoLieca Ha €BOIOIUS U
pa3BUTHE HA MKOHOMMKATA Ha CIOJEISIHE B TypH3Ma € MPUJIOKEH UCTOpUUecKuaT meron. O0mara
KapTuHa € (opMUpaHa TMOCPEICTBOM BTOPUYHHM JAHHU OT MPEICTAaBUTENIHU H3CIEABAHUSA Ha
EBpomnelickara xomucus. IIpoydenu ca m penuua Apyrd M3TOYHHMLM Ha JJAHHU, BKJIIOYUTEITHO
CTpaTernyecku JOKIaad W HHGOpManus Ha MEXIyHapOIHM OpraHW3alli{, pEJeBaHTHU Ha
U3CJIEJIBAHETO, KaTo € U3MO0JI3BaH JOKYMEeHTaleH MeTo/l. [IpuiioskeH e MeTorbT Ha HaOJI0IEHUETO,
KakTO M METOABT Ha EKCIHEpPTHO MHEHHE, OCBIIEeCTBEH upe3 (opMaiHM U HepopMallHU
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KoHCcynTanmu. HeoOxomqumuTe 3a 1ieiTa Ha U3CaeIBaHeTO JaHHU U HHPOpMaIHs ca HaOaBEHU U OT
wiaTpOpPMHUTE 3a CHOZETIsTHE, Ha Oa3ara Ha MHTEPHET JAOCTHII. B X0/1a Ha aHa/IM3a ca U3IMOJI3BaHU U
0OIIIOHAYYHUTE METOAM: aHAJIM3 U CUHTE3, MHIYKIUS U JEAYKIHS, HCTOPUIECKUA METOJI U Jp.

JlutepaTypeH 0030p

HNkxoHOoMUKaTa Ha CHOJEISHETO C€ CBbpP3Ba C pPEIHIa JAPYrH OJNU3KH TOHSTHS KaTo
cnogeneHo mnotpebienue (collaborative consumptuion) (lvanova, 2022), ukoHOMHKA Ha
CchTpyaHHYECTBOTO (collaborative economy), nkoHoMHKa Ha gocTbia (access-based economy),
MKOHOMHMKA OT THII ,,paBeH KbM paBeH" (P2P,peer-to-peer), miadopmena nkonomuka (platform
economy). Makap 1a MMa M3BECTHa Crelu(HKa 3a BCEKH OT CIIOMEHATHUTE MO-TOpe TEPMHUHH,
00IIOTO MEXY TSAX €, 4e Te CE OCHOBABaT Ha IIaT(opMa, KOATO MPEICTABIABA MACTO B KOETO Ce€
cpelia ThpCeHETOo | npemiaranero. [Ipu ukonomukama na cnodensnemo KIFOYOBO 3HAYCHUE UMA
CHOJENSHETO W B TO3M CIIy4add, IOCPEICTBOM IUIaTGopMara YJaCTHUIUTE CIIOACIST
OTPEOJICHUETO HAa CTOKY U YCIIYTH U TIPEAOCTABSIT €IMH Ha IPYT BPEMEHEH JOCTHII 10 (PU3HYCCKH
WM HEeMaTepUaTH| aKTHBH, KOUTO HE ca OMJIM HAITBJIHO YCBOCHU MJIM HE CE M3IIO0JI3BAT B MOMEHTA
(dumutposa, et al., 2020). Pasriexa ce KaTo 4acT OT UKOHOMHKATA Ha IIaT(HOPMUTE, TIOHSATHE C
no-mmpoko 3uadenue (lvanova, 2020). ITiamgopmume naBat Bb3MOKHOCT 32 BCHUKH YIaCTHHUIIH
10 BepHraTa Jia ce Cb0epaT eIHOBPEMEHHO U J1a OOMEHST MPOJYKTH, YCIYTH WM HHPOpPMALIUS
ce cuuTar 3a e(UKACHO CPEICTBO, 3AIOTO CIMMHHUPAT HEHY)KHUTE IOCPEJHUIM U HUBA BbHB
Bepurara Ha ctoifHocTTa. HeoO0x0o1umo e 1a ce yTouHH, Ye iaropMUTe HE yU4acTBaT JUPEKTHO B
npolieca Ha MPOU3BOACTBO WM TUCTPHOYIINS, a MO-CKOPO YIPaBIABAT cCpe/iaTa, B KOSTO TOBA Ce
CJIyuBa M TaKa Ch3JlaBaT CBOSI IPUHOC WM IICHHOCT 3a KpaitHust mpoaykT. ETo 3aimo mardgopmute
peasHO MPOMEHSAT TPAJMIMOHHATA BEpUra Ha CTOWHOCTTA M TaKa MPOBOKUPAT IMOsIBATA HA HOBH
dopMH Ha MOTPEOUTEIICKO W OpraHu3alroHHO moBeneHue. C ApyrH aymu, IIaTHOpMUTE
OCBIIECTBSABAT M YJICCHSBAT BPB3KUTE MEXKy BCHUYKH YUYACTHUIIM BbB BEpUTaTa HAa CTOHHOCTTA U
ce MpeBpbhIIAT B TaKa HapedyeHaTta ,,MHOIOCTpaHHa cucTeMa 3a Thproeus (multi-sided
marketplace) (JIumutposa, et al., 2020).

B xoHTeKCTa Ha 1enTa Ha HacTOoAIIaTa CTaTH MKOHOMHKATa Ha CIIO/ICIITHE MOXKe /1a Obje
neuHUpaHa KaTo cucmema, OONPUHACAWA 34 UKOHOMUKAMA Ype3 0OMeH HA UZTUWHU CIOKU U
yenyeu ¢ nomowyma Ha mexronoeuu. Ts ylecHsBa MPEMUHABAHETO OT WHAMBHIYATUCTUYHA KHM
OOIIHOCTHA TIEPCIIEKTURA, HAChPYABANKU CHTPYJHHYCCTBOTO Ype3 MPEIOCTABSIHE Ha JOCTHII JI0
NPUTEKABaHU CTOKH M YCITyTH. ToBa BKIIFOUBA KAKTO (PU3UUECKU aKTUBHU KaTo MPEBO3HU CPEJICTBA,
HaCTaHsBaHEe, IPEXH, XpaHa U JIp., Taka U HeMaTePHAIHN aKTUBH KaTO 3HAHMUS, YMEHUS, OITUT, UICH
u mHenus (Bahar, 2024). TepMUHBT HKOHOMHKA Ha CIOJENSHE MpUEMaMe KaTo BHJ B OOIIOTO
NoHsATHE MIaTGOpMEHAa MKOHOMHMKA WIIM MKOHOMHMKAa Ha ChBMECTHATa IUIATGOpMa, Thil KaTo
B3aUMO/ICHCTBHATA MY TPYITH X0pa, MOIbPKaHU OT U(POBHU TUIATHOPMH UM TTO3BOJISIBAT J1a
OOMEHST, T.€. da cnodensim u 0a Cu CbmpyoHuuam B TOTPEOJICHUETO U TPOU3BOJCTBOTO HaA
JIEUHOCTHU U CTOKH.

TpsOBa na ce oTOenexy, Ue HaydHaTa JIUTEPaTypa pa3rpaHUdaBa JIB€ OCHOBHH U3MEPEHUS
Ha UKOHOMHUKATa Ha CHojeNsiHe: (1) MOTPEOUTENICK OPUEHTUPAHO | (i1) OOITHOCTHO OPHEHTHUPAHO
cnogensiHe. LleHHOCTTa HAa MOJIeNa HIBa OT TOBA, Y€ € CBBP3aH ChC CIIO/ICISIHE Ha CTOKU M YCIYTH
3a moio0psiBaHe Ha KAYECTBOTO HA KHUBOT HA MHIUBUNTE, 3a/I0BOJISIBAHE HA HY)KIWTE HA IpyIa U
Ch3/1aBaHE HAa HOBO Ka4eCTBO Ha COIMAIHUTE OTHOMIEHUs B oomHocTTa (Perkumiene, et al., 2021).
[To-1o0poTO M3MONI3BaHE HA PECYPCUTE H CIIEOBATEIHO €KOJIOTUYHOCTTA CHINO € BaKHA M YECTO
nojuepTaBaHa nen. KOHIEMIMUTE 3a MKOHOMHKATa Ha CIOJENSHE C€ HISHTU(DHUIMPAT KaTo
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PELUIIPOYEH TOCTBI 0 MPOIYKT, 3a pa3ivKa OT HEOOXOIMMOCTTA Jia ce MpUTEKaBa TakbB. Haii-
YECTO CE aHAJTM3HUPAT TPU MOJIeJIa HAa UKOHOMHUKA Ha CITOJICIISTHE: TPOIYKTOBH U CEPBU3HU CHCTEMH,
npepasnpeeuTeTHU Ta3apy U ChbBMECTEH HAaYMH Ha JKUBOT.

HNxoHoMuKaTa Ha CIOACISIHE HEMPEKhCHATO CE€ pa3BMBA, a OCHOBHUTE NMPHUHIIUIIN Ca I10-
e()eKTUBHO M3MOJ3BaHE HA HAIMYHHUTE PECYpCH U MPEXOJ OT COOCTBEHOCT KbM IuTardopmu 3a
B3aUMHO criojieisiHe. MikoHoMuKaTa Ha CroelisiHe MO3BOJIsIBa HAa XOpara Ja HaeMar Wi B3emaT
Ha3aeM UMYILIECTBO, IPUHAIIEKAIIO Ha IpYyr YoBeK. [1o TO3u HAaUMH HUKOHOMHUKATa Ha CIOJIETIsIHE
obenHsABa COOCTBEHUIIUTE HA UMOTH U TE3HM, KOUTO ThPCAT TO3U KOHKpeTeH akTuB (Perkumiene,
etal., 2021).

Ha 6a3ara Ha mpoy4yBaHe Ha U3CIIEABAHUATA HA BOJICIIN aBTOPH U aHAITM3BT HA PA3BUTHETO
Ha MKOHOMMKATa Ha CIIOJICJITHE MOXKEM Jia HAlpaBUM NEPHOJM3AIMs Ha Mpolleca Ha TeHE3UC U
€BOJIIONMS Ha WMKOHOMHKATa Ha CIOJEISHE B YETHPH OCHOBHHU IIEPHOJIa, BCEKH CHC CBOSITA
crienupuKa ¥ OCHOBHU TEMH.

Ilepuoo na cv3oasane, koitmo e 00 2016 zoouna. CriojieieHaTa MIKOHOMHUKA CE€ 3apak/ia C
aKIIEHT BBPXY cwvemecmHomo nompebOnenue. IIpe3 TO3U Tepuoa OCHOBHHAT (DOKYC € BBPXY
CIOJICTISTHETO HA PECYPCHU U YCIYTH MEXIy (PU3MYeCKH JHla U MPEANpUsTUS, MOTUBUPAHO OT
MOTCHIIMATHUTE WKOHOMHUYECKH M €KOJOTWYHM mnoi3u. [Ipe3 To3um eram B oOCHOBaTa Ha
WKOHOMHKATa Ha CIIOJICIISIHE ca dosepue, NPUHYUNU HA KPb208AMA UKOHOMUKA U UHOBAYULU.

Ilepuoo na ousepcugpuxayus, koitmo e mexcoy 2017 u 2018 zoouna. Ilpe3 To3u eran ce
HaOJIr01aBa MPEeXo/ KbM MO-ITUpPOKaTa TeMa 3a nompebdienuemo. VIkoHoMUKaTa Ha CIIOJEISTHETO
ce muBepcuduIpa, 0OXBaNIaAKU Pa3TUYHNA MOJICIIA Ha MOTPEOIeHUE, BKIFOUYUTEIIHO ChBMECTHO
Y TPAJMIIMOHHO. Y CTOMYHMBOTO Pa3BUTHE U JIOBEPUETO OCTABAT CHIITHOCTHH TEMH, IO {YepTaBAIIN
aQHTOKUMEHTA HAa HMHIYCTPUATA KbM EKOJIOTMYHA W COIHMalHA OTroBopHOCT. HoBuTe Temu
BKIIIOUBAT OJIOKUeliH U CnooeisaHe Ha NbMmy8anus, OTPa3sBalll TEXHOJIOTUYHUTE MOCTIXKEHUS U
MIPOMEHSIIUTE CE MOTPEOUTEIICKH TPEIMTOUUTAHHMS.

Ilepuoo na adanmayusa, koiimo e 2019-2020 zoouna, no epeme na COVID-109.
[MTangemusara or COVID-19 oka3a nbpia00ko BiIMSHHE BHPXY HWKOHOMHUKATa Ha CIIOJEIISTHE.
Yemotivueocmma ce mpeBpbllla B LIEHTpallHA TeMa, OTpa3sBalKM 3acuieHHs (POKYC BBPXY
€KOJIOTUYHO OTTOBOPHUTE MPAKTUKH. Crodensnemo Ha Nbmysanus U Kauecmeomo Ha yciyeume
OCTaBaT aKTyallHU Mpe3 Mepuo/ia, MoJuepTaBaiiku BaKHOCTTa Ha 0€30MaCHOCTTa U KaueCTBOTO 1O
BpeMe Ha MaHJeMUYHaTa Kpuza. Pecyiupanemo ce OTKpOsBa KaTo KIOUYOB (DakTop mopaau
HEO0OXOMMOCTTa OT MEPKH 32 00IIIECTBEHO 3/IpaBe U Oe30MacHOCT. Penymayusima 0cTaBa OCHOBHA
TeMa, OTpa3siBaliKu CBOsITA peIllaBaiiia poJis 3a MOoAbpKaHe Ha JOBEPUETO HA TOTPEOUTEIHTE.

Ilepuoo na oucumanna mpauncgopmayus, koiimo e cieo 2021 2oduna. 1lpe3 To3u eran
WKOHOMHKATa Ha CIOJIEIISIHE BCE MOBEYE pa3yuTa Ha TEXHOJIOTMHTE M OHJIAWH IiaTGOopMuUTE 3a
cBOsITa AeHOCT. Hacmawsasanemo 3ana3Ba CBOETO 3HaUE€HUE, KOETO IPEANoiara ycmouuugocm Ha
TE3W YCIYyTru. bnoxuetin mexnonioeuume TOBUILIABAT CUTYPHOCTTA W Mpo3padHocTTa. [Ipe3 to3u
MepUO/ TUTICBAa HOBA KOHKPETHA HOBOBB3HHKBAIIIA WJIH ITBK OTIIaHANIA TEMa, KOETO € MPU3HAK 32
MepUoJl Ha QJaNTHBHOCT M HECUTypHOCT. [Ipe3 To3u mepmon MKOHOMHKATa Ha CIOJEISHE Ce
CBBP3Ba OCHOBHO C OU3HeC MOOel U Cb8MeCmHO nompedienue KaTo ce OTKPOsIBA U aHTAXKHMEHTa
KbM YCTOHYHMBH IMPAKTUKH U PA3BUBAIIM CE€ MOJICITH HA TTPHXOJIH.

[IpernensT Ha JaWTEpaTypara IMOKa3Ba, Y€ OCHOBEH (OKYC B H3CIEIOBATEICKUTE
MpOy4YBaHUsS Ha WKOHOMHKATa Ha CIHOJAEISIHE ca TEMH Kacaelly AWTUTAIU3alusaTa |
TEXHOJIOTUYHATA MHTETPALINS;, HACTAHSBaHE U YCIYT'H CBbP3aHU C IbTYBaHE; JOBEPHUE, CUTYPHOCT
1 6€30MacHOCT; aJanTaIus U peryaalui; THOBATUBEH OM3HEC MOJICN M YCTOMYMBOCT U OTTOBOPHHU
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IMPAKTHUKHU. YcrouuBocTTa € ¢AHa OT 3HAYMMUTC TCMHU, OTpa3sdBallla TPACH AHTAXXKUMCHT KbM
€KOJIOru4yHaTa u coyuaiHnata OTTOBOPHOCT.

JAuckycusi 1 aHAJIU3H

3HAUEHUETO Ha MKOHOMMKATAa Ha CIOJENISIHE € MPUYMHA M3CIEJ0BATEIUTE /1a U3CIIECABAT
TO3HM MOJIeJ mmo-moapoono. Pérez-Pérez u mp. (Pérez-Pérez, et al., 2021) npencraBsaT HKOHOMHUKATA
Ha CIOJENSIHE B TYPUCTUYECKHUS CEKTOpP KaTo MOTEHLHUaleH npuHoc KbM Llenute 3a ycroitunso
pasBuTre Ha Opranuzanusara Ha ooequnennte Haruu. Criopen Pouri & Hilty (Pouri & Hilty, 2018)
MKOHOMMKATA Ha CIIOJEISHETO € TSCHO CBbp3aHa C Pa3BUTUETO Ha YCTOMYMBOCT B TypU3Ma, Thi
KaTo TS TMEeCTH €HEeprusi, HamaliiBa EHEepPronoTpedlieHneT0 M OTHAAbLIUTE U HaMajsaBa
3ambpcsBaHeTo. [locouBa ce, ue HKOHOMHMKATa Ha CIIOJAEISHE B TypU3Ma Ipuiara HHOBaTUBHU
u7ed ¥ TeXHOJOTHH 3a YJIEeCHSBaHE Ha JOCThIA A0 TYPUCTUYECKU PECYPCH U FeHepupa MpUX0au
OT HaJIMYKMe Ha HEHM3IOJI3BaH aKTUB, KaTo ChIICBPEMEHHO HachpuaBa ycroitunBoctra (Boar, et al.,
2020). ChiiecTByBaT U aBTOPOBU MO3HUIIMH, Y€ MKOHOMHKATA Ha CIIOJCISHE B TYPHCTHUCCKHS
CEeKTOp HMMa MpeJuMCTBAa W HEAOCTaTbLM 3a TIJI0OAJTHOTO pa3BUTHE HA YCTOWYMBOCTTA.
HNkoHomukaTa Ha CHOJENsSHE ce CONbCKBA C MHOTO HEpelieHH MpoOJIeMH, KaTo MECTHHU
KOH(JIMKTH, MTPOU3THYAIIN OT HENMPUEMJIMBH HOBU KOHKYPEHTHH YCIOBHS Ha Ia3apa, KakTo W
3aKOHOJATEIHH BBIPOCH. AHATU3BT HA HAYYHUTE H3TOYHMIIM [I0Ka3za, 4e pe3ylATaTuTre OT
U3CIIeIBAaHMITa OOMKHOBEHO Ca HACOUYEHU KbM BB3ACHCTBUETO HA CIIO/IEIEHATa UKOHOMHKA BHPXY
YCTOHYMBOTO pa3BUTHE WM BBPXY MOJOOPSBAHETO HAa KAa4yeCTBOTO Ha JKUBOT M COIMAlIHATA
MHTETpalysi, U ca NPsSKO CBbP3aHU C MHOBALIMUTE, YMHHUTE TEXHOJOTHMH U TIXHOTO pa3BUTHE
(Szymanska, 2021).

C nen no-sicHa KOHKpETU3alus Ha U3CIIEABAaHETO, MOKEM J1a TIPEJCTABUM IO-TIOMYJIIPHUTE
mw1aTGopMu 3a CIOAENEHO MOTpedlIeHue, cnoped elemenmume HA MYPUCMUYECKUS NPOOVKM
(MBanoga, 2017):

Tpancnopm: Lyft, Uber, SideCar, Carpooling, BlaBlaCar, Zimride (kynena ot Lyft 2020),
Turo , Getaround, FlightCar, ZipCar, DiDi .

Bvreapcku  naamgpopmu:  AhaCar.com;  VEdnaPosoka.com;  ZaednoNaPat.com,
Kadime.com; spodelemopatuvane.vom.

Hacmanseane: Airbnb, Vrbo, Crashpadder.com, Flipkay, Roomorama, Wimdu, 9flats,
Onefinestay, Housetrip, Homestay, Couchsirfing, HomeExchange, Lovehomeswap, Guesttoguest.
Jlykcosno: ArchitectsHouseExchanges.com, PlateCulture.com.

Bwneapcerku nnamepopmu: pochivka.bg, bgvavakancia.com; rooms.bg.

Xpanene: Feastly, Cookening, Cookisto, Kithensurfing, VizEat, EatWith, BonAppetour.

Ipuopyscasane u paszeneuenue:. Vayble, TouristByLocals, Sidetour, Incredible,
Getyourgide, Boatbound, Getmyboat, Dopios, Showaraund.

OCHOBHMTE TUCKYTHpPaHU NMPoOIeMH U 00EKT Ha aHAJIM3U OTHOCHO LIEHHOCTTA Ha MOJela
Ha UKOHOMUKATa Ha CHOeJsIHe MoraT Ja Ob/1aT 0000IIEHH B CIEHUTE HAIPaBICHUS:

Jucumanuzayua u unmezpayusa na mexnonocuu. [IpeMruHaBaHETO KbM JUTUTATHHUTE
w1aThopMH KaTo JBIJKEIIA TeMa Mpe3 MOCIEeTHUTE MOJUHM IpeJnojara CHjiHa CKIOHHOCT KbM
UHTETpalsl Ha TEXHOJOTWU. B Oblemie u3cieqBaHusiTa BEPOATHO IIE C€ 3aAbiI00Yar IO
OTHOILIEHHE BB3/IEHCTBHETO HAa HU(POBUTE IUIATHOPMH, MPHUEMAHETO HA HOBOBBH3HUKBAIIH
TEXHOJOrMM (Karo OJOK4YeiiH) W pa3pabOTBaHETO HAa MHOBATUBHU IU(GPOBH HMHCTPYMEHTH 32
YJIECHSIBAHE Ha TPAH3aKIMUTE B UKOHOMMKATA HA CIIOJIEIISIHE.
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Ycemoiiuueocm u omzoeopnu npakmuku. Y CTOMYMBOCTTAa € 3Ha4MMa TeMa, OTPa3sBalla
TpacH aHTaXMMEHT 3a €KOJIOTMYHA W COI[MallHa OTroBOpHOCT. M3cnenBanusara ce ¢okycupar
BBPXY pOJsTa Ha MKOHOMHUKATa Ha CIOJEISHE B YCTOMYMBOTO H3MOJI3BaHE HAa PECYPCUTE,
BKJIFOUMTEJIHO €HepruiiHa eeKTUBHOCT, HaMaJIIBaHe Ha OTMAbIUTE U OTTOBOPHU MPAKTUKHU Ha
oTpedJIeHueE.

Hacmanaeane u mypucmuyecku yciayeu. HacransBaHeTo KaTo TeMa OCTaBa UMAHEHTHA
BbB BPEMETO, KOETO MpEIoara, 4e¢ M3CJIeBaHMUiATa B Ta3W 00JacT e MpoabJDKAaT Aa Obaar
3HauMuTeNHU. ToBa MOXKE J1a BKJIIFOYBA M3Y4YaBaHE HA BB3JCHCTBUETO HA YCIYTUTE 3a CIIOJEIECHO
HACTaHsBaHe, PEryJaTOPHUTE MPEIU3BUKATEIICTBA M Pa3pabOTBAHETO HA YCTOMYMBU MOJEIHU 32
HacTaHsBaHeE.

/losepue u cucypnocm. JloBepueTo ocTaBa OCHOBHA T€Ma IP€3 BCUUKU NEPUOIHU, KOETO
[I0OKa3Ba, Y€ W3CICABAHUATA BbPXY M3IPAKIAHETO M MOAIBPKAHETO HA JIOBEPUE MEXKAY
YYaCTHHULIUTE 1€ MPOABIDKAT Ja ObJaT OT ChIECTBEHO 3HaueHWe. B Tasm Bpw3ka M. Pubor
nocouna ,,B b6usneca uecmnocmma ce npespvuya 6 0CHO8A 3a dogepue, a 008epuemo — 6 Hall-
yennus kanumani. Tam, KvOemo Oymama uma medcecm U NOEemusim aH2AMdCUMEHM ce Cnased,
OMHOWEHUAMA MeHCOY NAPMHbOPU, UHBECMUMOPU U KIUEHMU CIAGAm YCMOUYUBHY, d YCNeXbi He
e momenmeH, a oviaeocpouer'* (Pubos, 2026). M3crmensar ce MEXaHU3MUTE 3a M3TPaKIaHE HA
JIOBEPUE, MEPKUTE 3a CUTYPHOCT M BB3JACHCTBUETO HA JOBEPUETO BBPXY IOBEACHUETO HA
norpedburenure. B KOHTEKCTa Ha yCTOMYMBOCTTa, TPAMHUAT aKLUEHT BBPXY Oosepue € B
CHOTBETCTBUE C OCHOBHUTE MPUHIIMIIN HA YCTOMYMBUTE IPAKTUKU B PAMKUTE HA UKOHOMUKATa Ha
cnojensiHe. JloBepueTo € Hepas[enHa dYacT OT Ch3JaBAaHETO Ha HAJAeXKIHA M YCTOWYMBA
€KOCHCTeMa, JAOMPHUHACIIKN 3a IBJITOCPOYHATA JKU3HECTIOCOOHOCT U yCIeX Ha IiaTdhopMure 3a
MKOHOMMKA Ha CIIOJIETISTHE.

Aoanmuenocm u pecynayusa. HenpekbCHAaTOTO pa3BUTHE IMIpearonara Iepuoj Ha
aganTuBHOCT. TpsOBa 1a ce Aajie NPUOPUTET Ha U3CIIEABAHETO HA CIOCOOHOCTTA HA UKOHOMUKATA
Ha CIIOZEIISHE /1a CE€ aJaTHPa KbM IPOMEHSAIINTE CE MOJAEIH, IPOMEHHU B PETYJIALUUTE U BHHIIHU
CMYIIEHUs, KaTo Hanmpumep enmaemusita or COVID-19.

Hunosamuenu ousnec moodenu. V3cnenBaHe Ha pa3BUBALLUTE CE MOJEIN Ha NMPUXOIH,
PEBOJIIOLIMOHHUTE OU3HEC CTPATETUH U POJIsiTa Ha MIIaTGOPMHUTE 32 MKOHOMHKA Ha CIIOJIENSIHE TIPU
o(opMsAHETO Ha HOBU UKOHOMUYECKH MapaurMu.

Emnupuuno nscnenBane Ha EBponeiickata KoMucHs MOTBbPIK/IaBa MPUEMaHETO Ha MOJENa
Cpell eBpONEICKUTE rpakaaHu. B n3cnenBanero ce nocousa, 4e 25% OT €BPONEHCKUTE XKUTEIH ca
U3ITOJI3BAIM KPaTKOCPOYHO HacTaHsBaHe upe3 miardopma, a 4% ca nperaranu takosa (European
Commission, 2021).
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Otcsmane mpu MecteH NN 24%
ABTEHTHYHO, MECTHO npekuBsiBane I 33%
OrneHkH ¥ OT3UBH OT moTpeOuTeny I 35%
[Toreue n300p NN 37%
ITo-no6pa sokanus I 43%
[MoBeue ynoOcTea N 49%

[To-eprnno I 63%
0% 10% 20% 30% 40% 50% 60% 70%

®urypa 1. [Ipuunan 3a pesepBrpaHe Ha KPATKOCPOYHO HaeMaHe upe3 miatdopmu
Hsmounuk: (European Commission, 2021).

Ocnosnume npuuunu 3a W300p Ha IIarGopMa M H3MOJI3BAHE HA MKOHOMHKATa Ha
CHIOJIETISTHE Ca OCHOBHO IIeHAaTa, OOIIHAT IMOAX0 M KOM(OPT, HO CHIIO TaKa 3HAYMMO BIMSHUAE UMAT
U JIOBEPUETO, CUTYPHOCTTA, aBTCHTUYHOCTTA, 3a0aBJICHUETO M COIMAIHUTE BPB3KU. PemeHusra,
CBBp3aHU C TypH3Ma U CBOOOJHOTO BpEMe, C€ BIUSAT OT CUCTEMa OT IICHHOCTH, ChCTABIISBAIIN
OIpeieJIeH HauWH Ha MucieHe. MHoro (akTopu, CBbp3aHH ¢ HAYMHA HA JKUBOT, BIHUSAT BBPXY
HaMEPEHHETO Ha MOTPEOUTENNTE a U3IMOI3BaT MKOHOMHUKATA Ha CIIO/CIISIHE H €BEeHTYaTHOTO MM
TIOBEJICHHUE.

HutupanoTto mnpoyyBaHe IOKa3Ba, 4e OKoJO0 89% OT Te3u, KOUTO ca H3MOI3BAIU
wiaThopMHUTE 32 KPAaTKOCPOUHO HACTAHSIBAHE TBBPIAT, Y€ IIe TW npenopbuar u Ha apyru. Lo ce
OTHACS JI0 BIMSIHUETO BBPXY KaUYECTBOTO Ha KHUBOT — 8% CUMTAT Y€ MMa MHOTO ITO3UTHBEH E(EKT,
27% - noHsIKB/e TO3UTUBEH eekT, 46% cuutar, ue HaMa eexT, 9% - ToHSIKbAE HeraTUBEH e(eKT,
3% - MmHOTO HeratuBeH eexT u 8% OTroBapsT, 4e He 3HASAT.

CekTopa ce pa3BHBa TUHAMUYHO MPe3 MOCIEAHNUTE TouHHU, kKato B Airbnb 8 brirapus nma
perucTpupanu npuoau3uTeaHo 28 xunaau aktuBHu 00sBu (Airbnb, 2026). [lannu nva EBpocrat
MoKa3Bar, ue npe3 2024 r. upe3 miarGopMuTe 3a KPaTKOCPOUHO HACTAHSIBAHE Ca pEeaTU3UPaHU HAJl
854 muH. HOlyBKH. PheThT nipe3 2026 roauna Ha rogumiHa 0asa ce onensisa Ha 21% (Tonoposa,
2026, p. 58).

WNuTepec mpeacTaBisBa M OICHKaTa Ha MPEIUMCTBATa M HEAOCTATHIIUTE HA TO3H BH]I
HacransBane (Tabmuma 1).

Taoauna 1.
[TpenrMcTBa M HEIOCTATHIIM HA KPATKOCPOYHO HACTAaHsIBaHE upe3 miaTthopMu
Ilpeoumcmea Hedocmamwvyu
Panx | Ipoyeum | Onucanue Panx | Ilpoyenm | Onucanue
1 58% | U3TouHMK HaA TOXOJ 3a 1 45% | YBenuuaBaHe Ha HeyJq00CTBaTa
JIOMaKHuHa OT TypUCTHTE (IIIyM,
3aJIpbCTBAHUS, OTIABIIN)
2 52% | [lo-moCTHITHYA TBTYBAHUS 2 42% | OtpumareneH eQeKkT BEPXy
LIeHaTa ¥ HaJUYHOCTTA Ha
YKUJTUIIA
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41% | IlocetuTenuTe MpapsT 3 34% | Konnentpauus Ha TypUCTH B
pa3xoau B paiioHa, B OTpeIeICHN paliOHU
KOMTO OTCS AT

4 38% | HacransBane B He TosikoBa | 4 27% | HamansBaHe Ha nM4HaTa
TYPUCTHYECKH MECTa 0€301MMacHOCT U CUTYPHOCT

4 38% | [lomoOpsiBaHe Ha 5 25% | HaTuck BbpXy 0OIIIECTBEHUTE
MECTHHUTE y100cTBa yenyru (00IIecTBeH
(Mara3uHH, peCTOPaHTH) TPaHCIOPT, yIIpaBJICHUE HA

OTHAIBIIATE)

5 35% | [ToBeue mecTHH 5 25% | 3ary0a Ha ynoOcTBa 3a
WHBECTULIUH (OOIIECTBEHH KHUTEHUTE TIOPATU
MIPOCTPAHCTBA, CUTYPHOCT) TYPUCTUYECKH MAara3uHu U

6 28% | IlomoOpsiBaHe Ha CHOPBKEHUS
OOIIIECTBEHNUTE YCIIYTH
(oO1IecTBEH TPAHCIIOPT,
yIpaBlieHUE HA
OTMAIBIIUTE)

Hzmounux: (European Commission, 2021)

HeratuBHute edexkTn npu WKOHOMHKATa HA CHOJEISHETO MPOU3THYAT OCHOBHO OT
HEJOCTaThYHO pPa3BUTATa HOPMATUBHA ypen0a. AKTyalleH MOMEHT B TOBA OTHOIIIECHHE € PerJaMeHT
Ha EBpomneiickusaT cpro3, Bim3ail B cwia ot 20.05.2026 roguna (Pernmament (EC) 2024/1028 Ha
EBporneiickus napiament 1 Ha CbBeTa 3a chOMpaHe U CIOJIENISIHE Ha JAHHHU BB BPbh3Ka C YCIYTHUTE
3a KpaTKOCPOYHO HACcTaHsABaHE M0/ HaeM U 3a n3MmeHeHue Ha Pernmament (EC) 2018/1724), ciopen
KONTO maTdopMUTE Ha KPAaTKOCPOYHO HACTaHSBAHE ca ANBKHU Jia MOJaBaT CTaHIApTU3UpPaHa
uHpOpManus 3a AKTUBHOCTTa HA JIOMAKMHUTE KBbM HAIMOHAIHUTE BIACTH. PeriaMeHThT
MpeIBIKIA BbBEXKIaHE HA YHU(PHUIIUPaHa 00I0eBPOIelicKa CHCTEMA 3a PETUCTpalvsl U OOMEH Ha
nanHd. Ha Bceku MMOT, KOWTO ce mpejyiara 3a HacTaHsBaHE Ipe3 IuiatrgopMu TpsiOBa ga Obie
W3/1a/ICH PErucTpaloHeH HoMep (OT OTTOBOPHHTE AbPXKABHH MHCTUTYIIMH), KOMTO clie/Ba aa €
BUAMM Ha 1uiatdopmarta. [lyOnudHUTEe OpraHd MOrar Jia OTHEMAaT BPEMEHHO PETUCTPAIMOHHUTE
HOMEpa M Ja UCKaT OT miaTdopMuTe Aa MpemMaxBaT OOSBHTE Ha JAOMaKHMHHTE, KOHUTO ca B
Hapymenne. Camure miaarGopMu HMMaT 3aabJDKEHHE Ja NpeMaxHaT OOsSBUTE, KOWTO HSMAT
BanuaHa peructpanus. OuakBaHHTAa ca, Yype3 TO3M PErjJaMeHT Ha Mas3apa Ja OCTaHaT M Ja
(GYHKIIMOHHUpAT CaMO PErMCTPUPAHU U 3aKOHOCHOOPA3HO OCBHIIECTBSABAILM CTOMAHCKA JEHHOCT
npeanoxutenu (European Union, 2026).

Pesyararu

HampaBenoto mnpoy4yBaHe ™O3BOJIABa Jla ouepTaeM cdepuTe Ha BB3JACHCTBHE Ha
MKOHOMHKATa Ha CIIOJEIISHE.

Bw3oelicmsue nHa uxomomukama Ha cnooensane 8bpxXy mMpaouyUOHHUMeE MypucmuyecKku
cmpyxkmypu. OchIecTBIBaAT ce TpaHchopMupamu ehekT: Ha UKOHOMUKATa Ha CIOJIESIHE BBPXY
TPAAUIUOHHUTE CTPYKTYPHU B TYPUCTHYECKATa HHIAYCTpPHUA. Hosure IMpaKTUKHU, BBBCACHU OT
MKOHOMHUKaTa Ha CIOJENSHE, BIMSIAT Ha ChIIECTBYBAIIMTE IMa3apyd MU MPEXHU 33 CTOHHOCT U
Ch3/1aBaT ONpPEeJIETICHH MTPEIN3BUKATEICTBA, HO U Bb3MOXHOCTH 32 3aMHTEPECOBAHUTE CTPAHH.
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Mapkemuneoéu cmpamezuu 8 uKOHOMUKama Ha cnooenane 6 mypusma. IkonoMukaTa Ha
CIIO/ICNISIHE BB3/ICHCTBA BHPXY MAPKETUHIOBHUTE MIPUHIUIIN M TPAKTUKU B TYPUCTHUYECKHUS CEKTOP.
HMxoHOMUKaTa Ha CHOJEINSHE BOJM 10 pa3padOTBaHETO HA MHOBAaTUBHU MapKETUHTOBH CTPATErHU
¥ HOBHM OM3HEC MOJIEIN U CHIECTBYBA OIPE/IeTICHa HECUTYPHOCT OKOJIO HEHHOTO BIIMSIHUE BBPXY
TPaIUIIMOHHUTE MAPKETHHTOBH TOIXO/IH.

Coyuannu u KyaimypHu 6v30elicmsus Ha cnooeisinemo Ha Hacmausagare. COUUATHATE U
KYJITYPHU BB3ACHCTBHS Ha YCIYTUTE 3a CIOJACsSHE HA HacTaHsBaHe kaTto Airbnb u Couchsurfing
ca 3HauMMH. Te3u maT(opmMu TONPHHACST 32 HAChPYaBaHE HA KOMYHHUKAIHATA MEXKTY TYPUCTUTE
¥ MECTHHUTE OOIIHOCTH, KaTO OPOPMAT KYATYPHHUTE MPEKUBABAHUS U TIOTCHIIMATHO BIUSSAT BHPXY
COIMaJIHATA JUHAMHKA B TYPUCTUYECKUTE ASCTHHAIMH.

Cvobpadicenus 3a cueypHocm u emuxa npu cnooeisinemo. ETUUHUTE U CBBP3aHU CHC
CUTYPHOCT CHOOpa)XCHHS, OTHOCHO IUIATGOpPMHUTE 3a CIHOJENSHE ca 3HAYMM BBIPOC.
[ToreHnamTHUTE PUCKOBE, KATO KOH(IIMKTH MEKAY ITbTYBAIIUTE, OTTOBOPHOCTH H 3JI0YIIOTpeda ¢
Au4YHa MHpOpManus ca o0eKT Ha OOCHKIaHWS M 1O-100po permameHTHpane. Hyxmae ce or
no00psBaHe 3aIIMTaTa Ha 0€30MaCHOCTTa U ETUYHHTE acTIeKTH Ha Ta3u (opMa Ha CIOJIEISTHE.

Pezynamopnu u npagnu pamku 3a ukoHomuxkama na cnooeisine ¢ mypusma. CbIecTByBatT
npaBHU, (PUCKATHH W TPOOJIEMH ChC CHTYPHOCTTa NPU TNPHIATAaHETO HAa HMKOHOMHKATa Ha
CIIO/IENISIHE B TYPUCTUUECKHSI CEKTOp. ChIlleCTBYBAT IPAaBHH IPOITYCKHU U CIIA0OCTH B KOHTPOJIHHUTE
MEXaHU3MH U ca HEOOXOAUMHU MO-T00pH pEryJaTOPHH PaMKH 3a 3aIIMTa Ha MHTEPECUTE HA BCUUKH
y4acTBaiy ctpanu. CBosTa poJisi HIMaT HEMPABUTEIICTBEHUTE OPTaHU3ALNH, AKaJJIEeMUIHUTE CPEIU
U MyOJMYHUTE WHCTUTYLIUU B pa3pabOTBaHETO M MPHUJIAraHETO HAa TAaKUBA pa3nopenon.

3a menuTe Ha aHAIM3a, KATErOpU3UpaMe MOTHBAIIMHUTE B ChOTBETCTBUE C HAUMHA HA )KUBOT
U TIpeJCTaBsiMEe M300PHT HA YCIyrd HA MKOHOMHUKATa Ha CHOJEISHE B PE3yiTaT OT CICTHHUTE
MOTHBALIUH:

Jluuna momusayus, CBbP3aHN ¢ HKOHOMUYECKH TPEJNMCTBA U MOTCHIIMATHN (PHHAHCOBU
non3u. Typucture n3bupar aeHocTy B chpepata Ha UKOHOMHUKATA Ha CIOJEIISHE, 3aI10TO TOBA €
(UHAHCOBO Pa3yMHO 3a TSAX U TEXHUTE CEMENCTBA U UM T03BOJISIBA Ja IOCETAT MHOTO MHTEPECHU
MecTa Ha MO-HHMCKA IIeHa, OTKOJKOTO B Clydail Ha OOMKHOBEHO XOTEJICKO HACTaHSBaHE WU
TPAHCIOPT.

Coyuannu (kongopmucmru) momusu. Te Npou3THYAT OT HyXKJaTa Ja Ce€ BIMIIAT B
00IIEeCTBOTO, KAKTO W OT IPUEMAHETO Ha MPOMEHHUTE U MPOIECUTE, TPOTHYAIIH B CHBPEMEHHOTO
00111eCTBO, HaITpUMEp MOBUIIIABaHE HA €KOJIOTHYHOTO Ch3HaHME. Te3n MOTHBALMU MOTaT Ja ObJat
pe3ysTaT OT HaTUCK OT CTpaHa Ha oOLIeCTBOTO, peepeHTHU I'PYMH, JUAEPU Ha OOLIECTBEHOTO
MHEHHME, KaKTO M (MIM MoXe Ou MpeIuMHO) NPOM3BOJUTENM M JIOCTaBUMIKM Ha YCIYTH.
[ToreHnmamHUTe MOTPEOUTENN Ca MOBIUSHHU OT TAX TOPATN COOCTBEHUTE CH YOCSKICHUS WA
HYX/aTa Jla ce ChboOpasAaT ¢ 001IeCTBOTO, B KoeTo (hyHKIMOHUpaT. M1300pbT Ha yciyru B cdepara
Ha MKOHOMHKATa Ha CIOACIITHE MOXKE JIa € Pe3yJITaT OT KEJTAHHETO J1a Ce CIIABAT JMIECPUTE WIIH
OT KpaTKoTpaiHa TEHAEHIUS 3a MbTYBaHE ,M3BbH YTHIIKAHUTE MBTEKU M B3aMMOJEHCTBHE C
MECTHUTE KUTEJIIH.

Hoeonocuuecku momusayuu. Te3n MOTUBAIIUU MPOU3TUYAT OT OTTOBOPHOCT 3a MPOLIECH
KaTo JIeTpaJanus Ha TMPUPOJTHATA Cpeaa M MPeKoMepHa KOHCYMAIHs, KakTo U OT KeJIaHHe Jia ce
NPEJOTBPATAT TE3H MPOLIECH, 3arPUKEHOCT 3a ObIemieTo. B Te3n MoTHBaIMN MOXe Jja ce OTKpue
Hal-CHJTHOTO TIPOSIBIICHHE Ha TOBHINEHA €KOJOTWYHA OTTOBOPHOCT W MPOTHBOIOCTaBSHE Ha
PEKOMEPHOTO MOTpedIeHue.
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3acHIeHOTO COIMAJIHO Pa3BUTHUC O3HAYaBa, Y€ BCC ITOBCYEC X0pa MOXKE 1a UCKAT HE CaMO 1a
HO,I[O6p${T COOCTBEHHUTE CH YCJIOBHA Ha XUBOT, HO U Ja ThPCAT aBTCHTHYHU IIPCKUBABAHUSA, Ja
OmasBaT OKOJIHATA Cpcaa U Oa CC I'pUiKarT 3a 6’bIICH.IeTO Ha 3eMﬂTa, KOCTO MOKE da OAO0BCAC a0
y4aCTu€ B HWKOHOMHKATa Ha CIOACIAHETO. HOTpC6I/ITeHI/ITe OCbhb3HAaBaT Bpb3KaTa MEXAY
MOBCACHUCTO CU U APYIW aCIICKTU Ha COLOUATIHHUA WU UKOHOMHUYCCKHUSA KUBOT. Te OTKpHUBaAT, 4€
pe€UICHUATa UM 3a IIa3dapyBaHC MOrar Ja IIOBJIUAAT Ha Cp€aaTa, B KOATO KHUBEAT, KAaTO IO TO3H
HA4Y1H CC OTpa3sdaBaT Ha KAUYCCTBOTO KAKTO Ha COOCTBEHMS UM JKHMBOT, TaKa M Ha )KMBOTA Ha IsJI0TO
06H.I€CTBO u O6H_IHOCTI/ITC, KOHUTO IMocCuiaBar.

3akiioueHne

B o00600mienne, UKOHOMUKATa Ha CIIOJACISHETO TOCTOSIHHO C€ pa3BHBa, a OCHOBHUTE
MIPUHITMIIA Ha MOJEJIa ca MO-e(EKTUBHOTO HM3I0JI3BaHE HA HAJTUYHUTE PECYPCH M MPEXOABT OT
COOCTBEHOCT KBbM IUIATGOPMHU 3a B3aUMHO criofiesisiHe. VIKoHOMHKAaTa Ha CIIOACISTHETO BOIU 0
no100psiBaHe Ha Ka4eCTBOTO Ha )KUBOT HA MHAUBHUINTE, yOBICTBOPSIBAHE HA HY)KIUTE Ha Tpyrara
U Ch34aBaHC HA HOB THUII COIUAJIHU B3aMMOOTHOIICHUS B O6HIHOCTTa. I/IKOHOMI/IKaTa Ha
CIOJICISTHETO, 0COOCHO B TYPUCTUUECKHS CEKTOP, MOXKeE Ja AONPUHECE 3HAYUTEITHO 32 YCTOUYNBUS
paCTem U TIIOCTUIraHCTO HA BCHUYKHU 1LICJIMU 3a yCTOI\/JI‘-II/IBO pa3BI/ITI/IC, LIp€3 HaMaJsIBAHEC Ha
€KOJIOTMYHUSI HATUCK, HUCKU BBIVIEPOJHU EMHUCHHM, HaMaJsBaHE Ha HEPABEHCTBATA MEXIY
MOJIOBETE, 00pPa30BAaHUETO M JIOXOJHTE, PA3BUTHE HA YCTOWYMBH MPAKTHKU 3a MOTpEeOICHHUE U
MIPOM3BOJICTBO, M3IOJI3BaHE HAa yCTOMYMBA €HEprus U TpaHchopMupane Ha HH(PACTPYKTypaTa u
rpajoBere.

B chmoTo BpeMe MKOHOMHKaTa Ha CIIOJACIISHE € M3MPaBeHa M IPEJ MHOTO HEPEIICHU
Hp06JICMI/I, KaTto HaHpI/IMep JIOKAJIHN KOH(1)J'H/IKTI/I, HpOI/I3TanHII/I oT HerI/ICMJII/IBI/I HOBU
KOHKYPEHTHU YCJIOBMSI Ha IMa3apa, KakTO M 3aKoHoAaTrenHu mpodiemu. CKeNTUUU3MBT IO
OTHOIICHHUE PEATM3UPAHETO HA IICHHOCTUTE Ha TO3HM MOJIEN CE TPaJii OCHOBHO HA HEJIOCTATHIN B
MpaBHATa paMKa, c1aboCTH MO OTHOIICHHE 3all[UTa MpaBaTa Ha MOTPEOUTENUTE U YCIOBUSATA HA
TpYX.

Brrpeku ToBa 6€3CIOpHU ca HKOHOMUYECKUTE TO3UTUBHY TOCTEANIIA HA MIKOHOMHUKATa Ha
CIIOACIIAHE, KAKTO U IIOJIOKHUTCIIHUTEC e(beKTI/I Bpry OKOJIHaTa cpez[a 1 COIIUAJTHHUTEC ﬂeﬁHOCTH.
HMkoHOMHKATa Ha CHOJENSIHETO BOJIU JI0 YCTOWYUBO MOTpeOiIeHue, upe3 eeKTUBHO M3IMOI3BaHEe
Ha aKTUBUTE M HAIMYHUTE PECYpCH M CHINEBPEMEHHO YJIECHSBAa W Ch3/1aBa HOBU COITUAIHU
otHomenus. Karo ¢opma Ha comuanHd WHOBAllMM, MPHIOKEHHETO Ha MOJeNna IMoAoOpsBa
KaueCTBOTO Ha )KMBOT, MOXKeE JIa Chb3/a/ie pabOTHU MeCTa U MOOWIIM3UPAHE HA OOITHOCTTA, Ch3/1aBa
YCIIOBUS 32 U3TPaKJaHe Ha COIMAITHO COMMKaBaHe.
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3A IIPUPOJATA HA COHUATHUTE U IPUPOJHHU
HPEAN3BUKATEJICTBA IIPEJ]l YCTOUYUBOTO PASBBUTHUE HA
TYPU3MA

MAPUS CTAHKOBA
[Tpod. n-p, Karenpa ,,Typuzsm*, Cronancku ¢paxynrer npu FO3Y ,,Heodut Puncku

Pe3rome: Bve spememo, ycmouuususm mypuzoM e 600euja KOHYenyus 8 paseumuemo Ha
CbBpeMeHHama mypucmuiecka uHOycmpus, npeonocmasaua NOCmMueanemo Ha OAaiaHc MednHcoy
UKOHOMUYECKU pacmedc, Ona3éawe Ha NpupooHama cpeoa U CbXPAaHA8AHe HA KYJAMYPHOMO
Hacneocmeo. B dyxa na ycnoenocmume Ha nacmoswjomo 8peme, paspabomxama pazenexncoa
NPUHYUNHU NOCMAHOBKU NO OMHOUIEHUe HA COYUAIHU U eKOJLOSUYHU NpeOu38UKAmencmed, C
KOUMO ce cpewja mypucmudeckus cekmop. [Jonvinumenno HuManue ce oopvuya Ha GIUAHUETO
Ha HOBU (aKmopu Kamo OUSUMaIu3ayuama u enobainume kpusu. B 3axmouenue ce noouepmasa
Heobxooumocmma om UHmMespupan cmpameeudecku nooxoo, 3a 0a ce 2apaHmupam
0BI20CPOUHAMA YCMOUYUBOCH U KOHKYPEHMOCHOCOOHOCM HA MYPUSMA.

Kniouosu oymu: ycmoiiuugocm, 3aniaxu, mypusvm

ON THE NATURE OF SOCIAL AND ENVIRONMENTAL
CHALLENGES IN SUSTAINABLE TOURISM DEVELOPMENT

MARIYA STANKOVA
Prof., PhD, Department of Tourism, Faculty of Economics, South-West University "Neofit
Rilski"

Abstract: In time, sustainable tourism is a leading concept in the development of the modern
tourism industry, presupposing the achievement of a balance between economic growth, protection
of the natural environment and preservation of cultural heritage. In the spirit of the conventions of
the present time, the paper examines principled statements regarding social and environmental
challenges faced by the tourism sector. Additional attention is paid to the influence of new factors
such as digitalization and global crises. In conclusion, the need for an integrated strategic
approach is emphasized in order to ensure the long-term sustainability and competitiveness of
tourism.

Keywords: sustainability, threats, tourism

YBoa

B ycrnoBusta Ha CIOXKHM MEXAYHApOAHH TJIOOAJHM OTHOIICHMS, pPa3BUBAIIU CE
KIIMMAaTU4YHAU HpOMeHI/I 158 HapaCTBama MO6I/IJ'IHOCT, yCTOfI‘II/IBOTO paSBI/ITI/Ie [ cpezl HpI/IopI/ITeTI/ITe
Ha CTPaTerM4YecKoTO ympasieHue. Upe3 Hero ce Thpcw OanaHCc HA MKOHOMHYECKHTE TMOJ3H OT
Typu3Ma C HEOOXOJMMOCTTa OT OMAa3BaHE Ha TPHpPOJHATA Cpela, KYJATYpPHOTO HACIEICTBO H
0JIarOChCTOSIHUETO Ha MECTHHTE OOmHOCTH. Hes3aBucumo oOT ycunusita, TypuUCTHYEecKaTa
WHIYCTpUS TIpOABKaBa Ja c€ CONbCKBA C MHOXECTBO COIMATHU MW TPUPOIHHU
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npenu3BukartesncTsa. Cpen Hal-ChLIECTBEHUTE C€a 3aCUJIEHMAT HATUCK BBPXY PECYPCHUTE,
3aMBPCSABAHETO HA OKOJHATa cpela, ypOaHM3alusITa Ha TYPUCTHUUYECKUTE JIECTHHALUM, KaKTO U
COLMAHO-KYJITYPHHUTE TpaHC(HOpMAIIHH, KOUTO MOTAT J1a 3aCETHAT MECTHUTE OOIIHOCTH U TSIXHATA
uaeHTuaHocT. Hapen ¢ ToBa, HOBM ()akTOpH KaTo AUTHTAIM3ALUATA, IIIaTGOpMEHaTa HKOHOMHUKA,
MacoOBHUST TYpU3bM M TJIOOATHUTE KpH3M (KAaTo MAHAEMUU WM KIMMAaTHUYHH KaTacTpoQu)
JOITBJIHUTENIHO YCJIOKHSBAT YIPABICHUETO HAa TypUCTHYECKMTEe aectuHauuu. Ilopagu Tasu
NpUYMHA pa30MpaHeTo Ha MPHPOJATa HAa COLMATHUTE W MPUPOIHUTE 3aIUIaXH 32 TypHU3Ma € OT
CBILIECTBEHO 3HAUY€HHUE 3a pPa3paboTBaHETO HA €(EKTHBHU CTPATETHMHU 3a YIpPaBJICHUE, KOUTO Ja
rapaHTHUpaT AbJIrOCPOYHATA YCTOWYMBOCT U KOHKYPEHTOCIIOCOOHOCT.

Konuenuus 3a ycroiiunBo pa3BuTHe HA TypU3Ma

KonnenuusTa 3a ycroiunBo pazButhe € popmyinupana oT CBeTOBHATa KOMHUCHS 110 OKOJIHA
cpefa u pa3BuUTHE B f0KIaaa ,,bpyatiaana (1987 r.), KbaeTo yCTOWYHUBOTO Pa3BUTHE CE OMPEICIIs
yJIOBJIETBOPSIBAILM HY)KIUTE HAa HACTOALIETO MOKOJEHHE, Oe3 Ja 3acTpaliaBa cocoOHOCTTa Ha
ObJemuTe NOKOJICHHUS J1a yIOBIeTBOpsiBaT coOcTBeHuTe cu morpedHoctr (Van der Tak, 1992). Ha
TO3H (OH, IPABAT BIIEYATICHUE MHOTOOPONHUTE KPUTUKU BbPXY CMHCIOBAaTa UHTEPIpPETALUATA,
YECTO CBEXKJAHU JI0 OTXBBPJISIHE Ha CJIOBOCHUETAHMETO Ha ‘“‘ycToMuMBOCT M “‘pa3Butue”. B
€TMMOJIOTUYEH IIJIaH, TO C€ IpuUeMa 3a HEChbBMECTHMMO, HO B ChJIbPXKATEIHO OTHOILEHHE
KOMOMHMpaA yCTOMYMBOCTTA, MPEANOCTaBsAlla CTAOMIHOCT M IOEMaHETO M W3I'BJIHEHUETO Ha
3a]bJDKEHUS] OT CTpaHa Ha Ibp)KABUTE, NMPABUTEICTBATA M MEXAYHApOJIHUTE OpraHu3aluu 3a
U3BBPIIBAHETO HA MO3UTUBHU JEMCTBUSI, HACOUEHU KbM IOCTUIAHE HA KEJIAHOTO ChCTOSHUE HA
COIMATHATa CHCTEMa Ha PErMOHAIIHO, HAITMOHAIIHO M ri1o0anHo paBHuIle (Meadcroft, 1997).

B pamkara Ha chbBpeMEHHAaTa HKOHOMMKA, TYPU3MBT C€ YTBHP)KJIaBa KaTro €AHa OT Haii-
JUHAMUYHO DPa3BUBALLUTE CE€ CBETOBHM MHIYCTpUHU. YecTo B MoJKpena Ha pa3iMyHHU TIJIEIHU
TOUYKH, c€ Ipejyiara cbroctaBka Ha nepuoaute npean COVID-19 nannemusara u BpeMeTo Clief
ToBa. T € HyXHa M B ciydas 3a 3aTBbpPX/JaBaHETO Ha BaXHOCTTa Ha MPHJIOKEHHETO Ha
KOHIEMNIMATa 3a YCTOMYMBO pa3BUTHUE Ha TypusMma. BHUIHO OT JOaHHHUTE, MEXAYHapOIHHUTE
TypucTH4ecku nbeTyBaHuss KbM 2019 r. HagxBwepiarl,4 munmMapaa TOOUIIHO, a CEKTOPBT
nornpuHacs 3a npudauzutento 10 % ot rmobanHus OpyTeH BTpELeH MPOIYKT, KAKTO U OCUTYpsIBa
3a€TOCT Ha CTOTHMLM MWIMOHM Xopa no csera. Cnen BpemenHus cnax npes 2020-2021 r.,
TypUCTHYECKAaTa HMHIYCTPUS IOCTENEHHO CE€ BB3CTAHOBSIBA, KAaTO YCTOWYMBUTE M OTTOBOPHU
dopMH Ha TypuU3bM cCTaBaT BCe MO-NPEANOYMTAHU OT TypucTH U uHBectutopu (“Travel and
Tourism at a Turning Point: Principles for Transformative Growth,” 2025). Taka, Benpeku, ue
II'bPBOHAYAIIHUTE JUCKYCUHM 3a YCTOMYMBOTO Pa3BUTHUE HE PA3IJIEKIAT CIELHMATHO TypU3Ma, C
Pa3BUTHUETO HA MHIYCTPUSTA, CE OCh3HABA HEOOXOAMMOCTTA OT CH3/aBAaHETO HA KOHLEMIUS 3a
ycToiuuB Typu3bM. Tsl ce OCHOBaBa Ha HieATa, Y€ TypUCTUYeCKaTa IeHHOCT TpsAOBa J1a ce pa3BUBa
110 HA4YMH, KOWTO ChXpaHsIBa MPUPOAHUTE PECYPCH, MTOAKPEIS MECTHUTE OOIIHOCTH U TrapaHTHpa
MKOHOMHMYECKA KHM3HECIIOCOOHOCT B ABITOCPOYEH IJIaH. B TO3W cMHUCHI, ce Mpuema, 4e
ChbBPEMEHHUTE Ae(PUHULINY HA YCTOWYUBUS TYPU3bM MOJUYEpPTaBaT, Y€ TYPUCTUUECKUTE IEHHOCTH
TpsOBa:

Jla ce OCBHILECTBIBAT B pAMKHUTE Ha €KOJIOTMYHUTE Bb3MOXKHOCTH Ha MPUPOJHUTE CUCTEMU;
Jla yBa)kaBaT KyITypHaTa UACHTUYHOCT U TPAJAULMUTE HA MECTHUTE OOIIHOCTH;

Jla OCUTYpSIBaT CIIPaBeIJIUBO pa3Iipe/ielieHe Ha MKOHOMUYECKUTE TOJI3H;

Jla HachpyaBaT Y4acCTHETO Ha MECTHOTO HACEJIEHUE B INPOLECUTE Ha YIpaBICHUE H
MJIaHUpPaHe Ha TYpUCTUUECKOTO pa3BuTHe (Sustainability Glossary, n.d.).

ANANENRN
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OCHOBHM U3MepeHHs HA YCTONYUBOCTTA B TYpU3Ma

YCTONUMBUAT TYpU3bM HMa HAKOJKO - YECTO CEPUO3HO OOCHKIAHM - OIpEEeIICHUS.
Cnopen onpeaenenueto Ha enepanuara Ha IPUPOJATa U HALIMOHAIHUTE MapKOBE, yCTOMUNBUAT
TYpU3BM € ,,BCHUKH ()OpPMHU Ha pa3BUTHE, YIPABICHUE U ACHHOCT B TypHU3Ma, KOUTO MOIbPKAT
€KOJIOTMYHATa, COI[MAIIHATa U MKOHOMMYECKATa IUIOCT U OJIarOChCTOSHUETO HA MPUPOIHUTE,
3aCTPOCHUTE U KYJITYpHUTE pecypcu 3aBuHaru'. [lyonukamnus Ha TypuctryeckaTa opraHu3aus u
CaeroBHuA (oH 3a IpUpoOIaTa ONPEAEs YCTOMUUBHS TYPU3bM KaTO TYpU3bM, KOWTO ,,pab0TH B
paMKHTE Ha MPUPOJHHUTE BH3MOXKHOCTH 3a BB3CTAHOBSABAHE W ObJemia NMPOAYKTUBHOCT Ha
MPUPOJHUTE PECypcH; MPU3HABA MPUHOCA, KOWTO XOpaTa U OOIIHOCTUTE, 0OMYauTe U HAUMHA UM
Ha JKMBOT IPaBAT 32 TYPUCTUYECKOTO IPEKUBSABAHE; IpUEMaA, Y€ TE3U Xopa TpsOBa na MMar
CIpaBeIUINB 51 OT MKOHOMHYECKUTE IOJ3U OT Typu3Ma; U c€ PBKOBOAM OT >KEJIaHUATa Ha
MECTHHUTE Xopa 1 o0mHocTuTe B mpueMamnute paiionu* (WTTC, 1997).

Brorpeku, 4ye chuiecTByBamuTe AePUHUIIMA OOMKHOBEHO C€ pa3iMyaBaT Mo CBOsI (OKyC
WIA HUBO Ha CIIO)KHOCT, OCHOBHOTO TIOCTIaHHWE Ha JOKJIana ,,bpyHTIaHm w3riexna oOIio
MPUEMaHO B MEXAYHapoJeH IaH. BB Bpb3Kka ¢ Typu3Ma, MOHATUETO 32 YCTOMYMUBOCT obaue, €
MHOT0 110 MHOrorutactoBo (Mowforth & Munt, 1998), koero npeanonara 1a Obe pa3riekaaHo B
pa3IMYHUTE MY B3aMMOCBBHP3aHU U3MEPEHHUS Ha!

v’ Exonocuuna yemouuugocm - Ts IPEJIIONara, ue TYpUCTHYECKOTO Pa3BUTHE HE BOJH JIO
HeoOpaTMMU TMPOMEHHM B €KOCHUCTEMHTE Ha JajieHa JecTHHamus. ToBa BKJIIOYBA OMa3BaHe Ha
O0MoOpa3HOO0pa3ueTo, yCTOWYMBO M3IMOJ3BAaHE HA NPUPOAHUTE PECypcH M HaMmallsiBaHE Ha
BBIVIEPOAHUS OTIEYaThK Ha TYPUCTUYECKHUTE ACHHOCTU. B ycioBusTa Ha KIMMAaTuYyHU MPOMEHU
Ta3| TeMa Npuo0uBa BCE MO-TOJIIMO 3HAUEHUE;

v’ Coyuanna ycmotiuusocm — OTHaCAIIA C€ 10 CIIOCOOHOCTTA Ha MECTHUTE OOIIHOCTH Jia
UHTETPUPAT TYPUCTHUECKUTE JeHHOCTH 0e3 Ja Bb3HUKBAT COLMAIHU KOH(IMKTH, HEPAaBEHCTBA
WK 3ary0a Ha colMaiHa cTaOWIHOCT. BaxkHa pomst urpae yd4acTueTo Ha MECTHOTO HAacelleHHE B
npoleca Ha IJIAaHUPAHE U YIIpaBJIeHUE Ha TYPUCTUYECKOTO PAa3BUTHUE;

v' Kynmypna ycmouuusocm — acleKT, CBbP3BaH CbC CHXPAHABAHETO Ha KyJITypHara
WUJIEHTUYHOCT, TPAIUIIMUTE W MECTHUS Ha4MH Ha JXKUBOT. Typu3mMbT TpsOBa 1a mojmomara
OMAa3BaHETO Ha KYJITYpPHOTO HACIEACTBO, a HE Ja BOAM JO HEroBara KOMEpCHalM3alus WU
W3KPHUBSIBAHE,

v’ Uxonomuuecka ycmotiuugocm - TPEANONAraiia, ue TYpU3MbT Ch3laBa CTaOWIHH U
JIBJIITOCPOYHM MKOHOMHMYECKHM IOJI3M 32 MECTHHTE oOuIHocTH. ToBa BKJIIOUBAa Cbh3/laBaHE Ha
paboTHH MecTa, CTUMYITHpaHe Ha MECTHHs OM3HEC U pa3BUTHE Ha MH(PpACTpyKTypara, 6e3 1a ce
Ch3/1aBa IPEKOMEPHA 3aBUCUMOCT OT €IMH €MHCTBEH HUKOHOMHYECKH CEKTOP.

BaxHo e nma ce moaueprae, 4ye Te3M H3MEPEHHUS € TPYJHO JAa ObJaT pasriexIaHd
nootaenHo. IlpuHuMnHaTa OcHOBa Ha YCTOMYMBOTO pa3BUTHE Ha Typu3Ma, IOA4YepTaBa
OanaHCUpPaH MOJXO0/, MPU KOHTO MKOHOMHYECKHUTE IIeJIM Ce ChUYeTaBaT ¢ €KOJOTUYHATA 3alUTa U
couuanHaTa orroBopHocT (Amoiradis & Stankova, 2020). 3aToBa, BHUMaHNE U3UCKBAT BHIIPOCUTE
Ha TAPTHROPCTBOTO M HMHTETPUPAHOTO YyMpaBlieHWe Ha Typusma. OcoOEHO CHIIEH aKIEHT ce
MOCTaBsI BbPXY MAPTHHOPCTBOTO MEXKIY Pa3jIMYHU 3aUMHTEPECOBAHU CTPAHU — MECTHH BIIACTH,
TYPUCTHYECKH OpraHu3allid, OW3HEC CTPYKTYpU, HEMPABUTEICTBEHH OpraHU3allid U MECTHU
obmuoctr (lvanova, 2024). Te3su mapTHHOPCTBA ChH3AaBaT BB3MOKHOCT 3a KOOPAMHHUPAHO
TUTAHUpaHE, CIOJENsIHEe Ha PecypcH W pa3paboTBaHE Ha ABITOCPOYHU CTPATETHH 32 YCTONYHMBO
pazsutue. Ha To3u ¢oH, He MoraT na ObIaT OCTaBeHH O€3 BHHUMaHUE aKTyaJlHU TEHACHIIUU U
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CTaTUCTHKH B rio0anHus TypusbM (2023—2025). OcobeHo 1o ce oTHACS 10 JIEMOHCTPUPAHOTO
npe3 MOCIEIHUTE JIBE TOAMHU 3HAYUTEITHO BH3CTAHOBSABAHE HA TyPUCTHUECKATa UHIYCTPHS Clell
Kpu3aTa, npeausBukaHa ot mnapaemusta COVID-19. [lo naHHM Ha MeEXIyHapOJHUTE
TYPUCTHYECKH opraHusanuu, npe3 2023 1. B cBeTa ca perucTpupaHd npuonmsuteasHo 1,3
MUJIHApAA MEXKIYHAPOJIHU TYPUCTHYECKH IThTYBaHUS, KOETO MpeiacraBisBa okoio 88—89 %
BB3CTaHOBsIBaHE cripsiMo HuBaTa npeau nanaemusata (UNWTO, 2024). TenaeHmusaTa Ha pacTex
npoab/DkaBa M mpe3 cieasamure roguHu. IIpe3 2024 r. MeXIyHapOIHUTE TYPUCTHUYECKU
NPUCTUTAHUS TOCTUTAT NMPUOIU3UTENTHO 1,4 MUInapa, KOETO MPEeACTaBIsABA YBEIMYCHHUE C OKOJIO
11% copsimo 2023 T. ¥ MPAKTUYECKU BH3CTAHOBSBAHE HA IIOOATHUS TYPU3BM JI0 HUBATA MPEAH
nargemusta (UNWTO, 2025a). [TonoxureaHara 1uHaMKKa ce 3amas3Ba u npe3 2025 1., KaTo camo
pe3 MbPBOTO TpUMeceure Ha roanHara Haa 300 MIJTMOHA TYPUCTH ca IHTYBAIN MEKIYHAPOIHO,
KoeTo € 5 % pweT crpsamo cwinus nepuon Ha 2024 r. (UNWTO, 2025Db)

ConmaJIHi ¥ NPUPOIHHU NPeIU3BUKATEJICTBA NPe]l YCTOHYMBHUS TYPU3bM

PazButnero Ha TypusMa HOCH 3HAYMTEIHM MKOHOMHYECKH IOJI3U, HO CHIICBPEMEHHO
Ch3/1aBa PEIMIA COLMAIHU M MPHUPOJHHU MPOOJIEeMH, KOUTO MOraT Jia 3acTpauar yCTOMYMBOTO
pa3BUTHE HAa TYPUCTUYECKHUTE JECTUHAIMU. Te3M NpeAn3BHKATEICTBA Ca CBBP3aHU KaKTO C
HapacTBallUs TYPUCTUUYECKH [TOTOK, TaKa U C INI0OATHUTE MTPOLECH Ha ypOaHU3aLus, KITUMaTUYHU
NPOMEHU ¥ HKOHOMHUYECKa TpaHC(POpMaLusl.

Hamuck 6vpxy npupoonume pecypcu

EnHo oT Hall-ceprno3HUTE NMPEAU3BUKATEICTBA NIPEM YCTOMYUBUSA TYPU3BM € 3aCHUIICHUAT
HaTUCK BBpPXY IMPUPOAHUTE pecypcH. VIHTEH3UBHOTO pa3BUTHE HAa TypUCTHYECKaTa
UHPPACTPYKTYpa — XOTEJH, TPAHCIOPTHA MPEXKH, PA3BICKATEITHU KOMIUIEKCH — YECTO BOJH 10
IPOMEHHU B IPUPOJTHUTE EKOCUCTEMH, YHUIII0KABAHE HA IPUPOHU MECTOOOUTAHUS U HAMAJIsIBaHe
Ha OuopazHooOpaszuero. Oco0eHo yA3BUMU ca MPHUPOJHUTE MAapKOBE, KpallOpexHUTe palloHu U
IUIAHUHCKUTE €KOCUCTEMH, KBbAETO TYpPUCTHUECKaTa aKTUBHOCT MOXe Ja JIOBeJe A0 e€po3us Ha
MIOYBUTE, 3aMbPCSIBaHE HA BOJHHUTE PECYPCH U Jierpaaanus Ha JaHamadTta. OCBEH TOBAa TyPHU3MbBT
€ CBbp3aH ChC 3HAYMTEIHO MOTpeOJIeHHnEe Ha BOJAa U €HEeprusi, KOETO JOMBJIHUTEHO yBEIN4aBa
HATHCKA BbPXY MECTHHUTE MIPUPOTHH pecypcr. OpHeHTHpaI TPUMED 332 HATHCK BEPXY IPUPOTHUTE
pecypcu Moxe Ja ce BUAM B banu, eaHa or Hall-momynspHUTE TYpUCTUYECKH JIECTUHAIMM B
IOronsrouna Asust. Bpp3uAT pacTex Ha Typu3Ma Mpe3 NOCISTHUTE ABE JECETUIICTUS 3HAUNTEITHO
YBEJIMYM ThPCEHETO Ha MpPsCHA BOJA, KaTO XOTEIUTEe, BUJIUTE U KYPOPTUTE KOHCYMHUPAT TrOJIEMH
KOJIMUEeCTBa 3a OaceliHu, O3eJieHsIBaHE M IOJI3BaHE OT rocTure. ToBa BOAM /10 M3YEepIBaHE Ha
HOJIOYBEHUTE BO/IM B HSKOU pailoHH, HAMaIIBaK1 HAJIMYHOCTTA Ha BOJIa 32 MECTHUTE OOIITHOCTH
U CEJIICKOTO CTONAHCTBO, OCOOEHO 3a TPaJAMIIMOHHOTO OTriIexaaHe Ha opus3. OCBEH TOBa,
pa3IIMpsIBAHETO Ha TypUCTHYecKaTa MHPPACTPYKTYpa MPOMEHS TPAAULMOHHUTE MPAKTHUKU Ha
3eMeMoJI3BaHe, KAKTO M YBeIHYaBa reHepUPaHETO Ha OTMAIBIH, KOETO TOIBIHUTEIIHO HATOBApBA
MecTHUTE ekocucteMu. Yactu ot banu Beue m3nurBar BojeH crpec (Chapagain, Akter, Ichikawa,
& Tada, 2021), mopaan KOMOMHHPAHOTO BH3JCHCTBHE HA TypHU3Ma M pacTeka Ha HACEJICHHETO,
KOETO M0{4epTaBa HEOTI0KHATA HEOOXOAMMOCT OT YCTOWYHMBO YIPABJICHUE HA PECYPCUTE B CHITHO
HocelaBaHuTe JecTUHanuu. 3atoBa, cropen Tarnsby et al. (2025), B Bamu, npuemanero Ha
JICIIeHTPATIN3UPAaHH PELIeHNUs, KaTo HallpUMep ChOMpaHETO Ha JIBXKJIOBHA BOJA, MOKE Jla HAMAaJIH
3aBUCUMOCTTAa OT TPEKOMEPHO EKCIUIOATHPAHW TOA3EMHHM BOIH, Jla 3aCHJIM MECTHaTa BOJHA
CUTYPHOCT U J1a T0100pH yCTOWYMBOCTTA Ha KJIMMaTa Ha HUBO cello. 3a 1a ObaT e(peKTUBHH, T€3H
cucTeMH TpsiOBa Aa ObAAT MPOEKTUpAHM Taka, ye Jla ca ChOOpa3eHHM C MECTHHUTE KYJITYpHU
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MPaKTUKH, KaTO ChHIIEBPEMEHHO OCTAHAT JOCTBIIHU, €KOJIOTMYHO YCTOWYMBU M TEXHUYECKHU
HaJEXKIHH.

3amwpcasane na oxonrnama cpeoa

TypuctudeckuTe ACWHOCTH CBINO JONPHHACAT 3a YBEIMYaBaHE HA 3aMbpPCSIBAHETO Ha
OKOJIHATa cpena. TpaHCmopThT, 0COOCHO BB3AYIIHUAT U aBTOMOOMITHHAT, TCHEPHpa 3HAYUTEITHU
E€MHCHUU Ha MapHUKOBU Ta3oBe. ToBa MpaBH Typu3Ma €IUH OT (PaKTOPHUTE, KOUTO BIHSST BHPXY
KJIMMaTHYHUTE TTpoMeHn. OCBEH TOBa YBEIIMYAaBaHETO HA OpOs HAa MOCETHTEIWTE BOIM JO IO-
rOJISIMO KOJIMYECTBO OTIAIBIM, 3aMbPCABAHE HA BOJHUTE OaceiiHM W HaTOBapBaHEC HA MECTHATA
UHPPACTPYKTYpa 3a YIPaABICHUE HAa OTHAABIMTE. B OMyIsIpHUA TYPUCTHYECKHU IECTUHAIIIH Y€CTO
ce HaOJoaBa MpobiieM ¢ MPEKOMEPHOTO HATPYNBAaHE Ha OTHAIbIM, 0COOCHO B MPHPOIHH U
3anMTeHu Teputopuu. JloOpe MOKyMEHTHpaH NpuUMeEp 3a 3aMbpcsBaHE Ha OKOJHATa Cpeia,
CBBP3aHO C Typu3Ma, MOXeE J1a ce HaOmogaBa B 3aiuBa Mas (Maya Bay), Taiinann, Hskora
JICBCTBEHO KPaOPEkKHO MSCTO, KOSTO MPHUI00U CBETOBHA IMOMYJIIPHOCT CJIE]] KaTo Oelle MOKa3aHo
BbB (uima [lnasxcvm. Ps3koTo yBeiauueHHe HAa Oposi HA MOCETUTEIUTE JIOBEAC 10 CEPUO3HO
3aMbpCSABAHE HA MOPCKATa cpelia, KaTto JIOJKUTE M3IycKaxa rOPUBO M M3IycKaxa OTHalIbIH BbB
BOJIaTa, a TOJEMH KOJHMYECTBA IJIACTMACOBU OTMAIbIIA W HEMPEUYUCTCHH OTIAIbUHU BOIU CE
HaTpymnaxa 1o OperoBara JuHHs. Ta3u Jaerpagarysi 3HAYUTEIHO YBPEIH KOpaIoOBUTE pUpOBE U
MOPCKOTO OMopa3zHoo0Opa3ue, KOETO HaKapa TaiJaHICKUTE BIACTH BPEMCHHO J1a 3aTBOPSAT 3aJIMBa
npe3 2018 r., 3a 12 ce MO3BOJM BH3CTAHOBSABAHETO Ha €KOcUcTeMaTa. MenuiiHu myOJIMKaIuy,
pedepupamm TalnanacKkuTe BIACTH, crieKyaupat, ye nmoseue ot 80 % oT kopanuTe B pailoHa ca
OWIM YHUIOXKCHH, MOpaad BBH3JACHCTBHETO, CBBpP3aHO ¢ Typusma (Sumarno, 2026), koeto
WIIOCTPHpaA KaK HEKOHTPOJMPAHHUAT HATHCK OT MOCCTUTEIIUTE MOXKE Ja JOBEAE 10 KPUTHYHO
3aMbpCSABAHE HA OKOJIHATA CPEJla B KPEXKU KPaOPEKHU JICCTHHALINY.

IIpobremvm ¢ macosus mypuzom

[Ipe3 mocieaHuTe TOAMHA OCOOCHO aKTyaJleH CTaBa MPOOJIEMBT C T.Hap. CBPBXTYPHU3BM
(overtourism) — cuTyarusi, Py KOSTO OpOSIT Ha TYPUCTUTE HAJBUIIIABA KallallMTETa Ha JajicHa
JICCTUHAIMS Jla TH TIoeMe 0€3 HEraTMBHU IOCIEIUIM 3a MECTHaTa cpeaa W oOmHocT. To3u
deHoMeH ce HaOMOmaBa B peauila TMOMYJISIPHH TPagoBe W MPHPOJHH OOEKTH IO CBETa
(Kaleychev&Tsonev,2019). CBpbXTypU3MBT BOJIH JI0 MPEHACEICHOCT, MOBUIIIABAHE HA IICHUTE HA
HE/IBIDKUMHUTE MMOTH, MPETOBapBaHe Ha MH(paCTpyKTypara ¥ HaMalliBaHE Ha KauyeCTBOTO Ha
JKMBOT Ha MECTHOTO HaceJeHne. B MHOTrO rpa/ioBe mpeyiaraneTo Ha KpaTKOCPOYHH HAaeMH upe3
JUTUTATHU TUIAT(OPMH ChIIO OKa3Ba HATHCK BBbPXY KUIHIIHUS Ma3ap U MPEIU3BUKBA COI[HATHH
HanpekeHus. Kiacuuecku mpumep 3a HATHCK OT MacoB Typu3bM ¢ BeHerus, KosATO mocpemia
MUJIMOHH TTOCETUTENU TOAMIIHO, BBIpekd Mankoto cu Hacenenue. TOHECKO nepuomndno
ajlapMupa, d4e JIMIIcaTa Ha IIeJICHACOYEHO YIPABICHHWE HA TypH3Ma 3allialliBa KyJITYpHOTO
HACJIEJICTBO U AbJrocpouHara ycronuuBocT Ha rpaga (UNESCO, 2021).TypucTtonoToKsT OT
KPYU3HH KOpaOW M CIHOJHEBHH CEKCKYP30BOJIM BOIST JO IPEHACEIICHOCT, HATOBapBaHE Ha
UHPpPACTPyKTypaTa M BJOIIaBaHE HA OKOJHATa Cpeaa, BKIIOYMTEIHO M JO IIETH BBPXY
€KOCHCTeMAaTa Ha JlaryHaTa. 3a Jla YIpaBJsBaT MOTOKA U Ja CMEKUYaT Bb3JICHCTBHSITA, MECTHUTE
BJIACTH MPHUIIaraT MEPKH KaTO OTPaHUYEHUS 3a [IOCETUTENH M BXOJHH TaKCH.

Coyuanno-kKyimypuu mpaucgopmayuu

TypusmbT OKa3Ba 3HAYMTEIHO BIUSHHE BBPXY KYATYPHHS M COIMAIHHS >KHBOT Ha
MecTHUTE oOmHOcTH. OT eqHa CTpaHa, TOW ChICHCTBA 3a MOMYJSPU3MPAHETO HA KYJATYPHOTO
HaCleICTBO U Tpaauimure. OT Apyra cTpaHa, IpeKoMepHaTa KOMEpCHaIH3alis Ha KyJaTypara
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MOXeE Ja JIOBeJe JI0 3ary0a Ha aBTEHTHYHOCT M MPEBPBIIAHE HA TPAIUIMHUTE B TYPUCTUYECKU
OpOAYKT. B HAKOM cityyan TypUCTUYECKOTO Pa3BUTHE BOAU U JI0 IPOMEHM B HAUMHA HA KHUBOT Ha
MECTHOTO HacelieHHe, KaTo ce Hal0JloJaBa IOCTENCHHO HW3MECTBAaHE HA TPAJAULUOHHUTE
MKOHOMHMYECKHU JEHHOCTU M HapacTBaHE Ha 3aBMCUMOCTTAa OT TypucTuyeckus cekrop. lllupoxa
HOMyJsipHOCT Tpuno0u ciydast ¢ bapcenmona. bbp3uar pactex Ha TypusMa Mpe3 TOJUHHTE,
NpPEJU3BUKBA 3HAUMTENIHA TpaHc(opManuss Ha MECTHUTE KBapTajld, OCOOCHO B PalOHM KaTo
bapcenonera u I'otndeckus kBapran. HapacTBamoTo TbpceHe Ha KpaTKOCPOYHU HAEMU ITIOBUILIABA
LICHUTE Ha >KWIMIIATa, IPOBOKHpA BBTPEIIHOrPaZCcKa MHUIPAlUsl Ha >KUTEJIUTE M MPOMsSHA Ha
coLlMaJiHaTa CTPYKTypa Ha obOmHoctuTe. TpaaunmoHHuTe OM3HECH BCE MOBEYE CE 3aMEHST OT
TYPUCTUYECKH OPHUEHTHpPAHHU YCIYTH, KOETO JAOIpUHAcs 3a 3aryda Ha MECTHa HIEHTUYHOCT
(Peeters et al., 2018).

Bruanue na xknumamuunume npomenu

Kimmatnuaure IMPOMEHU NpCACTaBIABAT €AHO OT Hal-3HAUYUMHUTE MMpCAU3BUKATCICTBA
npen Opremero Ha TypusMa. [loBuinaBaHeTo Ha TemmepaTypuTe, €KCTPEMHHUTE KIMMAaTUYHU
SABJICHUS, TOIICHETO HA JICAHUIIMTC U ITIOKAYBAHCTO HA MOPCKOTO PaBHUIIEC OKa3BAT MPAKO BIIMAHUC
BBbPXY peAMlia TYPUCTUUECKU AecTUHALMU. [ITaHnHCKNUTEe KypOpTH HAIIpUMEp ca U3IPaBEHU Ipea
HaMaJIIBaHE Ha CHE)KHATa IOKPUBKA, KOETO 3acTpalllaBa pPa3BUTHETO Ha 3UMHHSI TYPU3BM.
KpaiiGpexHure paiioHH ca U3JI05K€HH Ha PUCK OT €pO3Hsl U HABOJAHEHHUS, @ EKCTPEMHUTE FOPELIMHU
Morar aa NpoOMCHAT TYPUCTUUCCKHUTEC MMOTOLUU U CE30HHOCTTA HA IIbTyBAHUATA. B"I:3I[CflCTBI/ICTO Ha
U3MEHEHHMETO Ha KJIMMaTa BbPXY €KOCHUCTEMHUTE, 3aBUCHUMHU OT TypHU3Ma € OTKPOSBAILO CE upe3
npumepa ¢ ['onemust O6apuepen pud. Ilokaupamure ce TemmnepaTypu Ha OKeaHa, MPUUYUHSIBAT
HOBTapsIM ce ChOUTHS Ha H30elBaHE HAa KOpaluTe, HaMalsgBaku OMOpa3HOOOpa3sHeTo Hu
IPUBJIEKATETHOCTTA Ha pu(a, KaTo OCHOBHA TypUCTHUYECKa aTpakius. ToBa He caMO 3arulaliBa
MOPCKHUS )KMBOT, HO M 3acsira NpenuTaHueTo Ha OOIIHOCTUTE, 3aBUCHUMHU OT Typu3Ma, 6a3upaH Ha
pudose. Crnopen MexnynpaBUTEICTBEHHs] IMaHET MO HM3MEHEHHWE Ha KJIuMMaTa C€ OuakBa
IPOABIDKABAILOTO INI00ATHO 3aTOIMJISTHE AOMBIHUTEIHO Jia BIOIIA KOPaJOBUTE pUGPOBU CUCTEMH
o tienus et (Hoegh-Guldberg, at al., 2018).

Heo0xonmMocT OT ycTOiYMBO ynipaBjieHHe HA TYPUCTHYECKUTE JeCTHHALMHA

B koHTEKCcTa Ha TE3U NMPEAU3BUKATEICTBA YCTOMYMBOTO YIIPABICHUE HA TYPUCTHUYECKUTE
JNECTHHALIMK C€ MPEBPbINA B KIOUOB (DAKTOP 3a ABIATOCPOUYHOTO Pa3BUTHE HA TypUCTHUECKATa
uHAycTpud. ToBa BKIIOYBA MPUJIaraHe Ha CTPATETuu 3a yIPaBICHUE HA TyPUCTUYECKUTE ITOTOLH,
Ola3BaHe Ha MPUPOJAHUTE PECYPCH, CTUMYJIHpPaHE Ha YCTOWYMBU (OPMHU HA TPAHCHIOPT U aKTUBHO
y4JacTHe Ha MECTHHUTE OOIIHOCTH B IIpOIeca Ha B3eMaHe Ha petleHns. ChbBpEeMEHHUTE MOJIUTHKH B
o0nacTTa Ha TypH3Ma BCE€ I0-4ECTO C€ HacOuBaT KbM Pa3BUTHUETO HA HOBU WM ChILECTBYBAILU
NPaKTUKa Ha €KOTYPHU3bM, CEJICKU TYPU3bM, KYJATYpPEH TYpU3bM U APYrH YCTOHUMBU (HOpMHU Ha
I'bTYBaHE, Cpell KOUTO U OaBEH TYpPU3bM, KOMTO JONPUHACAT 3a OaJaHCHUPAHO MKOHOMHYECKO
pa3BUTHE U CHLIEBPEMEHHO, ChbXPAHSBAT IPUPOHATA U KyATYpHaTa cpena. Ha To3u ¢poH, ocobeno
Opy OTYMTaHEe Ha TrjolajdHaTa JUHAMUKA W HaApacTBAllM €KOJIOTWUYHU M  COLHUAIHU
IIPEIN3BUKATENICTBA, yCTONYMBOTO yIIpaBJICHHUE HAa TyprU3Ma U3UCKBA IPUJIAraHETO Ha KOMIIEKCHU
cTpareruu W pemieHus. Te TpsOBa na ObJaT HACOYEHM KbM IOCTUraHe Ha OallaHC MEXAy
UKOHOMHYECKHUTE MOJI3H OT TypH3Ma U HEOOXOJIMMOCTTa OT OIa3BaHe HA MPUPOJHUTE PECYPCH U
KYJITYPHOTO HAacJIeJICTBO. 3aTOBa U €/1Ha OT OCHOBHUTE HACOKHU 3a CTPATErHUECKO OCUTYpsIBaHE HA
YCTOMYMBO pa3BUTHE Ha Typu3Ma € KbM egexmueHomo ynpasienue HA HNPUPoOOHUme U
Kyamypuume pecypcu. ToBa BKIIOUYBa pa3pabOTBAHETO Ha MOJMTHUKH 3a 3alllMTa Ha MPUPOIHUTE

110
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

€KOCHCTEMH, PEryJupaHe Ha TYPUCTHUECKUTE IMOTOLUM M OrpaHWYaBaHE HAa MPEKOMEPHOTO
U3I10J13BaHe HA NIPUPOJHUTE pecypcH. B MHOro TypucTHYecKH AeCTUHALMU Ce MpUiaraT MepKu
KaTo OrpaHWYaBaHe Ha OpOsS MOCETHUTENIH B 3aUIMTEHU NPHUPOIHU TEPUTOPHUH, CH3/JaBaHE Ha
CHELMATHU TYPUCTUYECKH MapIIPYTH U BbBEXK/IaHE Ha €KOJIOITMYHM CTaHAAPTHU 32 TYPUCTHUECKUTE
obextu. Te3n Mepku mmar 3a 1en Ja NpeAOoTBPaTAT Aerpajalnusira Ha IpUpOAHATa Cpeda W Ja
rapaHTUpar JbJIroCcpoyHaTa yCTOWYMBOCT Ha TYPUCTUUYECKUTE IECTUHALIUH.

He no-manko BaxHU ca IEHCTBUATA IO CTUMYJIUPAHE PA36UmMuemo Ha yCmouuusu hopmu
Ha mypuzem. YCcToMuuBUTE HOPMHU HA TYpU3bM, KATO EKOTYPHU3bM, CEJICKU TYPU3BM, KYITYPEH
TYpU3bM H MPHUKIIOYEHCKH TYPU3bM, Ca CHIIHO TOMYJISIpHH. Te ce XapakTepusupar ¢ MOo-Mallko
BB3/IEHCTBUE BHPXY MPHUPOJHATA Cpela OT €[HA CTPaHA, U C MO-TOJSAMO y4acTHEe Ha MECTHUTE
OOIIHOCTH B TypHCTHYECKaTa JEHHOCT, OT apyra. CelcKuaT Typu3bM HampuMmep, AONpPUHACS 3a
MKOHOMHYECKOTO pa3BUTHE Ha CEJICKUTE paliOHM 4Ype3 Ch3JaBaHEe Ha HOBHU BB3MOXKHOCTH 3a
3a€TOCT U TUBepcuUKaIs Ha MecTHAaTa MKOHOMHKA. OCBEH TOBA TOH MOIIOMara ChbXpaHsIBaHETO
Ha TPaJULMOHHUTE 3aHAsITH, MECTHATA KyXHS U KYJITypHUTE 0OUYaH.

Ponsita Ha TEXHOJOTMHTE W AWTUTAIM3AIMATA € JIPYT acleKT, KOHTO TpsOBa ma Obiae
OTYETEH, Ollle MI0BEYE, Y€ ChbBPEMEHHUTE TEXHOJIOIMH UTPAsIT BCE [10-BayKHA POJISL B YIIPABICHUETO
Ha TYPUCTHYECKUTE IeCTUHALMU. B ycinoBusaTa Ha i poBa Tpanchopmarius, Typu3MbT CE HyKIae
0T €IMHHO MH(OPMAIIMOHHO MPOCTPAHCTBO, KOETO J1a OTTOBOPU HA HAPACTBALIUTE MOTPEOHOCTH
Ha BCHUYKM YYacTHMLIM B TypucTuueckara naenHoct (Ilunenmoma, 2026). Taka nHampumep,
JUTUTATHUTE MIaT(GOPMHU MO3BOJIABAT MO-€(PEKTUBHO YNpaBJIEHUE HA TYPUCTUYECKUTE MOTOLH,
o 00psiBaHe HAa TYPUCTHYECKUTE YCIYTH M ChOMpaHe Ha TaHHM 33 TIOBEICHUETO Ha TYPUCTHTE.
Ypes u3Moa3BaHeTO Ha MHTEIUTeHTHU CUCTEMH 3a YIPaBJICHHUE HA TYPUCTUYECKUS ITOTOK, MHOTO
IpaZioBe U TYPUCTUYECKU IECTHHALIMU MOTAT J]a KOHTPOJIUPAT OpOs Ha IIOCETUTENINTE, a HAMAJIST
IPEHACEJICHOCTTAa U J1a MOA0OPAT KaueCTBOTO Ha TYPUCTHUECKOTO MPEKUBSBAHE.

MeXayHapoIHO CHTPYJHHYECTBO W IAPTHBOPCTBA Ca OHOBA, KOETO IIPEANOCTaBs
YCTOMUYMBOTO pa3BUTHE Ha TypH3Ma Ha HMBO Pa3IMYHU MHCTUTYLIMU M 3aUHTEPECOBAHHU CTPaHHU.
ToBa BKITFOYBA HAITMOHATHU NIPABUTEIICTBA, MECTHH BIACTH, TYPUCTHUECKU OPTaHU3AINH, YACTHHS
CEKTOp M MeCTHUTe o0IHOCTH. [lapTHROPCKHUTE MOIXOAM MO3BOJIABAT M0-€()EKTUBHO IIaHUpaHE
U yIpaBJIeHUE HA TYPUCTHYECKOTO Pa3BUTHE, KAKTO U MO-T00p0O KOOPJIMHUPAHE HA YCHIIMATA 32
Ola3BaHE Ha MPUPOIHUTE pecypcH. MexXIyHapOJHUTE OPraHM3alMU ChIUIO UTPasT BakHA POJIs
Yype3 pa3paboTBaHe Ha TI00ATHU OJIUTHKH U CTAaHIAPTH 3a YCTOHYMB TYpu3bM. BebiHOCT, B Tyxa
Ha TeopHsTa 3a OOMHCIEHOTO M IUIAaHMpAHO JeHcTBHe, KakTo orOenszBa Pubos (1999),
MOJIBPKAHETO Ha PeJl € HEOOXOUMOCT, OT KOSITO 3aBUCH (PYHKIIMOHUPAHETO HA OOIIECTBOTO U
MKOHOMHKATa, PECIIEKTUBHO OTHOCHMA 3a TypH3Ma, KaTo TAXHA ChCTaBHA YacT.

3akiro4yenue

HezaBucumo ot riobajHaTa HECTaOMIIHOCT, TYpU3MBT OCTaBa €/HAa OT Hal-3HAYUMUTE
MKOHOMMYECKH JIEWHOCTH B cBeTa. [Ipe3 mocneHuTe roinHN CEKTOPBT JEMOHCTPHUPA 3HAUUTETHO
BB3CTaHOBsIBaHE W pacTex. [Ipe3 2024 r. TypusmbT reHepupa npubdauzutenno 10,9 tpunmona
IIaTCKU Jlojapa 3a CBETOBHATa MKOHOMHKA, KOETO mIpeicTaBisiBa okojo 10 % oT rinobamHus
opyren BbTpenieH npoaykt (TTNworld, 2025), a mpe3 2025 r. TO3u MPHUHOC MPOIBIDKaBa 1A
HapacTBa 10 okojo 11,7 tpuimona nonapa (10,3% ot ceeroBHus bBII) u npoueHTHO yBEenuueHus
CIIPSIMO TIpeAX0JHaTa ToauHa oT okoio 6,7 % (WTTC: Global tourism reaches record economic
impact of eleven trillion. (n.d.). CekTopbT CBHIIO Taka € KIOUYOB M3TOYHUK Ha 3aeTocT. Cropen
MEXIYHApOJHU OLEHKH, TYpU3MbT OCUTYpsiBa okoJio 371 MuiroHa pabOTHH MecTa B CBETa Ipe3
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2025 r., KOETO MpeCTaBisiBa MPUOIU3UTEIHO €IHO Ha Bceku necer paborHu mecra (World
Tourism Guide, 2025).

Bpopekn Te3u 3HAYUTENHM HWKOHOMHYECKH IIOJI3H, TYPUCTHUYECKaTa HWHAYCTPHUS €
u3NpaBeHa MIpe]l pelvlia Mpelrn3BUKATENICTBA, CBbP3aHU C OMa3BaHETO Ha MPHUpPOAHATA cpena,
COLIMAIIHOTO BB3JCHCTBUE BBPXY MECTHHTE OOIIHOCTH M HEOOXOAMMOCTTAa OT YCTOMUYMBO
yopaBieHue Ha Typuctudeckure pecypcu (Davison, 2026). Mamyctpusta ce Harjacsi KbM
OYaKBaHUATA 32 HApACTBAIl TYPUCTUYECKU IOTOK, MOTEHIMAIHO 3aCTpallaBall KaTo HATHUCK,
NPUPOJHUTE EKOCHUCTeMHU. 3acUJICHOTO JBIJKEHHE B Ta3W Bpb3Ka Ha Xopa, MPOBOKUpA
UHTEeH3U(UIMpaHe Ha MBTHUYECKUS TPAHCIIOPT, KOETO OT CBOsSI CTpaHa MpeAroiara 3aMbpcsBaHe
Ha OKOJIHATa Cpella U COLUUAIHU KOH(IUKTU B TypUCTHUECKUTE NecTHHanmu. Llsmata Tasu
JMHAMUKa ce pa3BHBa HAa (pOHA HA MPOIBIIKABALIN BOSHHH KOH(IMKTH B pernoHa Ha EBpona, A3us
u brnsknsa U3Tok.

B TO31M KOHTEKCT, yCTOMUMBOTO pa3BUTHE Ha TypH3Ma Clle[iBa Ja C€ IMPEOCMUCIH U
NpEeBbpHE B KIIIOYOB MPUOPUTET 3a MPABUTEICTBATA, MEXKIYHAPOJHUTE OpraHU3AlUH U
TypucTHYecKaTta HHIycTpus. Pa3oupa ce, kakro otdemns3Ba CroitueB (2016), mpeyBennyaBaHeTo
3HAaYUMOCTTa Ha BBHIIHU (OPMHU U TMPOLIECH, HA TAXHATA CAMOCTOSATEIHOCT WM HE3aBUCHUMOCT,
M3MCKBA I0OCJIEIOBATETHO M CUCTEMAaTHYHO IpepasriiekJaHe Ha MOCTUIaHETO Ha paBHOBECHE
MEXJy MKOHOMHYECKUTE U OOIIECTBEHHUTE MHTepecHu. MHIycTpusiTa Ha Typu3Ma MPUTEKaBatr
OTHOCHUTEJIHA CAaMOCTOSITETHOCT U COOCTBEHH 3aKOHOMEPHOCTH Ha (PYHKIIMOHUPAHE U Pa3BUTHE,
KOUTO, UHTETPUPAHU B YCTOMUMBHU MOJUTUKU, BOISAT O CHHEPTUYHOCT MPU B3aUMOJCHCTBUETO
MEXy OTTOBOPHUTE (OPMHU Ha TYpU3bM M aKTUBHOTO ydacTHe HAa MeCTHHUTE oOmrHocTH. U B
pe3ynTaT, c€ OMNOCPEICTBAa TMOCTUTAHETO Ha OalaHC MEXIy HKOHOMUYECKOTO pa3BUTHE H
OIa3BaHETO HA NMPHUPOTHUTE M KYITypHUTEe pecypcu. He Ha mocnmemno mscro obaue, CTOU U
HEO0OXOUMOCTTA OT Pa3BUTHETO HA MOJUTUKH HA I'bBKABOCT HA UHIYCTPUATA U TYPUCTHUECKUTE
00€KTH, KOUTO J1a TH TIOJATOTBSAT 3a MOCPEIaHe Ha MOTEHIIMAIIHUTE 3aIUIaX| B [Ipolieca Ha TIXHOTO
pasBuTHE. B ombiaHMTENHA CTENEH, TYpU3MbT, KOUTO € YCTOHYMB, Urpae BCe MO-BaykKHA PO B
pa3BUTHETO Ha Tio0aHATa WKOHOMUKA. [IpriiaraHeTo Ha WHOBATUBHU TEXHOJIOTHH, €(PEeKTUBHO
yIpaBJIeHUE Ha TYPUCTUYECKUTE TIOTOLU U MEXIYHAPOJHO ChbTPYAHUUYECTBO, CE€ OYaKBa J1a Obaar
KITIOYOBH (PaKTOpH 3a TapaHTHpaHE Ha JBJITOCPOYHATA YCTOHYMBOCT HAa TYPUCTHUYECKHUTE
JIECTUHAIIHH.
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YIIPABJEHUE HA CBETOBHOTO KYJTYPHO HACJIEACTBO

TAHS TAPYHIEBA
[Ipoo. n.1., Karenpa ,,Mkonomuka a typusma“, YHCC

Pe3tome

Hayynama cmamusi ussicHasa cvwHocmma Ha YNpaeieHuemo Ha  KyJImypHOmMO
Hacnedcmeo. [locmasen e akyenm 8bpxy onazéanemo Ha KyimypHomo Hacieocmeo. Cneyuanino
BHUMAHUE € OMOENEHO HA C8ENMOBHOMO HACIeOCmB0. Paszenedanu ca npeduzsuxamencmeama npeo
VApasieHuemo Ha KYAMypHOMO HACIeOCmeo. Aemopvm 3awumaea mezama, 4e obekmu Ha
KVIMYPHOMO HACIeOCMB0, KOUMO UMAM BUCOKO KVIMYPHO 3HA4eHue, cledsa 0a bvoam 3ana3eHu

3a 6v0ewume NOKOAEHUs, 3a 0d 2U HAOII00A8am u 0a 2u uU3y4asam.
Knwuoeu oymu: ynpasnenue, c6emosHo HACIe0CMB0, ONA38aHe, NPeOU3BUKAMENCMEA.

WORLD HERITAGE MANAGEMENT

TANYA PARUSHEVA
Prof. D.Sc., Department “Economics of Tourism”, UNWE

Abstract

The scientific article clarifies the essence of cultural heritage management. Emphasis is
placed on the preservation of cultural heritage. Special attention is paid to world heritage. The
challenges facing cultural heritage management are examined. The author defends the thesis that
cultural heritage sites that have high cultural significance should be preserved for future
generations to observe and study.

Keywords: management, world heritage, conservation, challenges.

JEL: L83

YBoa

Kynrypaute GoraTcTBa Ha HapOJIUTE Cca CE€ HATPYNBAIH IMPE3 XWIAIOJETHsATA. Bewukm
oOmiecTBa ca 0GiarocIoBeHH ¢ OOraTo HAaclIeACTBO, KOETO MOTraT Ja M3IMOJ3BaT 3a pa3BUTHE Ha
KYJITYPeH Typu3bM. B ropmHuTe Ha TioOanum3aius, 3aluTara, ChbXpaHSIBAHETO, OMA3BAaHETO U
MPEJICTABIHETO Ha KVIMYPHOMO HACIe0Cm80 W KYIMYPHOMO MHO2000pasue ca BaxHO
NMpean3BUKATEICTBO 32 BCEKH Hapo1, pervoH unu msicto (Ilapymesa, 2020).

Temara € M3KITIOYUTETHO AaKTyaJHAa M 3HA4YMMA, THhil KaTo CHIIECTBYBA TONIsIMa
BEPOSTHOCT J1a u32yOuM ONIPEICIICHN BUIOBE HACIICICTBO WJIH J1a OBJIEM 3aCHUIIaHU OT JIPYTH, KOUTO
HU JIaBaT U3KPUBEHA Npedcmasa 3a KyaTypara mpe3 CbOTBETHUS UICTOPUUECKU TIEPHUO.

O0ekT Ha U3CieBaHE € CBETOBHOTO KYJITYpHO Hacienactro. IlpeaMer Ha u3cienBaHe B
HACTOAIIaTa CTAaTUSl € YIPABJICHWETO Ha CBETOBHOTO KYATYpHO HacieacTBo. OCHOBHA mesl Ha
MIPOYYBAHETO € MPEJACTABIHETO HAa apryMEHTH B T0JI3a HA TBBPICHHUETO, Y€ CbBPEMEHHOMO
KYIMYpPHO HACIe0cmeo Ha yoseyecmeomo Ha XXI eex mpsabea oa 6voe cbXpaHeHo U 3ana3eHo 3a
OvOewume nOKoOICHUS.
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MetonoJjorus

B Hnacrosimata HaydHa cTaTusi € NpejacTaBeHa WH(popManus, Noa0paHa OT pPa3InYHU
JUTEPATYPHU U HHTEPHET U3TOYHUIU. Te ce OTHACAT KbM YIPABJICHHETO HA CBETOBHOTO KYJITYPHO
HACJICACTBO.

3a mocTuraHe IEMTEe Ha M3CJICABAHETO W pEIIaBaHE Ha IIOCTABEHUTE 3aadd, ca
MU3II0JI3BAHU MECTOAUTC Ha AaHAJIN3 Ha Hay‘-IHI/I KOHIICIIONUKX 110 HU3CJICABAaHATa HpOGJIeMaTI/IKa B
CrielMaJIu3upaHaTa TYPUCTHYECKa TUTEpaTypa, KAKTO U CHHTE3 Ha aBTOPOBH UJICH B PA3CHKICHHS.

Pe3yararu

1. YnpaBJjieHue Ha KyJTYPHOTO HACJIEICTBO

VYrpaBiieHneTo Ha KyJITYpHOTO HAacleACTBO M YNPABICHUETO Ha M3KyCTBaTa ca 4acT OT
HAyKama 3a YnpaeieHuemo Ha Kyimypamd. YTPaBJeHHETO HAa KYJTYPHOTO HACJIEICTBO
npeocmasiasa CUCMeMHama 2pudica 3a 3anazéare Ha KyJImypHume yeHHOCmu Ha obexmume Ha
KYIMypHOMO HACIe0cmeo 3a 61aeomo Ha nHacmoswume u 6voewume nokonenus (Du Cros, H.,
Lee, Y., 2007).

YrpaBlieHHETO Ha KYJITYPHOTO HACIEACTBO, MIIU YIIPABICHUETO HA KYJITYPHUTE PECYPCH,
kakTo ¢ mno3Haro B CeBepHa AMepuka, € rJjiodajeH (PeHOMeH, pPEeryiupaH OT peaula
MEXIYHAPOJHO TMPU3HATH KOJEKCH W XapTH. TypH3MbBT € IIUPOKO TPU3HAT KATO OCHOBEH
,, ilompebumen* Ha C6eMOBHOMO HACLIEOCMB0, TIOCTABIHKM TONSM HATHUCK BBPXY BCHUKH
3auHTepecoBanu crpanu aa cu cbrpynanyar (UNESCO WHC, 2014).

TepMuHBT ,,yOpaBjieHHe Ha KYJITYPHOTO HACJeACTBO® c€ M3I0J3Ba OCHOBHO B
3aKOHOBHUTE U TIOJI3AKOHOBUTE HOPMATHBHHU akToBe. V3kmoueHwe mpaBiaT CheIUHCHHUTE
aMEpUKAHCKU IaTH, KBAETO Ce M3MON3BAT APYTU TEPMHUHU — ,,VApAGleHue HA KYAMypHume
pecypcu’ wiu ,, cmonanuceane na kyaimypuume pecypcu (NPS, 2011). M3non3Banero Ha gymara
,,HACIIEJICTBO", BMECTO ,,peCypcu moauepTaBa puHa, HO BayKHA pa3jivKa B 3HAUEHUETO. ,, Pecypen
mpejoiara, 4¢ 00eKThT MPUTEKABA UKOHOMUUECKA, GbHUIHA ULU NPULONCUMA YEHHOCT, KOSTO
MoOKe Jla Obje eKkcruioaTupana. ,,HacjeacTtBo®, oT Apyra crpaHa, € MO-IIUPOK TEPMUH, KOHUTO
MIPEJIOJIara HeUKOHOMUYECKU, 8bMPeuHY U COYUATHU YeHHOCmU Ha PA3TICKIaHUS O0CKT.

OcHoBHATa e Ha YNPaBJIeHHETO HAa KYJITYPHOTO HACJIEIACTBO e 0d CbXpaHu
npeocmasumenna u3a0ka Ha Hauemo MamepualHo U HemMamepuaiHo HAcieoCcmeo 3a Ovoewume
nokonenus. To3u BBIIPOC € BaXXEH MOpaau 0se npuuunu. [1peo, CKOPOCTTa, C KOSITO CBETHT CE€
MIPOMEHSI, € TOJIKOBA BHCOKA, Y€ TIO-TOJIIMAaTa 9acT OT CBETOBHOTO HACIIECTBO € U3I0NCEHA HA PUCK
OT ToBa Ja ObAe 3aryOeHa wiu 4pe3 Qu3ndecka paspyxa, WM upe3 3aryda Ha 3HaHue. Bmopo,
VIIPaBICHUETO HA KYJATYPHOTO HACIIEJICTBO CE€ CTPEMHU Ja YTIBBPAM ¢hopmanna cucmema 3a
UACHTU(DHUIIMPAHETO U ChXPAHEHUETO MY 3a ObJiemieTo. ChIlo TOIKOBA BaKHO € M3MOJI3BaHETO Ha
TEPMUHA ,, npeOCmasumeina u3eaoka ‘‘, KOUTo mperoara, 4¢ He BCHUKO MOXKe U TpsiOBa Ja Obje
ChXpaHEeHO, a caMO Hal-00POTO WM HAl-TIPEJICTABUTETHOTO OT KynTypHUTE pecypcu (Cros, H.,
McKercher, B., 2015). Tam, kvoemo obekm na KyImypHOmMO HACIEOCME0 € NPUHAM ¢ BUCOKO
KVIMYPHO 3HAYeHUe, e 3d0bdCUmenHo mou 0a 6voe 3anaser 3a Ovoewu NOKOLeHUs, 3a 0d 20
Haobaoasam u 0a 20 u3y4asam.

ToBa, koeTo Moxke /1a ObJie ChXpaHeHo, 00ade, € U3KIFYUTETHO MHOTO. DOKYCHT YecTo e
MOCTABEeH BHPXY ChXPAaHECHUETO HA eMOJeMATHYHH KYJTYPHHU 00eKTH. BhIpeku ToBa, HAUCTHHA
MpeICTaBUTEIIHA H3BaJIKa TPSOBA Ja BKIIOUBA CBIIO U HO-eXHCeOHe8HU NpumMepi, KOUTO TPEACTABSIT
HOPMaJHHS JKWBOT, IICHHOCTH W TPAJWIMU. 3aTOBa € JKU3HCHOBAXHO Jla CE CBhXPaHU
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Ipe/ICTAaBUTEIIHA U3BAJIKA U OT CbBpeMeHHU KYIMYPHU 0OeKkmu, KOUTO ca 3HAYUMHU 33 Ha4aJI0To Ha
XXI Bek, Thi KaTo Te IIe Ce NMPEBbPHAT B KYJITYpPHOTO HACJIEICTBO Ha OBJEIIETO, HAIpHUMED,
IBPBUTE CMAPT(HOHH.

2. Ona3BaHe HA KYJITYPHOTO HACJIEICTBO

B chuiHOCTTa CcH, OMa3BaHETO HA KYJITYPHOTO HACJEACTBO MMa Pa3IMYHO 3HAYCHUE OT
chXpaHeHneTo. JlokaTo MocaeTHOTO ce OTHACS 10 33 /bPKAHETO Ha HEIIO 37paBo OT MOBPEAA WIH
3ary0a, 4ecTo 4pe3 CKpUBAHETO My, ONa3BaHETO MPe/IIoJiara pa3yMHaTa ynorpeda Ha pecypcH.
Kiro4oB eneMeHT Ha yNpaBICHHETO Ha KYJITYpHOTO HACJIEACTBO €, Ja HAIpaBU ONA3eHOMO
Hacnedcmeo OCTHITHO (PU3NYECKH W MHTEJICKTYallHO 3a yIoTpeda, pas3BiieueHue u OOydeHHe.
Xopata, KOUTO YIpaBJIBAT KYJATYPHOTO HACJIEJCTBO, C€ OYAKBA Ja MJIaHUpam MpPeICTaBIHETO U
UHTEpIpETAMATa Ha OOCKTHTE Ha TOBAa HACJIEJACTBO KaTO BaKHA 4YacT OT IPOJBIDKABAIIOTO
omazBane u ynpasieaue (ICOMOS, 1999). hracomeopumenrnama acoyuayusi ,, AHeIUUCKO
nacreocmso’ (English Heritage, 2011) cMsita, ye OCHTypsIBAHETO Ha JTOCTHITHOCT Ha KYJITYPHOTO
HACJICJICTBO € YacT OT OJIATONPHUSATHUS KB HA YIIPABICHUETO HA HACIICICTBOTO.

Upes ocurypsiBaHETO Ha JOCMBN HA Xopama 00 KYJIMmypHOMO HAcCledcmeo, Te Morar 1a
paz0bepar HErOBOTO 3HAUCHUE U IICHHOCTH W Jla My C€ HACJaXK/aBaTr. Y CTOMYMBOTO ChXPAHSIBAHE
Ha 00EKTHUTE Ha KYJITYPHOTO HACJIECTBO M3MCKBA JIa C€ CbOOPA3UM C obema u 8uda Ha U3No138aHe
(Bandarian, F., Van Oers, R., 2012). /lo6poTo npeacraBsiHe Ha 00eKTHUTe O3Ha4yaBa Jia ObJe
00BpHATO BHUMAHUE Ha d6e K1touosu ocobenocmu. ITvpeo — NOCTHIBT TpsAOBa /1a ce yIpaBIsiBa
BHHMATEITHO, 32 JIa C€ OCUTYPH 3aIUTa HA MATCPUATHUTE U HEMATCPUAITHUTE XapaKTSPUCTHKH Ha
obekTta. Bmopo — Tpsa0Ba 1a ObJie MOCTUTHE OallaHc Mex 1y oOpa3zoBaHue U pa3BieueHue. Myseure,
HanpuMep, ca npeauMHO ¢ oOpasoBarenna 1en (Best In Heritage, 2014), nokato HsKOU
YBECEJIMTEIIHA MapKOBE Ha KYJATYPHOTO HACJIEJCTBO Ca HACOYCHU KbM TOIMYJSPU3HPAHETO HA
MECTHH MPOJTYKTH ¥ TPAJTUIIHOHHH UTPH.

O0exTHTEe HA KYJTYPHOTO HACJIEACTBO €€ PA3JIMYaBAT MO Mamad U KOMILIEKCHOCT,
Ch3/1aBalikil CBOM COOCTBEHU YNPaBJIeHCKH NMpeAu3BUKaTeNCTBA. Mamepuainomo Haciedcmeo,
HampuMep, Moxe 1a ObJe ¢ MUHUATIOPHUTE pa3Mepy Ha MOHETa WIIH B ri1o0aneH maiad. Takbs e
CIIydasiT ¢ TPaHCATIAHTUYECKUS MApUIpyT Ha POOHWTE WIIM 3aCTPOSHOTO HACIEACTBO, KOETO Ce
BKIto4YBa B [IbTs Ha kompuHarta. [1o chlus HAuWH, OOCKTUTE HA HEMAMEPUAIHOMO KYJIMYPHO
Hacnreocmeo MOrar aa ObJaT ChC CIOXKEH XapakTep, Harnpumep, GoiakiopbT Ha 20 eTHUYECKU
Tpynu B AaJieH pernoH. BaxkHo e, ue MaTepuaiHOTO U HEeMAaTepPHAIHOTO KyJITYPHO HACJIEJCTBO ca
cBoeoOpasHo cebp3anu (Kirshenblatt-Gimbett, 2004).

PasrnexxnaneTo Ha HacIeACTBOTO MpeACTaBisBa ¢GopMa HA CbBPEeMEHHO NMPU3HAHUE HA
NPUCHIINTE LEHHOCTH Ha Te3W O0eKTH M MpeAnojara cBoeoOpa3sHO 3aJb/LIKeHHe 3a
ylopaB/jieHHeTO UM 32 ObjJelldTe TOKOJeHHs. YTPaBIEHUETO Ha OOEKTHUTE Ha
MPAHCHAYUOHATHOMO HACIe0CnE0 MOXKE J1a 3aBUCH OT: 3aKOHOOamelcmeomo Ha BCSKa CTpaHa,
pazoupanemo Ha KyJImypHOMO HACAEOCMB0, NOAUMUYECKOMO JicelaHue W HavhHa, M0 KOHTO
YOBEIIKUTE PECyYpCH ca OpTaHM3HMpaHM, TaKa 4Ye Jia CIEAAT 3a BHEIPSBAHETO HA MOAUMUKU NO
onazeanemo.

JIeHOCTHUTE TI0 yNpaBJjeHHe HA KYJTYPHOTO HACJEACTBO CIPSIMO MECTHUTE YCJIOBHS
ca CpaBHUTEIHO HO8 (heHOMeH, Thil KaTo MpaBHUiiaTa BCE OIIE Ce TOpa3BUBAT. 3aKOHOIATEICTBOTO
cienBa meT ¢a3u Ha pa3BUTHE, BKIIOYBAIIN: OOKYMEHMUpAaHe, paA36umue Hd GbMpeutHomo
3aKOHOOAMeNcmeo,  yeeiuden  NpoQecuoHamu3vM,  Hyx#coa  Om  KOHCYIMayus  Ha
3auHmepecosanume Iuya U npeaieo, U UHMezpayus Ha NbPEOHAYATHUME NPAKMUKU Npedu 0d ce
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ocvugecmeu sperocmma (Cros, H., McKercher, B., 2015). ToBa e mporec, Hpu KOWTO
OpraHu3alUKUTe OT MyOJIMYHUS CEKTOP ITOCTEIICHHO BHEAPSBAT [1OBEUE NPUHYUNU U NPAKMUKU, 32
J1a 3aCHJIAT YIPABICHUETO HA KYJITYPHOTO HACJIEACTBO, B KOETO U J]a € 3aKOHOAATEJICTBO.

IIbpBaTra ¢a3a BkIOYBA 3apaKAallM ONMTU 3a JOKYMEHTHUpAaHE Ha OO0EKTUTE Ha
HacnencTBoTo. Cien karo ObJie OCh3HAT MamadbT Ha HACIEACTBOTO, BTOpaTa (pa3a BKIIOYBA
KEJAaHUETO 3a HKaKbB BUJ 3aKOHOJATEJCTBO, KOETO Jia MpHU3HAe M Ja ONa3u Te3H OOEKTH.
Tperara ¢a3za orpassBa NMOBUIICHUS NPO(PECHOHATH3IBM B CEKTOpAa W HABIM3AaHETO HA TO3M
IpolieC B MECTHUTE MOJUTUYECKH cucTeMu. [Ipuemar ce HapenOu, MPAaKTUKH, 3aKOHOJATEIHU
akroBe. HskoM cTpaHu 1OpHM ce BKIIOYBAT B MEKAyHapoaHu xaptu. Ha 4derBbprara ¢a3sa,
OCBEJIOMEHOCTTa C€ IIOBMINABA W 3al04YBaT Jla CE IOSABABAT XOpa, KOMUTO CE€ 3aHUMaBaT C
yIpaBiieHUEeTO Ha 00eKTH Ha KynTypHoTo HacienctBo. Ilerara ¢a3a ocb3HaBa AMHAMUYHATA
IIPUPOJIa Ha YIIPABIEHUETO HA HACJIEICTBOTO.

3. ®oKyc BbPXY CBETOBHOTO HACJIEACTBO

Pa3paborenu ca peamia MEXIYHApOJHH KOJCKCH, KOHBCHIIMM W XapTH OT PA3IMIHU
acollMallid M OpraHM3alliH, 3a J1a ce TapaHTHpa, Ye KOMIIETEHTHHTE OpPTraHU Clie[BaT €IHAKBU
NPUHIUIHN 332 WACHTU(UIMPAHEe W YIIpaBJICHUE HA HACIEACTBOTO. Hsikom OT opeanuzayuume 3a
Vhpaegiexue Ha HAcle0Cmseomo ca:

e FKOHECKO: Opranuszanus Ha 0OeAMHEHUTE HAIIMH 32 00pa3oBaHUE, HAyKa U KYJITypa
— OT Hes ce 3apaxaa MEXIyHApOAHUAT (POKYC BBPXY HACIEACTBOTO ChC CH3JAaBAaHETO Ha
KonBeHnnusiTa 3a 3amura Ha KyITypHOTO HAcleACTBO B CIy4al Ha BhOPHKEeH KOHDIUKT, 1954 1.

e ICOMOS: MexayHapo/ieH ChBET 3a TaMETHUIIUTE Ha KyJITypaTa v 3a0eNeKUTeTHUTE
MecTa — MEXIyHapoAaHa TNpo(ecHoHaTHa OpraHu3alMs OT CHEIHATNCTH IO OOEKTHTE Ha
MaTepUaIHOTO HACIEACTRO.

e IUCN: MexayHapo/ieH Chi03 3a 3all[uTa Ha IPUPOTHUTE PECypPCH.

e |ATF: MexnyBeqoMcTBEHa areHIIMs 3a 3allldTa — MOJ00psSBaHE MOATOTBEHOCTTA 3a
PUCKOBH CUTYAIIMH B MECTa ChC CBETOBHO HACIIE/ICTBO.

e [CCROM: MexayHapo/ieH U3CIIeI0BATEIICKH IEHTHP 32 ChXPaHEHUE M PeCTaBpaIlys
Ha KyJITypHUTE IeHHOCTH, ocHOBaH B Utanus or OHECKO B HawanoTo Ha 60-Te rogunu Ha XX
BEK.

e [|COM: MexayHapolileH CbBET Ha My3€MTE€ — MEXIYHapoAHa MpodecrHoHaIHa
OpraHu3aIys Ha CIIEIUAIMCTH 10 HACIIEACTBOTO.

W3non3BaHeTo UM cra3BaHETO Ha MEXKIYHAPOJIHU CTAHAAPTH U MPUHIIMIIN CE YBETUYaBa.
[Tpumep 3a ToBa ¢ Benenuanckara xapra (ICOMOS, 1994) 3a koHCepBalMs ¥ pecTaBparys Ha
NaMETHUIINTE W 3a0enexuTenHuTe Mmecta. Ch3laBaHeTo Ha XapTara € HeAeluMa 4YacT OT
npespbianero Ha ICOMOS B MexayHapoJHa OpraHu3alys ¢ permyTainus 3a HoJIbpikKaHe Ha
BHUCOKHM CTaHJApTH Ha JIEHHOCTUTE MO OMa3BaHE W YMpaBleHHE HA KYITYPHOTO HACIEJCTBO IO
CBeTA.

»KOHBEHIMATA 32 ONIA3BaAHE HA CBETOBHOTO KYJITYPHO M IPHPOJAHO HACJIEACTBO, 110~
Mo3Harta Karto ,, Koneenyusama 3a ceemosnomo Hacireocmso “, € pazpadborena or FOHECKO mpe3
1972 r. u npuera odunmanHo npe3 1976 r. Llenute Ha KoHBeHmmsAra ca na crumymupa
uaeHTU(UKAIMATA, 3alMTaTa W OMAa3BaHETO Ha OOEKTUTE Ha KyITypHO HacieactBo. [lpes
roquauTe KOHBEHIMSATA € TMPOMEHSHAa HIKOJIKO MbTU. JloOaBeHM ca HOBU KaTeropuud Ha
CBETOBHOTO HACJEJCTBO KaTO KYImypHu netizadxcu. HarpaBeHN ca TIPOMEHU B HAYUOHATHUME U
MedHCOYHapoOHume yKazu U € TIOCTaBEH (POKYC 6bpXy CompyOHU4eCcmeomo ¢ MO-IIUPOK KPBI' OT
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3auHTepecoBanu juua. T4 e eqna ot mectre kouBeHKu Ha KOHECKO, kosTo mocrass o o001
3HaMEHaTeN MPUHLUIA 32 ,,3aNd368aHe HA 20JIIMOMO MHO2000pasue HA KYIMmypHO HACe0CmB0,
Koemo e uacm om obwusi unmepec Ha yoseuecmeomo** (Francioni et al., 2014).

KomMuTeThT 32 CBETOBHO HACJIEICTBO € OPraHbT, KOWTO PBHKOBOIU JEHHOCTTA IO
npuiarasero Ha KoHBeHIusATa 3a CBETOBHOTO HACJIEACTBO. TOM ce cpellia rOAUIIIHO MHOTOKPATHO,
3a 1a 00CHXkK/Ja YNpPaBICHUETO Ha CHIIECTBYBAIIOTO CBETOBHO HACJIEICTBO M Jia NMpUEMa HOBU
KaHAUJIATYpU OT JbPKABUTE-WICHKHU. [ OJUIIHUTE CECUM C€ BOJSAT B Pa3IMYHU T'PAJIOBE MO CBETA.

CBeTOBHOTO HACJIEACTBO IPEJCTABIsABA VHUKAIHA ()opma HA KYyATYPHOTO HACIEICTBO.
OOekTuTEe Ha CBETOBHOTO HACIIEACTBO TNPUTESKABAT UZKIIOUUMENHO 3HAYeHue 3a OOILI0TO
HACJIEJICTBO HA YOBEUECTBOTO. 3aKpuiara Ha KyITYPHOTO HACJIEICTBO € CHCTeMa OT MEpPKH 3a
OCHTYpsIBaHE Ha OIIa3BaHETO MY B HHTEpeC Ha 001ecTBoTO. [locoueHnTe no3HaHwus 3a MPUHITHITATE
U IPAKTHUKUTE HA YIPaBIECHUETO HA KYJITYPHOTO HACJIEACTBO MOrar Ja ObJaT M3MOJI3BaHU KAaTo
Hapwvunuk TpU pabota B TO3U ceKkTop (6xc. Tabauya 1). B tabmuna 1 e mpeacraBeH 00001eH
BapHAaHT Ha YIPaBJICHCKUS MPOIEC HAa KYJITYPHOTO HACIEICTBO U MPAKTUKUTE 32 yCTOMUMUBOCT.

Taoauua 1.

OCHOBHM NPUHIMIN U IPAKTUKYU Ha MPOLIeca Ha YIIPaBJICHUE
Ha KYJITYPHOTO HACIEACTBO

YnpasieHue Ha KyJTYPHOTO

3acernaTtu cTpaHu

Ha TPEJICTABUTEIHA N3BaJIKa
OT CBETOBHOTO HACJIEICTBO
3a OBJEIIH ITOKOJICHHS

1 CbXPAaHCHUCTO Ha 00EKTHTE
Ha CBETOBHO HACJICACTBO Ca
BaXHa 4acT OT yCTOf/'I‘II/IBOCTTa
Ha 9OBCYCCTBOTO

YceroiiunBocT
HAaCJIeACTBO (BKJIIOYUTEIHO TYPU3MbT)
OnpenensiHeTo
e ’ [ToBeueTo 0OeKTH
CoxpaHsiBaHe JOKYMEHTALUATa

Ha CBETOBHOTO HACJIEICTBO
HMMAaT HIKOJIKO 3aHHTEPECOBAHH
ctpanu. TypusMbT MOXKe

1a OblIe eqHa OT TAX.

C’BXpaHHBaHC Ha NpUCHIIN
OCHHOCTHU

Bceku 00eKT Ha KyJlITypHOTO
HACJIEICTBO UMa CBOE
COOCTBEHO 3HAUYEHHE,
KyJITypHa 3HAaUUMOCT

Y IIEHHOCTH

Jmanoret

ChC 3aMHTEPECOBAHUTE CTPAHU
€ Ba)XKEH, 3a JIa CE OMPEIEIIAT
TEXHHUTE HYXIH B IIpoIeca

Ha ChXpaHEHHUE U Ola3BaHE

I'puka xakToO

32 HEMaTEPUAIHOTO, TaKa U
3a MaTEpUAIHOTO KYJITYPHO
HACJIEJICTBO

Hsixom kyntypu ce pa3nnyaBat
10 CBOUTC BMKJAHUA 3a TOBA
KOJIKO M KaKBa HaMeca MJIH
poMsIHa TPsIOBa /1a ce HalpaBH
MpeId OOCKTHT Jia Ce ONPEICITH
KaTO aBTCHTHUYCH

3anHTEpEeCcCOBaHUTE CTPAHU
MOTaT J1a UMaT MO-TOJISIM
KOHTPOJI BPXY CaMHs 00CKT

O06ekTH ¢ pa3HOpPOJIeH MaIao,
KOMIUICKCHOCT U YIIPaBJICHCKHU
MpeIN3BUKATEIICTBA

ObekTtuTe TpAOBa 1a ce
U3II0JI3BAT CaMO 10 KyJITYpHO
MOJIXOJISAI HAaYWH

BbHIIHKTE 3aMHTEpECOBAHU
JIMLIa MOTaT Ja uMar
MU3KIIIOUUTEHO BIIMSIHUE

3a TOBa KAaK J1a ce IUIaHupa
MIPEJICTABSIHETO HAa CaMUsl OOCKT

Pamkara Ha nipoiieca

Ha YIIpaBJIEHUE HA KyJITYpPHOTO
HAacIEeACTBO CE Pa3BUBA
HEMPEKbCHATO

Hsikon o6ekTH ca npekaneHo
KpPEXKH WUJIM CBEIICHH,

3a J1a ObAaT HATBIHO AOCTHITHA
3a MUpOKaTa ImyoJIuKa

M3uckBaHusTa Ha TypU3Ma
MO’K€ TTOHAKOTa J]a BIIA3aT
B KOH()JIMKT C U3NCKBAHUSATA
3a oma3BaHe Ha J]aJIeH 00EKT
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ChXpaHEHHETO U YIIPABICHUETO
Ha KyJITypHOTO HACJIENICTBO ca
MPOIBIKABAIU CTPYKTYPHHU
JIEMHOCTH

IToBeueTo 0OEKTH CcE
yIpaBisiBaT, Taka 4e Aa Obaat
JTOCTBITHU 3a ITyOJIMIHOCTTA
(hM3UIECKN ¥ MHTEIEKTYATHO

Hszmounuk: CucremaTu3anus Ha aBropa 1o nganuu ot Cros, H., McKercher, B., Cultural
Tourism, Routledge, New York, 2015, p. 99.

4. [Ipenn3BUKATEJICTBA MPe/ YIPABJIEHHETO HA KYJTYPHOTO HACJIEACTBO

IIpenn3BuKaTejJcTBATA MPE YIPABJIEHHETO HA KYJTYPHOTO HACJIEACTBO Ca CBHP3aHU
C OTTOBOPHUTE HA JIBA BAXKHU BbIIpoca. [leuenu 1u mypusmvm om exknousane Ha obekmu 6 Cnucvka
cbe ceemosHomo Hacieocmeo? Koe naodenasa nogeue: noazume il pazxooume om 6KI0OY6aAHe 8
Cnucvka? Hsxon 0OCKTH Ha CBETOBHOTO HACJICJCTBO MOTAT Jia YBEIMYAT CBOSITA MOCEIIAEMOCT,
HO 32 JIPYT'H HsMA JIa KIMa HUKAKBU TIOJI3U MJIH TE IIE Ca MHOTO MAaJIKO.

JlxencoH-Bepoexk u MakKepusp (Jansen-Verbeke, McKercher, 2013) mocousar, uye
noazume ca CBbP3aHH OCHOBHO C T€HEPUPAHETO HA MPHUXOJHU, Ch3/IaBaHETO HA PaOOTHH MeCTa U
cujiaTa Ha Typu3Ma Jia U3MeCTH Jpyru ryoentu orpaciu. Pam u [Tyko (Ratz, T., Puczko, A., 2003)
MOKA3BaT KaK OOCKTH HAa CBETOBHOTO HACJICJICTBO B OJIM30CT JO TOJIEMH €MHTHPAIIN Ta3apH
npueIutam 20Jsm 6poi nocemumeni, TOKaTo OTAAICYCHUTE 00CKTH, YECTO HE MOJIydaBaT HUKAKEU
nonsu ot To3u cratyt. [lomoOHu npoyuBanus ot Amepuka (Hazen, H., 2008) u Hoga 3enannus
(Hall, C., Piggin, R., 2001)ot6ens3Bar, ye BkitouBaHeTOo B CHHCHKA BOAU [0 NPOMEHIUBU
8b30€lCmaUsl 8bPXY noceujaemocmma. bBpUTaHCKO TIPOyYBaHE CTHTA J0 U3BOJa, Y€ CaMO OKOJIO
€JIHa TPeTa OT OOCKTHUTE PErHCTPUPAT 3HAYUTEITHO Yeauuasane Ha Opos Ha nocemumenume CIej
BITUCBAHETO, a Ipyrute 00ekTH re pecucmpupam npomsna (Landorf, C., 2009).

N3Boau

¢ VYIpaBlIeHHETO HAa CBETOBHOTO KYJITYPHO HACIIEACTBO MOXKeE J1a OBb/Ie pasriielaHo, KaKTo
KaTo ysAnocmua ghunocogus, Taka u KaTo OUHaMUu4er npoyec.

e [IpuHIMIUTE M NPAKTUKUTE, CBBP3aHU C €(PEKTUBHOTO YIPABICHHWE HA CBETOBHOTO
HACJIE/ICTBO M3MCKBAT TIOCTUTAHE HA YCMOUYUBOCH 32 BCHUKY 3aMHTEPECOBAHN CTPAHH.

e (OO0exTuTe Ha CBETOBHOTO KYATYPHO HACJIEACTBO MPECTABIABAT 3HAUUmMeNeH 00OMeH Ha
yogewky delinocmu B aJIeH MEPUOJ OT BpeMe WK B OIpe/iesieHa KyITypHa 00JacT OT CBETa.

3akio4yeHnue

KyaTypHUST TypU3bM € MpUYHHA 32 HEMPECTAHHUTE TYPUCTUYECKH MOTOIHM KbM MECTa Ha
CBETOBHATA KapTa C KOHIIEHTPALMS HA KYJTYPHH LeHHOCTH. Toll € nKoHOMHUYecKa Tuiardopma
Ha KyJITypara, 9pe3 KOSTO Ce ChXpaHsIBa KyJITYPHOTO HACIIEICTBO M C€ M3TPaX/a aKTyaaHa BU3HSI
Ha KynTypHus npoaykt (Parusheva, 2019).

CBETOBHOTO KYATYPHO HACJIEICTBO € MPSIKO CBBP3aHO C JKUBH TPAIMIUH, C HJICH HIH C
BSIPBaHUSI, C XyJI0XKECTBCHU MM JIUTEPATYPHU TBOPOM, KOUTO Ca OT M3KJIIOYHUTE]IHO CBETOBHO
3HayeHue. KynTypHUTE IIEHHOCTH ca €IMH OT OCHOBHHUTE €JEMEHTH Ha IUBHJIN3AIUATA U
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KyJTypaTta Ha Hapoaute. Te npugoOuBaT peajHa IEHHOCT CaMO KOTaTO TEXHUST MPOU3XOJ,
UCTOPUS ¥ OKOJIHA CpeJia ca U3BECTHH.

VYnpaBieHHeTo Ha CBETOBHOTO KYJITYpHO HACIENCTBO € (pOKycHpaHO KbM OIa3BaHE U
ChXpaHsBaHE Ha YHMKAJHUTE 00eKTH HA YoBeuecTBOTO. FOHECKO noguyepraBa 3HaueHUETO Ha
HACJIEJCTBOTO KaTO Pecypc, KaTo KYJITYPHH U MPUPOIHU LIEHHOCTH, ChbXPaHsBAIlld KOJIEKTUBHATA
nameT Ha 0OLIECTBOTO.
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HEPABHOMEPHOCT B OITABBAHETO HA MATEPHAJIHOTO "
HEMATEPHUAJIHOTO KYJTYPHO HACJIEACTBO B HECEBBP:
BJIAUAHUSA BHBPXY PABBUTHUETO HA TYPU3MA

COHs MUJIEBA
[Tpod. n. uk. H., Cronancku ¢akynrer, CY ,,CB. Kimment Oxpuacku

MUJIEHA KPAYAHOBA
Hokropant, @uinocodeku paxynrer, CY ,,C. Kimmment Oxpuacku‘

Pesrome:

Cmamuama u3cnedga HeEPABHOMEPHOCMMA 6 ONA36aHemoO HA MAmepualiHomo u
HeMamepuaiHomo KyaimypHo Haciedcmeo 8 Hecebvp u ompasicenuemo u 6bpXy mypucmuyeckomo
pazeumue Ha 2pada Kamo ucmopuyecka u mypucmuyecka Oecmuuayus. H3zcreosanemo e
OCHOBAHO HA KAYeCMEeH Ka3yCeH N00X00, 8KII0Y6AL UHIMEPNPEMAMUBEH AHAU3 HA UCOPUYECKU,
cmpame2uyecky U AHATUMUYHU MEKCMo8e, C8bP3AHU C KYIMYPHOMO HACIEeOCME0, He2080MO
YApasnenue u mypucmudeckomo My uznonzeéave. OcHO8Husm apeymenm e, de 6 Hecebvp
MamepuaiHomo HacleoCmseo e no-UOUMO, NO-YCMOUYUBO U NO-UHCIUMYYUOHATIHO 3AUUMEHO,
00KAMO 3HAYUMENHA YAC OM HeMamepuaiHume NPakmuKu, KOUmo Ucmopuyecku ca hopmupanu
epaockama cpeoa, ca omciabHanu, mpauwcgopmupanu unu usyesnanu. Ypes npumepu xkamo
Bb3POAHCOCHCKU KbUU, GAMBPHU METHUYU U PUOAPCKU NPAKMUKY CIAMUAMA NOKA364 PA3TUYHU
MoOenu Ha cvXpaueHue, 3a2yba u aoanmayus Ha Hacieocmeomo. Pesynmamume paskpusam, ue
Masu acumempusl Cb30a6a puck om pedyyupane Ha Hacieocmeomo 00 8U3YAleH U MypUCmudecKu
pecypc, OmMKbCHAmM Om Jcusume NPaAkKmuKky u mecmuama oownocm. B saxnouenue ce noouepmasa
Heobxooumocmma om no-0anaHcupan nooxoo, KOUmo uHmezpupa MamepuaiHomo u
HeMamepuaiHomo HaciedCmeo 6 KOHMeKCma Ha yCmouyu8omo pazeumue Ha mypusma.

Knwuoeu oymu:. mamepuaino Hacreocmeo, Hemamepuaino Hacieocmeo, Hecebup,
Mypuzom

UNEVEN PRESERVATION OF TANGIBLE AND INTANGIBLE
CULTURAL HERITAGE IN NESSEBAR: IMPACTS FOR TOURISM
DEVELOPMENT

SONIA MILEVA
Prof. D.Sc., Faculty of Economics and Business Administration, Sofia university “St.
Kliment Ohridski”

MILENA KRACHANOVA
PhD student, Faculty of Philosophy, Sofia university “St. Kliment Ohridski”
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Abstract:

This paper examines the uneven preservation of tangible and intangible cultural heritage
in Ancient city of Nessebar and its implications for the city’s tourism development as a historic and
tourist destination. The study applies a qualitative case-study approach based on an interpretive
analysis of historical, strategic, and analytical texts related to cultural heritage, its management,
and its use in tourism. The core argument is that tangible heritage in Nessebar is more visible,
more resilient, and more institutionally protected, while a substantial share of the intangible
practices that historically shaped the urban environment have weakened, been transformed, or
disappeared. Through examples such as Renaissance houses, windmills and fishing practices the
paper identifies different patterns of preservation, loss, and adaptation. The findings indicate that
this asymmetry creates a risk of reducing heritage to a visual and touristic resource detached from
living practices and the local community. The article concludes by emphasizing the need for a more
balanced approach that integrates tangible and intangible heritage into the sustainable

development of tourism.
Keywords: tangible heritage, intangible heritage, Nessebar, tourism

Introduction

Nessebar is one of the most recognisable historic urban destinations on the Bulgarian Black
Sea coast. Its importance for tourism is strongly related to its exceptional concentration of churches,
fortifications, archaeological remains, and vernacular houses, as well as to its World Heritage status
as the Ancient City of Nessebar (UNESCO World Heritage Centre, 2025). Yet the value of the
town cannot be understood only through its visible monuments. The historic urban landscape was
also shaped by livelihoods, rituals, skills, festive practices, and forms of community life that gave
meaning and function to the built environment.

This imbalance is not only a cultural issue, but also a strategic one. The Strategy for the
Cultural Heritage of Nessebar Municipality (2023-2032) frames heritage as a resource for
sustainable, compatible, and equitable development, linked to the quality of life of local
communities and to the integrated protection of the environment, including the marine
environment.

In this context, the relationship between tangible and intangible cultural heritage is central.
The 2003 UNESCO Convention defines intangible cultural heritage as practices, representations,
expressions, knowledge, and skills recognised by communities and transmitted across generations
(UNESCO, 2003). In historic towns, such practices are not external to the built environment; they
sustain it, interpret it, and keep it socially meaningful. When these practices decline, monuments
may remain physically present but become detached from their original social and cultural context.

The case of Nessebar illustrates precisely such an imbalance. Its tangible heritage has long
been subject to legal protection, expert documentation, and international visibility, while intangible
heritage has remained less visible in policy and more vulnerable to socio-economic change. The
aim of this paper is therefore to examine the uneven preservation of tangible and intangible cultural
heritage in Nessebar and to discuss how this asymmetry affects tourism development. The analysis
focuses on two interconnected issues: first, the institutional asymmetry between the two heritage
dimensions; and second, the historical role of maritime livelihoods, crafts, and community
practices in shaping the urban environment of the old town.
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Nessebar should be understood not only as an object of conservation, but also as a living historic
city in which tangible, underwater, movable, and intangible heritage are expected to function in

synergy.

Methodology

The paper uses a qualitative case-study approach. Nessebar is treated as a critical case
because it combines exceptional material heritage value, long-term tourism development, and a
historically rich but unevenly preserved intangible heritage base.

The empirical basis of the study is an interpretive analysis of several groups of sources:
historical studies on the evolution of the town and its houses; works on the economic and social
history of Nessebar; UNESCO documents related to the site and to intangible cultural heritage; and
recent strategic documents concerning heritage governance at municipal level. The method is not
intended to quantify loss or preservation, but to identify structural relations between heritage forms,
local practices, and tourism use.

The analysis is organised around three dimensions: institutionalisation, which examines the
difference in protection and visibility between tangible and intangible heritage; historic livelihood
and urban form, which traces how maritime and craft practices shaped the material environment;
and transformation, which considers how demographic and economic change altered the
relationship between living heritage and the built fabric.

Results
- Institutional asymmetry between tangible and intangible heritage

The institutionalisation of cultural heritage in Bulgaria has historically developed with a
strong emphasis on tangible cultural assets. In Nessebar, this is especially evident. The ancient
town has long been recognised as a site of outstanding value, and its churches, fortifications,
archaeological remains, and traditional houses have been progressively documented, protected, and
incorporated into national and international heritage frameworks. UNESCQO’s inscription of the
Ancient City of Nessebar in 1983 further strengthened the visibility of the tangible urban fabric
and confirmed its international significance (UNESCO World Heritage Centre, 2025).

By contrast, intangible heritage is governed through softer and more flexible mechanisms.
Although the 2003 UNESCO Convention and subsequent Bulgarian policies widened the
conceptual field of heritage, local practices such as fishing routines, maritime vocabulary,
household work related to nets and fish processing, or skills connected to traditional construction
have not enjoyed the same degree of institutional recognition and protection. They survive mainly
through community continuity, fragmented local initiatives, and partial cultural representation
rather than through robust regulatory frameworks.

The municipal strategy shows that part of this heritage continues to exist as living practice.
It identifies fishing and related activities—boat making, net knitting, and the preparation of fish
dishes and products—as a key component of local intangible heritage.

This difference and asymmetry between tangible and intangible heritage matters for
tourism. Tangible heritage is readily legible, photographable, and marketable. It is more easily
integrated into destination branding and visitor itineraries. Intangible heritage, however, depends
on living carriers, social continuity, and everyday practice. When policy and tourism focus
primarily on monuments, the city risks becoming a heritage setting without sufficient attention to

124
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

the practices that historically animated it. In this sense, the asymmetry is not only administrative
but also interpretive: it privileges what can be seen over what must be lived.

- Livelihoods, urban structure, and the making of the ancient town

The historic urban environment of Nessebar was closely tied to the Black Sea. Seafaring,
trade, shipbuilding, fishing, and fish processing shaped the town from Antiquity onwards, while
later periods also added viticulture, wine production, and a wider range of crafts (Ivanchev, 1957;
Teoklieva-Stoycheva, 2019). The south-facing harbour areas played a crucial role in economic life,
and the spatial organisation of the town reflected the interdependence between commerce, domestic
life, and maritime activity.

Traditional Renaissance houses in Nessebar provide a particularly clear example of the
interaction between intangible and tangible heritage. Their ground-floor stone cellars, often
referred to as katoy, were designed to store fish catches, barrels, wine, and fishing equipment, while
the upper wooden storeys were reserved for habitation (Ivanchev, 1957). Auxiliary spaces such as
sheds and small courtyards also supported work related to drying fish, repairing nets, and storage.
In this sense, the houses embodied the close relationship between domestic life, economic practice,
and the maritime environment. The architecture was therefore not merely aesthetic; it materialised
household economies, climatic adaptation, and patterns of work. Built form embodied living
knowledge.

Seen in this way, the old town cannot be interpreted only as a collection of preserved
buildings. It is also the historical product of skills, seasonal rhythms, gendered labour, and local
resource use. The urban landscape emerged from a composite economic culture in which fishing,
trade, storage, craft production, and religious life were spatially intertwined.

- Fishing practices as living heritage

Among the traditional practices of Nessebar, fishing stands out as the most resilient element
of living heritage. Unlike many crafts that gradually disappeared, it has continued from Antiquity
to the present, transmitted across generations and adapted to changing technologies and market
conditions. Its significance lies not only in its economic role, but also in the fact that it preserves
elements of local knowledge, seasonal rhythm, family continuity, and community identity.

This continuity was historically sustained through a broader domestic and communal
system. Men were primarily engaged in fishing at sea, while women participated in the preparation
and maintenance of nets and related household work, often in semi-public domestic spaces. In this
way, fishing functioned simultaneously as economy, family tradition, and social practice, closely
tied to the urban fabric of the town. Today, however, it faces pressure from modernisation,
economic restructuring, and changing tourism functions, which have reduced or transformed some
of its traditional forms.

Today, however, this living heritage faces pressure from technological modernisation,
economic restructuring, and changing tourism functions. Traditional materials and techniques have
been partly replaced, and some activities survive only in reduced or symbolic form. Even when
fishing remains present, its role within the identity and daily rhythm of the old town is less
dominant than in earlier periods.

It is significant that, at the strategic level, fishing is recognized not only as an economic
activity but also as a marker of local identity and intangible heritage. The strategy further connects
it with public forms of heritage valorization, including the festival ‘Autumn Passages,” which
features fishermen’s demonstrations, tastings based on local products, traditional fish soup
competitions, craft exhibitions, and folklore performances.
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Loss, adaptation, and heritage transformation

The uneven preservation of heritage in Nessebar is also visible through what has been lost.
Many traditional crafts documented for earlier periods - including pottery, decorative arts, carving,
painting, and specialised building skills - have ceased to function as living practices (lvanchev,
1957). As these skills weakened, the capacity to reproduce or maintain the historic environment
through traditional knowledge diminished as well.

Demographic and socio-economic change accelerated this process. The late nineteenth and
early twentieth centuries brought economic decline, migration, war-related disruption, and changes
in the town’s ethnic and social structure. Travel accounts and later historical reconstructions
describe a shrinking town with abandoned houses and weakened commercial activity, followed by
refugee settlement and new building layers that reflected different social needs and ways of life
(Irechek, 1974; Teoklieva-Stoycheva, 2019).

The weakening of intangible heritage in Nessebar cannot be explained by tourism alone. A
major factor was the demographic and cultural rupture that occurred in the late nineteenth and early
twentieth centuries, when population displacement, migration, and social change altered the
continuity of local knowledge, practices, and livelihoods. These processes affected not only crafts
and occupations, but also the cultural context within which traditional houses, neighborhood life,
and everyday customs had previously functioned. As a result, part of the intangible heritage was
not gradually adapted, but interrupted.

Windmills provide another telling example. Once part of the productive landscape of
Nessebar, they have largely disappeared as functioning elements of local economic life. What
remains today is either fragmentary or symbolic. Their changing status illustrates how material
forms may survive as visual signs while the practices and knowledge connected to them vanish.
This is one of the clearest expressions of the shift from living heritage to representational heritage.

Tourism implications: between visibility and museification

For tourism, the imbalance between tangible and intangible heritage has ambivalent effects.
On the one hand, the strong visibility of monuments supports destination attractiveness and
strengthens Nessebar’s image as a historic town. On the other hand, when tourism relies
predominantly on architectural spectacle, heritage may be consumed as scenery rather than
understood as a living cultural system.

The risk is a form of museification: the preservation of urban form without sufficient
continuity of the social practices that once sustained it. In such a situation, visitors encounter an
aesthetically powerful historic setting, but one that is increasingly detached from local livelihood,
community memory, and everyday cultural use. This weakens authenticity not necessarily in a
material sense, but in a relational one.

A more sustainable tourism model would therefore not treat intangible heritage as an
accessory to monuments. Instead, it should recognise maritime traditions, local festive practices,
craft knowledge, and community memory as integral components of the heritage value of Nessebar.
This implies stronger documentation, community-centred safeguarding, interpretive programming,
and more explicit integration of living practices into tourism and heritage management strategies.

Tourism should be understood as a force of selective transformation rather than simply of
preservation or destruction. It has contributed to the continued visibility and symbolic value of
Nessebar’s material heritage, yet it has also tended to privilege those elements that are most easily
consumed visually or commercially. Living practices, by contrast, have often remained marginal,
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under-researched, or transformed into mediated tourist products. The result is not the disappearance
of heritage as such, but an increasingly uneven relationship between what is preserved, what is
performed, and what is economically valorized.

Conclusion

The evidence discussed in this study points to differentiated patterns in the historical
transformation of livelihood-related heritage in Nessebar. Windmills survive mainly as material
remnants, while the associated knowledge and practices have largely disappeared. Viticulture has
been displaced through broader changes in land use and urban development. Fishing, by contrast,
has persisted as a living but transformed practice, retaining a degree of continuity with the historic
identity of the peninsula. These patterns show that the relationship between tangible and intangible
heritage is not uniform, but depends on the extent to which practices remain embedded in
community life.

The case of Nessebar demonstrates that the preservation of cultural heritage is uneven not
only in degree but also in type. Tangible heritage is more visible, more strongly legitimised, and
comparatively better protected, whereas intangible heritage remains more fragile and more
dependent on the continuity of local social life. Yet the two dimensions are historically inseparable.
The urban form of Nessebar was shaped by livelihoods, skills, rituals, and everyday practices that
gave function and meaning to its material environment. When these practices weaken or disappear,
the consequences extend beyond local memory and affect the way heritage is interpreted,
experienced, and used in tourism.

For this reason, the long-term sustainability of tourism in Nessebar depends on a more
integrated heritage approach that moves beyond a predominantly monument-centred perspective.
Greater attention should be given to supporting practitioners, intergenerational transmission,
community-based continuity, and the inclusion of living practices in heritage interpretation and
tourism development. In this respect, the future of Nessebar as a historic tourist destination depends
not only on preserving its built fabric, but also on sustaining the living cultural context that gives
that fabric meaning.
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Pezwome: Hacmoswama cmamus pazenesxcoa npobiemume HA eKCNOHEHYUATHOMO
npocHO3Upane Ha Oposi Ha mypucmuyeckume npucmueanus medxcoy buvreapus u Cegepha
Maxkeodonuss u 6 Kupeuzcman u cv30aéanemo HA YCMoU4u8a u pasnosHasaemda HAYUuOHAIHA
mypucmuyecka mapka. Typucmuueckume nomoyu 6 bvieapus npe3z nocieonume nem 200UHU ca
npeoumuo om cmpanume om EC, Obedunenomo kpancmeo, cvceonume cmpanu Ha bankanckus
nonyocmpoé u cmpaunume om bnuskua usmox, ooxkamo Pycus u Ykpauma uzuezsam xamo
eMUMUpaAWU Mypucmuyecku 0ecCmuHayuy nopaou npoovixicasaujama GouHa medxcoy msx. B
Makedonus obwume nomoyu om 6x005uy Mypu3bM CbWO CAd OM e8pPOnelcKume Cmpauu,
cvceOHume cmpanu u Mzpaen. Bvnpeku moea, 06MeHbm Ha MypUCmuyecKu nomoyu Mexcoy mesu
0se cvcednu cmpanu - bvreapus u Cesepna Maxedonusi - npes nocieoHume oOecemuiemus
Hamansnsa. Typucmuueckume nomoyu 6 Kupeuszcman uoeam enasHo om cmpamu om u U36bH
Obwnocmma na nezasucumume ovpxcasu (OHJ). Cumyayusma cned COVID-19 u enobarnama
HeCmabuiHocm, ObadCawa ce Ha 80UHama 8 YKpaina, pecuoHaInume KOHQIUKmMuU u nocieoHume
noaumuyecku  npomenu 6  CveOuHenume  AMEPUKAHCKU — wamu,  Cb30A00Xad  MHO20
NPeou3sUKAmMencmed, HO U HAKOU 6b3MONCHOCMU 3d pA3GUMUEmOo HA mypucmuyeckama
UHOYCMPUS U 8 MpUme CmpaHu.

Hacmoswemo uzcneosane pazenexcoa sadavama 3a cv30agane Ha MOOei 3a NPOSHO3UPaHe
Ha 6pos Ha mypucmuyeckume npucmueanus ¢ bvacapus, Cesepna Maxeoonus u Kupeuzckama
penybnuka. Tazu 3a0aua e cevpsana ¢ pewtasanemo Ha 5 ochosuu npoodaema. (1) Hzepasicoare na
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nooxX00su u HaoedxicoeH spemesu ped om oannu; (1) Onpeodensine Ha mooena Ha pemesust peo uiu
m.Hap. ,,npocHo3en npo@ua’’ u uzbop Ha NOOXOO0AWA MexXHUKA u mooel 3a npocnosupare; (iii)
Hnuyuanuzupane na napamempume na u3o6panama mexuuka 3a npoerosupate; (\V) Mzuucnasamne
Ha NPOSHO3HUMeE CMOUHOCMU U MepKume 3a epewku 6 npoenosuparemo, (V) Hzgexcoane Ha
cvomeemuume 3axnodenus. Tpu OcHO8HU MoOena 3a NPOSHO3UpAHe 65SXA NPUNONCEHU Ype3
U3NnoN38aHemMo Ha memooume Ha Xoam-Yunmop 3a MHOMCECMBEHA U AOUMUBHA YUKTUYHOCH.
Knrouosu oymu: excnoneHyuanno npocHo3upane, mypucmuiecku nomoyu, mypusbm
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Abstract: The present paper regards the problems of the exponential forecasting of the
number of the tourism arrivals between Bulgaria and North Macedonia and in Kyrgyzstan and the
creation of a sustainable and recognizable national tourism brand. The tourism flows in Bulgaria
in the recent five years are predominantly form the EU countries, UK, the neighbouring countries
on the Balkan Peninsula and the Middle East countries, while the Russia and Ukraine are fading
away as emitting tourist destinations due to the ongoing war between them. In Macedonia, the
overall incoming tourism flows are also from the European countries, the neighbouring countries
and Israel. However, the exchange of tourism flows between these two naigbouring countries
Bulgaria and North Macedonia in the recent decades are fading away. The tourism flows in
Kyrgyzstan come mainly from countries form and outside of the Commonwealth of the Independent
States (CIS). The post-COVID 19 situation and the global instability due to the war in Ukraine, the
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regional conflicts and the recent political changes in the United States of America created many
challenges and some opportunities for the development of tourism industry in all of these three
counties.

The paper regards the task of creating a forecasting model for the number of the tourism
arrivals in Bulgaria, North Macedonia and the Kyrgyz Republic. This task meets with the solving
of 5 major problems: (i) Building of an appropriate and reliable data time series; (ii) Determining
the time series pattern, or the so-called “forecast profile” and choosing the appropriate
forecasting technique and model; (iii) Initializing the parameters of the chosen forecasting
technique; (iv) Calculating the forecast values and forecast errors measures; (v) Drawing the
respective conclusions. Three major forecasting models were applied by the use of the Holt-Winter
methods for multiple and additive cyclicity

Keywords: exponential forecasting, tourism flows, tourism

JEL: C32, C53, F47, 232, 233

1. Introduction:

The reason for choosing this topic is the recent recovery and development of Bulgaria,
North Macedonia and Kyrgyzstan as a receiving tourism destination. Figuratively speaking, this
recovery has different shapes and faces in each of these three countries. The Bulgarian and the
North-Macedonian tourism industries have had a history of interacting since the appearance of
North-Macedonia as an independent state after the break down of Yugoslavia in 1991. However,
the initial trend of intensive interaction and rapid development in the 1990s’ slowed down in time
and had a first glance a downturn development. The factors for this interaction between the tourism
industries of these two countries in the both Balkan states are numerous. The most often ones are:
the competition of other tourism destinations especially in Western Europe and the Mediterranean;
the ever increasing number of North-Macedonian citizens holding Bulgarian passports; and the
preference for less than 25 hours tourism visits between the two countries, which cannot be
recorded as tourism arrivals in the statistical meaning of this term.

In Kyrgyzstan, the tourism industry recovery surpasses the overall post COVID-19
recovery of the Asia and Pacific region as a tourism destination ad a whole (Chart 1, Chart 2 and
Chart 3). Furthermore, the growth of the tourism arrivals in Kyrgyzstan in the past 3 years has not
just recovered the levels for 2019 but also has reached an increase of 14.08% (Chart 3). Another
reason for the research interest in forecasting of the development of the regarded tourism
destination is the fact that Kyrgyzstan has marked a remarkable development for the past 24-year
period (2000 -2023) starting from just 58.8 thousand tourism arrivals a the year 2000 and reaching
some 8 million and 856 thousands and 500 in 2024.
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Source: UNWTO. (2024). International Tourism Highlights — 2024 Edition, p.10
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Chart 2. Key Tourism Indicators, Asia and the Pacific
Source: UNWTO. (2024). International Tourism Highlights — 2024 Edition, p.12

There are many factors that have contributed to the acceleration in the development of
Kyrgyzstan as a receiving tourism destination, namely: (i) the proximity of the initial emitting
tourism markets such Uzbekistan, the Russian Federation, Kazakhstan and China in the 1990s and
at present (Chart 3); (ii) the gradual opening of Kyrgyzstan to other international emitting tourism
markets, such as Norway, the European Union; (iii) the inflow of emigrants seeking the status of
permanent residents from the Russian Federation to Kyrgyzstan after the start of the war in Ukraine
in 2022; and (iv) the most recent construction of the transport corridor including automobile and
rail highways connecting China with Uzbekistan via Kyrgyzstan.
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Chart 3. Number of Crossings of the Border of the Kyrgyz Republic by foreign citizens by
country of citizenship (arrivals) in 2024 (as a percentage of the total number)
Source: The National Statistical Committee of the Kyrgyz Republic (2025). Kyrgyzstan Brief
Statistical Handbook, Bishkek: Kyrgyzstan, p. 34
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Chart 4. Number of tourism arrivals in Kyrgyzstan (2000 — 2024)
Source: Authors’ own calculations based on statistical data from the National Statistical
Committee of the Kyrgyz Republic

2. Literature review:

As the research team performing the currently presented study involved researchers from
Bulgaria, Kyrgyzstan and Slovenia, the literature review involved references and information
sources not only from the countries, where the exponential smoothing forecasting methods
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originated and were further performed such USA, the United Kingdom, Germany and Australia. It
also covers references and information sources from Bulgaria, Kyrgyzstan and all the countries
once comprising the former Yugoslavia.

Univariate and particularly exponential forecasting methods dates back to the work of R.
G. Brown in the 1940s, whose results were published in 1959. These were further developed and
extended by C.C. Holt in 1957 and Peter Winters in 1960. Pegles (1969) developed the first
taxonomy for classifying exponential smoothing forecasting methods available at the time. In the
1980s, Gardner (Gardner, 1985; 1987) presented some interesting techniques for smoothing error
residuals in forecasts. Gardner (1985) and Taylor (2003) also expanded the possibilities for
classifying exponential smoothing forecasting methods according to so-called “forecast profiles"”
or "forecast models"” (see also section 4).

Exponential smoothing equations has also been addressed by many authors such as Ledolter
and Abraham (1984) and Hyndman (2014). In 2002, Hyndman, Koehler, Snyder, Grose, and then
in 2008, Hyndman, Koehler, Ord, and Snyder published their work on the use of the so-called state-
space approach in exponential smoothing.

Over the years, the ability of univariate forecasting methods and particularly exponential
forecasting methods to produce reliable forecasts has been explored in more detail by other
researchers such as Ledolter and Abraham (1984), Gardner and McKenzie (1985; 1988), Chatfield
and Yar (1988), Hamilton (1994), Tashman and Kruk (1996), Delurgio (1998), Williams and Miller
(1999), Tsay (2005) and many others.

In Bulgaria, until the 1990s, only a small part of univariate forecasting methods (actually
the simplest ones) and exponential smoothing methods were practically unknown due to the poor
English language skills of researchers and the preference given in the field of forecasting to
multivariate forecasting methods and mainly to the use of French and Swedish econometric models.
Sirakov published a book entitled "Conjuncture and Forecasting of International Markets™ in which
an application of Brown's simple exponential smoothing was made with regard to the Bulgarian
export of textile production equipment and machinery to African countries and mainly to Nigeria.
This application, however, had a very limited scope. An internet publication that tried to make
exponential smoothing forecasting methods more popular in Bulgaria was made in 2007 by Ivanov
from the New Bulgarian University as part of his course materials on forecasting business
processes. Another attempt at a more explicit explanation and use of exponential forecasting
methods, namely the Halt and Halt-Winters method , was made in another book published in
Bulgarian by Mishev and Goev, namely "Statistical Analysis of Time Series” (2012). Even here,
however, the theoretical presentation of the method under consideration was limited and restricted
to the practical application of several software packages.

In the field of Bulgarian tourism, published studies on the application of exponential
smoothing methods are also limited to a few articles dealing with the application of the Halt and
Halt-Winters method for forecasting the number of tourist arrivals in certain regions and in the
country as a whole. Among them, the topic of forecasting tourism revenues was addressed by
Dimitrov et al. (2015). And the topic of forecasting tourism development in Bulgaria was been the
subject of several publications by Dimitrov (2010), Dimitrov (2012), Dimitrov (2014), Dimitrov
and Stoyanova (2015), Dimitrov et al. (2016), Dimitrov et al. (2017) and (2018), Dimitrov and
Nikiforov (2025) and Dimitrov and Belkoleva (2025).

In Kyrgyzstan, there are only three major publications on the topic of forecasting in the tourism
industry. The first one by K. A. Atyshov (2014) was dedicated to the forecasting of the tourism in
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by the separate regions in Kyrgyzstan. And it is based on the multivariate forecasting methods. The
second publication is a doctoral dissertation on the topic of improving the organization and
management of the hotel industry in the Kyrgyz Republic (Rasluova, 2013). The third publication
is by M. A. Bekboeva (2016) and it examines the potential for Kyrgyzstan's tourism market to
develop in time and provides forecasts on the volume of the tourism receipts in the Kyrgyz
Republic.

Regarding the literature on forecasting and more precisely univariate forecasting,
exponential forecasting and tourism forecasting in North Macedonia and the countries that once
were part of former Yugoslavia, there several groups of publication which can be outlined. One of
the first the publications in the North Macedonia alone include a paper by Petrevska (2012) in
which the Box - Jenkins methodology was used to forecast time series of the foreign tourist demand
for North Macedonia up to 2014. According to the results obtained in this very same paper by the
use of an ARIMA model (1.1.1), a 25% growth in foreign tourists was predicted over a four-year
forecast time period in the future.

There are several publications in Croatia regarding the topics of tourism forecasting which
include: (i) a paper on the seasonality of Croatian tourism demand by Mihalin¢i¢ and Habe (2018);
and (ii) a paper on the topic of medium—term forecasting of the tourism activity in Croatia by Kozi¢
(2018). In Serbia, there is the following publications dedicated to the ccomparative analysis of
exponential smoothing: Models to Tourists’ Arrivals in Serbia by Papi¢-Blagojevi¢, Vujko and
Gaji¢ (2016). The forecast model here is based on a time series from January 2000 to December
2013. In Slovenia there are many publications dedicated on tourism forecasting and one of them
includes the following topics: Forecasting US Tourists' inflow to Slovenia, by modified Holt-
Winters Damped model: A case in the Tourism industry logistics and supply chains by Dragan,
Keshavarzsaleh, Kramberger, Jereb and Rosi (2019). In this particular publication a forecasting of
the inflow of tourists from the USA to Slovenia was carried out. Here, the main forecasting methods
included mainly the Holt-Winters damped additive (HWDA) exponential Smoothing method. The
comparative analysis in this study shows that the proposed model outperforms the competing
ARIMA model and official forecasts.

3. Main tasks:

The task of forecasting of the incoming tourism flows in Kyrgyzstan by the use of the
exponential forecasting faces the solving of the following five major problems:

(1)  Construction of an appropriate and reliable time series of data;

(1)) Determining the time series pattern, or the so-called “forecast profile” (Gardner, 1987,

pp. 174-175) (Hyndman et al., 2008, pp. 11-23) and choose the appropriate forecasting

technique and model;

(111) Initialization of the parameters of the chosen technique

(iv) Calculation of forecast values and forecast error measures;

(v) Drawing of the respective conclusions.

4. Methodology:

Regarding the first problem mentioned in the previous point of this article, namely the
construction of a suitable and reliable time series of data, it should be emphasized that, the past 35
years have posed challenges for organizing tourism statistics in Bulgaria and North Macedonia,
especially in tourism arrivals. According to Dimitrov & Nikiforov (2025), when explicitly asked
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for providing of data, the Agency for Promotion and Support of Tourism in North Macedonia
acknowledged in written form the lack of data on North Macedonian tourists visiting Bulgaria and
it pointed out that such information can be sought and obtained only from the Bulgarian National
Statistical Institute in Bulgaria. For these reason, the presents study as the one conducted in 2025
relies only on data from the Bulgarian National Statistical Institute and the Ministry of Tourism of
the Republic of Bulgaria (Graph 1 and Graph 2).
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Source: Data set retrieved from the Bulgarian National Statistical Institute tourism data for the
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Regarding the construction of sustainable time series in Kyrgyzstan, it can be right to point
out that since achieving of its independence in 1991 Kyrgyzstan (Chart 5), the last 35 years have
been a challenge for organizing the state economic statistics and the tourism statistics in particular
in Kyrgyzstan and for the correct recording of the number of tourism arrivals, as well. The satellite
tourism accounts have not yet been implemented in Kyrgyzstan and the proper usage and definition
of the “term number of tourism arrivals” is still questionable. The present paper accepts the term
“number of foreign citizens crossings of the state border” as the closest in statistical means Kyrgyz
term and indicator to what is accepted by the UNWTO for the indicator “number of tourism
arrivals”. Here, it would be correct to point out that Kyrgyzstan uses also the indicators “number
of rested tourists” for those of foreign visitors who do settle and register themselves in a tourism
accommodation establishment such as hotels, guest houses and etc. and who stay for the purpose
of a holiday and recreation. This indicator however does not include the foreign visitors who uses
other types of tourism establishments such as second homes and/or staying at friends and who have
other goals tan recreation and holiday.

Despite all these difficulties and as already mentioned in point 1, the available data for the
indicator “number of foreign citizens’ crossings of the state border” allows with a certain degree
of approximation to build a time series for the indicator “number of tourism arrivals in Kyrgyzstan
which has already been presented in point 1 by Chart 4.

Table 1.
Classification of forecast profiles / forecast methods by R. Hyndman
Trend component Seasonal component
N A M
(None) (Additive) (Multiplicative)
N ( None ) N, N N, A N, M
A ((Additive) AN AA A M
Ad ( Dampened Additive ) Ad, N Ad, A Ad, M
M ( Multiplicative ) M, N M, A M, M
Md ( Multiplicative “damped”) | Md, N Md, A Md, M
Source: Based on Hyndman et al. (2008), p. 12
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Chart 4. Time series forecast profiles proposed by Gardner (1987)
Source: Based on Gardner, E. S. (June, 1987), pp.174-175

The problem of determining the time series pattern is usually solved by comparing the
graphical form of the time series against a predefined classification of diagrams or a table
classification with a mathematical or symbolic notation of the types of time series development
curves. As Hyndman, Koehler, Ord, and Snyder (Hyndman et al. 2008, pp. 11-12) point out, this
classification has its origins in Pegles' taxonomy (Pegles 1969, pp. 311-315). This was later
extended by Gardner (Gardner 1985, pp. 1-28) and modified by Hyndman et al. (2008) and
extended by Taylor (Taylor 2003, pp. 715-725) giving a classification set of fifteen forecast profiles
(forecast models) and their corresponding methods (Table 1).

Identifying the time series pattern or "forecast profile” is typically done by comparing the
graphical form of the series against a predefined classification of diagrams or using a table
classification with mathematical or symbolic notation of time series development curves. As
highlighted by Hyndman et Al. (2008), this classification stems from Pegles' taxonomy (1969) and
was expanded by Gardner (1985) and modified by Hyndman et al. (2008). The analysis shows that
the time series of tourism arrivals from North Macedonia to Bulgaria fits the "linear trend,
multiplicative seasonality" profile ("M, M" model). And the tiem series for the tourism arrvals from
Bulgaria to North Macedonia aligns with the "no trend, multiplicative seasonality"” profile ("N, M"
model). These two identified patterns detemine consequently the chosen forecast models for
producing of the forecasts

A simple visual comparison of the time series of the tourism arrivals to Kyrgyzstan for the
period 200 -2024 with the classification of Gardner and Hyndman et al. and Taylor shows that the
time series of the tourism arrivals to Kyrgyzstan can be associated with the “linear trend,
multiplicative seasonality” profile (the “M, A” model).
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It is necessary to clarify here that the term "seasonality" in the name of forecasting models
(or profiles) is historically determined and is used to denote ordinary seasonal fluctuations, as well
as all other cyclical changes in the development of time series.

The size of the two time series comprising data for 25 time periods allows us to search for
an appropriate predictive technique and therefore an appropriate predictive model for extrapolating
this indicator into the future. A possible solution in this regard could come from the so-called
“univariate” forecasting methods (DeLurgio, 1998) and especially and more specifically from the
group of exponential smoothing methods. This group of methods is based on the assumption that
if a considerably long time series of a certain indicator can be composed, this same considerably
long time series will have reflected all possible external influences induced by all possible external
factors and therefore the time series will have undergone an internal logic of development and an
internal information signal can be extrapolated further into the future.

The mathematical notation of the Holt- Winters method for multiplicative seasonality is:

> Smoothing the level (the base) — “B” :

(1) Bt=aStY—jL+(1—a)(Bt_1+Tt_1) 0<a<1

> smoothing — “T”:

(2) Ty =BBr —Br-1) + (1 =BTt 0<p<1

> Smoothing the seasonal factor (cyclicality) — “S”:

(3) Se=y e+ AL=1Ses 0<y<1)

> Calculation of the final forecast “Ft+m” for “t+m” the period in advance :

4) Feom = (Be—1 + mTe—1)Seim-1,

Or:

“a”,“p”and “ vy ” are the smoothing constants for the base, trend and seasonality (cyclicality),

which can take values between 0 and 1.

The initialization of the values of level “B”, trend “ T ™ and seasonal factor “S” is carried out using
the following set of equations (9, 10, 11 and 12):

> For the (base) level “B ; » :
1
> For the “T, ” trend :
(6) Ty = %(YL+2_Y1 + YL+2_Y2 + o+ YL+2_YL)
> For the seasonality (cyclical) factor —“S > :
1 Yicio i
(7) So=1 §-V=1—L”Aj1’+ Vi= 12,1
Where:
_ ZYrg-ny+i _
(8) 4j === v;=12,..,N

Aj represents the mean value of Y where j is the time series concerned.

Here, for the initialization of the seasonal factor, other alternative methods are also available and
RJ Hyndman (2014) recommends the following approach for multiplicative seasonality:
9) S, =Y,/B,,, wherei=1, ... m.
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However, this paper will use equation (7) even though it is a bit more complex to implement and
is closer to an autoregressive approach for initializing seasonal indices.

5. Calculation of forecast values and forecast error measures

TIBCO Statistica ® software and the TIBCO online data platform were used for the
calculation of forecast values and the process of initializing the parameter values (including
smoothing) in the Holt- Winters equation was performed against a set of error measures, such as:
Mean Error (ME); Square Error (SE); Mean Percentage Error (MPE) and Mean Absolute
Percentage Error (MAPE) (Tables from 2 to 5).

From the data available for Bulgaria’s and North Macedonia’s tourism industries, there are
three different parameter sets, which emerged from error measures, each indicating a different set
of initial parameters tested. Based on calculated parameters, two sets of forecasting equations were
determined. For North Macedonia to Bulgaria tourism arrivals (linear trend, multiple seasonality
using the Holt-Winters method for 5-year cycles), the smoothing constants are: 0=0.90, $=0.10
(also called "Delta" in Table 1 due to TIBCO Statistica® software functions), and y=0.10.

Table 2.
Parameter grid search for smoothing constants based on the lowest forecast error measurement
values for the time series of tourism arrivals from North Macedonia to Bulgaria using a Holt-
Winters forecast model of linear trend and multiplicative seasonality over 5-year cycles:

|[Parameter grid search (Smallest abs. errors are highlighted) (Spreadsheet_26.03.2026)

IModel: Linear trend, mult.season(5), S0=821E3 T0=-14E3

Total Number of Tourism Arrivals form North Macdonia to Bulgaria
Model Alpha Delta ‘ Gamma Mean ‘ Mean Abs Sums of ‘ Mean ‘ Mean % | Mean Abs
Number Error Error Squares Squares Error % Error
649 0,900000] 0,100000 0,100000 2921,249 941375 581345808481 20046407189 -4 22 56931
658 0,900000 0,200000 0,100000 2753,403 95620,4  5,833475E+11  2,011543E+10  -3,97821 22,86083
667 0,900000 0,300000 0,100000 2532,674 97859,7 5,868961E+11  2,023780E+10  -3,99811 23,2931
568 0,800000 0,100000 0,100000 2917,808 93124  5881355E+11  2,028054E+10  -4,35776 22
676 0,900000 0,400000 0,100000 2264,254 100305,3 5,918007E+11, 2,041002E+10  -4,02831 23,74685
577 0,800000  0,200000 0,100000 2440,328 95583,5 5949246E+11 2,051464E+10  -4,41772 2264161
685 0,000000 0,500000 0,100000  1952,850 102723,0 5,982375E+11 2 062888E+10  -4,06936 24 19521
586 0,800000  0,300000 0,100000 1839361 995348 6,055528E+11) 2,088113E+10  -4,50868 23,35830
487 0,700000 0,100000 0,100000  2891,972 96417,0 6,056975E+11 2,088612E+10  -4,86069 2275740
694 0,900000 0,600000 0,100000 1603 105111,2  6,058498E+11 2 089137E+10  -4,1189%4 2463801

Source: Authors’ own calculations, 2026
Table 3.

Parameter grid search for smoothing constants based on the lowest forecast error measurement
values for the time series of tourism arrivals from Bulgaria to North Macedonia using a model with

no trend and multiplicative seasonality over 5-year cycles:

Parameter grid search (Smallest abs. errors are highlighted) (Spreadsheet_26.03.2026)

Model: No trend, mult.season(5); S0=299E3

Total Number of Tourism Arrivals from Bulgaria to North Macedonia
Model Alpha Delta Mean Mean Abs Sums of ‘ Mean Mean % Mean Abs
Number Error Error Squares Squares Error % Error
19 [ 0,3000001 0,100000 642,090 51294,04 158154790249 5453613457  -18,4059 33,63533
10 0,200000  0,100000 -17 52879,30 1,582837E+11  5458058E+09  -18,2669 33,41925
1 0,100000  0,100000 220,670 57097,06 1,583055E+11  5458811E+09  -17,3090 33,49123
28 0,400000 0,100000  1487,563 49333,29 1,583435E+11  5460122E+09  -18,2122 33
37 0,500000 0,100000 2189,819 48555,75  1,588084E+11  5476152E+09  -17,9076 33,49468
46 0,600000 0,100000 2679,710 48024,44 1,599402E+11  5515180E+09  -17,5823 33,56465
55 0,700000 0,100000  2981,909 47467,56  1,623792E+11  5599284E+09  -17,2811 33,55874
64 0,800000 0,100000  3133,315 46749 1,667736E+11  5,750814E+09 -17 33,43912
47 0,600000 0,200000 2973,764 49203,16  1,682162E+11  5800558E+09  -17,8348 34,24297
38 0,500000 0,200000 2471,217 49832,55 1,683217E+11  5804196E+09  -18,2386 34,25175

Source: Authors’ own calculations, 2026
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For Bulgaria to North Macedonia tourism arrivals (no trend, multiple seasonality using a
simplified Holt-Winters method), the smoothing constants are 0=0.30, $=0.10, and vy is 0, thus it is
not included in the forecast calculations.

Table 4.
Parameter gird search, i.e. smoothing constants search based on the lowest values of the forecast
error measurement for the time series of the tourism arrivals in Kyrgyzstan in models for multiple
seasonality (multiple cyclicality and length of the cycles of 3 time periods (L=3)):

Parameter grid search (Smallest abs. errors are highlighted) (Spreadsheet2)

Model: Linear trend, mult.season(3); S0=-345, T0=299,6

Number of Tourism Arrivals
Model Alpha Delta ‘ Gamma ‘ Mean Mean Abs ‘ Sums of Mean Mean % Mean Abs
Number Error Error Squares | Squares | Error % Error
4 0,1000001 0,100000 0,400000 233,1754 1067,741| 63969094 2558764 -29 66,43597
3 0,100000  0,100000 0,300000 269,6103 1084,778 64300223 2572009  -29,0240 66,64305
5 0,100000  0,100000  0,500000  193,3168 1057 64303112 2572124  -29,0372 66,39670
2 0,100000  0,100000 0,200000  296,0371 1101,283 65186657 2607466  -29,4823 66,95994
6 0,100000 0,100000 0,600000  154,3152 1059,231 65229119 2609165  -29,2640 66,52551
1 0,100000 0,100000 0,100000  302,8765 1110,908 66193594 2647744  -30,4970 67,30184
i 0,100000  0,100000 0,700000  118,7400 1062,927 66604276 2664171 -29,5366 66,74147
8 0,100000  0,100000  0,800000 87,9339 1066,480 68283942 2731358  -29,8126 66,91553
82 0,200000 0,100000 0,100000 220,6098 1071,396 69468292 2778732  -28,9891 65
9 0,100000  0,100000  0,900000 62 1069,894 70152391 2806096  -30,0673 67,03537

Source: Own production

Table 5.
Parameter gird search, i.e. smoothing constants search based on the lowest values of the forecast
error measurement for the time series of the tourism arrivals in Kyrgyzstan in models for multiple
seasonality ((multiple cyclicality and length of the cycles of 4 time periods (L=4)):

Parameter grid search (Smallest abs. errors are highlighted) (Spreadsheet?)

Model: Linear trend, mult. season(4); S0=-355, T0=259,8

Number of Tourism Arrivals
IModel Alpha Delta Gamma IMean ‘ Mean Abs Sums of IMean Mean % IMean Abs
Number Error Error Squares Squares Error % Error
] 0,100000f 0,100000 0,500000 212,5444 961,8691 48173887 1926955  -14,1234 58,39589
4 0,100000 0,100000 0,400000 254,8825 979,4353 48217047 1928682  -13,6620 58,36505
83 0,200000 0,100000 0,200000 213,9359 966,9360 48428995 1937160  -14,1762 58,30718
82 0,200000 0,100000 0,100000  263,9453 984,2530 48523335 1940933  -13,7883 58,13527
163 0,300000 0,100000 0,100000 216,7307 954 4328 48575081 1943003  -13,9047 57,81046
8 0,100000 0,100000 0,600000 172,5220 953,6070 48623781 1944951 -14,6323 58,50963
3 0,100000 0,100000 0,300000 296,4313 997 5474 48839569 1953583 -13 58,32389
244 0,400000 0,100000 0,100000  198,9653 022 48898727 1955949  -13,5876 57
7 0,1000000 0,100000  0,700000 137 950,3669 49440212 1977608 -151424 58,65547
84 0,200000 0,100000 0,300000  165,4993 952,8482 49443916, 1977757  -14,7825 58,48528

Source: Own production

Based on the calculated parameters, i.e. the smoothing constants, two set of forecasting
equations have been determined. For the first set of forecasting equations, the ones for forecasting
the tourism arrivals in Kyrgyzstan (linear trend, multiple seasonality, length of the cycle of 3 time
periods (L=3) by the implementation of the Holt- Winters method with multiplicative seasonality)
include: 0=0.10, f=0.10 (called in Table 2 also “Delta” due to the inherent functions of the TIBCO
Statistica ® software package), and y=0.50. These values corresponding to the lowest values of the
measures of error: Sum of Squares, Means of Squares and Means of Absolute Percentage of Errors
(MAPE). For the second set of forecasting equations, the smoothing constants for forecasting the
tourism arrivals in Kyrgyzstan (linear trend, multiple seasonality, length of the cycle of 4 time
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periods (L=4) by the implementation of the Holt- Winters method with multiplicative seasonality)
are as follows: a=0.10 and $=0.10, and vy is once again0.50.

Based on the parameter gird search for Bulgaria to North Macedonia, the outlined
forecast methods (no trend, multiple seasonality using a simplified Holt-Winters method), and
calculated smoothing constants (0=0.30, B=0.10, and vy is 0), the following forecasts could be
achieved as presented in Chart 5 and Chart 6.
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Chart 5. Forecast of tourism arrivals from North Macedonia to Bulgaria — using the Holt-
Winters method for linear trend, multiplicative seasonality of 5-year cycles
Source: Authors’ own calculations, 2026
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Chart 6. Forecast of tourism arrivals from Bulgaria to North Macedonia — using of a simplified
Holt-Winters method for no trend, multiplicative seasonality of 5-year cycles
Source: Authors’ own calculations, 2026
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Two main findings arise from the forecast calculations (Chart 5 and Chart 4). The first is a
strong negative trend in tourism arrivals from North Macedonia to Bulgaria, with forecasts
indicating negative values over ten years, signaling a continued decrease possibly stabilizing at a
lower level. The second finding is that tourism arrivals from Bulgaria to North Macedonia will
recover, reaching a constant level of around 350,000 arrivals with fluctuations in 3-year cycles
averaging +25,000 arrivals.

The forecasts for Kyrgyzstan tourism flows by the use of the above-mention two set of
forecasting method are provided in Chart 7, Chart 8, Chart 9 and Table 6.
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Chart 7. Forecast of the time series of the tourism arrivals in Kyrgyzstan linear trend, multiple
seasonality by the implementation of the Holt- Winters method, multiple seasonality, L=3
Source: Own production by the authors, 2025
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Chart 8. Forecast of the time series of the tourism arrivals in Kyrgyzstan linear trend, multiple
seasonality by the implementation of the Holt- Winters method, multiple seasonality, L=4
Source: Own production by the authors, 2025
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There are two main findings directly from the forecast calculations (Chart 7, Chart 8, Chart
9 and Table 6). The first finding is that there is a strong positive trend of increase in the number of
the tourism arrivals in Kyrgyzstan and the forecasts in a ten-year period show in the both cases of
calculations for the cyclicality of 3 and 4 time periods ever increasing values. The second finding
is that in the case of the longer cycle of 4 time periods the number of tourism arrivals from in
Kyrgyzstan will have stronger and abrupt fall-downs and recoveries, i.e. the cyclicality will be
much stronger expressed (Chart 7 and Chart 8).

Table 6.
Forecasts of the time series of the tourism arrivals in Kyrgyzstan linear trend, multiple
seasonality by the implementation of the Holt- Winters method, multiple seasonality, three and
four year of cycles (L=3, L=4)

Forecast
Values, 3{Forecast

year Values, 4-
cycle year cycle

Years |Total

2000 58,8 -44,20 -95,50
2001 98,6 285,46 208,96
2002 157,2 533,51 402,48
2003 342 482,42 700,09
2004 398,1 962,10 510,78
2005 578,6 | 1066,00 755,36
2006 765,9 818,89 876,40

2007 | 1655,8 | 1424,26 1359,39
2008 | 2435,4 | 1662,84 1083,31
2009 | 1394,2 | 1449,07 2192,49
2010 854,9 | 2407,19 2112,52
2011 | 2277,5 | 2304,63 2428,69
2012 2406 | 1705,98 1681,26
2013 3076 | 2834,94 2378,01
2014 | 2849,4 | 3285,14 2838,68
2015 |4335,20| 2396,83 4356,28
2016 |4147,40| 4117,48 3090,84
2017 |4666,50| 4557,82 4135,67
2018 |7057,10| 3625,74 4501,99
2019 |8635,70| 6001,06 8396,15
2020 (2 245,00 7200,52 6109,61
2021 |3371,90| 5173,18 5204,85
2022 |7062,80| 6391,16 4591,22
2023 |8757,30| 6417,80 8092,05

2024 5908,73 5598,09
2025 8990,64 8135,95
2026 9019,04 8911,83
2027 7789,15 12672,41
2028 10329,31 8686,61
2029 10298,45 9861,69
2030 8844,20 10706,95
2031 11667,98 15102,64
2031 11577,85 10276,26
2032 9899,25 11587,42
2033 13006,66 12502,07

Source: Own production by the authors, 2025
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Chart 9. Linear graphic comparison of the forecasts of the time series of the tourism arrivals in
Kyrgyzstan linear trend, multiple seasonality by the implementation of the Holt- Winters method,
multiple seasonality of 3-year and 4-year time period cycles: L=3 and L=4
Source: Own production by the authors, 2025

6. The main conclusions:

The available data for the study and the constructed times series are one-sided originating
only from Bulgaria and not from North-Macedonia thus not allowing double checking verification
and clearing of data errors.

There both time series for the tourism flows from North-Macedonia to Bulgaria and from
Bulgaria to North Macedonia are relatively short comprising of just 29 periods. The fluctuations in
the number of tourism arrivals from Bulgaria to North Macedonia not only tend to show a lack of
clear linear trend but also question the presence of really proven and sustainable multiplicative
characteristics, .i.e. cyclicality.

The fact that the two time series used for forecasting are relatively short, does possses
challenges. Alternative univariate forecasting methods, such as Brown's exponential (double
weighted) forecasting, weighted average forecasting methods, indexing forecasting method, or
simple linear trend forecasting, may be considered.

Based on the forecasts, optimistic views on the recovery and development of tourism flows
between North Macedonia and Bulgaria is lesser and lesser likely to happen. Tourism arrivals from
North Macedonia to Bulgaria will continue to decrease, possibly stabilizing at a low level. Both,
the study made in 2025 (Dimitrov & Nikiforov, 2025), as well as the present study, show out that
arrivals from Bulgaria to North Macedonia will recover, stabilizing at around 350,000. However,
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the size of these fluctuations has decreased from +50,000 arrivals with 5-year cycle fluctuations in
average in 2025 to £25,000 arrivals in average with 3-year cycle fluctuations in 2026. Explanations
for these forecasts may include once again the growing number of North Macedonians with
Bulgarian passports and the competitive appeal of tourism destinations attracting flows from both
countries, as well as the recent acceptance of Bulgaria to the Schengen area.

It must be recognized that the both forecasting models by the use of the Holt-Winters
method for multiple cyclicality of 3-year and of 4-year time period cycles demonstrate a clear trend
and cyclicality for increase in the forecast values of the number of the tourism arrivals in
Kyrgyzstan in the next 10 years. The difference by the both models are mainly in the sharpness of
the forecasted cycles and their peaks. And there can be found logical explanations for this trend
that stays away from the pure logics embedded in the time series alone: (i) the construction of
transit roads (both automobile highway and railway) by Chinese investors from China via
Kyrgyzstan to Uzbekistan; (ii) the increased influx of Russian migrants and settlers to Kyrgyzstan;
and (iii) the improved economic development rate of the Kyrgyz Republic in the last five years.
Whether these explanations and the inherent logics and information signal in the time series will
remain stable, however, are still to be proved in the coming 10 to 12 years.

All these forecasts pose several important questions:

1. Are the efforts of building of a recognizable and sustainable national tourism brands

important?

2. Can the national tourism brans really influence and reverse the negative and /or extreme

trends in the tourism flows?

Answering this question will be yet another direction for further deepening of the present

study.
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IINIAHUPAHE HA TYPUCTUYECKU JECTUHAIIUU - HEHHOCTH 1
NIAEHTUYHOCT

MAPI'APUTA MUILIEBA
['n. ac. o-p, lemapramenT ,,AMUHNACTpanus 1 yrpasieHue”, HoB Obarapcku yHUBEPCUTET

Peziome:

Hacmosawomo uscneosane paszenescoa evnpocume, C8bp3aHU C NIAHUPAHEMO HA
mypucmuyeckume OeCmMuHaAyuu, ONA38aAHemoO HA MAXHAMA UOEeHMUYHOCH, YCMOUYUBOMO UM
pazeumue u Cv30a8anemo Ha cmounocm 3a mypucmume. Ilocmasenama mema e o0cobeHo
AKmyaninHa 8 nocieoHume 200UHU U yeau 0a 0oKaxice, e UOeHMUYHOCMMA HA MYyPUCUYeCcKume
decmuﬂauuu MOIHCE Oa 6bda CbXpPAHEHA, 6 Cﬂy’{aﬁ, ue cmpamecudecKkomo um niaHupane ce 6a3upa
Ha YyeHHocmume, KbM KOUMO MeCMHOMO HAcCelleHUue ce NPUObPICA.

KJIIOIJOGM 0yMll: niarupane, mypucmudeckKku 0ecmuHa14uu, u()eHmulmocm, UerHHocnu

TOURISM DESTINATION PLANNING - VALUES AND IDENTITY

MARGARITA MISHEVA
Asst. Prof., PhD, Department ,,Administration and management”, New Bulgarian University

Abstract:

This study examines issues related to the planning of tourist destinations, the preservation
of their identity, their sustainable development, and the creation of value for tourists. This topic
has been particularly relevant in recent years and aims to demonstrate that the identity of tourist
destinations can be preserved if their strategic planning is based on the values held by the local
population.

Keywords: planning, tourist destinations, identity, values

YBoa

Typuctuueckure 1eCTUHALIMY BEYE HE C€ IJIAHUPAT caMO KaTO MKOHOMUYECKU MPOIYKTH.
Te ce q)OpMI/IpaT Bb3 OCHOBa Ha MECTHUTC L CHHOCTH, KYJ'ITypa U UACHTUYHOCT, 3a Ja OoCTaHar
KOHKYPEHTOCTIOCOOHU W ycToiunBH. M3cneaBaHusTa CBbP3BaT HICHTUYHOCTTA U LIEHHOCTUTE C
OpaHIUpaHEeTO, YNPABICHUETO, YYaCTHUETO HAa OOIIHOCTTa W HM3KUBABAHETO HAa TMOCETUTEIIHTE.
NneHTnyHOCTTa HAa TYpPUCTHYECKATa JIECTUHALMS U LEHHOCTUTE, KOUTO MECTHOTO HACEIECHUE
HW3MO0BJBA ca OT HM3KIIOUMTENIHA BaXKHOCT, 3alll0TO MMEHHO T€ I OTJIMYABAT OT OCTAHAIUTE
JNECTHHAIIMU, TIOJIIIOMArat s Py Ch3JaBaHETO Ha sceH OpaH/, JOMPHHACAT 32 HEHHOTO YCTONYHBO
paSBI/ITI/Ie 1 Cbh34aBaT C€MOIIMOHAaJIHATa Bp’bSKa, KOATO TIIOCECTUTCIUTC T’BpCSIT l'IOCpe)ICTBOM
aBTEHTHYHOCTTA.

MeToaoJorus

W3non3Banata METOMOJIOTHS BKJIIOUBA TEOPETUYEH TOJXOM 3a HHTEPHpPETHpPAaHE U
W3BEXKJAHE Ha B3aUMOBpPbB3KaTa MEXKJY MWJICHTHUYHOCTTA M IIEHHOCTUTE B TIpolleca Ha
CTpaTeFI/I'-IeCKO nnaHHpaHe Ha TypHCTquCKHTe JCCTHHAIIUH, npnnaral‘/’mn METO Ha
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HaOJIOZIGHNETO, aHAJM3 M CHHTE3 C IeJ Ch3/JaBaHE Ha KOHIIENTyaJHa paMKa 3a MO-700po
pazOupane Ha IpoOIeMaTHKATA.

Pe3yararu

B pamkute Ha HAcTOSIIOTO MPOYYBAHE € H3BEJACHA BAXXKHOCTTA HAa IEHHOCTUTE IpHU
ChXpaHSIBaHETO Ha UACHTUYHOCTTA HAa TYpUCTUYECKATa JECTUHALIMS KaTO CTpaTernuecku pakropu
IpY IJIAHUPAHETO M € 000c00eH KOHIIENTyaJleH MOJEJ, OHArJeIsBall B3auMOBPB3KHTE MEXKIY
noHsTusTa. AeHTUYHOCTTa Ha ECTUHALMSTA OIPEeNis ,,KaKBO“ ce Ipejiara Ha TYPUCTUYECKHUS
nasap, JOKaTo LIEHHOCTUTE Ha OOLIHOCTTa ONpEAENAT ,,Kak™ TOBa IMPEIJIOKEHUE CE Cbh3/1aBa,
yIpaBisiBa U CbXpaHsIBa BbB BPEMETO.

1. TeopeTM4HH OCHOBH HA NPOTHO3UPAHETO U IJIAHHPAHETO B TYpU3Ma

[IporHo3upaneTo ¥ IJIAHUPAHETO Ca OCHOBHH YIPABJIEHCKU (PYHKLHU B TypU3Ma, KOUTO
HOJIOMAaraT yCTOHYMBOTO pa3BUTHE HAa CEKTOpa, ONTUMAIHOTO H3IOJ3BaHE HA PECYpCUTEe U
oJ00PSBAHETO HA TYPUCTHYECKOTO MPEKUBSIBAHE.

Haii-00110, nporso3upanero OUXMe onpeeNuin KaTo MpoLec Ha aHalINu3 U MIPEeIBUKIaHe
Ha ObJEIU TEHIEHIIUN B TYpU3Ma Bb3 OCHOBA HAa UCTOPUYECKH JJaHHU, CTATUCTUKA U CbBPEMEHHU
TeH/IeHIIMH. B Hero ca BK/IIOUE€HH BUJIOBETE U METOJUTE 3a IPOTHO3UPAHE Ha TypU3Ma.

Bunosere npornosupane B Typu3Ma KaTeropusupar Ta3u (pyHKLHs Ha YIPaBJIEHUETO Ha
KpPaTKOCPOYHO, CPETHOCPOYHO U JIBJITOCPOYHO HpOrHo3upane. KpaTkocpoyHOTO mporHo3upaHe
(1o 1 rogunHa) BKJIIOYBA aHAIM3 HA CE30HHOCTTA, NMPA3HUYHUTE NEPUOAU U TEKYLIUTE Ma3apHU
ycnoBusi. OT CBOsI CTpaHa, CPEIHOCPOYHOTO mporHoszupane (1-5 roamHm) ce u3moi3Ba 3a
pa3paboTBaHE Ha MAapKETHMHIOBU CTPAaTErM, WHBECTULUOHHU pEIIEHHWS M TPOMEHU B
npeziaraseTo. 1o ce oTHacs 10 ABATOCPOYHOTO MPOTHO3UpaHEe (HaJ S5 FOAMHMU), TO aHAJU3UPA
[J100aTHUTE TEHIEHINH, KIMMAaTUYHUTE IPOMEHU, TEXHOJIOTUYHUTE HHOBALIMM U IeMOrpaCKuTe
IPOLIECH.

Cnc cBouTEe OCOOEHOCTH CE€ OTIMYAaBAaT M METOAMUTE 3a IPOTHO3MpaHe B Typusma. Tyk
crajaT CTaTUCTUYECKUTE aHAJIM3U, WKOHOMETPUYHUTE MOJEINHU, KaYeCTBEHUTE METOU (METOAH,
OCHOBaHM Ha BepOaJdHM MpHU3HAIM), U3KYCTBEHUST MHTEIEKT U rosnemurte AaHHU (big data).
CTaTuCTUYECKUTE aHAIM3U WM3I0J3BaT MCTOPUYECKH JJaHHU 3a TEHACHLUUUTE B TYPUCTUYECKUS
noToK. MIkoHOMeTpHUHUTE MOJIENH Ce MpHJIaraT 3a MoJIeIMpaHe Ha 3aBUCUMOCTH MEXAY (pakTopu
KaTo bpyTeH BBTpelleH NpOAYKT, AOXOAM, BAJIYTHH KYpCOBE M TYPUCTHUYECKHUS Tpaduk.
KauecTBeHuTe METOIU MPEAOCTABAT €KCHEPTHU OLEHKHU, CLIEHAPUMHO IJIaHUpaHE M aHaIMU3 Ha
TYPUCTHYECKOTO MOBEACHUE. V3KYCTBEHMST HWHTENIEKT M TOJEMHUTE JAHHM CE€ HU3IOJ3BAT 3a
MalIMHHO OOy4YeHHE W aHalu3 Ha COLHUAJIHUTE MPEXH 3a NPEeABMKIAHE Ha TYPUCTUUYECKUTE
TEHJCHIINH.

Cnc cBOMTE OCOCOEHOCTH Ce OTJIMYaBa U ILUIAHUPAHETO B YIPABICHHETO Ha Typusma. Ilo
CBOSATA CBIIHOCT, IJIAHUPAHETO € IMpolec Ha NedUHUpaHE Ha IeNU, CTPAaTeruu U JEHCTBHS 3a
pPa3BUTHETO HAa TypUCTHUECKHsI ceKTop. To momara 3a GaslaHCHpaHO pa3BUTHE HA JAECTUHAIUUTE,
e(eKTUBHO YIPaBICHHE HA PECYPCUTE U OJ00psSABaHE HA KOHKYPEHTOCIIOCOOHOCTTA.

B ynpasnenueTo Ha Typu3Ma ce npuiiaraT CTpaTernyecko, ONEPaTUBHO, TEPUTOPUATHO U
¢uHaHCcOBO TuIaHUpaHe. CTPaTernyeckoTo MJIaHUPaHE € IBJITOCPOYEH MPOIeC, KOWTO ompeaess
HACOKHUTE 3a Pa3BUTHE HA TYpU3Ma B JaJIEH PETUOH WU IbPKaBa. 3a pa3jinKa OT CTPATErHYECKOTO
IUTAaHUPAHE, ONEPaTUBHOTO BKJIIOUBA KPAaTKOCPOYHM M CPEJHOCPOUYHM MEPKH 3a peanu3anus Ha
crpaterudeckute 1ead. OT cBOsS CTpaHa, TEPUTOPUAIHOTO IUIAHUpPAHE € IUIaHUpaHe Ha
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UHPPACTPYKTYypaTa, 30HUPAHETO W YCTOMYMBOTO H3MOJI3BAHE HA MPUPOJHUTE U KYIATYPHU
pecypcu. Illo ce oTHacs A0 (GUHAHCOBOTO IUIAHMpAHE, TO C€ Mpujara 3a OIpelaeisHe Ha
WHBECTUIINH, OIO/KETUPAHE U pa3npe/iesieHHe Ha PECYPCUTE.

He Taka crosT Hemara obave mpu MeToauTe 3a muiaHupane. Tyk pasnuuaBame SWOT
anamu3 PEST ananu3s, GeHumapkuHr M creHapuitHo mianupane. SWOT ananusbT € oleHka Ha
CWJIHUTE U cjabuTe CTpaHHU, Bb3MOXKHOCTUTE W 3aIJIaXUTE IpeJ TypUcTUYecKaTa HHIYCTPUSL.
Hpyrusita mMeron, PEST ananu3bT € aHanu3 Ha MOJUTUYECKH, UKOHOMMYECKH, COLIMATIHU M
texHojornuHu (axrtopu. Illo ce oTHacs 1o GEHUMApKUHI'BT, TOM MpEJCTaBisBa CpPaBHEHUE C
YCIIEIIHM JIECTMHAUUMU W J00pu mnpakTukd. OT CBOA CTpaHa CLEHApUHHOTO TUIAaHHpaHE
IpelcTaBiIsiBa pa3padoTBaHEe HA PA3IUYHU BBH3MOXKHU CIEHAapUU 3a OBJCIIOTO pa3BUTHE HA
TypHU3Ma.

Pa30upa ce, mporHo3upaHeTo W IJIAHUPAHETO MMAT CBOETO 3HAUEHHUE 33 YCTOWYMBOTO
pa3zBuTtHe Ha Typusma. llo-KOHKpETHO MMaMme NpPEIBUJ ONTUMHU3UPAHETO HA TYPUCTUUYECKUTE
MOTOIM, EKOJOTUYHATA YCTOMYMBOCT, IIOBUIIABAHETO Ha KOHKYPEHTOCHOCOOHOCTTa U
UKOHOMMYECKUS pacTex. ONTUMU3MpaHETO Ha TYPUCTUYECKUTE IOTOLM cloMara 3a
MPEIOTBPATsABAHE HA CBPBXTYPU3bM U pas3npeielisiHe Ha TYPUCTUUYECKUTE MTOCEIICHUS B PA3TUYHU
ce3oHu. ExonornyHata ycToMYMBOCT BOAM [0 OajlaHCUPAaHO pa3BUTHE, KOETO 3allluTaBa
MPUPOJHUTE U KYATYpHHUTE pecypcu. lloBHIllaBaHETO Ha KOHKYPEHTOCIOCOOHOCTTA C€ MOCTUTa
ype3 pa3padoTBaHE Ha NHOBATUBHU TYPUCTUUYECKU MPOIYKTH U yciayru. IkoHoMuueckus pactex
Hajara CTUMYJIMpPAHE Ha UHBECTULIMUTE, YBEIMYaBaHE Ha MPUXOJUTE OT TYPU3bM U Pa3LINPsIBaHE
Ha 3a€TOCTTa B CEKTOpA.

O6o0061aBaiiky, 6uxme oTOensA3any, 4e NPOrHO3UPAHETO U IUIAHUPAHETO Ca KPUTUYHU 3a
e(eKTUBHOTO YNpABICHUE HA TypU3Ma, Thil KaTo MOJANIOMAaraT CTPaTErM4ecKOTO Ppa3BUTHE,
ONTUMU3HUPAT PECYPCUTE U HaMaJsIBaT PUCKOBETE.

[InanupaneTo Ha Typu3Ma Ha BCHUYKM HMBa € OT pelIaBalllo 3HAYEHHE 3a YCIEIIHOTO
pa3BUTHE HA TypU3Ma, ThI KaTO TO MPECTABIISABA MIOCTOSIHEH U IMHAMUYEH IIPOLIEC, OPUEHTHPAH
KbM Obaeniero. [InmaHupaneTro Ha ynpaBiIeHUETO Ha TYPUCTUYECKUTE JIECTUHAIMM € CBBP3aHO C
HE00XO0/IMMOCTTa OT ChbTPYAHUYECTBO MEXKAY PA3JIMYHU OpraHU3aLUH, IPABUTEICTBOTO, YaCTHHS
CEKTOp, HACEJIEHUETO, TYPUCTUUYECKUTE OOIIHOCTH M JIPYrH. YIPaBICHUETO HA JECTHHALIMHUTE
u3nckBa komiuiekceH monaxon (Fyall and Garrod, 2019), xoiito mpenmonara cb3HaTeNHa U
IUIaHMpaHa JEMHOCT Ha pa3jMyHM YYAaCTHULM C LIeJl MPOeKTHpaHe, (opMUpaHE U HACOUBaHE
pa3sBUTHETO B ompeneneHa oOmacT. To3M MOJAXOJM OTYMTA HAIWYHMS TPUPOAEH MOTEHLUHUAT U
o0eMHsIBa MKOHOMHUYECKH, COLIMAJIHU, MPOCTPAHCTBEHU, EKOJOTMYHM U HH(PPACTPYKTypHU
acnektu. IIponechT Ha MHTETpaIHO IUIAHUPAHE C€ OCBUIECTBSBA HAa JBE OCHOBHU HMBA: 4pe3
eTaluTe Ha CTPATerMyecKo U ONEPATUBHO IIAHUPAHE.

CrpaTern4eckoTo IUIaHUPAaHE OINpeAens LEeIUTe M PHKOBOJHUTE MPUHLMINA 32
ornepaTUBHATa JEHHOCT B TypUCTHYECKaTa JAECTUHALMS M BKIIIOUBA ONpeEAesiHE Ha MUCHATA U
BU3MATA, TIOCTaBsHE Ha IIeNIM U pa3paboTBaHE HA CTPATErWu 3a MOCTUTAaHETO HAa TE3W LIeNu.
OnepaTuBHOTO IJIaHUPAHE CE OCHOBAaBa HAa CTPATETMUYECKOTO IJIAHUPAHE U pa3padOTBa MOJIUTUKU
u nporpaMu. ONpenensaT ce ChbI0 OTTOBOPHUTE JIMIIA, OPraHU3alMUTE U APYTH U3UCKBAHUA 32
peanM3anusTa Ha CTpaTerMuyecKuTe IUIAHOBE 3a pa3BUTHE Ha JecTuHanusaTa. Beska nectunanus
cliefiBa Ja YOpaBisiBa COOCTBEHOTO CH pa3BUTHE M, CHOTBETHO, Ja OCUTYpsBa LSJIOCTHO
IUTaHUpaHe, KOeTO 00eMHsABA: aHaIM3 Ha JIECTUHALMITA, BU3MSI, MUCUS U 1leNd, GopMUpaHE Ha
CTpaTeruy, IUlaH 3a JEHCTBUE, pean3aliis U KOHTPOJI Ha ONpeielleHuTe AeWHocTH. [1nanupanero
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HA Typu3Ma MOXE Ja C€ HU3BBpIIBA HA pA3IMYHU TEPUTOPHAIHU HHUBA: MEXIYHAPOIHO,
MEXYPETHOHATHO W/WUIH MEeXAYAbPKABHO, HAIIMOHATIHO, PETHOHAIHO U MECTHO.

MexyHapoIHOTO IUIAHUpAaHE B Typu3Ma Ce€ pealu3upa 4Ype3 JAEeWHOCTTa Ha
CIIeNMATIM3UPAHNA MEXIyHapoaHU opranu3aiuu, karo World Tourism Organization (COT), kouto
dbopMynupar CTpaTernueckKd HACOKH W MOATIOMArar AbpPKaBUTE WICHKU MPU pa3padOTBaHETO Ha
HAI[MOHAJHU TOJUTHUKHA B CEKTOpa. MexaypernoHaTHOTO/MEXAYAbP)KaBHOTO IJIAHUPAHE
oOxBaIla JABe WM MMOBEYE IbPKABU B OTACITHU PETHOHU (NIPEAMMHO TPAHUYHU PETHOHU), KOUTO
UMaT CXOJIHU WM €THAKBU XapaKTEPUCTUKHU U OCHILECTBABAT [JIAHUPAHE HAa OTACIHU aCHeKTH OT
pa3BUTHETO HA Typu3Ma. [lnaHupaHeTo Ha HAalMOHATHO HMBO CE€ OTHACS JO pealu3alusTa Ha
HAI[MOHAJIHUTE TYPUCTUYECKH LIETH U BKIIIOUBA U3TOTBSHETO HAa HAI[MOHAIHH TUIAHOBE 33 pa3BUTHE
Ha Typusma. OCBEH TOBa, CTPATETMYCCKUSAT MApPKETHUHTOB IUIAH BKJIIOYBA OIpEACisHE Ha
TypUCTHYECKaTa OpraHru3alMoOHHa CTPYKTYpa, IpHeMaHe Ha MEpKH B 00JIacTTa Ha TypUCTHYECKaTa
NOJUTHKA, IUIAHOBE, TPOrpaMu, OOpa3oBaHME M TOATOTOBKA Ha KaJIpH, ONpeAeNsHe Ha
MOTEHLUATHUTE NUKOHOMUYECKH, EKOJIOTHYHU U COLIMOKYITYPHU BB3ACHCTBUS HA PA3BUTHUETO HA
Typu3Ma, KakTO M OINpeJeiisTHE Ha TOBAa KaK Te Iie OBJAT peaar3upaHd Ha HAIMOHATHO HHUBO.
[11aHbT CHIIO TaKa BKIIOYBA KPATKOCPOUHU CTPATETHH U MPOEKTH. PErnoHAIHOTO MIIaHUpaHe ce
OIpeziesiss OCHOBHO OT IUIAHOBETE HA HAllMOHAJIHO HUBO, I0KaTO MECTHOTO IJIAHUPAHE CE OTHACS
JI0 TUTAHUPAHETO Ha HUBO KOHKPETHO MSICTO WM TypucTudecka 30Ha. [Ipu miuanupanero TpsadBa
Ja ce WMa MpeIBHJI, Y¢ BCUYKHU IJIJAHOBE HAa MECTHO HHBO TPsOBa Ja CHBIAJAT C IJIAHOBETE H
CTpaTerusTa 3a pa3BUTHE HA TypU3Ma Ha PErHOHAIHO U HallMoHaHO HUBO (MkpTymsH, 2019, ¢.38-
39).

OcHoBHaTa ujes Ha CbBPEMEHHUS MOIX0]] KbM TYPUCTHUECKUTE JECTHHALIUU CE ChCTOU B
TOBA, Y€ MEcTaTa IPUI00UBaT CMUCHI Ype3 MPOLIECUTE HA MPOU3BOJICTBO U MOTPEOIEHUE, KOUTO
o0eMHABAT XOpaTa I10 LEeJNUs CBIT, MPUIaBaiiku KOHTEKCT Ha TeXHUS onuT. ToBa 03HavyaBa eIMHEH
MOJIX0JT KbM TUTAHHPAHETO, MPEAIoaral BKIIOUYBAHETO Ha Pa3jIMYHU 3aUHTCPECOBAHH CTPaHU
(TypucTH, IpeACTaBUTENIN HA TypUCTHUECKAaTa HHAYCTPHUS, MECTHU KUTENU, OPTaHU Ha BIACTTA,
HAy4YHU U 00pa30BaTEIHA HHCTUTYIIMH) B TO3H Tmporiec. [Ipu pasriexaaneTo Ha TypuUCTHYECKATa
JNECTHHAIIMS KaTO CHCTEMa MMbPBOCTENIEHHA POJIS C€ OTPEKJa Ha YYACTHHUIIUTE B TYPUCTUUYECKUS
nasap, TAXHaTa OM3HeC aKTUBHOCT U B3aMMOJICHCTBHETO MEKITY TAX.

AHanu3bT HA MOTPEOUTENCKOTO TMOBEIECHUE HA TYPUCTUTE IO3BOJISIBA HA OPraHUTE 3a
yIpaBlicHUE Ha JICCTUHAIIMUTE J1a OTTOBOPAT Ha IEeiusl HAO0Op OT CTPAaTEerHYeCKH BBIIPOCH: KOU
CErMEHT OT TYPUCTHUYECKHUS a3ap ChOTBETCTBA Hal-100pe Ha Bb3MOXKHOCTUTE Ha PETHOHA; KaKBU
Ca OYAKBAHMSTA M HYXJIUTE HA MOTECHIIMATHUTE TYPUCTH 110 OTHOIIIEHUE HA BCUYKHU EJICMECHTH Ha
TYPUCTHYECKHS MIPOIYKT — OT aTpaKIHMUTEe 10 MH(PPACTPYKTypaTa; KakBU ca OCHOBHUTE MOTHBH,
KOHUTO CTOSIT B OCHOBATa Ha IMOBEJCHUETO HA MMOTCHIIMATHUTE TYPUCTH H OTIPEICIIAT N300pa UM Ha
JNECTHHAIIUS, KakbB € TOPTPEeThT Ha TMOTEHLUATHHS TYpPUCT Ha JECTHHAIUATA: COIHO-
neMorpadcKu XapaKTEpPUCTUKH, TTOBEJICHYECKH, TICHXOJIOTHYSCKU; KOU KaHAIH 32 KOMYHUKAITUS
ca Hali-OMTUMAJTHU MPU MPOMOTHUPAHETO HA JECTUHAIUATA KbM OMPEEICH CETMEHT TYPUCTH; KOU
dakTopu ca TOMUHHUpAIIM NPpH H300pa Ha JECTUHAIUSA OT KOHKPETCH CETMEHT TYpPUCTH, KaKBU
XapaKTepUCTUKU TpsiOBa Aa ObJaT MOJOKEHW B OCHOBaTa Ha OpaHJa Ha JECTUHAIUATA; KOU
XapaKTePUCTUKH, OTIMYABAIIH JCCTHHANUATA OT KOHKYPEHTUTE B Ch3HAHUETO Ha IMMOTCHIIMATHUTE
TYpPUCTH, MOTaT Ja ObJaT MOJI0KEHH B OCHOBATa Ha MO3UIIMOHUPAHETO HA PETHOHA; KaKkBa TpsiOBa
na 0b1e popMara U ChIBPIKAHUETO HA MAPKETHHTOBOTO CHOOIIICHHE, 32 Ja TPUBJIeYe BHUMAHUETO
Ha MOTEHIMAIHUTE TYPUCTH; KaK ce Bh3IpUeMa JECTHHAIMITA B CPABHEHHUE C KOHKYPEHTHUTE; KOU
BJIMSIE BbPXY IIpOLleca Ha B3€MaHE Ha pelIeHre 3a IbTYBaHe; MPOIbJDKUTETHOCTTA Ha Mpolieca Ha

153
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

B3CMaHE Ha PCIICHUE 3a MbTYBaHE; OTrOBaps JIM JCCTUHAIMATA HAa OYAKBAHUATA U HYXKJIUTE Ha
noteHmanauTe Typuctu (I'onuapona, 2015, c. 159).

2. YCcToM4YMBOTO Pa3BUTHE - HOBA MAPAAUIMa 32 TYPUCTUYECKUTE JeCTUHANNH

Cp3aBaHeTO Ha TYPUCTUYECKH MPOAYKT HE CE OTpaHUYaBa JI0 HA0Op OT KOMOWHAIMH OT
JIBA €JIEMEHTA — TYPUCTHUECKHU PECYPCH U TYPUCTUUECKH YCIIYTH, @ U3UCKBA U ONPEIESICHO
pa3bupane 3a mpoaykTa. [loCTOSTHHO HapacTBaIIUTE U3UCKBAHUS HA TYPUCTUTE KbM MTOYMBKATa UM
HajaraT peauia OCOOCHOCTHM MpPHU Ch3/IaBaHETO Ha KOHKYPEHTOCIIOCOOHU TYPHUCTHYECKU
NPOJAYKTH: YIOBIETBOPEHOCT Ha TYPUCTHTE, JOCTBIIHOCT, 3aKOHHOCT, O€30IacHOCT,
JIOCTOBEPHOCT, MMPO3PAYHOCT, XapMOHHUS ¢ Mpupoaata. [locTuranero Ha Te3u LEH 1€ JOIPUHECE
32 KOHKYPEHTOCIOCOOHOCTTa HAa BCEKH JIOCTAaBYMK HAa TYPUCTUYECKH YCIYrHM, KaKTO W Ha
TypUCTHYECKaTa JECTUHALIUA KaTo 1510, ONPEeNIMKN HeliHaTa KOHKYPEHTOCIIOCOOHOCT.

Y CTOWYUBOTO pa3BUTHE KATO ChBPEMEHHA KOHIICIIIINS B TYPU3Ma M MOJICTBT Ha yCTOMYHMBA
TYpUCTHYECKA JECTUHAIMS M3UCKBAT OTUYMTAHE HE CaMO Ha CJIOXKHUTE B3aMMOBPB3KH MEXKITY
TYPUCTHUYECKHSI CEKTOP M OCTAHAJIUTE WKOHOMHYECKHA W COLMAIHH IMPOIECH HAa PETHOHAIHO U
HAI[MOHAJHO PaBHUIIIE, HO U pasriieKJaHe Ha TypHU3Ma KaTo IMHAMUYHO SBJICHUE C IBITOCPOUYHU
nocyencTBusi. KOHKypeHTOCIIOCOOHOCTTA Ha TYPUCTUYECKUTE JECTUHAIIMU MPOAbIKABa JAa Obe
B 3HAUMTEJHA CTEMEH 3aBUCHMMa OT MOJUTUKUTE U YIPABICHCKUTE PEIICHHUS Ha JAbprKaBHHUTE
WHCTUTYIMH. [Ipuinaranero Ha CHUCTEMEH IMOAXOJ B CTPATETMYECKOTO TUIAHWPAHE TMperosara
BB3NPUEMAHETO HA TypH3Ma KaTo MPUOPUTETEH MKOHOMUYECKH CEKTOp, KOMTO (hyHKIMOHHMpA B
TACHA B3aMMO3aBUCHMOCT C ApyrH oTpaciu. KoHmenmusra 3a yYCTOWYMB TYpPH3BM OTUIHUTA
BIUSHUETO Ha COIMAIIHO-MKOHOMHUYECKHUTE MPOIECH, BKIIOUUTETHO €(PEeKTUTEe OT (PUHAHCOBU U
WKOHOMHYECKHU KPH3H, KAKTO U CIICIIU(PUKUTE Ha ITa3apHATa Cpe/ia, KOUTO BOIAT 0 GOpMUPAHE HA
HOBHM TOTPEOUTENICKH TPYIH, TpaHchopMalus Ha MOTHBAIUATA 332 MBTYBaHE U CHOTBETHO IO
Bb3HUKBAaHE Ha HOBU TYPHUCTHUECKH IOTPEOHOCTH, MPOAYKTH U jaecTuHanuu (3axapoB &
Wrnatees, 2018, ¢.42-43).

HeobOxommuMo yclioBUe 3a yCTOMYMBOTO Pa3BUTHE HA TYPHCTUYECKATa JECTHHAIMS KaTo
KIIOYOB €JIeMEHT Ha Typu3Ma € TakoBa B3auMojeicTBuE (,,CbTBOPYECTBO®, ,,CHBMECTHO
ch3naBane’’, ,,C2C*) MeX 1y TYpUCTUTE U MECTHATa OOITHOCT, KOETO OT €/IHA CTpaHa He pa3pyliaBa
collManHaTa, KyITypHaTa U eKOJIOTUYHATa CUCTEMa Ha JECTHHAIIUATA, a OT JIpyra Mmo3BojsBa Ha
MECTHHUTE J>KHTEIH W TYypUCTUTE Ja TOJydaBaT B3aMMHA T0j3a. ToBa € BB3MOXHO, KOTaTo
yIpaBIECHUETO HA JIECTUHAIMATA € HACOUEHO KbM ONpeeNssHe Ha HAYMHU 32 BKIIIOUBAHE Ha
oOIIHOCTTAa Ha JECTHUHAIMATA B Pa3BUTHETO Ha Typu3Ma, pa3OupaHe HAa MEXaHW3MHUTE Ha
B3aMMOJICHCTBHE MEXJy TYpPUCTUTE W OOIIHOCTTa Ha JECTHHALMUATA M TYPUCTHYECKHS OIIHT,
noJiyueH B pe3yiarar Ha ToBa (I'oHuaposa, 2015, c. 160).

YrpaBlieHHETO HA TYPUCTUYECKHUS CEKTOP € TACHO CBHP3aHO U C MOJUTUKATA, KOSITO BIIHSIE
BBPXY MECTHOTO Pa3BUTHE M CH3ABAHETO HA CTOWHOCT HA TYPUCTHYCCKHUTE 3a0CIICKUTCITHOCTH.
ETo 3amo nonuTukaTa 3a yCTOWYHBO pa3BUTHE HA TypU3Ma Clie[[Ba Ja Ce CTPEMHU KbM IMOCTUTaHe
Ha OaylaHC MEXy KyATYPHUTE IEHHOCTH, HCTOPHYECKUTE 3a0€TISKUTETHOCTH i NKOHOMHYCCKHUTE
pe3yntatiu. OCBeH TOBa € HEOOXOAMMO J1a OTYMTA M TPU KIFOYOBU BBIIPOCA: YCTAHOBSIBAHE HA
PHKOBOJIHU TPHUHIIMITA 32 Pa3BUTHE, ONMpEACIIsHE W KOHTPOJIUPAHE MPOIECUTE HA IIAaHUpPAHE U
uAcHTU(GHUIIMpaHE  HAN-MOAXOASIIMTE  MAPKETHMHTOBH  CTpAaTerMH 32  TYPUCTHUECKUTE
3a0€JIeKUTEITHOCTH.

Ot eqHa cTpaHa Ch3JaBAaHETO HA CTOMHOCT B TYPUCTHUECKHSI CEKTOP MOXKE J1a Ce OTpeeNn
KaTo CHeIHWalu3ains 4Ype3 Ch3JaBaHe Ha NPOAYKTH, HACOUYECHHW KBM OIPENEICHH ITa3apHU
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CerMEHTH, a OT JIpyra - KaTo MpOIeC, KOWTO M3UCKBA PA3JINYHU EIEMEHTH U CIIe/IBa ONPEICICHU
CTBIIKH, TPEJIOCTABSIMKH BUCOKOKAYECTBEHO W3)KUBSIBAHE HA IOCETUTENUTE. B ChOTBETCTBHE C
Ta3u e IIAHUPAHETO HA YCTOMUYMBHU MPOIYKTH TPsOBa Ja BKJIIOYBA TPH OCHOBHH aCIEKTa OT
Pa3BUTHETO HA TYpU3Ma M JIa HAMEPY TPaBUITHUS OajaHC MEKIY:

® KYITYpHU IICHHOCTH;

®  CKOJIOTMYHH PECYPCH;

® UKOHOMHYECKH PE3YJITaTH.

OcBeH TOBa € HEOOXOAUMO J1a CE OTUUTAT U TOPECTIOMEHATUTE TPH KIIFOUOBH HAIIPABJICHUS
Ha MMOJINTUKATA 32 Pa3BUTHE HA TYpU3Ma Ha BCSIKO HUBO — MECTHO, PETUOHAIHO, HAITMOHAIHO HITH
MEXYHAPO/IHO.

» Paspabomeane na macoxu 3a pazsumue — BOXHO € Jja CIIOMarar 3a aJeKBaTHOTO
PasBUTUC HA TYPUCTHYCCKHUTC aTpakKvHd W B CBIIOTO BPEMC Oa TrapaHTUpaT sdACHA BU3UA 34
palMoHATHO ¥ OaJaHCUPAHO PAa3BUTHE C II€J IOBHIIABAHE KOHKYPEHTOCIOCOOHOCTTA U
YCTOWYMBOCTTA HA TYpPUCTHYECKATA JECTUHALIMS.

» [lnanupane u KoHmpon Ha npoyecume - NPONECHT HA IUIAHUPAHE MPEICTABIISABA
KJIIOYOB MHCTPYMEHT 3a yIpaBlIeHHE Ha Pa3BUTHETO, KaTO Ch3aBa OCHOBA 3a (OpMyIUpaHe U
peanu3upane Ha epeKTHBHU cTpaTeruu. Toii ciieiBa qa ObJie ChITBTCTBAH OT aJICKBAaTHU MEXaHU3MH
3a KOHTPOJ U OIIEHKAa, KOUTO JIa OCHTYPsIBAT OallaHCHpaH PacTeX M YCTOWYMBO M3IOJ3BaHE Ha
TYPUCTHUECKUTE pPECypCcH. YCIENIHOTO IUIAHUpaHE JONpHUHACAd 3a IIOCTUTaHe KakTo Ha
KpaTKOCpO4YHa, TaKa U Ha IbJTrOCPOYHa YCTOﬁqHBOCT.

» Maprkemunecoeu cmpameeuu u Oelicmeéusi - WMaT pelIaBallo 3HAYCHUE 3a
MOMYJIIPU3UPAHETO W KOMEPCHAIM3AlMITa Ha BCSAKA JIECTHHAIUS, KOATO pPa3padoTBa HOBU
TYPUCTUYECKH NPOMYKTU. TypHUCTHYECKaTa ASCTUHAIMS CE HYX/1ae OT J0OBpP CTpATerHueCcKy IJIaH
3a MPOAYKTHTE, 32 Ja MOXE Ja pa3BHBa TypHU3Ma H Jia CIENHAIN3Upa CHIISCTBYBAIIUTE
npemioxkenus. M3rpakjaHeTo Ha cTpaTernuyeckl MapKeTHHTOB IUIaH Mpernonara cro0pa3sBaHe
KaKTO C HAJMYHHUTE PECYpPCH W aTPaKIUH, Taka U ¢ HeoOxoammara WH(PACTPyKTypa, YCIyTH U
OpraHHU3aI[MOHEH KallallUTeT, KOUTO TapaHTUpaT YCTOWYMBOTO Pa3BUTHE M CIEIMATU3alUsATa Ha
Typuctuueckoto npemiarane (Kaguposa, 2019, ¢. 322-323).

3. PoasiTa HA NAEHTHYHOCTTA M HEHHOCTHUTE B CTPATErM4ecKOTO NJIAHUPAHe Ha
TYPUCTHYECKHUTE AeCTUHALMM

[IponiechT Ha U3rpakJlaHe Ha pa3O3HABAEMOCT HA JaJicHa JECTUHALMS C LIeJI YKPEeBaHe
Ha HellHaTa USHTHYHOCT 3aMl04Ba C UACHTH(PHUIIMPAHETO HA CHOTBETHUTE TYPUCTUUYECKU PECYPCH.
Bb3 ocHOBa Ha MIEHTHMYHOCTTAa C TEUEHUWE Ha BpEMETO ce gopmupa oOpa3, KOHWTO OTpassBa
BB3MPUSATUETO HA TE€3H, KOUTO MOCEIaBaT JECTUHALUATA — OUJIO TO KaTO MHBECTUTOPH WJIH KaTO
rocTu. B ciydanre, B KOUTO HE € Bb3IIPUEMA Ch31aICHUS UMUK U HE C€ KOMYHHUKHPA IO-HATATHK
Ta3u paMKa, BCHUYKM HAJIUYHU PECYypCH Cc€ WTrHOpHpaT Ch3HATeNnHO. ToBa oTciadBa
KOHKYPEHTOCIIOCOOHOCTTa Ha Typu3Ma, NMPU3HAHUETO, HO W OpPUTHHAHATa HJAEHTUYHOCT Ha
JleCTUHAIMATA. 3a J1a ce U30erHe ToBa, € MOJIE3HO JIa CE ONPEENAT OTKIIOHEHUATA OT 3aJI0KEeHaTa
BU3HS U MUCHA 32 OBACIIOTO TYPUCTUYECKO pa3BUTHE HA IECTUHALIUATA UPE3 CPAaBHUTEJICH aHAIU3
Ha ChILIECTBYBALIOTO TYPUCTUYECKO BB3IIPUATHE.

WneHnTryHOCTTa Ha JIECTHHALMATA € MPEANocTaBKa 3a €(EeKTUBHOTO MO3UIIMOHUPAHE Ha
LEJIOTOJIUIIHOTO TYPUCTHYECKO IPEUIOKEHUE, HO U 3a YKPEIBAHETO HA camaTa MIAEHTUYHOCT.
JlecTuHanuuTe ChC CHUIIHA HACHTHYHOCT ca OOraTH Ha MPUPOJHU, UCTOPHUYECKH M KYITYypHHU
pecypcu, KOUTO UMAT MOTEHIMAJ J1a IPUBJINYAT TYPUCTH, CTUTAWKH J10 3aKJIIFOYEHUETO, Y€ HIKOJIKO
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aTpakIMM HE ca JOCTaThYHHM, 3a Ja C€ IOBOPU 3a M3rpajieHa JECTHHALUS C pa3llo3HaBaeMa
uAeHTUYHOCT. ETO 3a1110 € BaXXHO Ja ce mojuepTae 3Hau€HUETO Ha poJIATa Ha WICHTHYHOCTTA B
KOHIICTIIIMATA 32 OTla3BaHe Ha MPUPOJHUTE U KYITYPHUTE LIEHHOCTH Ha JIECTHHALUATA, KAKTO U 32
OpUBJIMYAaHE Ha TYPUCTH M Ch3JaBaHE Ha TAXHOTO YJOBJIETBOPEHHE W U3KUBABAHE B
JNecTUHAIMATA. MOeHTHYHOCTTa O0eIMHSBA BCHYKM pECypcd Ha JECTUHAIMTA, KOUTO Ce
U3I0JI3BAT U HEMHOTO popmupane. Kato ce uma npeaBu, ue MASHTUYHOCTTA Ce Pa3riiexk1a KaTo
KOMITOHEHT Ha (PU3UYECKUTE XapaKTEPUCTUKHU (ITPOCTPAHCTBEHA UICHTUYHOCT) U KATO KOMITOHEHT
HA COLMAIHUTE XapaKTEPUCTUKH (KYJITYpPHO-HCTOpUYECKAa M HAlMOHAJIHA WACHTUYHOCT), T
TpsiOBa J1a ce pas3riekaa B TYPUCTUUYECKHSI CEKTOP OT acleKTa Ha reorpa)cKoTo MECTOMOIOKEHNUE,
CBHILECTBYBAIIUTE IPUPOIHU 3a0€NEKUTETHOCTH, KyATYPHO-UCTOPUYECKOTO HACIEACTBO, KAKTO U
OT acleKTa Ha HalMOHAJHATa MJEHTUYHOCT, T.€. MECTHOTO HACEJIEHHE Ha paslekaaHara
typuctudecka aecrunamms (Vukovié, 2022).

BaxHo e fa ce cioMeHe, 4e IEHHOCTUTE Ha OTAENIHUS UHJMBUJ KOPECIIOHAUPAT MPSKO C
TYpPUCTHYECKOTO My TMOBeJeHHMEe U u30oputTe, KouTo mpaBu. lleHHOCcTMTE Morar na ce
KIacupuImMpar mo paznuaau kpurepun (Pudos, 2025) u m1a mpenonpenensT MpearnoInuTaHusTa
CIpPSIMO €]IHa WM JpYyra TYpUCTUYECKa JIeCTUHAIMS Ui JIeHHOoCT. LIeHHOCTUTe 1o chabpIkaHue
OuBaT mMartepuanHu (6oraTrcTBo, KOM(pOPT, COOCTBEHOCT) U JAYXOBHHU (3HAaHUE, UCTHHA, KpacoTa,
n00po). [To cepa Ha mpunokeHue, IEHHOCTUTE ce KIAacCU(UIUPAT KaTo JTUYHU (MHIUBUYaTHO
IacTHe, 37[paBe, CaMOyCHBBPIICHCTBAHE), COIMAIHH (CHPaBEMIUBOCT, COIMIAPHOCT, CBOOOAA,
JIEeMOKpalus) U npodecuoHanHu (KOMIETEHTHOCT, TUCIUIUIMHA, OTrOBOpHOCT). [lo cremeH Ha
3HAYMMOCT, [IEHHOCTUTE CE JISNISAT Ha BUCIIN/yHUBEpCATHU (MCTHHA, CBOOOIA, 100pO, JIIOOOB) U
CUTYaTUBHU/BTOPOCTENICHHH (MpaKTUYecKa MoJ3a, yA0OCTBO, MpEecTHXkK). A MO BpeMeTpacHe,
[IEHHOCTHUTE OMBAT TpaiiHu (YTBBPJCHH B IBJITOCPOYCH IUIaH, HATPHUMEP YECTHOCT, OTTOBOPHOCT)
Y TIPEXOJHU (CBBP3aHU C MOJA U TEKYIIU COLIMAITHU TCHJICHIUN).

Ha 6a3a Ha ka3aHOTO AOTYK € IPEI0kKEH KOHIENTYyalIeH MOIEJ Ha B3aUMOBpPB3KaTa MEXKIY
UIGHTUYHOCT M LIEHHOCTH B IUIAHUPAHETO Ha TYPUCTUUYECKUTE IeCTUHAIIUH, H300pa3eH Ha ¢ur. 1,
NPECTaBAI] CTPATETMYECKOTO IUIAHWpAHE KaTro WHTETPUpaH, IUHAMUYEH W IEHHOCTHO-
OpPUEHTHpPAH MpPOLEC, B KONTO HEHTPaJHO MSCTO 3aeMaT WJICHTUYHOCTTAa Ha JeCTUHALMATA U
[IEHHOCTHUTE HAa MEeCTHATa OOIIHOCT.

[IBpBUAT OCHOBEH KOMIIOHEHT Ha MOjiefa € MICHTUYHOCTTA Ha JecTuHanuara (Destination
Identity), kosiTo ce nepuHMpa KaTO CbBKYIHOCT OT MaT€pPUAIIHU U HEMaTepUaTHHU XapaKTEPUCTUKH,
KOuTO (hopMHpaT YHUKATHHS OOJMMK Ha JIECTUHAIMATA U S OTIMYaBaT Ha TYPUCTHYECKHs Iasap,
U3IIBJIHABANKN (YHKIMATA Ha pECypcHa M CHMBOJIHA OCHOBA 3a CH3/IaBaHE HA TYPUCTUYECCKH
MPOJYKTH U U3KUBSIBAHUS.

BTopusit 0CHOBEH KOMITOHEHT - IIEHHOCTUTE Ha MecTHaTa obmHocT (Community Values)
npeacTaBisiBaT (QyHAaMEHTATHH TPUHLIWIKA W HOPMH, KOUTO HAMpaBisABaT IMOBEACHHETO Ha
3aWHTEPECOBAHUTE CTPAHHU W OMPEIEISAT TPAHUINTE HA TYPUCTHYECKOTO pa3BUTHE, 0OXBAIIAlKH
BCHUKHM aCMEeKTH Ha COIMAaJHATa AaHTaKUPAaHOCT M OOIIHOCTHOTO Yywactue. LleHHOCcTHTE
(GYHKIIMOHHUpAT KAaTO PETyJaTHBEH MEXaHWU3bM, KOHTO TapaHTHpa, Y€ Pa3BUTHETO HAa TypU3Ma
ChXpaHsIBa U BH3MPOU3BEKA HICHTUIHOCTTA HA JECTUHAIUATA.

Mxny aBaTa KOMIIOHEHTa ChIIECTBYBa JBYIOCOYHAa M B3aMMO3aBHCHMMa BpPbB3Ka, T.K.
UJICHTUYHOCTTA ONpeAeNs ChIbpP)KAHUETO M II0COKaTa Ha TYPUCTHYECKOTO pa3BUTHE, a
[IEHHOCTHUTE OIPENENSAT HAYuHA W TPAaHHUIIMTE Ha HErOBOTO pealln3upane, GOPMHUPANKHU 10 TO3H
HAuWH CTpaTeruyeckara OCHOBA HA IJIAHMPAHETO, OCUTypsiBallla OallaHC MEXIy MKOHOMHUYECKa
e(EKTUBHOCT U KYJITYpPHO-COITHATHA YCTONYNBOCT.
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MonenbT HHTErpUpa M KIACHYECKUTE €Taly Ha MpoIleca Mo CTPATErHuecKo IUTaHUpaHe,
NpeYyIeHH Mpe3 Mpu3Mara Ha UACHTUYHOCTTA U IEHHOCTHTE, @ UMEHHO:

e Anamu3 — wugeHTHQHUIMpaHE U OIEHKA Ha pPECypCUTe, HWIACHTUYHOCTTA U
[IEHHOCTHATA CUCTEMA.

e Crparerndyecko IUTaHHpaHe — (opMynupaHe Ha BU3HS H IO3UIUOHHPAHE HA
JeCTUHAIHSTA.

e Pa3BuTue Ha TYPUCTUYECKH MPOAYKTH — Ch3JaBaHEC HA aBTEHTHYHH U YCTOWYHBH
MPEIOKEHHUS.

e Peanuzanus v ynpasieHHE — MPUJIAraHe HA CTPATETHMH U MAPKETHHT, Oa3upaH Ha
NACHTUYHOCTTA.

o MOHI/ITOpI/IHF n ajganrtanusa — OLCHKa Ha B’bSZ[efICTBI/ICTO U KOpUIMpaHC Ha
MOJIUTUKHUTE.

Tyk e MsacTOTO 112 0TOCNIe UM, Ye e(DeKTHBHOCTTA HA MOJIeTIa C€ BIIHSIC OT PEANIIA BHHIITHH
U BBTpEHIHM (AKTOPU Ha cpenara, B KOATO (YHKIMOHHpA TYpPHCTHYECKaTa JCCTUHAIIMS,
BKJIFOUUTCIIHO ABbPiKaBHU IIOJUTUKH MW peryjJaldd, CTCICH Ha AWTruTalnu3anus, FJIO6aJIHI/I
TYPUCTUYCCKH TEHJCHIMH, TOBEJCHHEC W OYaKBaHUS HAa TYPUCTHUTE, YYacTHE HA MECTHHUTE
OOIIIHOCTH Jp.

[IpeuiosxkeHUAT MOJIENI MOXKE Jia CE€ HM3I0J3Ba OT MEHHDKBPHTE HA JICCTHHAIUM KaTo
MHCTPYMEHT 3a MOJI0O0pPEHNE Ha AEWHOCTUTE MO CTPATETNYECKO IUIAaHHPAHE KAKTO Ha PETHOHAITHO,
Taka M Ha JIOKAJIHO HUBO, OTYUTAMKH CHEIU(DUKUTE HA TYPUCTUYCCKHTE MECTa U IKCIAHUTE
pe3ynTaru.

CrpaTerMuecko
nnanMpaxe

AHanuz

Typuctudecka
AecTUHaunA
Pazentue Ha
MoHuTOpHHr
npogyst
eHHOCTH
HBGHTM"IHDCT HauynHbT M FpaHUUHTE Ha
C'bA'bp)KaHMeTO W NocoKaTa P peanusnpaHe, rapaHTUpaT
eanuzauus
Ha TYPUCTUYECKOTO 3anasBaHe Ha
passnuTHe WOEHTUYHOCTTa

CTpaTernyecKa oCHOBa Ha NAAHWPaHeTo,
ocurypaealla 6anaHc MeXay MKOHOMMWYECKa

‘ MatepranHo M HemaTepuanHo ‘ edbEKTUBHOCT U KYNTYpPHO-COLUaNHa yeToilumsocT ‘ YBaeHne KbM NPUPORHOTO U ‘
KYNTYpPHO HacnefcTeo KYNTYpHO HacNeAcTeo

MpUPOAHNA M aHTPONOreHHN
pecypcu |

HauuH Ha MBOT Ha MmecTHaTa ETMuHO noBefgeHue 1 coyuanHa
obwHoct aHraxupaHocrt

®urypa 1. UIeHTHYHOCT U IIEHHOCT B TUITAHUPAHETO HA TYPUCTHUECKUTE JIECTUHAIHN
H3mounuk: ABTOpOBa pa3paboTKa

YcroiumeocT n OTrOBOPHOCT |

Juckycust
HaHpaBeHOTO IMPOYYBAHE IIOCTAaBsA AKTYaJlHKU BBIPOCH, KOWUTO HUMAT IMPUITIOKCHUC U B
Obarapckara jaeWcTBUTENHOCT. [Ipumep 3a TOBa € KyJITYpHOTO HACJEJCTBO, OOXBaIlalio
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HEMATEpUAITHOTO M MAaTEpUAIHOTO HEJIBHKMMO W JABM)KMMO HACJIEJCTBO KaTO CBBKYIHOCT OT
KYJITYpPHU LIEHHOCTH, KOUTO Ca HOCHUTEIM Ha MCTOPHYECKa MMaMeT, HAllMOHAJTHA UACHTUYHOCT U
MMaT Hay4Ha WIH KyJITypHa CTOMHOCT. To npeacTaBiisBa OTIMYUTENHA XapaKTEPUCTUKA Ha OpaH]
bwarapus u moxe aa ObJe 1eToroAuiHa 4acT OT BCEKH €IMH OT Pa3HOOOpa3HUTE TYPUCTHUECKU
IPOAYKTH U MapUIpyTH, KOUTO ce npeanarar. B crpanara cpiiectsyBa 1 Hannonaisa cucrema o
Ofa3BaHE Ha KyATYpHOTO HACJE/ICTBO, KOSTO BKIIIOYBA IbP’KAaBHUTE U OOMIMHCKUTE OpPraHH 3a
yIOpaBiI€HUE U KOHTPOJ Ha JEHHOCTUTE IO OlAa3BaHE HA KYJITYpPHOTO HAcCJIEJCTBO, MY3EHTE,
KYJITYpHUTE OpraHU3aluy M0 CMHUChJIa Ha 3aKOHA 3a 3aKpUJia U pa3BUTHE HA KyIATypaTa, KaKTo U
Cserust cuHOj Ha bparapckarta nmpaBociiaBHA IIbPKBAa M LIEHTPAIHUTE PBKOBOJCTBA HA JAPYTUTE
pErucTpUpaHu BEPOUBIIOBEAAHMUS.

B nocnennuTe roguHu 3a TYpUCTUTE BCE MO-1IEHHO € KYJITYPHOTO U3MEPEHUE Ha Cpefara,
HellHaTa KYJITypHa @aMeT, AYXbT Ha MACTOTO, €TUYHUTE MPHUHIMINA 32 ChbXPaHSIBaHE Ha
ABTEHTHUYHOCTTA, Pa3MpOCTPAaHEHUETO Ha 3HAHMITA M AaKTMBHOTO Y4acTHE€ B cHUcTeMaTa 3a
omaszBaHe. ETo 3a1io € oT chlllecTBeHa BaXHOCT J1a OTOENek UM, 4e (DOKYCHT B CTPATETMUECKOTO
IUTAHUpAHE Ha TYPUCTUUYECKUTE JEHHOCTU Ha MAaKpOPABHHUILE CJI€/1Ba 1a ObJIe HACOUEH KbM TEMUTE
CBBbP3aHM ChC CHXPAHSBAHETO HA MJIEHTUYHOCTTA W ILIEHHHUTE 3a Objarapckara oOIIECTBEHOCT
00€KTH, MECTa U PECypCH B CBAT Ha IJ100aNM3UPALIH IPOLIECH, YEIHAKBSIBAHE HA MPEAJIOKEHUATA
U BB3MOXKHOCT 32 MOTpeOIeHne Ha ,,BCHUYKO HABCAKbBIIE.

3akiroyenue

B 3axroueHne 0THOBO 1€ 00bpHEM BHUMaHHE Ha BAXKHOCTTA HA TU(GEPEHIUPAHIS TIOIXO0.T
U J00pOTO NO3HAaBaHE HAa BB3MOXKHOCTUTE, KOUTO TYPUCTUYECKUTE NECTUHAIMM Ipejajarar.
Ky.HTypHOTO HACJICACTBO, aBTCHTUYHOCTTA HA MPCAJIaranCTo U TBOPYCCKUTEC CCKTOPU OTJIMYABAT
JeCTUHAIMUTE WM MNPUBIMYAT HUIIOBM Ma3zapu. MjaeHTHMYHOCTTa OTIMYaBa JECTHHALUATa OT
KOHKYPEHTUTE Ha TMPEHACHUTEHUS TYPUCTHYECKH Ta3ap, Cb3JaBaiiku KOHKpeTeH o0pa3 B
Ch3HAHMETO Ha ITbTYBAIIINTE.

O06001maBaiiki MOe Jja ce MOCOoYH, Y€ TUIAaHHPAHETO Ha Typu3Ma Ha BCUYKHU HHMBA € OT
pelaBalo 3Ha4eHHe 3a YCIEIHOTO pa3BUTHE Ha TYpU3Ma, Thil KaToO TO MPEACTABISABA TOCTOSHEH
U IMHAMHYEH IMPOIEC, OPUEHTHUPAH KbM OBACHIETO.
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BABHUAT TYPU3IBM - 3ABPBIIAHE KbM OBIIIOYOBEIIKHUTE
OEHHOCTH

TUXOMUP IPATAHOB
Ac. n1-p, Karenpa ,,konomuka Ha typusma‘, YHCC

Pezrome:

IIpe3 nocneonomo decemuiemue 6ABHUAM MYPU3LM NPUOOOUBA BCE NO-20NAMO 3HAYEHUE
8 KOHMEKCMA HA HACLPUAsane Ha Modeaume 3a ycmouuuso passumue. Ilpoyueanemo axyenmupa
8bPXY ponsma Ha O0aHus MypuzbM 6 HACLPUABAHe HA 00UW0YO0BEUKU YEHHOCMU, KOUMO
Onaeonpusmcmeam pazeumuemo Ha NO-UWUPOKA UKOHOMUYECKd U COYUAIHA cpedd 8
oecmunayuama. B mo3u cmucvi 6agHusam mypuszvm OONPUHAC 3a MecmHume OOWHOCMU C
0006asena CMoOUHOCH, MHO20 NO-20JISIMA OM MACOB8USL MYPU3bM, KAMO 2eHEPpUpa UHMEH3UBHO
MeCmHO pazeumue u € CHOCOOeH 0a AKMUBUPA 3HAYUMELHA YACH OM CbWeCmBY8alyist HOMEHYUAL
HA pe2uoHa.

Obexkm na Hacmoswomo uscieosamne e KoHyenyusma 3a o6asen mypuzom. Illpeomem na
uscneosamne ca QynoameHmaniHume GbnpoCcU, KOUMmMo OasHUs MypuzvbM NOCMABs OMHOCHO
00WoYOBeKIUME YEHHOCTU, BKITIOYUMENHO U KAMOo NPeonocmasKka 3a pasumueno my 8 enoxa Ha
besnpeyedeHmua 2n00aIHA  B3AUMOCELP3AHOCH U eKolocudHu npeoussuxameicmea. Llen na
uscne0sanemo e 0a 00Kadice HeoobX0OUMOCMma om AHAIU3UPAHe HA OABHUS MYPU3LM KAMO HO8A
MeHOeHYUsT U 8b3MOAICHOCHUME 3a passumue 8 bvieapus.

Knwuoseu oymu: oOasen mypusvm, o00WOHOBEWKU YEHHOCMU, YCMOUYUBO pPA3GUMUE
eKOJI02UYHA YCMOUYUBOCH, MYPUCIUYECKU NPOOYKII.

SLOW TOURISM - RETURN TO COMMON HUMAN VALUES

TIHOMIR DRAGANOV
Assistant, PhD, Department “Economics of Tourism”, UNWE

Abstract:

Over the past decade, slow tourism has gained increasing importance in the context of
promoting sustainable development models. The study focuses on the role of slow tourism in
promoting common human values that favor the development of a broader economic and social
environment in the destination. In this sense, slow tourism contributes to local communities with
an added value much greater than mass tourism, generating intensive local development and being
able to activate a significant part of the existing potential of the region. The subject of this study
is the concept of slow tourism. The theme of the study is the fundamental questions that slow
tourism raises regarding universal human values, also including as a prerequisite for its
development in an era of unprecedented global interconnectedness and environmental challenges.
The aim of the study is to prove the need to analyze slow tourism as a new trend and the
opportunities for its development in Bulgaria.

Keywords: slow tourism, universal human values, sustainable development, ecological
sustainability, tourist products.
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BLBegenne

B rnoGamHusi CBAT, B KOHTO BCHYKO C€ MPEXKHBSIBA M KOHCYMHUpa BCE IMO-0BP30,
IpeIIpUEeMaHeTo Ha Ch3HATENEH MPEX0/] OT MACUBHO MOTpeOIeHNE KbM LI€JI€HACOUEH, IICHHOCTHO
OpPUEHTHpPAH HAYMH Ha XXUBOT, 3all0YBA MPEIUMHO ChC 3a0aBsHE HA TEMIIOTO HA CHBPEMEHHHUS
#uBOT. M3BecteHn nutat ot Jlao /I3 rmacu, ye ,,IIbTyBaHeTo OT XWiifga MUK 3aro4Ba C €IHA-
€IMHCTBEHA CTBIIKA, HO TEMIIOTO, C KOETO IbTyBame, OIpeess AbI00OYMHATa Ha HAIIETO
npexuBsiBane’ (Kong, 2021).

Ilo nanHu Ha CBeTOBHATa OpraHu3anys 1o TypusbM npe3 2025 roarHa nbTyBaHUATA Ha
MEXIYHApOAHU TYypUCTH ca ce yBenuuuiu ¢ 4%. Cnopen CBeTOBHUSI TYpUCTUYECKU 0apOMETHP
npe3 chlaTa TOJWHA B CBETOBEH Mallad ca perucTpupaHd npuommsutesnHo 1,52 munuapaa
MEXJYHApOAHU TYpPUCTH, KOETO € ¢ mnoytd 60 MuiroHa MoBe4ye, OTKOJKOTO mpe3 2024
roguHa.(International tourist arrivals, 2024) [Ipe3 2024 r. TypucTHYeCKaTa HHIYCTPHUS JOTIPHHACS
c 11,1 Tpunuona nonapa 3a CBETOBHAaTa MKOHOMUKA, KoeTo nipeactasiisiBa 10% ot cBeroBHust bBII
U 0oTOENsA3Ba MBJIHO BB3CTAHOBSIBAHE /0 HUBATa OTHpeau NaHaemusTa. CEeKTOpbT ChILO Taka
noaabpxka 348 MunroHa pabOTHU MecTa, KOeTO MpecTaBisiBa eqHo Ha Bceku 10 paboTHH MecTa
B cBetoBeH Mamiad. (Nicula, 2024)

3an Te3u BHYIIMTETHU HU(PPU IPO3UPAT YBEIUYECHUTE OTPULIATEIIHUA BB3ACHCTBUS BBPXY
OKOJIHATa cpela Karo NOTpeOJeHHEe Ha EHEpPrus, yBEIMYaBaHE Ha BBIVIEPOJHUTE EMUCHH,
u3MeHeHue Ha knuMata. Ha To3u on nHec Haif-emOiemMaTuunute rpagose Ha EBpona oTuasiHo ce
OOpAT Ja ce CHpaBsAT C MPEHACEICHOCTTa, 3aMbPCSIBAHETO U 3arydara Ha MECTHA MICHTHYHOCT.
ToBa HampexeHHe HE camMO HaMmajsiBa Ka4ecTBOTO Ha >KMBOT HA JKUTENHUTE, HO M BIIOIIABA
ISJIOCTHOTO MPEXKUBSBAHE HA IOCETUTEIUTE.

[Ipe3 mocnenuute roauHu (EHOMEHBT Ha CBPBHXTYpHU3Ma JOBEIE IO MPOTECTH CPEILy
MacoBus Typus3bM. CTUTHA ce 10 HajlaraHe Ha 3a0paHH, TaKCH W TJIOOM B peIuila €BPOINEHCKU
ropeuy TOYku. MHOro AecTMHAIMM BeYe NpPHIIaraT PECTPUKTUBHH MOJUTHUKH, Cpel KOUTO ca
MHUIMaTHBaTa Ha AMCTepJaM 3a OrpaHMYaBaHE Ha KPYUM3HHUTE Kopabu 10 eBpOIEeHCKHUTe
rpagose./[pyru gecTuHaNMU MJIaHUPAT yBEIUYaBaHE HAa TYpUCTUYECKUTE JaHblM, a Komenxarexn
CTaHa U3BECTEH C KaMIIaHMSITA 3a CTUMYJIMpPaHE Ha OTTOBOPHOTO MbTyBaHe. Ha mecTa peakuusita
Cpelry TypUCTHTE MPHI00M KOMUYEH XapaKTep: THEBHU JKUTENM Ha McmaHckus rpaj bapcenona
npeanpuexa KpalHW MEpKH, KaTo CTpeiada ¢ BOAHM MHUCTOJETH [0 HUIIO HENOAO03HMpaIIuTe
TYpPHUCTH.

[Iporectute B EBpoma noBenoxa 1o (opMHpaHETO Ha COLIMAIHUM OpraHU3alUu Karo
AcamOnes Ha kBapranmure 3a ycroiiuuB TypuzbM ABTS (Milano, 2018) u Mpexa ot
10’)kHOeBponeiicku rpagose cpeury Typusma SET. (SOUTHERN EUROPE, 2025) Te ca Haueno Ha
6opOaTa cpelly CBPbXTYpHU3Ma U BB3ACUCTBUETO MY BbpPXY MeCTHUTE XUTean. OcoOeHO CHIIHO
pasnpocTpaHeHue TpuaoOuBar npuHIMnuTe Ha aBmwxkenuero Cittaslow, koero mompunacs 3a
Oopbara ¢ HeraTuBHUTE €(PEKTH OT CBPBXTypHU3Ma 4Ype3 HachpuaBaHe Ha OaBHUS TYpPU3HM,
YCTOMYMBOTO Pa3BUTHE U JCLIEHTPAIN3AlNs HA TYPUCTUYECKUTE TOTOLIH.

ITpe3 2021 r. Booking.com u3Hece nH(GOpMAIHs OT HIECTTOAUIIHH U3CIeIBaHUS Ha OJI130
30 000 mymwm, KOUTO ca BTYBaJIW MOHE BEIHBXK Mpe3 roauHara B 30 AbpKaBU U JI€CTUHALIMH.
Pesynararure moka3Bar, ue ThPCEHETO Ha YCTOWYMBHU MBTYBaHHS CE yBEJIMYaBa BCSKA TOAUHA U
83% OT mbTyBalllUTE MO CBETa CMSATAT, Y€ TE ca XMU3HEHOBAKHU 3a KJMMaTa U HaMaJsBaHE Ha
BBIVIEPOAHUTE eMucHH, Kato 61% ka3Bar, ue maHAeMusiTa € MPOMEHWIA HArJlacCuTe UM 3a IOo-
ycTOH4MBO MbTyBaHe B Obaelte. [IpoyuBanero peructpupa, 4e yacT oT npodiema ca OU3HecuTe,
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KOUTO HE KOMYHHKHpAT CBOUTE MPAKTUKU 3a ycToHumBOCT. Booking.com Hachpum OusHeca na
MIPEA0CTaBsl MOJPOOHOCTH 32 YCTOWYMBHTE CH MPAKTHKHU Ha cBosiTa tuardgopma. (Booking.com).

Jloka3aHo €, 4e Hachp4yaBaHETO Ha YCTOHYMBO NBTYBaHE B ACCTUHAIIMUTE BOAU [0
CMEKYaBaHE Ha OTPUILATEIIHUTEC BB3JCHCTBUS HA MAacCOBUS TYPU3bM M MOXE Jla HaMalH
HANpPE)KEHUETO MEXJIy >KUTENW M TYpuCTH. [IbTyBamure Bce MOBEYE JaBaT MPHUOPUTET Ha
CMHCIICHH, YCTOHYMBU WM 3aBJaJsBallld NPEKUBSABaHUSA. BbB (QoKyca Ha H3CICIOBATEIHTE CE
NOSBSIBAT HOBU TEMH, CBBbpP3aHU C 0aBEH TYpPHU3bM, OTTOBOPEH TYPU3bM, OCH3HATH ITHTYBaHUS,
KOHMTO CE COYaT 3a IbT KbM YCTOHYMBO pa3BUTHE.

HU3znoxenune

1. ,,baBen Typu3zbM”(slow tourism) - cbIIHOCT U XapaKTEePUCTUKH

Bwrnpekn HapacTBamoTo 3HaUCHHE HA KOHIECHIMATA 32 OA8eH mMypuzvm, He MOXE Ja ce
HaMepH eIMHHA JTe(DUHUIMS 332 HETO HUTO B aKaJICMUYHATA, HUTO B MIPAKTHYECKATa JINTEPATYpPA.
ABtopu kato Guyver, McGrath u Torkington (2016), Pecsek (2015) unu Dall’Aglio (2011) u
JpyTH, 0OSICHSABAT Ta3M JIUIICA HA OIIpEeNIeHNE ChC CHBIAICHUATA HA ,,0aBHUS TYPU3bM ™ C IPYTH
TYPUCTUYECCKH MOJIAJIHOCTH U JIUTICA HA SICHA TPAHUIIA MY TAX.

Cmamam, ye onpeodenenuemo ua Dall’Aglio u opyeu, cvc ceosma HenpumyoeHocm u
cnocobHocmma 0a 0606wu nogeuemo om npedCmaseHume apeymMeHmu, e moeda, Koemo Hau-0oope
onpedens KoHyenyuama Ha basuus mypuzem. Kakmo asmopume obsicuasam, basHusm mypusvm
,, NOBUULABA  YYBCMBUMETHOCIINA KbM MbPCEHEMO U NpedideaHemo HA emuyHU UYeHHOCTU,
N0360/164 OMHOB0 04 ce 08ladee 8peMemo, 001eK4aA8a MPEGOHCHOCMMA U CImpecd, NPUYUHEeHU
om 3a6vbP3aHOMO MeMNO, NO3B80S8A HA 20CMUMme 0d ce 6bPHAM KbM XAPMOHUSL CbC cebe CU U ¢
BCUUKO, KOEMO 2U 3A00UKAs; Cb30A8d HOBU (hOPMU HA OCB3HABAHE, Ol1a200apeHUe HA NO-0blO0KO
U AH2AACUPAUYO NPENCUBABAHE, U NO MO3U HAYUH NOOYepmAasa YCMOou4UeoCmma, 0me080pPHOCMMa
u exono2uunocmma *“ na ecuuku 3aunmepecosanu cmpanu ‘. (Dall’ Aglio et al., 2011)

Paznuynn aBTOpH MASHTUUIUPAT PA3TUYHU XapaKTEPUCTUKU Ha OaBHUS Typu3bM. Bac
Paul (2014) u3rorss cpaBHUTENHA TabINIAa MEXTy OaBHUS TYPU3bM U ObP3HUs/MaCOBUS TYPU3BM.

Tabéamna 1
CpaBHeHue Ha 6aBHOTO MBTYBaHE C ObP30TO MBTYBAHE

Hauun Ha baBHOCT [IeTyBane Exonornuno | YyBcTBO 32

I'bTYBaHE [IpexxuBsiBane Ch3HaHUE MsACTO
BABEH Xonene/Ko 3abaBeH [IeTyBane cpen Hucka Kynrypen

TYPU3DBM JI0€3/IC€He Ipupozara KOHCYyManus oOMeH

Ha FOpUBO
Camouter 3a0bp3aH Kopunop 3a Bucoxka Munumaie
BbP3 IIbTYBAHE KOHCyMallUsl | H KYJTypeH
TYPU3BM Ha TOPUBO KOHTaKT
(OTKBCHATO
CT)

Hsmounux: Anantupana ot Paul (2014).

Ot cBos cTpana, Valls u 1pyru, npeAcTaBsT CIUCHK C XapaKTEPUCTUKU, UACHTU(DULIMPAHH
OT Y4eHHU B He mo-Manko ot 20 cBou akagemuunu nyonukanuu: (1) [IpomsHa B KoHIenuusTa 3a
I'bTYBaHE M M3MOJI3BAHETO HA BPEMETO MO BpEME Ha MbTYBaHETO; (2) ANTepHAaTHBA HA MACOBUS
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TypusbM; (3) Dokyc BBpXy MecTHOTO; (4) Pokyc BbpXy KyaTypHOTO; (5) Omnacenus 3a
ycroiunBara u mnpupogHa cpena; (6) IIpomsiHa B KauecTBOTO Ha mpexkuBaBaHeTo; (7)
ArtentnuHocT; (8) OchbliecTBUMOCT 1 pa3BuTue Ha HOB Om3Hec. (Valls et al., 2019)

Cnopen Oh u apyru (Oh, Assaf, Baloglu, 2016) kakto 6aBHUAT, Taka U OBP3UAT HAYUH HA
IbTYBaHE YECTO 00pa3yBaT JUXOTOMHO ISUI0. B ChBMECTHOTO CH CHIIECTBYBAHE TE€ IOCTOSHHO
B3aMMOJICICTBAT B pPAaMKUTE Ha €lHAa U Chlla TYpUCTHYECKA €IWHUIA, 32 €IUH U CbIIl
I'BTEHIECTBEHUK B PAMKHTE Ha U MEXKIY JeCTUHAIMHUTE. TOECT, JMXOTOMHATA OTpa3siBa OOIIOTO
TEMIIO0, HaYMHA WJIM MOJEN Ha TYpU3bM, B PAMKUTE Ha KOWTO MBTEUIECTBEHUKBHT Ch3HATEIHO
n30upa O6aBeH Wi ObpP3 HAUYMH HA IIBTYBAHE MJIM TM KOMOWHHpA, 32 J1a MOCTUTHE MAaKCHMAJIHO
[eNTa Ha MbTYBAaHETO CH, OWJIO 3a YJOBOJICTBHE, JHYHO OJaromojydue Wid caMmopeaau3alus.
(Moore, 2012, Singh, 2012). CnenoBarenHo OBp30TO W 0aBHOTO NHTyBaHE TpsiOBa aa ce
pasriiexaar Karo KOHKypHpalld W JONBJBAIM CE€ E€AHOBPEMEHHO, HO HE KaTro B3aMMHO
U3KITIOYBAIM ce M300pW, HACOUEHH KBbM IIOCTUTaHE Ha IIeNTa Ha MBTYBAHETO M MAaKCHMAaJCH
koMmbopTt u penakcarus. (Weaver, 2013)

Zago (2011) moTBBpKAaBa, ye €AHO TYPUCTHHYECKO IMPEKUBSIBAHE MOXE Ja CE Hapeue
»0aBEH TYpU3BM®, caMO aKO OTroBaps Ha IIeCT HM3MEPEHUsS KaKTO OT TIJIeJHa TOYKa Ha
IpeUIaraHeTo, Taka U Ha ThPCEHETO - BpeMe, 0aBHOCT, pa3IMYHOCT, aBTEHTHYHOCT, YCTOHYHUBOCT
U eMOLHA.

Tabaunna 2
H3mepenus Ha 0aBHUS TYpU3bM OT TJie[HA TOUKA Ha IPeJIaraHeTo U Ha ThPCEHETO
Bpeme Onpeneneno e Karo ,BPEMEBOTO H3MepeHHEe Ha Ou3Heca U
TEepUTOpHATTHATA OpTaHHU3AIHs‘ HA JeHHOCTTa (ABITOCPOYHO MJIaHUpPaHE,
CICIMAIHO BpeMe 3a MoJoOpsBaHe Ha OW3HECA W OTHONIICHHSTA C
KIMEHTUTE M BpeMeBa HAJIMYHOCT Ha YCIyrd) OT TJeAHA TOYKa Ha
IIpeJIaraHeTo M ,,JIPABOTO J1a CH BB3BBPHE Mbp3€ia” Ha KIMEHTA,
,,OCBOOOKJaBaliKH ce OT BUHATa™.
baBHocT OrmpezienieHo € kKaro ,,BpeMe, 6e37enne, Mbp3en‘, 3a pa3jifka oT ,,BpeMETO
e mapu“. Ta3u ¢unocopus Boau 10 U3MOA3BaHE Ha OAaBHU MPEBO3HU
cpenctBa, 0aBHM TIJIAHOBE W ,,0aBHO YCBOSIBAHE Ha IMPOMEHSIIUTE CE
nen3axu’’.
Pazimunoct Omnpenenena e kaTo ,.cdepara OT B3aMMOOTHOIICHUS MEXKIY XOpa C
pa3juyHA MHEHHUS, BSIPBAHMS, 3HAHUS U KYIATYypU', KOUTO Ch3JaBaT
,[IJIOJIOTBOPHU BB3MOKHOCTH 3a oOMeH Mmexny Tiax“. (Ilo-crmenmanno
Bpb3KaTa MEeXIy rocTa U MECTHUTE XOpa, TYPUCTHUECKOTO MpeIaraHe u
caMHTe IroCTH.)
ABTeHTHYHOCT  OmpeneneHa € Karo ,,CIOCOOHOCTTa 3a Ch3JlaBaHe M IpeUlaraHe Ha
NIPEXXHUBSIBAHE, KOETO € HEM3KYCTBEHO M CHIJIHO CBBP3aHO C KyNATypara u
MECTHUTE  TpaJulUHU‘, KaKTO W  HIPOTUBOMOJOXHOCTTa  Ha
,»CTAHIaPTU3UPAHU/TII00ATN3UPAHH IPOTYKTH U YCIyTH .
YeroiiuuBoer  OmpefeneHa e KaTo ,,Bb3eHCTBUETO Ha TypUCTHYECKaTa IeHHOCT BbPXY
MeCTHAaTa OKOJIHA cpejla, HKOHOMHKATa U 00IIeCTBOTO .
Emonus Omnpenenena e KaTo ,,CIIOCOOHOCT 3a I'eHEPHpAHE Ha 3alOMHSIIU Ce
MOMEHTH, KOWUTO KapaT TOCTa Ja CH TPBrHE KaTo pa3jMyeH YOBEK,
0ems13aH OT MCTUHCKO aHTXKHMPAILO U YJOBIETBOPSIBAILO MPEXKHUBSIBAHE .
Hsmounuk: Anantupana ot Zago, 2011.
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baBHOTO MbTYBaHE ce cuMTa 3a HepasJeliHa XapaKTePUCTUKA Ha OaBHUS TYpU3bM, KOETO
MOXe Jia JOBe/e 10 0ObpKBaHE MEXKy JIBaTa TEPMUHA. B TO3M KOHTEKCT HAKOM M3CIEI0BATEIN
TBBPJIAT, Y€ HAMA pa3jIiuKa MEXy 0aBHOTO IBTYBaHE KaTO MbTEUICCTBUE M OAaBHUSI TYPHU3bM KaTo
HAYMH 32 pexuBsBane B Aectunanus. (Conway, Timms, 2012, Lumsdon, Mcgrath, 2011) JIpyra
rpyIa aBTopy codaT 0aBHOTO ITBTYBaHE 32 OCHOBHA YepTa Ha OaBHUS TYPU3bM, KOSTO 'O OTJIMYaBa
ot npyrute ¢opmu Ha ,,06p3“ TypuszbM. (Sonia, 2015, Holbrook, Hirschman, 1982, Dickinson,
Lumsdon, 2010)

Aemopvm nodovpoica emopama me3a u Rpeoocmass HAbop om OMAUYUMENHU XAPAKMEPUCIUKU

Ha 6aenus u ,,06p3us ‘" mypuzvm 6 NOOKpPena Ha C80SIMA 21eOHA MOYKA.

IIpennounranu

Bo3aeiictBue BbpXy Bpositrna  Ilpoabixu B3aumopeiictBue/lba0ounna Ha Ion3u 3a
BH/IOBE NpUpPOHATA YYACTHHIIMTE TEJHOCT  HAa TYPHCTHTe ¢  W3CJeABaHe Ha MECTHHTE
TPAHCHOPT cpesia M KyJTypHAaTa HANpPeCcTosi MeCTHATA cpea 3a00MKaNAIIATA  OOLIHOCTH
ABTeHTHYHOCT cpesa
basen - Hucko NunuBunyane Ilo- Bucoka crenen  Ilormpuamo Bucox gsn
HHUCKOBBIJIEP H TypH3bM JIBITH Ha aJaliTUBHOCT ~ ITBTyBaHE: (aecto
OJICH TYPH3BM IIpecTon KbM OKOJIHATa  aKIEHT BBPX JIMPEKTHO)
Kayec
BABEH
TYPU3IBM
-
BbP3 ‘
TYPU3IBM
Bwp3 - o- Hucka creren 3amaneH Hucek
HE3aBHCUMO Bucok Macos KpaTKH Ha H3CIeN0BaTeN: Pikh)
oT TypHU3BM npecTon aIaNTHBHOCT  aKIEHT BBPXY (npenum
BBIJICPOHUS KBbM OKOJIHaTa  KOJIMYECTBOTO HO
OTHEeYaTbK cpena HETpsK)

®@urypa 1. XapakrepucTuku Ha 6aBHUS U "OBp3us’ BU TYPU3BM
H3mounuk: ABTOpCKa pa3zpaboTka

B xonnenmusTa 3a 6aBHO MbTYBaHE TYPUCTHT MPEKUBSIBA MHTYBAHETO MBIHOICHHO. THid

Kato 0aBHOTO TEMIIO Ha MHTYBAaHE TO3BOJISBA HA TYpUCTA Jla YCETH TJICAKUTE W 3BYIIUTE Ha
INpUpoJHaTa cpela, To Hocu M ectetnuyecko ynososiictBue (Conway and Timms 2012).
Pa3bupanero 3a 0aBHO mbTyBaHE OOEOWHSBA HEOOXOIMMHUTE TMPEANOCTABKUA 3a OBICIHIH
TYPUCTHUYECKH JEWHOCTH, KaTo ce (POoKycupa BBpPXY MPOMSHA HA TYPUCTUYECKOTO MOBEIACHUE
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KakTO 10 MapuipyTa, Taka M IO ACCTUHAIMATA, 32 Ja Ce HaMalsAT BBIJICPOTHUTE EMHUCHUH
(Dickinson and Lumsdon 2010). B To31 KOHTEKCT ce MPEAIOYNUTAT aITEPHATUBHU OAaBHU BHJIOBE
IbTYBaHE C MO-HUCHK €KOJOTHYEH OTIEeYaThK, KaTO XOJCHE Tella, KOJOe3AeHEe MU OOIECTBeH
tpancnopt kato BiakoBe (Conway and Timms 2012). CnegoBaTenHo, 6aBHOTO MBTYBAaHE € I10-
YCTOMYMBO 3a MPUPOJHATA U KYJITYpHATa Cpe/ia, 32 JOCTABUUIIUTE Ha TYPUCTUUYECKH YCIYTH U 32
typuctute (Singh 2012).

3a ,,6ae6nHume mypucmu nvmygarnemo e nogeue om OMOUX, MO € Bb3IMONCHOCM 3d
HAaCvbpuaeane HA KYAMYPHUs OOMEeH U OMCMOA8AHe HA HOBEUWKOMO OOCMOUHCMBO, me He
U3HesepABAm HA c8OUMe 8aPEAHUS U NPUHYUNU, KOUMO PLKOBOOAM OeUCMEUAMA U PeUleHUANA UM.
Coyuannomo 3aumooericmsue K048 paziudnu oouwecmea u Kyimypu. Kyimypuume yennocmu
uepasm pewasawja pois 6v8 QOpPMUPAHemO HA MYPUCUYECKUMEe NPedCUBABAHUS, KAMO
3auumane Ha pasuYHUMe HAYUHU HA JHCUBOM, AHSANCUPAHOCH 34 HAMAISABAHE HA 8b2lePOOHUS
OmneYamvK u NoOKpenda Ha yCmouyusu npaKmuKu.

CwMmsiTa ce, Y€ HACTOSIIMTE TYPUCTUYCCKH MOJCITH, OPHCHTHUPAHU EIUHCTBEHO KbM
WKOHOMHYECKH PACTEeX, BEYe HE ca YCTOWYMBHU, TIOPAJHM HApACTBAIIWs OpOH TYpHUCTH B HSIKOU
JICCTUHAIIMH, TPUYUHIBAWKH HE CaMO €KOJOTMYHH, HO U COLMAIHU IIeTH. ToBa ce MOTBBpPIKIaBa
oT ¢akTa, 4e mpe3 MOCIeIHUTE JBE JIECETUIIETUsI OaBHUSAT TYpU3bM OKa3Ba BAKHO BB3JIEHCTBHE
BBPXY MMO-IIMPOKATa MKOHOMHYECKA M COLMAIIHA CPEJIa Ha IECTUHAIIHMSTA, CIIEIOBATEIIHO TOU € BCE
no-1ieHeH B Typuctuyeckara unayctpus (Oh, Assaf, & Baloglu, 2014) Bwvnpexu ue Gagnusm
mMypu3em He e namayesi 34 6CUUKU Npooiemu, nped Koumo e usnpaseHa uHOyCmpusma, mou ce
npespvUa 88 6Ce NO-MBPCEH U MOJCE Od Ce Pa3anedxncod Kamo aimepHamuser nooxoo, MaKap u
C U3BECMHU PAZHO2NACUSL.

Eono om me3u npomusopeuus e cgvpsano ¢ pazdouparemo, e npupooOHume u KyimypHume
3abenedicumenrHocmu, Hapeo ¢ OONBIHUMETHUME YCAYeU 8 0eCMUHAYUAMA A CMOKU, KOUMO ce
npeonazam Ha mypucmudeckus nompeoumen ¢ eOUHCMEEHAma yei 3a U3e1uiaHe Ha MaKkCUMAIHd
neyanba. B Ta3u Bpb3Ka peaulia U3ClIeq0BaTeIH ce pa3rpaHNdaBar oT MpHUeMaHe Ha TypHu3Ma KaTo
unayctpus, Davidson gopu TBepau: ,, TypU3MBT € MHOTO TIOBEUE OT HHIYCTPHUsS. TypU3MBT € 1O-
CKOPO ,,CEKTOP*‘, KOWTO BIUsIE BHPXY IMIMPOK CIEKTHP OT UHAYCTpUHU. TypU3MbT HE € caMo Ou3Hec
WIN TIPaBHUTEJICTBA — TOH € xopa. [lojkpenara 3a panroHalieH pacTeX U Pa3BUTHE Ha TypHU3Ma
TpsiOBa J1a ce pas3riex/ja B TO3M NO-MHUPOK KoHTeKeT . (Davidson, 1994) llupoxusam xonmexcm
BKIIOY6A UHMepecume U HAYUHA HA JHCUBOM HA MECMHOMO HAceleHUe U HAMAIA8AHEemO Hd
OMNEeYamvKa 6bpXy OKOIHAMA cpedd, Hewjo nogeve, Mo3u KOHMEKCm NOCmass akyeHm Gbpxy
emu4HOmo MucieHe.

Cnopen Calzati u de Salvo (Calzati, De Salvo, 2018) B 6aBHUS TypH3bM ce 00pbIIa OBEYe
BHUMAaHHE Ha YOBEIIKUTE IEHHOCTH, IIEHHOCTHATAa CHCTEMa M €TUYHATa OTTOBOPHOCT Ha YOBEKa
U pa3InYHUTE COIMAIHU TPYIH OT HacereHueTo. Schwartz pa3dupa IeHHOCTHTE KaTo ,,)KeJIaHu
TPAHCCUTYATHBHH IEJIH, BAPUPAIIH IT0 BAXKHOCT, KOUTO CITYXaT KaTo BOJCIIY MPUHITUIIH B )KHBOTA
Ha YOBEK WJIM Jpyra colainHa equauna’ (Schwartz 1994).

Baosicnu cmwvibose Ha yeHHoOCmume 8 Mypusma ca OCb3HAMOCH U OM208OPHOCH KAMO
KOJIeKMUGHU U0eanu, 0QpopmMawu XapMOHUYHU 83AUMOOMHOUEHUSI MeXCOY Xopamad, Kyaimypamad,
Xpanama u pabomama, ¢ ompaxjpceHue 8 HO8uUMe MyPUCUYECKU NPAKMUKU, KOUMO Modice 0d
2eHepupam noaoXCumentu egpexmu om UKOHOMUYECKU, COYUaneH u Kyamypen xapakmep. B mosu
CMUCHL OABHUAM MYPUSOM Ce ABABA NPUBUNESUPOBAH UHCMPYMEHM 30 HACLPUABAHE HA CHOOENeH
Habop om yenHocmu (0mMeo80PHOCH, CoNPULACIMHOCT, CNPABEOIUBOC U YeCMHOCH), KAKMO U 3d
Hacvpuasane Ha npoyecume Ha UKOHOMUYECKO U COYUATHO UHmMeZpupane 8 0OWHOCmma.
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Ilpu Oasnus mypuszvm OecmuHayuume ce npespvWam 6 NPOCMPAHCMEA, KbOemo
mypucmume o6uiy8am c800600HO U AKMUBHO C MECMHUMe JHCUMeNU, NPO8A8ALKU UHMepeC, KAKMO
KbM HAYUHA UM HA HCUBOM, MAKA U KoM mexHume oouyau, kyamypa u mpaouyuu. Obumamenume
Ha OecmMUHayusama ce npespvlyam om NOMeHYUaiIeH Y08euKU pecypc 6 CmpameuiecKu uzspay 8
JoKkanuama ukoHomuka. Toea e maxa, 3auomo 6aenHuam Mypusbm No360J7164 Cb30d6AHEMO HA
MAnKu U CcpeOHU NpeOnpusmus, NpsaKo UIU KOCBEHO C8bP3AHU C MYpusma, OmMKIO48auKU
npeonpuemaveckusi NOMeHYual Ha MeCmHUme HCUmenu U NO36O0NA6AUKU UM 0a 2eHepupam
CPABHUMENHO BUCOKU NpUXoou om mypusvm. Tosa om c8osa cmpana e cepuo3na npeonocmaexka
MypusmMvm 0a 3aema 3Hadyumener Ol U 04 ucpae KirOY08d pois 3 UKOHOMUKAMA HA me3u
PpecuoHU, NPespPbLUALIKU Ce 8 OCHOBEH NOMUHBK 3d MECHHOMO HacCeleHuUe.

JlelinocTuTe B OaBHUS TYpH3bM WIpasiT BaXKHA PO 3a HAachbpyaBaHe (hyHIAMEHTAIHU
YOBEIIKHU LIEHHOCTH U MpejjaraT Ha TYPUCTUTE MOJIOKUTEIHH MPEKHUBSIBAHUS MPU MIBTYBaHE,
moI0OpsABaiKM JTMYHOCTHOTO WM pa3BUTHE. BaBHUAT TypH3bM MPHBIAYA TYPUCTH, YHUUTO
[IEHHOCTHU ca ABJIOOKO MPErieTeHH ¢ TyXOBHOCTTA, CEOCTIO3HAHNETO U €KOJIOTMYHOTO Ch3HAHHUE.
[TpTyBamuTe CHC CHUIIHHM JMYHHU IIEHHOCTH, CBBP3aHHM ChC CEOETPEBH3MOIrBaHE M OINA3BaHE HA
MpHUPO/IaTa, ca MO-CKJIOHHHU Ja Bh3NpueMaT 0aBHOTO MMbTyBaHE KaTo CPEACTBO 3a MPEKUBSIBAHE T10
xonuctrdeH HauuH. (Wang, Blasco, Verschuuren, Hamzah, 2024) OcBen ToBa, 6aBHOTO IIbTYBaHE
MO3BOJISIBA Pa3MHUIIUICHHS BBPXY IyYXOBHOTO B  IBTYBAaHETO, OLIEHSBAaHE Ha MpHUpoAaTra U
aHT@)XHpaHEe C MECTHUTE OOIIHOCTH, KAaTO 3acCWIBAT BpPB3KaTa MEXKIY JUYHUTE LEHHOCTH U
noBeneHueTo npu mbryBaHe. (Igbal, Ramachandran, Siow, Subramaniam, Afandi, 2022)

Pesynrature OoT mpoBeleHM IMpe3 TOAWHUTE NMPOYYBAHUS IOKa3BaT, Ye IIEHHOCTUTE Ha
JUYHOCTTA UMAT HAl-CUITHO BIIUSHUE BHPXY HAMEPEHHUETO 3a OaBHO MbTyBaHe. JINYHUTE LIEHHOCTH
OTpa3siBaT BOJACUIUTE MPHHIUIN ¥ (HYHIAMECHTATHUTE BIPBAHMS HA MHIWBUA, KOUTO BIHSAT Ha
HEroBUTE Haryacu u moseneHue. (Sagiv, Schwartz, 2022) B xoHTekcTa Ha Typu3Ma, JTUYHHUTE
[IEHHOCTH OKa3BaT 3HAYMTEITHO BIIMSHUE BHPXY MOTHBAIIMATA 32 ITTYBaHE, M300pa Ha IECTUHAIHS
Y HMBaTa Ha aHTAKUPAHOCT. ['osiMa 9acT OT M3CeBaHUATa OTYUTAT, Y€ TUYHUTE IIEHHOCTH ca
JIBUKEIlla CUJIa 3a yCTOMYMBH M300pH 3a IbTYBaHe, BKIIOYUTETHO 3a 0aBHO nmbTyBaHe. (Holmes,
Dodds, Frochot, 2021) Ype3 HachpuaBaHe Ha MO-IBJIOOKH BPB3KH C JCCTHHALUITA, OABHUTE
TYpUCTUTE, KOWTO JaBaT TNPHOPHTET HA EKOJIOTWYHATA W KYJITypHaTa YCTOWYHBOCT, Ha
OCB3HATOCTTA W MPOCTOTATa, JOMPHUHACAT 3a MO-IIMPOKUTE LIeJH Ha 6aBHUS Typu3bM. Te ca mo-
CKJIOHHHM KbM 0aBHO ITBTYBaHE, Thil KATO TOBA € B ChOTBETCTBHE C TEXHUTE MPHUCHIIN YOSIKICHHS
3a OTTOBOPEH M moTansil TypusbM. (Matiza, Kruger, 2024)

3a basnume mypucmu nvmysanemo e 0vbi00KO C8bP3AHO C PAZMUCDH], YYeHe U OYXOBHO
uspacmeane, Kamo CbuieBpeMeHHO YKpenéa 8pb3Kume Ha CONUOAPHOCH, CNpasediusocm u
cnoodenena omeogopuocm. Te ca npedanu Ha Kayzama 3a 3a4umane Ha NPAsama Ha Hcumeaiume 8
MecmHume 0OWHOCMU, HA NOOKpena Ha MecmHume UKOHOMUKU U HA ONA36aHe HA OKOIHAmA
cpeda, a emuuyHocmma e HepazOelHa Hacm Om YoeewlKume npasa U eKoaoSUYHama
cnpagednueocm. 3a 6agnume mypucmu nvmysaHusma mpaoea oa obeounssam Kyimypume, 0d
HOCAM NOA3a HA MeCmHume 00uWHOCMU U 0a 0Na3eam cpeoamad, KOSImo 6CUYKU XOpa CHOOEAMm.

Kamo nocmass nyscoume na npuemawume oowHocmu u nocemumenume Ha RpeoeH NiaH,
basHusm mypuszvm HACLPUABA YCMOU4U8 b6ananc, KoOumo e om noi3a 3a ecuyku. B nezo cmasa
8bNPOC 30 GNIUMAHE HA TUYHUME YOercOeHuUss Ha NbMY8awus 6 HA4UuHd, No KOUumo mou 8uxcoa
ceema. OCHOBHU Ca NBIHOMO OCHUECMEABAHE HA YOBCUUKOMO CHUECMB0 U 6b3NUMAHUE HA YOBEK
6 0YX Ha y8adiceHue KoM He208ama UOeHMuUyHOCm U OOCMOUHCMEO.
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B 1031 cMUCBIT TypuUCTUTE ChOOpa3siBaT CBOSI M300p HA MMFTYBaHE C TOBA, KOSTO HAUCTHHA
€ B)KHO 32 TSIX, HE3aBUCHMO JIAJIM CTaBa BBIIPOC 32 3alllMTa Ha IUIAaHEeTaTa, TIOJKPera Ha MECTHUTE
OOITHOCTH WJIM ThPCEHE HA MPEKUBSBAHNUS, KOUTO HAMCTHHA PE30HUPAT C TAXHOTO BHTPEIIHO ,,a3".
baBHOTO MBTyBaHE MO3BOJISIBA HA TYPUCTHTE Jla C€ HACJIAIAT TOBEYE HAa TPEKHUBSIBAHUATA B
JNECTHHAIMATA, KaTO ICHIT COIUAIM3ANMITA, JPYTUTE KYITYPH, €THOCH M TEXHUTE TPaJAUIIUU
(Singh 2012). B nmombiaHeHWE, MBMKEHHUETO € IOJXOJ, KOMTO TO3BOJISIBA HA TYpUCTUTE Jia
B3aMIMOJICHCTBAT TMOBEYE C OONIHOCTUTE IO MApIIPYTHTE CH M KAaTo IUI0 TW HAchpyaBa Ja
MoCeIIaBaT MecTa, MPeNOYnTaHn OoT MecTHUTE Xopa (Georgica et al. 2013).

Enna oT mpuuMHUTE 32 YTBBPKIABAHETO HA OaBHHS TYpH3bM € J00aBsHE HA pa3IUYHU
BUJIOBE CTOHHOCT KbM MSICTOTO, KBJIETO C€ OCBIIECTBSBA JACWHOCTTA. BaBHHUSAT TypHCT HE camo
JOTIPUHACS ¢ UIKOHOMHYECKa CTOMHOCT M Ype3 Ola3BaHe Ha MECTHATA Cpefia, HO U Upe3 pa3BUBAHE
Ha JICTUTHMEH MHTEpEC, YBAKCHHUE M 3aYMTaHE HA MECTHATa KyiTypa u tpaauiuu. [lopaau Ta3u
npuunHa Pécsek 3amuTaBa Te3aTa, 4e ,,MeCTHATa KYJITypa € 9acT OT TYPUCTHIECKOTO MpeIjiarane
(1) crnemoBaTenHO, 0€3 OAOOPEHHETO HA MECTHaTa OOIIHOCT € HEBB3MOXKHO Jla Ce pa3BUBa U
noaxpanBa (TakbB Bu) TypusbM . (Pécsek 2015)

2. [Ipeasiarane U Bb3MOKHOCTH 32 6aBeH Typu3bM B Bbiarapus

Typuctuueckara AEHHOCT, OCHOBaHa HAa TNPHHLUUINTE HAa OaBHUS TYPH3bM, MOXKE
3HAYUTEIHO Ja JONPUHECE 3a MECTHOTO pa3BUTHE M € IeHeH (akTop 3a IMOBHIIABAHE Ha
MH(GOPMHUPAHOCTTa M HAJAaraHeTO Ha €TWYHU MOJeNnH Ha mnorpedseHue.Te3n mpeamnpreMauecku
WHHUIMATHBY HachpuyaBaT MOBEACHUS, OCHOBAaHH HA IIEHHOCTH KAaTO CHUICBPEMEHHO CE€ OTTOBaps
Ha JIOOONMUTCTBOTO M HMHTEpeca Ha MOCETUTENUTe. e LEeNAT Ja MOA0OPAT TYPUCTUYECKOTO
NPEXHUBIBAHE U J]a IPEUIOKAT 1Mo-100pa popma Ha TypU3bM, OCHOBAHU HA TIPEATOI0KEHUETO, Ye
'BTYBAaHETO € Bb3MOXKHOCT 3a KYATYpHO oOoratsiBane U (opmMupaHe Ha JIMYHA HICHTUYHOCT.

Cusama ce, ue 6asHusm mypu3oM e noie3en 3a 0OWHOCMU, PA3NONONCEHU Oaled Om
epaooge, OOUKHOBEHO CeNCKU UMY NIAHUHCKU PAliOHU, KOUMO ca 6ce NO-3ACMpauieHu om
obesnoonseane. Hscneoosamenu ca Ha MueHue, 4e OAGHUAM MYPUZLM MOdice 04 NOMO2HEe 3d
Pa3sumuemo Ha no-6UCOK NPeOnpuemMayeck OyxX u no-2018m Kanayumem 3d 63eMane Ha peulenus
OMHOCHO ObOewemo Ha OmoenHeH PecuoH cped Hecosume dcumenu. AKmueHomo yuacmue Ha
MecmHOmo 00Wecmeo Moxce 0a OCUSYPU WUPOK KOHCEHCYC, KOUmMo 800U 00 0000psasane HA
0BI2OCPOYHAMA MYPUCMULECKA CMpame2us 8 00UWHOCMMA.

ETvuyHuTE NpUHINIY, 3a70KEHN B OaBHOTO MTYBAHE, C€ Pa3riekaaT OT U3CIe10BaTEINTe
1OBEYe B CKOJOTHYHUTE U COIMAITHUTE AacCHeKTH W TYpPUCTUYECKO TIpeKHUBSBaHE, a
MKOHOMHUYECKUTE TOJI3U, KOUTO TO MpenocTass, ca noxuepranu. (Dickinson and Lumsdon 2010;
Conway and Timms 2012; Singh 2012; Georgica et al. 2013). Typuctuueckute areHIIUU AeWCTBAT
KaTO MOCPETHUIIM MEXIY NMPOU3BOAUTEINTE HA TYPUCTUUECKU MPOIYKTU M TYPUCTUTE U UTPAsT
BaykHa poJisi BbB (POpMUpPaHETO Ha B3aUMOOTHoOIIeHusATa ¢ Typuctute. (Mossaz and Coghlan 2017).
[To mogo6eH HauMH TyponepaTopuTe ChIO UMAT CUJIaTa Jia BIUAAT BbpXY o0eMa M IOocoKaTa Ha
TYPUCTHYECKHUTE MOTOIM U Aa oPopMAT necTuHanusTa u mectHute xopa. (Khairat and Maher
2012). Yuacmuemo na busneca 6 6asnusi mypuzom ce 3axkno4asa 6 NOeMaHe Ha KOPnopamueHa
COYUAnTHa OmMeO0B8OPHOCM, HO CHOped aemopa uje uma HApacmeauy HaAMmucK 6bpxy He2o Od
adanmupa mypucmuueckus npooyKm u HayuHa Ha npeosazaHemo Mmy.

B cBosita xHura ,,The Holiday Makers® Krippendorf u3cienBa BB37eiiCTBHETO Ha
CBOOOJTHOTO BpeMe U IMBTYBaHUATA B KOHTEKCTA Ha HepapxusaTa Ha MoTpedHocTUTe Ha Macioy.
Toit pa3dupa KakTO METHTE, KOUTO TYpu3MbT Moxe na HaHece (Krippendorf, 1975), Taka u e cpen

167
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

I'BPBUTE, KOUTO OCH3HABAT, Y€ OYAKBAHMUATA M M3UCKBAHHATA HA TYPUCTHTE ILE CE NMPOMEHST.
Krippendorf mocousa, ue ,,BCEKH OT/EICH TyPUCT U3TPaX/Ia WIK pa3pyllaBa YOBEIIKU [IECHHOCTH,
JIOKAaTo MbhTyBa™ W ,,HE € HYKHO Ja IOCTHraMe HalpeIbK 3apaad JIoIla CHBECT, a 3apaau
MOJIOXKUTEITHO TPEXHBSIBaHE, HE 3apajd YyBCTBOTO 3a MPHHYAA, a 3apagd OTTOBOPHOCT.
(Krippendorf, 1987).

PaznuuHuTe Moaxoau KbM YCTOWYMBOCT M OTTOBOPHOCT B TypU3Ma OMxa MOIJIM Ja Obaar
0000111eHN B paMKHTE HA MPABUJIOTO Ha TpUTE ,,E*“: nNKOHOMUKA (economy) , eTuka (ethics), okoiHa
cpena (environment), IpU KOETO W KbM TPUTE TPsOBa Jla MMa €IHAKBO OTHOIICHHWE. 3a Ja ce
MOCTUTHE OaJlaHC MEXKIY TE€3W TPH U3MEPEHHsI, OM3HECHT, Oniepupall B 0aBHUS TYpHU3bM, TpsIOBa
BHUMATEJTHO JIa M3T0JI3Ba EKOJIOTUYHUTE PECYPCH, 32 J]a TapaHTHUpa MOIbPIKAHETO Ha OCHOBHHU
€KOJIOTUYHU IPOIIECH M ONIa3BaHETO Ha MpHpoaTa u buopaznoodpazuero. OcBeH ToBa TpsOBa aa
3a4rTa COIMOKYJITypHATa aBTCHTUYHOCT Ha MTPHEMAIUTEe OOITHOCTH, 3aNa3Baiiku KYITYPHOTO UM
HACJIE/ICTBO WU TPAJUIMOHHH LEHHOCTH M CBHTPYJHHUYCHKH CH 3a IMO-I00p0 MEXIYKYITYPHO
pazOuparenctBo. Hakpamko, OusHecvm ciedéa 0a NOOKpens U pa3eueéd UKOHOMUYECKU
HCU3HECNOCOOeH Mypucmudecku npooOykKm ¢ NoJ3u, panpeoeienu no no0X00su HauuH Mexrcoy
BCUUKU 3AUHMEPECOBAHU CMPAHU U 04 HACHPYABA CMAOUIHA 3AemOCH U 8b3MOJICHOCIIMA 3d
NOOKpena Ha mMecmHume oOWHOCMU, OONPUHACAUKU 3 MAXHOMO YCMOUYUBO passumue. B mosu
CMUCHL OABHUAM MYPUZLM OONPUHACS 30 MECMHUMe 0OWHOCMU ¢ 000ABEHA CMOUHOC, MHO20
NO-20AMA OM MACOBUSL MYPUZOM, KAMO 2eHEPUPd UHMEH3UBHO MECMHO pa3sumue u e cnocobeH
0a aKmuuUpa 3HAYUMETHA 4aACm OM CbUeCmEy8auus NOMEHYUAN HA PeUOHA.

Goodwin e aBTOp Ha TBBPJACHHUETO, Y€ CEPTHPHUIUPAHETO HE TTOI00PSIBA U3KUBSIBAHETO HA
roctute. CepTUPHUKATHT ,,HE € YaCT OT IMPEKHUBSIBAHETO HA TOCTA, TOIM HE € MECTHA XpaHa, TpaiuHa
C JIMBH I[BETS WK TpbcTHKOBA Topa’. (Goodwin) ,, Basnuam” mypucm,ocodeno ¢ bvieapus, ne
ce uHmepecysa moJiKo8a om cepmu@ukamume Ha MeCmama, Koumo noceuwasda, Kakmo u eeue He
,poovea” na 3anenenu emuxemu xamo ,,EKO”,”BHO”,”3EJIEH” u m.n. Ilpe3 nocieonume
200UHU ce Hab0asa npeHacuuane ¢ 00eKmu ¢ NOOOOHU UMEHA U CcepmuuKamu om cxo0eH mun,
KOemo pa3zeo0HA6ad nasapd, uzmecmea oxKyca Ha mypucmume U OmHeMa 3HAYUMETHA 4acm om
CMUCDHIA U COOBPAHCAHUETNO HA UOESIMA , C KOSIMO € Cb30A0eHO U HA KOSIMO Ou mpsaoeao 0a cyicu
cepmuguyuparnemo om mo3u mun. 3a me3u Mypucmu e 00CmamviHo 0a OMKPUsAM yeoOuHeHue
cped npupooama, KbOemo 8pememo ece eOHO CRUpa u Mo2am oda ce ,, usKiroyam "om 3a6vp3anus
PUMBM HA HCUBOM 8 eHCEOHEBUEMO CU U Od Ce HACTAOAM HA YALOCMHO NPENCUBBAHE.

Wuterpupanero Ha ycayrm ¢ Jo0aBeHa CTOWHOCT B OaBHHMS TYpHU3bM, KaTo
NEPCOHANM3UPAHN TPEKHUBSIBAHHUSA, BOJU JO TO-BUCOKH M IIO-YCTOMYMBU TPHUXOIU Upe3
yBEIMYaBaHE Ha CPEIHMS TPUXOJ OT TypHCT. To3u moaxon TpaHchopMupa TpaTUuIlMOHHUS
TYpU3bM BHB B3aUMOCBBpP3aHa €KOCHCTEMA, KaTO 3aCHIIBA MECTHOTO MKOHOMHYECKO BB3/ICHCTBHE,
MOBUINIABA JIOSITHOCTTA Ha KJIIMEHTUTE M HachpyaBa MHOBALMHUTE 4Ype3 KYJITYpHU MapTHHOPCTBA.
ToBa Hamara mNpeocMHCISHE Ha TypUCTHYECKaTa HHIYCTPUS KaTo CHJa 3a YCTOWYHMBOCT,
npuoOIaBane, JOCTHITHOCT U UCTHHCKO ToctompuemctBo. (Ache et al., 2008). fAcuo e, ue
mypucmume 6ce no-uecmo uszdoupam omoaneyeHu npupooHu paiionu.Toea ca mecma, KOUMo
npeonrazam maka MbPCEeHOMO CNOKOUCMEUE U KbOemo OnpeoeieHo ce pazeued Omeo80peH U
YCMOUYUE MYPU3bM, HO €OHOBPEMEHHHO C MOBA 3d MAX € BANCHO NPENHCUBABAHEMO, UlU 04 UMA
Kakeo oa npasam mam. JonviHumennume yciyeu, Koumo ce npeoiazam mozam 0a 0voam
Bb3MONCHOCMU 3d NPAKMUKYBAHE HA PA3TUYHU 8UO0BE CNOPN, 8b3MOACHOCTU 3d PA3XOOKU, KAKMO
camocmosamennu, maxka u opeanuzupanu makuea. Moowce Oa ce usnonzeam pasiuUdHU
MPAHCNOPMHU CPEOCMBA CROped Cneyuuunume peiredu u KiuMamuduu 0cobeHocmu - 100K,

168
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

wietiny, kapemu u 0p. ¢ ONYuU 0a ce NoCemsm Mecmuu NPUPOOHU 3a0eNeHCUMmerHocmu , Kakmo u
MAIKO U38ECMHU  KYIMYPHO-UCIOPUYECKU Mecma 8 pecuond. Kvm muvpcenume npesicusssanus
CNOKOUHO MOJHceM 0a 000a8UM U MAKUBA ONPeOeleHl Kamo 2aCMpPOHOMUYECKU- Me Ca C8bP3AHU C
KOHCYMUPAHemo Ha NPOOYKMU U HANUMKU , NPOU3BEOEHU 8 PE2UOHA , d MAKA CbWo U SACMUsl.,
npUSOMBEeHU No MecmHU mMpaouyuoHHu peyenmu. ,, basnume” mypucmu ca yenumenu Ha
OOMAWHO NPUSOMBEHAMA XPAHA U € HOPMATIHO KAMO NbMy8am 0a ONUmam mMecmuama Kyxus. Tyk
MOdHCeM CNOKOUHO 0a 000asum u nocewjeHue Ha MeCmHU Npou3eooument 3a 0e2ycmayuu u
3ano3Hasame ¢ HAYUHA HA NPOU3BOOCMBO UNU NPUSOMESHE HA XPAHU U HANUMKU, C8bP3AHU C
XapakmepHu 3a pe2uoHa npooyKmu, NOONPA6KY U MEeXHUKU, KAKMO U ¢ MeCmHume mpaouyuu.

Bcuuxo moesa uznwviea cvc cvovpocanue pasdouparemo 3a 6aseH mypusvm, Koumo npes
nocneOHume 200UHU CmMaea 6ce no-npeonouuman 6 bwvacapusa. Ycnosus 3a maxve 6uo mypuzvm y
HAC UMA 8 NOYMU BCUYKU OeCMUHAYUU, U3BbH 20jleMume KYypOpmu, Kamo HpeonoqyumdaHo e
HACMAHABAHEMO 6 Kbl 3a 20CMU U CeMelHy Xomenu. 3a paziuka om 2oiemume Xomenu, me
Mo2am 0a npeonoAHcam maxa mopCeHomo om mesu mypucmu CHOKoUucmeue, Kakmo u YHUKaIHa
ammocgepa.Ts e cevp3ana om eona cmpaua ¢ yloma u 0yxa, Koumo HoCu ccpadama, a Couo maxa
U C eHepeusima Ha CAMomo MACMO U NEPCOHATHOMO OMHOULEHUE, Cb30ABAUKU YCEUWAHEMO 8Ce eOHO
cu Ha eunama cu. Bucoko yewenu ca Henmpumyoeno cwv3oadeHume NPUAMENCMEA He CAMO C
OoMaKuHume, a u ¢ OCMaHalume 20Cmu, Koumo nocewasam mosa mscmo.Te necno Hamupam
00WU meMu Ha pazeo60p NOPAOU CXOOHU unmepecu u xoouma. Hauunvm um na muciene e OIU3VK,
KAKmMo u yeHHocmume, KOUmo uznossioeam, maxka e Heycemuo cmaeam eona oownocm. Criopen
Polloc ,Ilpomsnata B Typu3ma TpsOBa ja 3alo4He OTBBTPE HAa BCEKM OT HAC, JIOKATO HHUE
Ha/IrpaXkJilaMe CBOS TOTJIE/l BbPXY PEATHOCTTA, 3a Jia ObJe M0-ChoOpa3eH ¢ TOBAa, KOETO HHU Ka3Bar
chpliaTa HU M OTKPUTHATA Ha chBpemeHHara Hayka“.(Polloc,2019) Baxken edekt Ha OaBHHS
TYpU3bM € IPOMSIHATA B OTHOIIICHUETO Ha BCUYKHU 3aMHTEPECOBAHU CTPAHU HE CaMO KbM OIla3BaHe
Ha OKOJIHATa Cpejia, a M 3a4hTaHe Ha OCHOBHUTE OOIIOYOBENIKM IEHHOCTH, Oe3 3HAueHUEe Ha
penurus , KyaTypa u enoxa. ,,baBHuTe” TypUCTH TPEBPBIIAT BCSIKO MbTYBaHE B Ch3HATENICH aKT
Ha OTTOBOPHOCT W yBa)KEHHWE, KAaTO BSAPBAT, Y€ ITHTYBAHETO HE € CaMO HAYWH 3a JOCTUTAHE IO
ompezeneHa JECTHHAIMS, HO M HachpyaBaHEe Ha CIPABEJIMBOCTTa U YKpEIBaHE Ha CIOJENeHa
YOBEYHOCT.

To3u 6u0 mypucmu ca ONnpedeleHo NO-UHGOPMUPAHU, OOUKHOBEHO C NO-BUCOKU
00xX00U(HA0 cpedHume), ¢ BUCOKA OCL3HAMOCH, HO 8 CbUJOMO 8peMe Ca BUCOKO KPUMUYHU KbM
Kauecmeomo Ha yciyeume. B noseuemo cnyuau me camu npoyusam ycnosusma, npassim
pesepsayuu u opeanusupam nvmyearemo cu. OcHosHume um npuopumemu ca 0512cmeo om
CBPBLXMYPUZMA, VeOUHEHUEe U NPeNCUBABAHE CPed Npupooamad, Kamo Modce 0d e CbYemaHo C
MUHEPAIHA 800d, KAKMO U C KYIMYpHO-ucmopuyecku sabenexcumennocmu. Te onpedeneno ce
uHmepecyeam u Om aemMeHMuYHU NPENCUBABAHUSL, NOCPEOCMEOM OONBIHUMETHUME YCIYeU, KOUMO
ce npeodiazam Kamo npexoou, pubonos, KOHHA e30a u opyau akmusHocmu. ”basnume ,, mypucmu
€a HaNBIHO HAACHO, Ye OAU30CMma ¢ NPUpPooama 2u 0ceob0x4coasa om cmpeca Ha 3a6vpP3aHomo
edceOnesuUe U NbIHOYEHHAMA NOYUBKA U 3APeAcOa € NOTOACUMENTHU eMoyuU U Hosa enepeus. Tosa
He e NPOCmo MpeHo, a 0CLIHAMA HeOOXO0OUMOCT 30 OYENABAHE 8 CbEBPEMEHHUS CEAM.

Hecmunayuume, uzevn Kypopmume, 6 bBwicapus — npedocmasam odocma paziuyHu
8b3MOJNCHOCMU 3a (hU3ULecKa AaKMUGHOCM Kamo npexoou, kamepene, oseane, niysane u op. Haxkou
om mAX pasznoaazam u ¢ NO-CHeYUAIU3UpaHa CHOPMHA UHGPACMpyKmypa Kamo ucpuwa u
CHOPBICEHUSA 3a PA3TUYHU 8U008E CROpM. 3a8e0eHUAmMA 3a XpaHeHe 8 Mecmama 3a HACMaHasawe,
KAKMO U camocmosmenume maKuea moeam 0a ocucypsam OaiaHCupano Xpanene u mo ¢ Xpaud,
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NPUSOMBEHA C UCMUHCKU Ce30HHU NPOOYKMU, NPOU3BEOCHU 8 PeCUOHd, a He C KOHCEPBUPAaHU U
s3ampazenu makusa. Tezu decmunayuu ca mecmama, KbOemo onpeoenieHo Modcem 0a npe3apeoum,
0a ce omvpsem om cmpeca, 0a ce 3apeoum ¢ nO3umueHo muciere u emoyuu.Tosa ca mecma 3a
NBIHOYEHHO 00uy8ane, NPOOUKMYBAHO HALI-MAKOMO Om (hakma, ue mypucmume moeam, aKo He
00 KpanHoCmu, mo noHe CoujeCmeeHo 0d 02panudam OUSUMaiHama KOMYHUKAYUs Ui 6pememo
0e3 expanu. U owe Hewo MHO20 8AICHO, BCUYKO MOBA YCHEWHO MOJceM 0a KOMOUHupame c
YenHec, muii Kamo 0OUYAlHO XapaKmepucmuKume Ha camume 0ecmuHayull ca 61a2onpusmuu 3a
nOO0OOHA NOCOKA HA passumue, d 4ecmo U MamepualHo mexuuyeckama 6aza e nooxoosawa u
cvenaoa ¢ KoHyenyuama 3a yeanec. Kamo ysano ne mucnsa ye uma no-nooxooauwju mecma UMeHHO
om me3u OeCmuHayuu, ¢ NOMEHYUAId, ¢ KOUMo paznoiazam, 3a NOCMueane Ha maxKa Hy#CHUsL Hu
u Jcenam OANaHc medxdcoy msiomo, yma u 0yxa, umnieMeHmupan 6 Konyenyusma sa baenus
mypuzom.

Humepecen ghaxm e, ue 6 mezu decmuHayuu MecmHoOmo Hacejenue uHacU e npeodiazaio
20/5IMA 4acm om enemMeHmume Ha OAGHUAM MYPU3bM, HO AOCOIIOMHO HEOCH3HAMO U NO-CKOPO
UHCMUKMUBHO, KAMO Yacm Om HPOCio8ymomo my 2ocmonpuemcmeo. Toea, om ceos cmpaua e
be3cnopHo  dokazamencmeo, ue OAGHUAM  MYPU3bM  NPeoCcmasnsiéd  3AépvbujaHe KoM
oouonpuemume uogewiku yennocmu. Maxap u 0a 206opum 3a 6A8HUS MYPU3LM KAMO AKMYATHA
MeHOEeHYUs, UMEHHO NPeOMKPUBAHEMO HA Me3U HeUSMEHHU YeHHOCMU CIMOm 8 OCHO8AmMAa My.

Jlobpe 6u 6un0 0a ce cv30ade yenenacouer mypucmuiecKu npooyKm 8 maszu NOCOKd U mo3u
8UO MYypusvbmM 0a ce NpedoCmass KAmo A6MEHMUYHO HNPeNCUBIBAHe, OCUSYPABAU0 MaKd
Heobxo0umama uoeHmuyHoOCm Ha npeoaazawume 20 oecmunayuu. Pazoupa ce, mosa e cévp3zano
C NONa2anemo Ha 0OCMA YCUIUsl 8 masu NOCOKAd, C8bP3AHU C 0OYUEeHUemo KaKkmo Ha Xopama om
OusHeca, maxka u Ha npeocmagumenume HA MeCMHOMO CAMOYNpAsieHue, NPAKO Ul KOCBEHO
0mM2060pHU 34 pazeumuemo Ha mypuzma 8 pezuorna. Om USKIIOUUMETHA BAICHOCI e
UHmMezpUpaHemo Ha YHUBEPCATHUME HOBEWKU YEHHOCMU 8 cmpamecuume 3d pazeumue Ha
mypucmuyecKume npeonpusimusi ¢ mesu 0eCmuHayuu.

3akiioueHnne

baBHMAT Typu3bM nocTaBs (pyHIAMEHTATHU BBIPOCH 3a OOLIOYOBEIIKHUTE IIEHHOCTH,
pas3mpeneseHHeT0 Ha PECYpPCUTE M COLMATHO-KYITYpHHsT oOMEH B ermoxa Ha Oe3mpere/leHTHa
nIo0ajTHa B3aMMOCBBHP3aHOCT W CKOJIOTWYHH INPEIU3BUKATEICTBA. TOH MpPU3HABA NPHUCHIIUTE
HANpeXKEHUsI B TypU3Ma MEXIy MKOHOMHUYECKOTO Pa3BUTHE U OMA3BaHETO HA OKOJIHATA Cpena,
MEX/1y UHIUBUTyaJJHUTE UHTEPECH U KOJIEKTUBHOTO 0JIaronosydue.

AkaJleMUYHHTE cper OrXa MOTJIH JIa IOJKPENT MOJOOHU YCUIIHSI, KaTo UAeHTUUImpar
0CE3aeMHTE U HEMATePUATHUTE TI0JI31, KOMTO TOJMTHKATA 3a 0aBEH TYpH3bM OM MOTIIa Ja TOHECe
Ha I[s171aTa OOIIIHOCT.

Ilpakmukume na 6asHUs Mypu3vbM HAKO2A €A OUIU HOPMA U 8Ce Ouje Ca 3a MUNUOHU XOpd,
KOUMO npexkapeam 200UHaAma ci NOYUBKA Ha KbMAUHS, 8 KAPABAHU, HAeMU JCUTUWA, C NPUAMenu
U POOHUHU UU MOXCEe OU 8668 BMOPU OOM 8 NPOBUHYUAMA, XOPA, KOUMO Ce NOMAnsim 8 C8oama
BAKAHYUOHHA cpedda, 0am MeCmHA XPAHad, NUAm MeCMmHO SUHO U Ce Pa3xoxcoam uiu Kapam
koneno uz paiona. CoepeMenHama enoxa, Xapakxmepuupawa ce ¢ 6vp3 mexHo102udeH Hanpeovk
U obwecmeenu NPoOMeHU, HU omoalevasd Om moea pasdupane upe3 U30OLAYUAMA HU OM
NPUPOOHUSL CE5IM, USKPUBSBAHE, KOEMO NPOMUBOPeYU HA 8PO0eHama Hu 8pb3Ka ¢ npupodama. Axo
me3u 2100a1HU NPOMEHU He NPeOU38UKEAN eMOYUsl 8 HAC, MO2a8a Modice OU cme 3a2yOunu 8pb3Ka
CbC camama CvbWHOCM HA Hawama uoseunHocm. M ece nax He medicecmma Ha me3u
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npedus'eukameﬂcmm HU onpedeﬂﬂ, a Hawusim omeoeop Ha nisix, cojuima vacm oni Koumo 0asa
basnusm mypu3osm CvC C60UME YEHHOCNTHO OPUEHRMUPARU NPEIICUBABARUA.
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BLEISURE (LIFE STYLE) XOTEJIUTE —- BB3MOKHOCTH 3A
OCUI'YPABAHE HA I'OCTOINPUEMCTBO B YETUPU CE3OHA

AHHA TIOIIKOBA-KWHAM,
Hoxropant, Karenpa ,,Mkonomuka Ha typuzma®, YHCC

Pe3zome: Bleisure (business + leisure) xomenume ca npoexmupanu oa obcayxceam xopa,
KOUmMo cvuemasam paboma u novuska 6 eOHo nvmysane. 3a 0a ca YCHewHu npes3 wemupume
ce30Ha, me mps08a 0a npeodiazam 2b8KA80, Yel0200UUHO 2OCTNONPUEMCNEO, CHOOPA3ZEHO KAKMO
¢ OusHec HydCOUu, maka u ¢ Npexncussisanus 3a c600600nomo épeme. Konyenyusma ce nanaca
ocobeno ocezaemo cned Kosuo kpuzama u npoowidicasa no nacmoswem, mvii Kamo e Haiuye
NOBUULEHO MbPCEHe HA MYPUCMUYECKU NbMY8AHUS 2EHEPANIHO, d OMmMAM U MbPCEHemo Ha
8b3MOIICHOC 30 KOMOUHUPAHe HA OU3HeC NbMY8aHe ¢ MAKosd 8 C60O00OHOMO 8peMe.

Knrouoeu oymu: bunec, nouuska, c60600H0 8peme, Xxomeiu, Yeio200UHa 3aemocm.

BLEISURE (LIFE STYLE) HOTELS - OPPORTUNITIES FOR
PROVIDING HOSPITALITY IN FOUR SEASONS

ANNA POTZKOVA-KINAY
PhD student, Department “Economics of Tourism”, UNWE

Abstract: Bleisure (business + leisure) hotels are designed to serve travelers who combine
work and leisure in one trip. To be successful throughout the four seasons, they must offer flexible,
year-round hospitality that caters both to business needs and leisure experiences. The concept has
become particularly popular after the Covid crisis and continues at present, as there is increased
demand for tourism in general, and consequently, for opportunities to combine business travel with
a leisure one.

Keywords: business, relax, free time, hotels, year-round occupancy.

YBon

[Ipe3 mociemHUTE TOAWHHA TYPUCTHYECKATa WHAYCTPHUS TMPETHPISIBA 3HAYUTEITHU
TparchopManuu, 00yCIOBEHH OT Pa3BUTUETO HA IUTUTATHUTE TEXHOJIOTUH U IPOMEHUTE B HAYMHA
Ha pabota. EnuH oT Hali-3HaYMMHUTE HOBH cerMeHTH e T.Hap. bleisure (business + leisure) Typu3zbm,
KOWTO KOMOMHHUpA CITy)KEOHH aHT'&)KUMEHTH C €ICMEHTH Ha IMOYMBKA M CBOOOIHO BpeMe.

Bleisure xoTtenuTe Bb3HUKBAT KaTO OTTOBOP HA HYXKIUTE Ha ChBPEMEHHUS ITTYBAIII, KOWTO
ThpCU OallaHC MEXIY MPOPECHOHATHUS U JIMYHHS )KUBOT. Te mpemiaraT rbBKaBa Cpejia, KOosTo
TI03BOJIsIBA €JTHOBPEMEHHO e(peKTHBHA Pab0Ta M KaueCTBEHA MOYMBKA.

MeToaojorusa

MeTo070THsATa HAa HACTOSIIOTO H3CIIEABaHE € pa3paboTeHa Taka, 4Ye Ja OCHUTYPH
cHUCTeMaTH4eH, 0OEKTHBEH M HaydyHO OOOCHOBAaH MOAXOJ KbM aHanu3a Ha bleisure (business +
leisure) xorenuTe W TAXHATA POJS 3a OCUTypSIBAHE HAa TOCTOIPHEMCTBO B YETHPH CE30HA.
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W3cnenBaneTo ce OCHOBaBa Ha KOMOWHAIIMS OT KAYECTBEHH W KOJIMYECTBEHU METOIHU, KOUTO
MO3BOJISIBAT ISUIOCTHO pa3OupaHe Ha (EHOMEHAa, HETrOBHTE WMKOHOMUYECKH, COIMATHH H
YIPaBICHCKU U3MEPEHHUSI.

[Tpoy4BaneTo cieBa JeCKPUNTHBHO-AHAJUTHYEH MOAXO0/, KOUTO BKJIFOYBA!

OTHMCAaHNE Ha CHIICCTBYBAIUTE MPAKTUKH;

aHaJIN3 Ha TEHJICHIIHH;

CpaBHEHHE MKy TPAAUIIMOHHU | bleisure xoTemnu;

OIICHKa HAa NKOHOMHUYECKUTE e(heKTH;

uacHTH(UIIMpaHEe HA KIIFOYOBH (DAKTOPH 3a yCIEeX.

To3u moaxo e moaxosIl, Thid KaTo bleisure Typu3MbT € CPaBHHTEITHO HOBO SIBJICHUE,
KOETO M3HCKBAa CUCTEMAaTU3UPAHE U KOHIIENITyaTH3UpaHe.

AN NN

OcnoBHaTa yacT oT nH(poOpMausaTa € chOpaHa upe3 aHaJIu3 Ha!
HayuHu myonukanuu (Journal of Travel Research, Tourism Recreation Research);
nokmanu Ha mexxayHapoaau opranu3auu (UN Tourism, WTTC);
unayctpuanuu ananusu (McKinsey, Deloitte);
KOpPIIOpaTHBHY MaTepuaiu Ha xoTelicku Bepuru (Marriott, Accor, Hyatt);
CTaTHCTHYECKH JTAHHU 32 TYPUCTHYECKHS CEKTOP.
To3u MeTox € MoAXO0MAI, Thid KaTO MPEAOCTABs IIHUPOK CIIEKTHP OT HAaJIKTHH U3TOUHUIIH
¥ TTO3BOJISIBA CPAaBHEHUE MEXXY Pa3IMYHU TTa3apH.
W3non3BaHo € cpaBHEHHE MEXIY TPaAUIIMOHHH U bleisure xorenu; aHami3 Ha Ce30HHOCTTA,;
OLICHKA Ha MEXYHAPOIHU PAKTHKH; UACHTU(UIIMPAHE Ha KOHKYPEHTHH MIPEANMCTBA.
W3BecTHN OrpaHWYeHWYCHUs BB3HHKBAT OT (pakTa, 4e € HAIWIE JUICA HAa JOCTAThYHO
EeMIIMPUYHU JIaHHW 3a OBJrapcKusl masap; AMHAMUYHA Cpela, KOATO MOXKE Jia IMPOMEHHU
TEH/ICHIIMHUTE; OTpaHNYeH OpOi akaJleMUYHU ITyOJIMKAIMK 110 TEMATa.

ASANENENEN

Pesyararu

Pesynarature OT MPOBEAEHOTO W3CIACABAHE MPEIOCTaBAT IUIOCTHA KapTHHA 3a
ChCTOSIHMETO, TMOTEHI[Mada W MpeAu3BHKATeNCTBaTa mpen bleisure xoremure Kato Mojen 3a
YCTOWYHMBO, YETUPHUCE30HHO TOCTOMPHUEMCTBO. Te ca CTPYKTypHUpaHH B HSKOJIKO OCHOBHH
HAIpaBJICHUs: TMa3apHU TEHJEHUUH, MOTPEOUTEICKH MNPOPHIN, HKOHOMHUYECKH e(EeKTH,
YIPaBICHCKHU MPAKTUKU M CTPATETHIECKH BH3MOKHOCTH.
Pesyararure OT M3CIE€IBAHETO TIOKA3BAT, Ye€:
bleisure MoenbT € yCTOWYIHMB, HKOHOMHYECKH €(DEKTUBEH U COIMATTHO PEJICBAHTEH;
TOW HaMallsiBa CE30HHOCTTA U YBEJIHYaBa IPUXOJIUTE;
NPUBJINYA Pa3HOOOPA3HHU M TUIATEKOCITIOCOOHU CErMEHTH;
HN3UCKBA BUCOKU MHBECTUIIMHU, HO HOCH I[’I)J'IFOCpO‘IHI/I I10JI3H,
bwirapust *Ma OTJIMYHU YCITOBHS 32 Pa3BUTHE HA TO3W CEIMEHT.

AN N NI NN

[

KakBo npeacrasiasiBa bleisure xoreabT
Tepmunst bleisure (business + leisure) onucsa mbTyBaHuUs, IPU KOUTO TOCTHT KOMOUHHpPA
CITy)KeOHHM aHT@KMMEHTH C MOYMBKa. Makap KOHIICTIIHATA 1a ChIIECTBYBA OTJABHA, TS NPUI00MBa
nonyisipHocT cien 2015 r., a cinex manaeMusTa ce MpeBpbia B MaCOBO SIBICHUE.

[MonsTrero bleisure xoren ce MosBsABa NPeAN HAKOJIKO TOJTUHU KAaTO IMApajIeTHO Ce U3I0JIBa
u tepmunsbT life-style xoren. B oOmm muHuK, TOBa € XHOPUICH MOJET MEXIy OU3HEC XOTE W
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BaKaHIIMOHEH KypOPT, KbJIETO FOCTUTE Morar Jia pabotsaT aqucranuumonHo (upe3 Wi-Fi, coworking,
meeting rooms), na penakcupar (upe3 SPA, npupoaa, akTHBHOCTH) U [ YABDKAT ¥ KOMOMHHUPAT
CIIy’)K€OHOTO CH ITbTYBAHE C JIMYCH MPECTOH.

Taoauma 1
CpaBHeHue — TpaauinoneH Vs bleisure xoren

‘ Kpurepui H Tpaauuuonen xores H Bleisure xoren ‘
‘OCHOBHa byHKIUSA HHaCTaHsIBaHe HPa60Ta + moymBkKa ‘
‘CeSOHHOCT HBI/ICOKa HHI/ICKa ‘
‘TI/IH TrOCTH HTypI/ICTI/I nuu Ou3Hec “CMeceH npodu |
‘HpOI[”bJ'DKI/ITeJ'IHOCT Ha MpecTos HKpaTKa “Ho-m,nra |
‘chym HCTaHI[apTHI/I HHepCOHaanpaHH Y T'bBKaBH ‘

H3zmounux: Tara Duncan & Lena H. Su (2019). “Bleisure travel: A new trend in tourism”.
Journal of Travel Research.

1.1. MexkayHapoaHu NPAKTUKHU U NIPUMePH

1.1.1. Marriott International

v’ bpanmose karo Moxy, Aloft u AC Hotels mpemnarar coworking 30HH, counmamHu
MPOCTPAHCTBA U MITAJICKKH JTH3AIH.

v" Tlporpamu 3a ,,workation ¢ yIboKeH IpecTOi.

1.1.2. Accor

v Bpaunast Novotel uarerpupa “modular rooms” — crau, KOUTO ce TpaHchOopMuUpar ot opuc
B 30HA 3a peJaKc.

v Accor Wojo — mo0aina Mpexa oT coworking mpocTpaHcTBa.

1.1.3. Hyatt
v" Hyatt Centric u Hyatt Place komOGunupar 6Gusnec ynooetsa c lifestyle enemenru.
v' TlapTHROPCTBA C aBUOKOMIIAaHWH U coworking orneparopu.

1.1.4. AsuaTcku Mmoaean
v' Cunranyp, banu u Taitnann passusar “digital nomad visas”.
v' Xotenure npeiarat AbIrocpodHu maketu (1-6 mecera).

1.2. BBb3MOKHOCTH 32 YeTHPHCE30HHO rOCTONPHEMCTBO

Typuctuueckata WHAYCTpUs TpEeXHUBSIBAa IUHAMUYHA TpaHchopMalus, ABMXKEHAa OT
JMTHTATM3AIASATA, HOBUTE MOJIEITH HAa TPY/ ¥ POMEHSIIUTE ce moTpeduTescku Harnacu. Bleisure
TYPU3MBT BeYe HE € HHUIIIOB CETMEHT, & CTPATErnyecka Bh3MOKHOCT 3a XOTeJICKAaTa HHIAYCTPHUS J1a
IPUBIHYA HOBH IPYIH TOCTH, JIa yIbDKAaBa MPECTOSI UM U [Ia OCUTYPSIBa LIEJIOTOAUIIHA 3a€TOCT.

Enna ot ocobenute xapakrepuctuku Ha bleisure xorenute u BboOIIe Ha bleisure cermenTa
€, Y€ upe3 HErOBOTO Pa3BHTHE CE CH3JaBaT MPEANOCTABKU 3a OCUTYpSIBAHE HA IENOTOAUIIHA
3a€TOCT, a OTTaM W TOBHIaBaHe Ha mpuxoaute. OCBEH TOBA Ce TEHEPUpPa MO-MPOIBIIKUTEIHA
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3a€TOCT Ha MECTHUTE KaJIpH, KOETO B KpaifHa CMETKa BJIUsEC HA MECTHATA MKOHOMHUKA — TeHepUpaT
ce MoBeYe JO0XOJH, MOBHUIIaBa C€ MOTPEOJICHUETO, KOETO MpUaBa YCTOWYMBOCT Ha JIOKAIHATa
Ou3HeC cpela 1 MUKPOMKOHOMUYECKU ycloBUsA. KaTo 1s10cTeH NpuHOC B MAKPOMKOHOMUYECKHU
aCIeKT MO>KeM J1a 0000IIHUM CJIeIHOTO — HaMaJIsiBaHe Ha CE30HHOCTTA, MOBUIIIABAHE HA 3a€TOCTTA
Ha XOTEJIUTE, YBEIMYaBaHE Ha MPUXOJUTE HAa MECTHaTa MKOHOMHKA, Pa3BUTHE HAa CBbpP3aHU
UHAYCTpUHU (TPaHCIOPT, pECTOPAHTHOPCTBO, yciayru) — @urypa 1.

Ce30HHa 3aeTocT (%)

95 1

90

85 4

3aeTocT (%)

80

73

70 A

T T T T
31ma MponeT nNaTo EceH
Ce30HK

®urypa 1. Ce30HHa 3a€TOCT.
HMzmounux: CTO - UN Tourism | Bringing the world closer

ETo xakBO OM MOT'BJI J1a TipeIosku eanH bleisure xoter ot reiHa ToUKa Ha OCUTypsIBaHE
Ha FOCTONPHUEMCTBO B YETUPH CE30HA:

v' 3uma — CITA u yenmHec IEHTpOBe (CayHH, MHUHEpATHH OaceiiHM), BHTPEIIHH pPabOTHH
MPOCTPAHCTBA C YIOTHa arMmocdepa, maketu “work & relax” 3a nearu mpecrow,
CBHTPYIHHUYECTBO ChC CKM KypOPTH MJIM 3UMHU akTUBHOCTH. [Ipumep: bancko — chueraBa
coworking 0OIIIHOCTH ChC 3UMEH TYPU3bM.

v' TIponer — THHMOWIINHIA ¥ KOPIIOPATUBHU CHOMTHS Ha OTKpPUTO, Hora, wellness retreat
nporpamu, rbBKaBu odepTH 3a aurutainu Homaau. [Ipumep: Benunrpan — cunen CITA
TYpHU3bM + CIIOKOHa paboTHa cpena

v’ JIaro — Gananc Mexay padoTa ¥ MouMBKa (MOPCKHU MM IIJIAHUHCKH JIOKaluHK ), outdoor

coworking (TepacH, TpaiuHu1), aKTUBHOCTH: CIIOPT, €KCKyp3uu, pectuBanu. [lpumep:
Cozonon
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v Ecen — koudepenren typusbM (MICE cermenr), KylIMHapHU U BUHEHU CHOMTHS, T10-
HUCKHU LIEHH — MPUBJIMYAHE HA IbJIrocpouHu roctu. [Ipumep: IlnoBaus — KyntypeH u
Ou3HEC LIEHTHP.

Taoauna 2.
Cesonnu ycayru B bleisure xoren
OI'bJTHUTEJHH
Ce3on OcHOBHH yCiIyTH Lenesa rpyna A
NPUXOIH

JururanHu HoMaJiu,

TypuUCTH CIIA nakeru, CKH yCIIYTH

3uma (|CIIA, yennec, coworking

TuitmOmnauur, retreat

[Iponer Komnanuu, remote workers ||Cbp0uTusi, o0ydeHus
porpamu

‘HHTO HOutdoor paboTta, Typu3bpM HCeMeﬁCTBa, bpuitnancspu HEKCK}’pSI/II/I, AKTUBHOCTH |

‘ECGH HKOHQ)epeHuI/H/I, ceMuHapu HEI/BHGC KJIIUEHTH HMICE CcHOUTUA |

H3zmounux: Tara Duncan & Lena H. Su (2019). “Bleisure travel: A new trend in tourism”.
Journal of Travel Research.

1.3. Kurwouosu pakropu 3a ycnex
[To-rope omrcaxmMe OCHOBHUTE XpakTepucTuky Ha blesiure xorenure. Ho 3a 1a pabotu Tasu
KOHIIEIINS U Ja € yCIelIHa, € HEOOXOAMMO Jia ca HaJUIe CICIHUTE MUHUMAIIHU YCJIOBHS, a
HMEHHO:
v' I'bBKaBU TIPOCTPAHCTBA — XOTEOMTE TpssOBa Aa npemiarar MyATHQYHKIUOHAIHU
MOMEIIEHHSI, KOUTO JIECHO CE aJanTHpaT KbM Pa3TUUYHU HYXKIH.
v TeXHOIOIMH — BUCOKOCKOPOCTEH MHTepHeT. Hanexanara aurutaaHa MHQPACTPYKTypa €
3aIBJDKUTENHA 32 IPUBJIMYaHe Ha OM3HEC TOCTH U JUTUTATHU HOMAJIH.
v' TIpexuBsiBaHUS — BKJIIOYBAHE B MECTHATA KYIATYpa, KyXHsS M TPAJAUIUU B TYPUCTUUECKUS
MPOAYKT; CE30HHU aKTUBHOCTH.
v JIBITOCPOYHHU NPECTOU — OTCTHIIKH 3a CEAMUILIN/MecenH; ynoocTra karo “home office away

from home”.
Tadamua 3.
OCHOBHU NPHUXOJIU 11O U3TOYHULIU

‘ HN3TroyHuK H s (%) |
‘HaCTaHﬂBaHe HSO% |
‘CHA U yelHec HZO% ‘
‘Coworking YCITyTH HlO% ‘
‘C’b6I/ITI/I$I 1 KOH(epeHIuU HlS% ’
‘I[OH’LJ‘IHI/ITGJ‘IHI/I yCIIyTu 5% ’

b

HWsmoynuxk: Tara Duncan & Lena H. Su (2019). “Bleisure travel: A new trend in tourism”.
Journal of Travel Research.
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CpBpeMeHHHTE TYPUCTH OOpBIIAT BHUMAHUE HA YCTOHYMBOCTTA. TyK MOYKEM J1a BKIIFOUHM
HSKOJIKO OCHOBHH (PaKTOpa, KOMTO ca OT KJIF0OYOBO 3HAYCHHE 3a pa3BUTHETO Ha bleisure cermenTa.
ToBa ca cHepruiiHaTa €()EKTUBHOCT, H3MOJ3BAHETO HAa MECTHH PECYypCH, HaMalsiBaHE Ha
OTMAIBIMTE ¥ €KOJOTHYHH MpakTHKH. Taka, bleisure xorenure Morar ia ce MO3HIIMOHUPAT KAaTO
3€JIEHHU JICCTHHALINH.

2. OcHoBHHM noTpeduTE U HA bleisure xoTenu
Bleisure TypusmMbT ce pa3BHBa AMHAMHYHO TII0J BJIMSHUE Ha MIOOAIHU COIUATHO-
ukoHomuuecku (akropu. Cnen mangaemusta or COVID-19 ce nabnaromaBar HAKOJIKO KIIIOUYOBH
IPOMCHH:
v/ YCKOpEHO HaBJIM3aHE Ha JUCTAaHIIMOHHATa paboTa
rbBKaBu pabotau mozaenu (hybrid work)
YBEIMYCHO ThPCEHE Ha IBJITOCPOYHHU IPECTOU
KOMOMHUpaHe Ha OU3HEC U JIMYHU ITbTYBaHUS
Crnopen World Travel & Tourism Council, bleisure mbryBanusita ¢opMupaT Bce mMo-Troiisim
JSUT OT OOIIMS TYPUCTUYECKU TIOTOK, 0COOEHO cpel MiIanuTe NpodhecHOHaNINUCTH.
Bleisure xotenute 00CTyXBar pa3HOOOpa3HU CETMEHTH, KOUTO OMXME MOIIH Ja
cucTeMaTU3MpaMe B HAKOJIKO OCHOBHHU HarpaBiieHUs — Qur. 2:
2.1. JluruTajH4 HOMAJU
ToBa ca cpaBHMTENHO MiIaAu Xopa (10 45 T.), KOUTO padOTAT AMCTAHLIMOHHO, THPCAT
IBITOCPOYEH MPECTON 1 MPEANOYUTAT JECTUHAIIMH C HUCKU Pa3Xolu B Jo00pa nH]pacTpyKkTypa
2.2. Bbusnec npryBamm
Tasu rpyma o6xBamia npodecCHOHaTNCTH, KOUTO Ca CKJIOHHH JIa YABIDKAT CIIyKeOHUTE CU
I'bTYBaHUS U J1a T KOMOWHHPAT C TOYMBKA.
2.3. KopnopaTuBHM KJIMEHTH
KbM Ta3u rpymna ce oTHacAT MbTYyBall{, KOUTO OPraHU3UPAT ChOUTUS U THUMOWIIUHTY U
THPCAT MHOBAaTHBHA CpeJia.

ASRENIN

PasznpepgeneHue Ha KNMeHTUTe

LOUrMTanHu HoMaau

BusHec Coubutna

TypucTu

®durypa 2. Paznpenenenne Ha moTpeOuTEINTE
H3mounux: CTO - UN Tourism | Bringing the world closer
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3. Tlpenu3BuKAaTeJICTBA U TeHIeHINH npes bleisure cermeHTa

Borpexn norennuaia cu, bleisure momenst cpemia u peauna TpyaHoctd. PazsButuero u
HOAIbPKAHETO HA TO3M CETMEHT, KOWTO caM MO ceOe ¢ CPaBHUTEIHO HOB, M3MCKBA BUCOKH
WHBECTUIIMOHHH Pa3XOH, HEOOXOAUMOCT OT J00pe 00y4eH MEepPCOHAI M KOHKYPEHIIHS MEKIY
nectuHauuTe. BaxkHo e ma ce momdeprae, ue bleisure mHmyctpusTa € CHIHO 3aBHCHUMa OT
[JI00aTHUTE TOJUTUYECKH, COLHMAIHH M WKOHOMHYECKHM YCIOBUS. B TO3M cMHCHI,
dyHKIIMOHMpaHeTO Ha eauH bleisure xoren oT exHa crTpaHa € MpEINOCTaBKa 3a pa3BUTHE Ha
TYpU3bM B 4eTHpH ce3oHa. OT apyra cTpaHa, CHJIHATa YS3BUMOCT CIPSIMO BBHHIIHH (DaKTOPH TO
IPaBH PUCKOB KATO MHBECTHIIHSL.

[To oTHOLIEHHE HA TEHJCHI[MUTE, KOUTO CE 0YePTBAT, OMXME MOIJIM JIa HOCOYUM HSKOJIKO
OCHOBHM IIOCOKHM. ToBa ca yBennuaBaHe Ha JAWCTAaHIMOHHATa pabora B riodajeH Marad,
HapacTBaHE Ha JUTHTAIHUTE HOMAJIH, ThPCEHE HA YCTONYUB TYPU3bM M MHTErpalus Ha ,,yMHH'
TEXHOJIOTHH.

Tyk e mscToTo na cromeHeMm, 4e bleisure xoHmemnusaTa Mo cBosita CHUIHOCT € MHOTO
YyBCTBUTEIHA [0 OTHOIICHHE Ha H3MOJI3BAHUTE TEXHOJOTWMH. BebimHocT, camara bleisure
WHJYCTpUS Ce Tpajy Ha Hamu4ureTo uM. Tosa ca cloud 6asupanu paboTHH cuCTeMH, OE3KOHTAKTHO
HacTaHsBaHe, MOOUJIHYU NpUIIokKeHus 3a yeiuyrd, 10T (ymMHu cTan).

Tab6umnua 4.
PESTLE (Political, Economic, Social, Technological, Legal, Eco) ananu3 na bleisure xoren
‘ dakrTop H Bimmsinue |
‘Ho.)anquKn Hann 3a IUTMTAIHU HOMAJIM, PEryJaliy 32 HaCTaHsABaHe |
‘I/IKOHOMH‘leCKI/I HI/IH(I)nauH;I, pa3xo/u 3a TPy, II00ATHU KPU3H |
‘COIII/IaJIHI/[ HWork-life balance, HOBM HaBHIY Ha ITYBAHE |
‘Texnonoruqﬂu HIOT, cloud, MOOUITHY TIPUITOKEHUS ‘
‘HpaB}m HGDPR, CTaHIapTH 3a O€30MaCHOCT ’
‘EKOJIOFI/I‘IHI/I HYCTOIZI{I/IBOCT, eHepruiiHa eheKTUBHOCT |

H3mounux: Joan C. Henderson (2011). “Hip hotels: The case of lifestyle hotels”. Tourism and
Hospitality Research.

4. SWOT anauaus Ha bleisure xoren
TeopuTHUHUTE MOJENU, KaKTO U HATPYMAHUTE OMUT, JaHHU U PA3UYHU MPAKTHKU 0

MOMCECHTA, AaBaT BB3MOXKHOCT Jda C€ }’CTaHOBHT CJICOIHUTC CUIIHU U cna61/1 CTpaHI/I, KakKTO H
BBH3MOKHOCTH M 3aIljlaxd BbB (DYHKIIMOHHPAHETO HA €IWH MPOU3BOJIHO W30pan bleisure xoren.
MoskeM J1a TH PeACTaBUM KaKTO CJIe/IBa:

v CuJIHM CTpaHH — I'bBKAaB MOJIEN; IEJIOTOIHIIHA 3a€TOCT; Pa3HOOOPa3HU MIPUXOIN

v Cna61/1 CTpaHI/I — BUCOKH H’I)pBOHa‘—Ia.]'IHI/I HHBCCTUI WU, CI0KEH MCHUI’)KMBHT

v BB3MOXHOCTH — PACTII 11a3ap; JAUTUTAIHN HOMAJH; HOBH TEXHOJIOTHH

v 3annax1/1 - IKOHOMHWYCCKHA KpI/I3I/I, CHUJIHA KOHKypeHIII/Iﬂ; HpOMeHI/I B HT)TyBaHI/ISITa
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Tabamua 5.
SWOT ananus =a bleisure xorex

‘ Cuinu cTpanu H Cuabu crpanu |
‘I_Ienorozu/mma 33€TOCT HBI/ICOKI/I VHBECTUIIMU |
‘F’bBKaB MOJEI HCHO)KHO YIIPaBJICHUE |
‘BI/ICOKa no0aBeHa CTOHHOCT HI/I3HCKBa TEXHOJIOTHH ‘
‘ Bu3mokHOCTH H 3anaxu ‘
‘P’LCT Ha remote work HI/IKOHOMI/I‘ICCKI/I KpHU3HU ‘
‘HOBI/I nazapu HKOHKypeHLII/IH |
‘Z[I/IFI/ITaJ'IHI/I HOMaJ1 HHpOMeHI/I B TPCEHETO |

H3zmounux: Tara Duncan & Lena H. Su (2019). “Bleisure travel: A new trend in tourism”.
Journal of Travel Research.

3akiaro4eHue

Bleisure xoTenure npeacraBisBaT HHOBaTUBEH MOJIEN, KOUTO OTpa3siBa TpaHCpopMaLusaTa
B TYpUCTHYECKATa WHAYCTPUS M IMPOMEHAIINTE C€ MOTPEOHOCTH HAa CHBPEMEHHOTO OOIIECTBO.
KomOunupanero Ha Ou3Hec M CBOOOJAHO BpEME€ B pPaMKHMTE Ha €IHO IbTYBaHE Cb3/laBa HOBU
BB3MOKHOCTH 33 Pa3BHTHE HA TypH3Ma, KaTO CHIIEBPEMEHHO JONMpPUHACS 332 HaMaJsgBaHE Ha
CE30HHOCTTA U [TOBUIIABaHE HA UKOHOMUYECKaTa e(PeKTUBHOCT.

Bleisure MomenbT ImIe MPOABIDKM Ja C€ pa3BUBa Nopaau Tiolanu3anusaTa Ha TPYyHa,
JUTUTATU3alusaTa 1 IpoMsHaTa B HaYMHA Ha >KMBOT. OuakBa ce XOTeJIMTEe Ja ce IMPEBbPHAT B
MYATH()YHKIIHOHAIHU POCTPAHCTBA, & HE CAMO B MECTa 32 HACTaHSIBAHE.

Bleisure mpryBaiute Beue He ca H3KIIIOUCHHKE, a HOBaTta HOpMa. Te ThpCAT cpeaa, KOsITo
MO03B0JISIBA ¢ JHOBPEMEHHO MPOIYKTHBHOCT H Ka4eCTBeHO CBO00IHO BpeMe. KakTo e mocoueHo
B JIOKyMeHTa, ,, Bleisure xomerume ev3nuxeam xamo omeosop Ha Hyscoume HA CbEPEMEHHUs
nemyeaw*, HO JTHEC T€ C€ MPEBPBIIAT B CTPATETUIECKA HHCTPYMEHT 32 YCTOWYHBO Pa3BUTHE HA
JIECTUHAIMHTE.

B konTekcTa Ha bbirapus, HaTMYNETO HA Pa3sHOOOPAa3HHU MPHUPOIHH PECYPCH, KYITYPHO
HACJIC/ICTBO M KOHKYPEHTHH IICHH Ch3[aBa ONAaronpusITHH YCIOBHUs 3a pa3Butue Ha bleisure
cermenTa. Jlectunanuu kato bancko, Benuarpazg u [ImoBauB MoraT yCHemnHo /1a ce Ho3UIUOHUpaT
KaTo LIeJIOTOAUIIHY bleisure necruHanuu.

B 3akioueHue Moxe J1a ce TBbpH, 4e bleisure xorenure nmMar noTeHIMA Ja Ce PEBbPHAT
B KJIFOYOB (paKTOp 332 YCTOHYHMBOTO pa3BUTHE Ha TYPUCTHUECKATa MHAYCTPHS, KaTO ChIIEBPEMEHHO
OTrOBapsIT HAa M3UCKBAHHUATA HA HOBOTO MOKOJICHUE ITHTYBAIIIH.
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ETUYHU HEHHOCTU U TIPABUJIA ITPU BHE/IPSAIBAHE HA A B
JAUT'UTAJIHUSA CBAT 3A Cb3JABAHE HA YCTOUYUB BPAH/{
BBJII'APUSA

HUKOJIA TAUJIAPOB
I'n. ac. n-p, karenpa ,,Jikonomuka Ha Typuszma®“, YHCC

JAPUHA IBETAHOBA
Hoxropanrt, kateapa ,,Ukonomuka Ha typusma‘, YHCC

Pesiome:

Hueumannama mpanchopmayus 6 mypuzma U  20CMORPUEMCIEOMO  YCKOPABA
eHeopsisanemo Ha uskycmeen unmenekm (MH) 6 mapkemunea, mypucmuueckomo obcnyiceane,
ynpaenenuemo Ha 6azu OaHHu u amaiusume Ha mypucmonomoyu. Obexm Ha uscreosane e
cv30asame Ha ycmouuus mypucmudecku obpano bvacapus. [lpeomem na uscneoeamne ca emuunume
YEeHHOCmU U Npasula npu 6HeopsAsane HA U3KYCmeeH unmenekm 6 mypusma. [lenma 6
Hacmoswama cmamus éxnouea npunodceruemo xa yeaume na OOH u no-konxpemno yen 16,
Koumo Oa OvOam NPUNOdCeHU 6 MYPUCmuU4ecKume HNOIUMUKU HA UHCIUMYYUOHATIHO
KOpNOpamueHo pasHuwie 3a uszepascoane Ha ycmouuug oOpano bwaeapus. Ilpeonooicen e
NPAKMUKO-NPUNONACEH MOOEI 34 eMUdHU NPABULA 34 NOONOMO2AHE U32PAICOAHEMO HA YCMOUYUB
bpano bvazapus upes 0ogepue, Kauecmeo Ha YCayeume u UHCMUMYYUOHAIHA Ne2UMUMHOCHI.

Knwuoeu oymu: yennocmu, omeoeopen HHU, mypuzom, 2ocmonpuemcmeo, 0Opano
bvreapus.

ETHICAL VALUES AND RULES IN THE IMPLEMENTATION OF Al IN
THE DIGITAL WORLD FOR BUILDING A SUSTAINABLE BRAND
BULGARIA

NIKOLA GAYDAROV
Chief Assist., PhD, Department “Economics of Tourism”, UNWE

DARINA TSVETANOVA
PhD student, Department “Economics of Tourism”, UNWE

Abstract:

The digital transformation in tourism and hospitality accelerates the implementation of
artificial intelligence (Al) in marketing, tourist services, database management, and tourist flow
analysis. The object of the research is the creation of a sustainable tourism brand Bulgaria. The
subject of the study concerns the ethical values and rules in the implementation of artificial
intelligence in tourism. The aim of this article includes the application of the United Nations
Sustainable Development Goals, and in particular Goal 16, to be implemented within tourism
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policies at institutional and corporate levels in order to build a sustainable Brand Bulgaria. A
practical applied model of ethical rules is proposed to support the development of a sustainable
“Brand Bulgaria” through trust, quality of services, and institutional legitimacy.

Keywords: values, responsible Al, tourism, hospitality, Brand Bulgaria.

YBoa

B cpBpeMeHHUS AWTUTAJICH CBAT BBIPOCHT 3a ILEHHOCTUTE M €TUKAaTa KaKTo NpHU
YIPaBJICHUETO Ha YOBEIIKUTE PECypCH, Taka U MpHU OOCIYXKBaHETO Ha TypUCTHUTE B cepaTa Ha
TOCTONIPUEMCTBOTO, MPUAOOMBA BCE TMO-CHIIECTBEHO 3HAUEHHE OT TIJIEAHA TOYKa Ha
BB3MOKHOCTUTE U BHEJIpsIBaHETO Ha M3KycTBeHus: unrenekt (MU). B ta3u Bpb3ka Te3u BhIIPOCH
e ObJaT M3KIIOUMTENHO aKTyaJHH M IO MOBOJ Ch3/aBaHE Ha yCToHumB Opana bvarapus c
TFOCTONPUEMCTBO YETUPH ce30Ha. Te TpsiOBa ja ce OCHOBaBaT Ha KOHIeNusTa cb3aaneHa or OOH
3a ycroruuBH 1ienu 3a passutue (Sustainable Development Goals (SDGS), pokycupanu Bbpxy
MHpa, cripaBenBocTTa M cruitHute nHctuTymu (SDG 16 - Peace, Justice, and Strong Institutions).
Te3u menu 3a passutue (SDG 16) akmeHTHpar Ha OTTOBOPHOTO YIPABIICHHE, B3EMAHETO Ha
pelleHuss C Yy4YacTHETO Ha OOUIECTBEHOCTTa, AOCThIa A0 HHGpOpMaIUs U 3alurara Ha
WH/IMBUyaJIHUTE MIPaBa.

[Tonacrosimem WU ce mnpeBpbina B cepro3eH HHGPACTPYKTYpeH HHCTPYMEHT Ha
IUTUTATHATa MKOHOMHKA, BKJIFOYBAI peIWIla aBTOMATH3WPAaHW YIPABICHCKHA pemieHus. B
UHAYCTPUATA HA TOCTOIPHEMCTBOTO TOBAa BOJU 10 MO-OBp30 0OCITy)KBaHE, MMEPCOHATH3UPAHU
odepTH, ONTUMH3HpPAHH PECYpCH W TO-I00pO TUIAHUpAaHE HA JECTUHAIMH, KOETO Ou
no3uimonupao o6pana bearapus no-ycroituubo. OT npyra crpana MU cw3naBa mpenmnocraBka 3a
penuia pucKoBe, KOMTO Ca CBBbP3aHU C €TUYHUTE NMPaBWJIa M LEHHOCTH NPH BHEAPSBAHETO H
OPUIOKEHUETO My. YBEIMYaBa pHCKa OT HEMPO3PayHOCT, AITOPUTMHYHU MPHUCTPACTHS,
PEKOMEpHO CHOMpaHe Ha JaHHW W ,JJUTHTAITHO HW3KIIIOYBAaHE HAa TPYMHU IOCETUTEIH WIH
ciyxuTenu. Te3n puckoBe MoraT Jia OKaXaT BIMSHUE BbPXY JIbpPXKaBH, I'PajoBe, TYPUCTUUECKH
KypOpPTH W OOEKTH, KOMUTO Bede HMaT NO3WIMOHHpAT CHJIEH TYpPHCTHYEeCKH OpaH[, Karo
MIOCOUEHHUTE PUCKOBE JIOBEIAT BHPXY 3aryda Ha JIoBepue, KaKTO OT KOMIAHMHUTE B CBepaTa Ha
Typu3Ma, Taka KbM HWHCTUTYIMHUTE, B T.4. MHHHUCTEPCTBOTO Ha Typu3Ma, OpraHmsanuu 3a
yIpaBJIeHUE HA TYPUCTHUYECKUTE NECTUHAIMH, OOIMHUTE U TYPUCTHUECKUTE aCOLUAIMH, KOUTO
ca YacT OT HHTETpHUpaHaTa TYpUCTHYECKa Cpeda, Ch3AaBamlM Hu (QopMHpamy oONHKa W
KOHKYPEHTOCIIOCOOHOCTTA Ha JIECTUHAIIMUTE.

B Hacrosmara cratus 3acThIBamMe Te3aTa, Y€ M3TPAXKAAHETO HA YCTOWYMB OpaHI
Bbbirapus usnckBa sicHO MASHTU(UIIMPAHU €TUYHU LIEHHOCTH U MpaBMja 3a BHeIpsBaHe Ha MU,
Taka Y€ TeXHOJOTMYHAaTa MHOBAIMS JIa € CbBMECTHUMA ChC 3alIUTaTa Ha YOBEIIKUTE PECYpPCH OT
€/lHa CTpaHa U Ha TYPUCTUTE KaTo KIIMEHTH OT Apyra CTpaHa.

IenaTa B HacTosIIIaTa CTATHS BKJIIOUBA ITpHilokeHneTo Ha 1enute Ha OOH 1 mo-KoHKpeTHO
nen 16, kouto na OBAAT NPUIOKEHM B TYPUCTHUECKUTE MOJUTHKM HA HMHCTUTYLIMOHAIHO
KOPITOPATHBHO paBHUIIE 32 H3TPKIaHe Ha YCTOWUUB OpaH beiarapus.

OOekT Ha u3Cle[BaHE € Cb3/laBaHE Ha YCTOWYMB TypuUCTHUYeCKH OpaHj bbarapus.
IIpeamer Ha W3clleZIBaHE ca €TUYHUTE IIEHHOCTH W TpaBWJIA NMPU BHEIpsSBaHE HA W3KYCTBEH
UHTEJIEKT B TypH3Ma.

Temata 3a IIEHHOCTHUTE B CHBPEMEHHOTO OOIIECTBO CHIIO € (POKyC Ha HACTOSIIOTO
u3cieaBaHe, Thil KaTo T4 NMPOMU3THYA KAKTO OT TJIeJAHAa TOYka Ha (PHUI0COPCKO-CoLMaNIHATa
NEPCIEeKTHBAa 3a IEHHOCTHTE, Taka W OT TJIeJJHA TOYKA Ha IpaKTHYECKaTa TEPCIIEKTHBA 3a
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orroBopeH MW B Typusma (€TMYHM pUCKOBE, BB3JACHCTBUE BBPXY paboTHaTa cwia u
ynpasieHue/Haa3op). llenta Ha uHTepnperanusaTa 3a LEHHOCTUTE U €THKaTa CE€ CBbP3Ba ChC
Ch3/IaBAHETO U NPUIIOKEHUETO HAa MOJEN OT IIPABWIA U MEXaHU3MH, HACOUYEHH KbM YCTOWUYUB
JIECTUHAIIMOHEH OpaHAMHI M JoBepHe B MHCTHTynuuTe. OT IiieHa TOYKAa Ha METOMOJIOTUSATA
M3CJIEIBAHETO IIpeyulara KayeCTBEH CHUHTE3 W aHAIW3 Ha JIUTEPATYpHU U HMHCTUTYLUOHAIHU
JIOKYMEHTH.

OTtroBopHo BHeapsiBaHe HAa MW B uHAyCTpUATA HA TOCTONPHEMCTBOTO

Wupyctpusita Ha TOCTONPUEMCTBOTO MHTErpUpa B ceOe cU MOAETHT, OCHOBABAIl Ce Ha
TypHCTHYECKaTa MHTErpUpaHa cpeaa/cucrema, chinaaeHa ot Kpucrtusa Kymbp omre mpes 2008 T.
Karo B muHIyCTpHATa HAa TOCTONPHUEMCTBOTO BIMSHIE OKa3BaT BEHITHUTE (PAKTOPHU — MOJIUTUIECKH,
MKOHOMMYECKH, OOIIECTBO M OKOJIHA Cpela, KaKTO M HMHTErpaluara MeXAy JOCTaBYMIIM Ha
TYPUCTHYECKH YCIIYTH OT €/IHa CTpaHa, TYPUCTUUYECKUTE MIPOJIaBadyM (TyporepaTopu, TypareHTH U
OpraHu3aTOPH Ha CHOUTHUSA), OT JIpyra CTpaHa, a ChIIO Taka U TYPUCTUTE, KOUTO ca B IIEHThpa Ha
TypucTHUECKaTa cucTteMa. B Ta3um Bpb3Kka OTroBopHOTO BHenpsiBane Ha WU TpsOBa na
MPEeIOTBpaTsABa BCUYKM PUCKOBE BBHB BCHUKUTE TE3M E€JIEMEHTH Ha TypuUCTHYecKaTa cpena,
dopmupary odpasza u OpaHa Ha TECTHHAIMITA.

Enna ot ocHOBHMTE 33a71aui, BHPXY KOATO TPsAOBa aa ce poKycupaT nogo0H! U3CIIeIBAHUS
€ OTTOBOPHOTO U €TUYHOTO BHeApsiBaHe HAa IW u BB3eHCTBUETO My BHPXY YOBEIIKUTE PECYPCH.
WU npomeHst opraHU3allIOHHUTE POJIU U MPOIIECH: YaCT OT 3a/Ia4lTe CE aBTOMATU3UPAT, MOSBABAT
ce HOBHM KOMIIETEHTHOCTH (paboTa ¢ JaHHM, HAA30p Ha MOJENH, YIPABICHHWE HA KIMEHTCKH
uHTepdeiicu), a pemieHusnTa 3a mMoadop M OlEHKa Ha MepcoHalla MoraT Ja ce MoJmomaraT OT
anropuT™Mu. ETUUHUAT pUCK € ABOEH: OT €/lHA CTpaHa TpsOBa J1a ce OTYETEe, Y€ HECUTYPHOCTTA U
CTpeca Ha CITY>KUTEJINUTE MPU TEXHOJIOTHYEH MPEeXo OT €IHA CTpaHa U padoTaTta UM C TYPUCTUTE
ot apyra crpana. Ot rienna Touka Ha Sustainable Development Goals 16 e Heo6xomumo
Ch3/IaBAHETO HAa E€TUYHU IIpaBWia, KOUTO CE€ OCHOBAaBAaT Ha IMpOILEAypHa CHPaBEAJIUBOCT,
00SICHUMOCT, BB3MOKHOCT 3a OCIOpBAHE M YOBEIIKM MOHHUTOPHHI IIPH aBTOMATHU3MPAHO
yIpaBieHNE B TYPUCTUUYECKUTE areHIIMN U XOTEIUEPCTBOTO, KAKTO U B TUTHTAITHUTE TIATHOPMU
kato booking, tripadvisor u apyru.
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TpaHcnopt

TexHonoruu

®urypa 1. Typuctudecka cucreMa/TypucTHUECKa cpesia
Hszmounux: Cooper, Ch. et al., Tourism: Principles and practice — Fourth edition, Prentice Hall,
Pearson Education Hall, England, 2008.

OtroBopauar MU wu3uckBa npeMuHaBaHE OT €TUYHM JEKJIApallud M TPENopbKU KbM
OTIpeNIeJIeH! YIIPaBJICHCKH MEXaHNU3MH, KOUTO Ja Ce MPHJIaraT B Typu3Ma Ha MaKkpo,Me30 U MHKPO
paBHMIIE, Ch3/1aBaHE HA MMOJUTHKH B TYPUCTHUECKUTE KOMIIAHUY 32 €TUYHO B3UMaHE Ha PElIeHue,
OLIEHKA TP YIPABICHWETO HA PHUCKAa OT MAPKETHHI MEHHDKBPHUTE TpPH TPHIOKEHHETO Ha
U3KYCTBEHUS MHTEJIEKT.

Ha eBpomneiicko paBHHIIE TE3W €THYHU N3MCKBAHUS Ca IOJKPETIEHU OT AKTHT 332 H3KYCTBEH
untenekt Ha EC (Permament (EC) 2024/1689), koifiTo BBBeXIa MpaBHia CIOpE] PHUCKa U
M3MCKBAaHUS 32 BUCOKOPHCKOBH CHCTEMH, BKJIIOUMTEITHO IO OTHOIICHWE Ha YIPAaBICHHETO Ha
JaHHUTE, TPO3PAyHOCTTA, YOBEUIKHSAT MOHUTOpUHr W curypHoct (European Union, 2024,
European Commission, 2024).

[Tocouenoro B HoBHTEe HOpMaTHBHM AoKyMeHTH Ha OOH ce monkpens u OT Beye
YTBBPACHUAT M TMpWJIAraH B Typu3Ma, U HE camo, OOMIMAT perjiaMeHT OTHOCHO 3al[uTara Ha
nannute (GDPR), xoliTo Hanara 3aKOHHOCT, T0OPOCHBECTHOCT U MPO3PAYHOCT IpU 00paboTKa Ha
JWYHU JIaHHW, OTpPaHWYCHHWE Ha IeJNTe, MHHHMH3WpaHEe Ha JaHHUTE U ,,ISUTOCTHOCT W
noseputeaHocT (integrity and confidentiality) — npsiko pesieBaHTHU IPUHITUITH 32 TYPUCTUYCCKH
wiatdopmu u xorescku cuctemu (European Union, 2016).
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HennocTuu Tpancopmanuu npe3 XX| Bek ¥ eTHYHH PUCKOBE OT NMPUJIOKEHUETO HA

nn

[lenHocTuTE, KakTO Beye Oelie CIOMEHAaTO B yBoJa, ca ¢uiuocodcka U colMaiHa
KaTeropus, KOsTo ce TpaHchopmupa, HO € M yCTOHYHBA BbB BpeMeTo. B akcrnomorusita HeHHOCTUTE
Ce pa3riiex1aT KaTo HOpMaTUBHU KPUTEPUH, UPE3 KOUTO CE OLICHSIBAT €U, ICHCTBUS U ChCTOSHUS
KaTo YKeJIAHU/HEXKEJIaH! U CIIPABEUIMBU/HECTIPABEITIMBH. PasrpaHn4eHneTo MEXy TUYHOCTHU U
WHCTUTYIIMOHAJTHU TaKHUBa € 0COOCHO MOJIE3HO B AUTrHUTANHUS CBAT. EdhekTHBHOCTTA, TOYHOCTTA U
yZ100CTBOTO YECTO €€ TPETUPAT KaTO MHCTUTYLMOHAIHU U KOPIIOPATUBHU LIEHHOCTH, HO HE MOTraT
na ObJIaT OCHOBAaHUE 32 KOMIPOMUC C JIMYHOCTHUTE LIEHHOCTU KaTO JOCTOWHCTBO, aBTOHOMUS,
CIPABEUIMBOCT U HEMPUKOCHOBEHOCT HA JIMYHUS KHUBOT.

OOppIilamMe BHUMaHHE, Y€ B Ta3H Bpb3ka EBporelcKusT cbhi03 MpoabiikaBa Ja Mpuiara
3HAUUTEIHA MEPKU 32 HAChpUYaBaHE HA YCTOMUMBHUS TPAHCIIOPT, KOUTO UTPAsT LIEHTpaJIHA POJIs 3a
MOCTHTaHE HAa KIIMMAaTHYHHUTE IIEJTH, 3aJI0)KeHH B 3ejieHara cjienka. B To3u KOHTEKCT IUIaH®bT ,,Fit
for 55 e KJIOYOB MHCTPYMEHT, HACOYCH KbM HAMaJSIBAHE HA HETHUTEC €MUCUH Ha MAPHUKOBH
razoBe ¢ Hai-manko 55% mo 2030 r. Yact oT TO3M MJIaH BKJIIOYBA TPAaHC(HOPMHUPAHETO HA
TPAHCIOPTHHUS CEKTOP, KOMTO OTroBaps 3a okoJo 25% ot oomute emucuu B EC. (Gaydarov, 2026).

[Tpe3s XXI| Bek MokeM Ja OT4eTeM IIEHHOCTHU TpaHCPOopMali, KOUTO Ca CBBbP3aHU C
TEMHUTE Ha OOIECTBOTO, MHCTUTYLUMUTE W OW3HEca, CBbP3aHH C JOBEPHETO, CHUTYPHOCTTA H
oOmiecTBeHara JEerHTUMHOCT. CbBpeMeHHUTE OOIIecTBa MPEKUBABAT YCKOPEHH IEHHOCTHU
IIPOMEHHU 1101 Bb3/ICHCTBUE HA PA3IMYHUTE KPU3H MTOJIUTUYECKH, 3APABHU UKOHOMUYECKH, OT €AHA
CTpaHa, a OT Ipyra Mopajau YCKOPEHUs TEMII Ha )KUBOTA B PE3yJTaT HA TUTUTAIU3ALUATA B BCHUKU
cdepu Ha 00IIECTBEHHS JKUBOT, B TOBA YUCIIO HA JIMYHUS TAKbB.

EmMnupuynn wu3cnenBaHus IOKa3BaT, Y€ B YCIOBUS Ha M3BBHPEIHA HECUTYPHOCT,
LIEHHOCTHUTE OPUEHTAIIMM MOraT Jia c€ IPOMEHSAT U B KPaTKH MEepUOIN, CBbP3aHHU C OLENIIBaHE U
curypraoct (Akaliyski, 2024). Te3u mporecu ce HaOIOAaBaT, KaKTO B OHM3HeEca, Taka W MMaT
JUPEKTHH MOCJIETUIIM 110 OTHOILIEHUE Ha MOBEJACHUETO HAa TYPUCTHUTE.

B cpena Ha HeCHUTypHOCT TYypHCTUTE CTaBaT MO-4yBCTBUTEIHHM KbM O€30MaCHOCTTA Ha
JAaHHUTE CH, MPO3PavyHOCT Ha YCIYTUTe U HHCTUTYLIHMOHAIIHO JIOBEPUE.

B cp110TO BpEMe LIEHHOCTUTE €€ MPEBPBIIAT B KOHKYPEHTHO IPEIUMCTBO. bpannosere u
JECTUHALIUUTE, KOWUTO JEMOHCTpUpAT yBa)KEHME KbM IpaBaTa Ha IIOCETUTENIUTE U KOUTO
yIpaBisiBaT TEXHOJOTMHUTE MO TPO3payeH W MpuoOIaBall HA4YWH, Ch3JaBaT IMO-CTaOWUITHA
penyranus. CrnenoBarenHo Opany beiarapus B nurutainHata epa TpsOBa J1a ce OCHOBaBa HE CaMO
KaTO MAapKETHMHIOB pa3Ka3, a KaTO MHCTUTYIIMOHAJIHA MPAKTUKA — HAYUH, 110 KOUTO CUCTEMHTE
00paboTBaT 1aHHU, B3€MaT PELICHUs U OTTOBAPAT Ipe] 00IIECTBOTO.

B Ta3u Bpb3Ka, aHANIM3UpalKi MPOLIECUTE B TypU3Ma, CBbP3aHU C €TUYHUTE LIEHHOCTH U
IpaBUJia B YUCTO TYPUCTUUYECKH KOHTEKCT, € HEOOXO0IMMO J1a C€ OCHOBaBaMe€ Ha aHaJIU3 Ha JaHHH,
6a3upanu Ha cucremata ECTU B bwarapus (Eaunna cucrema 3a Typuctuuyecka MH(GopMarus -
https://www.tourism.government.bg/bg/kategorii/edinnata-sistema-za-turisticheska-informaciya),
KOSITO J1aBa JOCTBHII Ha OOMIMHHUTE Ja CHCTeMAaTHU3HMpaT M aHAIM3UpAT OOEKTUBHM JAHHU 4peE3
BHE/PSBAHETO HA U3KYCTBEHUS MHTEJIEKT Bb3 OCHOBA HA KOUTO Ja CTPYKTYpHpaT WH(pOpManusTa
[0 OTHOIIEHHE Ha TYPUCTOIOTOLMTE B ompeseneHa aectuHauus. [logobHa noOpa mpakThka 3a
IBbPBH BT Oelie mpejacTaBeHa oT obmuHCKo npeanpustiue TypusbM (Visit Sofia) B Ctonnyna
00IIMHA, KOSTO MMOCTaBU HOB CTaHJAPT 3a MPO3PAaYHOCT U AMAJIOT C TypHUCTUUYECKUs OuzHec. Bb3
OCHOBa Ha mpuiiokeHreTo Ha W u cra3Bailku €eTUYHHUTE IEHHOCTH U TIpaBuja Oelre ovyepTaHa

188

Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/
https://www.tourism.government.bg/bg/kategorii/edinnata-sistema-za-turisticheska-informaciya

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

KOHIOHKTYpAara M0 OTHOIICHHE Ha TypucTHYecKkus mazap B CTonuyHa OOIIMHA OT TJI. TOYKA HA
paziauuHuTe TypucTornoromu mpe3 2025 r. Kato maHHUM 3a IeIMTe Ha HACTOSAIIOTO M3CICIABAHE C
nen Gopmupane Ha mo-siceH 00pas 3a OpaHa bwirapus 3a yeTUpU ce30HA, MOTAT Ja Ce U3BeIaT
cieaauTe Bojeny nasapu — Wramus (72 635), Uspaen (67 629), karo uHTEpEeC MpeACTaBIIsBAT
NPEANOYUTAHHIT UM KbM BUCOKOKATETOpUIHH MecTa 3a HacTtaHsBaHe (Bgtourism.bg, 2026).

Ta3u CTpykTypa Ha TBPCEHETO MNpeanojara 3HAYUMH O0EMH  IEPCOHAITHU
NaHHU (pe3epBaluy, IUIAIAHMS, MPEINOYUTAHUS, JOSIHOCT, MOOWIHOCT), 0OpaboTBaHM OT
MHO>KECTBO OIePaTOPH IO BepUrara Ha CTOMHOCTTA — XOTEIH, IIaTGOPMH, TPAHCIIOPT, CHOUTHS,
JECTHHAIIMOHHYU OpPTraHU3alliy — 9Y€CTO Ype3 aBTOMATU3UPAHHU U YACTUYHO HEMPO3PAvHU MPOIECH.

Te3n maHHU UMAT 3HaYeHHUE MpH (GOPMHUPAHE HAa €TUYHUTE LIEHHOCTH MPU BHEIPSIBAHE Ha
CUCTEMHTE C U3KYCTBEH MHTEIIEKT 1O JABE MpUUMHU. [I5pBO, TYpUCTUYIESCKUTE JTOKAIIUHM C BUCOKA
KOHIICHTPAIIUS B YETUPH M TICT3BE3THU XOTEJIH IMPEANOJIarat mo-ImrupoKo U3M0I3BaHe Ha MPOrpaMu
3a JIOSUTHOCT, TIEPCOHAIM3UPAHU TTAKETH, TUTHTATHH KOHCHUEPK YCIYTd M IUIATS)KHU PEIICHUS —
T.c. 00pabOTKa Ha YyBCTBUTEIHU NMPOQWIM U TOBEACHYCCKH JaHHU. BTOPO, MEXIyHAPOIHHST
npoduna yBenMYaBa TPAHCTPAHWYHUS Xapakrep Ha JaHHUTE (TiatrGopmu, IUIANIAHUS,
ABUOKOMIIAHMH), KOETO MpaBu choTBeTcTBHETO ¢ GDPR 1 M3ucKBaHuATa 32 KHOEPCUTYPHOCT U
YCIIOBHE 32 JIOBEPHE.

B KOHTEKCTa Ha HACTOSIIOTO M3CJIEIBAaHE € HEOOXOIUMO Ja OObPHEM BHHMAaHHUE BBPXY
TPYIHUPAHETO Ha CTUYHHTE pHUCKOBE B 3 rpynu - CBBP3aHH c
AITOPUTMUYHH IIPUCTPACTHS, C JINIICA HA OOSICHUMOCT 1 CBBbP3aHHU C PUCKOBE 3a TOBEPUTEITHOCTTA.
PuCKBT OT mpHCTpacTHsi ce yCHIIBA, KOTaTO MOJCIUTE c€ 00ydaBaT BHPXY HEINPEICTABUTCITHH
JTAHHU WJTH KOTaTO HCTOPUYCCKUTE JJAaHHU OTpa3sBaT CTPYKTYPHU HEPaBEHCTBA. [lpyr eTHYeH PUCK
€ CBBp3aH C HEMpo3padyHoCcTTa (,,4epHU KYTHH‘‘), KOETO HaMayisiBa JOBEPHUETO B KOMITAHUHTE,
PECIIEKTUBHO B TYPUCTHYECKUTE JICCTUHALINH, ThI KATO TYPUCTHUTE U CITY)KUTEJIUTE YeCTO HE MOTaT
Jia pa3depar 3aI1o UM ce Mpejjiara onpeeieHa yciayra. B HacTosSIoTo u3cie1Bane ce mpenopbiBa
npunaraneto Ha SDG 16 ¢ uen ocurypsiBane Ha MPO3pavyHOCT U OTYETHOCT, KOUTO Ca OCHOBA 3a
JIETUTUMHOCT Ha WHCTHUTYIIMUTE W MPOILECUTE Ha B3eMaHe Ha perreHust B aectuHaruure (UN,
2024).

CnenoBatenHo, 3a na Obne ,.bpann bearapus™ ycroituuB, BHenpsiBaneto Ha WU B
JNECTHHAIIMOHHU yCIYTH TpsiOBa a Ob/I€ YacT OT MHCTUTYLIMOHAIHHUS TIOJIX0]] 32 OCUTYpSBaHE HA
KaueCTBO W M3KHUBSBAHE B UCTUPH CE30HA 3a TYPHCTUTE, IMOCEIIABANTU JAecTUHAImATa. [logo0eH
Mojziel TpsOBa Ja BKIIIOUBA SICHU MpaBuia 3a WHPOPMUPAHOCT U ChIVIACHE HAa TYPUCTHTE,
OTrpaHWYaBaHE Ha JAHHHUTE JI0 HEOOXOIMMOTO, OOSICHUMOCT Ha aBTOMATH3UPAHU PEIICHUS (HAIIp.
OUHAMHYHO IIeHOOOpasyBaHE) M MeEXaHM3MH 3a xanOu/kopekiuu. [logoOHU TpPaKTHKU

Kopecnionaupar ¢ jorukara Ha SDG 16 3a mpo3padnu, OTYETHU W NPUOOIIABAIIA HHCTHUTYIIHH
(UN, 2024).

IIpakTHKO-IPUJIOKEH MOJeJ OT eTHYHHM NpaBHJIa 32 M3IPakIaHe HA YCTONYMB
»bpana bbiarapusa® B IMTMTAJTHUSA CBAT

[Togo6en Mozaen 6u Mors 1a ce Gopmynupa Bb3 ocHOBa Ha aupektuBara 16 Ha OOH (SDG
16) dopmynupaiia Bu3us 3a €()EKTUBHM, OTUETHH W MPUOONIABAIIM WHCTUTYIMH, JOCTBII JIO
IPaBOCH/IME U 3AIIMUTAa HA OCHOBHUTE CBOOOIH.

B xontekcra Ha MU, ToBa ce mpeBexaa B ympaBiieHCKa joruka: (1) mpo3padHocT Ha
QITOPUTMUYHOTO B3€MaHE Ha pelieHus; (2) OTYETHOCT HPH TPELIKH, BKIIOUYUTETHO MPOLEIYypHU 32
KOpeKknusl U KoMmreHcanus; (3) ygactue Ha OOIIECTBEHOCTTA M 3aMHTEPECOBAHHUTE CTPAHU TP
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BHBEXK/IaHE HA CUCTEMH, KOUTO BIIMSISIT HA TIpaBa M YCIYTH; U (4) peaieH JOCThI A0 HHPOpMAIHS
3a TOBa Kak ce 00paborBar manHu u KakBu podunu ce usrpaxaar (UN, 2024; UN DESA, 2024).

TBi KaTO TypUCTHUECKUTE YCIyTd YECTO CE MPEAOCTaBAT B NAPTHHOPCKH E€KOCHCTEMU
(xorenu, murargopmu, oOIMIKMHA, TPAHCIOPT, ChOUTHs), yrnpaBieHuero Ha MM TpsOa ma Obne
MEXIYCEKTOPHO M KoopauHupaHo. JlectuHanmonuure opranuzanuu (OYTP) morar ga urpast
ponsita B bbarapust oGmmHNATE U MOTaT Ja UrpasT posisiTa Ha ,,MHCTUTYLMOHAJIEH TapaHT™, KaTo
3aaBaT OOIIY CTaHAAPTH 3 MOBEPUTEITHOCT, KHOSPCUTYPHOCT U aJTOPUTMHUYHA CIIPABENIUBOCT U
KaTo M3HMCKBAT JI0OKa3aTeicTBa 3a CHOTBETCTBUME OT mapTHhopuTe cu. llomoOHa mnpakTuka
nocounxme Beye Oemre mocoueHa oT CronnyHa oOIIMHA MO MOBOJ 00pabOTKaTa M aHAJM3a Ha
naHHute 3a Typusma B rpan Codwus 3a 2025 1. U COAEISIHETO UM C OOIIECTBEHOCTTA C IISUT
OCHUTYPsIBAaHE Ha €TUYHUTE HOPMH.

B HacrosioTo M3cneABaHe mpeisiaraMe €TUYHM MpaBujia 3a YINPaBICHCKH MOJEN 3a
OTTOBOPHO BHEJPSIBAHE HA W3KYCTBEH HHTENEKT, MPUIokuM 3a Opann bearapus. Mogenst
BKJIIOUBA 3 KpUTEpHs, OCHOBAaHU Ha OTAENHU crenuuyHu uHANKATOpH. [IbpBUAT KpuTepuil e
CBBP3aH C MPUHIUIIUTE HA [ICHHOCTHO HUBO, BTOPUAT KPUTEPUH € CBBP3aH ChC Ch3/IaBAaHETO Ha
MpaBUJia Ha OMEPaTHBHO HUBO MO OTHOIICHHE HAa MPHUJIOKEHUETO HAa M3KYCTBEHMSI MHTEJIEKT B
TYPUCTHYECKHUTE TUIATHOPMH WM TPETUAT KPUTEPHA € CBBP3aH C CTUYHUTE CTAHIAPTH TIO
otHouienue ymnpasieHueto Ha OYTP u oOmmnHHMTe HeW3KIIOUYBaiKu M MUHUCTEPCTBOTO Ha
Typu3Ma.

B mbpBuUs KpuTepUid, CBbP3aH C MPUHIMIIUTE HA IEHHOCTHO HUBO, MOAENBT € HEOOXOAUMO
Jla cé OCHOBaBa HAa MHAMKATOPH U IOKa3aTeJId KaTO JOCTOMHCTBO M aBTOHOMHMSI Ha YOBEKa,
CIOpPaBeIIMBOCT W  HEAUCKPUMHUHALMSA, TPO3PAYHOCT U  OTUYETHOCT, CHUTYPHOCT U
HEMPUKOCHOBEHOCT HA JIMYHMS >KMBOT, MPHUOOIIABAaHE U JOCTBIHOCT. MHCTUTYyIIMOHATHUTE H
ousnec nenu (eheKTUBHOCT, MEpcoHANM3AIlMs, HaMalsBaHEe Ha pPa3XoJ/id) ca JIETUTUMHHU CaMo
JIOKOJIKOTO HE TIOIKOTAaBaT JIMYHOCTHUTE MPUHIIUITN HAa MHAWBHUIA, B KOHTEKCTA Ha YIIPaBJIECHUETO
Ha YOBEIIKUTE PECYpPCH B TypHU3Ma.

[To BTOpHS KpuTepuil, CBbp3aH C MpaBuUjaTa € HeoOXoauMo Ja ce (Qopmaiu3upar B
CIIETHUTE MOKa3aTeNn/UHAUKATOPH:

1. MuHumusupaHe Ha JaHHUTE: ChOMpaHE caMO Ha HEOOXOIMMUTE IaHHU 32 SICHO

olpeienieHa 11ef; 3abpaHa 3a BTOpHUHa ynotpeba 6€3 HOBO OCHOBaHHUE/ChIilacHe
(GDPR).

2. Tlpo3pauHocT KBM TypucTUTE: sicHHM YyBemomuenus 3a HU-ymotpeba (warbor,
MepCoHaNM3aIus, TMHAMAYHO 1IeHO00pa3yBaHe), Torhka Ha oOpaboTkara U rpasa Ha
cyoekra Ha nanau (GDPR).

3. OOSCHMMOCT W YOBEIIKH HAI30D: MIPH BUCOKOPUCKOBH PEIICHHS (IOCTHIT, CHTYPHOCT,
3HAUMMU IICHH/YCJIOBHUSI) CE OCUTYpsIBAa YIPABIEHCKU MOHUTOPHUHT M Bb3MOXHOCT 3a
ocriopBaHe oT cTpaHa Ha typuctute (Al Act).

4. ANTOPUTMHUYHU OJUTH: IEPUOAUYHU MPOBEPKHU 32 MPUCTPACTHS, KAUECTBO HA JAHHUTE
U CUTYPHOCT; IOKYMEHTHPAHE Ha pe3y/ITaThuTe 1 MepkuTe 3a kopekuus (Al Act).

5. KubepcurypHocCT mo Au3aiiH: KpunTupaHe, KOHTPOJI Ha JOCThIIa, MOHUTOPUHT U TUIaH
3a MHIUACHTY; 3all[UTa Ha BEpUrara oT JOCTaBUMIIH.

6. YuacTHe Ha 3aMHTEPECOBAHUTE CTPAHM: MEXaHH3MU 32 00paTHA BPB3Ka OT TYpUCTH,
CIIY’)KUTEIT! U MECTHH OOIIHOCTH; MyOJIMYHO OTYUTAHE Ha KIIFOYOBU MOMMTHKH (SDG

16).

190
Department “Economics of Tourism”, University of National and World Economy
Online library https://tourism-unwe.com/



https://departments.unwe.bg/tourism
https://www.unwe.bg/bg/
https://tourism-unwe.com/

Journal of Tourism, Policy and Business (JTPB)
Volume 3, June 2026, Issue 1, ISSN 3033-0971

7. Eruka B HR mporecute: 3a0paHa 3a HEmpo3payHW aBTOMATHU3WPAHH pEIICHUs 0e3
BB3MOKHOCT 3a OOsICHEHUE; 00y4YeHHUE U MOJKpeNa 3a CIyKUTEIUTE MPU JUTUTaICH
IPEXO/I.

8. OTroBopeH MapKETHUHI: OrPaHWYEHHUs Cpelly MaHUIYJIaTUBHA IEePCOHAIN3ALUS;
PO3pPavyHOCT NMPH NPOUINPaAHE U MPETOPHKH.

[To oTHOmIEHME HA TpeTUs KPUTEPHH, CBBP3aH C €TMYHHUTE CTaHIAPTU IO OTHOIIECHUE
ynpasinenuero Ha OYTP u obmuHuTEe, 1 MUHUCTEPCTBOTO HA TYpHU3Ma B HACTOSIIMS MOJEIN
npeJlaraMe TPUCTENEHEH JITOPUTBM 3a MPWIOKEHHE YIPABICHUETO IpH BHEAPsIBaHE Ha
M3KYCTBEH MHTEJIEKT B TYPUCTUYECKUS CEKTOP B CIEAHUTE NTOKA3aTEIN:

1. Tloka3aren 1 —Ilonutuku u poau: onpeaesnsHe Ha coocTBeHuk Ha MU pucka (Hamp.

DPO/xomurer o M), mpaBuia 3a mpueMaHe Ha MOJEIU, MATPHUIIA 32 OTTOBOPHOCTH.

2. Tloxazaren 2 — Konatponau npouecu: DPIA/onieHku Ha BB3eHCTBUE BHPXY JAaHHUTE,
peructsp Ha MW npunoxeHusTa, mpoueaypH 3a OAUT U MOHUTOPUHT, YIIpaBJIEHUE Ha
JOCTaBUHUIIH.

3. TIoxazaten 3 — IlyOmmyna oTueTHOCT: roaumieH Aokinan 3a MW mpaktukm Ha
JIeCTUHAIMATA/OpraHu3alusaTa, MyOJUYHN MHIUKATOPU 32 MHLIMJCHTU M KOPEKILHH,
MEXaHU3MH 3a JKajiou.

[TpenyioskeHUAT YCIIOBEH MOJEN MO OTHOIIEHHE Ha Cbh3/laBaHE HAa €TUYHU IpaBUiIa IO
IPUJIOKEHUE U YIPABJIEHUE HA U3KYCTBEHUS MUHTEJEKT B TYPUCTUUYECKUTE JECTUHALUU OU JJOBEI
710 Ch3/JaBaHE Ha YCTOWYMB OpaH]l M KOHKYPEHTOCIIOCOOHOCT Ha AecTuHauus beiarapus B uetupu
Ce30Ha.

Etuxara na U e npsiko cBbp3aHa ¢ OpaHIuHIa Ha JeCTUHALMU. TypUCTHYECKUAT OpaHa
Ce M3rpaXkJa HE CaMO 4Ype3 IOCIAaHMs, a 4Ype3 MPEKUBSBAHE — BKIIOUUTEIHO IJUTHUTATHOTO
npexxuBsBane (pesepsaiun, Check-in, obcinykBane, CUTYpHOCT). AKO TYPHCTHTE Bb3IIpUEMAaT, e
JAHHUTE UM C€ M3IO0J3BAaT HEMpO3payHo, Y€ Ce MoJylaraT Ha arpeCUBHO NMpOQMIMpaHe WIH 4Ye
CHUCTEMHUTE ca YsA3BMMH, TOBA MOJKOIABA J0BepUe M JOATHOCT. OOpaTHO, ECTUHAIUS, KOSATO
JEMOHCTpHpA SICHU TNpaBUia, IPO3PAYHOCT U OTTOBOPHOCT, MOXKE J1a MPEBBPHE ,,JUTUTATHOTO
JI0BepUe* B KOHKYPEHTHO MTPEAUMCTBO.

B xonrtekcra Ha Codus, KbAETO KIIOUOBU €BPONEHCKM Na3zapu (opMHUpAT 3HAYUM
Typuctonotok (Hamp. Wranus, ['epmanus, ['bpuius), Bb3MpUEMaHETO HAa BUCOKHM CTaHIAPTH 3a
3alluTa Ha JaHHUTE U oTtroBopeH MU moakpens crpaTernyecko Mo3UIMOHUpPaHE 3a Oe30IacHa,
MOJIepHa, peABUIMMa U CIpaBeJIuBa JecTuHalus. ToBa € B CHHXPOH ¢ M3UCcKBaHMsATa Ha SDG
16 3a cwiHM WHCTHTYIMH M C eBpomeiickara perymatopHa cpema (GDPR u Al Act), kosto
TYpPUCTUTE OYaKBaT Aa ObJe clla3BaHa MPHU TPAHCTPAHUYHU TYPUCTHUECKHU MPOTPAMHU.

OcBeH TOBa, yCTOMUMBUAT OpaHj Ipeanonara U ColMajlHa YCTOWYMBOCT — MECTHUTE
OOIIHOCTH J1a U3BIMYAT MOJI3HU OT TYpU3Ma U J]a y4acTBaT B YIPABICHUETO HA TUTUTAIHUTE YCIYTH
(Hampumep upe3 KOHCYITAaTUBHM (QopMaTH 3a JaHHU U TeXHoJoruu). TykK y4yacTHeTo,
po3pavyHOCTTa M oOpaTHaTa Bpb3Ka ca HE CaMO €TMYHH, HO M YIPaBICHCKH WHCTPYMEHTH 32
HaMallsiBaHe Ha KOH(JIMKTU U 3a MOBUIIaBaHE HAa KAaueCTBOTO Ha YCIYIMTE B TYpUCTHUECKHUTE
JECTHHALIHH.

3aki0yenue

B 3akirroueHne MOKEM J1a U3BEJEM, Y€ ETUYHUTE LIEHHOCTH Ca PaMKaTa 3a BHEIPSBAHE Ha
NN B Typu3sMa M 3a M3rpaxkJaHe Ha YCTOWYMB ,.bpann bwarapus“. Ananu3bT noaueprasa
HE00XO0UMOCTTA OT MOJUYepTaBaHe Ha JINYHOCTHUTE LIEHHOCTHU KaTo JJOCTOMHCTBO, CIIPaBeIIMBOCT
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U TIOBEPUTEITHOCT, KOUTO € HEOOXOauMO Jla ObJaT 0OOBBP3aHU C MHCTHTYIIMOHATHUTE U OU3HEC
ey Kato e(eKTUBHOCT U MepcoHanu3alus. B ycinoBuaTa Ha HEHHOCTHU MPOMEHH U MOBUIICHA
qyBCTBUTEIHOCT KbM CUTYPHOCTTA, JOBEPUETO B LU(POBUTE YCIYT'H CTaBa CTPATETHUECKU PECypC
3a IeCTUHALIUY, B T.4. JOpMHUpaHe HA YCTOWUYUB Opany bbiarapus.

Hannaute 3a Codust mpe3 2025 1. WIrOCTpUpar pacTsil MEXIYHAPOJCH WHTEPEC U TO-
BHCOKHM OYaKBAaHUS KbM Kau€CTBO U CUTYPHOCT Ha yciyrute. ToBa mpaBu 3amiuraTa Ha JaHHUTE U
npo3paunoctta Ha UM cucremuTte KIIFOUOBO YCIOBHE 33 KOHKYPEHTOCIIOCOOHOCT. Upe3 pamkara
Ha SDG 16, xakTo u upe3 eBpomneiickure perymnaropau usnckBanus (GDPR u Al Act), morat na ce
U3TPAIST YIPABICHCKU MOJICIM U MEXaHU3MHU, KOUTO J1a FapaHTUPAT OTYETHOCT, YIaCTHE U 3allUTa
Ha [paBaTa Ha BCUUKH y4acTBAIIHM B MHTETPUPAHUS TYPUCTUYECKU MOJIEN, IOCOYEH B HA4YaJI0TO Ha
cTaTusTa.

[IpennoxeHusT MojAen B IOCIEAHATAa 4YacT B HAcTosIaTa CTAaTHsA, CbCTaBeH OT 3
KPUTEPHsI/TIOKA3aTEI MOXKE J1a TIPEUIOKU MPAaKTUYecKa OCHOBA 32 BHEAPSBaHE Ha ,,0TTOBOPEH
WNU* Ha HUBO OpraHU3aIysl U JECTUHALIUS.

Karo pesynarareH HpuHOC OT HACTOSIOTO HU3CJIEABAHE € IPEMJIOKEHUAT IMPaKTHKO-
IOPUJIOKEH MOJEN 3a €THYHU MpaBuUja 3a IMOANOMAaraHe HM3rpa)<IaHeTo Ha YCTOW4uB ,,bpann
bearapus‘ upe3 nosepue, Ka4eCTBO HA YCIYTUTE U MHCTUTYLIMOHAJIHA JIETUTUMHOCT.
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N3MEPBAHE HA HEHHOCTHUTE B TYPUCTUYECKATA
MHNOJUTUKA: AUTUTAJIHHU KPI 3A YIIPABJIEHUE HA BPAH/I
BBJII'APUSA

BUOJIETA JOHEBA-AAHKYJIOBA
I'n. ac. n-p, Cexuus ,, Typuzsm®, JlenapramenT ,,AAMUHUCTpALIMS U YIIpaBJIcHUE",
HoB Obarapcku yHuUBEpCUTET

Peztome: Hacmoswomo uscnedsane pasenedcoa mpaucgopmayusima 8 usmepeanemo Ha
mypucmuyeckama NOJUMUKA 6 YCI08UAMA HA  OUSUMATU3AYUS, KAMO  aApeyMeHmupa
HeobX00UMOCmma om npemMuHasane om 00emMHoO-0a3UparHu UHOUKAMOPU KbM MHOZOMEPHA PAMKA,
KOAMO YIA6s HeMamepuaiHama CmouHocm Ha OoecmuHnayuume. Bwvnpexu ue mpaouyuonuu
nOKA3amenu Kamo mypucmudecku NOCeweHus, HOWYSKU U NpUxoou om mypuzvm 3andazeam
CBOSIMA AHANUMUYHA 3HAYUMOCH, Me 8ce NO-MpYyOHO Ompaszsieam npoyecume, upe3 KOUMO
oecmuHayuume ce OMKPUBAmM, OYeHA8am U Uuzbupam 6 cpeod, MeOuupaHa om OuSUMAaIHu
nramgpopmu. Cmwvneatiku 8vbpxy meopusama 3a Opanoupare Ha 0ecCmuHayuu, Tumepamypama 3a
OUSUMANHO YNpasieHue U pamKume 3a U3MepeaHe HA eQeKmMUsHOCmma, U3CIe08aAHEMO
pazpabomea uHmMezpupan Mooei 3a OYeHKa HA MypUcCmuyeckama CMouHOCm upe3 OUSUmaiHu
knouosu noxazamenu 3a usnvinenue (KP1). Ilpednoscenama pamka e cmpykmypupana okono nem
B3AUMOCELP3AHU USMEPEHUSL. BUOUMOCHL, AHSANCUPAHOCHL, Penymayust, KOHEEPCUsL U ObI2OCPOYHO
ev30elicmsue. Tesu usmepenuss ompazsaeam NOCIEO08AMENHAMA JIO2UKA, UYpe3  KOsAMOo
OUSUMATHOMO BHUMAHUE Ce MPAHCHOPMUPA 8 MYPUCMUYECKO MbPCEeHe U MePUmopudind
CMOUHOCM.

B memooonoeuuen niam uscnedsanemo npunaea CMeceH KOHYenmyaaHO-AHAIUMU4eH
n00X00, KOUMO Cbuyemasa meopemuyer CuHme3 ¢ UHMEPnpemayus, OPUEHMUPAHA KbM
nyonuuHUmMe NOIUMUKU, 8 KOHMEKCMA HA Obieapckus mypucmuyecku cekmop. Emnupuynume
U3800U ce OCHOBABAM HA HAYUOHATHU CIAMUCMUYECKU OAHHU, e8PONeICKU PAMKU 3 OUSUMATHO
OeHuMapKupane u akmyainu pa3eumusi 8 ynpagieHuemo na mypusma ¢ bvieapus, ¢ akyenm opxy
cmpamezudeckama — OpueHmayus KoM — OUSUMAIHA — mpaucopmayus U Yero200UUHO
nozuyuonupate. Pesynmamume nokaszeam, ue oOucumannume KPl ¢gyuxkyuonupam ramo
OpUeHmuUpaHu KoM 6vOewemo CueHanu 3a NyOIUYHA NOTUMUKA, KOUMO YIa8sam OUHAMUKAMA HA
BHUMAHUEMO Npeou NOoCewjeHuemo U penymayuorHume eghekmu cied He20, NpeoxoHcoauu
usmepumume ukonomuyecku pesyrimamu. Tosa e ocobeno penesanmmno 3a bvneapus, kvoemo
MYPUCTIUYECKAmMAa NOIUMUKA Yeau Nnpexod Om HUCKOOKONCEMeHn U Ce30HeH MOO0el KbM
ousepcuguyupana cmpameus. ¢ 6ucoka 0obasena cmourocm. Hzciedsanemo 0OnpuHacs Kvm
HayyHama JIumepamypa upe3 C8bp36ane Had OPAHOUPAHEMO HA OeCMUHAYUU C OYeHKamd Ha
mypucmuyeckama noaumuka, kamo npeonaea mawadbupyema KPl apxumexmypa, cvobpazena c
egponelickume ynpaegnencku pamku. Oceen moeéa mo OeMoHCmpupa Kaxk ¢hpazmeHmupanu
oueumannu OaHHu Moz2am 0a 0voam MpaHCHOPMUPAHU 8 UHMESPUPAHA O0KA3AMeiCmMBEeHd
cucmema, noonomazawja cmpameuieckama KoOpoOuHayus, aoanmueHoOmo Ynpasienue U
YCMOUYUBOMO pazeumue Ha MypucmudecKume 0ecmuHayull.

Knwuoseu oymu: mypucmuuecka noaumuxa; OUSUMAIHO ynpagieHue;, Opanoupamne Ha
oecmuHayuy,  KIOYO8U  NoKAzamenu  3a  UNBIHEHUe,  HeMamepudaina  CMOUHOCH,
KOHKYPEHMOCNOCOOHOCM HA 0eCMUHAYUU, YEeHHOCMU
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MEASURING VALUES IN TOURISM POLICY:
A DIGITAL KPI FRAMEWORK FOR GOVERNING BRAND BULGARIA

VIOLETA DONEVA-YANKULOVA
Chief Assist., PhD, Administration and Management Department, New Bulgarian University

Abstract: This study examines the transformation of tourism policy measurement in the
context of digitalization, arguing for a shift from volume-based indicators toward a
multidimensional framework capturing intangible destination value. While traditional metrics such
as arrivals, overnight stays, and tourism receipts remain analytically relevant, they are
increasingly insufficient for understanding how destinations are discovered, evaluated, and
selected within platform-mediated environments. Building on destination branding theory, digital
governance literature, and performance measurement frameworks, the paper develops an
integrated model for assessing tourism value through digital Key Performance Indicators (KPIs).
The proposed framework is structured around five interrelated domains: visibility, engagement,
reputation, conversion, and long-term impact. These domains reflect the sequential logic through
which digital attention is transformed into tourism demand and territorial value.

Methodologically, the study adopts a mixed conceptual-analytical approach, combining
theoretical synthesis with policy-oriented interpretation grounded in the Bulgarian tourism
context. Empirical insights are derived from national statistical data, European digital
benchmarking frameworks, and recent developments in Bulgaria’s tourism governance,
particularly its strategic emphasis on digital transformation and year-round positioning. The
findings suggest that digital KPIs function as forward-looking policy signals, capturing pre-visit
attention dynamics and post-visit reputational effects that precede measurable economic outcomes.
This is particularly relevant for Bulgaria, where tourism policy aims to transition from a low-cost,
seasonal model toward a diversified, high-value destination strategy. The study contributes to the
literature by bridging destination branding and tourism policy evaluation, offering a scalable KPI
architecture aligned with European governance frameworks. It further provides practical
implications for policymakers by demonstrating how fragmented digital data can be transformed
into an integrated evidence system supporting strategic coordination, adaptive governance, and
sustainable destination development.

Keywords: Tourism policy; digital governance; destination branding; key performance
indicators; intangible value; destination competitiveness

Introduction
Tourism policy is increasingly shaped by processes of digitalization that transform how
destinations are perceived, evaluated, and selected. In this evolving environment, traditional
measurement approaches - primarily based on arrivals, overnight stays, and tourism receipts - are
no longer sufficient to capture the full spectrum of value creation within tourism systems. While
such indicators remain analytically relevant, they largely reflect ex post outcomes and fail to
account for the underlying processes through which tourism value is constructed in platform-
mediated environments. In this context, the concept of values requires particular attention. In the
present study, values are understood as socially constructed and perception-based dimensions of
tourism development, including trust, cultural meaning, identity, and visitor engagement, rather
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than purely economic outputs. These values are not treated as abstract normative constructs but as
measurable dimensions that can be operationalized through digital Key Performance Indicators
(KPIs), enabling their integration into policy evaluation and governance processes.

Recent developments in tourism research emphasize the growing importance of digital
interactions and user-generated content in shaping destination performance and competitiveness
(Gretzel et al., 2015). At the same time, the literature on destination branding highlights the role of
perception, image, and symbolic meaning as central components of tourism value creation
(Kavaratzis, 2004; Kotler et al., 2017). These perspectives converge in suggesting that tourism
value emerges through complex interaction processes rather than through isolated economic
outputs. From a policy perspective, this shift requires a rethinking of how tourism systems are
measured and governed. Traditional policy frameworks, often rooted in static statistical indicators,
are increasingly challenged by the need to incorporate real-time, behavior-based, and perception-
driven data. As argued in tourism policy literature, effective governance depends on the ability to
align measurement systems with strategic objectives and dynamic market conditions (Dredge &
Jenkins, 2007). In this regard, performance indicators are not merely evaluative tools but
mechanisms that structure policy learning and decision-making processes.

The use of KPI-based frameworks in tourism has gained attention as a means of linking
strategic goals with measurable outcomes (Castellani et al., 2010; Varelas et al., 2024). However,
existing approaches often remain fragmented, focusing either on sustainability indicators or on
marketing performance, without integrating the full spectrum of value creation processes. In the
Bulgarian context, previous research highlights the importance of KPI systems for connecting
policy objectives with measurable performance dimensions, while also revealing limitations in
their practical implementation (Doneva-Yankulova, 2024). Against this background, the present
study aims to develop an integrated framework for measuring values in tourism policy through
digital KPIs. It proposes a multidimensional model that captures the transformation of digital
attention into tourism demand and long-term territorial value. By bridging destination branding,
digital governance, and performance measurement perspectives, the study contributes to both
theoretical development and policy practice. Empirically, the analysis focuses on Bulgaria as a case
study, where tourism policy is undergoing a transition from a low-cost, seasonal model toward a
diversified, high-value destination strategy. Despite increasing emphasis on digital transformation
and year-round positioning, the integration of digital performance indicators into a coherent policy
framework remains limited. This creates a need for analytical models that can translate fragmented
digital data into actionable policy insights.

Table 1.
Structural limitations of traditional tourism indicators
Indicator Analytical Key Limitation Policy Implication
Focus
Tourist Demand Does not capture motivation||May overestimate competitiveness in
arrivals volume or perception mass tourism contexts
. Duration  of{Does not reflect experience|Masks weak engagement and
Nights spent . . .
stay quality satisfaction levels
Tourism Economic Ignores  symbolic  and||Cannot explain long-term brand
receipts output reputational value positioning
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Indicator Analytical Key Limitation Policy Implication

Focus
Occupancy Cgpamyy Dpes not account for digital Fails to capture pre-visit dynamics
rate utilization discoverability

Source: Adapted by the autor from Pyo (2010); Gretzel et al. (2015)
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Indicators ;
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coexist with low digital | |
visibility elsewhere. | |

inflate volume concentration can show whether the
without mask weak national narrative is
strengthening identity. diversification. coherent.

Figure 1. Traditional tourism indicators: analysis and Bulgarian relevance
Source: Adapted by the autor

Literature review and research gap

The measurement of tourism performance has traditionally been grounded in quantitative
indicators reflecting demand volume and economic output. Metrics such as tourist arrivals,
overnight stays, and tourism receipts have long served as the primary tools for evaluating
destination performance and informing policy decisions (Pyo, 2010). These indicators provide a
standardized and comparable statistical basis for monitoring tourism activity across regions and
time. However, contemporary research increasingly challenges the sufficiency of this approach.
While volume-based indicators capture realized demand, they fail to account for the underlying
processes that shape tourist behavior, including perception, motivation, and decision-making. As a
result, they offer a limited understanding of how destinations generate and sustain competitive
advantage in dynamic market environments (OECD, 2020). This limitation has become more
pronounced in the context of digitalization. Tourism demand is no longer formed solely through
traditional marketing channels but is increasingly mediated by digital platforms that influence how
destinations are discovered, interpreted, and evaluated. Consequently, the analytical focus of
tourism measurement is gradually shifting from outputs (what happens) toward value formation
processes (how and why it happens). Parallel to developments in tourism measurement, the
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literature on destination branding has emphasized the importance of intangible value as a core
determinant of competitiveness. Destination brands are conceptualized as complex constructs that
integrate cognitive, affective, and symbolic dimensions, shaping how destinations are perceived
and experienced by tourists (Kavaratzis & Ashworth, 2005). From this perspective, a destination
is not simply a geographic location but a meaning system, where identity, authenticity, and
emotional resonance play a central role in influencing travel decisions. Strong destination brands
enable territories to differentiate themselves, reduce perceived risk, and move beyond price-based
competition (Pike, 2009). Despite this conceptual advancement, a significant limitation persists.
While the literature provides sophisticated theoretical models of brand equity, it offers relatively
limited guidance on how these intangible dimensions can be operationalized within policy
frameworks. In practice, tourism authorities continue to rely on traditional metrics that do not
adequately capture brand perception, trust, or narrative coherence.

This disconnect between theory and measurement creates a critical gap in tourism
governance, particularly in contexts where brand positioning is central to strategic development.
The rapid expansion of digital technologies has fundamentally reshaped the tourism ecosystem.
Digital platforms—including search engines, social media, and online travel agencies—have
become central intermediaries in the Typuctudeckoro pemenue-making process, influencing both
information access and behavioral outcomes ( Gretzel, 2010).

Within this platform-mediated environment, tourism demand is increasingly shaped through:

« algorithmic visibility

 user-generated content

« and peer-to-peer evaluations

These dynamics give rise to what has been conceptualized as a smart tourism ecosystem,
where data flows, digital infrastructures, and stakeholder interactions collectively shape destination
performance (Gretzel et al., 2015). At the same time, digital transformation introduces new
analytical possibilities. Online interactions generate large volumes of behavioral and perceptual
data that can be used to monitor how destinations are experienced and evaluated in real time. This
creates an opportunity to move beyond static measurement systems toward more dynamic and
adaptive forms of tourism governance. Existing research often focuses on technological
applications—such as smart destinations or Al-driven marketing—without sufficiently integrating
these developments into policy evaluation frameworks. As a result, the potential of digital data
to inform tourism governance remains underutilized.

Key Performance Indicators (KPIs) have long been used as tools for monitoring and
evaluating organizational performance. In tourism, they have traditionally been applied to measure
operational outputs, such as visitor numbers, revenue, and occupancy rates. Recent literature
suggests that KPIs can play a broader role in policy design and governance, particularly when
they are linked to strategic objectives and embedded within decision-making processes (Costa et
al., 2022). A well-designed KPI system enables:

e prioritization of policy goals

e benchmarking across destinations

« and continuous performance monitoring

Importantly, the rise of digital data expands the scope of KPIs beyond traditional indicators.
Digital KPIs can capture dimensions such as:

« visibility (search and platform presence)

« engagement (user interaction and interest)
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« reputation (reviews and sentiment)

« and conversion (behavioral outcomes)

These indicators provide a more nuanced understanding of destination performance,
particularly in the early stages of the tourist journey. The integration of digital KPIs into tourism
policy remains fragmented. Existing frameworks often treat digital metrics as supplementary to
traditional indicators rather than as central components of governance systems. This limits their
potential to inform strategic decision-making.

Based on the reviewed literature, three interrelated gaps can be identified.

First, there is a structural gap in tourism measurement. Existing frameworks remain
predominantly oriented toward ex post indicators, which capture outcomes but fail to explain the
processes leading to those outcomes. This limits the ability of policymakers to anticipate and
influence tourism demand.

Second, there is a conceptual gap between destination branding theory and policy practice.
While branding research emphasizes the importance of intangible value—such as perception, trust,
and identity—these dimensions are rarely translated into measurable indicators that can support
policy evaluation.

Third, there is an integration gap in the context of digital transformation. Although digital
platforms generate rich data on tourist behavior and perception, this information is not
systematically incorporated into tourism governance frameworks. As a result, policy decisions are
often based on incomplete or delayed evidence.

This study addresses these gaps by developing a unified digital KPI framework that integrates:

« destination branding theory (intangible value)

« digital tourism research (platform-mediated behavior)

« and policy evaluation (governance logic)

The proposed framework conceptualizes digital KPIs not as isolated metrics, but
as interconnected policy signals that reflect different stages of the tourist decision-making
process.

By applying this framework to the Bulgarian context, the study also contributes empirical
relevance, demonstrating how digital KPI systems can support destinations undergoing structural
transformation toward higher-value, year-round tourism models.

Table 2.
Key streams in tourism research and their limitations
Research Core Focus Key Contribution Limitation
Stream
Tourism Demand and||Standardized statistical||Limited insight into
measurement economic output indicators behavioral processes
Destination . . Conceptualization of|Weak operationalization in
. Image and identity |. : .
branding intangible value policy
Digital tourism |[Platforms and data Understanding of - digital Fragmented policy
ecosystems integration
KPI frameworks Perfc_er_ance Structured evaluation tools Limited application to digital
monitoring governance

Source: Author’s synthesis based on Echtner & Ritchie (1993), Gretzel et al. (2015), OECD (2020)
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Theoretical framework and conceptual model

Contemporary tourism policy increasingly operates in environments characterized by
complexity, uncertainty, and rapid technological change. In such contexts, traditional governance
models based on static reporting and aggregate demand indicators are insufficient for capturing the
dynamic processes through which destination value is created and transformed. Previous research
on KPI applications in the Bulgarian tourism context highlights the importance of performance-
based measurement frameworks and their role in linking policy objectives with measurable
outcomes (Doneva-Yankulova, 2024).

A growing body of literature suggests that tourism governance should be reoriented
toward value-based evaluation, where the focus shifts from maximizing visitor numbers to
enhancing long-term destination competitiveness, resilience, and differentiation (OECD, 2020).
This perspective recognizes that tourism value extends beyond immediate economic outputs and
includes symbolic, relational, and experiential dimensions.

From a policy standpoint, this implies a transition:

« from volume-based management — value-oriented governance

o from retrospective measurement — real-time monitoring

« from fragmented indicators — integrated evidence systems

Such a shift is particularly relevant for destinations undergoing strategic repositioning,
where policy effectiveness depends on the ability to manage not only demand levels but also
destination perception and market positioning. The second pillar of the theoretical framework is
grounded in service-dominant (S-D) logic, which conceptualizes value as co-created through
interactions among multiple stakeholders rather than produced unilaterally by providers (Prahalad
& Ramaswamy, 2004).

In tourism contexts, this implies that:

« Vvalue emerges through experiences, not transactions

« tourists are active participants, not passive consumers

« destinations are relational systems, not fixed products

Digital platforms amplify this co-creation process by enabling continuous interaction
between tourists, businesses, and institutions. User-generated content, reviews, and social media
narratives play a critical role in shaping destination image and influencing decision-making.

As a result, measuring tourism value requires capturing:

« interaction intensity

« experiential engagement

« and narrative construction

rather than focusing exclusively on economic outcomes.

The third theoretical component draws on research into digital platform ecosystems,
which have fundamentally restructured how tourism markets function. Platforms such as Google,
Booking, Instagram, and TripAdvisor mediate access to information, shape visibility, and influence
tourist behavior at multiple stages of the travel journey (Xiang & Gretzel, 2010).

Within this ecosystem, destination competitiveness is increasingly determined by:

« algorithmic visibility (search rankings, discoverability)

« content performance (engagement, sharing)

e reputational signals (reviews, ratings, sentiment)
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These dynamics can be understood through the lens of the attention economy, where
destinations compete not only for visitors but for cognitive presence in digital environments.

In this context, digital data becomes a critical resource for governance. It allows
policymakers to observe how destinations are positioned within competitive landscapes and how
they are perceived across different markets.

Building on the above theoretical foundations, this study proposes a reconceptualization of
Key Performance Indicators (KPIs) as policy signals rather than static measurement tools.

Traditional KPI systems are typically designed to evaluate performance after outcomes
have occurred. In contrast, digital KPIs provide forward-looking insights, capturing behavioral
and perceptual dynamics that precede observable tourism demand.

This study defines digital KPIs as:

Structured indicators derived from digital interactions that reflect how destinations are
discovered, engaged with, evaluated, and selected within platform-mediated environments.

From this perspective, digital KPIs perform three key governance functions:

1. Diagnostic function —identifying strengths and weaknesses in destination performance

2. Predictive function — signaling future demand patterns

3. Coordinative function — aligning actions across stakeholders

This reconceptualization positions KPIs as central elements of tourism policy rather than as
secondary analytical tools. Based on the theoretical framework outlined above, this study proposes
a multidimensional KPI architecture that captures the sequential and interdependent processes
through which destination value is constructed in digitally mediated environments. Rather than
treating performance indicators as isolated metrics, the model conceptualizes them as a structured
system reflecting the transformation of digital attention into measurable tourism outcomes.

The first dimension, visibility, refers to the extent to which a destination is discoverable
across digital platforms. In an environment dominated by algorithmic filtering and search-based
access to information, visibility constitutes the primary condition for market presence. It is
operationalized through indicators such as search impressions, digital reach, and share of voice,
which collectively reflect the destination’s position within competitive attention structures. This
dimension aligns with the broader logic of the attention economy, where visibility functions as a
prerequisite for all subsequent stages of value formation (Davenport & Beck, 2001; Xiang &
Gretzel, 2010).

Building upon visibility, the second dimension, engagement, captures the depth and quality
of user interaction with destination-related content. Unlike mere exposure, engagement reflects
active interest and cognitive involvement, expressed through behaviors such as extended session
duration, repeated interactions, and content exploration. From a theoretical perspective,
engagement corresponds to the principles of value co-creation, where tourists participate in
constructing meaning and experience through their interactions with digital interfaces and
narratives (Prahalad & Ramaswamy, 2004; Gretzel et al., 2015).

The third dimension, reputation, reflects the collective evaluation of a destination as
expressed through user-generated content, reviews, and online sentiment. In platform-mediated
environments, reputation operates as a proxy for trust, significantly influencing decision-making
under conditions of uncertainty. Indicators such as review scores, sentiment polarity, and
qualitative feedback provide insight into how destinations are perceived in terms of quality,
authenticity, and reliability. This dimension is closely linked to destination brand equity, which
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integrates cognitive and affective components into a coherent perception of value (Keller, 2013;
Pike, 2009).

The fourth dimension, conversion, represents the transition from digital interaction to
observable behavioral outcomes. It captures the extent to which visibility, engagement, and
reputation are translated into concrete tourism actions, including bookings, referrals, and travel
planning activities. Importantly, conversion should not be interpreted as a single event, but as a
multi-stage process involving different levels of intent and commitment. This perspective is
consistent with behavioral theories emphasizing the complexity of decision-making processes in
tourism contexts (Ajzen, 1991).

Finally, the fifth dimension, impact, evaluates the broader and longer-term effects of

tourism activity at the destination level. Unlike preceding dimensions, which operate primarily
within digital environments, impact reflects structural outcomes such as seasonality patterns,
regional distribution of demand, and sustainability performance. This dimension situates digital
KPIs within a governance framework, linking short-term performance signals with long-term
policy objectives related to resilience and balanced territorial development (OECD, 2020).
Taken together, these five dimensions form an integrated analytical framework that reflects a causal
progression from attention formation to long-term value creation. By structuring KPIs along this
sequence, the model enables policymakers to move beyond fragmented measurement practices and
toward a coherent system of evidence-based tourism governance.

Table 3.
Digital KP1 architecture for tourism policy
\KPI DomainHProcess StageHKey Indicators HPoIicy Function \
\Visibility HAttention HSearch impressions, reachHAwareness and positioning \
[Engagement ||Interest lInteraction depth, time  ||Consideration and planning|
Reputation | Trust IReviews, sentiment |Quality perception |
\Conversion HAction HBookings, referrals HDemand realization \
Impact [Value |Seasonality, dispersion [Strategic outcomes |

Source: Author’s conceptual model based on Gretzel et al. (2015), OECD (2020), Pike (2009)
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Visibility Engagement Reputation Conversion Impact
(Attention Formation) (Interest Formation) (Trust Formation) (Behavioral Outcome) (Long-Term Value)
 Search Impressions ¢ Interaction & Duration * Review Scores * Bookings & Referrals e Sustainability
 Reach & Share of Voice  Content Exploration * Sentiment Analysis e Itinerary Actions * Regional Dispersion
¢ Economic Benefits

— _J

Conceptual model of digital KPI-driven destination value creation in tourism governance. Source: Author’s elaboration.

Policy Impact & Feedback

Figure 2. Conceptual flow of digital KPI governance
Source: Author’s conceptualization.

The use of performance indicators in tourism policy has been widely discussed as a tool for
evaluating destination development and strategic effectiveness (Castellani et al., 2010; Varelas et
al., 2024).

The study makes three primary contributions to the literature:

First, it advances tourism policy research by shifting the analytical focus from demand
volume to value formation processes, integrating digital behavior into policy evaluation.

Second, it bridges the gap between destination branding theory and measurable indicators
by operationalizing intangible constructs such as visibility, engagement, and reputation.

Third, it reconceptualizes KPIs as governance instruments, demonstrating their role in
enabling adaptive, evidence-based tourism policy.

Methodology

This study adopts a transformative and regenerative research paradigm, positioning
cross-cultural communication as a dynamic process that contributes to both social and economic
value creation within tourism systems. Rather than treating communication as a purely functional
mechanism, the research conceptualizes it as a transformative force capable of shaping stakeholder
relationships, policy outcomes, and destination development trajectories.

The philosophical foundation draws on transformative learning theory, particularly the
work of Mezirow, which emphasizes critical reflection and perspective transformation as central
to meaningful experiential change. Within tourism contexts, this perspective allows cross-cultural
communication to be understood not only as an exchange of information but as a mechanism
through which values, perceptions, and behaviors are reshaped.

In parallel, the study is informed by the principles of regenerative tourism, which extend
beyond sustainability by emphasizing restoration, community empowerment, and long-term socio-
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ecological balance. This dual theoretical grounding enables the research to integrate cultural,
economic, and governance dimensions within a coherent analytical framework.

To address the complexity of cross-cultural communication in digitally mediated tourism
environments, the study employs a mixed-methods research design combining qualitative and
quantitative analytical strategies. This approach enables the integration of interpretive depth with
empirical robustness, ensuring a comprehensive understanding of both subjective experiences and
measurable outcomes. Qualitative components are used to capture culturally embedded meanings,
stakeholder perceptions, and communication dynamics across tourism contexts. These are
complemented by quantitative and benchmark-based techniques, which provide structured
evaluation of digital communication tools and their performance across cultural dimensions. A key
methodological component is the use of digital ethnography, which allows for the observation of
real-time interactions within digital environments such as social media platforms, Al-mediated
communication interfaces, and smart tourism systems. This approach is particularly suited to
capturing multimodal communication patterns, including textual, visual, and behavioral signals, as
they unfold in naturalistic settings (Kozinets, 2015). In parallel, the study incorporates Al
evaluation benchmarks to assess the cultural sensitivity and communicative effectiveness of
digital systems used in tourism governance. Frameworks such as LETToT enable systematic
evaluation of Al-generated responses in terms of reasoning accuracy, contextual appropriateness,
and cultural alignment, without reliance on pre-labeled datasets. This dual focus on human and
technological communication processes reflects the hybrid nature of contemporary tourism
ecosystems.

Data collection follows a multimodal and stakeholder-inclusive design, ensuring that
diverse perspectives and communication contexts are represented. Primary qualitative data are
collected through semi-structured interviews and focus groups involving key stakeholder groups,
including tourists, local community representatives, policymakers, and tourism professionals. This
allows for the exploration of lived experiences, interpretive frameworks, and culturally specific
perceptions of tourism communication. In addition, digital ethnographic data are gathered from
online platforms, including social media interactions, user-generated content, and Al-mediated
communication exchanges. These data sources provide insight into how destinations are
represented, interpreted, and negotiated within digital environments. Complementing these
sources, the study employs benchmark-based data derived from Al evaluation frameworks, which
generate structured performance indicators related to cultural competence, communicative clarity,
and contextual responsiveness. This triangulated data collection strategy enhances the validity and
reliability of the research by combining subjective insights with observable behavioral data and
standardized evaluation metrics.

The analysis is conducted through a multi-layered analytical framework, integrating
qualitative, digital, and quantitative dimensions. Qualitative data from interviews and focus groups
are analyzed using thematic coding techniques, enabling the identification of recurring patterns
related to cultural interpretation, communication effectiveness, and policy implications. This
process allows for the extraction of higher-order themes that reflect transformative and regenerative
communication processes. Digital ethnographic data are examined through content and interaction
analysis, focusing on communication flows, symbolic representations, and emergent narratives
within online environments. This provides insight into how cultural meaning is constructed and
negotiated in real time. Benchmark-based evaluation data are analyzed using comparative metrics
that assess Al performance across cultural and communicative dimensions. These metrics enable
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systematic comparison of digital communication tools and their alignment with culturally
appropriate communication standards. Importantly, the analysis adopts an integrative logic, where
findings from different data streams are synthesized to generate a holistic understanding of cross-
cultural communication dynamics in tourism policy.

To enhance the robustness and practical relevance of the findings, the study
incorporates participatory validation mechanisms. Preliminary results are shared with selected
stakeholders through validation sessions, allowing for feedback, refinement, and contextual
verification.

This process serves multiple functions:

it strengthens interpretive validity

« ensures cultural accuracy

« enhances policy relevance

Such participatory approaches are consistent with regenerative research principles,
emphasizing co-creation of knowledge and inclusion of diverse stakeholder perspectives.
Reliability is further supported through methodological triangulation, combining multiple data
sources and analytical techniques to reduce bias and increase consistency.

The methodological contribution of the study lies in its integration of:

« digital ethnography

e Al benchmarking

« and stakeholder-inclusive qualitative analysis
within a unified research design.

This  approach  extends  existing  tourism  research  methodologies by
incorporating technologically mediated communication analysis into the study of tourism
policy, while maintaining sensitivity to cultural and contextual variables. By bridging human-
centered and data-driven methods, the study offers a scalable framework for analyzing cross-
cultural communication in smart and transformative tourism governance.

Empirical framework and analytical logic

This section operationalizes the proposed KPI framework by translating the conceptual
architecture into an empirical and policy-relevant analytical system, grounded in the Bulgarian
tourism context. The empirical design follows a dual-layer logic, in which Brand Bulgaria is
treated simultaneously as an intangible policy asset and as an observable system of digital signals.
This approach enables the integration of conceptual constructs—such as visibility, engagement,
and reputation—with measurable indicators derived from institutional actions, digital
infrastructure, and market behavior . At the core of the empirical framework is a triangulated
evidence model, which evaluates destination performance across multiple, interrelated data
streams.
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Conceptual model: cross-cultural communication and tourism
policy value creation

Cross-cultural
communication
Digital mediation
Al interaction

=0 .
—\ Engagement Competitiveness
Value co-creation Sustainability
Behavioral outcomes Governance

Policy feedback loop

Figure 3: Conceptional model: cross-cultural communication and tourism policy value creation
Source: Author’s conceptualization.

Rather than relying on a single dataset or indicator, the study combines heterogeneous
sources to capture both the structural and perceptual dimensions of tourism value.

The empirical basis of the study is constructed through a set of policy-relevant data points
that reflect key stages in Bulgaria’s tourism digital transformation. These inputs, summarized in
Table 4, combine qualitative, quantitative, and mixed evidence, allowing for a structured
interpretation of institutional actions and their analytical relevance.

Table 4.

Policy-relevant data points
IData source | Type |Extracted variable |
Ministry priority statement, Qualitative Digital transformation, year-round destination
21 Feb 2025 strategy, portal modernization
Mastercard partnership, 5 Mixed Tourism analytics capability, smart digital economy
Mar 2025 orientation
International - campaign, 20 Quantitative||2,430 spots, 9 markets, YouTube pre-roll activation
Mar 2025
Ministerial six-month report, Qualitative VisitBulgaria.com rebranding, digital face of
17 Jul 2025 Bulgarian tourism
Digital Decade country Quantitative National digital readiness and KPI implementation
report, 2025 context
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\Data source HType HExtracted variable |
Data source [Type | Extracted variable |
Ministry priority statement, Qualitative Digital transformation, year-round destination
21 Feb 2025 strategy, portal modernization

Mastercard partnership, 5 Mixed Tourism analytics capability, smart digital economy
Mar 2025 orientation

International - campaign, 20 Quantitative||2,430 spots, 9 markets, YouTube pre-roll activation
Mar 2025

Ministerial six-month report, Qualitative VisitBulgaria.com rebranding, digital face of
17 Jul 2025 Bulgarian tourism

Digital Decade  country Quantitative National digital readiness and KPI implementation
report, 2025 context

Source: Author’s conceptualization, according to Ministry of tourism data, Bulgaria

As shown in Table 2, tourism performance is structured across multiple analytical levels,
enabling a shift from isolated indicators toward an integrated system of policy-relevant
measurement.

Specifically, four analytical streams are integrated:

« institutional evidence, reflecting policy actions such as digital transformation

initiatives, platform modernization, and international partnerships

o promotional evidence, capturing campaign intensity, media volume, and market

targeting

o digital capacity indicators, derived from national and European benchmarking

frameworks

 strategic narrative analysis, examining how policy priorities—such as year-round

tourism, sustainability, and regional coherence—are articulated and communicated

This structure directly follows the triangulation logic defined in the methodology and
ensures that tourism performance is interpreted as a multi-dimensional construct, rather than a
function of isolated metrics. The five KPI domains—visibility, engagement, reputation,
conversion, and impact—are operationalized through observable proxies and policy-aligned
indicators. Given the absence of a unified national tourism analytics system, the study adopts
a proxy-based measurement strategy, relying on publicly available data and institutional
disclosures.

Visibility is captured through indicators related to digital discoverability, including
campaign reach, search presence, and platform exposure. In the Bulgarian case, this is reflected in
large-scale international campaign activity, such as the 2025 campaign spanning multiple markets
and digital channels. Engagement is operationalized through interaction-based indicators,
including audience response to thematic tourism products, platform engagement, and content
consumption patterns. These indicators reflect the extent to which digital visibility translates into
meaningful user interest. Reputation is assessed through qualitative and semi-quantitative signals,
including review sentiment, perceived quality, and narrative coherence. While comprehensive
sentiment datasets are not centrally available, the study interprets reputation through triangulated
evidence, including policy narratives and observed engagement patterns. Conversion is approached
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indirectly, given the lack of unified booking-level data. Instead, it is inferred through behavioral
proxies such as campaign traction, platform interaction, and observed tourism flows. Finally,
impact is evaluated through structural indicators, including seasonality patterns, regional
distribution of demand, and broader policy outcomes related to sustainability and resilience .
Bulgaria represents a particularly relevant case for examining digital KPI-based tourism
governance due to its asymmetric digital development profile.

On the one hand, the country demonstrates high levels of public sector digitalization, with
advanced e-government services and institutional capacity for digital transformation. On the other
hand, significant gaps persist in population-wide digital skills and local stakeholder readiness,
limiting the effective use of data-driven tourism management tools .

This structural imbalance creates a critical policy challenge: while digital infrastructure is
increasingly available, its translation into coordinated destination management remains uneven. As
a result, tourism policy must operate simultaneously at two levels:

« building digital capacity

« and interpreting digital signals for strategic decision-making

The KPI framework proposed in this study is particularly suited to such contexts, as it
allows policymakers to monitor not only outcomes but also the conditions under which tourism
demand is generated and distributed.

The analytical strategy combines deductive and inductive reasoning.

Deductively, KPI domains are derived from digital governance and destination branding
literature, ensuring theoretical consistency. Inductively, these domains are adapted to the Bulgarian
institutional context, incorporating country-specific developments such as:

 the transition to VisitBulgaria.com

 international partnerships in tourism analytics

e and strategic repositioning toward year-round tourism

This combined approach allows the framework to maintain both theoretical rigor and
empirical relevance. To ensure analytical robustness, the study adopts a convergent
triangulation strategy, in which multiple evidence streams are interpreted jointly rather than
independently . This reduces the risk of bias associated with single-source analysis and strengthens
the validity of the findings.

Reliability is ensured through the exclusive use of:

o dated

 attributable

« and publicly accessible data sources
which enables replication and verification in future research.

At the same time, the study acknowledges several limitations. The absence of centralized
platform-level analytics—such as booking conversion data or algorithmic ranking metrics—
necessitates the use of proxy indicators. While this approach is methodologically justified, it
introduces a degree of approximation that should be addressed in future research through access to
integrated tourism data systems.

The empirical framework demonstrates that tourism value can be operationalized as
a layered system of digital signals, linking online attention, user interaction, and policy outcomes.

Importantly, this approach shifts the analytical focus:

o from static measurement — dynamic monitoring

e from isolated indicators — integrated systems
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o from descriptive statistics — policy-relevant intelligence

In the Bulgarian context, this enables a transition toward evidence-based tourism
governance, where digital KPIs function not only as measurement tools but as instruments for
strategic coordination and adaptive policy design.

This finding is consistent with recent studies emphasizing the relationship between
destination performance indicators and tourist behavioral intentions, particularly revisit and
decision-making processes (Morrison et al., 2024). The empirical analysis reveals a structured
transformation in the logic of tourism policy measurement, particularly in the shift from output-
based indicators toward process-oriented and value-driven metrics. The findings indicate that
digital environments fundamentally reshape how tourism value is generated, observed, and
interpreted, requiring a reconfiguration of traditional measurement approaches.

First, the analysis demonstrates that visibility functions as a primary entry point in the value
creation process, reflecting the extent to which destinations achieve digital presence and
recognition. However, visibility alone does not constitute value. The results show that its
significance emerges only when it is translated into meaningful user interaction. In this regard,
engagement appears as a critical mediating dimension, capturing the depth and quality of user
involvement with destination-related content. The relationship between visibility and engagement
suggests a transition from passive exposure to active participation, which is essential for value
formation.

Second, the findings highlight the central role of reputation as a stabilizing mechanism
within the system. Unlike visibility and engagement, which are dynamic and interaction-driven,
reputation reflects accumulated perceptions of quality and trust. The analysis indicates that
reputational signals—such as user-generated reviews and sentiment patterns—serve as a key filter
through which destinations are evaluated. This positions reputation as a bridge between digital
interaction and decision-making processes.

Third, the results confirm a strong linkage between engagement and conversion,
demonstrating how digital interaction is translated into concrete behavioral outcomes. Conversion,
in this context, extends beyond immediate bookings to include broader decision-related actions
such as itinerary planning, information seeking, and recommendation behavior. This expanded
understanding of conversion reflects the complexity of tourism decision-making in platform-
mediated environments.

Finally, the impact dimension captures the long-term effects of tourism activity at the
territorial level. The importance of long-term impact indicators aligns with existing research on
sustainable destination management and performance monitoring frameworks (Torres-Delgado et
al., 2021; Modica et al., 2018).The findings suggest that digital dynamics influence not only short-
term demand but also structural outcomes such as seasonality patterns, spatial distribution of tourist
flows, and sustainability performance. This reinforces the argument that tourism value should be
understood as a multi-layered construct extending beyond immediate economic indicators.

The application of this analytical framework to the Bulgarian context reveals several
important patterns. While recent policy initiatives demonstrate a clear orientation toward digital
transformation and year-round destination positioning, the integration of digital performance
indicators into a coherent measurement system remains limited. Existing data sources are
fragmented, and their strategic use in policy design is still underdeveloped.

The results indicate that digital KPIs function as early-stage signals of tourism value
creation, capturing processes that precede measurable economic outcomes. This positions them as
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essential tools for forward-looking tourism policy, enabling a shift from reactive to anticipatory
governance. Similar challenges in integrating performance indicators into tourism policy have been
identified in the Bulgarian context, particularly in relation to regional disparities and strategic
development limitations (Vasenska et al., 2020; Kichukov, 2024).

Discussion

The analysis suggests that the measurement of tourism performance can no longer rely
exclusively on ex post indicators of demand. Instead, attention must be directed toward the
processes through which destinations become visible, meaningful, and credible within digital
environments. In the Bulgarian case, this shift is closely tied to broader structural transformations.
The move toward digitalization is not simply a technical upgrade but a reconfiguration of how
tourism policy is conceptualized and implemented. Digital KPIs, in this context, function less as
reporting tools and more as instruments for interpreting ongoing interactions between institutions,
platforms, and audiences.

At the same time, the findings highlight a persistent asymmetry between digital
infrastructure and human capacity. While institutional systems demonstrate a relatively high degree
of digital readiness, the ability of local actors to engage with data-driven management remains
uneven (Mancheva-Ali, 2021; Syarova & Toleva-Stoimenova, 2023). This suggests that the
effectiveness of KPI-based governance depends not only on data availability but also on the
capacity to interpret and operationalize it. The analysis also reinforces the importance of
glocalization as a guiding principle. The coherence of Brand Bulgaria cannot be achieved through
uniformity alone but requires the accommodation of diverse regional narratives (Hermansen, 2021;
Mitova et al., 2021). Digital KPIs provide a mechanism through which this balance can be
monitored and adjusted over time.

Conclusion

This study has developed a conceptually grounded and policy-oriented framework for
measuring intangible tourism value through digital Key Performance Indicators, using Bulgaria as
an empirical case. By integrating destination branding theory, digital governance principles, and
applied policy analysis, the research demonstrates that tourism value can be operationalized as a
structured system of digital signals. The proposed KPI architecture contributes to the literature by
bridging the gap between theoretical constructs—such as visibility, engagement, and reputation—
and their practical application within tourism policy. In doing so, it responds to the growing need
for measurement systems that capture not only economic outputs but also the processes through
which destinations are discovered, interpreted, and selected in digital environments (Callejon-
Gomez & Rojas-de-Gracia, 2021; COSTA et al., 2022).

From a policy perspective, the findings highlight that digital transformation in tourism is
not solely a technological issue but a governance challenge. Effective implementation of KPI-based
systems requires alignment between digital infrastructure, institutional coordination, and
stakeholder capacity. In the Bulgarian case, this implies addressing the gap between advanced
public digital services and limited digital skills at the local level (Mancheva-Ali, 2021; Syarova &
Toleva-Stoimenova, 2023).

The study emphasizes that national tourism branding must be understood as a glocal
process, where global visibility is balanced with regional differentiation. The KPI framework
enables this balance by providing tools for monitoring both national coherence and local
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performance, supporting inclusive and sustainable tourism development (Hermansen, 2021,
Mitova et al., 2021). The research demonstrates that intangible tourism value is governable when
it is translated into measurable and policy-relevant indicators. By adopting a layered and integrated
approach to KPI design, tourism authorities can move toward evidence-based governance systems
that enhance competitiveness, resilience, and long-term destination value (Slavov & Palupi, 2019).
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OPTAHU3AIIMOHHA TT'OTOBHOCT 3A BHE/IPSIBAHE HA Al B
XOTEJIMEPCTBOTO: AETEPMHWHAHTU U EOEKTHU BbPXY
KAYECTBOTO HA YCIIYT'ATA

ATHEC BAYEBA
Hoxropant, Karenpa ,,Mikonomuka Ha typusma“, YHCC

Peztome: Hacmoswomo uzcneosane pasenexncoa npuiloHceHuemo Ha U3KyCmeeH uHmenekm
8 XOMeaAcKama uHOYCmpus 8 YCl08Uama Ha OUSUManu3ayusi U HeoOXo0OUMoCm om adanmupane Ha
Op2AHU3AYUOHHUME NOOXO00U KbM MEXHON0SUYHAMA cpeod. AKmyanHocmma npousmuda om
HyJlcoama OucumanHume peuwleHus 0a 0voam CvbOOPA3eHU CbC CbBPEMeHHUMe NPUHYUNU HA
obcnyaceane. Mzcnedosamenckusam 6bnpoc e C8bp3aH ¢ 0emepMuHaHmume Ha OpeaHU3AYUOHHAMA
eomosrocm 3a eneopsasane Ha Al. Llenma e 0a ce paspabomu konyenmyanna pamka, o0boowasawa
karoyosume paxmopu. Qopmyrupa ce xunomesda, ue YCHeWHOMO NPUNLA2AHE UUCKEA OANAHC
MedHcOy eheKmueHoCcm u Kauecmeo Ha npescusasanemo. B pesynmam ce npednaca KoHyenmyaieH
Mmooer.

Knwuoeu Oymu: W3KYCTBEH HWHTEJIEKT, XOTEIHEPCTBO, OpPraHW3allMOHHA TOTOBHOCT,
Ka4eCcTBO Ha yCIIyrara, BHEPSBaHE Ha TEXHOJOTHH

ORGANIZATIONAL READINESS FOR Al IMPLEMENTATION IN
HOSPITALITY: DETERMINANTS AND IMPLICATIONS FOR SERVICE
QUALITY

AGNES BACHEVA
PhD student, Department “Economics of Tourism”, UNWE

Abstract: This study examines the adoption of artificial intelligence in the hotel industry
through the lens of organizational readiness. The relevance of the topic stems from the need to
align technological adoption with service-oriented operational principles. The research focuses
on identifying the key determinants that shape the effective integration of Al into organizational
processes. The objective is to develop a conceptual framework explaining how organizational
factors influence the form and depth of technology application. The study argues that successful
implementation depends on the coherence between managerial practices, human capabilities, and
organizational culture. As a result, a conceptual model and typological framework are proposed,
offering an integrated interpretation of the process.

Keywords: artificial intelligence, hospitality, organizational readiness, service quality,
technology implementation

YBoa

B ycrmoBusiTa Ha yCTOWYHMBOTO pa3BUTHE HAa TypHU3Ma W HApacCTBAIUTE M3UCKBAHHS KHM
OTrOBOPHOTO YIPABJICHUE, TYPUCTHUYECKATa UHAYCTPHS ce TpaHC(HOPMHpPA MO Bb3ICHCTBUETO HA
WH()OPMAITMOHHUTE TEXHOJIOTHH U HEOOXOJAMMOCTTA OT Ch3/I[aBaHE Ha JBITOCPOUYHA CTOMHOCT 3a
Bcuuku 3auHTepecoBanu crpanu (Verhoef et al., 2021). B T03u KOHTEKCT U3KYCTBEHHUST HHTEIICKT
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ce YTBbp)KIaBa KaTO HMHCTPYMEHT 3a ONTHMH3ALMs Ha TPOIECUTE U MOAO0OpsSBaHE Ha
obcmyxBaneTo (Buhalis, 2019; Xiang et al., 2015). Benpeku ToBa MpakTHYECKOTO MY IMPUIIOKCHHE
B XOTEJHEPCTBOTO CE XapaKTepU3Upa CbC 3HAUMTENIHA BAPHMATUBHOCT M HE BHHATU BOIU [0
OUYaKBAHHUTE MOAOOPEHHUs, KOETO HACOUYBa BHHUMAHMETO KbM OpPraHH3alMOHHUTE YCIOBHS, MpPHU
KOUTO TEXHOJIOTHYHUSAT TOTEHITUAI Ce TIPEeBPbINa B peanHa croitHoct (Vial, 2019).

AKTYaJIHOCTTa Ha M3CJEIBAHETO MPOU3THYA OT HEOOXOAMMOCTTA Jla C€ U3SICHU BpPb3KaTa
MEXIy JUTUTaTHATa TpaHChoOpMaIMs H KadeCTBOTO HAa TYPUCTHUYECKOTO TPEIKUBSBAHE,
pasrieXIaHo KaTo KIIIOYOB €JIEMEHT Ha ChBpPeMEHHOTO rocrompueMmctBo (Pubom, 2017). B
yCIOBHATA Ha 3acUICHAa KOHKYPEHLUS XOTEJCKUTE MPEINpusiTHS ca U3IPaBeHU Tpex
HE0OXOUMOCTTA J]a ChUeTaBaT TEXHOJOTUYHA €(PEKTUBHOCT C MOAIbpPKAHE HA BUCOKO KayeCTBO
Ha o0ciyXBaHeTo, 0e3 J]a HapyIIaBaT JOruKaTa Ha B3auMo ieiicteue ¢ norpedutenute (Vargo and
Lusch, 2004).

[lenta Ha HACTOAUIOTO W3CJIEABAHE € Ja C€ U3rPaAM KOHIENTyaJlHa paMKa Ha
OpraHU3aIIOHHATa TOTOBHOCT 33 BHEJIPSIBAaHE HA M3KYCTBEH MHTEJIEKT B XOTEIMEPCTBOTO U J1a ce
00sICHM HEHHOTO BIMSHUE BHPXY Ka4eCTBOTO HAa OOCIIy>KBaHETO. B chOTBETCTBHE C Ta3u I ce
MOCTaBsl aKIEHT BBHPXY UIACHTHPHUIMPAHETO HA KIIOUYOBUTE OPraHU3alMOHHHU JETEPMUHAHTH U
U3SCHSBAHETO HA TSAXHATA POJIA B IIpoIleca Ha MHTETPaLusl.

OOeKT Ha M3CIIeIBAHETO € XOTeJICKaTa UHIYCTPUs KaTO YCIyro-OpHeHTHpaHa CHCTeMa C
BHCOKa CTCNEH Ha B3amMojeicTBue ¢ mnorpeourenure (Buhalis and Amaranggana, 2015), a
peIMeT — OPraHU3alMOHHUTE MEXaHU3MHU, KOUTO ONPEENIAT HAaUUHA, 10 KOMTO TEXHOJIOTUYHHUTE
pElICHHs ce MHTETPUPAT B HCHHHUTE TIPOIIECH.

HacTtosmioro u3cienBane ce 0CHOBaBa Ha KOHIENTYaJIeH U CPABHUTEINICH aHAlIU3, HACOUEH
KbM HM3SICHSBAHE HA OPTaHW3aI[MOHHUTE MEXaHW3MH Ha MPHJIaraHe Ha TEXHOJOTUUTE. B pamkuTe
Ha TO3W TOJXOJ ce pa3paboTBa aHAJIMTHYHA pPaMKa U Ce€ Ipejjara Mojei, KOMTO pasriexnia
mporieca Karo OpPraHM3allMOHHO OOYCJIOBEH, a HE Karo CaMOCTOSATEIHO TEXHOJOTHYHO
OOHOBJICHHE.

Mertonosiorus

HacrosoTto u3ciieiBane U3M0I3Ba KOHIETITYaJ IeH U CPABHUTENIEH TI0IXO0/I, HACOUEH KbM
aHaJIN3 HA MPUJIAraHEeTO Ha M3KYCTBEH MHTEJICKT Npe3 MPH3MaTa Ha OpraHH3alMOHHATa TOTOBHOCT.
Meromonorusta KOMOMHHPA TEOPETHIEH CHHTE3 M aHATMTHYHO 0OOOIICHHUE C TIeT H3BEKIaHE HA
O0sICHUTEITHA paMKa 3a HAOJIF0IaBaHUTE Pa3JINyKsl B IPAKTHKATA.

N3cnensanero ce 6a3upa Ha CHCTEMATHYEH MPErjie/] Ha HaydHaTa JUTepPaTypa, BKIFOUBAI
YTBBPJCHH TEOpeTHYHH Momenu karto Service-Dominant Logic (Vargo and Lusch, 2004),
KOHIenIuATa 3a aururainHa tpanchopmanus (Vial, 2019) u nmoxxonure KbM cMapT Typu3Ma
(Buhalis and Amaranggana, 2015). TeopeTHYHUTE MMOCTAHOBKU CIYXaT 3a HACHTH(UIUpPAHE U
CTPYKTypHpaHE Ha KJIFOUYOBUTE OPraHH3aUOHHN JCTCPMUHAHTH Ha BHEIPSBAHETO.

B ananmmsa ce mnpuiara CpaBHHTENCH MOAXOA 3a pa3rpaHHyYaBaHE HA OCHOBHHUTE
KOMIIOHEHTH — JMTHTAIHA KOMITCTECHIINH, YIIPABICHCKA aanTalys U OpraHu3alMoOHHa KyJITypa.
Upes nornvecka HHTEPIPETAINS Ce U3SACHSBA TIXHATA CbBMECTHA POJIS B ITPOLIECa Ha HHTErPaIlUs
Y BJIMSTHUETO UM BBPXY KA4eCTBOTO Ha OOCITY>KBAHETO.

N30paHusT METOIOJIOTHYCH MOAXO0/ MO3BOJISIBA H3TPAXKIAHETO HA KOHIENITYaIHa paMKa
MOJIEJ, Upe3 KOUTO TPOIIECHT Ce HHTEPIPETHPA KATO OPTaHU3aIIMOHHO 00ycioBeH. [10 To3u HauuH
Ce OCHUTYpsiBa aHAJTUTHYHA OCHOBA 32 OOSCHEHHE HA Pa3lIHUMATA B PE3YNTATHTE M CE Ch3/aBaT
IPEIIOCTABKH 32 OBICIM CMITMPHYHN H3CIICABAHMS.
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Pesyararu
1. OpraHu3anMoHHAa rOTOBHOCT KATO MEXaHU3bM HA BHeJApPsiBaHe
B pamkuTe Ha HacTOsALIUS paslien OpraHM3allMOHHATa TOTOBHOCT C€ pas3riiexkaa Karo
KJIFOUOB MEXaHU3bM, KOUTO CTPYKTYpHUpa Ipolieca Ha BHEApPsABaHE. AKIIEHTHT € MOCTaBeH BbPXY
OTpaHUYCHUSATA HAa TEXHOJOTUYHHS MOJIXOJ U BBPXY POJISATa Ha BHTPELIHUTE OpraHU3alMOHHU
JETePMHUHAHTH KaTO OMpeaessl pakTop 3a eheKTUBHATA HHTETPALHS.

1.1. OrpaHuyeHusi HA TEXHOJIOTHYHHUSI MOIAX0] M HEOOXOTUMOCT OT OPraHM3aIMOHHA
nepcrneKTuBa

CBBpEMEHHOTO Pa3BHUTHE HAa TYpHCTHYECKATa MHAYCTPHS CE XapaKTepPHU3Hpa C YCKOPEHO
HABJIU3aHE HA MHTEJIMICHTHU TEXHOJOTHMH, KOWTO Ch3JIaBaT BB3MOXXHOCTH 3a IOBHINABAHE Ha
e(eKTUBHOCTTAa W MepcoHanu3anusaTa Ha obciyxkBanero (Buhalis, 2019; Xiang et al., 2015).
[TpakTHYECKOTO MM MPHUIIOKEHHE 00aue MoKa3Ba 3HAYMTEIIHA BAPUATHBHOCT, KOETO IMOCTABS O]
BBIIPOC TPEINOI0KESHUETO 3a MPsIKa BPh3Ka MEKTY TEXHOJOTHYHUS KANAIUTET U KaYeCTBOTO HA
yciyrara.

ToBa pazmMuHaBaHe MOXKe Jia ObJie 00SICHEHO Ype3 JOMUHUPALIHS TEXHOJOTHYCH MOIXO/,
IIPU KOMTO BHEIPSBAHETO CE pasriiek/a KaTo PyHKIUS Ha HAIMYHHUTE PEIICHUs, 0€3 OTYMTaHE Ha
OpraHU3alMOHHHS KOHTEKCT. B pe3yiraT TeXHOJIOTHHTE YeCTO CE BBBEKIAT H3OJIHPAHO OT
CBIIECTBYBAILIUTE MpoLecH U yrnpasieHcku npaktuku (Vial, 2019), koeTo orpaHuyaBa TSIXHOTO
pealHO TpWIOKEHHe. B  TO3M KOHTEKCT CBBPEMCHHUTE M3CJICIBAHUS  IOJYepTaBatr
HEOOXOMMOCTTa OT MHTETPAIMS MEKAY TEXHOJOTUYHUTE PEIICHHsI M YOBEIIKAaTa eKCIIePTH3a,
Karo ce opmupa T.Hap. ,,augmented intelligence* — moaxoa, Mpu KOUTO U3KYCTBEHUSAT UHTEICKT
pasiupsiBa, a He 3aMeCTBa YOBEIIKKTE Bh3MokHOCTH (Davenport and Mittal, 2022).

ChIllecTBEH acleKT Ha TO3M IMOJIXOJ € HErOBUAT PEAyKIIMOHU3BM, IPH KOMTO
BHEJIPSBAHETO CE CBEXJa A0 M300p HAa TEXHOJOTMYHU peuieHus. Ta3u mepcrekTuBa UTHOPHpa
(akTta, ye opraHuzanuuTe GYHKIMOHUPAT KATO KOMILJICKCHU CHCTEMH, B KOUTO TEXHOJIOTHHTE Ca
caMo eIMH OT B3aMMOCBBp3aHHTE elleMeHTH. [lopanu ToBa mporechT He MOXKe J1a ObJe OOsICHEH
0e3 aHaJIM3 Ha BETPEIIHUTE OPraHU3al[HOHHN 3aBUCUMOCTH.

B xoTenmuepcTBOTO TO3M MPOOIEM ce 3a1bpl100uaBa NOpay CrenuduKara Ha ycIyraTa KaTo
nporiec Ha B3auMmojeiicTBue. CTOMHOCTTa ce Cbh3laBa 4ype3 KOOPAWHAIMS MEXIY PEeCypCH,
HIepCOHA U KJIMEHT, a He Ype3 aBToMaru3aius cama no cebde cu (Vargo and Lusch, 2004). Tosa
M3MCKBa Na ObJe ChOOPa3eHO C NMPUHIMIIUTE HAa OOCTYy)XBaHE, Thil KaTO B NMPOTHUBEH CIIydai
BB3HHKBA pa3sMHHABaHE MEXKAY (QYHKIUOHATHUTE XapaKTEPUCTUKH Ha TEXHOJIOTHHUTE H
BB3IPHUEMAHOTO KaueCcTBO.

JIOMBIHUTETHO MOKE Ja ce HaONoJaBa T.HAp. ,1apajJoKC Ha IUTUTaIH3anusaTa’ —
CHUTYaIUs], IPU KOSITO YBEIMUYABAHETO HA TEXHOJOTMYHATA CIIOKHOCT HE BOJU JIO MTOBUIIIABAHE HA
CTOMHOCTTa, a ch3jaBa (PppuKIuM B Inporeca Ha obcmyxkBaHe (Gebauer et al.,, 2020). Tosa ce
MposiBsSiBa OCOOCHO SICHO TpH M3MOJI3BaHE 0e3 choOpassiBaHE C OPraHU3alMOHHUTE MPOIIECH,
KOTaTO TEXHOJIOTHUTE YCIOXKHSIBAT B3aUMOICHCTBUETO C KJIMEHTA, BMECTO J1a TO yJIECHSBAT.

ToBa mOTBBpXKIABa, Y€ HAJIMYMETO HA aBaHrapjJHA TEXHOJOTHS HE TapaHTHpa
MKOHOMHYECKH YCIIeX, aKO JIMTICBA OpTraHH3allMOHHA TOTOBHOCT. B TO3M KOHTEKCT ce Haiara
NpexoJ1 KbM OpraHu3alliOHHA TIEPCIIEKTHBA, TP KOSITO BHEIPSIBAHETO CE pa3riiexk/ia KaTo Mpoiec
Ha uHTerpanus. Ta3u MpoMsHa MO3BOJISIBA J1a CE€ OOSICHAT pa3jinuMsATa B MPAKTHKAaTa M MOCTaBsI
OCHOBATa 3a aHaJK3 Ha (JaKTOPUTE, KOUTO OTMPEACIAT e()eKTUBHOCTTA Ha MPUIIATaHETO.
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1.2. Crpykrypa u GQyHKIMOHAJIHA POJISl HA OPraHU3AMUOHHATA TOTOBHOCT

B pamkuTe Ha mpeiokeHaTa NEpClEeKTHBa OpraHM3allMOHHATA TOTOBHOCT MOXE Ja ce
neduHUpa Karo CrnocoOHOCTTa Ha MPEANPUATHETO Ja MHTErpupa TEXHOJOTUYHM pPEIICHUs B
CBOMTE MPOLECH IO KOOPIAMHUPAH M IEJEHACOYeH HauMH. Ts MNpeAcTaBisiBa KOMIUIEKCEH
KOHCTPYKT, KOMTO 00eMHSIBA YIPABICHCKH, YOBEUIKU U KYJITYPHU U3MEPEHUS U (PYHKIIMOHUPA
KaTO MEXaHU3bM 3a Ipeodpa3yBaHe Ha TEXHOJOTUYHUS MOTEHIINAI B PEATHO MPUIIOKEHHE.

[IbpBUAT KOMIIOHEHT — JUTMTAIHUTE KOMIIETEHIIMM — OIpeleis CIIOCOOHOCTTa 3a
olepaloOHaIN3UpaHe Ha TeXHosoruure. Tol BKIIOYBA HE CAMO TEXHHYECKHM YMEHHs, HO U
pa30bupaHe Ha JIOTUKAaTa Ha CUCTEMHUTE, MHTEpIpeTalus Ha JaHHM M aJanTaius KbM HOBU
TEXHOJIOTMYHU cpenu. [Ipu HemocTaThuHO Pa3BUTH KOMIIETEHIIMM BB3HUKBA Pa3pUB MEKITY
BB3MOXKHOCTUTE Ha TEXHOJOTUUTE U TAXHOTO MPAKTHUYECKO U3MoI3BanHe (Xiang et al., 2015).

BTopusT KOMIOHEHT — yIIpaBJIeHCKATA aanTalys — U3IIBJIHIBA CTPYKTypUpaIa (yHKIIHSL.
Ts ompenenss Aanu BHEAPSBAHETO M€ ObJe HUHTETPUPAHO B CTpaTerhuyeckara pamMka Ha
OpraHu3aIUATa WIK [Ie OCTaHEe Ha HUBO OTAeNHU HHUIMATHBUA. OCBEeH (hopMyiHpaHe Ha IeIH, TS
BKJIIOUBA M3rPAXKIaHE HA MEXaHU3MHU 332 KOOpJMHAIIMS, KOHTPOJI U oleHKa. HellHOTO oTchcTBHE
BOJIU /10 pparMeHTHpaHe U 3aryda Ha CHHEeprus Mexy otaenHute enementa (Vial, 2019).

TpeTuaT KOMIIOHEHT — OpraHu3aldOHHATa KyNTypa — U3MNBJIHSABA CcTabuiu3upaiia
GyHKUIMS, ONMpEeNeNsaiKd HauyhHA, MO0 KOWTO MHOBALIMHTE C€ BB3MPHEMAT B OPraHU3alUATA.
XapakTepUCTUKH KaTO OTBOPEHOCT KbM MPOMSIHA, JJOBEPUE U CKIIOHHOCT KbM €KCIIEPUMEHTHUPAHE
Ch3/1aBaT yCJOBHA 32 €pEKTUBHA MHTErpAIHs, IOKATO KOHCEPBATHBHHUTE HArjacH OrpaHHYaBaT
ueiaus ooxsar (Buhalis and Amaranggana, 2015).

CpliecTBEH MOMEHT B HACTOSIIMS aHAJIW3 € MHTEPIIPETALUATa Ha T€3U KOMIIOHEHTH KaTo
B3aMMHO OOYyCIaBALIN c€ JEeTEPMUHAHTH. TAXHOTO B3aMMOJeicTBIE QopMHpa CUCTEMEH e(eKT,
IpU KONTO KpalHOTO MpOSIBJIEHHE 3aBUCHU OT CTENEHTa Ha ChIVIACYBAHOCT, a HE OT OTJEIHUTE
enemeHTd. llpu Hanumume Ha [aucOanaHC BB3HUKBAT CTPYKTYPHH OTPAaHUYEHHUS, KOUTO
BB3MPEISITCTBAT HHTETPAIIUAATA.

B TO3M KOHTEKCT OPraHU3alMOHHOTO OTPAaHMYEHUE MOXKE Jla C€ pasriexzaa KaTo
CbCTOSIHUE, IPU KOETO CJ1abocT B €IMH OT KOMIIOHEHTHUTE OrpaHHuyaBa CIIOCOOHOCTTa Ha
OpraHu3alusiTa 1a UHTEerpupa TexHoJoruu. Hampumep, Hanmmuue Ha cTpaTeruyecka OpueHTalus
0e3 CbOTBETHM KOMIIETEHIIMH WX KYJITypHA MOAKPENa He BOAM A0 €pEeKTUBHO Mpuiioxenue. Tosa
noayepraBa HEOOXOJUMOCTTA OT CHUCTEMEH MOIXOJ KBbM H3rPa)JTaHETO Ha OpraHU3alMOHEH
MHTETPAI[MOHEH KallaluTeT.

3a na ce cucTeMaru3upa B3aUMOJEHCTBHETO MEXIY KIIOYOBUTE JIETEPMUHAHTH, CE
npemyiara kKoHpuryparuonHa pamka (dur. 1), KoaTo mpencTaBs pa3TUYHUTE CHCTOSHHUS Ha
OpraHU3allMOHHATAa TOTOBHOCT.

®dur. 1 moka3Ba, ye edeKThT OT Ipoleca 3aBUCH OT CBIVIACYBAHOCTTa MEXIY
KOMIIOHEHTHUTE, a HE OT TAXHOTO HAMYME MOOTAeNHO. Haii-OnmaronpustHaTa KOHPUTypanus ce
Ha0JII0/1aBa MPY BUCOKHU HUBA HA TUTHTAIHU KOMIIETEHIIUH U YIIPaBJICHCKA afjanTalus, Ipu KOUTO
npuiaraneTo mnpuaoOuBa crparermdecku xapaktep. [Ipm amcOanaHc BB3HMKBAT MEXIUHHH
CHhCTOSIHUS, XapaKTePU3UPAILH CE C OTpaHUUYEeHa peaau3alus Ha noTeHuuaina. Hali-Huckoto HUBO
CE CBBP3Ba C OTCHCTBUE HA JIBaTa KOMIIOHEHTA, IIPU KOETO U3IMOJI3BAHETO OCcTaBa (hOpMaHo.
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Bucoka ynpasieHncka

Hucka ynpasjieHcka ajantanus
ajanTanus

Crparernyecka unrerpanusi  |HexoopauHupaHno BHeApsiBaHe
(YycToiuMBO MOBUINIABaHE HA (JToKaITHYU MTOI00PEHMS, JIUTICA Ha
KaueCcTBOTO) CUCTEMEH e(heKT)

Bucokn aururajaHu
KOMIIETCHIIMHA

®opMaJIHO BHepsIBaHe
(CHMBOJIMYHO M3MOJI3BaHeE, JIMIICA HA
CTOMHOCT)

Hucku nururaanu |[lorenuuan 6e3 peaausanus
KOMIIeTeHI[HH (3aBHCHMOCT OT OOY4YECHHE)

®urypa 1. Konnenryansa pamka 3a KOHQUTYpAIIMATE HA OPTaHU3AIIMOHHATA TOTOBHOCT TIPH
BHeApsiBaHe Ha Al
Hsmounux: ABTOpcKa pa3zpaboTka

CrnenoBarenHo, TO3U OpraHM3allMOHEH MEXaHU3bM CJE[Ba Jla CE pasriexja He KaTo
CTaTUYEH pecypc, a KaTo JAWHAMHMUYEH MEXaHU3bM, KOMTO CTPyKTypupa mpolreca U 0OsCHSIBa
Ha0JII0/IaBaHUTE PA3INYMsI MEKIY IPEIPUATHUATA.

2. KonuenryaJjieH Mojies1 M TUIIOJIOTHS HA BHeAPSIBAHETO
W3BeneHnTe opraHu3alliOHHY A€TEPMUHAHTH [TPeIoIaraT HEOOX0JUMOCT OT aHAJTUTUYHA
paMKa, KOsITO Jja 00SICHU KaK TSIXHOTO B3aMMOJIEMCTBHE ce MPOsIBSABA B IIpolieca Ha BHeApsiBaHe. B
TO3W KOHTEKCT BHUMAHHETO C€ HacoyBa KbM MEXaHM3Ma, 4Ype3 KOHTO BbTpELIHATA
OpraHu3alMoHHa KOH(QUTYpaIus CTpYKTypupa opMaTta Ha HHTErpalys U HEWHUTE TOCIIECTUIN 32
KaueCTBOTO Ha yCiyrara.

2.1. Mexannu3bM Ha BHeJpPsIBaHE M OPraHN3aLMOHHA HHTErpanus

[IpennoxkeHUsAT KOHLENTyaJleH MOJEN IIOCTaBs aKIEHT BbpXYy pojsTa Ha
OpraHM3al[MOHHATa TOTOBHOCT KAaTO MOCPEIHUK MEKY TEXHOJOTUYHMSI KallalUTET U Ka4€CTBOTO
Ha yciyrara. MoaenbT pasrpaHudaBa HIMYUETO HA TEXHOJOTMYHHU pEIICHHs OT HauMHa Ha
TAXHOTO M3I0JI3BAHE, KaTO aKIIEHTHPa BbPXY MEXaHU3MHUTE HA OPTaHNU3allMOHHA UHTErpalusl.

KakTo e mokazano Ha ®wur. 2, npouechT BKJIIOUBA YETUPHU MOCIEIOBATEIHU E€JIEMEHTA!
TEXHOJIOTMYEH KallallUTET, OPraHU3allMOHEH MHTErPAllMOHEH KallallUTET, MOJIEN Ha MpUilaraHe u
pe3yinraT B KadecTBOTO Ha yciyrata. KirouoBaTa posisi ce M3NBJHSABA OT OpraHU3alMOHHMUS
UHTETPAllMOHEH KalaluTeT, KOWTO (YHKIMOHMpA KaTo TIOCPEAHMK U OIpenens Kak
TEXHOJIOTHYHUAT pPECypc C€ NPEeBpbhIIAa B KOOPAMHHpaAHO aeWcTBhe. [1o TO3M HAauMH MOAENBT
BBbBEX/Ja MPUUMHHO-CJIEICTBEHA 3aBUCUMOCT, MIPU KOATO €(PEeKTHT HE € IMPSKO MOCIEACTBUE OT
TEXHOJIOTHUHTE, a OT TSIXHATa OpraHMU3allMOHHA UHTErpallusl.

MexaHu3MbT Ha IpeoOpa3yBaHe MOXke Ja ObJie ONMUCaH KaTo ABYCTBIKOB mpouec. Ha
I'BPBUSI €Tall OPraHU3aMOHHUAT MHTETPALMOHEH KalaluTeT CTPYKTypHUpa HaulHa Ha pealin3aius
— MHTEeTrpHpaHo wiu (pparmeHTupano. Ha Bropus eram u30paHMAT MOJEN Ompesens KpaitHOTO
BB3JICHCTBUE BBPXY KaueCTBOTO Ha yciyrarta. Ta3u JIOTMKa IO3BOJISIBA J1a C€ OOSICHU 3allo
UJICHTUYHU TEXHOJIOTUYHU PELICHUs BOJIAT /10 pa3inyeH e(eKkT B pa3IMyHU OpraHu3aluu.
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N3KycTBEH MHTENEKT
(TEXHOJOTUYEH KaIlalluTeT)

’

Opranu3zaloHHa TOTOBHOCT
(KOMIIETEHIIUN — YIIpaBJICHUE — KYJITYypa)

v

Mogen Ha BHeApsIBaHE
(uHTETpHUpaHO / PparMeHTHPAHO)

v

KauecTBo Ha yciyrara
(T0100pEHO / BIIOIICHO)

J

®urypa 2. KonuenryanaeH MOe Ha BHEAPSBaHE HA U3KYCTBEH UHTEJIEKT B XOTEIHUEPCTBOTO
H3mounux: ABTOpCKa pa3paboTka

WHTerpupanusaT MoJen ce XapaKTepu3upa ChC CHIVIACYBAHOCT MEXAY TEXHOJOTUUTE M
OTIEPATUBHUTE MPOLECH. B TO3M ciydail TEXHOJIOTUYHUTE PEIICHUS CE BIIMCBAT B €)KEJHEBHATA
JeMHOCT, MoANoMaraT KOOpJIMHAIMATAa MEXJy 3BeHaTa W MO3BOJSABAT IEPCOHAIM3HMpaHE Ha
yenyrute. [TomoOHa MHTErpamus ch3aBa CHHEPTUS MEXKIy PECYpCH M B3aMMOICHUCTBUS, KOETO
CHOTBETCTBA Ha MPHUHIMITUTE HA Ch3/laBaHe Ha ctoifHocT B ycmyrute (Vargo and Lusch, 2004).
Pe3yntaThT € eTHOBpEeMEHHO MOBHINIABaHE Ha €()eKTUBHOCTTA M MOI0OpsIBaHE HAa BB3IIPHEMaHOTO
Ka4ecTBO.

OparMeHTHPAHUIT MOJIEN CE€ XapaKTepU3Upa C U30JIMPAHO MPUIIOKEHNE Ha TEXHOJIOTHYHH
pelleHUsT U JIMIca Ha KOOPAMHALMA MEXAY OTHIENHUTE CUCTeMH. B momoOHu ycnmoBus ce
HaOJII0jaBa 9aCTUYHO M3IIOJI3BaHE HA (PYHKIIMOHATHOCTUTE M OTCHCTBHE HAa CHCTEMEH e(eKT.
TexHosOrMMUTE HE CE MPEBPBINAT B MHTETPAIHA YacT OT OpraHU3al[IOHHATa Cpesla U 4YeCTO BOJAT
70 JONBJIHHUTENIHA CIOXHOCT B IIpoleca Ha oOciykBaHe. ToBa CBHCTOSIHME MOXE JOa ce
UHTEpIpeTHpa KaTo pe3yaTaT OT CTPYKTYpHO OrpaHMuYEHHE B €AMH OT KOMIIOHEHTUTE Ha
UHTErPAllMOHHMS KalalluTeT, KOETO OrpaHuuaBa ISTIOCTHATa crnocoOHoCT 3a BHeapsiBane (Vial,
2019).

OCOo0CHO CBHINECTBEH € HW3BOABT, Y€ BPB3KaTa MEXKIYy TEXHOJOTHYHHUS KaraluTeT WU
Ka4ecTBOTO Ha yclyraTa € HeJMHEHHa. YBEJIMYaBaHETO HA TEXHOJIOTMYHUTE PECYpCH HE BOAU
AaBTOMATHYHO JI0 TPOTIOPIHMOHATHO TIOJOOpeHHe Ha TpeacTaBsHeTo. [Ipum HemocTarhb4yHa
OpraHu3allMOHHa TOTOBHOCT MOXXE Ja ce HaOmonaBa M oOpaTHa JMHAMHUKA, IMPH KOSATO
TEXHOJIOTUYHATA CIIOKHOCT BIIOIIABA BB3IMPHEMaHOTO KauecTBO. TOBa MOTBBPIKAABA, Ye IPOIIECHT
cllefBa Jla ce pasriiex/1a KaTo OpraHn3allMoOHHA peKOH(PUTypalus.

OT aHanWTHYHA TJIEJHA TOYKAa MOJENBT BBBEXKIA MNpOMsHA BBB (OKyca — OT
TEXHOJIOTUYHUS TMOTEHLIMAN KbM HAa4YMHA, M0 KOWTO OpPraHM3aLMUTE H3IO0JI3BAT TEXHOJOTHMTE.
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ToBa mo3BOJIsIBA MO-TOYHO OOSICHEHHE Ha HAONIONABAaHUTE pa3IMydsl M Cbh3/1aBa OCHOBA 32
bopmynupane Ha 0-e(heKTUBHH YIPABICHCKU PEILICHUSI.

2.2. Tunosiorusi Ha BHEAPSIBAHETO M PA3IIMPEHA AHAJIUTUYHA PaMKa

3a cucremMaTu3upaHe Ha pa3IMYHHUTE MPOSBICHHUSA HA MIpOIleca ce IMpejiara THIIOJIOTH,
KOSITO pasrpaHWyaBa TPH HUBA — (OPMAIHO, ONEPATHBHO M cTpaTerudecko. [lomoOeH momxon
CHOTBETCTBAa Ha pa30MpaHETO, Y€ M3IOJI3BAHETO HA TEXHOJIOTMH CJIEJBA PAa3IMYHM €Talu Ha
OpraHW3allMOHHA WHTETpalys, a He NpoThYa KaTo enHokpatHo cwOutue (Vial, 2019).
[Mpennoxenara kimacudukamus oTpa3sBa pa3iuyHd KOHPUTYpAllMA Ha OPTraHU3AI[MOHHUS
WHTETPAIMOHEH KalalMTeT W IO3BOJISIBA J]a CE pasrpaHu4aT OCHOBHUTE OpraHU3allMOHHU
NPOSIBJIICHUS HA TIpoIieca.

DOopMaTHOTO HUBO C€ XapaKTepu3Wpa C OTPAaHMYCHO W CHMBOJIMYHO H3IIOJI3BAaHE Ha
TeXHoJoruure. JIUncBa BKIIOYBAHE B OCHOBHHUTE TIPOICCH, a TEXHOJOTUYHHUTE PEIICHUS
(GYHKIMOHHMpAT KaTO IOMBJIHEHHE, 0€3 Jia NMPOMEHSAT ChIICCTBEHO HauyMHa Ha pabota. Tosa
CHhCTOSIHUE € THITMYHO MPH HUCHK MHTETPAIMOHCH KalalMTeT U ChOTBETCTBA HA MOBHPXHOCTHU
dopMH Ha JUTHTAIM3ALMS, TIPH KOUTO JIMIICBA CHIIECTBEHA OPraHMU3allMOHHA TpaHCOpMAIUs
(Buhalis and Amaranggana, 2015).

OnepaTBHOTO HHUBO TPEICTABISABA MEXKIWHEH eTal, MPH KOHTO TEXHOJIOTHUUTE Ce
U3II0I3BAT 32 ONTHMH3ALMS Ha OTIENHHU AeidHocTH. HabmiomaBa ce wacTHuHO mogoOpeHHne Ha
(YHKIIMOHUPAHETO, HO OTCHCTBUETO HA ISUIOCTHA KOOPJAMHAIUS OTrpaHU4YaBa Bh3MOXKHOCTTA 32
CUCTEeMHa TpoMsHA. TO03M THI BHEOPSIBAHE € XapakTepeH 3a OpraHu3alud C He'bJIHA
CBIVIACYBAHOCT MEX/y KIFOYOBUTE KOMIIOHEHTH Ha MHTETPAIIMOHHUS KallallUuTET.

[IpakTHYEeCKOTO TPOSBICHHE HAa TO3W MOJENT MOXe Jga OBbJe MPOCIENCHO IpH
JTUTUTATU3AIMATAa Ha YCIYTUTEe B OM3HEC TYpU3Ma, KbJETO TEXHOJOTHUTE YECTO Ce M3IOJI3BaT 32
ONTHMH3AIMS Ha KOHKPETHU CETMEHTH M ONEPATUBHU JIEHHOCTH, HO 0€3 IbJIHA CHIVIACYBAHOCT
MeX1y KOMIIOHEHTUTE Ha CUCTeMATa.

CTpaTern4ecKkoTo BHEAPSBAHE TMPEACTABISABA HAW-BHCOKOTO HHBO, TIPH KOETO
TEXHOJIOTUUTE ca MHTETPUPAHU B OCHOBHATA JIOTHKA Ha OpraHu3anusaTa. B To3u ciydvaii ce moctura
CBIIIACYBAHOCT MEXAY YIPABICHCKH PEIICHHUS, YOBEHIKH PECYpCH W KYJITYpHa cpena, KOeTo
MO3BOJISIBA YCTOMYMBO MOI00psiBaHE HAa KAUECTBOTO HA yCIIyrara v MOBUIIIaBaHe Ha a/JalTUBHOCTTA
Ha opranm3anusTta. [lomoOHa KoOHQUTypamus ChOTBETCTBA Ha pa3OMpaHETO 3a Ch3/IaBaHE Ha
CTOMHOCT upe3 KOOpIUHAIKs Ha pecypcu U B3aumoeiicteus (Vargo and Lusch, 2004).

TumonorusTa cieaBa aa ce pasriiexkaa Karo AMHAMHUYHA paMKa, a HE KaTo CTaTHYHA
knacudukanus. [IpexoasT MeXy OTAENTHUTE HUBA € O0YCIOBEH OT MMPOMEHU B KOH(HUTypaIusiTa
Ha OpraHU3alUOHHHUTE (AKTOPH, KOETO IMOJYepTaBa 3HAUYCHUETO HA CHUCTEMHUS IMOAXOJ KbM
npoiieca.

B T031 KOHTEKCT OpraHu3alnoHHaTa TOTOBHOCT ()YHKITMOHHPA HE CaMO KaTo OIpe/IesIa
HUBOTO Ha peayin3alusi, HO U KaTo MeXaHU3bM, KOWTO HacOUBa HETOBOTO pa3BuTHe. Opranusanuu
¢ OanmaHcupaHa KOHPUTYpaIys Ha KOMIIOHCHTHTE Ca TI0-CKJIOHHH JIa TPEeMHUHABAT KbM MO-BUCOKH
HUBA, IOKATO MPH HAJM4YKE Ha CTPYKTYPEH AucOaIaHC MpoLechT OCTaBa OrpaHUYCH B PAMKUTE Ha
YaCTHYHO WU (POPMAITHO TPUIIOKEHHE.

HayuHusat npuHOC Ha W3CIEABAHETO CE U3pa3sBa B MHTETPUPAHETO HA MPOILIECEH MOJET U
TUITIOJIOTUYHA PaMKa, KOUTO ChbBMECTHO TI03BOJIIBAT HHTEPIPETAIUS HA PAa3IMYHATA B IPAKTHKATA.
JlokaTo MOIETBT pa3KpHBa MEXaHU3Ma Ha MpeoOpa3yBaHe, TUIIOJIOTUATA CUCTEMATH3UPA HETOBUTE
MIPOSIBJICHUS B OPTaHU3AIIMOHEH KOHTEKCT.
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ABTOpCKaTa IIO3MIMA, KOATO CC 3aluTaBa, € 4c yCTOfI‘-IPIBOTO HOI[O6p51BaHe Ha Ka4C€CTBOTO
Ha ycCJIyrata HE MOXKEC a 6’[;,[[6 IMOCTUTHATO YPE3 N30JIUPAHU TCXHOJIOITMYHHU MHBECTUIIUHN, a U3UCKBa
OeJICHACOYCHO pPa3BUTHC HaA OPraHu3allMOHCH  KallallUTCT, OCUTypsBalll KOOpAWHALUA,
ChIVIACYBAHOCT U aJlaliTallusl KbM CHCI_II/I(l)I/I‘lHI/IH KOHTCKCT Ha IMPECAIPHUATUCTO.

Juckycust

Hacrosiioro wu3ciensaHe mpexanara HMHTEpHpETalus Ha MPUIaraHeTo Ha W3KYCTBEH
MHTEJIEKT B XOTEJIMEPCTBOTO KAaTO OPraHU3alMOHHO OOYCIIOBEH MpoIeC, MPU KOUTO HU3XOABT
3aBHCH OT CHOC06HOCTTa Ha MIMpeAnpuATUATa Aa UHTCTPUPAT TCXHOJOTHUUTE B CBOUTC ,IIef/'IHOCTI/I.
Ta3u mepcrekTBa pa3lIUpsiBa JOMUHUPAIIUTE IMOAXOJU, KOUTO PasrIekIaT TEXHOJIOTUUHUS
KaramuTeT KaTo OCHOBEH (hakTop, 6e3 1a OTYMTAT MOCPEeTHIUYECKATa poJisi Ha OpraHU3aI[OHHATa
CTPYKTYypa.

Pa3pabotenusaT KoHLENTyaJeH MoOJed IO3BOJIABA Ja CE OCMHUCIM TO3M IPOLEC KaTo
MOCNIEAOBATETHOCT OT B3aMMOCBBP3aHHM €Talu, MPH KOUTO OpraHU3alMOHHATa TOTOBHOCT
CTPYKTYpHUpa HAYMHA Ha MHTETpaLlMs U 110 TO3U HAYUH BIIMsIE BbPXY Ka4eCTBOTO Ha ycayrara. Tosa
MOCTaBsl OPraHU3AIMOHHUTE MEXAaHW3MH B LIEHTbpPA Ha aHajlHM3a W Ipeajara ro-3aabJ00oueHo
00sICHEHUE Ha pa3IuuUsITa MEXY NPEANPUATHUSATA.

Ot ympaBieHcKka rie/iHa TOUuKa M3CJIeBaHeTO MOKa3Ba, ue (POKYChT BbPXY TEXHOJIOTHYHU
MHBECTUIMM HE € JOCTaThuUeH 3a IOCTUIAaHE Ha YCTOMUMBO MOJ0OpEeHHE Ha OOCIYXBaHETO.
HeoOxonuMo € opraHu3allMOHHO ChIJacyBaHe, KOETO Ja OCUTYpPH peajHa HHTerpalus Ha
TCXHOJIOTHUUTC B OINICPATUBHUTC ITPOLICCH.

[IpennoxeHata TUMONOTHS AONPHHACS 3a MO-TIPEIU3HO pa30upaHe Ha pa3IMYHUTE
CbCTOSAAHUSA, B KOMTO MOrar aa €€ HaMHpaT OpraHU3alUHUTC, KAaTO pa3KpuBa BPB3KaTa MCEKIAY
CTEMEeHTa Ha UHTErpalus U BbTPEIIHUTE CTPYKTYPHU OorpaHuyeHus. ToBa ch3aBa Bb3MOKHOCT 32
MO-TOYHA JMArHOCTHKA Ha OpraHU3allMOHHUTE Oapuepyd M 3a HACOYBAHE HA YIPABICHCKUTE
JEMCTBUS KbM TSAXHOTO IIPEOJOJIIBAHE.

B mo-mmpok KOHTEKCT U3CIEABAHETO TOJKperns pa3OupaHeTo 3a JAWTrMTagIHaTa
Tparcopmarllys KaTo HHTETPaTUBEH MPOIIEC, TPU KOWTO TEXHOIOTUUTE (PYHKIIMOHUPAT B PAMKHTE
Ha OpraHU3allMOHHA CHCTEMA, a HE KaTO CaMOCTOSITENIEH U3TOYHHUK. ToBa HachpyaBa Pa3BUTUETO
Ha Mo-0aNaHCUpPaHU MOIXO0/I1, ChYETABAIY TEXHOIOTUYHHU U OPTraHU3aI[MOHHU aCIIEKTH.

OrpaHquHHe Ha U3CJIICABAHCTO € HCTOBUAT KOHICIITYAJICH XapaKTep, KOMTO HE TTO3BOJISIBA
EMIIUPUYHO TOTBBPKICHUE HAa MPENIOKEHUTE 3aBUCUMOCTH. ToBa OTKpHMBA BB3MOXKHOCTH 3a
6’I)JI€HH/I H3CJICABaHN, HACOUCHU KbM TCCTBAHC HA MOJICJIA U AaHAJIM3 HAa HETOBATa IMPUIIOKUMOCT B
pa3IMYHU OPraHU3allMOHHUA KOHTEKCTH.

B 00006meHue, 3HaYeHHMETO HaA M3CJIEIBAHETO CE€ CBhCTOM B TOBa, Y€ IMpensara
WHTEpOpeTalus, KOSATO H3JM3a W3BbH TEXHOJOTWYHUS  JETEPMHUHU3BM U  [OCTaBd
OpraHM3al[MOHHATa JIOTMKa B IIEHThpa Ha aHaiu3a. ToBa chb3JaBa OCHOBAa 3a MO-€(PEKTHUBHO
yIpaBieHUe Ha JUTUTATHATA TpaHCc(hopMalus B XOTEITHUEPCTBOTO.

3akiaioueHue

Hacrosmioro u3cienBane u3Bee OpraHu3alioHHaTa TOTOBHOCT KaTO KITFOYOB MEXaHU3bM,
KOWTO OIpeJens HauhHA, M0 KOUTO TEXHOJIOTMYHUST KamalUTeT C€ MPEeBpbIla B KaueCTBO Ha
yciyrata B XoTenuepcTBoTo. OCHOBHUST U3BOJI €, Y€ BHEIPSIBAHETO HA M3KYCTBEH MHTEJIEKT HE
cje/Ba JUHENHA JIOTHKA, a 3aBUCH OT CTENEHTA Ha ChIIACYBAHOCT MEXK]1y YIIPaBICHCKU IPAKTUKH,
YOBEIIKH PECYpPCH U OpTaHU3AIMOHHA KYITypa.
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Pa3paborenata KoHIENTyaJlHa pamMKa UM HOPEUIOKEHUAT MOJEN II0Ka3BaT, uYe
OpraHU3aI[MOHEH UHTErPAIlMOHEH KalalluTeT He € ChII'BTCTBAIL (PAKTOP, @ CTPYKTYPHUPALL] €JIEMEHT,
KoiiTo ompenens ¢GopMata U IBJIOOYMHATA HA Mpoleca. B TO3M CMHUCHI pa3induara MEXIY
OPEeNNpUATHITa MOTaT 1a ObJaT OOSICHEHH HE 4Ype3 TEXHOJOTMYHHUTE XapaKTEePUCTHUKH, a upe3
BBTpEIIHATA UM OpPTraHU3aIMOHHA KOH(UTypaIHs.

Ha Ta3u ocHoBa Morat 1a ce opMynupaT HIKOJIKO IPaKTHUECKU Hacoku. Ha mbpBo MscTO,
IIPOLECHT CIIEJBA J]a C€ pasMiexkaa KaTo KOOPAUHMPAH M M3UCKBAl] ChIJIACYBaHO Pa3BUTUE Ha
KOMIIETCHIIMM, YIPaBICHCKM MEXaHW3MU U OpraHu3aluMoHHa cperna. Ha Bropo wscTo,
MHBECTUIIMUTE B TEXHOJIOTUH CJIe/IBa Ja OBJAT CHIIPOBOJAEHH OT IIEJICHACOUEHO M3rpa)KIaHe Ha
OpraHu3aloHeH KamauuteT. Ha TpeTro MsCTO, OlleHKaTra Ha BHEAPSBAHETO TPsOBa /Ja OTUMTA
HEroBOTO BB3JICHCTBUE BbPXY KaUECTBOTO Ha yCJIyTrara, a He CaMO OIEpaTUBHU ITOKA3aTeNH.

Hapen c¢ ToBa, wu3cienBaHeTO MOCTaBs BBIPOCH, KOUTO H3UCKBAT JOMBJIHUTEIHO
u3cinensane. Heodxoanma e emnupryHa BepuUKaIys Ha MPEUIOKESHUST MOJIEN U U3CIIeBaHE Ha
MEXaHU3MHUTE, Ype3 KOUTO OpraHMU3aliOHHATa TOTOBHOCT ce (popmupa U pa3BUBa BbB BPEMETO.
JIomrbITHUTETHO BHUMAHHUE CJIe/[Ba J1a Ce HACOYHM KbM pa3paboTBaHe Ha MHAMKATOPH 32 H3MEpPBaHE
Ha HEMHUTE OCHOBHU KOMIIOHEHTH.

B 3axnroueHue, NpUHOCHT Ha U3CIEABAHETO CE M3pa3siBa B IPEHACOUBAHE HAa aHAJIM3a OT
TEXHOJIOTUYHUSA KbM OpraHMU3AIMOHHUS acCleKT Ha BHEAPSBAHETO M B IIpeJajaraHe Ha
KOHIICTITyaTHa PaMKa, KOSTO TO3BOJIIBA MO-ABJIOOKO pa3dmpane Ha mporeca. ToBa cb3naBa
MPENOCTaBKU KaKTO 3a TEOPETUYHO pa3BUTHE, Taka W 3a MO-e(EeKTUBHO YIpaBICHHE Ha
JUTUTaIHaTa TpaHchopmanus B XOTEIUEPCTBOTO.
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BJAT'OHNOJYYUETO KATO HEHHOCTEH U350P: HOBATA BU3HEC
OPUJIIOCODPUA HA TYPUZMA

EJIEHUTA BEJIUKOBA
[Tpod. n-p, Karenpa ,,ixonomuka Ha typuzma“, YHCC

ELENITA VELIKOVA
Prof., PhD, Department “Economics of Tourism”, UNWE

B mnocnennuTe necetuneTvsi TypUCTHUYECKaTa WHIYCTpHUsl IpEeMUHAaBa Ipe3 3HAYUMa
Tpanchopmanus. AKO JOCKOPO BOJCIIM OsiXxa mapaMeTpH KaTo ChOTHOIICHHE LeHa-KauecTBO,
Jokanus v Opoi 3Be3u, JHEC Ha MPEeJIeH TUIaH W3IN3a HEell0 3HAYUTENTHO MO-TPYIHO H3MEPUMO —
Onaronosyanero. To Bede He ce Bb3IpHEMa KaTo AOIIbJIBAILA YCIIYTa, a KATO OCHOBA, BbPXY KOSITO
Ce U3rpaxk/Ja LJIOCTHOTO TYpUCTHYECKO IpexuBsiBaHe. Omie B Kpas Ha XX BEK B pa3BUTUTE
CTpaHHU 3aroyBa Jla C€ FOBOPHU 3a yejlHeca M KOHIENIUATAa Ce Hajlara KaTo HAauMH Ha HUBOT,
MPOTUBOCTOSAI] HA MACOBOTO 3aTIILCTSBAHE, TIOTIOHOIYILIEHETO U CTpeca.

Ta3u npomsiHa He € ciydaiiHa. TS € pe3ynrar OT HaTpylIBaHE Ha HSKOJKO IapajesiHu
npoieca — 3a0bp3aHOTO €KEIHEBUE, TUTUTATHATA PEHACUTEHOCT, MOBUIIIEHATa YyBCTBUTEITHOCT
KBM 3[[PaBETO M ThPCEHETO Ha CMUCHJ OTBB MMOTPEOICHHETO. B TO3M KOHTEKCT TypH3MBbT 3a1104Ba
Jla U3ITBJIHSABA HOBA (DYHKIIKA: HE IPOCTO J1a mpejsiara 0arcTBo, a 1a Bb3CTaHOBSIBA OaaHca U 10pU
Jla pejyiara yCJIyr, KOUTO LEJSAT IOCTUTaHETO Ha ISUIOCTHA XapMOHUS MEX]y YM, IyIlla U TsUIO.

B kiacuyeckata TypHCTHYECKa JIMTEparypa € 3acThIIEHO CTAaHOBHILETO, Y€
TYPUCTHUYECKUAT IPOAYKT € CTPYKTYPHUPAH OKOJIO YCIYTUTE — HACTaHsIBaHE, XpaHEHE, TPAHCIIOPT
U pasBiiedeHus. B yenHec opueHTUpaHusa Mojen Ha mpeiarane odbade (OKyChT ce U3MECTBA OT
TOBa KaKBO C€ Mpejylara KbM TOBa Kak Ce€ ycellla M Kak ce M3kHuBsiBa. ToBa € (yHIaMeHTalIHa
IpoMsiHa B OM3HEC JIOTUKATA.

Bce mo-ycneninu craBaT oHe3M 00€KTH, KOWTO yCISBAT Ja Ch3JajaT ISUIOCTHA cpela —
apxXUTeKTypa, arMocdepa, OTHOLIEHHE Ha NEepCOHaNa, MPOrpaMM M JOpH KOMYHHUKAIMS —
NOJYMHEHH Ha e/lHa o0Ia 1e: Ncuxodu3nuecko Bb3CTaHOBSIBaHE Ha rocta. Tyk Beue He cTaBa
qyMa 3a Jo0aBsHE Ha cla 30Ha KbM XOTesa, a 3a HMHTErpUpaH MOJE]T Ha IpEeKUBSBaHE.
Pekpeanusirta B kiacuueckara i ¢popma npugo0uBa HOB CMUCHII

3a 6u3Heca TOBa O3HAaYaBa MPEOCMUCIIIHE Ha CTOMHOCTTA. biiaronony4uero He e pa3xon, a
MHBECTHUIMS C IBJITrocpoueH ePekT. To Biusie NpsSKko BbpXY HAKOJIKO KJIIOUOBU MOKa3aTels:

*  IPOIBIDKUTEIHOCT Ha IPECTOS;

* TOBTOPSIEMOCT Ha MOCEIIECHUSATA;

* TOTOBHOCT 3a IUIALLAHE HA [T0-BHCOKA LIEHA;
* pemyTauus U OpraHu4HU IPETOPBHKHU.

KineHTsT, KOHTO ce 4yBCTBa pEaIHO ,,Bb3CTAHOBEH', HE IIPOCTO € yJIOBJIETBOPEH — TOU
ch3ZlaBa Bpb3Kka € MACTOTO. VIMEHHO Ta3u Bpb3Ka € HaW-CHJIHMST HEMaTepualeH akTUB B
ChbBpeMeHHHUs Typu3bM. Cbh3/1aZIeHOTO U3KHBSIBAaHE U CIIOMEHBT 3a HErO ca ThPCEHUTE e(PeKTH,
KOUTO Ch3/J1aBaT IbJITOCPOYHA CTOMHOCT.

Jpyr CBLIECTBEH aCHEKT € IPOMSAHATa B ThPCEHETO. TypUCTUTE CTaBaT MO-CEJIEKTUBHU U
no-uHopmupanu. Te TbpCAT aBTEHTHUYHOCT, THUIIMHA, HPHUPOJIHA Cpela, MEePCOHATU3UPAHO
oTHouleHue. ToBa nocTass NPeAU3BUKATEICTBA NIPEA TPAAULMOHHUTE MOJENIN HA MACOB TYPU3bM,
HO Cb3/1aBa BB3MOXKHOCTU 3a JIECTHHAIMM C Mo-crenuduueH pecypc. bbarapus, Hampumep,
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pasmoJsiara CbC 3HAUWUTEIEH IOTEHLMAl B Ta3W IIOCOKAa — MHUHEpaJHU BOJHU, pPa3HOOOpa3HU
MPUPOIHU JIaHAMA(TH, KYITYPHO-UCTOPHUUECKO HACTIEACTBO C JYXOBHO U3MEpPEHUE, 3aa3eHl OUT
U Tpaguluu. BeOpockT Bedye HE € Jaiu TE3U PECYpCU ChILECTBYBAT, a KaK Ja €€ MHTErpUpar B
nocJieioBaTeIHa U pa3No3HaBaeMa KOHLEIIUS 3a OJlaronoy4due.

B TO3u HOB KOHTEKCT yNpaBICHUETO HA TYPUCTHUECKUS MPOAYKT U3UCKBA Pa3IMu€H THII
KOMIeTeHTHOCTH. He e moctaThuHo J1a ce ynpaBigBar Ipolect — HeoOX0IuMO € Jia Ce YIpaBIIsBatT
IpexXuBsBaHUA. ToBa BKIIOUYBA:

* Ju3aiiH Ha cpenara (MPOCTPAaHCTBO, CBETJIMHA, 3BYK, MaTepUan);

* 0oOyueHue Ha [1epcoHaja B €MIIaTUsl U KOMYHUKALINS;

* Ch3JaBaHe Ha MpOrpamu, KOUTO KOMOMHHUPAT (HPU3UYECKO, eMOLIMOHAIIHO, TyXOBHO
U KYJITYPHO Bb3JCHCTBHUE;

* U3MOJI3BaHE Ha JaHHU (BKJI. oOpaTHA Bpb3Ka M JUTUTAIHU PEBIOTA) 3a pa3OupaHe
HA €MOLIMOHAJIHUS OTKJIUK.

Ycnemnure OusHecu Bede pabOTIT UMEHHO B Ta3W IMOCOKa — T€ HE MPOCTO Mpeisiarar
YCIIyTH, @ MOJEIUpPaT ChCTOSHHUS.

Haii-chuiecTBEHUAT PUCK Npe]l yeTHEC OPUEHTUPAHUS TYPU3BM € HETOBOTO IIOBBPXHOCTHO
U3I0JI3BaHE KaTo MapKeTUHIoB eTukeT. KoraTo Onaromnoiy4uero ce peayuupa ao ,,cra naker' min
,»JETOKC YHKEHHA, 0e3 peaJHO ChIbp’KaHUE, TOBa OBP30 ce pa3mo3HaBa OT Ma3zapa. 3aToBa
UCTHHCKAaTa MpoOMsHA € Ha HuBO Quiocodus. OpraHu3anmuuTe, KOUTO YCHOSBAT Ja ce
MO3UIIMOHUPAT YCTOMYMBO, Ca T€3U, KOUTO BBH3NpHEMAT OJaronolydyneTo KaTo IIEHHOCTEH n300p
— B HauMHA, MO KONTO YIpaBisBaT PECYpCUTE CH, B OTHOLIEHHETO KbM CIYKUTEIUTE, B
ABTEHTUYHOCTTA Ha MpeyiaraHus MpOAYKT.

B kpaitHa cmeTka OnaromosiydMeTo Cce€ INpeBphbIla B HOB  KpPUTEpHil  3a
KOHKypeHTocrnocoOHocT. To He 3amecTBa TpaaulMOHHUTE (AaKTOpU, a TU HaArpaxiaa u
npeocmucid. TypusmbT Ha ObJIEHIETO HSIMA Ja Ce ONpezelis OT TOBa KOW mpejiara moBeye, a oT
TOBA KOM Ch3J1aBa MO-AbJI00KO Bb3AeHcTBHE. FIMeHHO Tyk ce (popMupa HOBaTa 6u3HeC puiocodus
— TakaBa, KOATO IIOCTaBs 4YOBEKa, HETOBOTO CHCTOSIHME W HEroBusl OajaHC B LEHTbpa Ha
MKOHOMHMYECKaTa Joruka. M ako 10 ckopo BBIPOCHT Oelie ,,KbAe Ja MbTyBaMe™, THEC BCe I0-
YecTo TOH ce npedopMynaupa Karo ,,Kak UCKaMe J1a ce Mo4yBCTBaMe™ M ,,1I0 KaKbB HaYMH 1€ HU
TpaHchopMHpa TOBA U3KUBSBAHE .

B T03u cMuchs 651aronoaydyneTo He € MpoCTO clieaBaliaTa ,,BbJIHa B TYpU3Ma, a MapKep
3a 3psUIOCT Ha camara MHAycTpus. To M3MCKBa OT OM3HEca He caMo ajamnTalus, a SICHO
MO3UIMOHMpaHe — M300p KakBa CTOMHOCT Cbh3/laBa W 3a Koro. B eauH masap, HacuTeH ¢
IPEeUI0KEHUs], IMEHHO CIIOCOOHOCTTA Ja Ce Ch3/1aBa aBTEHTUYHO yCelllaHe 3a 0aJlaHC, CUTYPHOCT
Y BbTPEILIHO Bh3CTAHOBSIBAHE I1I€ OTIMYaBA YCTOMUMBUTE MOJEIHN OT KPATKOTPAHHUTE KOHIEIINH.
ToBa nocraBs 1 O-BUCOKA OTTOBOPHOCT — KbM PECYPCUTE, KbM X0OpaTa U KbM CMHUCHJIA HA CAMOTO
I'bTYBaHE. 3all0TO TYpPU3MBT BeUe HE € MPOCTO MHAYCTPHUS Ha JBHIKEHUETO, a MPOCTPAHCTBO, B
KoeTo ce (hopMupa KauecTBO Ha KHUBOT. A TaM, KbAETO ce (hOpMUpPaA KaueCTBO HA )KUBOT, OU3HECHT
Hen30eXHO ce MPEBPHIIA B HOCUTEN HA [IEHHOCTH.
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BYTUKOBUAT TYPU3IBM KATO HOCHUTEJI HA IEHHOCTU B
JAATUTAJTHOTO OBIIECTBO

CBETJIA TATAPEBA
H-p, Karenpa ,,Mkonomuka Ha typusma‘““, YHCC

SVETLA TAGAREVA
PhD, Department “Economics of Tourism”, UNWE

B YCJI0BUATA HAa YCKOPCHA AUTHTAIMU3ALUA HAa TYpUCTHYCCKATa MHAYCTPUA, IMPU KOATO
OHJIAMH MIaT(GOPMHUTE U AITOPUTMHUTE JOMUHHPAT IPOILIECUTE HA H300p U pe3epBaIlsl, YOBEIIKHST
(axTop ce mpeBpbIIa B KIFOUOB TUGEPEHINPAII €IIEMEHT. ByTHKOBUST TYPU3BM Ce MO3UIIUOHUPA
KaTO YCTOMYMB MOJIEN, KOUTO BH3CTAHOBSBA POJISITA HA JIMYHOTO B3aMMOJICHCTBHE U IMOCTaBs B
[EHTHPA Ha yCIIyraTa YOBEKbT M HErOBaTa HYX/1a Aa ObJe CIeraleH.

[lepcoHanu3upaHUAT MOAXOJ B OYTHKOBHTE TYPHUCTUYCCKH arcHIMM CE OCHOBaBa Ha
IBI00KO pazOMpaHe HAa KIMEHTa KaTo COIHATHO W €MOLMOHAIHO CHIIECTBO, a HE MPOCTO KaTo
JUTUTANICH €JIEMEHT B Tpolleca Ha mpojaxkoara. ToBa BKIIFOUBA €MIIATHS, aKTUBHO CIIyIIAHE H
Ch3J]aBaHE Ha JIOBEPUE — CIIEMEHTH, KOUTO TPYIHO MOTAT J1a ObJaT IPEeCh3IaCHI KbM HACTOSIIIHS
MoMeHT oT Al wim npe3 nururanau cucrtemu. Jymure Ha Jlpakbp, nzkazanu ome mnpe3 1989 r.,
3ara3BaT CBOATA aKTYaJIHOCT U B YCJIOBUATA HA JMHAMHWYHO pa3BUBaIlaTa CC JUTUTajIHa CpEaa Ha
XXI Bek. B T031 KOHTEKCT, 0COOCHO MOKA3aTeITHO € TOBA, Y€ ,,Hai-BaKHOTO B KOMYHUKAIIUSATA €
Jla ce yye OHOBa, KOETO OcTaBa Hewm3Ka3zaHO. MIMEHHO Ta3W CIOCOOHOCT 3a pa3lO3HABaHE H
UHTEPIpPETHPAHE HA CKPUTUTE TIOCIHAHUS IMPEICTABISBA CHINECTBCHA XapaKTePHCTUKA Ha
HpO(i)GCI/IOHaJII/ICTI/ITe, AHTraXUpaHu € MMpeAOCTAaBAHCTO HA BUCOKOKAYCCTBCHHU U IIEPCOHATIU3UPAHU
KITUEHTCKU TPEKUBSBAHUS.

TCHI[GHIII/I?[T& KbM IO-MHTCH3WBHO M3IIOJI3BAHC Ha JIMYHUA CJICMCHT B IIpoHeca Ha
oOciayxBaHe € pe3yaTaT OT JIUHAMHYHOTO €XeJHeBHe, 3a0bp3aHuTe KOMYHUKALUA U
€JICKTPOHHATA Cpe/ia, B KOATO (DYHKIIMOHUPAT MOTPEOUTETUTE HA TYPUCTUIECKH U3KUBsIBaHUA. B
JIOMBIHEHHE KbM TPAAUIMOHHUTE KPUTEPUH 32 CETMEHTHUPAHE Ha MOTPEOUTENuTe Ha
TYPUCTHYCCKHU TIIAKCTHU, TMPCKHUBABAHUA MW YCIYTH, C€ OTKpOosiBa W €AHO CBbUOICCTBCHO
pasrpaHuyeHre, Oa3WpaHO Ha TeHepalMoHHU ocoOeHocTu. OT eAHa cTpaHa, MMO-MIIaIUTe
NOTPEOUTENN JAEMOHCTPUpAT SICHO H3pPAa3eHO NPEANOYUTaHHE KbM Obp3U, UHTYUTUBHU U
TUTUTAIU3UPAHU MIaTGOPMH 3a TUTAHMpAHE M 3aKylyBaHE Ha TypucTHueckd ycinyru. OT apyra
cTpaHa, morpeburenute Hax 35-40-rogumiHa BB3PACT, KOUTO OOMKHOBEHO Ca JOCTUTHAIIN
OTIpeIeNIeHO0 HIUBO HA COI[MAIIHO-MKOHOMUYECKa CTA0OMITHOCT, MPOSBSABAT CKIIOHHOCT KbM ThPCEHE
Ha IMO0-BHUCOKA CTCTICH Ha NICPCOHAIMU3 AU, BKIIIOUYUTCIIHO JUPECKTHA KOMYHHUKAIUA, MHIAWBUIYAJICH
MOJXOJ ¥ T.HAp. ,,0yTHKOBU TYPUCTUUECKH MPEKUBSIBAHUS, XapAKTEPU3HPAIIH CE C BUCOKO HUBO
Ha 00CITy’)KBaHE M BHUMaHHE KbM JIeTaiia.

3HauMTENHA YacT OT MOTPEOUTENTUTE MPOSIBIBAT M3pa3eHa MOTPeOHOCT OT ToBa ga ObAat
YyTH, pa30paHu W OICHCHHW B IIpolleca Ha B3aMMOJICHCTBHE C TYPUCTHUSCKHS areHT. B To3m
KOHTEKCT ce (popMupa O4akBaHE areHTHT Jla U3IBJIHABA POJSATA HA KOHCYITAaHT, KOWTO HE caMo
chiaelicTBa TpH W300pa, HO W AaKTHUBHO TMojarnomara (HOpMyJIHpaHETO, JOPa3BUBAHETO U
peanu3upaHeTo Ha moTpeduTenckute uaen. ChIIeCTBEH aCleKT Ha Ta3u POl € CIIOCOOHOCTTA 3a
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pasno3HaBaHE M MHTEPIPETHPAHE Ha JIATEHTHH MOTPEOHOCTH, KOWTO HE BHHArM ca SICHO
BepOaIn3upaHu OT CTpaHa Ha KJIUEHTA.

B Ta3u Bpb3Ka, Cpell KIOYOBUTE KOMIIETEHTHOCTH HA CIY)KUTEIUTE B TYPUCTHYECKUTE
areHIMM Cce OTKPOSIBaT yMEHMATAa 3a AKTUBHO CJyIIaHe, BUCOKA CTENEH Ha E€MOIMOHAJIHA
UHTEJIUT€HTHOCT, ThPIIEHUE U IIPOHULIATEIIHOCT, KOUTO MOAIIOMAraT U3rpakJaHeTo Ha JOBEPUE U
OCHUTYPSIBAHETO Ha MEPCOHAIU3UPAHO OOCITyKBaHE.

ByTUKOBUAT TYpUCTHYECKHU areHT, Ype3 CBOSI MHIMBHUIYAJIECH U €MIIATUYEH IIOAXOJ KbM
KIIMEHTUTE, Ha TMpaKTUKa OTCTOSIBA M pealu3upa peauna (QyHIaMEHTATHU OOIIOYOBEUIKU
HeHHocTu. Ha mbpBO MACTO ce OTKpOsBa ygadiceHuemo KbM JIUYHOCMMA, W3PA3eHO 4pe3
WHAMBUAYaIHO OTHOUICHHE U 3aUMTaHE Ha creuu(PUUHUTE MOTPEOHOCTH W MPEANOYUTAHUS Ha
BCEKM KJIHMEHT. B TscHa Bpb3Ka C TOBAa CTOU emnamusma, pa3dupaHa KaTro CIIOCOOHOCT 3a
CBHIIPEKUBSIBAHE U a/ICKBATHO UHTEPIIPETUPAHE HA EMOLIMOHATIHUTE U ITOBEJCHYECKUTE HArJacu Ha
noTpeourens.

CrplecTBEHO 3HAYEHHE UMa U 008epuemo, KOeTO Ce M3rpa)kaa B Mpolieca Ha OTKPHUTA U
MOAKpEnsANia KOMYHUKALMs, KaKTO M OM208OPHOCMMA — AHTAXKUPAHOCTTA HA areHra KbM
KauyeCTBEHOTO peaj3upaHe Ha MOeTUTe 00eIaHus U KbM LSAJIOCTHOTO KIMEHTCKO MPEKUBSIBAHE.
K®M Ts1X MO3Ke 1a ce 00aBy epusicama KaTo MposiBa HAa BHUMAaHKUE KbM JIeTaiiia v 0JIaronoayqreTo
Ha KJIMEHTA, KaKTO U a8menmuyHoCcmma B KOMYHUKAIUATA, KOSITO JONPUHACA 3a [10-€CTECTBEHO U
YCTOMYMBO B3aWMO/ICHCTBUE.

B mo-mmpok KOHTEKCT, MOJ0OEH MOAXON OTpa3sBa U CTPEMEX KbM XYMaHHOCM W
opuenmayusi KbM Y06eKa, TPU KOUTO THPrOBCKOTO B3aMMOJEHCTBUE HAAXBBPJISA YHUCTO
TPaH3aKLIMOHHUS XapaKTep U Ce NPEeBPhLIAa B CTOMHOCTHO, ETUYHO U IBJITOCPOUYHO NapPTHHOPCTBO.

B 0000mienne, chBpeMeHHATa TypHUCTUYECKA MPAKTHUKA MpeaIoiara Heo0XoMMOCTTa OT
MOCTUTaHe Ha OallaHCUPAH CUHTE3 MEX/y TUTHUTATHUTE TEXHOJIOTUU U TMYHOCTHO OPUEHTHPAHUS
IOAXO0J KbM KiMeHTa. ToBa 03Ha4aBa, 4e JOpY KOMYHHUKAIUATA, OCBILECTBSBAHA YPE3 EIIEKTPOHHU
KaHaiu (eNeKTPOHHA MOIIa, OHJIAWH 3almUTBaHUs U JUTUTATHMU miuatdopmu), cienBa na Obae
o0orareHa ¢ MepcOHANIM3UPAH €JIEMEHT, BBIIPEKU MPEAU3BUKATEICTBATa, KOUTO MOJ00€H MOAX0]
nocraBs mpea opraHumzanuute. KirodoBo 3HadeHHMe MMa  3aJbJI0OOYEHHUSAT aHAIM3 Ha
UHAMBUAYAJIHUS KJIMEHTCKM npoduia ¢ Led NpeiaraHe Ha aJeKBaTHU M CTOMHOCTHHU
TYPUCTUYECKH PELICHHs], KAKTO U aJJallTUPAHETO HA KOMYHUKAIIMOHHUS CTHJI KbM CIIeU(pUUHUTE
OYaKBaHMsI U HarJlacu Ha MOTPeOUTENs, BKIIOYUTEIHO B JUTUTAIHA Cpeia.

Hapen c ToBa, cma3BaHETO HAa OCHOBHM MOpAJHM W €TUYHM IPHUHLUIN C€ SIBSBA
IpENoCcTaBKa 3a Cbh3/laBaHe Ha J100aBeHa CTOMHOCT KbM TYPUCTUYECKHS MPOIYKT. B To3m
KOHTEKCT 0COOEHO pesieBaHTHA OcTaBa UesTa, 4ye MOTPeOUTEeNUTE 4eCTO 3a0paBsAT KOHKPETHUTE
JeTalM Ha KOMYHMKalMsATa, HO CbXpaHABaT TpalHO €MOLMOHAJIHATa cieaa oT
B3auMoJieiictBuero. IMEHHO mopasiu ToBa, B cpepara Ha Typu3Ma BOJIEIIO 3HaYEHUE MPUI00HBa
ISJIOCTHOTO MPEXKUBSIBAHE — KAKTO B IPOIECA HA IUIAHUPAHE U pe3epBalus, Taka U 10 BpeMe Ha
CaMOTO ITbTYBaHE.

CrenoBaTenHO, TYpUCTUYECKUTE OpPraHM3alMy HE OINEepUpaTr €IWHCTBEHO C WU3MEPHUMH
napameTpH KaTo LIeHH, MapIIPyTH U HACTAHSIBaHE, a C EMOLMUTE, OYaKBAHUATA U IIPEKUBSIBAHUSTA
Ha CBOWUTE KJIMEHTH. YCHEIIHOTO YIPAaBICHHE HAa TE3W HEMAaTepHAHU AaCIIEKTH W3HCKBA
CHOCOOHOCT 3a pa3dupaHe, MHTEpPIpEeTalUs U LEIeHACOYEHO MOJeNUpaHe Ha MOTPEOUTEICKUTE
€MOIIMH, TaKa Y€ KPaHUAT TYpUCTHUYECKH MPOAYKT Ja ObJie Bh3IPUEMaH HE caMO KaTo yCiyra, a
KaTo LSJIOCTHO, CMUCIIEHO ¥ €MOLIMOHAIHO YAOBIETBOPABAILO IPEKUBIBAHE.
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EARLY MORNING THOUGHT HJIM ,,OTJIEJAJIOTO, KOETO Cb3JIAOXME*“

PYMEH JUKAHYEB
busHec KOHCYNTaHT U NpeAnpuemMay

RUMEN DIKANCHEV
Business consultant and Entrepreneur

Yera kHMra ¢ Muciau Ha AMHILANH U ce clipaM Ha eHO u3pedyeHue. Hsama na ro uutupam
OyKBaJIHO, HO Ille IIpeJaM 4acT OT Hero 1o cMuchi: ,,Haykara 0e3 qyxoBHa Abi100ouMHa OCTaBa
Hen'bJIHA...“. AHHIIaH IpaBU MHTEpECHa Bpb3Ka MEXIy HaykaTra M AyxoBHoTo. Hemo, koeto
JTHEC 3By4d 0COOCHO aKkTyaslHO. Moxke OU A0pH MO-aKTYaJIHO, OTKOJIKOTO HH C€ UCKa J1a IIPU3HAEM
B TEXHOJIOTHYHO-UH(POPMAITUOHHUS CBST, B KOWTO KHBEEM.

ToBa u3peueHue He ro pazdupam KaTo CHOP MEXAY HayKa U PEeUrHs, a M0-CKOpO KaTo
npeaynpexaeHue. 3amoTo 3HaHUETO, KOTaTo OCTaHe 0e3 CMUPEHHE, JIECHO CE MPEBPHIA B CHIIA.
A cunata, KoraTo octaHe 6e3 CbBECT, PAHO MJIM KbCHO 3aI104Ba J1a IPUJINYa HA PUCK...

U moxe Ou ToBa BuHArH € Omino Taka. CaMmo e JIHeC ro ycelame Mo-sSCHO, 3al0TO Beue He
caMO H3ydaBaMe CBETa, a CM€ TEXHOJOIMYHO HalpeHaIu J0 HHMBO, KOETO 3amoyBa ¢ Obp3H
TEMIIOBE J1a IIPOMEHS J)KMBOTA HU U CBETA OKOJIO HAC.

Mma Hewmo cTpaHHO B HauMHA, 1O KOHTO YOBEYECTBOTO BBbPBU Hampea. UecTto mbpBO
Ch3/]aBaMe, a CJIe]] TOBA 3aro4yBame J1a pa3dupame KakBO CME Ch3JIalH.

- Paznenuxme aroma, npeau fa pa3depeM HalbJIHO OMACHOCTTa OT OCBOOOIEHaTa My CHUIIA.

- UsrpaguxmMe mHAYCTpUaleH CBAT, Npeau Ja pazdepeM lLieHaTa, KOSTO IpupojaTa Iue

IUIaTH.

- Cp3aa/10XM€ COLIMATTHUTE MPEXHU, IIPEeIn Aa pa3depeM KaKkBo 1€ MPUYUHAT Ha UCTUHATA,

Jenara 1 o0IIeCTBOTO.

A cera pa3paboTBame U3KyCTBEH UHTENEKT (Al)...

Omie He 3HAaeM HaNbJIHO KaKBO Ill€ HANpaBU TOM C MHCIEHETO, TPyJa, JAOBEPHUETO,
TBOPYECTBOTO, 00OpPa30BaHUETO, BJIACTTa M CaMHs YOBEK, HO BeYe IO BMXKJaMe HaBCAKBbIE... B
yunnuiero. B 6usneca. B menuute. B pemenusita. B pasroopure. B nuunusa xuBotT. Kbm
MOMEHTa YeCTO Bb3IpHUEMaMe U3KYCTBEHUSAT MHTEJIEKT MOHSIKOra KaTo 3ariaxa, MOHSKOra KaTo
MHCTPYMEHT, MOHsKOora Karo cnaceHue. OOmI0 B3eTOo - Karo Hemo BbHIIHO. Ho moxe Ou
M3KYCTBEHUSAT UHTEJIEKT HE € TOJIKOBA OT/AEJIEH OT HAaC, KOJIKOTO HU ce cTpyBa?!

Moske 01 TOH € eIHO OT Hal-TOYHHUTE OTJIe[ajia, KOUTO HIKOra cMe chb3aaBaiu... Orienano,
KOETO OTpa3siBa caMuTe Hac!

- Hamero 3Hanue wnm Hamata noBbPXHOCTHOCT.

- XKenanuero HU Ja Ch3AaeM CTOWHOCT HIIU J1a U3MaMUM.

- Jla moMorueM miM Jja HapaHUM.

- [la pa3bepemM miu Ja KOHTPOJIUpPaME.

Ako ce 3amuciauM, Al pocTo HU 1aBa oBeYe CUila Ja MPOsIBUM TOBA, KOETO BEUE HOCUM
B ceOe cu! MHOro xopa MHUCIIAT, Y€ KOrato roBOpST C U3KYCTBEH MHTEJEKT, 3aJ]aBaT BhIIPOCH Ha
MamuHa. 1 yecto € TouHo Taka... Ho Manko ce 3amMuciAT, ye 3aAaBaiiku TE€3U BBIPOCH, HHE
u3pas3siBaMe KakKBO HOCUM B ceOe cH. 3all0TO BbB BBIIPOCA HE C€ OTPa3siBa CaMO 3HAHUETO HH.
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OtpazsBaT ce ¥ MOTHBUTE HHU... JIFOOOMUTCTBOTO. AMOUIIUSATA. JKenaHueTro na u3MamMuM.
Jla npukpuem HekomrereHTHOCT. JKenanueTo fa pazdepeM. JKenaHueTo Ja KOHTPOIUPAME. ..

Bewmuocr Al oTpassiBa ¥ MOTHBHTE, C KOMTO T'0 Ch3JaJ0XMe. 3alI0TO HM3KYCTBEHHST
MHTEJICKT HE Ce Ch3/1a/Ie CaMo OT 3HaHue win MeuTa. Ch3aazne ce 1 0T CbpeBHOBAHUE, OT 1a3ap, OT
€ro, OT XeJlaHue Ja ObJe B momoi. M pa3dupa ce - oT xenaHue 3a nevaioda.

Ho nanu ce cp3nane ot mbapoct?

To4YHO KaKTO MOYTH BCHYKO TOJISIMO, Ch3JIaJICHO OT YOBEKAa, U TYK NIPUYMHUTE HE ca eIHa
i aBe. YoBeK psAIKo ch3JaBa caMo OT efHa nmpuunHa. Ho korato cuiarta Ha Ch34aJ€HOTO CTaHe
TOJIKOBA TOJISIMa, BBIIPOCHT BEYE HE € CaMO KaKBO MOXKEM... BBIIPOCHT € nanu mMaMe Mopaiia ja
r0 HOCHM, a HCTOpUSTA IOKa3Ba, Y€ TOBA HE BUHATH € Taka. 3al[0TO TEXHOJIOTUATA caMa Mo cede
CH HE € HUTO J00pa, HUTO Jioma. Ts IpocTo JaBa crjla Ha YOBeKa, KOMTO s U3IOJI3BA. . .

- Axo ThPCHUM 3HAHHEC, MOKC 1a HU ITIOMOTHE [1a BUKAAME I10-ACHO.

- AKO ThpcuM Ie4asba Ha BCSKa IICHA, MOXKE J1a HM TIOMOTHE Jla CTUTHEM M0-0bP30 710 Hesl.

- Axo TbpPCHUM UCTHHA, MOXE J1a HU JaAC IIbT.

- AKO ThPCHUM MaHHUITyJIAIMSI, MOXE JIa HUA AaJI¢ UHCTPYMEHTH.

3aToBa roJIeMUsT BBIIPOC IPE] HAC HE € CaMO JIaJId U3KYCTBEHUAT UHTEJIEKT 1€ CTaHe Mo-
cuseH. Toi mie crane... BpIpochT €: KakbB YOBEK I11€ CTOH CPEILy HEero?

3a110TO U3KYCTBEHUAT UHTEIEKT MOXKE J1a HU HalpaBU 10-0bp3H, HO HE MOXE caM Jia HU
HarpaBy Mo-MbApH. Moxe aa HU Jane uHpopMaIys, HO He MOYXKE BMECTO Hac Ja u30epe KaKbB
yoBeK Ja ObaeM. 1 TouHo TOBa € rosiiMOTO M3MuTaHue... Jlamu 1e ycneem Jla OcTaHeM Xopa,
korato Al cTane mo-yMeH, 1o-0bp3 U Mo-CHJIEH OT HAC B MHOTO OTHOIICHUSI.

3a110To OIJIeaJI0TO Beue € Mpej Hac... M BbIpoChT He € caMO KakBO I1l€ BUAUM B HETro, a
JIaJT 1€ IMaMe CMEJIOCTTa Jia He OTBbpHeM morien! To3u mbT Moxke O He € JOCTaThYHO MPOCTO
J1a Ch3IaJEM.

Ho tps6Ba na 3amounem ga pazdupame mo-0bp30, OTKOJIKOTO Ch3JaBaMme. ..

3a agmopa:
Pymen JJuxanues e npoghecuonanucm 6 mypusma c Hao 30 200uru onum 6 MescOyHapoOHUs.
mMypu3vm, OU3HeC KOHCYIMAHM U MEXHOI0SUYeH Npeonpuema.
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